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SURVEY OF BUYING POWER 


How often she buys— 

not a mere package of this | 
or that— but the stuff 

that dreams are made of. 


It’s a picture of ro- 
mance and a dream come true. | 
Millions of these pictures— 
and buying expeditions—are 
inspired by the smart, vivid, | 
informative editorial and | 
advertising pages of McCall’s 
Style and Beauty section. 


McCall’s unique 
make-up—Three-Magazines- 
In-One—gives your advertis- 
ing its ideal opportunity to 
match the moods of women in [ 
more than 3,800,000 homes, 
and to imprint your brand in | 


their buying pictures. ; 


ADVERTISING REALLY MOVES INTO ACTION OFF THE PAGES OF McCALL’S! 
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Detroit le 1933. It is 
again leading the nat ius, and in 
the kind of buying acti 


records. With more than 400,000 ¢ 


immediately to make the most and th 


The Detroit Sree Press 


JOHN 5S. KNIGHT, PUBLISHER 
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@ 20% or More 
Home Coverage 


O Less than 20% 
Home Coverage 


The Atlanta Journal gives Georgia’s 
Urban Market (70 towns of 2,500 
or more population) family cover- 
age of 58.2% Daily, 66.4% Sunday. 
These 70 Market Centers are located 
in counties which accounted for 
87.9% of Georgia’s 1947 Retail Sales. 


EVENING: 231,360-SUNDAY: 284.422 


Che Atlanta Zournal 


THE JOURNAL COVERS DIXIE LIKE THE DEW 
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Sources: ABC Audit 
Report and Publisher’s 
Statement of Sept. 30, 
1947; 1940 Census and 
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AMERICA’S FARM FAMILIES last 
year, with less than 20% of the 
population, saved almost as much 
money as the other 80% of the 
population. 

Rural families in the 14 South- 
ern states now have more than 
$6 BILLION in demand and time 
deposits in country banks and 
farm-owned savings bonds. This 
represents a gain of $5 BILLION 
over 1940. 

Mr. and Mrs. Rural South are 
breaking records in putting 
money in the bank because their 
cash farm income is far higher 
today than ever before in history 
MAY 10, 1948 


—now nearly $8 BILLION per 
year as compared to about $214 
BILLION in 1940. 

The Rural South’s unprece- 
dented prosperity has created a 
vast new market for the products 
you advertise and sell. Your one 
best route to sales in this market 
is your advertising in The Pro- 
gressive Farmer. 

Mr. and Mrs. Rural South read 
and prefer The Progressive 
Farmer above all other maga- 
zines. The bank book and The 
Progressive Farmer are the two 
busiest books on the best farms 
in the xew South. 


Advertising Offices: BIRMINGHAM, RALEIGH 


MEMPHIS, 


cific Coast: Edward 


DALLAS, NEW YORK, CHICAGO 


S. Townsend Co., San Franc o, Los Angeles 


5 


‘256 A WEEK 
..- JUST FOR EGGS? 


Yep, egg money has outgrown the pantry sugar bow! 
on Pennsylvania farms. It adds up to real, green 
folding bills when the last crate is packed. That’s the 
big advantage of Pennsylvania’s diversified farm- 
ing—there’s always a money crop the year around. 


Here is the kind of substantial farm market that 
pays big dividends for quality products—progressive 
farm families with better-than-average incomes 
year after year. Prosperous folks who have devel- 
oped sound spending habits. Fortunately, they’re 
easy to reach with your message, and at low cost. 


One magazine alone—The Pennsylvania Farmer— 

covers more than 71% of the prosperous farm fami- 
lies in Pennsylvania. And because it is the home 
farm paper, it is read with more interest by these 
quality-conscious buyers. Let ustell you more about it. 


A, 


The Golden Crescent Farm Market 


RURALLY RICH— POLITICALLY POWERFUL 


For information on all 3 papers address 
PENNSYLVANIA FARMER OHIO FARMER MICHIGAN FARMER 


Harrisburg, Pa. 1013-x Rockwell East Lansing, Mich. 
Cleveland, Ohio 
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GLAMOUR FACTS 


JUST THE TICKET for world travel! TWA's current 
four-color magazine series combines a glamour 
look with down-to-earth facts. Featuring a 
different foreign destination each month, the 
flexible format permits interesting treatment of 
many selling points, such as five-mile—a—minute 
speed, crew of seven, 23 countries of call, 
services aloft, the people who'll go with you. 


AD CHEFS - 


PLENTY'S COOKING in the BBDO Test Kitchen——now 
newly enlarged and given a full interior deco- 
ration treatment. In this place of fascinating 
sights and appetizing smells, our home econo- 
mists create recipes and cookbooks, test new 
flavors, ideas and products, dig for practical 
copy themes, handle publicity promotion jobs, 
and keep abreast of food trends and news. 
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BATTEN. BARTON. DURSTINE & OSBORN, Ine. 
Advertising 

NEW YORK * HOSTON + BUFFALO «¢ PITTSBURGH + CLEVELAND * DETROIT 

CHICAGE + MINNEAPOLIS « SAN FRANCISCO + HOLLYWOOD + LOS ANGELES 


LONG RUN 


TEN YEARS OF "Tap Time." This musical-—variety 
radio program of Fort Pitt Brewing Company, 

BBDO Pittsburgh client, recently celebrated its 
520th consecutive week on the air. Broadcast 
over a seven-station regional network under 
direction of Maurice Spitalny, it has been one 
of the factors raising Fort Pitt from a small 
brewery in 1938 to among nation's top twenty. 


EVERY MONTH, more and more people read these 

ads of Phoenix Mutual Life Insurance Company 

and send in the coupon. Maybe you have done it 
yourself! This one had a "read most" cost ratio 
of 463 for men, 315 for women in a recent issue 
of "Life." For 21 years, BBDO-prepared ads 

have been paying off for Phoenix Mutual in two 
ways—in more sales and wider acceptance. 


The PRINTING 
CALCULATOR 


FOR SWIFT 
COMPUTING 
OF SALES 
PERCENTAGES 


_,. because it’s the only calculator that 
figures percentages automatically — with 


SALES TERRITORY POTENTIALS __ because it’s pletely electrified for 
be speed and simple to operate, too. 
An invaluable aid to Sales Managers. A % _.. because it does all your other figure 
Kardex SALEM ASTER signals salient work, with every factor printed on the tape. 
facts instantly with regard to territory, 
performance of salesmen, aS well as sales, 
orders and quotas for each account. Cards 
and Kardex panels are interchangeable 
for each territory. SALEMASTER port- 


folios come in brown, cowhide zipper case. : PUN CH ED- CARD 
ACCOUNTING MACHINES § 


FOR MARKET ANALYSIS—SALES 
ANALYSIS — COMMISSION STATEMENTS 


¥ - 
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In these jobs — and many 

. . oe more — the Alphabetical 

Fsummany necone OF SALesman’s peRFoRMAnct| & Tabulator makes you " job 
\ ‘ per cuassificaTie® { ae - 

easier. It’s the only 

punched - eard accounting 

machine that prints num- 

bers and letters anywhere 

on a report—a hundred on 

each line, if desired—at 4 

hundred lines 4 minute. 

Like all Remington Rand 


FOR CHARTING SALES products, it is the fice 
of its kind available today: 
PERFORMANCE AGAINST QUOTA 


The new, 100% gr phic control that shows 
where any business stands by inter- 
relating the facts of its sales progress. 
Indexed by salesmen, territories, branch 
office or retail outlet, SCH ED-U-GRAPH 
brings all-over accomplishments by prod- 
uct or line classification out into the open 
_charts them for quick, accurate analysis. 


CAN DO A 


CALL OUR NEAREST OFFICE OR AGEN 
IN 581 OF THE NATION’S MARKETING CENTERS 
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America’s 


Number | 
Station” 
in America’s 
Number | 
Market 


WCBS 


NEW YORK 
KEY STATION 
FOR THE 
COLUMBIA 


BROADCASTING 
SYSTEM 


—— 


® Consistently, throughout the years, WCBS gets more total family listening 
than any other New York station. This is proved by every survey of New York. 


istening — whether it be Nielsen. Hooper or Pulse. 
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Metro Sunday 
Come Group 


in brief... 


1. A TRULY NATIONAL NETWORK 
of independently edited color com- 
ics sections in 43 cf tho nation’s 
strongest ncwspcpers 
time-tested papers you'll find on 
most one-paper lists. 


2. ALL READERSHIP STUDIES 
reveal the fact that theso great 
color comics sections are rcad faith- 
fully by upwards of 85% of the 
adults, 97% of the rising geonera- 
tion, 6 to 17 years, in the 19,C00,000 
familics who buy them—50,000,000 
readers! Ask any MG office for 
comprehensive readership data. 


3. THE LARGEST ASSEMBLED audi- 
ences of the nation’s most popular 
featurcs. Not just ons, but every 
Syndicate supplies these great in- 
dependently edited sections. 


: 4. A NATIONAL SALES MEDIUM 
affording the most extensive and 
intensive coverage available in any 
medium. Any MG office will gladly 
supply you with a varicty of stand- 
ard covcrage data 
areas, statcs, counties, city-size 
groups, intensity studies—or special 
studies custom-built to fit your 
particular sales picture. 


5. A HIGHLY FLEXIBLE and econom- 
ical medium 
cheose your most prodcuct:vo mar- 
kets, change copy, dealer listings, 
insertion dates. Details upon re- 
quest. 


6. MERCHANDISABILITY of Metro 
Group Comics is well known to 
many top-flight national advcrtis- 
ers. Skilled MG reprcsentat:vcs col- 
laborate in the vital busincss of 
dramatizing this great medium 
within advertisers’ sales organiza- 
tions and out around the country 
in distributive channels. Ask any 
MG office for details. 


What Degree of Coverad. 


Sales Managemen} * 


Metropolitan 


BALTIMORE SUN* 


CLEVELAND PLAIN DEALER* 


DES MOINES REGISTER* 
MILWAUKEE JOURNAL* 
MINNEAPOLIS TRIBUNE* 


PHILADELPHIA /INQUIRER* 


PITTSBURGH PRESS* 


BASIC 14 CITIES 


ST. PAUL PIONEER PRESS* 
BOSTON GLOBE* 
BOSTON HERALD* 
CHICAGO TRIBUNE* 
CHICAGO SUN & TIMES 
DETROIT NEWS* 

DETROIT FREE PRESS* 


NEW YORK NEWS* 

NEW YORK HERALD TRIBUNE 
ST. LOUIS GLOBE-DEMOCRAT* 
ST. LOUIS POST-DISPATCH* 
WASHINGTON STAR* 
WASHINGTON POST 


*Sunday Comics in all papers; Sunday Gravure Magazines in papers 
marked with asterisk—of which any ten cities constitute the minimum sale. 


New York - MUrray Hill 2-1574 


Chicago 


‘i . % ‘ 
ae Te , S. M.’s COVERAGE a. S. M.’s cove 
METRO Metropolitan METRO || metro “Metropolitan E 
COMICS ounty vce, || COMICS County 
(48 Papers) Area (26 Papers) (48 Papers) Area”’ a 
the sam2 
30% Akron 30% 1% Denver 
62 Albany, Schenectady, 114 Des Moines II 
Troy $1 117 Detroit ll 
73 Allentown, Bethlehem, 26 Duluth, Superior % 
Easton 68 12 Durham 
C5 Altoona 64 
10 Amarillo 10 , _ me 
13 Asheville 11 an = = 
* A@entc 90 18 Evansville 
97 Atlantic City 93 52 Fall River, New Bedford 
31 Augusta 31 40 Flint 
21 Austin 4 17 Fort Wayne 
6 Fort Worth 
95 Fresno 
100 Baltimore 99 
ll Beaumont, Port Arthur 6 45 Galveston . 
84 Binghamton 75 23 Grand Rapids I 
2 Birmingham 2 19 Greensboro, N. C. ] 
89 Boston 88 55 Hamilton, Middletown 
90 Bridgeport 67 81 Harrisburg 7 
99 Buffalo, Niagara Falls 99 47 Hartford, New Britain 4 
geographic 89 Houston 
a oe - 20 Huntington ig 
55 Cedar Rapids 53 104 Indianapolis 10! 
20 Charleston, S. C. 20 19 Jackson 
ll Charleston, W. Va. ll : f 
19 Jacksonville I 
allowing you to 105 Charlotts 13 55 Johnstown 
7 Chattanooga 7 
101 Chicago 78 Kalamazoo . 
93 Cincinnati 92 2 Kansas City, Mo.; Kansas 
97 Cleveland 96 City, Kan. 
25 Columbia 19 G Knoxville 
31 Columbus, Ga. 31 39 Lancaster 
” Columbus, Ohio 6 65 Lansing 
3 Corpus Christi 13 39 Lincoln 
6 Little Rock 
76 Dallas 3 77 Los Angeles 6 
80 Davenport, Rock Island, 2 Louisville 
Moline 72 37 Macon g 
21 Dayton 20 54 Madison £ 
37 Decatur 28 50 Manchester 4 


Group 


ATLANTA JOURNAL* 
BUFFALO COURIER-EXPRES 
CHARLOTTE OBSERVER 
CINCINNATI ENQUIRER* 
COLUMBUS DISPATCH 
DALLAS NEWS 


- WHltehall 2280 


aghre ou Getting in 


ni38 Top Markets? 


% oO 
S. M.’s covennes a S. M.’s COVERAGE 
ss 4 ° 
Metropolitan METRO |] METRO “Metropolitan METRO 
County vince || COMICS County may 
4 Area (26 Papers) (48 Papers) Area” (26 Papers) 
Memphis 3% 30% Savannah 39% 
Miami 6 57 Scranton, Wilkes-Barre 54 
Milwaukee 99 93 Seattle $2 
Minneapolis, St. Paul 122 6 Shreveport 5 
Mobile 12 41 Sioux City 09 
Montgomery ) 43 South Bend 39 
112 Spokane 2 
Nashville 4 30 Springfield, Ill. 24 
New Haven 40 G Springfield, Mo. G 
New Orleans 34 16 Springfield, Ohio 11 
New York, 126 Springfield, 
N. E. New Jersey 76 Holyoke, Mass. 120 
Norfolk, Portsmouth, 26 Stockton 4 
Newport News 50 67 Syracuse C4 
Oklahoma City l 115 a 23 
Omaha, Council Bluffs 9 10 Tampa, St. Petersburg 10 
—_— 18 19 Terre Haut2 15 
Philadelphia 99 16 Toledo 1S 
Phoenix 5 6 Topeka 6 
Pittsburgh 66 99 Trenton cl 
Portland, Maine 30 2 Tulsa 2 
Portland, Ore. 2 
Providence 107 59 Utica, Rome 42 
Pueblo 2 
10 Waco 5 
Racine, Kenosha 59 156 Washington, D.C. 96 
Reading 55 80 Waterloo 73 
Richmond 12 26 Wheeling 25 
Roanoke 34 3 Wichita 3 
Rochester 10 82 Wilmington 79 
Rockford 4] 17 Winston-Salem 15 
33 Worcester oa 
Sacramento l 
Saginaw, Bay City o6 59 York 9 
St. Joseph 4 23 Youngstown 23 
St. Louis 137 
Salt Lake City 
San Antonio 77% 138 MARKETS 62% 
San Diego 41 
San Francisco, Oakland 3 SOURCE: Circulation figures based on Audit re- 
ports current as of July 1, 1947. 
San Jose 2 


OPTIONAL CITIES 


HOUSTON CHRONICLE 
INDIANAPOLIS STAR* 

NEW ORLEANS TIMES-PICAYUNE 
OMAHA WORLD-HERALD 
PROVIDENCE JOURNAL* 


CHRONICLE 


ROCHESTER DEMOCRAT & 


SAN ANTONIO EXPRESS 
SPRINGFIELD REPUBLICAN* 
SYRACUSE POST-STANDARD* 


Detroit - TRinity 2-2090 
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Metro Sunday 
Group 


in brief... 


EDITORIAL~—Pcople can’t resist pic- 
tures because pictures are next best 
to the real thing. Metro Group 
Gravure is built around this in- 
erent natural interest. 


Vioreover, MG gives you greater 
depth of reader interest because 
ach scction is locally edited to 
local and sectional interests. Ask 
any office for a brochure demon- 
stration, 


NEADERSHIP—9 out of 10 men and 
women readers of the 26 great Sun- 
day newspapers comprising Metro 
Group Gravure turn to the maga- 
zine picture section and give it the 
highest average inside readership 
of anything in print. Ask any MG 
office fcr the data. 


COVERAGE—A total audience of 
15,000,000 families—and that 
means m2n, women and teen-agers! 
Better still, this audience peaks up 
in the teeming ccnters of trade 
where 70% of all retail sales take 
placo. 


EXAMPLES: 78% family coverage 
in Chicago; 98% in Baltimore; 
90% in Philadelphia; 91% in 
Cleveland; 91% in Washington; 
76% in New York; 84% in Pitts- 
burgh, etc. But wait—84% of all 
families in the 14 top U. S. cities; 
67% in the 92 top cities; 63% 
of all families in the 1074 cities of 
10,000 or more. Plus an additional 
4,000,000 families elsewhere in the 
nation! Any MG office will gladly 
supply the data. 


FLEXIBILITY—You may pick and 
choose these magazine picture sec- 
tions—from 10 to 23 publishing 
cities — to fit your distribution pat- 
tern; you may stagger insertion 
dates, change copy, Jocalize dealer 
listings. Details upon request. 


MERCHANDISING~—Skilled MG rep- 
resentatives collaborate in the vital 
business of dramatizing this great 
medium within advertisers’ sales 
organizations and out around the 
country in distributive channels. 
Ask any MG office for details. 


These five strength factors of Met- 
ropolitan Group add up to the most 
powerful and efficient advertising 
medium in print. 


METRO-PACIFIC GROUP 


LONG BEACH 
PRESS-TELEGRAM 
LOS ANGELES TIMES* 
OAKLAND TRIBUNE 


PHOENIX ARIZONA REPUBLIC 
, PORTLAND OREGON JOURNAL 


SACRAMENTO BEE (Sat.) 
SALT LAKE TRIBUNE 

SAN DIEGO UNION 

SAN FRANCISCO CHRONICLE 
SEATTLE TIMES* 


TACOMA NEWS TRIBUNE 


San Francisco - GArfield 1-7946 © 
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Collier’ s—Life—Satevepost— American Weekly— This 
Week—LH Journal—Good Housekeeping— WH Com- 


panion—McCall’s . . . Space-buyer’s dream of a perfect 
list! It delivers millions of circulation .. . yet it MISSES 
in America’s THIRD LARGEST city and town market ! 


2/3 


Go#s TO 
TRUE SMALL 


1 
TOWNS THE OTHER 3 GOES TO 


SUBURBAN SMALL TOWNS 


Hasty analysis of the Audit Report 
may lead you to credit such a list 
with True Small Town market coverage 

. comparable to that provided in 
URBAN markets. 


Actually . . . of their circulation in towns 
under 1,000 population only % goes 
to True Small Towns. 


GRIT provides more coverage in this 
market of 3,300,000 FAMILIES... 
representing 12%, or 1 out of 8 of all 
city and town families . . 
these publications. 


UNDER METROPOLITAN 
DISTRICT INFLUENCE 


PLACES OVER 500m POP. 
6.2 MILLION FAMILIES 


PLACES 100M TO 500M POP. 
4.3 MILLION FAMILIES 


. than any of.- 


PACES 25m TO ie POP. 
3.0 MILLION FAMILIES 


PLACES 10m TO 25m POP. 
1.2 MILLION FAMILIES 


PLACES 2.5m TO 10M POP. 
1.2 MILLION FAMILIES 


PLACES 1m TO 2.5m POP 
0.5 MILLION FAMILIES 


PLACES UNDER 1m POP. 
1.5 MILLION FAMILIES 


BEYOND METROPOLITAN 
DISTRICT INFLUENCE 


PLACES 25m TO 100M POP 
1.2 MILLION FAMILIES 


PLACES 10M TO 25m POP. 
1.7 MILLION FAMILIES 


PLACES 2.5m TO he Por 


2.5 MILLION FAMILIES 


PLACES 1m TO 2.5m POP 
1.3 MILLION FAMILIES 


CIRCULATION COVERAGE 
PROVIDED BY THE 
9 URBAN PUBLICATIONS 


COVERAGE 


COVERAGE 


COVERAGE 


COVERAGE 


COVERAGE 


COVERAGE 


COVERAGE 


CIRCULATION COVERAGE 
PROVIDED BY THE 
9 URBAN PUBLICATIONS 


COVERAGE . 


COVERAGE 


COVERAGE 


COVERAGE... 


AMERICA’S THIRD LARGEST MARKET! 


PLACES UNDER 1M ror | 
3.3 MILLION FAMILIES 
me 


COVERAGE ONLY 59% 


Add GRIT to this list and coverage is increased to... 71% 


An increase in coverage of 20%...at an 
increase in cost of little more than 1% 


Iuvestigat iw 


don't Specealate 


on the 1 out of 8. 


Add GRIT to your national schedules. 


UTZ 


Tells the Story 
Ask GRIT for it 


,7U. S. CITY AND TOWN MARKETS °- 


GRIT PUBLISHING CO., WILLIAMSPORT 3.PA 


SMALL TOWN AMERICA’S GREATEST FAMILY WEEKLY ... with more than 650,000 circulation 
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He’s using America’s 
best-known lighter 


Why does one cigarette lighter out- 
sell all others 2 

Perhaps the following facts will 
throw some light on the subject: It's a 
quality product, and it has been ad- 
vertised consistently in The Saturday 
Evening Post. 

Consistent Post advertising has 
served to light the way for most 
other leaders, too—America’s best- 
known refrigerators, spark plugs, 
playing cards and grape juice, to 
name only a few: 


People like to read advertising 
in the Post—far more 
than in any other magazine 


Selling in a troubled world puts an extra premium on ‘‘spot facts’’! 


WORLD UNREST 


makes world trade difficult... 


BUT despite world unrest, the total volume of our client’s international advertising was greater 
in 1947 than in 1946. And the first months of 1948 are greater than the comparable months of 1947! 


In some countries, there is actual 
civil war. In others, there is near 
famine. Somewhere else most people 
are too poor to buy. Or governments 
have imposed strict currency con- 
trols ... or import embargoes. . . or 
quotas... 

Here at home, companies face rising 
costs, or production difficulties, or ex- 
port embargoes... 

** Shall we pull out of that market en- 
tirely?’’ ‘‘Can we raise the price?’’ 
"Is the product still right?’’ ‘‘What 
other products might we make in that 
branch plant?’’ 


In world advertising, such critical 


business questions now are added to the 
usual problems of language, race, religion, 
climate. But seasoned manufacturers 
are finding a way through all these diff- 
culties. 

Through its offices strategically lo- 
cated in major markets around the world, 
the J. Walter Thompson Company offers 
an effective and flexible on-the-ground 
service. In its 15 international offices 
more than 1000 people are meeting to- 
day’s unusual demands with expert /ocal 
knowledge, plus the guidance of basic 
principles evolved from JWT’s long ex- 
perience at home. J. Walter Thompson 
Company, 420 Lexington Avenue, New 


York 17, N. Y. 


In major world markets, 23 fully staffed J. Walter Thompson offices offer you the 
same proved methods of market research and advertising planning that you use at home, inter- 
preted through /ocal knowledge and facilities. Offices in London, Antwerp, Johannesburg, Cape- 
town, Bombay, Calcutta, Sydney, Melbourne, Buenos Aires, Sao Paulo, Rio de Janeiro, Santiago, 
Mexico City, Montreal, Toronto, Hollywood, New York, Los Angeles, San Francisco, Seattle, 
Chicago, Detroit #. also the Wall Street office an4 Uic Latun-american Division in New York. 


? 


16 


Strong local organizations 
share world experience 


There is a staff of 253 people in the 

JWT London office; 79 in the Argen- 
tine; 195 in India; 132 in Canada; 157 
in Australia... 

The men and women in each of its 
15 international offices have been se- 
lected and trained by us locally in each 
country. They have a life-long knowl- 
edge of the markets and the languages 
in which they work. They are on the 
spot, to measure quickly the effect of 
political or economic changes. 


The work of these offices is directed 
by men with international experience in 
all phases of modern advertising, and 
in the best ways to use these methods 
in world markets. 


In addition to the long-term exper! 
ence of these managers themselves in 
many world markets, 21 members of 
the New York City staff have had ex- 
perience in JWT international offices. 


SALES MANAGEMENT 


ENT 


SIGNIFICANT TRENDS 


As seen by the editor of SALES MANAGEMENT for the year ending December 31, 1947 


BEST STATES ON A QUALITY BASIS 


The lead in Quality of Market Index goes to the 
District of Columbia with 139 (meaning 39% better 
than national average), followed by: Montana 128; 
Nevada 128; California 124; Illinois 116; South Dakota 
116; Washington 116; Idaho 115; New York 114; 
Connecticut 112; Colorado 111. 


The state leader in per family net income is the Dis- 
trict of Columbia 6,661, followed by: Nevada 6,081; 
South Dakota 5,406; Montana 5,249; Connecticut 
5,192; Illinois 5,109; lowa 5,052; North Dakota, 4,975: 
New Jersey 4,961; Idaho 4,916; Rhode Island 4,653. 


The population trend is definitely toward the Far 
West, as shown by sectional changes in % of U.S.A. 
population, 1947 over 1939. 


1939 1947 Plus Minus 
New England 6.420% 6.520%  .100 
Middle Atlantic 20.881 20.133 .748 
East North Central 20.221 20.570 349 
West North 
Central 10.273 9.573 700 
South Atlantic 13.542 13.516 .026 
East South Central 8.196 7.502 .694 
West South Central 9.948 9.644 .304 
Mountain 3.145 3.061 .084 
Pacific 7.374 9.481 2.107 


During the past year important sectional changes were 
registered in “% of U. S. A. Potential.” 


1946 1947 Plus Minus 


New England 6.995 6.702 293 
Middle Atlantic 22.013 21.627 386 
East North Central 21.857 22.070 213 
West North Central 9.206 9.957 715 
South Atlantic 11.957 11.498 459 
East South Central 5.535 5.556 021 
West South Central 8.176 7.970 .206 
Mountain 3.195 3.242 047 
Pacific 11.066 11.378 312 


THE 200 LARGEST CITIES AND COUNTIES 


The 200 cities and counties leading in popula- 
tion have: 


THE TOP TEN COUNTIES 


In retail sales: 


Total 


(000 omitted) Rank 
New York, N. Y. 6,783,897 1 
Los Angeles, Calif. 4,622,519 2 
Cook, Il. 4,545,523 3 
Wayne, Mich. 2,587,141 4 
Philadelphia, Pa. 1,962,712 5 
Cuyahoga, Ohio 1,328,606 6 
Allegheny, Pa. 1,314,735 7 
St. Louis, Mo. 1,267 397 8 
San Francisco, Calif. 1,267,397 9 
Baltimore, Md. 1,170,372 10 
In Effective BuyingIncome: =Total 
(000 omitted) Rank 
New York, N. Y. 12,634,971 1 
Cook, IIl. 7,410,982 2 
Los Angeles, Calif. 6,170,223 3 
Wayne, Mich. 3,583,276 4 
Philadelphia, Pa. 3,213,225 5 
Cuyahoga, Ohio 2,299,017 6 
Allegheny, Pa. 2,279,994 7 
San Francisco, Calif. 1,828,042 8 
St. Louis, Mo. 1,781,853 9 
Essex, N. J. 1,588,936 10 
THE TOP TEN CITIES 
In Per Family Effective Buying Income: 
Total Rank 
Cleveland Heights, Ohio 7,747 1 
Sioux City, la. 7,651 2 
Hartford, Conn. 7,560 3 
Cedar Rapids, Ia. 7,485 4 
East Orange, N. J. 6,937 5 
Davenport, Ia. 6,919 6 
Fort Wayne, Ind. 6,757 7 
Des Moines, Ia. 6,724 8 
Honolulu, Hawaii 6,662 9 
Washington, D. C. 6,661 10 
In Per Capita Effective Buying Income: 
Total Rank 
San Francisco, Calif. 2,326 | 
Cedar Rapids, Ia. 2,274 2 
Sioux City, la. 2,241 3 
East Orange, N. J. 2,169 + 
Portland, Ore. 2,134 5 
Pasadena, Calif. 2,121 6 
Davenport, Ia. 2,099 7 
Hartford, Conn. 2,084 8 
Cleveland Heights, Ohio 2,072 9 
Des Moines, Ia. 2,039 10 


Population 

ffective Buying Income 
Retail sales, total 

Food store sales 


General merchandise store sales 


Drug store sales 


Wholesale sales 
MAY 10, 1948 


Cities 


% of USA % 


36.783 
44.289 
50.955 
47.470 
65.989 
53.597 
78.526 


Counties 
of USA 
54.275 
64.905 
63.734 
64.216 
71.749 
64.879 


Seven of these cities are to be found in each list. Most 
Pacific Coast cities are characterized by small family 
size; in general they rank much higher on a per capita 
basis than per family. In Hawaii the trend is the other 
way—large families. Honolulu ranks Oth in per family 
income but 60th in per capita income. 

PHILIP SALISBURY 
Editor 
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America’s Second Largest 


News Magazine! 


OvER 1,000,000 CIRCULATION OF HOMETOWN LEADERS 


Also publishers of FARM JOURNAL—BIGGEST in the country jf 
, SALES MANAGEMENT 


Sales MANAGEMENT 


1948 SURVEY OF BUYING POWER 


New and Exclusive Estimates of Population, Total Retail Sales, 
Sales by Three Major Store Groups, Effective Buying Income 
(Gross and Net), Net Farm Income, Wholesale Sales, Sales- 
Advertising Controls for the Nation, Sections, States, Coun- 
ties, Cities Plus Special Sections for Hawaii and the Dominion 
of Canada, Employment Data, Count of Retail Stores. 


Before using this volume, we sug- 
gest that you try to rid yourself of 
all old conceptions of the magnitude 
of income and retail sales. Forget 
what you remember from your youth 
and from your early ycars in business 
—for otherwise today’s figures will 
seem fantastic. Think of family in- 
come after taxes averaging $4,308 
and average family retail sales pur- 
chases of $2,955! Sounds incredible, 
perhaps, but it’s true. 

Times have changed. During the 
early 30’s we looked back with nos- 
talgia on the 1929 national income 
of 82 billions of dollars. Peanuts! 
Last year the gross total reached al- 
most 200 billion. 

Who received this money—only a 
few wealthy families? Only as far 
back as 1939 one-third of our fam- 
ilies had incomes under $1,000. To- 
day only about 7% of our families 
are in that group. Again, in 1939 
less than 3% of our families had 
incomes of more than $5,000; today 
one family out of every five is in that 
group (See Pictograph page 52 
“Changes in Family Income 
Levels’’). 

In 1947 the nation’s personal in- 
come dollars, U. S. A. only and not 
ncluding payments to armed forces 
overseas, were spent and saved ap- 
proximately as follows: 


Personal taxes $22.3 billion 
Savings .. —_— 
Consumption expendi- 
tures for goods* 
Consumption expendi- 
tures for services, — 
rent (including real 
estate taxes), personal 
services, recreation, 
transportation, etc. 41.5 " 
Total domestic income. 193.8 
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This year’s Survey, SALES MAN- 
AGEMENT’S 19th annual study of 
population, income and sales—follows 
closely in pattern and subject matter 
the 1947 issue, and the figures in 
most columns are directly comparable. 
The most significant changes are as 
follows: 


(1) Cash income trom tarming is 
now on a net basis. After long ex- 
perimentation your editors have 
evolved a technique for estimating 
farm expense with reasonable accu- 
racy. The net figure is far more 
realistic and puts the farmer’s in- 
come from farming on the same basis 
with other entrepreneurs. In previ- 
ous issues the total of gross farm 
income exceeded gross Effective Buy- 
ing Income in many counties and 
this was a source of confusion. Even 
in this volume a few counties have 
greater net agricultural income than 
total Effective Buying Income. This 
seeming paradox is explained by the 
fact that farm income is allocated to 
the counties where it is earned, 
whereas Effective Buying Income is 
allocated to the place of residence 
of the person receiving the income. 
A man living in {.dianapolis, for 
example, may own a farm in Putnam 
County, Indiana. The farm income 
is credited to the latter county, but 
the earnings of the individual—from 
his farm and other sources—are cred- 
ited to the county where he lives. 

Take the county of Ochiltree in 
Texas, for instance. In the farm 
Census of 1945, this county reported 


*The retail sales total is $117.6 billion. 
The other $1.5 billion is made up of 
purchases directly from wholesalers, man- 
ufacturers and farmers, etc. 


a cash value of $13,341,000 for ail 
farm products sold. If all this in- 
come were attributed to the 1,200 
families estimated to live in this 
county, we would emerge with an 
income level much too high for a 
rural area. Obviously, only a portion 
of the farm income of this county 
stays put; the rest must flow to absen- 
tee owners. 


(2) An up-to-date count of re- 
tail outlets in thirteen lines of busi- 
ness, for all states, for the largest 
counties and cities, is made possible 
through the cooperation of the pub- 
lishers of Life Magazine and Dun 
& Bradstreet, Inc. The list was com- 
piled by the latter organization from 
its credit records. The feature starts 
on page 506. 


(3) Factory employment and aver- 
age factory wages are given for all 
states and for several hundred major 
industrial counties. This information 
is taken from records of the Social 
Security Board and the compilation 
was made possible through a grant 
made by the Office Equipment Man- 
ufacturers Association.. The feature 
starts on page 112. 


This compilation should be of par- 
ticular value to the marketing execu- 
tives of industrial companies since it 
shows the areas of greatest impor- 
tance in manufacturing. 


Of the 30,928,752 employed peo- 
ple in 1946 who were subject to 
Social Security taxes nearly half were 
engaged in manufacturing, as is 
shown by the table ‘Employment and 
Payrolls By States” on page 118. 
County employment and payroll fig- 
ures are given for all counties where 
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there are 1,000 or more employers 
(reporting units) subject to Social 
Security taxes. 

The above is an added feature for 
industrial executives. Most of them 
have found that the regular Survey 
features, especially those on retail 
sales and income, are as valuable 
for their purposes as they are to the 
executives selling consumer products, 
because of the high degree of correla- 
tion between high income, high sales 
and opportunities for selling indus- 
trial products. 


The Econometric Institute, Inc. 


In any volume containing as many 
figures as the Survey of Buying 
Power—and calling for millions of 
computations to produce the final fig- 
ures here published—some few errors 
are inevitable. These may be errors 
in estimating, errors in computing, 
errors in proofreading, errors in print- 
ing. The publishers of SALEs MAn- 
AGEMENT have an intense and never 
satisfied desire to eliminate any and 
all such errors, and each year the 
ultimate goal of complete perfection 
gets a little nearer. 

Because the Survey of Buying 
Power has grown into such a monu- 
mental undertaking, constant staff 
work is necessary twelve months a 
year. Information on very large 
counties and cities which is available 
every month must be tabulated not 
only for the Survey but for the 
monthly SALES MANAGEMENT fea- 
ture “High Spot Cities; informa- 
tion about certain states, counties and 
cities is available on a quarterly basis, 
for certain others, every six months. 
In order to attain the proper per- 
spective toward all states, counties 
and cities, constant tabulating and 
record keeping are required. ‘The 
volume of this work has been, more 
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and more each year, overtaxing the 
facilities in the SALES MANAGEMENT 
office, where many of the people who 
work on the Survey of Buying Power 
are also active in helping to turn 
out the other 25 issues during the 
year. 

For this year’s Survey, the pub- 
lishers engaged the Econometric In- 
stitute, Inc. on a special 12-month 
basis. This organization has had long 
experience in developing estimates of 
regional economic data. In this pe- 
riod when government agencies have 
been revising and increasing the 
amount of information on a regional 
basis it was felt that the Survey 
would gain in reliability by joining 
the facilities of the two organiza- 
tions in developing and refining the 
basic data on population, sales and 
incomes. 

We believe that a distinct advance 
has been made in the overall value 
and accuracy of the figures. In the 
period between the publication of the 
1947 issue and December, 1947 lead- 
ing staff members of the Econometric 
Institute including economists, stat- 
isticians and researchers, were busy 
checking all available sources of in- 
formation on the civil districts which 
are listed in the Survey. This in- 
cluded, as an example, a searching 
study of sales tax returns over a 
period of years in the 20 states where 
sales taxes are imposed. This sounds 
like a simple task perhaps, but actu- 
ally it involves thousands of hours 
of work because in no state does the 
sales tax law correspond precisely 
with the definition of retail sales as 
set up by the Bureau of the Census, 
as used in this Survey. In the aver- 
age state, for example, certain cate- 
gories are omitted from imposition 
of sales taxes, such as foods and 
essential drugs. In that same state 
taxes are imposed upon service indus- 
tries which are not retail sales accord- 
ing to the Bureau of the Census. 
Wholesale sales in some states are 
lumped with retail. In states where 
the tax is paid through stamps, lead- 
ing chain stores are likely to have a 
policy of buying these stamps at divi- 
sional headquarters for distribution to 
retail units scattered through a num- 
ber of counties. Where this is done 
the raw sales tax figures tend to 
overestimate the sales in the very 
large centers where these headquar- 
ters are located and to short change 
the counties and cities in adjoining 
areas. 

The Econometric Institute, Inc. 
has been of inestimable value to the 
editors in separating the wheat from 
the chaff, not only in connection with 
sales tax figures, but in other local 
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data which cannot be used directly, 
but which have value when the im- 
portant elements are refined. The 
experience and knowledge of their 
leading executives and_ technicians 
have been utilized in the preparation; 
in the final checking of basic esti- 
mates in connection with population, 
retail sales and income; and in the 
supervising the processing of the 
many figures through the computing 
machines. 

Leading staff members of Econo- 
metric Institute who worked closely 
with SALES MANAGEMENT editors in 
the development of this year’s Survey 
of Buying Power include Dr. Charles 
F. Roos, President, mathematician, 
economist and engineer; Dr. ‘Titus 
Podea, mathematician, economist and 
statistician; Dr. Louis Paradiso, a 
leading expert on income, population 
and sales, for many years a Division 
Chief in the Department of Com- 
merce; Dr. Jay Gould, economist and 
statistician, formerly with Business 
Week. Dr. Roos is also a member of 
the Advisory Editorial Board ot 
SALES MANAGEMENT'S Survey of 
Buying Power, along with other lead- 
ing experts whose names are in this 
section of the Survey. 


Board of Advisory Editors 


Because the Survey of Buying 
Power has grown to be a “national 
institution” your editors are seeking 
actively the advice of important users 
of the data. 

During the past winter a Board ot 
Advisory Editors has been formed 
which will advise SM editors on both 
the value and practical aspects of the 
data, and the best techniques for de- 
veloping it. 

The group as now constituted 1s 
well balanced between technical ex- 
perts and typical users among top 
company officials, sales and advertis- 
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MAJOR RETAIL TRADING AREAS 


Proportioned to retail sales* 


CHICAGO 


NEW YORK 


PHILADELPHIA 
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In the FIRST 3 MARKETING Areas of NEW YORK, CHICAGO 
and PHILADELPHIA that produce 13’of all the U. S. Retail 
Sales, FIRST 3 MARKETS GROUP reaches OVER ¥% of all the 
families. Every Sunday a circulation of OVER 7,400,000. 
Here’s a SUNDAY PUNCH for your Advertising Schedule. 


*1941 Retail Sales 


NEW YORK SUNDAY NEWS 
CHICAGO SUNDAY TRIBUNE 
PHILADELPHIA SUNDAY INQUIRER 


THE GROUP 
WITH THE 
SUNDAY PUNCH 


Rotogravure« Colorgravure 


Picture Sectionse Magazine Sections 


News Building, 220 East 42nd Street, New York 17, VAnderbilt 6-4894¢Tribune Tower, Chicago 11, SUPerior 0044*155 Montgomery Street, San Francisco 4, GArfield 1-7946 
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ing executives. These men will be 
consulted through personal calls and 
letters by SM editors, and occasional 
group meetings. ‘Their contributions 
will be incorporated in the 1949 issue 
of the Survey and all future editions. 
As we go to press the Board of 
Advisory Editors is made up of the 
following men: 

R. P. Bergan, General Sales Man- 
ager, National Carbon, Company, 
New York; C. T. Burg, Vice Presi- 
dent and General Sales Manager, 
Iron Fireman Mfg. Company, Cleve- 
land; Dr. Franklin B. Cawl, Direc- 
tor of Research, Kudner Agency, 
Inc., New York; Stanley I. Clark, 
Vice President, The Centaur-Cald- 
well Div. of Sterling Drug, Inc., 
New York; H. D. Everett, Jr., Di- 
rector, Marketing Research Depart- 
ment, Ford Motor Company, De- 
troit; Donald S. Frost. Director of 
Market Research, Bristol-Myers 
Company, New York; Bernard 
Gould, Director of Market Research, 
Gillette Safety Razor Company, Bos- 
ton; S. J. Hamilton, Jr., President, 
Hiram Walker, Inc., Detroit; Carl 
H. Henrikson, Jr., Director of Re- 
search, J. M. Mathes, Inc., New 
York; Robert N. King, Director of 
Research, Batten, Barton, Durstine 
& Osborn, Inc., New York: R. M. 
McCreight, General Sales Manager, 
Jantzen Knitting Mills, Portland, 
Oregon; Herbert Metz, District 
Manager, Graybar Electric Com- 
pany, New York; Nelson A. Miller, 
Chief, Marketing Division. Office of 
Domestic Commerce, Washington, 
D. C.; Dr. Vergil D. Reed, Associate 
Director of Research, J. Walter 
Thompson Company, New York; 
Wm. B. Ricketts, Director. N. W. 
Ayer Foundation, Philadelphia; Dr. 
Charles Roos, President. Econometric 
Institute, Inc., New York; C. I. 
Wood, Executive Vice President, 
Thomas J. Lipton, Inc., Jersey City. 
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Population Estimates, 
How Derived. 


Not until the 1950 population 
Census is taken and tabulated: will it 
be possible to present anything like 
an accurate count of noses by civil 
districts such as counties and cities. 
There have been no thoroughly reli- 
able bench marks since the 1940 Cen- 
sus. Millions of our young men and 
women left their homes to enter serv- 
ice, other millions moved about dur- 
ing the war years, coming from farms 
and villages to city war plants; fol- 
lowing the war there has been further 
shifting around and a rapid increase 
in population brought about by an 
unparalleled number of births. 

Today the Government by a sci- 
entific sampling method can deter- 
mine national and state populations 
with a reasonable degree of accuracy, 
but very little official data are avail- 
able on county and city populations. 

In -preparing the population esti- 
mates, as of January 1, 1948, for this 
issue of the Survey of Buying Power, 
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Local Newspapers Give You 


1. Selective coverage of your key city markets. 

2. Selling pressure where you want it. 

3. Better identification with your local outlets. 

4. Enthusiastic dealer support. 

Advertising that pays off right away! 

No outside publication has the reader loyalty and complete 
home coverage to be secured through local newspapers. 


Wi WALLACE WITMER CO. 


CHICAGO BOSTON 


we began with official Census Bu- 
reau estimates of civilian population 
for the nation and all the states as 
of July 1, 1947. These figures were 
then projected for six months to Jan- 
uary 1, 1948 on the basis of our 
knowledge of post war population 
trends. 

The next step was to secure reli- 
able estimates of the relation of cities 
and counties to the state, and in this 
connection we have tapped many new 
sources of data. The population shifts 
during and following the war have 
caused more and more local civic 
bodies to invest time and effort in 
improving the quality of their re- 
search into population changes. How- 
ever, the use which SALES MANAGE- 
MENT can make of local population 
material is of necessity ringed with 
many cautions and qualifications. For 
local bodies, no matter what degree 
of scientific precision they can mus- 
ter, will differ among themselves with 
respect to problems of the area, pe- 
riod covered, methods, definitions, ete. 
For example, six different organiza- 
tions furnished SALES MIANAGEMENT 
with population estimates for an im- 
portant county in a western state. 
The cooperating organizations and 
individuals were a state employment 
commission, a board of health, 4 
school board, the electric light and 
power company, the postmaster and 
the chamber of commerce. The est 
mates ranged from 298,000 to 379,- 
000. This is by no means an isolated 
example. It is the exception when 
local authorities agree on a popula- 
tion figure. 

Our statisticians have pored over 
vast quantities of local data, in an 
effort to arrive at the approximate 
truth and to render these local esti- 
mates comparable to the state popula- 
tion figure we must emerge with 
when all counties and cities in the 
state are accounted for. Chambers 
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o Millions and millions of words have been written 
an 
ent about what advertising should and should not do. 
a 
and When all’s said and done, however, we believe 
. the answer is so short and simple that you could 
ais } 
1, engrave it on the head of a pin: 
ted 
hen 
ad 66 The purpose of any advertisi *¢ i 
I y advertising campaign 
ver should be to sell more goods per dollar 
n e ° * 
be invested than competitors’ advertising. 99 
sti- 
ila- 
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562 FIFTH AVE., NEW YORK 19, N. Y. 
PHONE: BRYANT 9-0931 


of Commerce in all cities of 50,000 
and over were asked for up-to-date 
estimates of civilian population. 

In breaking down state populations 
into counties and cities, information 
from the following sources was found 
particularly helpful. 


(1) The United States Census 
Bureau. In the Fall of 1946 and in 
April of 1947 the Bureau of the 
Census conducted sample population 
surveys in 40 metropolitan districts. 
The results of these surveys have 
been made available for study, allow- 
ing us to make premiliminary esti- 
mates of civilian population for some 
49 major cities covered in these sur- 
veys. 


(2) Many official agencies of the 
various states turned over to SALES 
MANAGEMENT the results of their 
own surveys of post war population 
changes affecting all of the counties 
and many cities within each state. 
‘These state bodies include: 


Arkansas Resources and De- 
velopment Commission 
California Reconstruction 
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ASSOCIATED PUBLISHERS, Inc. 


PUBLISHERS REPRESENTATIVES 


155 N. CLARK ST., CHICAGO 3, ILL. 
PHONE: ANDOVER 6343 


and Re-employment Com- 


mission 

California Taxpayers Asso- 
ciation 

Connecticut State Depart- 


ment of Health 
Connecticut State Develop- 
ment Commission 


Florida Commissioner of 
Agriculture 
Illinois State Department 


of Health, Div. of Vital 
Statistics and Records 

Maryland State Department 
of Health, Bureau of Vital 
Statistics 

Massachusetts State Depart- 
ment of Labor and Indus- 
tries, Div. of Statistics 

Missouri State Division of 
Health 

New York State Department 
of Health, Office of Vital 
Statistics 

North Dakota State Depart- 
ment of Health, Div. of 
Vital Statistics 

Oklahoma Bureau of Busi- 
ness Research, University 
of Oklahoma 

Oklahoma Planning and Re- 
sources Board 


RINSO, 
BEECH-NUT GUM, 


KIRKMAN’S GRANULATED, 


KOOL CIGARETTES, 
RICE’S BREAD, 
GIBSON’S WHISKEY, 
TIDE, 

P. M. WHISKEY, 


You Cos Con Sell Che 
Negro w,/ 
® boost territorial Production 
* enlarge sales quotas 
© reduce unit selling costs. 


CANADA DRY GINGERALE. 


Not all by any means, but representative of the several top drawer products 
identified among those in the first quarter of '48 making a positive approach to 
the 10 billion dollar Negro market through the medium of Negro newspapers. 


These and other important manufacturers have thus alerted their sales and jobber 
organizations to the fact production is expected in direct proportion to entire 
territorial populations. 


The Negro newspaper is the airline route to 14 million Negro consumers—the 
difference between a negative and a positive approach to 3¥2 million Negro 
families. Permit us to tell you more. 


ore...and— | 


Pennsylvania Department of 
Commerce, State Planning 
Board 

South Dakota State Depart- 
ment of History 

Virginia Bureau of Popula- 
tion and Economic Re- 
search, University of Vir- 
ginia 

Washington 
Board 


State Census 


(3) Despite the fact that local au- 
thorities seldom agree completely 
among themselves, the cooperation of 
hundreds of chambers of commerce 
and other local authorities was of 
immense assistance to the editors of 
this Survey. Even where there was 
disagreement among local _ bodies, 
there was at least a low figure and a 
high figure to work from and the 
resulting compromise figure is prob- 
ably sufficiently accurate for practical 
sales and advertising planning. 

There’s been no official count of 
families since the Census of 1930. In 
1940 the Bureau of the Census sup- 
plied a count of occupied dwellings 
which has been used as synonymous 
with families. The estimate of fam- 
ilies in this survey was made by ap- 
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The 4-place Bonanza has boosters 
like Tom Dillingham in_practi- 
cally every field of business. 
They'll echo his statement that it’s 
an investment that pays! The 
Bonanza operates at a cost as low 
as l¢ per passenger mile. 

At the airport, talk with any 


Bonanza owner. You'll know him 
by that proud, almost parentlike 
gleam in his eye! Ask him about 
the remarkable quietness of the 
cabin, and its economy. and all 


the claims that have been made 
for the revolutionary new Beech- 
craft Bonanza. 


@ A note on your company letterhead 
will bring an informative brochure on 
“The Air Fleet of American Business”. 
Write today to Beech Aircraft Corpora- 
tion, Wichita, Kansas, U.S.A. 


Top speed, 184 mph 
Cruising speed, 172 mph 
Range, 750 miles 


BEECHCRAFT 


mooee ERY 


MAY 10, 1948 


ONANZA 


Company-owned plane brings home the business 


Bass Bros. Puowe faeavice 


ENID, OKLAHOMA 
MR. WALTER H, Beecu : 
BEECH AtRcrarr CorPoraTion MARCH 1, 1949 
WicwiTa, KANSAS 

DEAR Sir: 


1 THOUGHT You y 


IGHT BE INT 
MY NEW BoNaNnza gran 


TO BUSINESSLIK ” 


| Ald Pu a 
—E USE, TTIns 


! HAVE ALREApDy M 
AND HAVE FLOWN iT 
ALL WEATHER co 
PERFORMANCE AND 


For sever 

f AL YEARS | HAVE 
SELLING OF INsURAN COVERED quite 4 
AM NOW CoveRiN 


G ABOUT THRE 
MERLY ANo | AM e 


! USED To 
I Fino { CAN GET 


OF HARD ORIVING 


'T TAKES Te 


N 
'N AN AUTOMOBILE, OR TWELVE Hours 


Yours VERY TRULY, 


BEECHCRAFTS ARE THE AIR FLEET OF AMERICAN BUSINESS 
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plying the number of persons per 
family (occupied dwellings) as of 
1940 to the January 1, 1948 estimates 
of total population. 

All population estimates—national., 
state, county, city—in the Survey of 
Buying Power are for civilian popu- 


lation only. Thus they may differ 
from certain local estimates where 
members of the armed forces are in- 
cluded. As of July 1, 1947 there 
were 1,374,000 men in the armed 
services, almost equally divided be- 
tween those stationed within our con- 
tinental borders and those serving on 
the seas and overseas. 


ra 


i 


SALES-PRODUCERS! 
° KFDA Amarillo, Texas 


(ABC) 

e WBIR Knoxville, Tenn. 
(ABC) 

e WLAP Lexington, Ky. 
(ABC) 

e WMOB Mobile, Ala. 
CABC) 

* 


wc M l Ashland, Ky. 


Huntington, W. Va. 
(CBS) 


—KFDA, WBIR, WLAP and 
WCMl... Represented by 
the John E. Pearson Co. 


—WMOB . . . Represented 
by The Branham Co. 


Owned and operated by 
Gilmore N. Nunn and J. Lindsay Nunn 
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Retail Sales, 1947 Estimates 


County figures are arranged alpha- 
betically by states, and cities are in- 
dented, with city figures in lighter 
type. Only those cities are included 
which had retail sales of 4 million 
dollars or more in 1939. In general, 
the city listings go down to popula- 
tions of approximately 10,000. Be- 
cause this is a guide to markets, the 
volume of retail sales in a city is 
the criterion for inclusion, rather 
than the population. The figure is 
for retail store sales only, and does 
not include services, amusements, util- 
ities, etc. Included are the precise 
categories covered by the Bureau of 
the Census in its Census of Business, 
the most recent being for the year 
1939. Immediately following the 
county and city listings is a summary 
(covering population, retail sales and 
income) of metropolitan 
areas within a state. There are 137 
such areas as defined by the Bureau 
of the Census. 

The Survey does not give informa- 
tion for so-called “‘metropolitan dis- 
tricts.”’ These areas, as defined by 
the Bureau of the Census, follow 
township lines. Radiating out from 
large cities, they include all contigu- 
ous townships which have a popula- 
tion density in excess of 150 persons 
per square mile. Very few sales or- 
ganizations find it either necessary 
or desirable to break their sales down 
to a township level; the time and 
expense involved in such an allocation 
is out of proportion to the possible 
benefits. 

The national estimates of both 
retail sales and personal income are 
the basic responsibility of the Depart- 
ment of Commerce. SALES MANAGE- 
MENT starts where this Government 
body leaves off, and breaks the na- 
tional income down by sections, 
states, counties and cities. While the 
Department of Commerce makes an- 
nual state estimates of income, it 
makes only a national estimate for 
retail sales. 

Since 1929 Sates MANAGEMENT 
has steadily perfected its techniques 
breaking retail sales down to the 
smaller civil districts and this year, 
with the aid of the Econometric In- 
stitute, Inc., it has a new refinement 
for those states, counties and cities 
where sales tax data* are available. 


*Sales tax data are available from the 
following states: Alabama, Arizona, 
Arkansas, California, Colorado, Illinois, 
Indiana, Iowa, Kansas, Louisiana, Michi- 
gan, Mississippi, Missouri, North Caro- 
lina, North Dakota, Ohio, Oklahoma, 
South Dakota, Utah, Washington, West 
Virginia, Wyoming. 
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BILLIONS OF DOLLARS AFTER TAXES 
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Sales tax data cannot be used “‘in 
the raw.” First, the data for sales 
tax states must be adjusted to com- 
parable bases, for there are great 
differences among these states with 
respect to tax rates and coverage. For 
each state it was necessary to trade 
the year by year changes in tax col- 
lections, excluding from consideration 
all activities not covered by the U. S. 
Census Bureau’s definition of retail 
trade, such as service trades, whole- 
saling, utilities, amusement industries, 
etc. Allowances had to be made for 
changes in the tax law or the tax 
rate over the period. 

The cumulated percentages changes 
ever the years were then applied to 
the basic 1939 Census retail sales 
total to yield the estimates of sales 
in 1947 for the tax states, which in 
turn could be used, to some extent, 
to throw much light on the volume 
of sales in non-tax states. For exam- 


MUST EAT AND DRINK 


And they have 10 billion dollars to 
spend! If you have food, drinks, cos- 
metics, liquor or any other products 
to sell, the best way to reach the Ne- 
gro is through the Negro papers and 
magazines he reads with interest and 
confidence. Advertising in these pa- 
pers pays big dividends, for the Amer- 
ican Negro is the most loyal customer 
in the world. For full information of 
this great market, write today to 
interstate United Newspapers, Inc., 545 
Fifth Ave., N. Y., serving America’s 
leading advertisers for over a decade. 
NOTE: We now have facts compiled by the 

* Research Co. of America on brand 
preferences of Negroes from coast to coast, 
the only study of its kind ever made. Write now 
for this free information. 
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BAKELITE CORPORATION, BUSSMAN MFG. CO., E. I. 


THESE COMPANIES SPEED FIELD- 


DU PONT DE NEMOURS & COMPANY, INC., PLOMB TOOL 


WORK... INCREASE PROFITS... 


' COMPANY, ENCYCLOPAEDIA BRITANNICA, MOOG INDUS- 


INCREASE SALESMEN’S COMMIS- 


| TRIES, INC., BOTANY MILLS, INC., SPAULDING-MOSS 


SIONS...BOOST SALES...BOOST 


COMPANY, RAYBESTOS-MANHATTAN, LILY-TULIP 


-BOOST SALES... 
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n @ Backing up hard-hitting selling programs 

5. with up-to-date methods, hundreds of organiza- 

il tions are using thousands of SounpScriBER 

p- Portables to multiply calls ... increase salesmen's 

5, productivity. 

yr SounpScriser Reports are dictated on the 

x train, in hotel rooms or in the salesman's automo- 
bile . . . using lightweight, indestructible discs, 

es mailed on the spot . . . speeding facts from field to 

0 factory or home office . . . while they are fresh 

eS ... while memory is still sharp and accurate. 

7 Get the jump on competition ! 

t. Save time . . . make more calls . . . more profits 

1e with SounpScriser . . . the only completely self- 

n- contained electronic dictation unit. Mail the 


coupon today for performance records by suc- 
cessful users of this productive selling tool. Or 
phone the nearest distributor, listed under 
‘““SounpScriser”’ in your classified telephone 
directory. 


Trade Mark 


JOUND/CRIBER_.. 


ELECTRONIC DICTATING AND - PF a 


RECORDING EQUIPMENT 
, The SOUNDSCRIBER CORPO 
New Haven 4, Conn. 
SounpScriser discs hold up Send me information 
to 30 minutes of dictation 
—are easily indexed, routed, Name 


filed or mailed. Radio-clear \ addrece 


quality insures accurate \ 
transcription. Low first cost, ‘ City 
lower operating cost. 


State a SM-5 
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It’s well worth 


e¢ 8 Counties Account for 
20.76% of the Nation's Retail Sales! 


e 200 Counties Account for 
63.73% of the Nation's Buying Power! 


repeating... 
Out of 3,072 U. S. Counties 


(See Pages 76,84) 


Heavy Concentration of BUYING POWER Calls for 
Heavy Concentration of ADVERTISING POWER! 


NATIONAL MATCH BOOK ADVERTISING 
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CAN CONCENTRATE YOUR ADVERTISING 
WHEREVER THE BUYING POWER FOR 
YOUR PRODUCT IS THE GREATEST ! 


‘SELLING POWER -— when you funnel 
the concentrated power of National Match Book Advertising 
into your richest markets. No waste circulation. No inflexible 
distribution. YOU SELECT the markets . . . the quantities 

. the time of distribution. Tailor-made advertising coverage 
anywhere or everywhere in the United States. 


Knowledge is power 


YOU BUY ONLY THE ADVERTISING 
SPACE — NOT THE MATCHES! 


You pay,only for the advertising space you use on the match 
books ... but you get the benefit of both space and matches. 
Leading match manufacturers distribute your advertisement 
to consumers everywhere 


- yet you deal with only one re- 
. \ : , 


sponsible source. 


THE BEST BUY 
IN SPACE TODAY! 


Learn more about 
this dynamic new 
major advertising 
medium. Send for 
your copy of free 
booklet, describing 
the latest techniques 
in the use of match 
hook advertising to 
build sales. 


NATIONAL MATCH BOOK ADVERTISING, inc 


CHICAGO (5) ILL. NEW YORK (22) WN. Y. 
506 S. Wabash + WEBster 3853 745 Fifth Avenue » Plaza 9-2350 


As low as JA 
I 
READER expec EMT 


EXPOSURE! 


VALUE OF NEW 


STRUCTION 


IN THE U.S. 
HEE 15.2 


SOURCE: U. S. COMMERCE DEPARTMENT 


* ESTIMATED 
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ple, certain typical statistical relation- 
ships emerged between sales and in- 
come, and sales and population, with- 
in sales tax states which could be 
applied to other non-tax states of a 
similar economic character within the 
same regions. ‘These results were 
then checked against other regional 
sales indicators such as the Depart- 
ment of Commerce monthly survey 
of the sales of independent retailers 
(available now for approximately 300 
cities) the Federal Reserve Board’s 
monthly tabulation of bank debits 
(available for 334 cities), the Fed- 
eral Reserve Board’s monthly reports 
of department store sales (available 
for 127 cities). 

The reports mentioned immediately 
above are of major assistance in de- 
termining the proportions of a state’s 
sales to be allotted to the various 
counties and cities. In the case ot 
sales tax states, collection figures by 
counties could be used as a cros 
check against estimates arrived 
through the use of such indicators of 
regional sales as the Department ot 
Commerce’s estimates of independent 
retailers, bank debits, and Federal 
Reserve reports of department store 
sales. 

For the benefit of those subscribers 
who may wish to get sales tax data 
as issued by the governments of the 
22 states, here are some of the pit- 
falls to he avoided: 

(1) Find out what is taxed in each 


state. Foods and essential drugs, for 
example, are quite likely to be 
omitted. But certain other things 


will be included which are not re- 
tail sales as defined by the Govern- 
ment, such as public utilities, real 
estate transactions, wholesaling, 
amusement industry. (2) In_ those 
states where sales tax stamps are 
afixed to the merchandise, it is the 
practice for chain stores with branches 
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A 


known prospect 
is worth 
100 suspects! 


y 
MacLean Hoggson 
Advertising Director, REDBOOK Magazine 


Businesses aren't born big any more than people are. They 
grow big and strong when you feed em the thing that does 
them the most good. After a good deal of study, certain 
things have been found that build babies up to beat the 
band. When you study the feeding habits of your business, 
you'll find that it thrives best on customers—lots of them! 
And that’s especially true, if you can catch ’em young— 
while their buying habits are still being formed. 

You don’t feed babies big thick steaks. You just squeeze 
out the part that does them the most good. Some businesses 
are like that. too. Their budget hasn't the capacity to gulp 
down four or five million circulation at a crack, so you 
feed “em the part that does them the most good. Maybe it's 
a nice digestible 1,800,000 REDBOOK families! They're 
young and tender—the majority of them are under 35. 
They have all the wants and needs that youth is heir to— 
and SIX BILLION DOLLARS with which to fulfill those wants 
and needs. 

But that isn’t the most significant feature of these 
families. The thing that will appeal to any sales manager 
is the fact that they have a record of having purchased 
products like his, regularly. Take coffee as an example — 

tEDBOOK families buy nearly 90,000,000 cans a year. 
They buy over 250,000,000 pac ‘kages of gelatin desserts a 
year, 93°¢ of REDBOOK families buy cold cereals regu- 
larly. 81% of them bake cakes at home. 82% of them bake 
pies at home. 95% of them are regular buyers of soap 
powder. 92°7 of them are regular buyers of canned soup. 
90°% of them buy tea regularly. 

70% of them are regular buyers of some form of alco- 
holic beverage. 

91% are regular buyers of face powder. 88% use lip- 
sticks. 84°, are regular users of deodorants. 71{% are 
regular buyers of shampoos for home use. 


It's a fine thing to tell everybody how good your 
product is, if you can afford it. But with a limited 
budget, it makes a lot more sense to tell your story to 
those who are known users of products like yours. 


Just take your pencil in hand and figure out what it 
would mean to your business to have 1,800,000 families 
like that solidly back of you, buying your product regu- 
larly. Quite a business, isn’t it? 

And ‘they’ Il do it. too. Alt you have to do is to tell them 
how good your product is! After all, 1,800,000 REDBOOK 
families eat nearly ONE BILLION DOLLARS worth of food. 
They'd buy your food, if they knew how good it is. They’d 
ride in your cars. if they knew how good they are. They'd 
buy your cosmetics. if they knew how satisfactory they are. 
They'd wear your clothing. dresses or shoes, if they knew 
how well they are styled and how carefully they are made. 
All you have to do is to tell them! 

If you don’t think REDBOOK is economical, take a look 
at a rate card. You can tell “em how good your product is. 
every month in the year. in full pages for a total of $44,100. 
If that’s too rich for your budget. let “em have it every 
other issue for $22,050, But TELL them REGULARLY. 

Concentrate on this responsive group of buying pros- 
pects. Let the other fellow experiment with the suspects. 
Soon you'll be able to add another proven market like the 
REDBOOK families. That’s the way businesses grow! 


AVAILABLE 


Send for details of buying habits of the stx BILLION DOLLAR 
market of REDBOOK families who are known to buy products 
like yours regularly. Just check the studies which will be of 
the greatest help to you in your planning: 

0 FOOD & BEVERAGE buying habits of REDBOOK families. 

(J TOILETRIES & COSMETICS buying habits of REDBOOK families’ 


O New and exciting record of REDBOOK newsstand sales. 


Send request to 


R. M. Howland, Promotion Manager 


hLDGLOOK 


—444 Madison Ave., N. Y. C. 22 
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All in one 
package ! 


You must have thought often of the 
mighty important role shipping 
plays in your business and private 
life, for you depend on shipping 
for practically everything you eat, 
wear or otherwise use .. . 

We of Railway Express know how 
diverse shipping requirements can 
be. With the addition of hundreds 
of new express cars, motor vehicles 
and other equipment, we are build- 
ing our service to meet every one 
of your transportation needs. 

Such improvements, as well as 
rising maintenance and operating 
costs, have made higher charges 
inevitable—but these charges will 
aid us in making Railway Express 
the high standard shipping service 
for you and for all America. 


EXPRESS 


.. » Maintains 23,000 offices 
(there’s one near your fac- 
tory, office or home) ...Uses 
10,000 passenger trains 
daily . . . Has 18,000 motor 
vehicles in its pick-up and 
No» delivery services . . . Offers 
’ gf extra-fast Air Express with 
~ - direct service to 1,078 cities 
and towns. 


RAILWAY 


piLWwam 
q — - 


NATION-WIDE RAIL-AIR SERVICE 
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spread over a wide area to purchase 
the stamps in a headquarters city and 
then distribute them to the branches. 
Thus there is a danger in using such 
state tax data of overestimating the 
sales importance of the larger cities 
and minimizing the smaller centers. 
Even where sales tax stamps are not 
required, certain states allow the 
chain stores to make a consolidated 
return, again overestimating the im- 
portance of divisional headquarters. 

Never before in the 19-year history 
of the Survey of Buying Power have 
so many sources of information been 
used in making the estimates, and 
never before have the preliminary 
estimates been subjected to so many 
checking operations. 

As new sources of information are 
tapped, and as techniques are im- 
proved, “bugs” are bound to show 
up in previous estimates. Conse- 
quently, some of the changes over last 
year’s figures (this applies particu- 
larly to retail sales) are more ap- 
parent than real. Analysis of sales 
tax and other data has in some cases 
forced us to make some downward 
revisions in certain areas, upward re- 
visions in others. It should not be 
inferred, therefore, that all changes 
over last year necessarily represent 
downward or upward trends; in part 
they reflect the kind of basic revisions 
which must be made in the interest of 
constant improvement of the basic 
data. 

Since 1939 retail sales increased 
180%. See Pictograph in this issue, 
“Where Retail Sales Gained Most, 
1947 over 1939.” Other Pictographs 
in this issue showing how consumers 
spent their retail sales dollars last 
year, and how last year compared 
with 1939 are “1947 Retail Sales 
Per Family,” “Retail Store Expendi- 
tures by Store Types Per Family,” 
and “Sales Gains by Store Types.” 

The first column under retail sales 


is “Dollars in Thousands” followed 
by “% of State” and “% of U.S.A.” 
Similar percentage figures are given 
for population and effective buying 
income so that users of the Survey 
can see at a glance both the quantity 
(dollars) and the quality (percent. 
ages) factors of a given county or 
city or as between counties and cities, 

Estimates then follow for the 1947 
dollar sales of three important store 
groups, selected both on the basis of 
total volume and of current business 
possibilities. For the 1949 book, your 
editors, aided by the Board of Ad- 
visory Editors, will give serious con- 
sideration to the addition of one or 
more store groups. For example, new 
car sales and automobile registrations 
were popular Survey features before 
the war. They will be resumed when 
they again become an important mar- 
keting index. New car sales are 
valueless as a market index so long 
as automobiles are allotted. 

The types of stores included un- 
der food, general merchandise and 
drugs follow the definitions laid 
down by the Bureau of the Census. 

The food group takes in all stores 
selling food as a main item (grocery, 
meat markets, delicatessens, dairy 
products) but does not include coun- 
try general stores. The dollar totals 
cover total sales in these stores, not 
just edible food items. 

General merchandise stores include 
department stores, mail order stores 
and variety stores. Included in this 
group are both the mail order depart- 
ments and the retail stores of the big 
Chicago companies. Since none of 
these companies is willing—or per- 
haps able—to give a detailed break- 
down of its mail orders sales, the 
general merchandise total in certain 
cities is swollen by this mail order 
business. Certain cities, particularly 
Chicago, also have bloated general 
merchandise sales in the 1939 Cen- 
sus. But since that time all of the 
mail order companies have decentral- 
ized their operations by opening up 
more and more branch warehouses. 

Although no official figures are 
available, SaLEs MANAGEMENT edi- 
tors have reason to believe that about 
one-fourth of the mail order business 
of both Sears Roebuck and Mont- 
gomery Ward is handled from Chi- 
cago. The balance of the Mont- 
gomery. Ward mail order business 1s 
filled from warehouses in Albany. 
Baltimore, Kansas City, Fort Worth. 
St. Paul, Denver, Portland, Oregon 
and Oakland; similar Sears Roebuck 
branches are in Philadelphia, Boston, 
Kansas City, Minneapolis, Atlanta. 
Memphis, Dallas, Seattle, Los An- 
geles and Greensboro, North Caro- 
lina. 
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The column for drug stores in the 
Survey covers drug stores only. The 
estimates do not include the sales of 
drug items in department stores, su- 
per markets or other stores that may 
sell some drugs or toilet goods as a 
sideline. 

For the nation as a whole, retail 
sales in 1947 were about 68% of in- 
come (after taxes) but this relation- 
ship varies from state to state, county 
to county and city to city, depending 
on such factors as the trading radius 
of a community, the size of the aver- 
age family income, the savings habits 
of the people. Some counties, and 
many cities, have retail sales which 
are greater than the net Effective 
Buying Income. This seldom means 
that the people in those communities 
are living beyond their income. Al- 
most always it means that they draw 
retail trade heavily from a wide out- 
side area. 

The column “1947 Wholesale 
Sales” is a projection from the 1939 
Census. There have been relatively 
few “bench marks” available on a re- 
gional basis since the 1939 Census, 
and general business indicators (bank 
debits and retail sales particularly) 
were used in making the projections. 
The wholesale sales total, consider- 
ably larger than the figure for retail 
sales, includes all types of wholesale 
transactions, including sales to manu- 


facturers and jobbers as well as to re- 
tailers. 


Effective Buying Income 
SM Estimates 


Gross Effective Buying Income in- 
creased 1947 over 1946 by about 
21%, but almost exactly one-half of 
that is represented by a revision of 
the 1946 figure and a change in 
the definition of income which was 
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made by the Department of Com- 
merce in the Summer of 1947 after 
five years of experimentation and 
research, 

Under the new concept all income 
estimates from 1929 to date have been 
revised upward. ‘The purpose of the 
revised method of calculation is to 
produce “a clearer, and more accurate 
statistical picture of the nation’s out- 
put of goods and services, and of 
income distribution and _ expendi- 
tures.” 

So far as personal income is con- 
cerned, the most fmportant change 
covers an estimate of the imputed 
rent on owner-occupied dwellings. 
Heretofore, estimates of total farm 
income have included an imputed 
value for rent and the wholesale 
value of garden and orchard prod- 
ucts, meat, dairy products, poultry, 
etc., raised on the farm and consumed 
there, but no allowance has been 
made for savings on owner-occupied 
urban dwellings. On the other hand, 
the income of landlords has gone into 
the national income total. ‘Thus if 
Mr. A paid rent for his house, the 
income of his landlord after ex- 
penses went into the national total; 
but Mr. B, who owned his own home 
and probably saved as much in rent 
as the landlord made from Mr. A, 
had nothing comparable added to his 
income which went into the national 
total. Now this has been changed 
by imputing a rental value to the 
owner-occupied home (now 55% of 
the total). 

Readers interested in the complete 
explanation of the changed reporting 
method on income should send 25c 
to the Superintendent of Documents 
in Washington, care (Government 
Printing Office, for a copy of the spe- 
cial report, “National Income and 
Products Statistics of the United 
States.”” This report contains revised 
tables and charts covering the years 
1929 to 1946 inclusive. 

The first column under the head- 
ing “Effective Buying Income” shows 
in thousands of dollar the gross Effec- 
tive Buying Income for 1947 from 
all sources including: 


Wages 

Salaries 

Dividends 

Interest 

Government Payments 


All Miscellaneous Items of Income 


This income figure is for income 
paid out, before taxes are paid. The 
national and state totals used by SM 
are based on preliminary estimates 
of the Department of Commerce. 


(Advertisement) 


Ask Media Men 
About the 
Business Market 


By E. S. Pratt, 
Vice President 
La Roche & Ellis, Inc. 


If you just can’t help having your 
own personal hunches, then you really 
need the independent recommenda- 
tions of your media man as a checkup 
on your industrial and commercial 
marketing plans. 


The media man has a hard-boiled, 
scientific approach to the sales prob- 
lems of a hard-boiled field. He studies 
your problems thoroughly and cre- 
atively. 


He uses all the available statistics 
and case histories (there’s not enough 
useful data, we all agree). He 
knows the coupon returns and sales 
results from other marketers in the 
same field. He may even make a 
survey of his own if the problem 
demands it. 


Your media man analyzes. the 
claims and editorial impact of com- 
peting publications. He weighs one 
media group against another for the 
specific reader interest in your own 
advertising message. 


He may even bring an entirely new 
concept into your marketing program 
through his wide experience in many 
fields. 


For instance, media men today are 
enthusiastic about the mass technique 
in business advertising. This method, 
borrowed from the consumer field, 
gets a product or service widely 
known and understood throughout the 
business community—so that no pros- 
pect will escape your sales story. 


Whatever your problem, bring the 
media man into your plans—and you 
may learn a great deal about market- 
ing to business men. 


This column is_ sponsored by 
Nation’s Business to promote the use 
of a “mass technique” in selling the 
business market of America. 


Four leading general business mag- 
azines offer you in 1948 a combined 
circulation of 1,285,000 executive 
subscribers, over 15 million pages a 
year on 12-13 time schedule. The 
combined rate for a black-and-white 
page in all four papers is only 
about $9,875. 


Guarvarteed 
Circuiat.on B&W Page 


Nation’s Business ...575,000 $3,000 


U. S. News- 

World Report ..... 300,000 2,400 
PO, vcs ndcieecd 235,000 2,900 
Business Week ..... 175,000 1,575 


We'll be glad to give you case his- 
tories of advertisers who have found 
such “mass” selling profitable. Na- 
tion’s Business, Washington, D. C. 


The grand total does not include pay- 
ments to our armed forces overseas 
since we are concerned exclusively (as 
in the case of population and sales) 
with the domestic economy. 

The state income is then dis- 
tributed by counties and cities ac- 
cording to percentage figures based 
upon known relationships between the 
county and the state including such 
factors as retail sales, income tax re- 
turns, bank debits, population 
changes, freight car loadings, agricul- 
tural payments and the like. 

From this gross figure is subtracted 
the estimated personal income tax 
payments. ‘This includes Federal and 
State income taxes and other direct 
personal taxes; it does not include 
real estate taxes. Federal income 
taxes account for more than 90% of 
the total. 

What remains after substraction 
of personal taxes is net Effective 
Buying Income, or disposable income. 
It is not possible to secure any reliable 
data on Federal income tax pay- 
ments by counties and cities. Only 
state figures are available, and the as- 
sumption has to be made that the per- 
centage paid by the state as a whole is 
applicable to all counties and cities. 
Common sense reasoning tells us that 
deductions should be greater for the 
large highly industrialized area and 
smaller for farm and rural area, but 
no formula for making these logical 
adjustments is possible from available 
data. 

‘The impact of personal taxes varies 
considerably by states. Such taxes 
take only 5.5% of gross income in 
Mississippi, but account for 27.1% in 
Delaware. The national average is 
11.5%. In general, the heaviest de- 
ductions, both in dollars and_per- 
centage, fall in the high-income states. 

The. further refinements—% of 
state E.B.1., % of U.S.A., E.B.L., 
and per family E.B.I.—are based on 
the net for the second successive year. 
Readers should bear this in mind if 
they are making comparisons for 
issues preceding the 1947 edition. 

The per family E.B.1. figure is a 
straight arithmetical average derived 
by dividing the total net Effective 
Buying Income by the number of 
families. 

In probably the majority of coun- 
ties, little difference would be found 
between an arithmetical and a median 
average. Relatively they would be 
similar. But in many other counties 
great differences would be found. 
Let’s say that a county has 10,000 
families and a total net E.B.1. of 
forty million dollars. This works 
out to an arithmetical average of 
$4,000. per family. It is possible, 
however, that 5 families have a total 
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IN THE U.S. pit 


IN MILLIONS 
OF PERSONS 


196 FEMALE 


fr ~ 


AVERAGE JAN. JAN. AVERAGE JAN JAN 
1945 1946 1947 1948 1945 1946 1947 1948 
SOURCE: U.S. DEPARTMENT OF COMMERCE 
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income of two million dollars; 100 
others a total income of another two 
million dollars; 1,000 others a total 
income of $7,500,000, leaving. $28,- 
500,000 for the remaining 8,895 
families, or an average for them of 
$3,024. 

The per family figures must, there- 
fore be interpreted with caution, and 
with the recognition that they are 
averages for all families, some with 
much higher incomes, some with 
much lower. 

SALES MANAGEMENT would like 
to be able to present you with a 
median average income figure, or 
groupings to show the number of 
families within’ the conventional 
standard income groups, but to date 
they have been unable to secure re- 
liable measuring rods for states, coun- 
ties and cities. Experimentation 
along these lines is under way, how- 
ever, and some progress is being 
made. 

The percentage figures by counties 
and cities on net E.B.I. are designed 
for comparison with similar percent- 
ages for population and retail sales 
so that subscribers can get the answer 
quickly to three vital questions: how 
many people, how much they spent, 
how much they might have spent. 

Some subscribers, particularly re- 
search men and other technicians, 
may be left unsatisfied by the above 
description of how SALES MANAGE- 
MENT makes its annual estimates. We 
regret that we cannot take them 
through each step and process. 

To Sates MANAGEMENT | the 
formulas and technique used in mak- 
ing these estimates for the annual 
Survey of Buying Power are an im- 
portant and valuable stock in trade 
which must be safeguarded. Just as 
Macy’s doesn‘t tell Gimbel’s, just as 
P & G doesn’t tell Colgate, so SM 


must refuse to tell a// its secrets. 


Net Cash Farm Income 


A distinct improvement in this 
year’s Survey of Buying Power is 
the introduction of a net cash dollar 
figure for income from farming as 
contrasted with the gross figures 
which have appeared in _ previous 
issues. Farming is a business, just 
like running a retail store, and it is 
the farmer’s net income which is im- 
portant if you are looking at the 
farmer and his family as an outlet for 
consumer goods, just as a retail mer- 
chant’s earnings from his business are 
the important factor rather than his 
gross volume of business. 

This is an outline of the procedure 
followed in preparing this year’s fig- 
ures: The base figure used is the esti- 
mate made by the Bureau of Agri- 
cultural Economics of the Depart- 
ment of Agriculture on the 1947 cash 
receipts from agriculture and _live- 
stock marketings plus government 
benefit payments. ‘This figure does 
not include the farmer’s income from 
off-the-farm labor or from_invest- 
ments or an estimate of income “in 
kind,” meaning free rent, food prod- 
ucts raised on the farm and consumed 
by his family, etc. In other words 
it is an estimate of the farm cash in- 
take as a business and is directly com- 
parable with the gross sales figure of 
merchants and manufacturers. With 
all forms of cash income included, 
plus the “in kind” income, the farm 
operations brought in $34.6 billion in 
1947; the gross included in the basic 
SM estimate was slightly over $30 
billions. 

In the year 1945 the Department 
of Agriculture made national and 
state censuses covering the cost of 
farming operations. Included in the 
farmer's expenses are wages, feed, 
seed, fertilizer, depreciation, interest 
payments on mortgages, etc. The 
larger and more mechanized the 
farming operation, the higher is the 
percentage deducted for farm ex- 
pense. Thus the farmer operating 4 
40-acre farm and employing no out- 
side labor has a higher percentage of 
his gross translated into net than 
would be true of some of the corpora- 
tions and individuals in our western 
states where thousands of acres are 
under one management. Climatic 
conditions also have an important 
bearing on the expense ratio. 

The state figures from the 1945 
Census indicate that the net figure 
is closest to the gross figure in our 
southern states, some of them running 
as high as 90%. In California, 


where large orchard and vegetable 
operations are the rule rather than 
ratio is only 
The national ratio is 60%. 
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No reliable expense data are avail- 
able on a county basis and the SM 
Research Department was forced, 

| therefore, to operate on the assump- 

Do Yo tion that the state relationship be- 
“UU tween farm net income and gross in- 

come is applicable to each county. 

This is not precisely true but your 

Wavd more editors hope that the estimates are 
close enough for sound marketing 
planning and they are convinced that 


. P én 
—— rl Es 7 the net figure is a far more realistic 
- 


| index of farm purchasing power for 
| consumer products than is the gross 
figure. 


r] 
One distinction between net cash 
NA 7/ OAS farm income and net Effective Buy- 
, ing Income should be noted: The 
c - cS farm figure is net after deduction 
Us INE wv | of business expenses but before per- 
sonal taxes, while the net E.B.I. 
figure is after the payment of per- 


fs ThE hol booK sonal taxes. 


’ 

um € business Sales-Advertising Controls 
“ / The column headed “% of U.S.A. 

' Potential” is designed as an over- 
fila Ms all index for use in setting sales 
quotas and advertising appropria- 
tions. 

It is a weighted index and includes 
Effective Buying Income, retail sales 
aiuis praecn and population. 


CAN YOU USE A 
SALES REPRESENTATIVE 


IN THE MEDICAL FIELD 


| WHO is known to every physician in the ter- 
ritory your cover? 


WHOSE expense is shared by your prospect. 
the doctor? 


WHO has been invited by thousands of physi- 
cians to bring them practical advice on scientific medicine? 


WHOSE sales messages are accepted by the 
Councils of the American Medical Association? .. . 


THEN PUT miiiEeeog 


THE STATE JOURNAL GROUP 


TO WORK FOR YOU 


34 Journals Contract 


Covering ONLY ONE Sef 44 Original Plates 


( insertion) 
42 States Monthly Statement 


COOPERATIVE MEDICAL ADVERTISING BUREAU 


of the AMERICAN MEDICAL ASSOCIATION 
535 North Dearborn Street Chicago 10, Ill. 
The State Journal Group — As listed in Standard Rate & Data 
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The number of people, their puy- 
ing habits, and the amount of money 
they have to spend are each impor. 
tant in setting sales quotas and allo- 
cating advertising appropriations, but 
for the great majority of products 
no single feature is an accurate guide, 
Perhaps we were all created equal 
but we are not equal when we reach 
the buying stage; neither do we buy 
all of our merchandise in the same 
towns in which we live—and millions 
of us live on farms far away from 
towns. 


As a result of a great deal of 
study and experimentation, and after 
checking tentative conclusions with 
actual sales records of many SM 
subscribers, the editors perfected a 
new balanced “% of U.S.A. Poten- 
tial” which assigns 5 points to “% 
of U.S.A. Effective Buying In- 
come,” 3 points to “% of U.S.A. 
Retail Sales,” and 2 points to “% 
of U.S.A. Population.” 

This “% of U.S.A. Potential” 
figure can be used without change by 
national marketers in setting up sales 
quotas on a fair and equitable basis, 
in dividing up sales territories, in 
setting realizable goals for distribu- 
tors, by advertising agencies, and by 
advertising departments in breaking 
down their appropriations and in de- 
ciding where to put the added pres- 
sure. 

Those organizations that do not 
distribute nationally but operate on 
a sectional basis can use the figures 
with a slight modification. Let’s sup- 
pose that such a manufacturer oper- 
ates in a dozen states and the con- 
bined “% of U.S.A. Potential” of 
these 12 states, as shown in the 
page headed “Summary of All Data 
by States and Sections,” is 25% of 
the national total. Since this is one- 
fourth of the U.S.A. potential, he 
should multiply the “% of U.S.A. 
Potential” for each county in his 
section by four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers, 
but the editors suggest that all na- 
tional figures be reduced to a local 
level. The distributor in Richmond, 
Va., can’t see the counties in his 
territory as a percentage of the na 
tional total, but it is very easy to 
reduce them to an understandable 
figure. Let’s assume that this dis 
tributor has 5 counties in his tert'- 
tory. The potentials for each o 
those counties will be found in the 
State Section. 

A typical set-up follows. The first 
column shows the “% of U.S.A. 


Potential” from this volume, and 
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the second column is the figure which 
or results from using the total of the 


lo- 5 counties (.797) as the base, 100: 
ut | 
cts fi % of U.S.A. Localized 
. County Potential County %, 
a 4 A 046 5.77 
we 5 542 68.00 
me Cc .122 15.31 
os D .020 2.51 
= E .067 8.41 
797 100.00 


That distributor can’t visualize 
County B as producing .542% of 
the Nation’s total, but he can see 
it as having 68% of his territory’s 
volume. 

The last column, called ‘Quality 
of Market Index,” is a measure of the 
purchasing ability of each county and 
city as compared with the Nation. 
It is constructed by dividing the 
“% of U.S.A. Potential” by “% of 
U.S.A. Population.” The U.S.A. of 
course is the base, 100. This index 
is designed as a handy guide to sales 
and advertising managers who are 
considering intensive campaigns in a 
restricted list of above-average coun- 
ties. Those counties and_ cities 
which have an index figure markedly 
higher than that of the Nation (100) 
or higher than other counties and 


CONFIDENCE sits in on the 
doctor’s office consultations with 


not cities in the state or geographic area, thoughtful mothers . . . accom- 
> on are likely to be the ones where in- panies the treatment . . . serves 
a ee So as an extra ingredient’ in the 
however, that it is an index of qual- prescription. 
” of _ Gale Biietee elon Confidence sits in, too, in homes 
the should be used only in connection and doctors’ reception rooms all over the country where 
7 ; with other columns; not indepen- mothers are turning to HYGEIA for reliable information 
po — ' Otherwise undue emphasis on family health. For HYGEIA presents the very informa- 
, he | yo hic omy 2 oe one tion mothers want, written by medical authorities, edited 
les which are high in quality but : , ere 

S.A. | weak in quantity. A high index figure by the American Medical Association. Readers know that 
| his on a very small civil division is rather HYGEIA speaks with authority—in its advertising columns 

meaningless, and may be caused by as well as its timely articles. 

Ss use the fact that because of lack of space 

— a percentages are carried out only The oftener these readers find YOUR advertising mes- 
bes rd ona oy a Ey — eg sages between the covers of HYGEIA, the more consistently 
1 na- tial,” if carried out five places, of their acceptance of your products can be increased. 

local 00285 and a “% of U.S.A. Popula- 
nond, tion” of .00236, and the correct in- IN ADDITION to its wide home circulation, 
1 his dex figure would be 121. But with a Take ccely ech te Seen tele Me 
e na § 3 point decimal the figures would be, 
sy to & respectively, .003—.002—and 150. 
dable In counties and cities of any real 
; dis- Consequence a third place figure 


on 
4 Ci a THE HEALTH MAGAZINE 


OF THE 


AMERICAN MEDICAL ASSOCIATION 
535 NORTH DEARBORN + CHICAGO 10, ILLINOIS 


the 200 largest counties and cities. 
and Also, starting on page 120, 
readers will find a consolidated pic- 
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terri- would not affect the index. 
+h ot The ranking tables, starting on 
n the § page 74 give for the most essential 
elements of retail sales and income, 
» first the Standings in each classification for 
1S.A. & 
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to 
1,300,000 Homes! 


The Door Is Open 


You’re in the living room talking | 
—and that means half your sale is | 


made... when you advertise in 
Foreign Service. As V.F. W.mem- 
bers, readers have confidence in 
their magazine for they are actually 
part owners. Foreign Service helps 
them solve their readjustment 
problems, keeps them abreast of 
veteran legislation with informa- 
tion they can trust. 


Your advertisements in Foreign 
Service go straight into homes of 
today’s greatest consumer market, 


Write for Free 
copy of Daniel Starch Survey. 


Toreign Sewice: 


VETERANS OF FOREIGN WARS 
w=7%¢ OF THE U.S. = 


} q Kansas City, Missouri 
4 Li) . 
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right where they dothe most good! | 


ture of the 137 ‘Metropolitan absorptive power of the mar- 
County Areas,” as defined by the ket. 
Bureau of the Census. 

3. Handling the Individual Salesman 


Suggested Uses for This Survey: (a) Setting sales quotas. 


a (b) Checking salesmen’s results 
|. Advertising against potentials. 


(a) Allocating by districts. (c) Offsetting salesmen’s and dis. 

(b) Checking media circulations tributors alibis and hard luck 
against income and sales. sein . 1 , 

(c) Servicing agency accounts. (d) a aes Tee 

(d) Determining markets for in- 7 : 
tensive cultivation. (e) Selling the salesmen on their 

(e) Selecting test cities. Cerrseorzes. 

(f) Adjusting advertising quotas 
to sales results. 4. Other Uses 

(g) Selecting cities for special (a) Attracting factories and dis- 
spot radio and newspaper tributors’ branches. 
campaigns. (b) Building bases for raising 

new capital. 
2. Market Plannin c) Planning expansion pro- 
g 

a , grams. 

(a) ati market poten- (d) Opening new company. 
er owned retail sales outlets. 

(b) Setting quotas for a new (e) Locating industrial sites. 


product or industry. 

(c) Checking relative merits of 
distributors. 

(d) Setting territorial quotas. 


(f) Proving need for improved 
transportation service. 


(e) Furnishing spending power Copyright 
data to dealers. The contents of this Survey of 
(f) Determining markets for test | Buying Power are fully protected by 
of new products or plans. copyright. The exclusive estimates of 
(g) Appointing exclusive distribu- Effective Buying Income, Retail Sales, 
tors. and Sales-Advertising Controls must 
(h) Measuring progress or retro- not be reproduced in printed form, 
gression of specific areas. in whole or in part, without written 


(i) Planning expansion programs. permission of SALES MANAGE- 
(j) Synchronizing production to MENT, INC. 


Electronic Market No. 1 
16,930 Radio Engineers 


Engineers control the technical radio market which consumes millions 
of dollars worth of components, instruments, materials and transmitter 
equipment annually in the two billion dollar radio-electronic industry. 


The engineer is hard to reach, and it takes a sales engineer to talk 
his language. But, it is easy and economical to sell the radio industry 
if you tell your story to the radio engineer in his own monthly journal, 
“Proceedings of the I.R.E.” and in his own directory, the “I.R.E, Year- 
book” which lists engineers, firms and products. 


Our new A.B.C, statement for “Proceedings of the I.R.E.” will give 
you an excellent picture of who the engineers are in this Electronic 
Market #1. Send for it today. 


THE INSTITUTE OF RADIO ENGINEERS 


“Proceedings of the I.R.E.” 
Adv. Dept. 303 West 42nd St. New York 18, N. Y. 
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YOUR 4277 MOVE 


IS TO 


Everything You Want ina NEW PLANT 
or WAREHOUSE LOCATION 


IZ 
his \ 7 LOCATION 


ZZ 


ts . 
*¢ Centrally located in 
4 the Great Southwest, 
Oklahoma City is the largest 
distribution center in the state 
and one of the largest in this 
region. 


~ LIVING CONDITIONS 

“£4. 

ce) A clean, modern 
city where living 


costs are normal. People like to 
live in Oklahoma City. 
oe WATER SUPPLY 
NZ) The municipally 
ae owned water sup- 
ply is ample for any purpose. 


by’ TRANSPORTATION 
Fast air, rail, bus and 


freight service radiate in all 
directions. 


hit NATURAL GAS 

There is an unlimited 
supply of low-cost natural gas 
available for industrial and do- 
mestic use. 


me ELECTRIC POWER 


Electric power is al- 
ways plentiful and dependable. 
It has met the super-demands of 
war production and all require- 
ments of peacetime production. 


Rates are economical and flexible 
to provide fair schedules to meet 
industry’s requirements. 


ih | 
aw AVAILABLE 
INDUSTRIAL SITES 
Numerous sites are available in 
restricted industrial districts. 
Adequate facilities include track- 
age, utilities, and hard-surface 
roads. 


LIBERAL CORPORATION CODE 


Recent revisions of the Okla- 
homa Corporation Code make 
it compare favorably with the 
most liberal codes in the country. 


LABOR—In Oklahoma City 
you can operate under as ideal 
labor conditions as you will find 
anywhere in the nation. Per- 
centage of strikes is low... no 
craft or group is fully unionized. 
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F you’re pondering where to locate 
that new plant or warehouse, we 
believe you will find that Oklahoma 
City is the right place to move because 
it has everything you want or need in 
a new location. 


Compare Oklahoma City point for 
point with other locations. There are 
very few spots in the nation offering 
so many advantages favorable to in- 
dustrial operations. 

So, if you’re planning to move, or 
establish a new branch operation, drop 
us a letter. We will send you immedi- 
ately our Industrial Survey covering 
all the factors that are vital to 
successful industrial operation. We 
welcome new industry and will do 
everything we can to cooperate with 
you in every way. 


Industrial Division 


OKLAHOMA CITY CHAMBER OF COMMERCE 


OKLAHOMA CITY, OKLAHOMA 
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Important Things to Look For in Analyzing 

Any Market—Exemplified by the State of 

New York, the County of Onondaga and 
the City of Syracuse. 


Most users of the Survey of Buying Power look at a 
market in three ways: 
l. Its size 
2. Its quality 
3. Its rate of growth 
We shall analyze New York, Onondaga County and 
the city of Syracuse on these factors, but before starting 
to do so, may we emphasize again that the Survey is a 
precision tool and that it cannot be used properly unless 
instructions are followed and a knowledge gained of its 
working parts? 
Before reading this sample analysis, before attempting 
to use any of the figures: 


Turn to explanatory pages beginning on 
page 19 and read them word for word 


Every year we receive hundreds of inquiries as to the 
meaning of a heading, or the source of a column, or the 
constituents of an index figure, or what is included under 
a total such as “general merchandise.” 95% of these 
letters would not have been written if the subscribers 
had read the preceding explanatory pages. 

There is a vast array of figure information in the 
Survey, but no one volume can contain everything which 
certain subscribers may want. For those who want to 
know where we started from to get to where we are 
now, the editors suggest comparisons with the 1940 
Census data, and the 1941-1947 issues of our Survey. 

In the analyses which follow, the editors have chosen 
a state, a county, a metropolitan area, and a city which 
are truly representative—not too far above the national 
average—and which consequently are good for test, com- 
parative and control uses. 


Comparisons in the following analyses which are 


NEW YORK 


Sample Analysis of State, County and City 


secured by additional computations (from data in this 
Survey, the Census and previous Surveys) are italicized. 

Before commenting on some of the valuable market 
facts about New York state, Onondaga and Syracuse, 
which are to be found in the Survey, it may be well to 
comment briefly on national and sectional changes since 
1939. In general the greatest gains—in population, in 
income, in sales—have taken place in the West and in 
certain sections of the South. 

The East remains big, the greatest single market, but 
the rate of growth there has been under the national 
average. Hence it is no surprise to find that the sample 
area we are about to dissect and discuss is BIG, and of 
HIGH QUALITY, but that its gains over 1939-1940 are 
under national averages. 


Population 


Since 1940, the last official census, the nation’s popula- 
tion has gained about 10%, New York state only 5%, 
but Onondaga County was up 9%, and Syracuse 10%. 

In number of families the sample area likewise shows 
up well:-the nation gained 14%, the state 8.5, the county 
13 and the city 13. 

While in rate of growth the sample area is below 
par, in number and quality of people it is high. The 
state has one tenth of the nation’s families, and Onon- 
daga County alone has nearly 100,000 families. 

In family size the sample area is almost identical with 


the nation: . 
Persons per family 


ee Peer ere 3.61 
New York State ........... 3.56 
Onondaga County ......... 3.52 - 
EE So a's Shows eeuas 3.50 


Syracuse’s Metropolitan area is not commented upon 
in this sample analysis because the Bureau of the Census 
defines it as Onandaga County. The County and the 
Metropolitan area are synonymous. 


Retail Sales 


As compared with the 1939 Census of Retail Sales, 
the nation gained 180%, New York State 114%, Onon- 


The ‘ “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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“Look before you leap” was 
the old business axiom. 


Today, the “new look” in business— 
the “insurance” for profitable business 
decisions—is called market research. 
Leading in this progressive trend 

are Scripps-Howard Newspapers yt 
making available facts and trends 

in 17 markets. 

Highlighting this research service 

to advertisers are: 


SCRIPPS-HOWA 


Covington edition, Cincinnati Pest 


General Advertising Department 


230 Park Avenue 


MARKET RESEARCH 


is Business Insurance 


CONSUMER PANELS... conducted in Memphis, 
Knoxville, Pittsburgh and Cleveland...revealing the 
continuing buying habits of cross-section families. 


STORE AUDITS .. . conducted in Cincinnati and New 
York to measure the movement of grocery products. 


GROCERY DISTRIBUTION SURVEYS... conducted 
periodically in 16 markets to record distribution on 
approximately 40 food classifications by brand. 


These and other market studies are available now .. . as your 
insurance for profitable sales campaigns. 


MEMO « Investigate SCRIPPS-HOWARD Research Facilities— TODAY! 


RD NEWSPAPERS 


a ee ee Rocky Mt. News OVRIIEVEEE 6 6c ct ee Press 


BIRMINGHAM ....... Post ewok, wd. «0-0 Press 
MEMPHIS . . . Commercial Appeal 2 Press 
MEMPHIS ..... Press-Scimitor ALBUQUERQUE ..... Tribune 
WASHINGTON ...... News ee +e 6 +o ex Herald-Post 


Chicago + San Francisco + Detroit + Cincinnati + Philadelphia + Fort Worth 
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daga County 116%, and Syracuse 117%. At first glance 
this looks bad for our sample area, but it must be remem- 
bered that for many, many years, including 1939, the 
sample area was high. Consequently it is not surprising 
that its percentage gains are far under the “New Rich” 
states. On a per-family basis, New York State and 
Onondaga County retail sales are about on a par with 
the national average: 


1947 Per Family Retail Sales 


Sy err 2,955 
New York State .... 3,000 
Onondaga County 2,890 


While sales in the city of Syracuse are well above 
state and national averages, the editors of SM do not 
believe that such figures on a city basis have any real 
validity. Implicit in such a figure is the assumption that 
the total of all purchases in the city has been made by 
the residents of that city. Such an assumption is obvi- 
ously false. Therefore the sales in a city must be divided 
by the population of the retail trading area. Seldom do 
authorities agree on the definition of the trading area, 
for it varies with the products. For practical purposes 
the government’s “Metropolitan County Area” is usually 
close enough, and in the instance of Syracuse this means 
Onandaga County. 


In the three store groups comparisons are as follows: 
1947 Per Family Sales 


New York Onondaga 
U.S.A. State County 
OS reer $786 897 795 
General Merchandise 397 388 542 
i venead se oa 97 77 82 


The most striking figure here is the extremely high 
general merchandise figure for Onondaga County. Drug 


store sales on a per family basis always have been low | 


in New York; what is shown in this year’s Survey is 
merely a continuation of a buying pattern which came 
to light in the first Census of Retail Sales, back in 1929. 

The Upper New York State area centering around 
Syracuse should be an excellent testing area for any new 
product, sales or advertising plan, because it is fairly 
average as compared with the state and nation. See how 
population percentages compare with sales percentages: 


Population Sales 
New York, % U.S. A. .... 9.851 10.146 
Onondaga, % U.S. A. .... .223 .224 
Onondaga, % State ....... 2.27 2.21 
Syracuse, % U.S. A. ..... 156 .196 
Syracuse, % State ......... 1.59 1.93 


In wholesale sales Syracuse ranks 46 in the nation, 
and its 1947 total of $376,041,000 is a healthy increase 
of 12% over 1946. 


Effective Buying Income 


Uncle Sam takes a big bite out of the average New 
York state resident’s income. On a nation-wide basis the 
net Effective Buying Income is 88.4% of the gross, but 
in New York state as a whole it is 83.3%, in Onondaga 
County 83.2 and in Syracuse $3.1. 

Despite this the net figures for the sample area are 
well above average on a per-family basis: 


Per Family E. B. I. 


OS rere ere $4,308 
New York State .......... 5,343 
Onondaga County .......... 4,465 
a 5,713 


Another characteristic of New York State families in 
general and in the sample area in particular is that their 
savings each year are among the largest of all families, 
Whether they persist in believing that they can take it 
with them is not known for sure, but it is true that year 
after year they spend a lesser part of their incomes for 
retail sales than:is true of people in most other sections, 
While some of these savings are of a corporate nature 
it is nevertheless true that savings accounts of individuals 
in New York State are high both in number and in 
average balances. 


The figures show that the average New York State 
family could spend considerably more for retail sales: 


% of 1947 Net E. B. I. 
Spent for Retail Sales 


Oe See oe 68.6 
New York State ...... 56.2 
Onondaga County ...... 64.7 
Gyvrecese Cty ...ccccce 62.6 


The state of New York ranked 16th last year in net 
farm cash income, and the Onondaga-Syracuse area is 
in the center of a rich farming area. 

A new feature in the 1948 Survey is a compilation for 
all states and for leading counties of the number of per- 
sons who are under Federal Social Security and their 
average monthly earnings in the first quarter of 1946. 
See page 38 for comparisons on New York State and 
Onondaga County with other states and large counties. 


Sales-Advertising Controls 


The columns we have been discussing may be compared 
with the raw and semi-manufactured products which go 
into a plant, and undergo many operations of machines 
and human hands. At last a finished product is turned 
out. 
In the Survey of Buying Power the refined, finished 
products are the last two columns, one measuring quan- 
tity, the other quality. Unquestionably, they are the two 
columns most widely used in sales and advertising plan- 
ning. 

“% of U. S. A. Potential” is a weighted figure (5 
parts Effective Buying Income, 3 parts Retail Sales and 
2 parts Population) which measures the quantity which 
the seller can expect to secure from a given area. 

“Quality of Market Index,” as the name implies, 
measures the quality of the market. 

On both counts the area we have been putting under 
the microscope stands out as deserving intensive cultiva- 
tion. New York State can be tabbed for 11.205% of 
your national sales volumes, Onondaga County for .231 
and Syracuse for .197. 

The local figures can be further refined by taking the 
State percentage as 100 and developing a “% of State 
Potential” for the county and the city. This works out 
to 2.06 for Onondaga and 1.76 for Syracuse. 

On Quality the New York area is above the national 
level but not so far ahead as to make it undesirable to 
use as a test market. As compared with the nation’s 
100, New York State is 114, Onondaga County is 104, 
and the City of Syracuse is 126. Syracuse, incidentally, 
(see summary at end of New York State figures) 1S 
better-than-average among all New York State cities— 
126 as against 120. 

The Syracuse quality figure means this: regardless of 
its size, which in this case is considerable, it is 26% 
above the national average in ability to purchase. For 
every $1.00 you sell nationally, the people in Syracuse 
should buy $1.26. 
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More Sales at Lower Cost....... 


Qs 


OF ALL RETAIL SALES 
ARE MADE IN THE 


608 


PRINCIPAL TRADING 
CENTERS 


| . ] of Cosmopolitan’s net paid circulation of over 2,100,000 


is concentrated in America’s 608 Principal Trading Centers and the 
trading areas of the 10 Multiple Markets. Over 68% of all retail sales 
are made in this “PROFIT MARKET.” 
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@ No other multi-million circulation magazine in the weekly, monthly 
or women’s service field offers as high a percentage of circulation 


concentration in these key markets: 


® Your cost per page per 1000 readers for this concentrated ‘Profit 
Market” coverage in Cosmopolitan is only $2.42 for black and white, 


or $3.61 for 4 colors — close to the lowest rate available in any * 


volume magazine regardless of where its circulation is delivered. . a 


Sell the “Profit Market” first 
-..with Gosmopolitan 
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Popular Street runs 
straight as an arrow 
through the neat, 
suburban develop- 
ment of small white 
houses where Profes- 
sor Arthur Pearson 
Prof. Arthur Pearson, . p 

lives ... shakes its 
hips into a wide S curve... changes 
its face from two-lane macadam to 
dirt and gravel, as it saunters past 
Jim and Olga Oleson’s wood frame 
house... 


Popular Streetis clean as astarched 
white collar as it rolls by the public 
library and the B.P.O.E. . . . turns 
sharply at the Mary Ellen Hat Shop 
where Mary Terence has been selling 
bonnets to the best people for the 

past 12 years... 


Popular Street is 
cut by evenly spaced 
= traffic intersections 
. wears a perma- 
nent 5 o’clock shadow 
... is alternately 
smiled at and cussed 
at by Tony Spinelli,Master Barber... 
Popular Street is 12,750,000 Ameri- 
canslong.* They’renicefolks.They’re 
folks you should get to know. They’re 
folks you can do business with. 


Knock On The Doors 


Press the button and hear a musi- 
cal chime. Professor Arthur Pearson 
and his wife like nice things ... are 
fond of gadgets. Joan Pearson will 


Mary Terence 


* National Audience Study of The Popular Fiction Group 
Stewart, Dougall & Associates, Report of August, 1947 


of POPULAR STREET 


smile and let you in. She’ll show you 
her neat home, Arthur’s workshop, 
the trick ironing board he built her 
... perhaps serve tea and home-made 
cookies. At night Professor Pearson 
relaxes with ADVENTURE as he has 
done for 20 years, while Joan loses 
herself in ROMANCE, 


Meet Jim Oleson 


Pound the knocker on Saturday 
or Sunday and big 
Jim Oleson will open 
the door. Six foot 
three, weighs two- 
twenty. His men at 
the rubber plant like 
him because he 
knows his job... 
gives them a square deal. Jim makes 
good money ... he and his wife know 
how they want to spend it. Last year 
they bought new furniture. Next 
year they’ll repaint the house. Jim 

and Olga lead quiet 
¢ oa lives. He gets his en- 

cus) STAR WESTERN . . . 

> Olga sits in the 
= rocker and enjoys 


tertainment from 
Jim Oleson LOVE SHORT STORY. 


Olga Oleson 


THE 


POPUL 


205 EAST 42nd STREET ° 


Push open the door and six little 
bells break into sound. Mary Terence 
steps forward, smiling. An off-the- 
face straw? With a veil. This one is 
so becoming! With her customer 
gone, Mary puts on her reading 
glasses and picks up a copy of 
ROMANCE. She’s been reading it from 
cover to cover for years. 

Tony Spinelli likes 
to talk. His mouth 
moves almost as fast 
as the snipping scis- 
sors. Wanna know 
about politics? The 
Red Sox’ chances? 
The redhead down 
the street? Tony will tell you... 
whether you want to know or not. 
Tony likes to read, too. Whenever 
the shop is empty, Tony picks up 
BIG BOOK WESTERN .. . opens it 
where his place is carefully marked. 


Toni Spinelli 


They're Typical Americans 


Arthur, Joan, Jim, 
Olga, Mary and Tony 
are typical of the 
12,750,000 folks who 
live on Popular 
Joan Pearson Street. 


FICTION 
GROUP 


NEW YORK 17,N. Y. 
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An Advertiser's Dream 


They’re an adver- 
tiser’s dream . . . be- 
cause they’re young 
to middle-aged... be- 
cause they have bet- 
ter than average in- 


f comes which have 


—— kept pace with the 


rising cost of living... because they’re 
better than average in the nation 
educationally (over 61% have gone 
to high school, 13% have gone to 
college) ... and because their con- 
sistentcover-to-cover 
reading habits—their 
preference for fiction 
and just fiction, as- 
sure you that a sales 
message in The Pop- 
ular Fiction Group 
will be read, not 


Lifebuoy 
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looked at ... or missed completely. 

They're Finding New Markets 

That’s why more and more na- 
tional advertisers are swinging to 
this great, almost untouched market. 
Recently Bromo-Seltzer, Calvert, 
Cat’s Paw, Eagle 
Lion, Gillette, Lee  @a 
Work Clothes, Life- /.~ 
buoy, Motorola, Pres- " 
tone, Reliance, RKO, 
Sheaffer, Simoniz, 
Ward-Nimrod and 
Wildroot have shown 
their confidence in The Popular 
Fiction Group by signing contracts 
to do business on Popular Street. 
Yet, you can still buy space as small 
as quarter-pages, where advertising 
is free from competition on an en- 
tire editorial spread ... space which 
brings you the highest possible read- 


Motorola .. 


ya other side 


of POPULAR STREET 


ership and observa- 
tion .. . because the 
message stands out! 

What is the cost of 
placing your product 
before this mass mar- 
ket of able-to-buy 
people? Less than 
you’d think! You can talk to this tre- 
mendous audience with 12 full page 
ads a year, for only $28,800... or, 
with a limited budget, you can reach 
them with monthly quarter page ads 
for only $7,200. You can tell and sell 
the folks on Popular Street for 1 
to 13 the cost of comparable cam- 
paigns in other leading mass circu- 
lation magazines. 


Sheaffer 


Lower Your Sales Costs 


In the face of soaring advertising 
and sales costs we don’t feel that any 
advertiser can afford 
not toinvestigatethis ,. 
prime, productive 
market. i 

Why not write for 
all the facts about 
this little known, but 
highly potential, 
fourth largest magazine market? A 
note today on your business letter- 
head will bring you your copy of the 
Stewart, Dougall survey .. .. which 
shows why the 12,750,000 folks on 
Popular Street are your best adver- 
tising buy. 

ve. <= ~=iIt will give com- 
7) G 4 plete details on why 
™  — Popular Street means 
greater coverage... 
_ of a more profitable 
market...ata 
lower cost. 


Bromo-Seltzer 


Calvert 
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smile and let you in. She’ll show you 
her neat home, Arthur’s workshop, 
the trick ironing board he built her 
... perhaps serve tea and home-made 
cookies. At night Professor Pearson 
relaxes with ADVENTURE as he has 
done for 20 years, while Joan loses 
herself in ROMANCE, 


Meet Jim Oleson 


Pound the knocker on Saturday 
or Sunday and big 
Jim Oleson will open 
the door. Six foot 
three, weighs two- 
twenty. His men at 
the rubber plant like 
him because he 
knows his job... 
gives them a square deal. Jim makes 
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how they want to spend it. Last year 
they bought new furniture. Next 
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and Olga lead quiet 
= lives. He gets his en- 

‘ o 

> “os 4 STAR WESTERN . . . 

— Olga sits in the 
~ rocker and enjoys 


tertainment from 
Jim Oleson LOVE SHORT STORY. 


Olga Oleson 


POPUL 


205 EAST 42nd STREET ~* 


Push open the door and six little 
bells break into sound. Mary Terence 
steps forward, smiling. An off-the- 
face straw? With a veil. This one is 
so becoming! With her customer 
gone, Mary puts on her reading 
glasses and picks up a copy of 
ROMANCE. She’s been reading it from 
cover to cover for years. 

Tony Spinelli likes 
to talk. His mouth 
moves almost as fast 
as the snipping scis- 
sors. Wanna know 
about politics? The 
Red Sox’ chances? 
The redhead down 
the street? Tony will tell you... 
whether you want to know or not. 
Tony likes to read, too. Whenever 
the shop is empty, Tony picks up 
BIG BOOK WESTERN .. . opens it 
where his place is carefully marked. 
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Street. 
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An Advertiser's Dream 


They’re an adver- 
tiser’s dream ... be- 
cause they’re young 
to middle-aged... be- 
cause they have bet- 
ter than average in- 
comes which have 
kept pace with the 
rising cost of living... because they’re 
better than average in the nation 
educationally (over 61% have gone 
to high school, 13% have gone to 
college) ... and because their con- 
sistentcover-to-cover 
reading habits—their 
preference for fiction 
and just fiction, as- 
sure you that a sales 
message in The Pop- 
ular Fiction Group 
will be read, not 
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looked at .. . or missed completely. 
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is free from competition on an en- 
tire editorial spread ... space which 
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ership and observa- 
tion . . . because the 
message stands out! 

What is the cost of 
placing your product 
before this mass mar- 
ket of able-to-buy 
people? Less than 
you’d think! You can talk to this tre- 
mendous audience with 12 full page 
ads a year, for only $28,800... or, 
with a limited budget, you can reach 
them with monthly quarter page ads 
for only $7,200. You can tell and sell 
the folks on Popular Street for 12 
to 13 the cost of comparable cam- 
paigns:in other leading mass circu- 
lation magazines. 


Sheaffer 


Lower Your Sales Costs 


In the face of soaring advertising 
and sales costs we don’t feel that any 
advertiser can afford 
not toinvestigatethis , 
prime, productive | 
market. L, 

Why not write for | 
all the facts about 
this little known, but 
highly potential, 
fourth largest magazine market? A 
note today on your business letter- 
head will bring you your copy of the 
Stewart, Dougall survey .. . which 
shows why the 12,750,000 folks on 
Popular Street are your best adver- 
tising buy. 
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greater coverage... 
of a more profitable 
market...ata 
lower cost. 
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HOW STATES HAVE GAINED IN POPULA 


1947 OVER 1940 
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Not only evaluation of MARKETS 


but expert evaluation o 


TT 


The Case of 
The Star Salesman 
Who Flopped 


» +» « and how he re- 
gained his touch when 
Klein Aptitude tests 
brought out a hidden 
factor. 


Write for our Klein 
Newsletter No. 1. 


WUE 


You can measure a market with Sales 
Management’s Survey, but what’s 
your test to determine if you’re get- 
ting the full potential of a salesman? 


Are you sure that you have the right 
men on the right jobs today? .. . 
that you’re using the best available 
methods of selecting new sales per- 
sonnel to face the stiff competitive 
battles ahead? 


If you would like to discuss the latest 
tested methods of scientific personnel 
evaluation and selection as they ap- 
ply to your organization, we shall be 
glad to have a representative of the 
Klein Institute call at your office, or 
we will send you complete details of 
our procedure by mail. Developed by 
over ten years’ experience with lead- 
ing sales organizations, our methods 
of aptitude testing and counselling 
may help you with problems such as 
the following: 


s essential 
to sales success 


in today's increasingly 


competitive battle for 


the customer's dollar 


Selecting new salesmen. 


Determining and correcting  groenece: 
affecting the productivity of present 
salesmen. 


Picking salesmen most qualified for 
promotion to executive positions. 


Discovering cases where changes of 
duties or assignments might bring 
better results. 


Unearthing and correcting hidden 
personnel problems before efficiency 
is affected. 


Helping clients to i 8 poe their own 
ability to evaluate and properly utilize 
sales personnel. 


Klein Institute aptitude testing brings 
to light the qualities and traits, many 
of them hidden, that must be known 
in fitting each individual to the job 
that will best suit his potentialities. 


THE KLEIN INSTITUTE FOR APTITUDE TESTING, INC. 


420 Lexington Avenue, New York 17, N. Y. 


Survey of Selling Power 


Study of Magazine Coverage 
of Key Markets Shows THIS 
WEEK Magazine Well Ahead 


of All Competition 


On the opposite page is a simple table 
showing Retail Sales and Buying Income in 
24 key markets,. plus circulation figures show- 
ing how 8 leading magazines cover these 
markets. 

The Retail Sales and Buying Income fig- 
ures are taken from the SM survey of Buying 
Power; the circulation figures of the maga- 
zines are the latest available. 

The magazines include THIS WEEK, 
LIFE, COLLIER’S, SATURDAY EVE- 
NING POST, WOMAN’S HOME COM- 
PANION, LADIES’ HOME JOURNAL, 
McCALL’S and GOOD HOUSEKEEP- 
ING. The markets include 24 key cities and 


for Magazine Advertisers 


the 403 counties which make up their retail 
trading zones. It is interesting to note that 
these counties do 46% of the nation’s retail 
business—about as much as all the rest of the 
country combined. 

The composite table adds up to a survey 
of both buying and selling power. It gives a 
quick picture of where the most money is 
spent and how best to reach this buying power 
through the leading national magazines. 

It will be seen at a glance that THIS 
WEEK Magazine covers these key counties 
more thoroughly than any three of the other 
seven leading magazines combined. In fact, 
THIS WEEK’s coverage is equal to 65% of 
the total coverage of all the other seven 
magazines. 

All of which proves that THIS WEEK 
not only reaches 19 million readers in 8% 
million homes .. . it concentrates the bulk of 
its circulation in the counties that count. 


THIS WEEK Magazine 


Over 8'/2 Million Circulation ... Over 19 Million Readers 


The Atlanta Journal 

The Baltimore Sunday Sun 
The Birmingham News 
The Boston Herald 

The Chicago Daily News* 
The Cincinnati Enquirer 
Cleveland Plain Dealer 


The Dallas Morning News 


*Saturday Edition 


Des Moines Sunday Register 

The Detroit News 

The Indianapolis Star 

Los Angeles Times 

The Memphis Commercial Appeal 
The Milwaukee Journal 
Minneapolis Sunday Tribune 


New York Herald Tribune 


The Philadelphia Sunday Bulletin 
The Pittsburgh Press 

Portland Oregon Journal 
Rochester Democrat & Chronicle 
St. Louis Globe-Democrat 

San Francisco Chronicle 

The Spokane Spokesman-Review 


The Washington Sunday Star 
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MAGAZINE CIRCULATION IN THOUSANDS 


So FS LS SS aa oe 


City and Reteil Net Effective 
Retail Trading Sales Buying Income This Saturday Woman's | Ladies’ Good 
Zone of (thousands) (thousands) Week Evening Life Collier's | Home Home | McCall's | House- 
Magazine| Post Com- Journal keeping 
panion 
Atlanta $ 1,010,271 |$ 1,350,223 165.0 25.4 34.6 15.9 20.1 34.2 21.9 17.4 
Baltimore 1,282,461 1,774,874 264.5 27.4 51.1 26.7 37.2 36.7 26.1 22.3 
Birmingham 785,243 935,534 143.3 12.1 21.3 14.2 16.5 16.8 14.5 11.2 
Boston 2,585,729 3,956,796 209.9 137.4 166.6 60.9 88.5 136.4 72.2 65.4 
Chicago 5,415,764 8,676,202 454.4 163.8 176.3 87.5 141.2 214.1 128.0 145.9 
Cincinnati 1,108,210 1,752,871 224.0 24.2 43.6 26.6 33.3 35.6 34.2 23.4 
Cleveland 1,903,657 3,259,106 326.7 65.7 85.4 59.7 76.9 78.1 68.3 49.8 
Dallas 1,053,277 1,239,968 114.0 28.4 41.6 21.2 25.6 30.9 27.6 20.8 
Des Moines 1,018,508 1,585,126 244.0 31.8 23.8 27.4 27.9 39.0 34.1 19.9 
Detroit 3,125,253 4,300,952 444.2 74.2 112.5 74.1 107.7 97.4 78.6 61.5 
Indianapolis 1,001 562 1,561,541 171.3 29.7 39.3 33.0 37.8 38.6 31.9 25.8 
Los Angeles 3,063,531 3,930,945 647.7 177.1 223.8 105.1 127.4 194.0 135.3 114.2 
Memphis 787,603 1,114,221 137.8 ¥.7 17.7 11.6 13.4 17.7 15.1 11.2 
Milwaukee 1,509,782 1,943,648 258.4 38.5 52.6 34.5 49.8 54.9 42.8 29.8 
Minneapolis 1,406,416 1,732,824 296.6 40.1 48.3 46.5 50.0 52.1 45.6 33.0 
New York 12,035,073 | 20,805,561 453.4 396.7 570.6 208.7 346.9 470.2 283.2 246.3 
Philadelphia 3,449,076 5,364,128 677.1 141.7 162.6 65.6 105.1 178.4 80.6 74.5 
Pittsburgh 1,844,347 | 3,095,034 | 336.2 59.3 75.7 35.8 59.4 72.9 48.6 41.3 
Portland 901,018 1,221,050 137.9 56.3 40.3 28.5 33.1 33.1 29.3 28.4 
Rochester 593,468 1,010,220 139.7 26.1 42.9 31.8 37.9 31.1 26.9 18.4 
St. Louis 1,666,995 2,398,624 242.1 39.8 41.1 37.3 46.8 50.9 41.6 32.7 
San Francisco 3,116,243 4,390,189 205.8 101.8 155.0 58.9 73.4 101.5 75.1 79.7 
Spokane 507,943 687,629 97.0 17.4 21.7 13.7 12.3 19.5 7.7 14.5 
Washington 1,175,111 2,083,883 229.3 53.8 74.1 32.1 46.6 56.1 40.8 47.5 
Total: 
24 Markets, [$52,346,541 |$80,171,149 |6,620.3 [1,780.4 /|2,322.5 [1,157.3 [1,614.8 |2,090.2 |1,420.0 |1,234.9 
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the MARKETS OF TOMORROW 


a 19 S 2.0 
More weddings took place in each of the years 1940 to 
1947 than in any prior year in Census history. Because Vv 
of materials and housing shortages many married cou- 0 
ples have barely started on their" Years of Accumulation.” & 
15 $ 
2 
0 
ACTUAL MARRIAGES edecee meneame ne, 3 
Nn EXPECTED NORMAL 
. we" NUMBER OF MARRIAGES 
1.0 
1915 1920 1925 1930 1935 1940 1945 1950 


i AA [AA “ p 
Source: Compiled from official data by W. H. Mullin of Magazine Advertising Bureau 


B. THE INEVITABLE FOLLOWS 


The estimated number of marriages 1940-1950 is 18,754,186. By the end of that latter year 
each of the newly-weds will likely have an average of 1.6 children. In this decade half again 
as many children will be born as in the preceding decade. 


BIRTHS 
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1940-1946 19,587,938 1947-1950 (Estimated) 11,000,000 
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200 stores 
designed it! 


A sales planner that works! A sales planner that stores will welcome .. . 
and use because it follows a practical pattern suggested by the buyers, 
advertising managers and display men themselves. 
Made-to-order by House & Garden with these practical features: 
¢ usable “retail” ad suggestions + fresh ideas for window display + facts and selling slants for 
copywriters + a time-table for store promotions + good “interior display” suggestions. 
Write or call us. A House & Garden representative will show you how this 
Sales Planner can sell hardware, furniture, kitchen equipment—whatever. 


This practical link between manufacturer and merchant is another example of the golden touch in action. 


House & Garden 


©1948 THE CONDE NAST PUBLICATIONS INC. 


Let the golden touch work for you 
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IN 1942 there were 847 super- 
markets in New York City. Total 
volume $231,394,800 or 36.3% of 
total grocery business. 


IN 1947 there were 1,015 supermarkets in New 
York City. Total volume $447,474,850 or 52.7% 
of total grocery 


Changes in markets require a material change in 
the marketing strategy required to develop dis- 
tribution. Not alone in New York City, but in 
every major market in the country . . . not alone 
in groceries, but in every product classification— 
the market picture of yesterday is not the market 
picture of today. Yesterday’s sales program won’t 
ane today’s sales. 


1... JUS... 


HEARST ADVERTISING SERVICE KNOWS THE CHANGING 
MARKET. HERE’S WHAT LEADING SALES EXECUTIVES SAY: 


One of the Largest 
Electrical Manufacturers— 


“These controls are one of the 
most comprehensive and de- 
tailed studies of market possi- 
bilities which I can recall. It 
will certainly be of value to our 
sales managers and to anyone 
interested in markets or mar- 
keting research work.” 


Leading Soft Drink 
anufacturer — 


This is the most complete and 
logical study of individual mar- 
kets we have seen in over 25 
years o marketing study. We 
will use it in handling franchise 


distributors.” 
y- 


In 10 major markets across the country, H.A.S. 
men are ready to aid sales and advertising execu- 

ives in the vital analysis of changing local mar- 

ets. Ready with the amazingly complete Sales 
Uperating Controls, showing retail outlets in 
518 product classifications for every shopping 

enter and shopping street. This complete and 
accurate closeup of major markets was compiled, 
mapped, charted and classified on the spot by 
local men who know local conditions. 


A Nation-Wide Automobile 
Club— 


“We consider this so well done 
that we expect to use it as a 
sort of sales bible for our expan- 
sion programs.” 


A Large Radio Company — 


“We would appreciate your 
presenting these sales controls 
to the top people in each of our 
distributing units in the vari- 
ous cities. They would be in- 
valuable in their operations.” 


In addition to the Sales Operating Controls, 
H. A. S. men have at their command all the 
resources of Hearst: Newspapers’ Research and 
Marketing Departments in 10 markets that an- 
nually turn in 22% billion dollars in retail sales. 
Perhaps this marketing service can be of value to 
you as it has to so many sales and advertising ex- 
ecutives in a wide range of product classifications. 
Call or write the Hearst Advertising Service man 
nearest you. 


KNOW YOUR NEWSPAPER MAN TO KNOW YOUR MARKETS 


Hearst Advertising Service 


Herbert W. Beyea, General Manager 
959 8th Avenue, New York 19, N. Y.—Offices in principal cities 


Representing 


San Francisco Examiner 


New York Journal-American Detroit Times 


Los Angeles Examiner 


Baltimore News-Post American Boston Record-American Advertiser Chicago Herald-American 
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Pittsburgh Sun-Telegraph Albany Times Union Seattle Post-Intelligencer 


CHANGES IN FAMILY INCOME LEVELS, “i 
1946 over 1939 


% Of Families 
ee 
37.5 
34.2 
17.1 


INCOMES Under $1000 $1000 - 1999 $ 2000 - 2999 $3000 -4999 $5000 and over 1939 
{befor es) 
aie Tabi MEDIAN FAMILY INCOME - 1939 = $1389 1946 = $3010 


Individual family incomes in this country have probably been established on a permanently higher 
level — but, so have taxes! 


e ry A 
source Bureau + the Census, /-28-48; dSeries K-00, IN 


WHERE RETAIL SALES GAINED MOST. 
1947 over 1939 


Since 1939 retail sales have increased 180%, 


with a range of 114% in the lowest state to 
289% in the highest 


U.S.A. 


THESE STATES THESE GAINED ABOUT AS EACH OF THESE STATES GAINED 
GAINED LEAST MUCH AS THE NATION 200% OR MORE 
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50 YEARS OF SERVICE 


Best Sellers in the package parade are those labels and cartons that make 
the customers look—and buy . . . that serve as constant reminders, month-in 
and month-out. 


Rossotti helps keep your product at the top of the buyer’s list. For 
perfect purchase-appeal, mouthwatering eye-appeal, surefire display-appeal, 
Rossotti Labels and Cartons have few equals. 


50 years of specialized service is one reason Rossotti has led the field 
in dynamic sales-effective packaging. Now, with modern, fully-equipped 
plant on each coast, we can assure prompt, fast, dependable service from 
coast-to-coast. When a packaging problem confronts you, consult 
Rossotti—specialists since 1898. 


ascolty 


SINCE 1898 


ROSSOTTI LITHOGRAPHING COMPANY, INC ° NORTH BERGEN, N. J. 


ROSSOTTI WEST COAST LITHOGRAPHING CORP. « SAN FRANCISCO, CAL. 
SALES OFFICES: PHILADELPHIA @ BOSTON @ ROCHESTER @ JACKSONVILLE @ CHICAGO 
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lng Dr. Daniel Starch organization has been checking the readers of 
magazines for 16 years. An analysis of the incomes reported by this 
well known organization shows how clearly the changing income struc- 
ture of the country is reflected in the magazine audiences. Using families 
with incomes of $3000 and over as the yardstick, the year 1940 presented 
a wide variation percentage-wise between the 5 magazines shown. In 1947, 
they all look alike percentage-wise. 
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(1946-47 INCOMES— $3000 AND OVER) 


” x | 
| The MASS | 
| for 1948-49 
on 
(1940 INCOMES—$3000 AND OVER) 
TIME 
COLLIER’S 
The SMALL 
ee « Clase Market 
in 1940 


THE AMERICAN WEEKLY Bek} 
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MORE IMPORTANT FOR THE PURPOSE OF SELLING —Is the number of such families in the 
$3000 and over income group that these magazines provide today. Look at the fig- 
ures at the left. The American Weekly, for instance, provides more such families 


than The Saturday Evening Post and Life combined. 


THE AMERICAN 
== EEKLY 


“A Hearst Publication”’ 
Main Office: 63 Vesey Street, New York 7, N.Y. 


Branch Offices: 16 Arlington St., Boston 16; Arcade 
Bldg., St. Louis 1; Hearst Bldg., Chicago 6; 101 Mari- 
etta St., Atlanta 3; Hanna Bldg., Cleveland 15; Gen- 
eral Motors Bldg., Detroit 2; Pershing Sq. Bldg., Los 
Angeles 13; Hearst Bldg., San Francisco 3. 


Figures from Starch Consumer Magazine Reports 
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Retail Store Expenditures 


per family, 1947 


JEWELRY EN $33 


DRUG —i'- s1 ALL STORES $2955 | 
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FURNITURE-HOUSEHOLD-RADIO — $173 


HARDWARE AND BUILDING ef $221 
> 

APPAREL GROUP nl $231 
a 


MD |\ , TTT_a_aa — © $299 


EATING AND DRINKING PLACES 4 $314 


GENERAL MERCHANDISE es) 95? 


FOOD i $786 


Sales Gains by Store Types 


1947 over 1939 


Family expenditures by store types, 1947 as a ratio of 1939 
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EASY WAY TO DOMINATE 
178 MAJOR U.S. MARKETS 
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TRANSITADS 


. For Color . 


SAN ANTONIQ 


a 


Brownsville 


Sole representatives—local and national sales 

* and servicing—for these Selected Markets. 
@ National representatives 
for these markets. 


For Coverage . . For Continuity 


LOCATE MARKETS ON MAP ABOVE AND CALL A TRANSITADS MAN. 
EASY TO BUY— ONE ORDER — ONE INVOICE. 

Whatever your problem—a single question or a complete plan to harness 
the tremendous sales power of TRANSITADS’ mass circulation —TRANSITAD 
representatives are ready to help. Whether your plans call for a single 
market or many—call a TRANSITADS man. The offices listed below, 
headquarters for local, regional and national TRANSITAD-vertising, are 
located near you to serve you. Call, write or wire at any time. 


NATIONAL TRANSITADS 


At Your Service—The Largest Organization in the Transportation Advertising Field 
CHICAGO 11, ILLINOIS NEW YORK 17, NEW YORK 
400 N. Michigan Ave. * Superior 7227 366 Madison Ave. * Murray Hill 2-7387 
AKRON 8, OHIO 


607 Flatiron Bidg. 
ATLANTA 3, GEORGIA 
208 Glenn Bldg. Cypress 2686 


BIRMINGHAM 3, ALABAMA 
2225 Comer Building 


Birmingham 7-1259 
BOSTON 16, MASSACHUSETTS 
Park Square Bidg. Liberty 2-3180 
BUFFALO 3, NEW YORK 
Rand Building Madison 2865 


Hemlock 6131 


CINCINNATI 2, OHIO 
Union Trust Bldg., 40 E. Fourth St. 
Main 4021 
DALLAS 1, TEXAS 
Dallas National Bank Building 
Riverside 6803 
DES MOINES 9, IOWA 
Bankers Trust Building 
Des Moines 3-6415 
LOUISVILLE 2, KENTUCKY 
Louisville Trust Co. Building 
Jackson 0025 


MEMPHIS 3, TENNESSEE 
First National Bank Building 
Memphis 5-5011 
PHILADELPHIA 29, PENNSYLVANIA 
Fidelity Philadelphia Trust Bidg. 
Kingsley 5-2380 
PITTSBURGH 22, PENNSYLVANIA 
Investment Bidg. Atlantic 7466 


RICHMOND 19, VIRGINIA 


214 Broad-Grace Arcade 
Richmond 3-7992 


YOUNGSTOWN 3, OHIO 


25-31 East Boardman 


Youngstown 7-2071 


ROCHESTER 4, NEW YORK 
34 State St. Bidg. 


SAN ANTONIO 5, TEXAS 
221 Majestic Bldg. Cathedral 5352 


SPRINGFIELD, ILL. 
610 East Ash St. Springfield 2-5531 


SYRACUSE 2, NEW YORK 
306 University Bldg. Syracuse 5-1723 


WASHINGTON 5, D.C. 
Colorado Bidg. 


Main 3395 


National 2804 
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HE first issue of REstauRANT EQurpMENT DEALER made its) 
j polars Monday, April 26th, with a total notarized distr: 
bution of 7524—fifty-one pages of advertising—an editorial format 
designed as the result of personal interviews to serve the needs of 5: R 


an industry heretofore lacking its own “voice.” 1 


The DEALER has been developing in the mind of its publisher for 
the past six years—during a period of war and resultant paper 


shortages that prevented its actual appearance. 


The industry that the Deacer will serve, however, is not new. 
From an inconspicuous start following World War I it has grown 
steadily, until today its combined sales of equipment and supplies 
to the mass feeding market runs into the hundreds of millions of 


dollars. It has however lacked its own publication. It has lackeda| 


meeting-place-in-print for the exchange of ideas, the training otf 
salesmen, and the discussion of industry problems. The equip-f 


ment manufacturer too has lacked a medium through which he? 


could tell his own dealer story. Now, however, the DEALER will : 
take over this combined job. The enthusiastic response from both 
dealers and manufacturers has shown the crying need. The | 
Deacer will endeavor. to the best of its ability, to fulfill this need. | 


i 
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V DISTRIBUTION 


RESTAURANT EQuipMENT DEALEn’s first 
notarized distribution statement is pre- 
sented below. Each of these individual 
copies has been requested in writing. 
Most copies are mailed to home addresses, 
and in all cases copies are mailed in indi- 
vidual envelopes. No copies are bulk 
mailed. The request forms for the indi- 
vidual copies are on file in the offices of 
the Ahrens Publishing Co., and may be 
inspected there at any time by manufac- 
turers or their advertising agencies. 


Occupational Analysis 
Restaurant Equipment Dealer 
1. INDIVIDUALS: 


Sales Personnel ......... 2562 
(including Sales Managers 

& Salesmen ) 

Administrative ........ .1153 
(including Owners, Part- 

ners, Officers ) 

Managers & Department 


ee ee 347 
Public Utility Personnel... 201 
Engineering Personnel .... 196 


(including Engineers, De- 
signers, Draftsmen ) 
Buyers & Purchasing 


CS ES as ee 152 

Miscellaneous Personnel .. 72 

Unclassified ............ 371 
Total Individuals ........ 5054 


2. DEALER ORGANIZATIONS... . 2031 
(including Mfgrs. Reps. and 
Contract Depts. ) 


3. PUBLIC UTILITIES............ 45 


(cooperating with Dealers ) 


4. MANUFACTURERS, ADVERTISING 
AGENCIES, PROSPECTS, etc... 396 


TOTAL GUARANTEED a ia 
DISTRIBUTION 


V EDITORIAL 


The Dea.er editorial format was de- 
signed by means of a series of field trips 
to discuss with dealers the type of edi- 
torial material they wanted to see in the 
publication edited exclusively for them. 
As an example, we present below the 
EprroriAL Forecast for June 1948: 


How to Write A Sales Letter—(One of 
many articles that will deal with the why 
and how of dealer promotion and mer- 
chandising. ) 

F.S.E.1. Convention Section — ( Pre-con- 
vention coverage of the annual meeting 
of the industry association. To include: 
(a) A History of the Association; (b) A 
statement of objectives; (c) Roster of 
membership; (d) Short biographies of 
the officers. ) 


Portfolio of Layouts — (Continuing the 
section devoted to outstanding design 
and layouts submitted by dealers and 
covering all types of mass-feeding estab- 
lishments. ) 


Principles of Food Planning—( Part 2 in 
the series on planning for mass feeding 
written for salesmen and non-profes- 
sionals. ) 


Adventures in Selling—#2 — ( More of 
the selling adventures of the “youngster” 
and “oldster” done in the popular comic 
strip style. ) 

The Story of Silverware—(The second 
in the Deracer’s product information 
series aimed at offering salesmen back- 
ground material on the products they 


sell. ) 


Know Your Market — Middle Atlantic 
States—( Number 2 in the series of market 
potential charts. Designed to show deal- 
ers the total mass-feeding units in their 
geographical areas. ) 

Buyer Interview—( Another in the series 
of informative interviews on dealer ac- 
ceptance by prominent restaurant buy- 
ers. 


Restaurant Equipment Dealer 


NEW YORK: 71 VANDERBILT AVENUE 


MAY 10, 1948 


CHICAGO: 333 NO. MICHIGAN AVENUE 


V ADVERTISERS: 


Acme Bulletin Boards & Directory 


Amcoin Corp. 
American Kitchen Machine 
American Machine & Foundry 
Anetsberger Bros. 
Anstice Co. 

Ard Mfg. Co. 

S. Blickman, Inc. 

G. S. Blodgett Co. 
Bolta Co. 

Buffalo Pottery 
Cecil Mfg. Co. 


Champion Dish Washing Machine Co 


Chicago Combustion 
Cleveland Range 
Colt Mfg. Co. 
Cory Corp. 
Wilbur Curtis 
Detroit-Michigan Stove Co. 
Dutchess Bakers’ Machinery 
Fabricated Products 
Fearless Dishwasher 
Finer Chrome Products 
Forestdale Machine Co. 
Franklin Products 
Fry-Kutter Co. 
Gorn Electric Co. 
Groen Mfg. Co. 
Grouns-Ex Equip. Co. 
Hercules Food Service Equip. 
Hotpoint 
International Silver 
Iroquois China 
Kalian Products 
Paul Kraeft 
Lansing Mfg. Co. 
Leitner Equipment Co 
Leland Detroit 
Lesco Mfg. Co. 
Libbey Glass Co. 
Lofstrand Co. 
Lyons-Alpha Products 
McGraw Electric Co. 
M. J.M. Mfg. Co. 
Magikitch’n 
Malf Products 
Market Forge 
Metropolitan Wire Goods 
Minnis-Weimer 
Mitchtray Co. 
National Cornice 
Samuel Olson 
Patented Appliances 
J.C. Pitman 
Pittsburgh Chemical 
Polar Ware 
Powers Regulator Co. 
Preferred Utilities 
A. J. Redlich 
Robertshaw Fulton 
Salvajor Co. 
Sanitary Equipment 
Savory 
Seco Co. 
Shenango Pottery 
Southern Equipment 
Spun Aluminum 
Sparkler Mfg. Co. 
Standard Gas Equip. Corp. 
Star Mfg. Co. 
Sterling China 
Sterling Mfg. Co. 
Super Chef Mfg. Co. 
Geo. Sylvan Electric Co. 
Traub-Estabrooke 
Tricolator Co. 
Uneeda Sign Co. 
United Showcase 
Walter & Carrell 
Webber Glass Washer 
C. T. Williamson 
Wyott Mfg. Co. 
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$750 - 899 
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$600 - 749 


UNDER $600 
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Magazine Advertisers’ Value Chart 


BUYING FACTORS i -H.J. -E.P. |McCall’s} W.H.C. -H. | Collier’s|Am.Home 


*B & W Page Rate $12,000) $11,200} $9,000 $8,000; $7,000 


5 ey Cost Per Page ; $2.67 | $2.95 | $2.50 $2.86 | $2.80 


Percentage of Circulation , 
Growth Since 1943 ‘ 9.7% | 16.8%] 2.7%) . 1.6% | 7.6% 


Full Editorial Page Oppo- No No No No No 


site Each Advertisement 


TPercentage of Adver- 
tising to Total Contents 


Exclusive Product Fran- 
chise Obtainable No No No 


§Percentage of Readers 
Owning Own Homes . ° 49.1% 49.4% | 67% 


Percentage of College 
Educated Readers . . 2? 130.3%] ? | 24.7%] 47.9% 


*Based on present rate and guarantee — April 1947. 


;Coronet’s ratio is maximum permitted by policy, percentages for other magazines are averages 
based on Lloyd Hall Analysis, 1947. 


SB. H. & G figure based on publication report. Coronet figure based on subscriber survey. Other 
data from Starch Consumer Report for period ending June, 1947. 


tCoronet figure based on subscriber survey. 


CORONET—2%4 Million QUALITY Circulation 
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SALES MANAGEMENT 


Ss) uree every citizen to observe 


1} American’ Day 


Wiltiam Randolph Hearst 


PUBLISHED IN THE NEW YORK AMERICAN, FEBRUARY 24, 1935 


NT 


Our fathers founded in this promised 
land a nation built on the eternal but newly 
recognized principles of liberty, equality, 
and opportunity. 


We have proved the fundamental value 
and validity of those principles by becom- 
ing, under them, in one short century, the 
greatest, the happiest, the richest, the most 
progressive, the most powerful, the most 
prosperous nation in the world. 


We have had, and are having, some ups 
and downs, some variations in our develop- 
ment, but they are variations of progress; 
they are variations of prosperity; they are 
varying degrees of greatness and happiness. 


We have never reverted to tyranny. 
We have never relapsed to misery. 
We have never starved by the millions. 


We have never been murdered as part 
of a political program. 


We have never hated and harried each 
other in class divisions and distinctions. 


We have never lost our upstanding 
American manhood. 


We have never sacrificed our liberties, 
our right to breathe the wholesome, health- 
ful, invigorating, inspiring air of freedom 
as free men. 

We have never abandoned our national 
independence... 

Let us press forward in peaceful progress 
to the further attainment of these ideals 
and objectives the founders of this nation 
hoped to achieve. 


Let us be loyal to our own country and 
ur own principles. 


Let us keep the faith of our fathers. 


QV ah 


May 16 is “I am an American” Day. The 
Hearst Newspapers—first to sponsor this “‘all- 
American expression of Americanism’”—are 
urging that this year every American join in 
its patriotic observance. Let us all express our 
gratitude for the privilege of being Americans, 
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$350 - 399 


$300 . 349 
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HOW to Cut Space Coszs 
and Add MORE Coverage] 


**TRUE STORY has more exclusive readers duplicated circulation, get more coverage, 
than any other of the 11 big publications we and save money besides! 

studied,’’ reads the report of a recent survey Here, according to the survey, is what 
of super market customers in two represent- happens when you replace any one of the 
ative cities. And that’s why, when TRUE publications on any list of 3 women’s service 
STORY is on your list, you cut down on magazines with TRUE STORY! 


THESE 3 SERVICE MAGAZINES GIVE 53.6% COVERAGE OF SUPER MARKET SHOPPERS 


y You increase 
When you . | coverage to 56.4% 
REPLACE ~ y 4 and you save $9800. 


You increase 


When you coverage to 55.7% 


REPLACE | and you save $3300. 


You increase 
When you 


REPLACE 


coverage to 55.5% 
and you save $5100. 


with 


Costs based on 4-color page rate (6 ti. rate when available) 


It made no difference what combination of women’s service magazines was used. . . 
whenever TRUE STORY replaced any magazine on any list of 3 women’s service 


magazines, coverage went UP and costs came DOWN! 
The facts above are based on a survey of super market customers made by 


A. S. Bennett Associates and judged the outstanding magazine research project of 


1947 by the Annual Advertising Awards Committee. Similar studies show that the 
Same findings hold true in the electrical appliance field. tH) 
Call your TRUE STORY representative today for your copy of the complete 
survey. See how you can join the scores of other leading advertisers who are using 


TRUE STORY to add more coverage and reduce costs. 
MAY 10, 1948 
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Management men who are trying constantly to 
reduce production costs, distribution costs and 
sales costs are viewing packaging as a 3-way 
cost cutter. For packaging costs can very often 
be reduced at the end of the production line 
— in the manufacturing process; by reducing 
losses in breakage, lower’ shipping weights; 
and by enhancing sales appeal and display 
values, thus moving more goods at a lower 
unit sales cost. 


WHAT THIS MEANS TO YOU — 


The packaging field represents a constantly 
changing market for packaging materials, sup- 


“1S YOUR PACKAGING MARKET? 


plies and services. If you are to hold your 
position in this field, you must keep the ad- 
vantages of your products or services constantly 
before the readers of Modern Packaging. 


The readers of Modern Packaging are the men 


who must point out to management the ways 


and means of cutting production costs, distri- 
bution costs, and sales costs. Regardless of 
the titles, the readers of Modern Packaging 
are packaging men and they're interested in 
ideas that will help them do the better pack- 
aging job at a lower cost that top manage- 
ment demands. 


REACH THIS FIELD: 2 WAYS — , 


1. Modern Packaging, published every month, has 
a 12,352 net paid ABC circulation and a total 
distribution of 14,101. It covers the field from a 


horizontal point of view. It covers new develop- 
ments in materials, methods, production and news. 


It reflects trends in materials selection and design. 


2. Modern Packaging Encyclopedia is the only ref- 
erence book which covers all phases of packaging. 
It is published once a year and the subscription 
price is $6.50. It closes in April, is published in 
September. 


It contains 20 chapters of packaging know-how 


plus the Directories of the Packaging Field which 
tell where to buy. It covers the packaging market, 
new packages, package structure, design of the 
surface, legal aspects, packaging papers, mate- 
rials, adhesives, plastics, cartons, bags, envelopes, 
labels, seals, tags, cans, tubes, glass containers, 
decorative packaging, production line and mer- 
chandising display. 


Modern Packaging Encyclopedia has approximately 
1,200 pages and is the only reference book of its 
kind in the world. Include the Modern Packaging 
Encyclopedia in the budget for year-round cover- 
age of the packaging field. 
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This new data file contains the inside story of one of 
America's fastest growing industrial markets. It is the 
most complete analysis of the Plastics Industry that has 
ever been published. Packed full of up-to-date figures, 
charts, graphs, maps — lists 101 kinds of capital equip- 
ment and 40 principal items of short life equipment that 


| Ha the industry buys —shows the raw materials production 
; through the last 10 years — illustrates the location of the 
industry — includes tips on how to sell and advertise to it. 


The Plastics Industry may represent a profitable market 
for your product or service. This new data file is designed 


i especially to help you evaluate this industry and to plan 
ay ° 

4 4 sales, distribution and advertising to it. 
f Write for your free copy on your company letterhead. 


No obligation of course. Modern Plastics, 122-M East 
42nd Street, New York 17, N. Y. 


MODERN PLASTICS magazine, published 
monthly, averaged 264 pages per issue in 
1946. Since September 1934 Modern Plastics 
has carried 13,647 pages of paid advertis- 
ing. This total represents over 3 times as 
much as all other plastics papers combined. 


\ The MODERN PLASTICS ENCYCLOPEDIA has 
a total distribution of 20,000 copies and has 
been published annually since 1939. The 
1948 edition will have approximately 1,775 
pages. It is the only complete source of 
information on plastics. It is published in 


April; forms close preceding September. 


MODERN PLASTICS 


A BRESKIN PUBLICATION 
122-MEast 42nd Street New York 17.N. Y. 


HOW TO FIGURE YOUR 
SALES POTENTIAL IN 
THIS INDUSTRIAL MARKET 
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AGRICULTURAL MAP OF THE NATION. 1947 


How the nation would look if state land areas were coeds 
i according to net income from farming, 1947 


MINN 


% OF U.S.A. NET CASH FARM INCOME SALES MANAGEMENT, 1947 


NET CASH FARM INCOME PER FARM, 1947 


Cash income from farming, including government payments, less the 
farmer's cost of doing business, and divided by the number of farms. 


U.S.A. $3,160 
ao me on DGoostewm - dcockrirtnmrnaxeoewwetrnreewn ano - o - 
sS3s¢ Zeangk £2 Py Peewee ehBeeeeeessa SS AZB2tsS8SR SBEeResRgesala 
RSSSSESSERSESSERSRSSSSSERRESERESPSRLEZERS IR SESS 
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Source: Estimates by Research Department of SALES MANAGEMENT 
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POLL . . . the midwest unit 


Farm Subscriber 


Concentrate your advertising where 
farm wealth is concentrated.... 


IN THE MIDWEST 8 STATES 


Harvest a bumper crop of farm profits this year. Plant your 
advertising dollars where the sales soil is richest —in the fertile 
farmlands of the Midwest 8 states. Comparisons based on 
official U. S. Census Bureau tabulations show that farm 
subscribers to Midwest Unit Papers average nearly 

twice the yearly gross income of the average U. S. 


farmer; have more than double the U. S. proportion M i DW & S T 


of high income farms. Sell this class farm market o 
with the mass circulation offered in a single pack- ftw fui AA, latte 
age by the Midwest Farm Paper Unit. Buy all five 

Papers on a money-saving basis with a single pur- 

chase order, a single plate. 


THE FARMER * WALLACES’ FARMER and IOWA HOMESTEAD ° PRAIRIE FARMER » WISCONSIN AGRICULTURIST and FARMER » NEBRASKA FARMER 
Midwest offices at: 250 Park Ave., New York * 59 E. Madison St., Chicago + 542 New Center Building, Detroit - Russ Building, San Francisco + 645 S. Flower St., Los Angeles 
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One of the many lucrative crops of the Pacific North- 
west. More than 1/7th of the Nation’s potatoes come 
from Washington, Idaho, and Oregon. Field pictured 
here is in the famous Klamath Valley region of Oregon. 
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WITH ANNUAL FARM 


INCOME OVER BILLION 


Once more the crops, livestock and livestock products of Washington, Idaho, and Oregon had 
a total cash value of more than a Billion Dollars—1947 being the fourth year in succession that the 
farm output of the Pacific Northwest has reached that high figure. 


Never before in their prosperous history have the farmers of the Pacific Northwest enjoyed 
such a period of continued high income. With bumper crops and excellent prices, they have na- 
turally built up a tremendous cash reserve. A cash reserve that is being reflected in great demands 
for scores of different commodities. 


The farmers of Washington, Idaho,'and Oregon are actively in the market for farm implements, 
household conveniences and comforts, automobiles, food products and wearing apparel. 


A valuable guide to this great-farm market, where farm incomes are half again as big as the 
nation’s farm average, is provided by the Pacific Northwest Farm Trio’s annual consumer survey, in 
which 1005 farm households cooperated. Results will be published in booklet form entitled, “What's 
Being Bought in 1948 For Farms and Farm Households of Washington, Idaho, Oregon.” This is the 
oldest consecutive consumer survey conducted by any advertising medium in America. Copies will 
be gladly sent on request when available. 


To influence sales through advertising in this outstanding farm market, there is no substitute for 


the dominant farm coverage offered by local, home-state farm magazines. 


PACIFIC NORTHWEST FARM TRIO 


a COMBINED NET PAID CIRCULATION OVER 170,000 EACH ISSUE 
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THE FARMER IS 
GER than WALL STREET 


As of December 31, 1947, the assets of agriculture were more 
than 60% greater than the value of all stocks listed on the 
New York Stock Exchange 


In Billions of Dollars 


tis OGSOSR° 
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A year earlier the farmer’s assets were valued at $101.5 billions 
and his financial statement (add 000,000) read as follows: 


ASSETS LIABILITIES 


$101,522 $101,522 


$5,081 | +———— MORTGAGES 


$5,028 
U. S. SAVINGS BONDS ——<—@™ | $2,086 | Co] DD cov; AND OTHER 
|__ PROPRIETOR’S 


DEPOSITS AND ws LOANS 
“DEBT TO OTHERS 
| EQUITIES 


) Sa : $13,991 —o 
CURRENCY 
HOUSEHOLD EQUIPMENT $4,324 | 
CROPS, STORED ——_+ aan $6,124 | | 
MACHINERY AND x se $4,805 
MOTOR VEHICLES | 
LIVE sTOCK ———____4 ; | $9,635 
 s $93,185 
REAL ESTATE ——___ $56,584 
a \ 
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OTHER (Co-ops, etc.) ——+® 
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what's going on in this country? 


Some mighty important people aren’t sleeping well 
these days. With demand exceeding capacity, many 
leaders of industry have had to expand plant facilities 
or see their brand leadership threatened. Now they’re 
wondering if demand can keep up. 


“How long can it last?” they ask. ‘Will prices 
beat purchasing power right out of the picture? 
Who can we count on for customers?” 


They turn to us and say—‘‘What about the farm 
market? Has the break come there? What will happen 
when we stop feeding Europe?” 


No more than the next man, do we know all the 
answers. But we are specialists in this one field. We'll 
tell you what we do know: 


Today, we have 10 million more American mouths 
to feed than in 1940, farmers not included. And this 
bumper population is expanding—not shrinking. The 
upward curve of population won't reach its peak until 
after the year 2000. 


All of these Americans have one thing in common: 
they do not want LESS. They want MORE. Today all of 
our 144 million people are eating '/g more than in 
1940. Will they take less? Not willingly. 


The farmer has to provide more. What he gets for 
it will depend on how much ¢hey produce and sell. 
In other words, he’s hitched his plow to their tractor. 
The secret on both sides is to give the other fellow as 
much as you can for as /ittle as you can. 


YOU have streamlined your operations to meet this 
challenge. This farmer guy has too. He’s replaced man 
hours with kilowatt hours. He’s traded his mules for 
machines. He’s put roller bearings into his hens, so 


they produce 156 eggs a year instead of 134. He gets 
more pigs to a pigging; hogs get big faster. He’s 
getting more milk out of every cow he owns. HE’S 
used know-how and savvy, just as you have, to raise 
his production—per man, per animal, per acre. 


What has he got to show for it, so far? He’s gota 
swell hunk of cash—20 billions in the bank, nearly 
four times what he had in 1940. But he does not com- 
pute in dollars; he computes in wnits. And today it 
takes fewer hogs to buy your refrigerator for his wife 
—fewer cans of milk to pay for your hot water system. 


In reality, he’s the only fellow in the country 
for whom things are cheaper today. 


What will he do with this major buying power? 
There are only two things he can do with it. He can 
spend it, or sit on it. He’s done quite a lot of sitting 
already, not exactly of his own choosing. You, as an 
advertiser or an advertising agent, do not want him 
to sit unadvised—or unpersuaded. 


For although the farmer may represent one-fifth of 
total population, the size of his family, his home- 
ownership, his rising standard of living, may make 
him one-quarter, or one-third, or one-half of your 
market opportunity. One that exists everywhere 
--.in every state, in every market town, on the 
doorsteps of your best dealers. 


The point is, when you discover an opportunity like 
this, you don’t nibble at it—you go right out after it! 
You'll use everything you've got, everything we’ve got, 
and everything the other fellow’s got to reach farm 
families. We’re the logical starting point, for we’re 
BIGGEST in the country. But even we don’t get all 
of them. So don’t take /ess—but take more, too. 


Farm Journal 


Biggest—IN THE COUNTRY with 2,650,000 subscriber-families 


FARM JOURNAL INCORPORATED also publishers of PATHFINDER—America's 2nd Largest news magatine « GRAHAM PATTERSON, PRESIDENT 
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Population 


GYD Estimates January 1, 1948 


Ranking of the 200 Largest Counties 
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POPULATION 
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(In thousands) 


Pennsylvania............. 


Tennessee.............. a 
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COUNTY 


| POPULATION 


(In thousands) 


Prince Georges... 
Providence. .. . 
Pulaski 


SSASVsease 


New York (5 counties)... ... 


Total above Counties 
% of U.S.A 
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Locally-edited ... thoroughly read 
in over 1,660,000 homes 


iS STAR 
WDIANAPOL AZINE 
= DISPATCH 
comers MAGAZINE 
BE bt 
“COURIER-JOURN 
ovisvittt COU NAGAZINE 


TEWNESSEAN 


gi) 


OURNAL 
ATLANTA So GaZINe 


SAAGAZIN 


THE LOCALLY-EDITED MARKET 


er ee ee 11,626,300 


eee $ 6,641,530,000 
PU OS ss ew ce wa $ 494,337,000 
Ee $ 265,251,000 


Effective buying.income. $10,780,126,000 
Figures include 315 counties in which the Locolly- 
Edited Gravure Mogazines give 15% or better 
circulation coverage. 


Eight weekly newspaper magazines featuring The Local Touch for highest reader interest, 
for greater advertising value. Total circulation: over 1,660,000. 


San Antonio Express Indianapolis Star 

Louisville Courier-Journal The Nashville Tennessean 

Columbus Dispatch Atlanta Journal Houston Chronicle 
New Orleans Times-Picayune-States 


Interested? Contact any of the following Representatives: Branham Company, Jann & Kelley, John 
Budd Company, Kelly-Smith Company, O'Mara & Ormsbee, Sawyer-Ferguson-Walker Company. 
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Total Net Effective Buying Income in 1947, & Estimates 


(Ranking of the 200 counties leading in population) 


NET E. B. |. NET E. 
COUNTY STATE 1947 RANK COUNTY STATE Tear RANK 
EST. IN | ELD : EST. IN 
n thousands) | GROUP nds) | GROUP 
Alameda California... 1,240,275 | 15 Middiesex......... Massachusetts | 1,244,501 14 
Albany New York... 348 ,240 74 Middlesex. . . New J ; 251 ,583 11 
Allegheny Pennsylvania. . 2,279,994 7 Milwaukee. .. Wisconsin... .. | 1,330,922 13 
Allen. ... Indiana...... 979 =| = 85 lobile...... Alabama... .| 317,551 81 
Arlington Virginia. .... 236,040 | ‘117 Monmouth New Jersey ,201 123 
Atlantic. New Jersey 182,529 143 Monroe..... ..| New York. . 2 , 506 34 
Baltimore Maryland... .. 1,577,855 1 Monterey..... ..| California. 145,391 177 
Beaver Pennsylvania 164,243 157 Montgomery .| Alabama. ,682 159 
Bergen New Jersey. . 583, 255 41 Montgomery ..| Maryland 6 ,902 199 
Berks Pennsylvania. . . 266,741 101 Montgomery......... | 86S 485 52 
Berkshire Massachusetts 54, 167 Montgomery | Pennsylvania , 286 62 
Berrien Michigan... .. 132,204 186 | SAS ..| New Jersey 155,090 166 
Bexar. . Texas . 491 ,651 50 Multnomah. . . ..| Oregon..... 910,409 24 
Blair... Pennsylvania. . 145,719 175 Muscogee... . ohn ss 103,370 197 
Bristol . Massachusetts 433,051 58 Muskegon... .. . | Michigan... 121,187 190 
Broome New York..... 239 ,946 114 = =—0]—s Nassau....... ...| New York. . | , 33 
Bucks Pennsylvania. . . 116,081 193 New Castle | Delaware... 278 ,461 92 
Buncombe North Carolina 152,463 168 New Haven.. ...| Connecticut 801 ,970 28 
Butler Ohio... 168,514 155 New London... .| Connecticut............ 172,863 150 
Caddo Louisiana. . 227,102 122 New York (Scounties)...... lee 12,634 ,971 1 
Calhoun Michigan... . 155,811 163 Nia ane New York. . et 212,342 126 
Cambria Pennsylvania. . . 201 ,290 131 Se SS 376 ,258 67 
Camden New J i 303 ,619 83 Norfolk Virginia... . i | 427 ,794 59 
Charleston South rere 176,714 148 01 0 Pennsylvania 212,405 125 
Chatham Georgia. .... 186,172 140 Northumberland...... Pennsylvania. ......... | 106 ,202 196 
Chautauqua New 4 182,614 142 = Re oo 152,415 169 
Chester Pennsylvania. . 145,719 175 Oakland....... Michigan. . . eeaaes ’ 72 
Clark . ts cares 6 135,414 183 Oklahoma... .. Oklahoma. . . aa 397,948 64 
Contra Costa California... 262,594 103 == eee | 267,551 100 
Cook... Iilinois. . 7,410,982 2 Onondaga New York. . ES recall ’ 61 
Cumberland Maine... .. 252, | 109 Orange. .. a Raa RRR RS: | 212,152 127 
apart 2,299,017 | 6 is cn cnns New York. . | 191,108 137 
Florida 452,752 | 56 Orleans...... Louisiana... 728, 32 
Texas... 750,328 31 Palm Beach... Florida...... | 129, 563 187 
Wisconsin 190,984 138 ic.. New J 496,741 49 
Pennsylvania 248 220 a Ee —s eee Ilinois...... | 276,1 93 
Tennessee 368 , 543 69 Philadelphia........... Pennsylvania | 3,213,225 5 
Pennsylvania 403 ,816 63 Ee Washington 323 ,482 80 
Colorado 531 , 597 47 Pima. . Arizona. 120,345 191 
Nebraska... . 487 ,743 51 lorida....... 171,919 151 
IMinois..... 145,368 | 179 | Massachusetts 223,625 124 
New York 169,873 | 153 | __naeenaaa sea 111,328 | (194 
Florida... .. 333,621 | 79 weeks tenes 418,058 | 60 
Louisiana 108,262 | 195 ee |) Ul 100,610 198 
r. 179,101 146 Satan arse Rhode Island............. 1 | 27 
New York 1,087,190 18 ebenaycanes 96 
Pennsylvania 248,213 113 | 45 
Florida. . . 94, 200 161 
Massachusetts 616,619 39 184 
New Jersey 1 ,936 10 177 
Connecticut ,779 29 181 
Pennsylvania 175,358 | 149 154 
North Carolina 182,956 141 70 
“Se 610,864 40 136 
California... . 333,806 78 119 
Se 650 , 888 36 94 
: Michigan... . 338 ,378 77 110 
Greenville. South Carolina 166 ,875 156 9 
Guilford... North Carolina : ,031 121 66 
Hamilton... TG 1,145,497 17 87 
Hamilton... Tennessee.......... 1,238 104 43 
Hampden. Massachusetts 513,509 48 8 
Harris...... , ee 959,422 23 145 
Hartford | Connecticut... 866 ,864 25 i 86 
Hennepin Minnesota... ... 1,055 ,436 | 19 i 115 
Henrico. . . | Virginia...... 385,074 65 i 76 
Hillsborough Florida... .. 231,295 120 enec | New York.......... 195,354 134 
Hillsborough New Hampshire 182,210 | 144 Schuylkill ...... Pennsylvania 192,646 135 
Hinds. .... Mississippi. . 155,745 | 165 Sedgwick eter era eknas 374,399 68 
Honolulu. . | Oahu....... , 46 Aer rrr PE se cancecenese 186,247 139 
Hudson.... | New Jersey... 849 ,435 | 26 die oa itaswumaeake | Tennessee. . | 648, 37 
Ingham... . | Michigan... 236 ,078 116 ea California 148, 172 
Jackson... Michigan. 155,811 163 EP ES? South Carolina 127,618 189 
Jackson. . Missouri. . 994, 20 aS } ae... ; 71 
Jefferson. | Alabama. . 579,417 42 SG veisks nautica nwa | California. . 146,875 178 
Jefferson. | Kentucky. . 751 , 285 30 I sania en's: ceo ooo ea | 349, 73 
Jefferson. Bie SARE 255,659 106 RS RR See | Massachusetts........... | 1,465,793 12 
Kalamazoo EES 159,746 160 cn in oadecaenecal LO ae 282,414 89 
Kanawha West Virginia Pend wal 269 ,095 99 i a 155 8 he nkeee ne eabind WG ceeoaine 628,919 38 
Kane..... SSRIS 207,149 129 ss ER Re Saree tes | Texas 457,938 55 
Kent...... Michigan................ 284 , 867 88 a RSE eEGeING | RRR RA 152,409 170 
| ee California. . 261,111 105 Trumbull SA ane 163,499 158 
esses Washington. rere 1,149,501 16 ee eae gia cw ae Wee California. .. 170,612 152 
Knox..... rss 269, 98 | ae eae ER ,131 84 
Lackawanna Pennsylvania.............| 272,915 95 ss SER SR we cccccwesnnces 473,797 53 
ae SR RE SS 178,0 147 EE SS lll Ee 281, 91 
Rake...... Indiana. ... . 469 ,616 54 itd ose dakcdden ned | North Carolina............ } 132,577 185 
See Nebraska............ 152,117 | 71 Washington................ | Pennsylvania............. 7,686 133 
Lancaster Pennsylvania. piace eieinai ie ° 102 0 I vn ocnvaanesces 146 ,368 174 
Cs wuvcavdeanenees Pennsylvania. . 202,525 130 | Se a chic oa cba ce, oad 3,583,276 4 
os a A a cnbaduantal 156,477 162 Westchester............... TN i.ci coandsnn'es 967, 22 
Los Angeles as ¢cnsanbearten | 6,170,223 3 Westmoreland............. | Pennsyivania............. 306 ,257 82 
aie caasssiesaes etna SMUT Re: 555, 697 44 Ne cin ccdieneaninns DE ecnairerscasvens 144,157 180 
Luzerne. Pennsylvania............ 450,743 57 Winnebago.............. alesse bene ok 198 ,6 132 
Macomb. eas ws wren. d'dees 119,613 192 EASE RCE RRA Ae 661, 35 
Madison Illinois ,247 128 ID, cise kecawbin tains = ESE 232,631 118 
Mahoning hio. . 347,059 75 SEBS ee Washington............... 2B, 188 
Maricopa. . RRS ,094 90 S00 ¢50 cs ca cactausencs Pennsylvania............. 108 
Marion... Ry See 208 21 
RSIS | eae 137,662 182 Total of above Counties .................. 111,306,008 
Mecklenburg. ......... North Carolina............ | 254,547 107 py Ma Se ied inmaanns cuasenkes | 64.905 
Mercer. . New Jersey 270,215 97 | 
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(Ranking of the 200 counties leading in population) 


Net Effective Buying Income Per Family in 1947, & Estimates 
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SALES MANAGEMENT 


To sell 
anything 


i advertising gets more readers per thousand 


| circulation in POPULAR MECHANICS because our 


readers—having the P M. Mind—read ads deliberately. 


That means ANYTHING from shoes to 
shampoo... razors to raincoats... ties to 
tires .. . watches, cars, radios, golf balls, pipe 
tobacco, cameras, shotguns, fishing rods, 
railway vacation trips —a list without end, 


More than ONE MILLION circulation .. . 
more than 4!/, MILLION MALE readers. 
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a > — 
Net Farm Dollars in 1947, &@ Estimates 
. . . . . . 
(Ranking of the 200 counties leading in net cash farm income from farming) 
' 
NET FARM | ne NET FARM RANK 
COUNTY STATE DOLLARS COUNTY STATE DOLLARS IN 
(In thousands) GROUP (In thousands) | GROUP 
Alameda... .| California. ... ” = 14,916 | 189 Minnesota. . . 21,604 =| 
Allegan..... : Michigan... eras 17,439 125 ESS eee 15,776 ; 171 
Aroostook....... ; .| Maine...... ates 42,078 12 Saree 16,824 144 
Barron. ... ; ..| Wisconsin. ‘ 17,692 112 RE REISS 32, 23 
Benton. .... a: SS fas: 22,351 56 EE 14,817 196 
Berks...... So aad Pennsylvania fase 19,274 78 ks atvaknedeces 31,822 24 
 !——E— are Michigan. . . ; 23,477 49 South Dakota............ 20, 71 
Black Hawk..............-| lowa...... : 15,293 181 a 33,389 22 
0”. eee .| Minnesota. . ere 18,031 | 401 California. . ASIST 29,478 27 
Bolivar ayy nee 18,746 | 85 Minnesota. ee re 14,849 | 193 
Boone SP: Pip ale 16,774 145 North Carolina.......... : 15,820 169 
Brown..... , i South Dakota ae 16,061 162 ig ie das aeohes | 7, 117 
s+ Wisconsin oi a 14,907 191 ae 19,999 
Bucks. . jodoows Pennsylvania ans 18,943 | 82 Minnesota.............. 18,020 102 
Buena Vista ; lowa....... teat 19,844 74 seb e Sse e sams 18,571 | 91 
Bureau.... ‘ Ilinois. . . . 21,956 59 22S eer: 16,379 | 165 
Butler ; | lowa....... Ri ASE 15,190 | 184 ee ; 18,544 92 
Caddo | Oklahoma 15,661 | 172 Satine. . cs ee 15,354 179 
Calhoun SR scness 18,006 | 103 SIPS 48,975 8 
Cameron REE 17,234 129 ida. . 16,514 151 
Canyon Idaho... ... 16,657 147 . 15,361 177 
Carroll...... ; lowa....... aed 17,122 134 Otter Tail 24,216 44 
Cedar....... See Ree 18,413 95 Outagamie............. De 17,665 113 
Champaign. .......... Ilinois. . . cate cabo 25,855 36 on owa 15,358 178 
Chelan.... Siac | Washington paella 24,799 42 1 ins ay/ecat gain ea eae | er 15,511 173 
Cherokee... Soe | Jowa..... inte 21,466 62 Pemiscot...............--- Missouri 22,591 53 
Chester. . ua been Pennsylvania............ 25,861 35 Pitt. . aby eee 20,916 65 
Dic ceedausd Wisconsin. . . os 18,081 98 Pittsylvania. .: 15,157 | Ss 185 
a ..++--| lowa ra 17,911 107 Plymouth 23,619 
Clayton 16,439 153 Pocahontas 17,895 108 
Clinton... . : lowa. . BC 20 ,887 | 66 aoa nN ,934 | 13 
Columbia. . Wisconsin................| 17,468 124 es oa , Sets 28,191 29 
ee Illinois. ..... x 24,097 45 Pottawattamie aa pale ESS eee 30,750 25 
Crawford. . : SES is 18,583 | 90 CE cc gaxieedeckats i 17,591 118 
Crittenden. weit Arkansas...... Fon ‘ | 187 Reno 16,913 142 
Cumberland ite New Jersey... Mi 15,030 | 188 Renville ’ ,254 69 
RRR EES 5 ER : 16,926 | 140 Riverside. .... VES | 34,742 20 
Dallas. ... ay eas ciate 16,941 139 Robeson...... amass South Carolina............ 23,340 51 ; 
Dane....... | Wisconsin. . . ‘ re 39,283 14 Rock..... SERRE SE: CT 21,547 61 &, 
Darke.... : , ae Hee 17,712 | 110 Rockingham. eS eee 16,602 148 
Dawson. . . Nebraska. .... : ; 17,497 | 922 WR sas : yee loo Se ee 18,486 94 
Deaf Smith AES See Texas....... cio eee 18 ,036 99 Sacramento............. os ae wwii 24,366 43 
DeKalb. ... vis ; IMlinois....... onal 23,531 48 eee. ere Ee 14,748 200 
Delaware.... New York... Ne Fné 15,413 175 Sampson......... pe North Carolina........... 14,827 195 
DE cccesess | a 28,622 | 28 Sanilac. . ee  —cAs 18,626 | 89 
Dunklin. ... , "Sete 17,607 | 116 San Bernardino............| California................. 42,630 | W 
pea ig ohen in aie 16,002 | 165 DN cick i nedneneae eae 19,278 77 
Faribault... . Saree 21,204 64 San Joaquin.......... i ig ag 64,487 4 
Fayette ; Hee ee eee a eae 17,070 | 135 ee California...... REE 18,525 93 j 
OS rr | Kentucky............ 15,103 | 186 Sr -| COMMOPMER. 2.22. eeccesces 36,244 18 } 
Fillmore. .... i SL cvasaxtsaceses 17,319 126 ul ES ee 16,259 | 1687 3 
Fond du Lac | Wisconsin 23,269 52 Scotts Bluff.............. CN og a acatnwewe 20,142 5 
‘Wiapre | Kansas....... 16,142 160 ee Pe 14,910 190 
|RSS? F RE 16,953 137 Sheboygan SL, 24 3a bcews oes ,022 136 
OO Minnesota 19,198 80 SPS Iae DRS 17,526 120 
Fresno....... = ea ob a dae 79,509 2 aE i See 27,595 32 
Goodhue ; Hs | Minnesota.............-.-- 15,400 | 176 RRS UN 5 aratk omens 38,011 16 
Grand Forks..............-| North | aaa ieee 22,477 55 ERIS ES Washington............-.. 15,777 | 170 
Rae (RE 25,617 | 38 Stanislaus..............-.- California PS 44,84 8 
oS Se 18,724 | 86 Stearns | MII, ccc cccssoccess 022 8 
NR en oleae aeaewes 17,314 | 127 >See | FEE 19,009 81 
a peeegaeaempadtae: 17,167 | 131 Se  secnahingaild New York..............-- | 25,645 37 
Hares “oa 19,653 75 | SR De cainoweeesaaewd 18,671 88 
Illinois. . REGRET 15,915 | 167 2 cy saan aan ERIS l 27,937 | 30 
..| lowa... a ca a ite ae 16,180 | 159 RE rT 22,145 | 57 
| Connecticut.............. | 23,570 47 aa ea sakes eee ._| a ee 17,653 | 114 
Ee feat fee 16,598 149 | yee SS cans sadacasoade | 16,947 | 138 
Minnesota............... 15,895 | 168 RRR ERIN Se California... 76,376 =| 3 
eS eae = RE Ee 22, 54 aa ceeeednaied i Yao 16,220 | 158 
RG a aan'e e's EES 34,762 19 Twin ee ne ERS a a 20,653 67 
i eae ETS ORIENT SI EQ 3 
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Farm buying power 
concentrates at the top! 


About $90 out of every $100 of US farm income 
(gross) goes to the TOP HALF of US farmers... and 


in the 15 agricultural Heart states, 8 out of 10 


Tn al 


SUCCESSFUL FARMING’S farmers are in the top half! 


Blessed with the best soil and most favorable climate belt, 
better brains and training, and employing better methods. . . the 
SuccEssFUL FARMING farmer has farm lands and buildings worth 
68% more, 75% more implements and machinery, 144% more hogs, 
75% more cattle and calves, go% more phones . . . than the national 
farm average. And his income in ’46 was $7,860 (without government 
payments) or $3,252 above the national average! 


After seven prosperous years, his peak savings, reduced debts, 


unlimited demands, make him the nation’s best class market today! 


e 
R 
. 


... You can’t reach all of the buying power in this country without 


this market—and this medium! Get the details from any SF office .. . 


"4 


FARMING 


1701 FISHER BLDG., DETROIT 


Des Moines, New York, Chicago, Cleveland, Atlanta, San Francisco, Los Angeles 
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Capable taking n yo} 


(How LIFE’s local impact matches the retail sales pattern) 


dvertising in LIFE, as this chart shows, sells hardest 
A where the sales opportunities are greatest. 

So if it’s thorough coverage you want, let LIFE do the 
sales job thoroughly. 


2 TRS Ve 


LIFE’s vast audience 


26,000,000 alert, able-to-buy 
Americans—is larger than the combined audience of the 
two next biggest weekly magazines. With LIFE in your 
corner, you can be sure that your sales punch measures up 


6 SRT IE 


to today’s bigger market opportunity. 


MO RETAIL SALES (in millions) 


From Sales Management's 1948 
Survey of Buying Power a 


ME AUDIENCE (in thousands) 


From LIFE’s Continuing Study of 
Magazine Audiences No. 9 
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NEVADA 
DELAWARE 
WYOMING 
VERMONT 

NEW MEXICO 
NEW HAMPSHIRE 
NORTH DAKOTA 
IDAHO 

UTAH 

MONTANA 
SOUTH DAKOTA 
ARIZONA 

RHODE ISLAND 
MAINE 

DIST OF COLUMBIA 
MISSISSIPPI 
WEST VIRGINIA 
ARKANSAS 
SOUTH CAROLINA 
NEBRASKA 
COLORADO 
OREGON 
OKLAHOMA 
LOUISIANA 
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26,000,000 READERS... 
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Total Retail Sales in 1947, & Estimates 


(Ranking of the 200 counties leading in population) 


—— 
—S= 


TOTAL RETAIL | TOTAL RETAIL | 
ALES | RANK SALES | RANK 


STATE 1947 | IN COUNTY 1947 | 
@D EST. | GROUP | CD EST. | 

(in thousands) | (In thousands) | 

ne ees . | 


IN 
GROUP 


‘Massachusetts re Pius 21 


89 
Pennsylvaria. . 


| Indiana 


Ivania.. . 
New ieee 
Pennsylvania. ee 
Massachusetts. 


Sennaanis. : 
Massachusetts 


:.| Pennsylvania 4 
| North Carolina........... 


Pennsylvania. 
South Carolina ae ceceeveeeeess-| Pennsylvania . CRE Ne: 
| i : | ee ------ sae 


Pennsylvania. . 


aa | Pennsylvania 
Pennsylvania. ainda waa’ 76 | Washington 


Connecticut. 
Pennsylvania 
| North Carolina 


South Carolina. . 
Guilford. . “e North Carolina 
Hamilton... ns a i 


| Tennessee... .. 

| Massachusetts. . 

| Texas. . 
a faetade teat 
California. . . 

California. ... 


Hillsborough Flori d Schenectady 
Hillsborough . ire.. Schuylkill 
Hinds. .... ~ aq i | 

Honolulu. . 


South Carolina os dpbealeel 
Washin 
California 


.| West Virginia 
| Ilinois 


| Pennsylvania 
Pennsylvania ee 
—— — 

| Oh 


he a PE 
| Ilinois 


‘| Washington 
Pennsylvania 


Total above Counties 
40 
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N 
UP 
1 
9 
2 
1 
6 
3 
7 
7 
5 
5 
0 
3 
3 
3 
5 
2 
4 
4 
4 
1 
9 
0 
8 
1 
6 
5 
9 
J 
8 
3 
2 
3 
1 
5 
0 
0 
5 
33 
4 
23 
7 
38 
5 
0 
44 
5 
36 
32 
58 
21 
34 
4) 
59 
7 
32 
93 
7 
8 
71 
19 
33 
9 
36 


ome Swit HC 

» THE TCE N« 
OF AMER. 
VlA ABC 


we a company becomes as 


nationally known as Swift 
(and its thousands of dealers accept 
the slogan “The Swift Name Helps 
You Sell”), it is proof enough that 
the company knows how to send its 
goods to market—and how to make 
every advertising dollar pay off in 
sales, 
Over a period of fifteen years, 
Swift has been mass selling its trade- 
marked products by radio—in recent 
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years exclusively over the American 
Broadcasting Company’s network. 
Convinced more than ever that ABC 
sells goods, Swift has doubled its time 
on ABC—now has a full half-hour 


program every weekday morning. 


If you have a product you’d like 
to sell to millions of families from 
coast to coast, why not follow the 
lead of top American businesses like 
Swift & Company: ship it to the 
nation’s market via ABC! 


NEWS: U.S. food advertisers in 1947 invested more of their advertising 
dollars in the American Broadcasting Company than in any other network. 


American Broadcasting Company 


AMERICA’S MASS SELLING MEDIUM 


Food Store Sales in 1947, & Estimates 


(Ranking of the 200 counties leading in population) 


= 
a Syoae FOOD STORE 
RANK SALES RANK 
COUNTY STATE ea? IN COUNTY STATE 1947 
EST. | GROUP EST. | GROUP 
(in thousands) (In thousands) 
247,001 15 0 SER Massachusetts............ 281,734 "1 
59; 098 88 RRS: ee 63,216 82 
430 , 358 6 Milwaukee................ EN en Saarcs pkgs 273,398 12 
‘ 36,514 141 REE IE ere ig ae 55,416 93 
28 ,261 172 SEES New Jersey............... 60, 253 87 
46,807 103 RE tiiinatendanednen ES 112,538 39 
335,402 8 33,795 153 
40,480 124 25,041 182 | 
133,056 32 20,405 194 
59,046 89 98,197 48 P 
36,981 138 88,302 56 
24,839 184 38,726 130 : 
72,069 71 166 , 398 23 
37,358 133 18,548 198 | 
97,136 51 27,429 176 
38,699 131 138 ,397 31 < 
22,644 190 54,453 4 
25,542 180 155,899 25 
32,207 156 39,001 128 
30,107 161 2,037,240 1 
27,166 177 38,307 132 
42,490 117 97,631 49 
71,801 72 83,567 59 | 
34,816 150 Northampton 46,210 107 
36,525 140 Northumberland............ Pennsylvania............. 24,994 183 | 
26 ,323 179 RT. =e 24,049 187 ) 
30,647 159 SN ac occbnwseamad Michigan................. 79,479 64 | 
27,437 175 SE: vcranscncevanees rs 51,081 101 
92,563 55 i cinaxnctidh vannaite’ ARES 45,908 109 
992,281 3 SE ansat snanaa pecan EES 72,687 69 
54,202 96 ie! “ = =~ RaRRRe et 52,872 99 
393,576 7 ee Fon caainenenGeiie ss SSRRE SERIE 37,651 134 
92,981 54 as i a 101 ,857 47 
102,788 46 ae = ERREtRE 29,203 165 
40,432 i = SRR New Jersey............... 116,519 37 
42,776 i. 060066 CRS bapeeees RRS, 46,070 108 
70,016 76 DG 5 cece stendwncil Pennsyivania............. 493,290 5 
82,601 60 ssw wiensacdeuuate Washington............... 71,706 74 
104 870 45 RRS NPE EI: I Sitio cneea xaos 30,541 160 
81,243 62 SER RET 31,185 158 
28,864 ee casccchsctcccaeas Massachusetts............ 52,614 100 
34,975 1 RSE SE: ee 24,152 186 
62,165 ee les actces anead ae 45,823 110 
20,330 195 Prince Georges............. Se 21 ,965 192 
22,640 . _ = ll ERIE R GR RRARPED 172,744 22 
193,135 18 ering vavevacseee | aS 34,909 149 
46 ,393 106 EE Minnesota................ 109,683 42 
14,983 199 Y 28,806 169 
126,627 a 19,566 196 
308,727 10 44,891 112 
147,313 28,178 173 
32,952 155 29,766 162 
22,715 189 74,275 67 
119,656 36 33,362 154 
75,213 66 39,710 126 
114,101 38 44,517 114 
69,353 7 61,773 84 
29,072 166 312,560 3 
35,471 146 56,945 92 
218,706 16 73,489 68 z 
42,187 120 i idivnce wees <aine ae 144,468 30 $ 
108,935 ess EONS 270,948 13 
132,372 3 #8 «| Sangamon................. SRR aE 28,392 171 
153,860 26 San Joaquin............... cabteriedusasscecl 57,890 a 
189, 21 San RE | 61,125 86 
81,099 63 RGD. cc cc ccccccccece .| 75,754 65 
37,501 135 Schenectady............... Nc nideknaasws 31,897 157 
o 102 Ec eksapatancaied Pennsylvania.............| 42,247 119 
x 188 ccianneenenenaie 63,775 81 
153,718 27 SE cthanenichtanveed accused cheees | 28, 563 170 
189,769 ie tend ivaccnnaed SRE | 88,100 57 
84 129 ae. 37,302 137 
25,410 181 Er South Carolina............ 19,329 197 
146,772 EE iravisncwurcoansh Ec icctreucniddes 57,179 91 
i 52 SD ocs.ickervecntnnd AEST 35,943 143 
106,551 SE — ll IS 82,013 61 
102 147 Suffolk. 2222222 222522°"7] Massachusetts. 22000002" | 256; 297 14 
163 SR ncckkkainesseswnee® a SSS ee 53,169 97 
41,397 121 ROR ee 111,352 41 
° m1 70,327 75 
71,713 73 27,449 174 
61,759 85 33,957 152 
192,409 19 42,474 118 
54,250 95 46,421 105 
72,144 70 97,321 50 
40,538 122 36,510 142 
84,431 58 13,270 200 
28,910 167 46,471 104 
43,425 115 29,527 164 
44,851 113 575,567 4 
26,437 178 207 ,285 17 
1,154,303 2 66,257 
111,606 40 37,501 135 
93,062 63 383 127 
24,492 185 159,687 24 
34,529 151 40,517 123 
68,897 78 ,670 139 
53,113 98 u 145 
124,968 35 
21,629 193 20,097,492 
—e- SE Ae A how I ic anadaliewed 35,711 144 , 2 2 8 ON SRR ee eenreee 64. 
hse: ES 66 , 066 80 
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JESSIE'S M44ba0k 


by Jessie De Both 0. sem ‘tome moter: schoot 


= — rer — was , CLOROX TELLS A TALE 

112 cups sugar and '%4 tsp. salt eggs, separate ‘ 

7 Tbsps. cornstarch 2 Thsps. butter NERS 5 A STORY ASSET YOU in your 

os oe waite 8 itil Henan oad husband's pocket when he pulls 

. an ea antitne Vv. - poten tein kale out his handkerchief. If it’s snowy- 
enc Mig ster = white, immaculate, like his shirt, 


Mix dry ingredients with cold water, add hot water, cook over low flame until  [ know you're Clorox-wise; other 
clear, stirring continuously, then in double boiler for 15 min. Gradually add, people just get a very good impres- - 
beaten egg yolks—cook 3 min. Remove from heat, add lemon jui —_ cascade le afl gy tell a Clorox- 
butter. Don’t miss reading the following articles. Next we ey gen Samer 

other ideas to play with in this column. 


there’s a_ special 
whiteness and 
Slean look to it 
at no amount of 
bbing will bring. 
ften look at my 
tchen linens, 
rrans of many 
s of cooking 
pl use. and 
l anew at the way Ultra-re- 
4 Clorox protects them with an 
-gentle action that prolongs 
life... makes them sanitary, 
hatever you take most pride 
e look of your cottage cur- 
the crisp little white shirts 
ad your boy to school in, your 
st towels—you can trust to 
for dependable bleaching 
od health protection. A 
DWy-White Clorox wash- 

m says you're a grand 


GOOD FOR ALL | 


IVE THAT MAN who FE 

the groceries a s 
morning meal. A big, 
bowl of “Cream of WhS 
sugar and cream. For hal: 
tury folks who know goo, 
have enjoyed “Cream of 
And its delicate flavor hac 
a favorite for other me 


You'll have a fine luncheon ent! 
or a delicious continental desse 
if you serve “Cream of Whea 
this way: 
Turn cooked “Cream of Wheat” 
into small rectangular baking 
dish. (Cook night before.) Cut 
in thin slices, place on shallow 
baking pan, brush with melted 
butter or margarine. Sprinkle best friend. Try a 
with brown sugar. Dot with but- G soups, vegetables, 
ter. Sprinkle with shredded LEA ort * fish and sauces 
cocoanut. Broil under medium ° ood with eggs too. 
flame till bubbling hot. 


Make a habit of eating Enriched 
5 Minute “Cream of Wheat.” That’s 
a delicious, speedy way to get your- 
self lots of Iron, Calcium, Phos- 
phorus and Vitamin B,, too. 


R REQUESTED 


UR FAMILY GRUMBLES, 
> they want flavor in 
1at’s when a bottle of 


mye egys top each 
ira at tangs drop of Tabasco. 


GROOMING YOUR 
YOUNG DANDY 


ENTLY STROKING baby's hair with 
G a soft. flexible brush can make 
even the finest wisps look impres- 
sive! And for encouraging his young 
appetite. try one of Gerber’s 3 
tempting -good Cereals! Since cereal 


SPAMwiches, you 
can set aside the 
rest of the SPAM 
for your own 
lunch. Here’s 2 
good quick dish: 


A PRESENT FOR YOU 


I YOU HAVEN’T TRIED today’s 
Jergens Lotion don’t miss it. It’s 
finer than ever. Two skin-care in- 
gredients in Jergens are so excep- 


tional that many doctors use them; On hot French toast place thick is probably baby’s 
So you'll find Jergens a real help slice of grilled SPAM and top ‘ first solid food 
in protecting your hands against with a thick slice of grilled Rs. after milk, he'll 
roughness, making them smoother. tomato. YS oY naturally take 
You'll be wise to buy the $1.00 bot- SPAM is your very best meat buy - most readily to 


today. You can’t waste it, for the 
tiniest scrap is good for some dish 
And that grand combination of 
iii er ang Langs 


finest texture. 
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SALES MANAGEMEN! 


family 
is your Market 


HIS family leads a comfortable suburban kind of life. They take a car 


for granted, a comfortable home for granted. Their income is big enough 
for the things they want, and big enough so that they replace major equip- 
ment — such as refrigerators and washing machines — more often than their 
neighbors do. 


What would you say to a market of three million hand-picked families like this? 


Better Homes & Gardens gives them to you. 


We can do it because our editorial content of 100% service articles appeals 


exclusively to the people whose big interest is better living for a family. 


Our 100% service screens out casual readers, screens in the families looking 
for ideas and know-how on better living in better homes. 


And analysis shows that the families we screen in are this kind of better- 
than-average prospects for all that’s new and good! 


Better find out all about the hand-picked 3,000,000-family market editorial 
screening gives you, when the BH&G representative calls soon to tell you 
about it. 


better Homes 


and Gardeng 


CIRCUL ATS oveER 3,000,009 
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General Merchandise Store Sales in 1947, & Estimates 


(Ranking of the 200 counties leading in population) 


GEN’L MDSE, GEN’L MDSE, 
SALES SALES 


COUNTY STATE IN STATE 1947 
EST CD EST. 
( | (In thousands) 
’ i 53,033 
53 


_ California. 
| New York. . 


| ee 
New 
Suanesieeis 
...| Massachusett: 
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Washington 
Pennsylvania 
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A personal 
interview 
*“ Quota 
Control’. 
survey of 
2000 Boston 
newspaper 
readers in 
the 15-mile 
trading area 
shows... 


Paper B—47% Paper C—45% 


Paper D—40% 


of those women who read The Morning 
Globe AND any other Boston news- 


g 
0 


RATED THE MORNING GLOBE’S 
HOUSEHOLD AND WOMEN’S 
NEWS BEST! 


of those women who read The Evening 
Globe AND any other Boston news- 


g 
0 


RATED THE EVENING GLOBE’S 
HOUSEHOLD AND WOMEN’S 
NEWS BEST! 


SRSPLASASSSSSSSAHSSISSASSSRSTARSPESASCIS— pn SHSSISSSSRSSVSVS NS —BIASSG 


This explains why 


The Boston Globe \ed all other Boston dailies 
in 1947-over-1946 increase in total department 
store advertising linage. 

The Boston Globe shows the biggest increase 
(2,500,000 lines), 1947-over-1946, in total daily 
advertising linage. 

The Boston Globe for many years has been first 
or second in all major advertising classifications 


Paper E—14% Paper F—8% 
In 1947, 86% of those grocery product adver- 
tisers who used two Boston newspapers bought 
[he Roston Globe and one other Boston news- 


pape r. 

These figures prove that to sell food to the 
500,000 families in the important, $1,500,000,000 
Boston Market YOU SHOULD USE- 
THE BOSTON GLOBE. 


The Boston Globe 


MORNING 


MAY 10, 1948 


EVENING 


National Representatives: Cresmer & Woodward, Inc., New York, San Francisco, Los Angeles Osborn, Scolaro, Meeker & Co., Chicago, Detroit 


SUNDAY 


COUNTY 


Contra Costa 
Cook... 


Lehigh... 
Los Angeles 
Lucas.... 
Luzerne 
Macomb 


Madison. 


Drug Store Sales in 1947, & Estimates 


California..... 
New York. 
Pennsylvania 
Indiana. ... 


Pennsylvania 
New 
Pennsylvania 
Massachusetts 
Michigan... 
Texas. . 
Pennsylvania 
Massachusetts 
New York... 
Pennsylvania 


Pennsylvania 
New Jersey 
South Carolina 
Georgia... 
New York. 
Pennsylvania 
Ohio...... 
California 
Ilinois.... 
Maine. 
Ohio ; 
Florida... 
Texas ; 
Wisconsin 
Pennsylvania 
Tennessee 
Pennsylvania 


Pennsylvania 
Florida 
Massachusetts 
New Jersey. . 
Connecticut 
Pennsylvania 
North Carolina 
Ohio . 
California . 
Georgia 
Michigan... . 
South Carolina 
North Carolina 
Ohio. 
Tennessee 
Massachusetts 
Texas... 
Connecticut 
Minnesota 
Virginia 


West Virginia 
WWinois....... 
Michigan... . 
California 
Washington 
Tennessee... 
Pennsylvania . 


| Pennsylvania 


Pennsylvania 
Ohio 


Pennsylvania 


Michigan. . 
Iilinois 


(Ranking of the 200 counties leading in population) 


DRUG STORE 
ag IN 
6yd EST. | GROUP 

(in thousands) 
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RANK 


COUNTY 


Middlesex. —- 
Middlesex 
Milwaukee 


New Castle. 
New Haven 
New London 


New York (5 counties) 


Niagara... 
Norfolk... 
Norfolk. .... 
Northampton 
Northumberland 
Nueces. ... 
Oakland... . 
Oklahoma. . 
Oneida... . 
Onondaga . . 
Orange... 
Orange... 
Orleans 
Palm Beach 
Passaic 
Peoria... . 
Philadelphia 
Pierce... 
Pima..... 
Pinellas. . 
Plymouth. . 
Polk 

Polk 

Prince Georges 
Providence 
Pulaski 
Ramsey. 
Rensselaer . 
Richland. . 
Riverside 
Roanoke 
Rock Island 
Sacramento 
Saginaw 

St. Clair 

St. Joseph 
St. Louis 
St. Louis... 
Salt Lake. . 
San ene 


Washington 
Washtenaw 
Wayne 
Westchester 
Westmoreland 


California ... 
Alabama _.. 
Maryland... 
Ohio...... 
Pennsylvania 


| New Jersey 
| Oregon 


Pennsylvania 


.| Pennsylvania 


North Carolina 
Pennsylvania . 
Michigan 
Michigan... .. 
New York. ... 
Pennsylvania . 
Illinois 
Iinois..... 


| Massachusetts 


DRUG STORE 
SALES 


1947 
YD EST. 
(In thousands) 
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] tas ...| Kansas...... 
Mahoning Ohio i | Washington 
Maricopa | Arizona. .... | Pennsylvania 
Marion. . Indiana..... ——— 
McLennan .. ae inties.... 2,351,8 
Mecklenburg North Carolina ’ 84 t 4 > =a 64.879 
Mercer New Jersey . 
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*Spot Broadcasting is 
radio advertising of 
any type (from brief 
announcements to full- 
hour programs) plan- 
ned and placed on a 
flexible market-by- 
market basis. 


PH PANGS SSS]GS]BH YDS SWO 


@ Here’s the way the Brown & 
Williamson Tobacco Corporation and its 
agency, Batten, Barton, Durstine & Osborn 
—New York, build sales and profits for 
KOOL Cigarettes: They reach plenty of 
people...with plenty of announcements... 
on plenty of stations from coast to coast. 

It’s a big typical Spot Radio job and you 
know it pays because Brown & Williamson 
keep at this hard-hitting advertising 
52 weeks a year. 


Offices in Chicago » New York © Detroit » St. Louis © Los Angeles » San Francisco 


1948 


__ REPRESENTING LEADING 


And why shouldn’t it pay? Each station 
in each market is picked on merit — regard- 
less of network affiliation. Each announce- 
ment is aired at a carefully selected time 
with a large measured audience. And every 
second of time that’s bought is devoted 
solely to selling. 

Why not try flexible, powerful, profit- 
able Spot Broadcasting yourself? Ask your 
John Blair man about it. 


es regan Ma hg oe 


IN THE LEADING URBAN MARKETS 


It is not accidental that so many of America’s business 


LEADERS are Outdoor Advertisers. 


It is not at all strange that so many advertisers—the national 
LEADERS and the LEADERS in so many local and regional mar- 
kets recognize that Outdoor Advertising beats the drums longer 
and louder, to the largest audience, for the least amount of money. 
Outdoor Advertising, with its size, color, front-page position and 
repetitious continuity, constitutes an advertising force capable of 
winning and holding LEADERSHIP for products and services which 
possess LEADERSHIP qualifications. Advertisers who have elected 
to consistently use Outdoor Advertising space have discovered an 
economical road to satisfactory distribution and sustained sales 
volumes. In Outdoor Advertising they have found the ingredients 
most conducive to LEADERSHIP. 


G.O.A. serves the LEADERS and the LEADERS-to-be in 55 major 
markets and over 1400 smaller communities “From the Atlantic to 
the Rockies, and Canada to the Gulf.” 
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G.O.A. 


24-SHEET POSTER COVERAGE 


@ IN THE FIRST 3 MARKETS OF AMERICA—NEW YORK— 
CHICAGO—PHILADELPHIA 


IN 6 OF THE FIRST 10 MARKETS 
IN 12 OF THE FIRST 25 MARKETS 


IN 55 CITIES OF 50,000 POPULATION AND OVER 
IN 35 CITIES OF 100,000 POPULATION AND OVER 
IN THE HIGH-QUALITY INDEX MARKETS 


ENT MAY 10, 1948 


City 


Atlanta... 
Atlantic City 
Augusta. . 
Austin. . 


Baltimore 
Bayonne... 
Beaumont 
Berkeley. . 
Bethlehem 
Binghamton. 
Birmingham 
Boston... 
Bridgeport 
Brockton 


Buffalo... . 
Burbank... 
Cambridge 
Camden.. 
Canton... 
Cedar Rapids 
Charleston. 
Charleston... 
Charlotte. . . 
Chattanooga 


Cincinnati 
Cleveland. 


Cleveland Heights 


Columbia. ... . 
Columbus. . 
Corpus Christi 
Covington. . 


Dallas 
Davenport 
Dayton.... 
Dearborn. . 
Denver... 
Des Moines 
Detroit 
Duluth 
Durham 
East Chicago 


East Orange 
East St. Louis 
El Paso. . 
Elizabeth 
Erie..... 
Evanston 
Evansville. . 
Fall River. . 
Flint...... 
Fort Wayne 


Fort Worth 
Fresno 
Galveston 
Gary. ; 
Glendale 
Grand Rapids 
Greensboro 
Hamilton 
Hammond 
Harrisburg 


~ |POPULATION| = 


Population Ranking of the 200 Largest Cities 


GYD Estimates January 1, 1948 


| (CIVILIAN) 


| 


SNL < wacusiunen 
Hempstead Township. 
ey: 
Honolulu....... 
Houston....... 
Huntington. . . 
indianapolis. . . 


Johnstown... 
Kansas City. . 
Kansas City. . 
Knoxville... 
Lakewood... 
Lancaster. 
Lansing. 
Lawrence.... 
Lincoin..... 


Little Rock. . 
Long Beach 
Los Angeles. . 
Louisville... 


Malden. .... 
Manchester 


McKeesport. . 
Medford. . . 
Memphis 
Miami. . 
Milwaukee 
Minneapolis. . 
Mobile...... 
Montgomery 
Mt. Vernon 
Muskegon 


Nashville 

New Bedford... 
New Britain... . 
New Haven 
New Orleans 
New York..... 
Newark 
Newton 
Niagara Falls 
Norfolk....... 


N .Hempstead Twnsp. 


Oak Park.... 
Oakland. ... 
Oklahoma City 
Omaha 
Pasadena 
Passaic 
Paterson. . 
Pawtucket. . 
Peoria. ... 


Philadelphia 
Phoenix. . . 
Pittsburgh 
Pontiac. .. 
Port Arthur... 
Portland. . 
Portland. . 
Portsmouth 
Providence. . 
Quincy 


State 


| POPULATION | 

| (CIVILIAN) | 
1/1/48 

Esti- 

mate 

(in thousands) 
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Rank 
in 
Group 


Reading... 
Richmond. 
Richmond. 
Roanoke. . 
Rochester. . 
Rockford... .. 
Sacramento... 
Saginaw.... 
St. Joseph... 


St. Louis. ... 

St. Paul.. 

St. Petersburg 
Salt Lake City... 
San Antonio. . 
San Bernardino 


San Francisco 
San Jose...... 
Santa Monica... 


Savannah..... 
Schenectady. . . 
Scranton. .... 
Seattle...... ‘ 
Shreveport... 


Sioux City........ J 


Somerville........ 
South Bend.......... 
Spokane........ 
Springfield 


Springfield. . 
Springfield ... 
Springfield. . 
Stamford... 
Stockton... 
Syracuse. . 
Tacoma. .. 
Tampa 

Terre Haute 
Toledo. ... 


Topeka. 
Trenton. .. 
Troy..... 
Tulsa... .. 
Upper Darby 
Utica..... 
Waco 
Warren... 
Washington 
Waterbury 


Waterloo 
Wheeling 
Wichita. 
Wilkes-Barre 
Wilmington 
Winston-Salem 
Worcester... 
Yonkers 
York. 
Youngstown 


State 6yD 


= 
af 


i) 
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| POPULATION 

| (CIVILIAN) | 
1/1/48 | Rank 
Esti- | in 
mate | Group 

(in thousands) 
77.7 | 181 
119.9 | 95 
121.7 91 
| 224.6 | 4 
73.3 | 165 
337.1 | 32 
94.2 121 
| 123.7 | 
100.1 | 113 
87.1 140 
906.2 8 
339.2 | 31 
90.3 128 
170.2 63 
| 360.3 28 
71.3 171 
310.8 36 
785.9 | 11 
98.0 | 115 
71.3 «| 171 

| | 
120.8 93 
97.7 116 
145.9 68 
502.5 18 
118.7 98 
95.9 -| 119 
114.6 | 100 
129.1 84 
157.8 66 
88.4 134 
180.7 58 
69.3 181 
101.6 111 
71.6 | 168 
65.9 | 191 
225.2 48 
| 932.1 80 
| 131.7 81 
76.6 | 155 
| 332.1 34 
89.3 | 131 
128.7 85 
69.4 | 178 
| 181.1 | & 
79.6 149 
102.0 110 
71.6 169 
64.9 | 193 
824.0 | 9 
113.2 101 
76.5 157 
64.5 195 
168.3 64 
93.0 | 123 
127.0 7 
89.1 133 
223.9 50 
144.4 71 
67.2 | 189 
190.7 | 55 


36.783 


96 
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}ENT 


ew Narrows Bridge Financed 


; 


_ 
Light Showers 
But No Rain 


BondOffer 


‘TRIBUNE 


of Consequence ' 
comet 65TH YEAR. NO. 55—F* TACOMA, WASH., FRIDAY, MARCH 12, 1948 PRICE FIVE CENTS Ac cepted 
Bird Wins Western By State 

Right To Europe “Deal ts Completed 

= ° Without RFC Help; 
Appeal ‘ oad Unites Path Ahead Clear 


The Tacoma Narrows 
—— is financed. 

Word was received from 
Lyle Wilson, head of the Pa- 
cific Northwest company, a 
|Seattle bonding house, Fri- 
day afternoon, that the offer 
of the A. C. Allyn company, 
|heading a syndicate. had 
been accepted by officials at 
Olympia. 
| One technic ality remained in the 
way, but was not deemed serious. 
Since New York and Chicago bond- 
Ing houses were closed before the 
offer became firm, it was impos- 
sible to send a check of $200,000 
to See to confirm the deal. 


| m 

Slayer of Girl) a / 50-Year Security Ac-| 

Mand Mother Given| cord Adopted by 5 
| ae 


— 


His Day in State Su- Nations to Stem Red 
preme Court Tide 


BRUSSELS, March 22.— : 

— Britain, France and the 7 : : 4 
| Benelux nations adopted to-| ‘ 
day a 50-year treaty for a po- 
litical, economic and military 
union of western rope in- 
| tended to check the march of 
| Communism. 


OLYMPIA, March 12.—P 
—Jake Bird will have his day 
in the State supreme court. 

The high court disagreed sharply 
in holding that Bird had 
a valid notice of appeal of his 
€ ion of first degree murder 
n the > dying of a Tacoma woman. 
Bird was sentenced to hang 
and two dissent- 


wo majority | Conference officials said the ac-| a that th 
ing opinions were written by the re and allied documents will be| . ed 
high court ned here next Wednesday by the . would be on the way Sat- 


urday morning 
Tacomans Get Credit 
In making the announcement, 
Wilson gave much credit to two Ta- 


Drifts Too Much for Snow plow —reu miles west of Windom, nans., nuge snowdrifts all) pnd ministers of Belgium, Brit- 
plow. bar connecting it with by cs lecometive snapped under the ain France, Luxembourg and The 

Kansas history. Members of the Nei herlands. 
) trem which the  Petare was mad mado—2? P wisepheten The text of the agreement wil! 


is Sto 
In a 5-3 decision, the high court 
directed Judge Hugh Rosellini of 
the Pierce county superior court 
7 pass = upon Bird's applita- 


Be yd 4 not be released until the signature coma members of the Pacifie 
tuon ranscript of the recor ceremony, to give the five govern- orthwest company, Don Gaston 
ot the ca ~tegiaitiaca Ge Czech Seats Rall ments of the negotiators opportu- and Salem Nourse, who have 
lini had earlier de- O ave ec Ss a vn Mag ay it closely, the mr | wered herd to present . bright 
Snied the application on the grounds | ancial picture of the Narrows 
caper tee e Sooass bad tot been = x ire ree ¥y Terms Secret for Present | j bridge in order that it might be 
fled within the time allowed by Delegates from the five coun-| | financed 
w rin in A E asar tries, ttoting four of the —— | The Reconstruction Finance cor- 
Snould Judge Rosellini deny the t pee ae powers, com; poration will not enter into the 
pplication for the transcript, the <tiorte—on the western an 


— Gretchen Rejoins Don—tacoma's Olympic oki chomagion, — picture under the present 


te 
“his ruling might a cong A January by British! sins. Gretchen Fraser, smiles at husband at the New York city 


gh court said 


e + 
reeset! Hardship |sseeeese:| Tribute isre air meri ee ae ication, we, ng 
a Tas outs & i nh and wight teaide @ Vincent R. Im- Original offer of the —r to 


pellitteri. “My true love is my husb=nds- 


am going back to being Duy the $14,000,000 bond e for 


Czech border as frontier guards try . chief of the 


s could be prepared and cor 


i 3,300,000 . 
and briefs filed xplaining she was quitting Si 000 at 34% per cent interest 


Britian ~~ = oa a housewife,” the intrepid veo. vag 


to block escape. 

“tsnost 90 days| CHICAGO, March 12—A—Rellet| "An 18-year-old Der, was killed] | PRAGUE, March 122A line  ampassador here, sald Mpor crners, | Competitive sports—A wi |war accepted by the Washington 
appeal was appeared he way today from yest and |of weeping mourners 0 from the conference room that ee ——_— | Tot Bridge Authority in @ tele- 
that the 90-|the bitter cold which has over-|wounded when Czech |miles long filed Ganon Caernia | he delegates had agreed amon | Phone call to Olympia. 

spread wide sections of the coun-| spotted them heading for the bor- palace today to place on} Many 


Houses in Syndicate 


> ane 
| | themselves not to communi 


flow 
vd toned of Foreign Minister Jan) of the substance of the 


e } 
ment of fects try from the Rockies to the North| der, sald one unshaven man who und Guilt Bonding houses throughout the 
date on which | Atlantic coast and into the Texas| reached this city. country are making up the syndi- 
} ry e transcript | Rio Grande valley. said My — in tine) gl body lay in state trom — a Kuhn, Loeb and 
W¥s approved or denied,” the court to escape to the U. S. zone o a m. until 5 p. m., but York, one of the 
Pp. nt tee cae emeee ame many are sentenced to 5 to 20 years throne was 50 vast the. toenony "a America, Also the 
pe per, 


m 
ee |sempens is th> Pacific Northwest 
Judge Millard dissenting said the 
“in effect says the more 
is the crime, the more lax 
the rules of practice and 
rocedure in favor of the criminal. | 
has every reason now to be- 
that the date of his i 


the area at the fag end of a bitter|'" Prison. 
winter season widespread | 
hardship and threatened to cause 
heavy damage to crops. 

Huge drifts of snow blocks4 
highways in many sections 
midwest and southwest. T 
of cars and trucks were 


Perjury Trial : 


a aan Harold Pebbles, at- 

Meyers took the decision “ torney for the Toll Bridge authom 
apparent calm. His wife, the for-|ity, confirmed the conversatiog 
mer Hollywood actress, Ila Rae, a with Wilson, but said that the gov- 
spectator in the court room. aleo ernor was awalting receipt of the 
showed no emotion $200,000 before making any states 


charges of inducing a witness 
pelieved to bind ti untries | to lie to a Senate committe 
mutual assistance in the face of | 


A the state penitentiary 


Anderson 
ToStay On = ext 


WASHINGTON, ay : 12 Inches. In Pittsburgh, the Manu- 

Secretary of Agriculture an) | facturers’ Light and Heat Co. an-| 

fon said today he will remain in| nounced an immediate i cen 

Ahe Cabinet at least until the end|cut to industrial 

>! the present session of Congress | Peon Natu 

- may not get out at all.” n Ss 
rson consi¢ 


ze the Senate 
Senator ris ch 


Snow which fell in Pennsylvania 


ing point 
n will join the Poe. 
In arranging to assist the 


in searches 
he Cowlitz, he 


ders: 
Ment job at the agri- and suburbs 
tu © department and expressed were ice-glazed. 
Dope he would ven 


yester 


found the — ta 
Cole of Gottwe 


bers were absen 
Herod's er? contenion 


gression, mutual aid in 


ty-seven 
nfth of eee 


Meyers was released on bond 


ment 


WS 4 00 
Classes at the College of Puget 
Sound were dismissed Friday to 


way the 15th annual 
te high debate tourna 


ON, ©. March 12. 
e Daytor internal revenue = 
partment today filed charges that 
Maj. Gen. Bennett E. Meyers falsi- 
fied by $26,708.98 the 1941 tax re- 
turn of the Aviation Electric Corp. ' 
The complaint was filed as a fed- 
eral jury in Washington prepared 
to begin deliberations in Meyers’ 
subornation of perjury trial 


— and _in Sena’ 


personal income 


U. S. District Attorney Ray 
O'Donnell said the warrant issued 


e it 
ami x. | of the snow belt. guilty on all three counts of an | pending his sentencing Monday 
Bog satis jareas were closed. co-ordination of | maictment that the aus 
s entitled to a fair trial. xas was ha es Judge Alexander Holtzoff said he Bag Bay 3 
ad a fair trial. The people severe weather, of Fred _ poe One of the final points before | will sentence Meyers Monday . The is not making any state. 
re ent tled to expeditious admin-| coldest on te , i clothier who me , it was learned, was/ retired general could get 

tration of justice in criminal drowned last Sunday while afer the offer of the 
tor | fishing in the Cowlitz river near | company |s confirmed, 
| Kosm ct for construction will 


immediately, the governor 


Begin Soon On 
Pe W App 


|new « the University of 


thelr purchase by the state 
MATCH CAUSES 
WOMAN’S DEATH 


S. Commissioner Charles) OAKLAND, March 12. #~ Mrs 
oldier C Reminder F. For Oxias will be forwarded to the| Hanna Dalton, 55. stepped on 
ase es. “ district attorney in Washington for|match on the tile floor of hes 

the con- Preliminaries were being held arraignment before a U com- | bathrocm 


Upto Truman q 


esident Truman, Governor W. 
ren n sald today he had been 


ie p 
pedestrians themselves, be especial- 

lly enforced on heavily traveled! 
streets. 

Police motor 


| Plans for « long-term measure- 
ment of smoke fumes from the) 
Tacoma Smelter 


division officers 


a Port d six forgetful Tacomans were 


ahaet board. 
smelter, through the | 
board 


4 Elephants Greet N.W. 


P “arustels, Plot Against 
Peace of Europe.” 


Friday and the finals in all events 
are set for Saturday afternoon and 


One ane ais will be housed 
in t c. S. gym, a hundred) 
boys ie oasinosel house and the| 
others in private homes. 


already have been made 

Miss Harriet Fiske, C. P 
junior, will act as toastmistress. 
Dr. Julius P. Jaeger, C. P. S. and 
Mrs. Pearl Wanamaker, state 


| 
| 
| 


band will entertain and the C. P. 
S. Playcrafters will put on a one- 
act play Forrest McKernan and 
Marjorie Smovir, C. P. S. students, 
will conduct @ song contest 

The tournament is under the di- 


missioner there. O'Donnell said he 


The match exploded and fired @ 


— | evening | recommended bond of $1,000 be set piece of paper. The paper ignited 
YMPIA. March 12-4 —Tihe! | Hi hes 4 bh ‘for the ex-officer's appearance | her dress 
ee of & Port Orchard vet ws ee pee 8 ee here at @ later, unspecified date. She died today of body burns. 


Dum Dum Bullet Used By 


WASHINGTON, March 12.— 2 
A Russian sentry sent an outlawed 
“dum dum” bullet. smashing into 


day, U. S. commander there 
reported last night. 
The American, Pfc. Jack Grun- 


den, was attacked and hurled to| 


the ground by another Russian, 
- Gen. Geoffrey Keyes said, and 


“sxout Howard 1 Sundquj | | aint ee be ae nner d 
was senten S yea: . | ason intermedia’ 
WE ae e's| For Smelter sieaiy me wen mess"! Russian Who Shot Yank 


attacked without reason while 
walking past the hotel with three 
Austrian girls. 


were revealed . 
esidents wh Orcha: : Thursday night in a letter oe superintendent of education, will the arm of a fallen and clubbed Russian soldier intercepted 
nidier ¥ record. seek to clear the ticketed Thursday on jaywalking | up, he auiiters etteeness to the} be guests of honor. Tetening the American soldier in Vienna Sun-| the Americans and the girls in the 
. : the 


street, said Keyes, and made a 
“filthy remark.” The Russian then 
grabbed one of the three men. 
When Grunden intervened, he was 
thrown to the ground 


During the scuffle, the Russian 


6 Sclayed hen was beaten and shot with * *q | Soldier fircd his pistol into the air, , 
ift Train in Duesseldorf #2 == een of Charan Batman ae thereon aaa Seve svi 
§ DVESSELDORF, Ge Bg hes tsa mittee “oasisting him: Harriett Um tyDe Gatied at tee falisn Americon with 
rmany,|Germany, and in fact the whole anager, | Sucn tion — which ex- ns WS 
s] =_ Suc ammunition whic ex 
arch 12 — #— Four elephants| world, are looking to the United —- —— & Thomas Sulphur | Fiske, general chairman: Kenneth pends when it strikes — was out.| "is Dayoneted rifle, then clubbed 


umpeted @ greeting to an Ameri- 


tried to disarm the guard at the 


Grunden with the rifie butt and 


— to help you.” 
in Friendab’ " py girls’ housing: Kenneth Wagon-| !awed in a reement signed | snot him he | th 
~~ Ed on ite ar gesture of this kind,” he 2 pg yg sada Blast, boys’ housing: Lloyd Gaddis, by Russia and virtually all other | “First aid was given by pon 
med carloads of food and clothing | he h sai, ae ees a bay —_ er |from the plant is most constent.| extemporaneous speaking; Otto) major nations identified American doctor and an 
* the needy of the Ruhr . tl wae & aot The autometer would measure| Halligan, debate rooms, and Sam| The Soviet version of the Vienna Austrian doctor t, Keyes de- 
| Heritage, banquet ar: t . Clar the Russians gave the Port- 
T, The elephants came trom a lo- a Arnol4, Christi: | the amount of sulphur dioxide | ee nq’ Tangements. shooting, Keyes his re- Siar aia = ph? ek 
=! circus, All concerned mi | contained in the smoke port to the army, w complete - | 
ulting the sussption eeahnanalena the cake on ot the Waec | would be kept for at least five | ° distortion of the facts.” He said Ini hendguare he iny’in teomt 
Tesemblance to the Re at as | years, with the possibility that 100 Guerrillas a Russian protest, submitted to him rican oneal said a pre- 
m party pure | peaking for the Idahe donors, | ™essurements might be contained r by a Colonel Ivanov, gave this liminary protest has mn made to 
0 Ree git the lepnants ue J. Bothne of Twin Falls said: | fF : Saag | HY sas leeape siggy ~~ = <Aboagecingas 
ttle Shetland pony “We do not claim te be = bo een, in, 8 Ue) aie Goh tain ies Girl Friend Calls 
but Lions Give Books 


The train, carrying gifts f 
he f of Idaho, 5 as trem ~| when we see it We bene this wil 


bring warmth to your bodies and | 


SALONIKA, Greece, 
The 


March 12 
Greek third army corps 


Grand hotel — Soviet headquarters 


in Vienna-—and one of them struck 


To See Grunden 


vd ~ f 2 = hearts.” To County Jail | said today that 100 guerrillas had| the Russian with a bottle in the) 

vin the French zone, where ts. Otis S. Lamson of Seattle 0 J Ww 9 D |been killed and 256 captured in| fight that followed. The Soviet 

me eC carloads Al |said the train was eae in ne Just on't 0 {the last 10 days. Operations were) sentry then shot the American in 5 = 

"ped off will Pel tne idealistic rather than the For Tru wounded American today, A Rus- 


Ivanov said 


MAN —partedii Princess Jor Lundgren, pretty Stadium |in the Mt. Olympus and Plerria| the arm, rey Be wry Ry A. nt. 
he Supplies were donated ‘0 the terlalistle sense.” PP ay onde Ore., ea senior, is shown above presenting Frank Ploof, Tacoma district traffic %¢¢!!0 “First ald was rendered to the go mY wold er ay 
It is a sign, she said in } 4 © | manager for Northwest Airlines, with » huge bouquet of daffodils to, The corps said also that groups wounded on the spot.” continued out of danger and that his sha 
that Sultan, Semen and alee the county jail library, but the ge flewn back te Washington, D. C. for presentation te President of rebels moving south from Mt |the Russian report, “and he was tered left ram would 
jim the states want to be good | sheriff refused to accept one of Harry Truman. The blooms will be presented to the President this| Beles, on the Deigorion border, | turned over to the American Tears of joy med n 
“lh with see — : on mis - = 7—= - with the en inaug at-\toward Mt. Krous been element.” ee ae was allowed to 
—_ ; we ceremony c! songs ts tith—"Saws, ves @ on ng ‘8 mew direct service. caught in mine fields. i. losses| But Keyes said in his report that i . 
“that You peop e : | by 6 school children. | Pies.” | —News Tribune staff phote, lwere reported, " | Grunden and two other Gis were | which has Be 
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DO THE WHOLE JOB! 


The important Puget Sound 


market — six counties which 
correspond roughly to the Ta- 
coma and Seattle A.B.C. Retail 
Trading Zones—do 80% of 
Washington State’s business. 
You need complete coverage in 
these counties, and that means 
you must buy the Tacoma 
News Tribune every time you 
enter the Puget Sound market. 
Only then are you doing the 
whole job in one of the nation’s 
most important selling areas. 


Tacoma Smelter to 


Modernize Plant 


A $1,000,000 reconstruction 
program is now under way at 
the Tacoma Smelter plant, ac- 
cording to company officials. 
An affiliate of the American 
Smelting and Refining com- 
pany, the Tacoma Smelter is 
fifth largest in the nation and 
produces about 12% of the 
total national copper output. 
Other products are white ar- 
senic, gold, silver and chemi- 
cal by-products. 


Pierce County Holds 


Agricultural Records 


Again in 1947, Pierce County 
led all U. S. counties in the 
production of blackberries and 
raspberries with a total value 
in excess of $1,000,000. In egg 
production, Pierce ranked third 
among Washington State coun- 
ties. The value of all dairy 
products produced in Pierce 
County last year was more 
than $10,000,000. 


RELIEVED! 


John S— is a hard-driving 
sales manager for a nation- 
al concern. He says: “For 
years I suffered from head- 
aches, indigestion and nerv- 
ous upset, trying to get good 
healthy sales movement in 
the Puget Sound territory. A 
friend suggested T.N.T. Now 
I sleep like a log, wake up 
refreshed, eat what I like 
and face the boss without 
jitters. Life is wonderful!” 
You, too, can have this 
blessed relief. Regular use of 
T.N.T. relieves annoying 
“Sales Bind.” A _ natural 
remedy, endorsed by thous- 
ands. Use on a regular, con- 
tinuing basis. 


TNT 


(TACOMA NEWS TRIBUNE) 
Carrying 86.7% of all retail 
drug advertising in 1947. 


TACOMA NEWS TRIBUNE ___ 


_ THE 


- _ May 194 


\ 
Aaa 


\ 
\ 


\ 


\\\y 
NY 


\ 


\ 


\\\ 


WAL yt 
\ 


( aPoLoGiEes TO WEBSTER ) 


LIFE’S DARKEST MOMENT—Casper Bigshot discovers 


what happens to Puget Sound Country sales without the 
vital coverage of the Tacoma News Tribune. 


‘Phone Co. Will 


Spend Millions 


In Tacoma in 48 


Following a $1,799,000 tele. 
phone expansion program her! 
in 1947, the Pacific Telephon 
and Telegraph company plan; 
an expenditure of more thay 
$2,700,000 for 1948. There ar 
now 60,624 telephones in Ta. 
coma proper, a gain of 18,86) | 
over 1944, 


Army Payroll Now 
24 Million a Yea 


Payroll at Tacoma’s fou’ 
military establishments—For | 
Lewis, McChord Field, Madi. 
gan General Hospital and the 
Mt. Rainier Ordnance Depot— 
is now running more than $2. 
000,000 per month, according! 
to best available figures. 


Tacoma — a Super Market — is a great place to sell 
foods. Just check these specials and see for yoursel. 
(Food facts good as advertised indefinitely.) 


Mrs. Tacoma- Pierce County 
bought more than $71,000,000 
worth of food items during 1947, 
according to Sales Manage- 
ment’s current Survey of Buy- 


Here’s the way advertisers buy 
their coverage of Tacoma—a 
Super Market. Figures are to 
tals from Media Records, Inc.— 
12 months, 1947. 


GROCERIES (General) 
NEWS TRIBUNE 
2nd Paper 


778,258 lines 
iiehhiauicniabl 291,137 lines 


GROCERIES (Retail) 
Independent Stores 


NEWS TRIBUNE 


139,513 lines 


2nd Paper ___----- 75,238 lines 
ing Power. That's a lot of gro- Chains 
ceries! To be sure you get your NEWS TRIBUNE___ 489,425 lines 
share of this vital market, sche- 2nd Paper --_------ 226,955 lines 


dule the Tacoma News Tribune 
as a consistent “must.” 


A suPER 


co MA 4 MARKET 


) 
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| | St. Regis Kraft 

| f | | Tacoma Shows Expansion Totals 
1S TACOMA | Greatest Gains) | Over $ 6,000,000 
: t Pulp division, St. 

9 | Sales Management’s “High a tripe 
] 48 ns j ¥ Regis Paper company, is now 
ee , ares ieke of sain Sven 1989 | enlsrKing its Tacoma operation 
1 here ! |as the highest in either Wash- plant, a nies ill aad & tne 
me | | Seattle ; ‘held Rrst place among "Wash-| pe"worte than Si 000,000" The 
than | ington cities in the index for firm’s pte local po Bens 
“i = Portland | | over three years. ment will be increased by some 
’ | : $9,000,000, including $2,500,000 
18,864 | —— — in payroll. The Tacoma divi- 
o Tacoma Industry | sion now manufactures high- 
wo I To Increase 20 40 60 80 100 120 More than $12,000,000 mf grade bleached, semi-bleached 


. : and unbleached kraft pulp, 
Year! IMPORT INCREASE LEADS COAST— According to a | 1278, @f¢, invested in Tacoma | <014 nationally and in foreign 


. ae electro-chemical plants, at- 
four. report from the Foreign Trade Division of the U. S. Department 


, , ‘ tracted here by the city’s abun- — under the trade name 
—For| of Commerce, Tacoma imports showed a 135 percent gain during | gant, low-cost power. Among acoma,. _ 


Madi.| the first 8 month of 1947 as compared with the same period in | the largest firms with Ta- Tacoma Furniture 
nd the 1946. This was the largest gain chalked up by any of the six major | coma plants are: Pennsylvania 
epot_| Pacific Coast ports. Total tonnage handled through the Tacoma | Sait Manufacturing company Payroll $4,000,000 
in $2. _—port in 1947 was 3,470,329. Imports totalled 2,478,731 tons. Export | of Washington, the Hooker| Tacoma has eighteen firms 
ording| tonnage was 991,598 with wheat, flour, wood pulp, lumber and | Fjectro-Chemical company, and | producing various types of 


plywood accounting for much of the total. the Philadelphia Quartz com-| household furniture. Employ- 
————— pany of California. ment is over 1,600. Total an- 
—| Tacoma Called nual payroll tops $4,000,000. 


Forest Products 
Capital of World 


§ 1 
Although Tacoma is no long- 4 

er the leading lumber cutting ‘ Let's Ta ke A 

center, this area holds first 4, SP 

place in the volume of timber 

products produced. During 

1947, the city’s five major ply- 

wood plants paid out more than 

$4,700,000 in factory wages 

(not including supervision). 

to sell The 1947 production of ply- 
wood hit an all-time high in 

ursel, Tacoma, exceeding 200,000,000 

.) square feet. Tacoma is respon- 

sible for half of all Douglas: fir 

doors produced. Other forest 

products include pulp, paper, 

broom handles, lumber and 


at the Tacoma 
Retail Picture 


Figures with a new look? Tacoma 


aint has them! Here is sales 
Tacoma Becomes appeal that cheers. 
tee Aluminum Center 
a—oa Permanente Metals corpora- 


—& tion’s Tacoma works is now 
“th aneng aluminum at a 42 
nc _ million pound annual rate. Pay- 
roll runs to six figures, with SALES 
more than 250 employees. : 
21) as Tacoma - Pierce 


8 lines County's 1947 retail 
7 lines sales topped $232,000,000 
—a pretty figure indeed ! 
) SP 
3 lines see AREA 77 ... and as for Tacoma sales are in the 
8 lines 000 lt Lily WHITE SALES bag when you use the 
A a2 . . 
5 lines PORTLAND Things are cheery in our dominant News Tribune! 
Sines Distributing Area Large — white-space department, too. 
The double cross-hatched areas Here's how local, on-the-spot 
1 the above map indicate re- . . ‘ 
gion where motor freight rates|  20Vertisers bought in 1947: TACOMA 
are lower from Tacoma than 
a either Seattle or Port- NEWS TRIBUNE 2nd Paper 
and. In the single cross-hatch- Department e 
ed areas, Tacoma rates are the OO eae 2.926.330 lines 1,457,171 lines 
— as those from Seattle. In Retail Drugs --- 203,756 lines 31,388 lines 
rE a horizontally marked area, Furniture & 
anne rates are higher than Household ----- 600,192 lines 269,559 lines 
i } a of Portland but lower Classified --_-. 3,190,291 lines 1,830,867 lines 
Gi an Seattle’s. Total Retail -_-.7,928,492lines 4,162,315 lines 
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Tacoma Business Hits New Highs——Until December, 1947, 
Tacoma’s business high point was in July, 1945, when check 
volume totalled $147,739,000. December of 1947 chalked up a 
new record of $148,098.000. The first two months of 1948, as 
shown on the above chart, totalled $255,710,000—an increase 
of 11.8% over the same period last year. Forecasting the year 
on this basis, 1948 shows promise of being 16% above 1947 and 
299% above the last prewar year of 1939. (Kerlin Research, 
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Again in 1947, Tacoma - Pierce County 
ranked second among Washington State 
counties in total industrial payroll. Here 
are official figures from the Washington 
State Department of Labor and Industries: 


$394,394,000.00 


$92,491 ,968.00 


TACOMA INDUSTRY 


r ry 
4Yy a 


Why Not Have 


Full 


Coverage 


in Important Places: 


SIX Puget Sound counties which correspond approximately 
to the A.B.C. Retail Trading Areas of Tacoma and Seattle 
have 78% of the state’s population, 80% of the families and 
82% of the effective buying income. Any national campaign 
must give this area full coverage — and that means using The 
Tacoma News Tribune every time. These figures tell why: 


# Tacoma City Coverage 


BETTIE LRT 139,000 
Number Families _.._.__.________ 43,034 
Soyma. cen 22.5 a 257,012,000 
RPI hou ee 197,776.000 
Circulation Coverage 
TACOMA NEWS TRIBUNE 35,773 83% 
Second Tacoma Paper 24,589 57%, 
Seattle Morning Paper 5,045 12%, 
Seattle Ist Evening Paper : 765 2% 
# Pierce County Coverage 
ee racine 216,624 
Number Families _.._._.______ 67,066 
Buying Income ___-___- ees 360,466,000 
PNY NINES ceccisacoaxcunteicsdneoiccdionmannt 232,678,000 
Circulation Coverage 
TACOMA NEWS TRIBUNE 52,785 T9% 
Second Tacoma Paper 34,085 51% 
Seattle Morning Paper 6,394 10% 
Seattle Ist Evening Paper . . . 2,450 4% 
© Retail Trading Zone 
ON 311,698 
Number Families ..._..________ 96,500 
Saying taceme ................. 484,365,000 
I CUNO gg death cernn Geopeacllses sete 326,722,000 
Circulation Coverage 
TACOMA NEWS TRIBUNE 56,612 59% 
Second Tacoma Paper 38,574 40% 
Seattle Morning Paper 11,530 12% 
Seattle Ist Evening Paper 5,030 5% 


Buying Income and Retail Sales from the current (May 10, 
1948) Sales Management Survey of Buying Power. Population: 
Washington State Census Board estimates as of September, 1946, 
as certified to the Washington State Auditor. Persons per family, 
3.23 — Washington State average. Circulation: all data from 
1947. 


A.B.C. Audit report for 12 months ending March 31, 
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Total Net Effective Buying Income in 1947, «7 Estimates 


(Ranking of the 200 cities leading in population) 


NET E.B. 1. | Rank | NETE.B. 1. | Rank NETE,B. 1. | Rank 
City State | Esti- | in City 6yD Esti- | in City State Esti- | in 
mate | Group mate | Group mate | Group 
(in thousands) (in thousands) | (in thousands) | 
Akron Ohio | $488,671 35 Hartford Conn 407.503 43 Racine | Wis. 112,203 | 162 
Alameda Cal. | 118,687 | 147 Hempstead Twnsp. N.Y 506,626 32 PI iso. <kesemnis | Pa. | 148,841 | 113 
Albany N.Y 246,902 66 Holyoke. Mass 92,881 | 183 Richmond | Cal. | 112,752 | 160 
Allentown. . Pa 141,160 | 119 Honolulu. Oahu 447,605 | 39 Richmond | Va. 354,531 | 650 
Altoona Pa. 101,129 | 175 Houston Texas 764,660 23 Roanoke .| Va. 102,819 | 172 
Amarillo. Texas . 83,807 | 187 Huntington W.Va 125,554 § 136 Rochester........... | N.Y 565,118 | 28 
Atlanta. Ga. 488 ,636 36 Indianapolis Ind. 854,740 20 Rockford wsovee] OM 161,116 | 104 
Atlantic City N. J 114,628 | 158 Jackson... Mich 97,579 180 Sacramento.......... Cal. 241,824 70 
Augusta Ga. 74,891 197 Jackson. . Miss 115,074 | 157 Saginaw ..| Mich 140,860 | 120 
Austin. . Texas 138,999 | 122 Jacksonville Fla. 311,912 55 St. Joseph ncvdvuel ae | 115,621 | 154 
Baltimore Md 1,408 , 229 10 Jersey City N. J 387,208 47 | | 
Bayonne N. J 108, 905 168 Johnstown... Pa. 93,399 181 Gy MED, viv nsccece'nd | Mo. | 1,555,381 9 
Beaumont Texas 127,062 | 134 Kansas City Kans 220,025 75 ere er Minn. 541,837 29 
Berkeley. . Cal 192,866 84 Kansas City Mo. 905,180 17 St. Petersburg.......| Fla. 134,922 125 
Bethlehem Pa. 102,379 | 174 Knoxville Tenn 216,090 7 Salt Lake City.......| Utah 301,187 57 
Binghamton N.Y 133,887 | 128 Lakewood Ohio 135,642 124 San Antonio | Texas 459,694 38 
Birmingham Ala. 410,121 41 Lancaster Pa. 109,408 | 1€7 San Bernardino. .....| Cal. 99,400 179 
Boston. . Mass 1,363,638 11 Lansing Mich, 170,763 99 San Diego..... Cal. 443,591 40 
Bridgeport Conn 291 ,436 59 Lawrence Mass 111,812 163 San Francisco. .. Cal. 1,828 ,042 6 
Brockton Mass 76,316 | 195 Lincoln Neb. 149,406 | 112 San Jose | Cal 145,391 116 
Santa Monica........ Cal. 117,203 | 151 
Buffalo... N.Y 874,100 18 Little Rock Ark, 188,193 90 
Burbank Cal. 75,245 | 196 Long Beach .. . Cal. 499 , 968 33 
Cambridge Mass 194 ,636 83 Los Angeles Cal. 3,585,271 3 Savannah............| Ga. 157,196 | 107 
Camden N. J 173,366 94 Louisville Ky 673,151 | 26 Schenectady......... N.Y 148,531 114 
Canton Ohio 192,335 86 Lowell Mass 152,041 110 re Pa. 160,201 105 
Cedar Rapids lowa 175,139 93 Lynn Mass 139,026 | 121 Seattle... .. .| Wash. 1,010,213 15 
Charleston... S.C. 116,493 | 152 Macon Ga. 92,823 | 184 Shreveport | La. 190,857 88 
Charleston W.Va 118,133 148 Madison Wis. 128,915 133 Sioux City lowa 214,994 78 
Charlotte. N.C 192,546 85 Malden Mass. 82,232 | 189 Somerville Mass. 136,068 | 123 
Chattanooga Tenn 211,857 79 Manchester N. H. 115,504 | 155 South Bend Ind. 192, 159 87 
Spokane............. Wash. 309,842 56 
Chester. . Pa 104,453 171 McKeesport. . Pa. 68,463 | 198 Springfield i. 134,465 | 127 
Chicago Tt 6,410,729 2 Medford. . Mass 66,259 | 200 
Cicero. . iW. 81,190 191 Memphis Tenn 569,195 | 27 
Cincinnati Ohio 933,580 16 Miami Fla. 322,949 53 Springfield........... Mass. 284,560 | 60 
Cleveland Ohio 1,728, 861 7 Milwaukee Wis. 1.163 ,413 13 Springfield...........| Mo. 112,451 | 161 
Cleveland Heights Ohio 142,539 117 Minneapolis Minn 1,018 ,028 14 Springfield. . Ohio 120,383 143 
Columbia. . S.C. 82,375 188 Mobile Ala. 245,191 67 a, eee Conn. 120,600 140 
Columbus Ohio 526, 565 31 Montgomery Ala. 134,538 126 Stockton. ........... Cal 113,502 1659 
Corpus Christi Texas 130,465 | 132 Mt. Vernon N.Y 120,128 144 EE N. Y. 367, 334 49 
Covington Ky. 116,053 | 153 Muskegon. Mich 78,693 194 Tacoma. . iene eo ee 230,677 71 
Ee Fla. 175,390 92 
Dallas Texas 686,359 25 Nashville Tenn 292,221 58 Terre Haute... | ind. 133,218 | 129 
Davenport lowa 168,825 100 New Bedford Mass 157,366 | 106 WE ca Sk os twscuns Ohio 492,903 34 
Dayton Ohio 409,621 42 New Britain. . Conn 120,437 | 142 
Dearborn Mich 107,809 | 169 New Haven Conn 328,006 | 52 | 
Denver Colo 531, 597 30 New Orleans La. 728 , 569 24 Winks dc cnandcce Kan. 171,447 | 98 
Des Moines lowa 400,082 | 45 New York N.Y 12,634,971 1 se ckapiions N. J 171,587 | 97 
. aaa Mich 2,984,811 5 Newark N. J 791,822 21 Troy | N.Y 121,513 | 139 
Duluth. Minn 171,698 96 Newton Mass 99,980 | 178 we Okla. 277,086 | 62 
Durham.............| N.C 117,495 149 Niagara Falls N.Y 124,645 | 137 Upper Darby... | Pa. 109,973 | 166 
East Chicago. . ind. 80,026 192 Norfolk Va. 273,788 63 eee N.Y. 168,022 | 101 
Waco Texas 100,356 | 177 
East Orange. . . N. J 161,360 103 N. Hempstead Twnsp. N. Y 133,138 | 130 Warren. . ixaoe woe 66,381 199 
East St. Louis il. 115,083 156 Oak Park........ i. 118,717 | 146 Washington..........| D.C 1,576 , 557 8 
El Paso Texas 142,028 118 Oakland. Cal. 772,947 22 Waterbury .. Conn 188,470 | 89 
Elizabeth... N. J 172,637 95 Oklahoma City Okla 369,182 48 
DE esNeninvanwses Pa. 186,659 91 Omaha. Neb 466,012 | 37 
Evanston il. 125,986 135 Pasadena Cal. 222,537 74 WIS «kbc dneses lowa 120,446 | 141 
Evansville Ind. 244,871 68 Passaic N. J. 93,080 182 Wheeling............ W.Va 106,226 | 170 
Fall River Mass 153,816 | 109 Paterson N. J. 224,112 | 73 ae Kan. 329,185 | 51 
Flint Mich 280,932 61 Pawtucket R. |. 111,077 | 164 Wilkes-Barre. ....... | Pa. 130,715 | 131 
Fort Wayne Ind. 266,914 64 Peoria. it. 216,841 76 Wilmington.......... Del. 225,481 72 
Winston-Salem..... .|N. Cc 147,563 115 
Fort Worth Texas 396,574 46 Philadelphia Pa. 3,213,225 4 Worcester........... Mass 317,689 54 
Fresno. . ; Cal. 123,137 138 Phoenix Ariz 155,114 | 108 Yonkers 1 209,144 80 
Galveston... Texas 100,873 176 Pittsburgh Pa. 1,296,241 12 Ma iepeatimeton Pa. 102,519 | 173 
Gary .. Ind 206, 535 81 Rare Mich. 110,957 = 165 Youngstown..........| Ohio 254,742 65 
Glendale... Cal 197,317 82 Port Arthur... .... Texas 80,021 193 ~ 
Grand Rapids... Mich 242,373 69 Ee Maine 166,131 | 102 
Greensboro..........| N.C 119,488 145 Portland Ore. 868,783 | 19 Total of above Cities... $86,833,184 
a vane Ohio 81,392 | 190 Portsmouth.......... Va. 89,837 | 185 
ammond Ind 117,404 | 150 Providence. ......... | RI. 400,584 | 44 SOE EE:....2. 44.289 
Harisburg. | Pa 150,915 | 111 Quincy Mass. 85,190 | 186 
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Per Family 


xD 


| Estimates 


City State 


Akron Ohio $5,923 
Alameda Cal. 4,037 
Albany | N.Y. | 5,993 
Allentown | Pa. | 4,643 
Altoona. . Pa. 4,179 
Amarillo Texas | 4,254 
Atlanta | Ga. | 4,896 
Atlantic City N. J. 5,647 
Augusta. . Ga. } 3,451 
Austin... Texas | 3,727 
Baltimore: .. Md. | 5,080 
Bayonne .... m2 4,928 
Beaumont Texas | 4,620 
Berkeley. ... | Cal. 5,639 
Bethlehem. ... Pa. 5,145 
| 
| 
Binghamton. . | N.Y | 5,334 
Birmingham Ala. 4,854 
Boston Mass | 6,173 
Bridgeport Conn 5,936 
Brockton Mass 3,705 
Buftalo N.Y 5,212 
Burbank... Cal. 3,300 
Cambridge | Mass | 5,691 
Camden N. J. 4,925 
Canton. Ohio 4,833 
Cedar Rapids lowa 7,485 
Charleston. . $s. C. 4,396 
Charleston. . W. Va. | 5,907 
Charlotte N.C. | 6,505 
Chattanooga Tenn. | 5,665 
Chester... Pa. 5,071 
Chicago of i. 6,265 
SS | il 4,412 
Cincinnati. . ..| Ohie 5,720 
Cleveland...... | Ohio 6,310 
Cleveland Heights Ohio 7,747 
Columbia........... | $s. C. 4,576 
Columbus. ...... ; Ohio 5,024 
Corpus Christi. . . . | Texas 4,064 
Covington......... Ky. 5,634 
Dallas Texas 5,413 
Davenport. lowa 6,919 
Dayton........ Ohio 5,285 
Dearborn Mich 4,530 
Denver Colo 4,475 
| 
Des Moines | lowa 6,724 
Detroit. . | Mich. 5,806 
Duluth........ | Minn 4, 906 
ee rerere || 6,491 
East Chicago................| Ind. 4,792 
East Orange. ... | N.J 6,937 


| NET E. B. 1. | 


Rank 
in 
Group 


NET E. B. I. 
Per Capita 


ExD 


Estimates 


| 


Rank 
in 
Group 


East St. Louis 
El Paso.... 
Elizabeth 


Erie. ... 
Evanston 
Evansville 


Fall River. 
Flint 
Fort Wayne 


Fort Worth 
Fresno... . 
Galveston 


TS 
Glendale 
Grand Rapids 


Greensboro 
Hamilton. . 
Hammond 


Harrisburg. . 
Hartford. . 
Hempstead Township 


Holyoke. 
Honolulu 
Houston 


Huntington 
Indianapolis 
Jackson..... 


Jackson. 
Jacksonville 
Jersey City 


Johnstown 
Kansas City 
Kansas City 


Knoxville. . 
Lakewood 
Lancaster. . 


Lansing... 
Lawrence..... 
Lincoln... . 


Little Rock. ... 
Long Beach 
Los Angeles. . . 


Louisville 
Lowell... 
Lynn... 


Macon 
Madison 
Malden. 


Manchester 
McKeesport 


MING 6 hak ceascdnreee ed 


State 


— 
B 


(Ranking of the 200 cities leading in pop ulation*) 


NET E. B. |. 


} 


Estimates 


117 


171 


Net Effective Buying Income, Per Family and Per Capita, 1947 
G/D Estimates 


NET E.B. 1. | 
Per Family | Rank | 


| CLD cael 6YD 


Per Capita 


1,314 
1,178 
1,452 


1,281 
1,815 
1,814 


1,177 
1,635 
1,977 


1,635 
1,637 
1,305 


1,522 
1,918 
1,279 


1,437 
1,241 
1,437 


1,623 
2,084 
1,641 
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*Occasional large variations in ranking between per family and per capita are caused by differences in size of family. 


SALES MANAGEMENT 


Total Total 
RETURNS SPACE COSTS 


BUY-LINES 
7% 


51% 93% 
Other Media Other Media 


BUY-LINES 


City 


Memphis 
Miami 
Milwaukee 


Minneapolis 
Mobile. . 
Montgomery 


Mt. Vernon. 
Muskegon... 
Nashville 


New Bedford 
New Britain 
New Haven 


New Orleans 
New York 
Newark 


Newton 
Niagara Falls 
Norfolk 


North Hempstead Township 
Oak Park.. 
Oakland... 


Oklahoma City 
Omaha 
Pasadena 


Passaic 
Paterson 
Pawtucket 


Peoria. 
Philadelphia 
Phoenix. . 


Pittsburgh 
Pontiac... . 
Port Arthur. 


Portland. ... 
Portland. . 
Portsmouth 


Providence. . 


Quincy.... 
Racine 


Reading. . 
Richmond 
Richmond 


Roanoke .. 
Rochester 
Rockford 


Sacramento..... 
Saginaw 
St. Joseph 


St. Louis 


State 


NET E. B. I. | 


Per Family 


CLD 


Estimates 


| 


NET E. B. I. 


Rank Per Capita Rank 
in in 
Group CVD Group 

Estimates 
54 1,709 56 
103 | 1,588 82 
29 1,751 43 
36 1,856 27 
94 1,483 112 
182 1,225 172 
23 1,731 50 
186 1,157 186 
71 1,673 59 
168 1,249 | 166 
37 | 540 | 5 
12 1,836 | 28 
158 1,281 158 
64 1,605 78 
13 1,745 | 46 
148 1,182 179 
109 | = 1,353 140 
134 | 1,416 | 127 
| 
108 1,468 115 
61 1,691 | &7 
87 1,919 | 21 
118 1,571 | 88 
39 1,783 | 37 
58 2,121 h 
52 1,461 | 116 
62 1,587 83 
140 1,392 | 136 
| 
42 1,810 | 32 
70 1,519 | 104 
81 1,723 | 651 
| 
11 1,777 39 
143 1,326 150 
190 1,105 190 
19 | 1,896 24 
48 | 2,134 5 
164 | 1,262 165 
80 1,541 94 
196 | 968 198 
106 | 1,444 | 122 
| 
172 1,241 169 
200 926 199 
84 1,578 85 
115 1,403 131 
50 1,932 19 
53 1,710 55 
59 1,955 16 
123 1,407 129 


(Continued) 


City 


St. Paul 
St. Petersburg 
Salt Lake City 


San Antonio 
San Bernardino... . 
San Diego. 


San Francisco 
San Jose 
Santa Monica. : 


Savannah 
Schenectady 
Scranton. 


Seattle. 
Shreveport 
Sioux City 


Somervilie 
South Bend 
Spokane 


Springfield. .... 
Springfield 
Springfield. 


Springfield........... 
Stamford 
Stockton 


Syracuse 
Tacoma 
Tampa caw 
Terre Haute 
Toledo 
Topeka 


Trenton 
Troy 
Tulsa 


Upper Darby.... 
Utica 
Waco 


Warren 
Washington 
Waterbury 


Waterloo. .. 
Wheeling 
Wichita 


Wilkes-Barre 
Wilmington 
Winston-Salem 


WOK, cccticseneiaccda 


| NET E.B. 1. 
Per Family 


Net Effective Buying Income, Per Family and Per Capita, 1947 
GYD Estimates 


| NET E. B. I. 


Rank | Per Capita | Rank 


Group 


CD 


Estimates 


in 


Group 


MANAGEMENT 


hier ise! 


Gent, 


Mr. Press-Telegram says: Here are 
some very IMPORTANT FACTS: 


A “Long Beach, California rose to 18th place 
in the nation in Net Effective Per Capita Buying 

Power in 1947 ... and stood 44th in population among 
America’s largest cities. That’s a real record, and proves 


the extremely healthy economic condition of the Long Beach market. 


**And to further prove the point, Retail Sales for this 
wealthy market hit an all-time high last year . . . over $406 


million! 


**As the second richest market in America’s 
third richest county, Long Beach is a MUST market 
for every national advertiser who hopes to do a thorough 


selling job in Los Angeles county. 


“Like all truly great markets, 

Long Beach has one truly great 

newspaper... The Long Beach Press-Telegram. 

It delivers your selling message into over 2 out of 

every 3 Long Beach homes; leads the second paper in the 
market by over 60,000 Net Paid Daily, and has a milline rate at least 
30 per cent lower, too! In the Long Beach market, the Press- 


Telegram can do your selling job alone!” 


U. §. CURBS EXPORT OF PLANES 


President Redefines ‘Munitions of War’ 
Senate Air-power Bloc Demands More 


Press-Gclegram = "WOME 


, HITILATIONMORDER SUSPECT 


LONG BEACH 
CALIFORNIA 


PRESS- TELEGRAM 


F ABBLES DEWAL OF HIS GUT 
y ~ te 0 Cerang weg You 
rary’ Sis ete om 1 ohare, 


101 


l | TOTAL 


| | RETAIL | 
| SALES 1947 | Rank 
City | State | Esti- | in 
mate | Gfoup 
| (in thousands) | 
Akron... | Ohio $301 , 136 45 
Alameda Cal. | 23,907 | 200 
Albany .. | N.Y | 156,122 82 
Allentown | Pa 123,091 | 102 
Altoona. Pa 75,089 172 
Amarillo Texas 82,519 | 159 
Atlanta ..| Ga. 504,299 27 
Atlantic City | Ned. 106,871 | 122 
Augusta. . .| Ga, 77,974 167 


Austin. 120,101 107 


Total Retail Sales in 1947, 9 Estimates 


(Ranking of the 200 cities leading in population) 


City 


Hartford........ 
Hempstead Township 
Holyoke 
Honolulu....... 
Houston ; 
Huntington. . . 
Indianapolis 

Jackson. 

Jackson 

Jacksonville 


RETAIL 
SALES 1947 | Rank 


State Esti- | in 
yD mate Group 


(in thousands) | 


48 

334,937 | 39 
51,162 | 193 

| 313,248 | 43 
665,595 | 17 
78,335 | 166 
591,614 | 22 
91,927 | 142 
105,739 | 123 

| 250,322 | 52 


| TOTAL 
| RETAIL 
| SALES 1947 Rank 
City State 


Esti- in 
SM J mate Group 
(in thousands) 

Racine.............. Wis $ 79,963 163 
Ee | 136,690 | 92 
Richmond ...| Cal 118,075 110 
Richmond... .. ..| Va. | 348,011 38 
Roanoke. Va. 117,288 = 113 
Rochester N.Y 366,271 38 
Rockford. ...... tt 138,065 91 
Sacramento Cal. 250,775 51 
Saginaw..... Mich. 78,475 | 165 
St. Joseph... Mo 


| 
Baltimore | Md. | 1,095,469 | 8 Jersey City. N. J 196,639 | 67 
Bayonne. N. J. 69,246 177 Johnstown Pa. 91,982 | 141 8 ee Mo. | 1,066,216 g 
Beaumont. | Texas | 91,412 | 143 Kansas City Kans. | 135,004 | 93 _ Minn, | 485,241 28 
Berkeley. . 4 .| Cal. 95,628 138 Kansas City Mo. | 702, 803 16 St. Petersburg. ...... Fla. 120,577 | 105 
Bethiehem..... sneer Pa. | 63,265 | 190 Knoxville. Tenn 187,787 | 72 Salt Lake City... Utah 220,626 57 
Binghamton .........| N.Y. | 87,687 | 154 Lakewood...... Ohio | 55,801 | 187 San Antonio. ..... Texas | 310, 706 
Birmingham. ... «| Ala. | 421,121 | 30 Lancaster. ... Pa. 88,858 | 152 San Bernardino...... Cal. 103,968 125 
Boston..............| Mass, 1,059,428 | 10 Lansing. ..... Mich. | 146,860 | 87 San Diego.......... Cal | _ 385,929 
Bridgeport .| Conn 190,616 69 Lawrence.... Mass | 69,953 | 176 San Francisco... Cal. 1,267,397 6 
Brockton | Mass 66,310 | 181 Lincoln... Neb. 119,200 | 108 ee Cal 186,023 
| | Santa Monica........ Cal. 110,944 «118 
Buffalo...... i A 567,058 | 23 Little Rock. Ark. 157,888 | 81 
Burbank. ..... +Cal. | 53,577 | 189 Long Beach ca. | 406,795 | 33 
Cambridge | Mass. 106,898 | 121 Los Angeles Cal. | 2,796,712 | 3 Savannah............. Ga. 112,596 | 116 
Camden . veeee] MD 124,455 | 101 Louisville. Ky. 413,837 | 32 Schenectady......... N.Y 95,645 | 137 
Canton... .. | Ohio... 147,283 86 Lowell. ..... Mass. 90,869 | 145 Scranton Pa. 128,280 96 
Cedar Rapids ..| fowa 97,018 | 135 Lynn.. Mass. | 81,092 | 162 DNS fosn cs cances Wash, | 771,358 14 
Charleston...........| $.C. 103,467 | 127 Macon. .... Ga. | 86,094 | 155 Shreveport........... La. | 141,603 | 90 
Charleston .| W.Va. 117,496 | 112 Madison. .. Wis, 130,685 | 95 Sioux City.......... lowa =| ~—s:108,303 | 119 
Charlotte... . N. C. 170,791 | 76 Malden. .. Mass. 50,583 | 194 Somerville........... | Mass. | 61,012 | 184 
Chattanooga Tenn 175,220 | 74 Manchester N. H. 81,207 | 161 South Bend .| Ind. 161,902 | 79 
| | | Spokane.............| Wash 233, 884 55 
Cheeter............. | Pa | 78,881 | 169 McKeesport . Pa. 72,310 | 174 Springfield........ TT 120,226 | 106 
Chicago. . | | 3,967,441 | 2 Medford Mass. 32,856 | 198 
Cicero...... il. 45,763 | 195 Memphis Tenn. 433,615 29 
Cincinnati. . . Ohlo 607,970 | 20 Miami...... | Fla. 332.434 | 40 Springfield........... Mass. 197,161 | 66 
Cleveland... | Ohio 1,108,057 | 7 Milwaukee. . Wis. 918,328 | 11 Springfield........... Mo. 89,166 | 150 
Cleveland Heights....| Ohio 42,515 196 Minneapolis. . Minn. 749,545 | 15 Springfield........... Ohio 64,321 | 182 
Columbia........ mee 111,197 | 117 Mobile... .. Ala. 142,706 | 89 Stamford............ Conn 83,637 | 157 
Columbus... Ohio 421,051 | 31 Montgomery Ala. 122,302 | 104 Stockton............ Cal. | 131,062 | 94 
Corpus Christi.......| Texas 103,333 | 128 Mt. Vernon .........| N.Y 78,539 | 164 Syracuse............ N.Y. | 229,929 | 56 
Covington...........| Ky. 66,974 | 180 Muskegon Mich 84,640 | 156 Tacoma............ Wash, | 197,778 | 64 
WE gcc oicnsenes Fla. 143,496 88 
Dallas...............] Texas 632,956 | 18 Nashville............, Tenn. | 262,980 | 50 Terre Haute......... | Ind 89,590 149 
Davenport......... | lowa 100,455 | 133 New Bedford. . Mass 105,269 | 124 ME a diiindtsiowencesel Ohio 342,629 | 37 
ee 291,430 | 46 New Britain....... Conn 81,420 | 160 
Dearborn............| Mich. | 95,851 | 136 New Haven... Conn 206,244 60 
PR | Colo. 527,459 | 24 New Orleans... La. 519,410 26 Topeka. Kans 125,334 100 
Des Moines.........| lowa 245,564 _ 54 New York..... N.Y | 6,783,897 1 ECCT Te N. J 163,202 78 
| Eee Mich 2,222,515 | 4 Newark........ N.J 625,557 | 19 | aaa N.Y 67,807 179 
eee Minn 127,856 | 97 Newton....... Mass 51,631 | 191 | ee Okla. 197,925 63 
Te N.C 88,174 | 153 Niagara Falls... ... N.Y 75,774 | 170 Upper Darby Pa. 55,094 | 188 
East Chicago .| Ind, 37,436 | 197 Norfolk............ Va. 201,428 | 62 Utica N. Y. 90,545 | 147 
| ee Texas 75,548 = 171 
East Orange......... N, J. 69,186 | 178 N. Hempstead Twnsp.| N. Y. 33,949 198 Warren........ Ohio 56,098 | 186 
East St. Louls....... ii. | 77,565 | 168 Oak Park............/ Ml. 95,405 | 139 Washington . D.C 904,435 12 
ncaa wenccas | Texas 118,503 | 109 Oakland........ Cal. 624,249 25 Waterbury .... Conn 113,134 115 
Elizabeth. ON. | 116,827 | 114 Oklahoma City | Okla 280,301 | 47 
Evanston. | Wm. 109,366 | 120 Pasadena. ....... Cal. 189,530 70 Waterloo lowa 89,111 | 151 
Evansville... ..| Ind, 155,502 | 83 Passaic. . | N. J. 90,715 | 146 Wheeling W. Va 83,164 | 158 
Fall River. . _| Mass. | 103,578 | 128 Paterson N. J. 189,413 | 71 Wichita. ....... Kans. 257,916 49 
Flint .| Mich 197,308 | 65 Pawtucket R. |. 94,318 | 140 Wilkes-Barre. ...... Pa. 102,302 129 
Fort Wayne | Ind 171,181 | 75 Peoria i. 168,316 77 Wilmington... . . .. Del. 149,049 85 
Winston-Salem...... N.C. 101,493 | 130 
Fort Worth Texas 337,956 | 38 Philadelphia. . . . Pa. 1,962,712 5 Worcester.......... Mass 204 , 222 61 
| RS Sr: Cal. 193, 660 68 Phoenix.............| Ariz 208,279 ©6659 MR ian iticosscica's N.Y 117,808 = 111 
Galveston........... | Texas 73,468 | 173 Pittsburgh...........| Pa. | 801,988 | 13 . Pa 70,917 | 175 
a wee} Ind. 149,103 | 84 ID ccaxncvecs Mich. 100,896 | 131 Youngstown. ....... Ohio 209,171 58 
Glendale............| Cal. 161,793 | 80 Port Arthur. . Texas 61,600 | 183 . os 
Grand Rapids... Mich 248,877 | 53 Portland.............| Maine 127,463 | 98 
Greensboro N.C 100,512 | 132 Portland.............| Ore. 604,974 | 21 Total of above Cities... $50,920,637 
Hamilton | Ohio 51,615 | 192 Portsmouth.......... Va. | 59,682 | 185 
Hammond........... Ind 99,508 | 134 Providence..........| R. I 331,795 | 41 i) 3 o See 50.955 
Harrisburg ... Pa. 126,477 | 99 ER Mass. | 90,953 | 144 
= SALES MANAGEMENT 


| WHICH PAYS BEST... 


Oo 
—_ 
aS 


f 
9 ! iy 
28 


05 
44 
25 
4 
6 
73 
OF 
18 


ee a es 


36 
4 
90 
19 
~ WY ou'd have to hedge an answer to that question about buying advertising space 
55 —because each has its place, and each helps the other along. 
08 
But the point is this. There are times when it pays to concentrate on profit. And the case in 
= point is the Thrilling Fiction Group. 
82 
87 Thrilling Fiction gives you an audience typical of the readers of leading men’s magazines and 
-~ typical of the country as a whole. That's substantiated by Dr. Daniel Starch and Staff in 
64 his survey, “The Basic Marketing Study of Pulp Magazine Readership.” 
88 
49 
37 Thrilling Fiction gives you higher-than-average ad readership. Regular Starch magazine 
advertising readership reports rate advertisements in Thrilling Fiction Group magazines 
00 higher than in other leading publications carrying the identical copy! 
78 
~ And Thrilling Fiction Group gives you the lowest rate of any leading male-read magazine— 
: only 71c per page per thousand circulation!* 
71 
oe OF When profit is your goal — you get the audience, the readership, and the lowest rate in 
12 pa ne 
sO Thrilling Fiction Group. 
i 
; *2,117,864 6 months’ average Dec. 31, 1947, ABC Statement 
5 
58 
49 ; 
oa 6 
eo if 
- THRILLING FICTION GROUP 
61 
11 10 East 40th Street, New York 16 
< ( 9 South Clinton Street, Chicago 6 
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City 


Akron 
Alameda 
Albany 
Allentown 
Altoona 
Amarillo 
Atlanta 


Augusta 
Austin 


Baltimore............ 


Bayonne 
Beaumont 
Berkeley 
Bethiehem. 


Binghamton. ......... 


Birmingham 


Bridgeport. 
Brockton 


Buffalo......... 


Burbank. 
Cambridge 
Camden 
Canton 

Cedar Rapids 
Charleston 
Charleston 
Charlotte 
Chattanooga 


Chester. . 
Chicago. .. 
Cicero 
Cincinnati 
Cleveland 


Cleveland Heights 


Columbia. . 
Columbus 
Corpus Christi 
Covington 


a 


Davenport. . 
Dayton... 
Dearborn 
Denver.... 
Des Moines 
Detroit... 
Duluth 
Durham 
East Chicago 


East Orange 


East St. Louis. . 


El Paso 
Elizabeth 
Erie... 
Evanston 
Evansville. 
Fall River. 
Flint.... 
Fort Wayne 


Fort Worth 
Fresno. . 
Galveston 
Gary.... 
Glendale 
Grand Rapids 
Greensboro 
Hamilton . 
Hammond. . 
Harrisburg 


iD 


(In thousands) | 


Atlantic City. .. 


Boston......... 


FOOD STORE 
SALES 1947 Rank 


$92,296 


12,103 
43,416 
32,439 
26,717 
16 ,079 
88 , 138 
29,443 
13.949 
25,897 


312,368 


24,187 
15,826 
36,062 
19 663 
22,093 
66,310 
231,549 
56,707 
21,086 


153,818 
11,543 
35,432 
36,195 
43,334 
17,136 
27 ,383 
26,312 
30,417 
36,674 


20,419 
815, 706 
12,036 
147,715 
312,529 
20,149 
16,637 
99,105 
20,082 
23,323 


84, 557 
21,545 
76,245 
16,275 
104, 870 
41,733 
479 ,626 
36 126 
18,149 
9,500 


20 , 367 
22,170 
19,116 
32,404 
37 , 336 
29,128 
34, 223 
31,437 
55,818 
36, 359 


63,689 
38 , 886 
18,109 
34,406 
43 , 364 
60,065 
20,002 
16,189 
22,297 


Esti- in 
mate | Group 


Food Store Sales in 1947, «73 Estimates 


(Ranking of the 200 cities leading in population) 


City 


Hartford 
Hempstead Twnsp. 
Holyoke 

Honolulu 

Houston 
Huntington 
Indianapolis 
Jackson 

Jackson 
Jacksonville 


Jersey City 
Johnstown 
Kansas City 
Kansas City 
Knoxville. . . 
Lakewood 
Lancaster 
Lansing 
Lawrence 
Lincoln 


Little Rock 
Long Beach 
Los Angeles 
Louisville 
Lowell 
Lynn 
Macon 
Madison 
Malden 
Manchester 


McKeesport 
Medford 
Memphis 
Miami 
Milwaukee 
Minneapolis 
Mobile. 
Montgomery 
Mt. Vernon 
Muskegon 


Nashville. . 
New Bedford 
New Britain 
New Haven 
New Orieans 
New York 
Newark 
Newton 
Niagara Falls 
Norfolk 


No. HempsteadTwnsp 
Oak Park 

Oakland 

Oklahoma City 
Omaha 

Pasadena 

Passaic. 

Paterson 

Pawtucket 

Peoria. 


Philadelphia 
Phoenix 
Pittsburgh 
Pontiac 

Port Arthur 
Portland. . 
Portland . 
Portsmouth 
Providence 
Quincy 


SALES 1947 | Rank 


Racine 
Reading. ....... 
Richmond... 


Rochester 
Rockford 
Sacramento 
Saginaw 


St. Louis. ... 


ee 


St. Petersburg 


Salt Lake City. ..... 
San Antonio........ .| 
San Bernardino. .... 
San Diego......... 


San Francisco.... 


San Jose......... 


Santa Monica 


Savannah... 
Schenectady 
Scranton. . 
Seattle... 
Shreveport 
Sioux City 
Somerville 
South Bend 
Spokane 
Springfield 


Springfield 
Springfield 
Springfield 
Stamford 
Stockton 
Syracuse 
Tacoma 
Tampa 


Terre Haute. ... 


Toledo 


Topeka 
Trenton 
Troy... 
Tulsa 

Upper Darby 
Utica... 
Waco. . 
Warren 
Washington 
Waterbury 


Waterloo. . 
Wheeling 
Wichita. ... 
Wilkes-Barre 
Wilmington 
Winston-Salem 
Worcester. . 
Yonkers 
York... 
Youngstown 


Total of above Cities. . 


% of U. S. A. 


Richmond .......... 
ee 


St. Joseph........... 


~ \FOOD STORE 
SALES 1947 


Esti- 
mate 


(in thousands) 


25,326 
39,247 
68,311 
76,811 
23,175 
97,694 
33,825 
59,865 
20,350 
20,429 


245,825 
106,818 
21,413 
46 623 
63,726 
27,411 
108 ,207 
270,948 
41,967 
26 , 549 


34,393 
27 ,382 
45,192 
157,728 
24,633 
26,714 
29,103 
32,007 
51,624 
24 230 


58,717 
20.426 
22,436 
23,323 
35,834 
61,912 
51,983 
28 ,146 
21,912 
94,850 


26 , 849 
52,475 
21,559 
38,978 
17,390 
25,563 
15,570 
13,301 
236 , 163 
36 265 


17,850 
21,407 
58 ,564 
28 ,387 
44,448 
17,925 
73,132 
50,402 
17,257 
51,383 


$14,856 ,605 


47.470 
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. Because “Active Buyers” have the need ... the intent ... the ability to buy! They 
are today's most sought-after young women... newlyweds and career girls and freshly established 
homemakers. Mostly 18 to 35, their personal needs are fresh and far-ranging.. 


money to satisfy them! 


. and they have the 


They have new homes and husbands.. .“*bachelor” apartments and career plans. 
Now, for the first time, they want appliances, GXY¥ home furnishings, baby foods, travel, 
cars. Fae 6,500,000 of these just-starting-to-live young women read the Dell Modern Group avidly, 


page by page, each month. 


site They are going to buy nearly three times as many 
= ¢ ¢ 
‘on =e ; 
washing machines [7% as women over 35... nearly twice as many radios | |="*) ... four times as 
“* ee 


a 


. - figs! . ~ eK 
many sewing machines ber |g } -.. twice as many refrigerators. 
a je 


; They can and are buying now ... with 
their weekly wages 86% (3 higher than 1941. Their average income is $3,806...47% Ze 


f A 
One-third of these Dell Modern Group readers have family 


incomes of $3,000 to $5,000, oes and another third have family incomes over $5,000! 


above the national average of $2,659. 


1948 circulation figures show again that Dell (Modern Romances, Modern Screen, 
Screen Stories) is the fastest growing group in the screen and romance field. It’s your big opportunity 


because it’s the Active Buying market! 
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General Merchandise Store Sales in 1947, & Estimates 


(Ranking of the 200 cities leading in population) 


GEN’L mose.| 


leew. MDSE. 


|GEN’L MDSE. 
SALES—1947 | Rank | SALES—1947 | Rank SALES—1947 Rank 
City State Esti- | in City State Esti- | in City | State Esti- | in 
mate | Group mate | Group mate | Group 
| (In thousands) | (in thousands) (in thousands) 
Akron Ohio $63,295 | 36 Hartford Conn. $59 , 267 37 Racine Wis $ 8,116 168 
Alameda. . Cal. 867 199 Hempstead Twnsp. N.Y. 16,737 114 Reading Pa. 20,527 95 
Albany... N.Y 49,976 43 Holyoke. ... Mass. 4,755 | 188 Richmond Cal. 4,457 | 190 
Allentown Pa 23,519 85 Honolulu Oahu 64,684 35 Richmond Va. 66,413 32 
Altoona. Pa. 15,891 | 120 Houston Texas 65,092 | 34 Roanoke. Va. 14,719 | 127 
Amarillo... Texas 8,229 | 166 Huntington W. Va. 11,854 | 148 Rochester N.Y 65,827 33 
Atlanta Ga. 169, 597 1 Indianapolis Ind. 112,232 25 Rockford | Ml. 23,392 87 
Atlantic City N. J } 15,951 118 Jackson Mich 13,191 137 Sacramento | Cal. 33,105 59 
Augusta... Ga. | 14,983 | 126 Jackson Miss. 17,970 | 104 Saginaw .. Mich 10,928 | 153 
Austin... Texas 12,222 | 142 Jacksonville. Fla. 33 , 268 58 St. Joseph Mo. 12,040 143 
Baltimore Md. 231,948 8 Jersey City N. J 9,847 | 159 | 
Bayonne N. J. 3,531 193 Johnstown Pa. 30,475 | 66 St. Louis..... Mo. 191 ,252 10 
Beaumont | Texas 11,903 | 147 Kansas City Kans 13,260 | 134 8” ee Minn | 121,454 24 
Berkeley . Cal. 8,423 | 164 Kansas City. . Mo. 167,930 | 12 St. Petersburg. .. Fla. | 13,021 | 138 
Bethlehem Pa. 5,293 185 Knoxville Tenn 24,280 79 Salt Lake City... Utah 52,704 40 
Binghamton N.Y 16,554 | 115 Lakewood. . Ohio 4,620 189 San Antonio. ... Texas | 42,509 49 
Birmingham Ala. 51,624 42 Lancaster. . Pa. 17,751 | 106 San Bernardino . Cal. 18,618 100 
Boston. . Mass 261,985 | 6 Lansing. ... Mich 23,701 | 82 San Diego..... Cal. 51,855 41 
Bridgeport Conn 24,649 7 Lawrence... Mass. 7,420 | 172 San Francisco. . Cal. 156,017 14 
Brockton Mass. | 6,998 | 176 Lincoin..... Neb. 24 , 250 80 San Jose..... Cal. | 23,464 | 86 
Santa Monica Cal. | 7,786 | 170 
Buffalo... iN.Y 128 ,486 23 Little Rock. Ark. 28,751 | 71 
Burbank. Cal. 1,460 | 195 Long Beach. Cal. 42,335 | 50 
Cambridge Mass 13,193 | 136 Los Angeles Cal. 360 ,090 4 Savannah... Ga. 15,921 119 
Camden. . N. J. 17,067 113 Louisville Ky. 58 462 38 Schenectady N.Y 14,642 128 
Canton... Ohio 22,696 91 Lowell. .... Mass 11,112 | 152 Scranton. . Pa. 23,679 83 
Cedar Rapids lowa 14,498 | 129 Lynn Mass 10,266 | 156 Seattle Wash. | 139,836 | 17 
Charleston s.c. | 15,688 | 122 Macon Ga. 13,197 | 135 Shreveport... . La. 17,632 | 108 
Charleston W. Va. 18,231 101 Madison Wis. 19,259 99 Sioux City.. lowa 22,620 92 
Charlotte N.C 32, 369 62 Malden Mass. 4,927 187 Somerville... . Mass 4,139 | 192 
Chattanooga Tenn 24, 589 78 Manchester N. H. 8,125 | 167 South Bend Ind. 23,540 84 
Spokane...... Wash 36,358 54 
Chester. . Pa. 9,924 | 158 McKeesport Pa. 9,497 162 Springfield. . WW. 17,447 | 109 
Chicago... . il. 1,012,050 1 Medford. . N.ass 823 200 
Cicero..... i. 5,175 186 Memphis Tenn 130,114 | 22 
Cincinnati Ohio 107,858 26 Miami... .. Fla. 49,703 44 Springfield. . Mass 31,227 64 
Cleveland......... Ohio 226 ,986 9 Milwaukee Wis. 151,244 | 16 Springfield Mo. | 17,420 | 110 
Cleveland Heights Ohio 877 | 198 Minneapolis Minn 155,528 | 15 Springfield. Ohio 12,026 | 144 
Columbia... S.C 13,702 131 Mobile... . Ala. 28,143 73 Stamford. Conn 5,683 | 183 
Columbus. ..... .| Ohio 75,778 30 Montgomery Ala. 16,165 | 117 Stockton...... Cal. 16,506 | 116 
Corpus Christi | Texas 11,606 | 150 Mt. Vernon. . N.Y 5,470 | 184 Syracuse. N.Y. 48,536 | 46 
Covington. . ...| Ky. 5,690 | 182 Muskegon. . Mich 10,488 | 155 Tacoma. .. Wash 27,713 74 
| | Tampa........ Fla. 28,744 | 72 
Dallas Texas 135,374 20 Nashville. .. Tenn 37,989 53 Terre Haute Ind. 19,791 | 9%8 
Davenport... . | lowa 15,240 | 125 New Bedford Mass 10,548 | 154 Toledo. ..... Ohio 66 ,826 31 
Dayton .| Ohio | 48, 598 45 New Britain Conn 6,092 | 180 
Dearborn... .| Mich 11,643 149 New Haven Conn 23,160 89 
Denver........ .| Colo 138,373 19 New Orleans La. 79,877 | 29 Topeka Kans 12,835 | 139 
Des Moines... | lowa 34,382 56 New York. . N.Y 948 ,045 2 Trenton N. J 29,476 68 
Detroit.......... Mich. | 320,887 | 5 Newark... N. J 131,237 | 21 Troy....... N.Y. 6,296 179 
Duluth Minn 17,707 | 107 Newton. .... Mass 1,164 | 197 eee Okla. 32,706 | 60 
Durham...... N.C 13,422 | 133 Niagara Falls N.Y 11,194 | 151 Upper Darby Pa. 5,874 | 181 
East Chicago.... Ind, 1,387 196 Norfolk. ..... | Va. 30 243 67 Utica N.Y. 9,552 161 
Waco Texas 11,966 | 146 
East Orange.... N. J 6,371 177 N. Hempstead Twnsp. N. Y 2,933 194 Warren. . Ohio 7,216 | 173 
East St. Louis.. -| WL 9,137 | 163 Oak Park....... Wl. 21,351 94 Washington D.C. 158 ,525 13 
ae Texas 20,227 97 Oakland Cal. 100, 833 27 Waterbury... Conn 13,868 130 
Elizabeth... .. N. J 11,993 | 145 Oklahoma City Okla 43,117 48 
RS | Pa. 20,294 | 96 Omaha..... Neb 43,955 | 47 
Evanston. | Wh. 29,102 | 69 Pasadena... Cal 18,005 | 103 Waterloo lowa 12,569 140 
Evansville ind. 18,148 | 102 Passaic. ... N. J 8,337 | 165 Wheeling W. Va. 15,374 | 124 
Fall River. .... | Mass 9,708 | 160 Paterson N. J 25,817 75 Wichita. ....... Kans 23,948 81 
.| Mich 25,416 | 76 Pawtucket R. | 7,210 174 Wilkes-Barre. . Pa. 31,359 63 
Fort Wayne Ind. 35,573 | 55 Peoria..... ml. 30,588 65 Wilmington... . Del 15,717 | 121 
Winston-Salem N.C 12,330 | 141 
Fort Worth... Texas 80,193 28 Philadelphia Pa. 438 ,909 3 Worcester... Mass 32,610 | 61 
Fresno Cal. 22,340 | 93 Phoenix. . . . Ariz 33,740 | 57 Yonkers...... N.Y 8,091 | 169 
Galveston. ... .| Texas 7,722 | 171 Pittsburgh Pa. 251,891 | 7 York... Pa. 13,448 | 132 
Se | Ind. 29,004 | 70 Pontiac... . Mich. 17,970 | 104 Youngstown... Ohio 40,491 52 
Glendale........ a 15,571 | 123 Port Arthur Texas 7,019 | 175 -- 
Grand Rapids... .. Mich 40,610 51 Portiand.... Maine 17,366 | 111 
Greensboro..........| N.C. 17,182 | 112 Portland... Ore 138,857 | 18 Total of above Cities $10,361 ,499 
Hamilton............| Ohio 6,351 | 178 Portsmouth..........| Va. 4,159 191 
Hammond .. | ind, 23,278 88 Providence. ........ R. |. 57,527 39 G£0@0.%3.4......... 65.989 | 
Harrisburg... Pa. =| 22.779 | 90 Quincy Mass 9,969 | 157 a 
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ONLY THE MERCHANDISER 


DELIVERS 100% COVERAGE OF 


ALL THREE BUYING LEVELS 


IN THE 2 BILLION DOLLAR VARIETY STORE FIELD 


7 
5 
0 
2 
7 
33 * 
NOVEMBER 1947 €.C.A. AUDIT REPORTS: 
9 . . e * 
3 20,647 Store and Executive Office Circulation 
13 ' 7 . e 

: 23,3685 Total Average Distribution 
10 Three different levels of personnel must buy and order your 
24 . . . . 

merchandise before it finally reaches the selling counters of 
EXEC UTIVE BUYI N G LEVEL: the Variety Chains. With its 20,647 audited store circulation 
‘9 —largest by far in its field—the Merchandiser reaches broad 
- and far and penetrates deep to cover 100% of the buying and 
14 7 ordering personnel of every worthwhile Variety Store in the 
~ Buyers, Owners, Supervisors, etc. U. S. and Canada ... 10,760 in all. 

It’s the only publication that really covers this field 100% 
19 ... delivers more circulation by far at every buying level. 

_ 1. THE MERCHANDISER GOES TO THE TOP... to reach all 
7 3.866 executives who buy, promote and “list” (or accept) 
your merchandise for sale in the Variety Chains. 

92 2. THE MERCHANDISER COVERS... each of the 10,760 store 
: managers who make the decisions on what merchandise 
2 will be sold and promoted in their stores. 

3. THE MERCHANDISER PENETRATES ... to the 6,021 Assistant 
oi MANAGER ORDERING LEVEL: Managers, Department Heads, and Order Girls who make 
10 departmental decisions and order the merchandise for one 
- 10 7 fy 0 or more departments in the large stores. 

16 

46 

74 Store Managers Example of 100% 3-Level Coverage in the Top 13 Variety Chains 

~ Asst. Mgrs. Office 

31 Name of No. of Store Dept.Heads & Field TOTAL 

Syndicate Stores Managers Order Girls’ Executives COPIES 

- Woolworth 1,947 1,947 2,078 397 4,422 

pa Kresge 698 698 803 126 1,527 

79 Grant 488 488 549 170 1,207 

60 Kress 235 235 260 77 572 

181 Newberry 487 487 532 91 1,110 

161 - _| Murphy 208 208 332 145 685 

- DEPA ] McCrory 201 201 263 65 529 
. Green 142 142 440 57 639 

b. DEPARTMENT ORDERING LEVEL: McLellan 222 222 229 65 516 

Neisner 115 115 180 57 352 

Scott-Burr 148 148 137 39 324 
“ : g Rose’s 124 124 120 34 278 
81 ' Assistant Store Managers, Head accesso ” 3 19 197 
a : Sales Girls, Department Heads, etc. ae ie sat _— ate 7 
mT 
ao 6 
: SYNDICATE STORE | 
3200 | 

e 7 79 Madison Avenue, New York 16,N. Y. 3 
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Drug Store Sales in 1947, 4 Estimates 


(Ranking of the 200 cities leading in population) 


DRUG STORE DRUG STORE |DRUG STORE 
| SALES 1947 | Rank SALES 1947 Rank | SALES 1947 Rank 
City State Esti-| in City State Esti- in City State Esti- in 
mate Group GD mate Group @D mate Group 
(in thousands) in thousands) (in thousands 
Akron Ohio $9,028 50 Hartford Conn. $8, 488 55 Racine Wis. $2,951 141 ’ 
Alameda Cal. 1,299 196 Hempstead Township.| N. Y. 8,943 52 Reading Pa. 3,227 | 125 
Albany N.Y 4,534 90 Holyoke... Mass. 1,589 | 191 Richmond Cal. 3,322 123 
Allentown Pa. 2,748 147 Honolulu Oahu 19,535 21 Richmond Va. 12,383 35 ; 
Altoona Pa. 1,955 | 182 Houston Texas 19,929 19 Roanoke. . Va. 3,782 109 
Amarillo Texas 4,256 98 Huntington W. Va 2,920 | 142 Rochester N.Y 10,727 43 
Atlanta Ga. 19,346 23 Indianapolis Ind. 26,389 13 Rockford TT) 3,668 | 112 
Atlantic City N. J 3,978 | 105 Jackson Mich. 3,027 139 Sacramento Cal. 7,836 62 
Augusta Ga. 2,346 $163 Jackson Miss. 4.089 102 Saginaw | Mich. 3,684 111 
Austin Texas 5,657 76 Jacksonville Fla. 10,457 44 St. Joseph Mo. 5,423 80 
Baltimore Md. 39, 388 7 Jersey City N. J 6,753 67 
Bayonne N. J. 1,242 | 198 Johnstown Pa. 2,115 | 175 St. Louis Mo. 33,915 9 
Beaumont Texas 3,104 132 Kansas City Kans 5,647 77 St. Paul Minn. 11,937 7 
Berkeley Cal. 4,584 89 Kansas City Mo. 37,864 8 St. Petersburg Fla. 9,903 448 
Bethiehem Pa. 2,258 171 Knoxville Tenn 6,122 72 Salt Lake City. Utah 8,108 59 q 
Binghamton N.Y 2,700 | 152 Lakewood. Ohio 2,659 154 San Antonio. . Texas 8,850 4 
Birmingham Ala. 10,019 46 Lancaster Pa. 2,712 151 San Bernardino Cal 2,851 143 
Boston Mass 28,911 12 Lansing. . Mich 5,392 81 San Diego Cal 11,419 3) COU 
Bridgeport Conn 7,877 61 Lawrence Mass 2,326 | 167 San Francisco Cal 33,452 10 
Srockton Mass. 1,472 | 194 Lincoin Neb. 4,092 101 San Jose. . Cal. 4,332 97 
Santa Monica Cal 4,403 95 
Buftalo N.Y 15,589 29 Little Rock Ark. 5,708 75 
Burbank Cal. 1,215 | 199 Long Beach Cal. 13,056 32 
Cambridge Mass 3,208 | 128 Los Angeles | Cal. 92,454 3 Savannah Ga. 3,542 | 117 
Camden N. J. 3,212 | 127 Louisville Ky. 19,140 24 Schenectady N.Y 3,081 | 134 
Canton Ohio 3,438 119 Lowell Mass 2,023 178 Scranton Pa. 3,035 138 
Cedar Rapids lowa 3,996 104 Lynn Mass 2,721 149 Seattle. . Wash. | 19,422 22 
Charleston S.C 4,655 87 Macon Ga. 2,546 158 Shreveport La. 6,930 66 
Charleston W. Va 3,603 116 Madison Wis. 5,586 78 Sioux City lowa 4,515 92 
Charlotte N.C 6, 367 69 Malden Mass. 1,734 | 188 Somerville Mass 2,013 179 
Chattanooga Tenn §,147 82 Manchester N.H. 1,703 189 South Bend Ind. 4,021 103 
Spokane Wash 8,179 57 
Chester Pa. 2,484 160 McKeesport Pa. 1,950 | 183 Springfield ul 3,962 106 
Chicago i. 140,006 2 Medford Mass 1,252 | 197 
Cicero iW. 2,000 180 Memphis Tenn 14,086 31 
Cincinnati Ohio 19,819 20 Miami Fla. 16,160 28 Springfield...... Mass 5,874 74 
Cleveland Ohio 32,585 11 Milwaukee Wis. 24,260 16 Springfield... . Mo. 4,623 88 
Cleveland Heights Ohio 2,811 145 Minneapolis Minn 24,465 15 Springfield Ohio 2,189 174 
Columbia S.C. 3,664 113 Mobile Ala. 7,434 64 Stamford Conn 1,693 | 190 
Columbus Ohio 11,466 38 Montgomery Ala. 3,010 | 140 Stockton Cal. | 3,222 126 
Corpus Christi Texas 3,038 | 137 Mt. Vernon N.Y 2,090 | 176 Syracuse N.Y. | 6,542 68 
Covington Ky. 2,612 155 Muskegon Mich 2,264 | 170 Tacoma Wash } 6,207 71 
Tampa Fla 5,471 79 
Dallas Texas 18,485 25 Nashville Tenn 8,977 51 Terre Haute Ind. 3,152 131 
Davenport lowa 2,356 162 New Bedford Mass 3,080 135 Toledo Ohio 12, 608 4 
Dayton Ohio 8,412 56 New Britain Conn 1,824 185 
Dearborn Mich 2,341 | 164 New Haven Conn 8,145 58 
Denver Colo. 22,821 17 New Orleans La. 21,415 18 Topeka... Kans 4,518 91 
Des Moines lowa 7,702 63 New York N.Y 171,141 1 Trenton | N.J 3,689 110 
Detroit Mich 77, 568 4 Newark N. J 15,155 30 Troy... N.Y. 1,894 184 
Duluth Minn 3,953 107 Newton Mass 2,341 164 Tulsa Okla. 9,051 49 
Durham N.C 3,344 122 Niagara Falls N.Y 2,295 168 Upper Darby Pa. 3,632 | 114 
East Chicago Ind 1,029 | 200 Norfolk. . Va. 9,994 47 Utica N.Y } 2,062 177 
Waco Texas | 2,756 146 
East Orange N. J 2,597 156 N. Hempstead Twnsp.| N. Y 1,322 195 Warren..... Ohio 1,552 192 
East St. Louis il. 2,666 | 153 Oak Park i. 3,087 | 133 Washington D.C } 44,655 6 
El Paso Texas 3,879 | 108 Oakland Cal. 16,468 27 Waterbury Conn 4,479 = 
Elizabeth N. J 2,212 | 173 Oklahoma City Okla 12,948 33 
Erie Pa. 2,420 161 Omaha Neb 11,363 40 
Evanston i. 3,510 | 118 Pasadena. . Cal 6,224 70 Waterloo lowa 2,336 166 
Evansville Ind. 7,198 65 Passaic N. J 2,239 172 Wheeling. . W. Va. 2,728 148 
Fall River Mass. 2,269 | 169 Paterson N. J 4,161 99 Wichita... . Kans | 11,352 4 
Flint Mich 8,917 53 Pawtucket R. | 3,153 130 Wilkes-Barre Pa. 2,841 144 
Fort Wayne Ind. 6,016 73 Peoria. Wl. 4,942 84 Wilmington Del. 4,142 100 
Winston-Salem N.C 3,620 115 
Fort Worth Texas 12,197 36 Philadelphia Pa. 49,692 5 Worcester Mass. 4,734 85 
Fresno Cal. 4,449 94 Phoenix Ariz 7,965 60 Yonkers N.Y 3,178 | 129 
Galveston Texas 2,566 | 157 Pittsburgh Pa. 25,641 14 York Pa. 1,956 | 181 
Gary Ind. 3,272 124 Pontiac Mich 2,716 150 Youngstown Ohio 4,369 96 
Glendale Cal. 4,706 86 Port Arthur Texas 1,806 186 
Grand Rapids Mich 10,439 45 Portland Maine 3,408 120 
Greensboro N.C 3,347 | 121 Portiand Ore 17,591 26 Total of above Cities... 1,942,856 
Hamilton Ohio 1,506 193 Portsmouth Va. 2,504 159 
Hammond Ind. 1,777 | 187 Providence R. |. 10,859 42 _% 3 SY See 53.597 
Harrisburg Pa. 5,066 83 Quincy Mass. 3,075 136 
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SELL-ective Publishing Formula 
~ " e 
a .. that pays off to advertisers 
in 
Grow | 
' 
- EDITORIAL 
a — devoted exclusively to your buyers 
35 
109 
rk} 
112 
be CIRCULATION 
& — covers exclusively your buyers 
9 
7 
48 f 
Fy ADVERTISING 
= — addressed exclusively to your buyers 
39 
10 
eS i 
9% Each Haire Publication is highly special- economically. No waste circulation, no 
ized ...it goes to one retail market only. waste expense. 
on It is sell-ective in editorial... . sell-ective IT’S THE REASON WHY... issue for 
14 in circulation... sell-ective in advertising. issue... each Haire Publication carries 
138 'T IS THE REASON WHY you more advertising in its specific field than 
= reach your market directly, efficiently, all other publications. 
92 
179 , 
- , iO MORE EFFECTIVE BECAUSE 
108 THEY'RE MORE SELL-ECTIVE! 
4 4 we \\S\e HOUSE FURNISHING REVIEW serves the ma- 
pa 4 Domestics ‘RNA jor buying power in the $6,400,000,000 housewares 
oa mt Maal Pat See \ and appliance market 
126 E HOME FURNISHINGS MERCHANDISING 
68 serves the major buying power in the $5,500,000,000 
1 home furnishings market. 
79 LINENS & DOMESTICS serves the major buy- 
131 ing power in the $775,000,000 linens and domestics 
34 market 
CROCKERY AND GLASS JOURNAL serves 
the major buying power in the $350,000,000 china 
91 and glass market 
jm CORSET & UNDERWEAR REVIEW serves 
18 the major buying power in the $320,000,000 corset 
be and foundation garment market 
i” INFANTS’ AND CHILDREN’S REVIEW 
wel serves the major buying power in the $1,500,000,000 
192 infants’, children’s and teen age market 
6 FASHION ACCESSORIES serves the major buy- 
93 ing power in the $1,500,000,000 fashion accessories 
market 
LUGGAGE AND LEATHER GOODS serves 
166 the major buying power in the $675,000,000 leather 
148 goods and handbag market 
a NOTION & NOVELTY REVIEW serves the ma- 
’ jor buying power in the $300,000,000 notion and 
= art needlework market. 
85 
129 


MERCHANDISING PUBLICATIONS 


Information headquarters for 9 Major Markets 
: HAIRE PUBLISHING COMPANY + 1170 BROADWAY, NEW YORK 1 - BOSTON + PITTSBURGH + CHICAGO «+ DETROIT - ST. Louis® LOS ANGELES - ATLANTA - LONDON 
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Wholesale Sales in 1947, & Estimates 


(Ranking of the 200 cities leading in population) 


Baltimore 
Bayonne 
Beaumont 
Berkeley 
Bethlehem 
Binghamton 
Birmingham 
Boston 
Bridgeport 
Brockton 


Buffalo 
Burbank 
Cambridge 
Camden 
Canton. . 
Cedar Rapids 
Charleston 
Charleston 
Charlotte 
Chattanooga 


Chester 

Chicago 

Cicero 

Cincinnati. . 
Cleveland 
Cleveland Heights 
Columbia. . 
Columbus 

Corpus Christi 
Covington 


Dallas 
Davenport 
Dayton... 
Dearborn 
Denver 

Des Moines 
Detroit 
Duluth 
Durham 
East Chicago 


East Orange 
East St. Louis 
El Paso... 
Elizabeth 
Erie. . 
Evanston 
Evansville 
Fall River 
Flint 

Fort Wayne 


Fort Worth. . 
Fresno 
Galveston 
Gary — 
Glendale...... 


Greensboro... 
Hamilton........ 
Hammond... . 
Harrisburg 


Grand Rapids........ 


405, 835 
176, 800 
90,983 
41,587 
44,497 
265, 564 
171,660 
18,016 
25,384 
136 , 368 


Jersey City... 
Johnstown.... 
Kansas City . 
Kansas City. . 
Knoxville 
Lakewood 
Lancaster 
Lansing 
Lawrence 
Lincoln 


Little Rock 
Long Beach 
Los Angeles 
Louisville 
Lowell. . 
Lynn.. 
Macon 
Madison 
Malden... . 
Manchester . 


Milwaukee... 
Minneapolis. . . 
Mobile. . : 
Montgomery. . 
Mt. Vernon... 
Muskegon... . 


Nashville 

New Bedford. 
New Britain 
New Haven 
New Orleans 
New York. . 
Newark. . 
Newton 
Niagara Falls. . 
Norfolk . 


N. Hempstead Twnsp: 


GP ckccccsecol 


Oakland........ 
Oklahoma City . 
Omaha....... 
Pasadena 


SSE Srey” 
Re vaxcecduwes | 


Pawtucket 
Peoria...... 


Pittsburgh. . 
Pontiac... . 
Port Arthur 
Portiand....... 
Portland. . 
Portsmouth 
Providence... 
Quincy 


1,242 
1,142,327 
232,677 
1,048,459 
1,622,048 
152,929 
198 ,028 
57,348 
36,148 


=: 
— 
a 
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St. Petersburg. 


Salt Lake City... 
San Antonio. .... 


Santa Monica... . 


Savannah....... 


Schenectady . 
Scranton. ... 
Seattle...... 
Shreveport... 


Sioux City..... . . 


Somerville. . 
South Bend 
Spokane....... 
Springfield 


Springfield. . 
Springfield 
Springfield 
Stamford. 
Stockton. . . 
Syracuse. . 
Tacoma. . 
Tampa...... 
Terre Haute 
Toledo. . 


Ree...... 
Upper Darby 
Utica. . 
Waco.... 
Warren 
Washington 
Waterbury 


Waterloo. . 
Wheeling..... 


Wichita. ....... 


Wilkes-Barre. . 


Wilmington... . . 


Winston-Salem 
Worcester. .. . 


Yonkers......... 


Mechs tices 
Youngstown. 


Total of above Cities 


% of U.S. A..... 


WHOLESALE WHOLESALE | WHOLESALE 
SALES— 1947 SALES—1947 SALES—1947 | Rank 
City Esti- City Esti- City Esti- | in 
GD mate SM mate mate | Grow 
| (in thousands) (in thousands) | (in thousands) 
Akron $265 ,060 Hartford i $384,535 Racine... .. $ 34,257 
Alameda _ 7,123 Hempstead Township 9,994 Reading. . 103,190 
Albany... 246 254 Holyoke | 38,461 Richmond 10,699 
Allentown 98,579 Honolulu 241,688 Richmond 647,077 
Altoona. 46,070 Houston | 1,252,684 Roanoke 116,710 
Amarillo 88,029 Huntington | 106, 502 Rochester 332, 769 
Atlanta 1,335,430 Indianapolis. . | 1,065,516 Rockford 62,844 
Atlantic City 52,080 Jackson | 46,841 Sacramento 211,671 
Augusta 87,500 Jackson | 121,420 Saginaw. . 118,038 
Austin. . 59,733 Jacksonville. . 399,910 St. Joseph 115,010 


173,196 


67,353 


113,140 
90,441 
14,262 

1,324, 560 
70,168 


$116, 969,943 


78 . 526 
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1948 


You can buy TWO 


big-size New York newspapers 


for what The News costs... 


and get only half 


as much market as The News gives 


..- but it isn’t smart buying! 


A wealth of valuable information 
has been available for several years 
in the records of the Bureau of Old 
Age and Survivor Insurance of the 
Social Security Administration, Fed- 
eral Security Agency, but neither 
this branch of the Government nor 
the Department of Commerce had 
the necessary appropriation to make 
the information available to the busi- 
ness public. 

Last year the Office Equipment 
Manufacturers Association provided 
the Department of Commerce with 
sufficient money to tabulate the rec- 
ords for the first quarter of 1946 
covering the 30,928,752 persons who 


COUNTY EMPLOYMENT, TAXABLE PAYROLLS, AND 


Notes on County Employment 
and Payroll Figures 


were employed and subject to Social 
Security benefits. 

The county coding system used in 
these tabulations did not provide for 
more than 99 counties in any one 
state. Therefore, for 8 states it was 
necessary to group selected counties 
in order to reduce the total number 
of county codes for these states to 
99. In this abridged tabulation pre- 
sented by SALES MANAGEMENT, only 
those counties are included which 
had 1,000 or more reporting units 
and in only one state, Texas, do 
multiple county groupings show up. 
The Jargest Texas counties are 
shown individually. 


The “Average Monthly Wage” 
must be studied with this reservation 
in mind: Persons are taxed for So- 
cial Security on the first $3,000 of 
their income. The actual monthly 
wage, therefore, was higher for every 
county than the figures below indicate 
and very considerably higher for 
many cities, especially those where 
large corporations have their head- 
quarters. ‘Therefore, the figures do 
not include considerable real income 
of that kind, and it must be remem- 
bered also that Social Security bene- 
fits do not apply to farmers, domestic 
servants, professional men, and small 
entrepreneurs of all types. 


AVERAGE MONTHLY PAY 


(Employment as of first quarter 1946, eligible for Old Age and Survivors’ Insurance Program) 


Monthly | Average Monthly | Average Monthly | Average 
Employment Payrolis | Monthly Employment; Payrolls | Monthly Employment) Payrolls | Monthly 
| (Add 000) | Wage | (Add 000) | Wage (Add 000) | Wage 
ALABAMA COLORADO IDAHO 
Jefferson 136,105 | $20,982 $148 Denver... . 116,126 | $19,397 $167 Ada. 11,622 $1,949 $168 
Mobile... . 52,482 7,043 134 EI Paso. . 11,697 | 1,666 142 | | 
Montgomery 22,236 2,790 125 Pueblo....... ..| 18,138 2,061 136 ILLINOIS 
Adams 14,914 | 2,123 | 142 
ARIZONA CONNECTICUT Champaign 11,194 | 1,501 134 
Maricopa. . 36 ,086 | 6,325 175 Fairfield........ 138 ,636 | 27,610 | 200 Cook... 1,594,413 320,782 201 
Pima.... 13,669 2,223 163 Hartford....... | 167,259 | 32,725 | 196 Du Page. 9,341 1,515 | 162 
Litchfield........| 22,802 3,721 163 Kane..... 39,961 7.249 | 181 
Middlesex. . 14,632 | 2.589 | 177 Lake... 28 , 387 5,017 | 17 
ARKANSAS New Haven.. 153 ,617 28 ,955 189 La Salle 24,803 3,961 160 
Pulaski 37,221 4,938 133 New London 31,165 | 5,636 | 181 McLean..... 14,413 1,927 134 
Bebastian 14,627 2,046 137 | Macon. . 21,680 3,661 169 
DELAWARE | Madison. . 46,734 8,009 | 172 
New Castle......| 68,318 | 11,749 202 Peoria.... 62,627 10,883 174 
CALIFORNIA | Rock Island... 37,557 6,144 164 
Alameda 134 ,634 27,166 202 DIST. OF COLUMBIA } St. Clair..... 44,783 7,722 172 
Contra Costa 43,896 8,956 204 (City total). 204 ,461 36,220, 177 Sangamon 30,483 4,458 146 
Fresno. ... 35, 507 6,692 | 188 | Vermillion 15,688 2,434 155 
Kern.... 21,786 4,172 192 FLORIDA | Wil...... . 24,287 | 4,453 | 183 
Los Angeles 968,689 | 204,046 211 Broward....... 11,995 2,017 | 168 Winnebago. . 49,248 | 9,561 | 194 
Monterey. 14,814 2,573 174 Dade. 110,451 19,213 | 174 
Orange. 25,276 4,605 182 Duval... 65,445 9,941 | 152 INDIANA 
Riverside... .. 23,760 | 4,054 171 Escambia. 15,920 2,187 137 Allen... 50,289 9,801 195 
Sacramento 38 ,354 7,011 183 Hillsborough 53,682 7,807 | 146 Delaware...... 22,967 4,287 187 
San Bernadino 28 847 5,435 188 Orange 17,555 2,604 148 | es 20,240 3,650 180 
San Diego 73,542 13,962 190 Palm Beach 19,566 5,453 | 279 Lake.... 112,792 20,515 182 
San Francisco 283,779 60,684 214 Pinellas 24,316 | 3,456 142 La Porte. 18,740 3,144 168 
San Joaquin 27,053 5,100 189 Polk. 20,555 3,023 | 147 Madison 18,631 3,176 170 
San Mateo. 22,529 4,376 194 Volusia... 9,710 1,276 131 Marion... 180,283 31,897 177 
Santa Barbara. . 12,362 2,092 186 | St. Joseph 58,729 12,309 | 210 
Santa Clara.... 37,330 7,312 196 | Vandenburg. . 41,472 7,272 186 
Santa Cruz 8,357 1,426 171 GEORGIA | Vigo.... 26 ,682 4,335 163 
Solano. ... 10,088 | 1,933 192 Bibb. . 20,768 2,745 | 132 Wayne 18,017 2,970 165 
Sonoma. . 10,824 1,874 | 173 Chatham 30,371 | 4,322 | 142 
Stanislaus 12,331 2,166 176 Fulton. . 136 ,592 21,424 187 IOWA | 
Tulare. .. 11,258 1,841 164 Muscogee 28,793 3,862 | 134 Black Hawk 25,938 | 4,127 159 
Venturs. 8,544 1,642 181 Richmond 18,378 | 2,335 127 Dubuque 15,418 | 2,454 159 
112 
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EE SR EET: 


“But we want 4 picture of the factory!” 


When revises are needed and you're faced 
with production delays, use Air Express and 
gain the time you need. Air Express is the fast- 
est possible way to ship or receive, because 
your shipments go on all flights of the Sched- 
uled Airlines. You get fast door-to-door service, 
too—— at no extra cost. 

Every business that deals in deadlines can 
profit from use of this speedy low-cost service. 
Make it a point to specify Air Express regu- 
larly in all stages of production. 


GETS THERE FIRST: 


Specify Air Express- 
Worlds Fastest Shipping Service 


e Low rates—special pick-up and delivery in prin- 

cipal U. S. towns and cities at no extra cost. 
@ Moves on all flights of all Scheduled Airlines. 
e Air-rail between 22,000 off-airline offices. 
True case history: Cincinnati display manufacturer 
is regular Air Express user. Typical recent ship- 
ment was 24-lb. carton of glass signs. Picked up 
at 4 p.m.. delivered in San Francisco the following 
morning. 2057 miles, Air Express charge $15.47. 
Any weight similarly inexpensive. Phone Air 
Express Division, Railway Express Agency, for 
fast shipping action, 


ZES 


Rates include pick-up and delivery door 
to door in all principal towns and cities 


AIR EXPRESS, A SERVICE OF RAILWAY EXPRESS AGENCY AND THE 


SCHEDULED AIRLINES of THE u.s. 


(Employment as of first quarter 1946, eligible for Old Age and Survivors’ | 


— ++ 


| 
| Monthly 


COUNTY EMPLOYMENT, TAXABLE PAYROLLS, AND 


AVERAGE MONTHLY PAY 


nsurance Program) 


—— 


Monthly | Average 


Average Monthly | Average | 
|Employment Payrolls | Monthly Employment; Payrolls | Monthly Employment) Payrolls Monthly 
| (Add 000) | Wage (Add 000) | Wage (Add 000) Wage 
Lyon 28 328 $4,680 $165 Harrison 11,639 | $1,176 | $101 Buncombe. .. | 24,517 $3,470 $141 
Polk. ... 57,626 9,557 166 Hinds... 28,182 3,709 | 132 Durham.........| 23,896 | 3,309 138 
Pottawatamie 6,657 900 | 135 Forsyth.........| 32,974 | 5,091 | 155 : 
Scott... 22.083 | 3,603 | 163 MISSOURI | Gaston..........| 35,904 | 4,728 | 132 & 
Woodbury 26, 768 | 4,145 155 Buchanan. .. 22,450 3,322 | 148 Guilford.........| 51,071 7,033 | 138 
Greene....... 19,116 | 2,570 | 135 Mecklenberg. .. 48,326 | 7,469 | 155 
KANSAS Jackson...... 180,485 | 30,627 | 170 New Hanove: 16,209 | 2,705 | 167 
Reno 9,220 1,382 | 150 : Eee 16 ,682 2,387 | 143 Wake...... Laer 17,000 2,490 | 147 j 
Sedgwick 51,893 8,746 | 169 St. Louis 22,462 3,435 | 153 
Shawnee 19,489 2,795 143 St. Louis (city | NORTH DAKOTA 
Wyandotte 30,123 5,282 176 total) | 370,943 | 63,535 171 ee 11,440 1,744 152 
| OHIO | 
KENTUCKY MONTANA Allen....... 24,528 | 4,328 | 176 
Favette. . 21,112 | 2,709 128 Yellowstone.. 8,555 1,328 155 Ashtabula 9,743 | 1,482 | 152 
— ye | = po sient | Butler... 39,157 | 7,493 | 192 
enton ° ’ } & 
Douglas 80,996 | 13,582 | 168 1 oi yo | ia | pa 
LOUISIANA | Lancaster 22,300 | 3,120 | 1 Cuyahoga.......| 431,432 | 99,281 | 206 
Caddo. . ° 36 ,849 5,555 161 Franklin........ 120,184 20,590 } 172 
Caleasion @.-4 8-4 Be —— | Pes Hamilton... 235,991 | 42,872 | 182 | 
— Rouge. . | a oon | = Washoe 12,345 | 2,290 | 185 Sion 19,819 3,348 169 ‘ 
eans Py , 
Ouachita 12.379 | 1,699 | 137 NEW HAMPSHIRE | | — ae Posy a no 
Rapides 11,501 | 1,358 | 118 Hillsboro. . . .. 61,151 | 7,738 | 181 Mabenies.... 64.267 | 11,128 | 173° | 
Merrimack... 11,054 | 1,625 | 147 saat oll ie 
MAINE | Rockingham. . 10,317 | 1,433 | 139 a heady — an | ? 
Muskingum. . 19,474 | 2,895 | 149 & 
Androscoggin 21,429 3,145 147 | Richland..... 23,846 4101 | 172 i 
Aroostook | 8 ,037 1,102 137 NEW JERSEY iS 75.393 11,736 | 158 ! 
Cumberland.....| 39,145 | 6,684 | 171 Atlantic... 29, 566 | 4,363 | 148 rman 138.996 | 27.589 | 198 
Rennebes 20,515 3,046 149 Bergen 69,969 13,206 189 Seek 45,691 7,291 160 
York aia | 3.188 | 140 Canden.| vecere | vee | 200 Tuscaramas....../ 11,722 | 1,680 | Mt 
ork... | . Yamden...... 5 i 
Cumberland.....|. 21,264 3,522 | 166 OKLAHOMA 
MARYLAND Essex 274,219 54,791 200 Muskogee. . . 8,632 1,119 | 130 
Allegany.........| 24,605 | 4,155 } 169 Gloucester... .. 11,465 2,189 191 Oklahoma. . . 69,313 11,185 | 161 
Baltimore (Bay). 39,283 | 7,024 | 179 Hudson 217,422 43 ,372 204 _ ee 59,131 10,289 174 
Baltimore (city)..| 307,625 | 52,741 | 172 Mercer... . 56,391 | 10,354 184 OREGON 
Montgomery.....| 10,959 1,869 | 170 Middlesex 68,831 | 13,639 198 ai 16.417 | 2.766 168 
Washington......| 21,847 | 3,339 | 186 Monmouth......| 29,321 | 4,721 | 161 a enue | ce |. we 
| Morris. .... | 21,270 | 4,059 | 191 ee 130. sie | aren | (188 
MASSACHUSETTS Ocean... 6,165 875 | 142 even naieay wi 
Berkshire 32,173 | 56,609 | 176 Passaic..... | 117,132 23,972 204 PENNSYLVANIA 
Bristol 118,780 | 18,553 | 156 Somerset 20,722 | 4,257 | 205 Alleghany. . 423,410 72,972 | 172 
Essex 137,187 | 23,182 169 Union...... 96,243 | 19,501 202 Beaver....... 48,664 | 7,436 153 
Hampden. . 111,418 20,060 180 RRS 74,775 | 12,273 
Hampshire 14,578 2,300 | 158 Blair 18,664 | 2,454 
Middlesex. .| 206,993 | 36,207 | 175 oe 17,098 2.422 | 142 Bucks.... . 21,790 | 3,858 | 177 
Norfolk.........| 69,057 | 12,942 | 187 a sli Wace Butler....... 16,063 | 2,730 | 170 
Plymouth... 37,156 6,307 170 Cambria... 48,040 7,521 = 
Suffolk...... 368 , 900 69,180 188 NEW YORK | Chester... .. 25,295 | 3,921 1 
Worcester. . 155,421 27,404 | 176 Albany...... 54,039 | 9,399 174 Clearfield. .. 13,854 2,289 165 
| | Broome. ... J 56 ,582 | 10,049 181 Cumberland. . 13,243 1,824 | 138 
MICHIGAN Cattaraugus.....| 14,385 2,401 167 Dauphin. . .. 48 634 7,377 | 182 
BP vcccetcccses) WEB 2,443 163 Chatauqua.... 30,559 | 4,927 | 161 Delaware... . 60,280 11,336 | 188 
Berrien..... | 25,966 4,457 172 Chemung........| 22,148 | 4,060 | 183 Rrie.......... 49,535 | 8,666 | 175 ' 
Calhoun... | 30,248 5,430 180 New York City Fayette. .... : 36,857 6,922 | 188 4 
Genesee. .. . 34,962 | 6,432 184 (5 counties)... ./2,736,870 588,734 | 216 Franklin... 13,530 | 1,919 | 142 
Ingham.... 35,651 6,559 184 Dutchess........ 24,336 4,323 | 178 Lackawanna 61,005 9,706 159 
Jackson. ... 24,908 | 4,795 | 192 Erie.............{ 222,690 | 40,529 | 182 Lancaster 51,001 7,453 | 148 
Kalamazoo. 31,414 | 5,843 | 186 Ee 17,599 2,543 145 Lawrence... : 22,519 3,736 | 166 
Kent...... 75,349 13,463 179 Jefferson......... 15,577 2,571 165 Lebanon..... 18,886 | 2,591 | 137 
Macomb.... 10,300 1,780 173 Monroe..........| 163,216 32,146 192 Lehigh....... 51,609 7,891 | 153 & 
Muskegon. . 33,842 | 7,449 220 Nassau 71,705 14,432 | 202 Luzerne. ..... ‘| 101,814 16,746 164 x 
Oakland...... 40,948 | 7,859 192 Niagara......... 50,608 10,773 212 Lycoming...... 24,693 | 3,680 | 149 = 
Ottawa..... : 12,543 2,170 173 Oneida 51,099 | 9,399 184 McKean....... 14,836 | 2,441 165 Bi 
Saginaw.... 28,216 4,929 175 Onendaga. 90,642 | 16,525 | 182 Mercer..........| 26,02 | 3,317 | 128 e 
St. Clair..... 17,529 3,224 184 Orange..... 25,817 4,053 | 157 Montgomery.....| 75,394 | 12,863 171 
Washtenaw. 32,202 | 5,864 | 182 Rensselaer... 25,117 | 4,250 | 168 Northampton...) 59,427 | 9,461 159 & 
Wayne..... 773,711 | 166,711 216 Rockland... . 12,545 | 2,203 176 Northumberland..| 26,842 4,079 152 z 
St. Lawrence.. 13,354 | 2,286 | 171 Philadelphia. ... . | 672,099 | 126,783 189 
Schenectady.....) 27,601 | 7,311 | 265 Schuylkill ....... | 38,164 | 6,164 162 
MINNESOTA Steuben 17,172 | 2,986 174 Venango...... 14,229 2,286 161 
Hennepin... 197,112 | 35,161 179 Suffolk 20,098 | 3,295 | 164 Washington. .... 47,379 8,620 182 
Ramsey... 99,485 17,075 172 ee 14,357 1,994 137 Westmoreland.. 76 ,825 10,935 | 143 
St. Louis 35.776 5,861 164 Westchester 94 ,390 17,311 184 York 57.438 8,871 185 
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BRANHAM 


m | You get the connection... 
: a reciprocal alliance 


160 
141 
» | You ask these questions: 
174 Branham-men are seasoned 
1. advertising counselors. Mar- 
a e Market Information ) ket and media-wise they are 
- in constant daily contact 
— with all factors who develop 
ie @ Coverage Maps and Data? national advertising policy 
~ and campaigns. Branham is 
155 ° ° 

= P t - 
= © Merchandising assistance? woe “ eeiieeicnadieraal 
152 : 
em serving national advertisers. 
188 . 
« | ° Surveys, Route Lists, etc. May we help you? 
146 
166 
We answer them. 
149 
165 
125 
>| THE BRANHAM COMPANY 
189 : $:1:f: re 
= a ee ee 
189 ee i Ye 
162 . 
i CHICAGO =NEW YORK DETROIT DALLAS ATLANTA 
143 ; 
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COUNTY EMPLOYMENT, TAXABLE PAYROLLS, AND 


AVERAGE MONTHLY PAY 


(Employment as of first quarter 1946, eligible for Old Age and Survivors’ Insurance Program) 


Monthly Average Monthly Average Monthly | Average 
Employment, Payrolls Monthly Employment) Payrolis Monthly Employment, Payrolis Monthly 
(Add 000) | Wage (Add 000) Wage (Add 000) Wage 
RHODE ISLAND TEXAS (Continued) VIRGINIA(Continued) 
Providence County; 201,603 $54 458 $171 Dallam, Hansford, Norfolk Co. & 
Hartley, Hemp- Norfolk, Ports- 
SOUTH CAROLINA hill, Hutchin- mouth, So. Nor- 
Charleston.... 29,231 4,077 140 son, Lipscomb, folk Cities. .... 62,963 $9 200 $146 
Greenville 39,746 5,545 139 Moore, Ochil- Pittsyivania Co. & | 
Richland 24,207 3,204 130 tree, Roberts & Danville City 20,491 | 2,503 122 
Spartanburg 31,112 3,986 128 Shermap.... 10,019 $1,751 $175 Roanoke Co. & 
Dallas 163 ,090 26 532 163 Roanoke City 29,457 4,133 140 
SOUTH DAKOTA DeWitt, Gonzales, Warwick Co. & | 
Minnehaha 15,464 2,421 157 Karnes & La- Newport News ; 
vaca 7,636 77 102 oe ; 22,279 | 3,930 176 
TENNESSEE E! Paso 27,207 3,769 139 
| 
Davidson 78,718 11,325 144 Galveston 30,554 4,545 149 WASHINGTON | 
; . Grays Harbor. . 13,544 2,432 | 180 
Hamilton 54,703 7,696 141 Gregg, Rusk, ne 183.194 35.200 | 192 
Knox 50,554 | 7,357 | 146 Upsbur. 15,383 1,956 | 127 hall mi tm oe 
Shelby 107,792 | 16,221 | 151 Harris... 198,482 34,223 | 178 — aa 
. Pierce 46,856 | 9,338 199 
Hidalgo 13,814 1,582 115 | 
Snobomish....... 15,015 | 2,727 182 
TEXAS Jefferson 38,997 6,874 176 
Spokane......... 39,025 6,455 165 
Arkansas, Bee, Lubbock 13,391 1,844 138 
. 7 Whatcom........ 10,561 1,795 170 
Calhoun, Goli-| McLennan 20,120 2,643 132 Yaki 14.497 | 2.324 160 
ad, Jackson, Re- Neuces 27,807 4,424 159 since ata ; , . 
lugio, Victoria.. 8,167 920 113 Potter & Handall. 18,021 2,886 160 WEST VIRGINIA 
Armstrong, Bris-| Smith 10,694 1,529 143 Cabell Co....... 23,798 3,844 162 
coe,  Carson,| Tarrant 77,781 | 12,497 161 Harrison.........; 22,493 4,010 178 
Donley, Gray, Travis 21,234 2,637 124 Kanawha........ 57.196 11,066 194 
Hall . 6,603 976 148 Wichita 18,317 2,820 154 Ohio..... eae 24,977 4,036 | 162 
Austin, Colorado, Wood....... 15,544 | 2,301 | 154 
Waller, Wharton 5,548 695 125 UTAH } 
Bexar ...| 79,452 | 10,786 136 Salt Lake 55,154 9,055 164 WISCONSIN 
Brazos, Burleson Weber 11,141 1,795 161 Brown... wee oa) = 
ate Bie Dane...... 33,647 5,139 | 153 
Milam Rebert. Fond Du Lac.... 11,764 | 1,707 145 
son. Washington! 6.018 | 883 | 108 VERMONT l Kenosha......... 18,699 | 3,631 | 194 
a. a _ | Chittenden 10,946 | 1,741 | 188 La Crosse.......| 15,878 | 2.488 | 187 
F Shackleford coal Manitowoc. ..... 14,392 2,223 | 155 
Taylor........| 13,150 | 1,601 | 128 VIRGINIA Marethon 3,08 | 20 | w 
. ,  - Milwaukee 290 ,046 54,065 | 187 
Cameron 12,565 | 1,463 117 Arlington Co. & . | 
‘ . } | ry Outagamie 16,646 2,632 158 
Cooke & Grayson 10,727 1,342 125 Alexandria City : 
‘ Racine 29,037 5,625 194 
Cottle, Crosby, Total 20,139 | 3,402 169 
Dickens, Floyd,| Campbell Co. & Rock....... 20,114 3,438 m 
Garza Hale Lynchburg City Sheboygan. . 19,621 | 3.02 | 6 
King, Motley..| 5,828 | 704 | 121 Total... 22,038 | 2,909 | 132 — pod pe pe 
Crane, Ector, Lov- Henrico Co. & | ens : . 
ing, Reeves, Richmond City | HAWAII 
Ward Winkler. 7,995 1,248 156 / 91,465 | 14,859 | 163 Honolulu........ 60,183 | 11,511 | 191 
| 


ANNOUNCEMENT: 
To men who use sales maps— 


All of the nation's 137 metropolitan county 
areas will be shown on our new, five color, 
1948 COUNTY OUTLINE RETAIL SALES MAP 
of the U.S. . . . in addition to its regulcr fea- 
tures that have proven so popular with market- 
ing men. 


This year’s sales map measures 27 by 41 inches, and 
shows each county in the nation in one of five colors 
according to its 1947 retail sales volume as listed by 
our 1948 Survey of Buying Power. As another new 


feature, counties with sales of more than one quar- 
ter billion are marked with a star. And the 472 
leading cities in the U, S. are shown with a key to 
their 1948 population levels. 


Price: $3.50 each; $2.50 for orders of more than 


one map. All maps mailed postpaid in a heavy mail- 
ing tube. Mail orders accepted now. 


) | — 
Satay oanoaraniss 


THE MAGAZINE OF MARKETING 
386 Fourth Ave., New York 16, N. Y. 
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SALES MANAGEMENT 


an 
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Wouldn’‘t 
you ask the 
publisher 


How does your circulation 
cover the Industry's 
purchasing power? 


These official facts should help in evaluating market coverage 
and also in evaluating publishers’ ABC statements. 


Less Than 10,000 Bakers Do More Than 90% of the Volume 

Bakers Weekly provides a careful selection of able-to-buy 
bakers. As careful a selection in its circulation policy as an 
advertiser exercises in the choice of his own prospect list for 
personal or direct mail call. 

As in mrany industries, a relatively small segment does the 
bulk of the business—an automatic selection of prime pros- 
pects. For example, here is how buying power is concen- 
trated: The 1939 Census listed 18,399 bakeries doing ove 
$5,000 per year. In 1946, the Department of Labor published 
a study which showed 3,590 baking companies with 8 or more 
employees. The Department of Commerce estimated in Sep- 
tember, 1947, that 9,000 bakers do 80% of the business. Geo- 
graphically, also, bakers are concentrated. It is estimated that 
70% of the baking business is done in just 14 states. 


Selection of Your Best Prospects—Bakers Weekly; following 
its highly selective policy, delivers well over 13,000 net paid 
(ABC) for intensive coverage of and penetration in the 10,000 
bakeries which do over 90% of the total volume. 


What Most Interests Bakers Today?— We will gladly aid 
you in making a “reader survey’’ among your customers, as 
we continually do, to determine what Bakers Weekly editorial 
subjects are most useful to them; to determine in what ways 
they depend upon their industry publications and what pub- 
lication they value most. 


How Do You Attract and Hold Your Readers? 


(a) BAKERS WEEKLY js the onl) Baking Industry magazine that 
maintains a large full-time editorial staff composed of recog- 
nized specialists for every major phase of the Baking Industry 

(b) Washington News—Bakers Weekly is the only bakers’ publi- 
cation maintaining its own Washington Bureau 


1. “How does your circulation cover the 
Industry’s purchasing power?” ; 
2. “How do you attract and hold your readers?” ; 


3. 


“What is the true measure of your rates?” 


(c) Bakers Weekly is the only publication maintaining its own 

Laboratory and Experimental Bakery, a source of editorial mat- 
ter of highest interest to bakers. 
Our Laboratory and Experimental Bakery assists our adver- 
tisers also in making actual baking tests with their products. 
Such tests demonstrate not only the product's adaptability to 
this market, but reveal its most acceptable sales features from 
the baker’s viewpoint. 

(d) Field work by Engineering Staff—Editor engineers work in the 

field with bakers to promote greater production efficiency 

and report on practices that are proved to be sound. The 
staff is often called upon to work with manufacturers on 
development of equipment from blueprint to test run. 


(e) The Market Service Department assists advertisers in securing 
brokers, distributors, or salesmen and in other ways made 
possible by close association with hundreds of successful 


sales programs in the Baking Industry. 


(f) Sales and merchandising help for the baker is provided edi- 
torially in the Sales Forum. This covers packaging and dis- 
tribution, point-of-sale merchandising, window display, sales 
training, and employee relations. 


What Is the True Measure of Your Rates? 


The important factor in setting Bakers Weekly rates is to allow for 
the most useful editorial service to its readers. The sound adver- 
tising rates, plus the largest advertising revenue and the highest 
subscription rate, provide the means for doing by far the most 
outstanding editorial job in the field. That’s how Bakers Weekly 
is able to deliver the highest degree of reader interest among the 
most concentrated audience of important bakers and their most 
important men, which is all you are interested in at any price. 


Send for this new study of the Baking Industry 

A new Bakers Weekly study supplies manufacturers with a com- 

plete analysis of the Baking Industry—how it is organized, how it 

buys, how it merchandises its products, and how to sell to bakers. 
This new free book can be helpful to manufacturers and their 

agencies interested in selling to large combination bakeries, 

wholesale bakers, and retail bakers. 


—" 


fhe 


payee. 


and how to sail it 


If you are interested 

in “The Baking Industry and 
How To Sell It’’ 

send for this free book 
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EMPLOYMENT AND PAYROLL BY STATES 


(Employment as of first quarter 1946, eligible for Old Age and Survivors’ Insurance Program) 


STATES 


Alabama 
Arizona 
Arkansas 


California 
Colorado 
Connecticut 


Delaware... 
District of Columbia 
Florida... . 


Georgia 
Idaho 
Illinois 


Indiana 
lowa.. 
Kansas 


Kentucky 
Loulsiana... 
Maine..... 


Maryland 
Massachusetts 
Michigan. . 


Minnesota 
Mississippi 
Missouri 


Montana 
Nebraska 
Nevada 


New Hampshire 
New Jersey 
New Mexico 


New York 
North Carolina 
North Dakota 


Ohio 
Oklahoma 
Oregon 


Pennsylvania 
Rhode Island 
South Carolina 


South Dakota 
Tennessee 
Texas. . 


Utah 
Vermont 
Virginia. . 


Washington 
West Virginia 
Wisconsin 
Wyoming... 


Alaska 


Hawaii 


U. S. Total 


Taxable 
Total Payrolis 
Employment | (Add 000) 
424,290 | $ 57,895 | 
81,456 13 ,609 
179 ,686 21,870 
2,040,270 415,166 
209 405 32,925 
576,118 110,624 
77,449 14,581 | 
204 ,461 36,220 | 
455 ,697 70,779 
620,985 68,879 | 
72,123 | 11,063 
2,395,365 | 453,698 
846 , 130 145, 866 
379 ,866 55,374 
266 ,736 39 , 236 
374,896 56,213 
399 ,587 57,783 
192,111 30,329 | 
489, 142 81,406 
1,312,606 232,759 
1,444,774 284 ,986 
511,578 83 ,563 
199 , 258 23,533 
826 ,022 130,733 
74,911 11,855 
188 ,348 26,974 
33,144 6,306 
129,307 | 19,396 
1,229,890 | 229,838 
67 ,448 9,792 
4,184,028 | 853,719 
616 ,725 81,569 
48 ,365 6,407 
1,954,169 | 357,922 
297 ,630 46 ,885 
274,914 50,622 
2,656,829 | 454,787 | 
236,721 40,172 
202,301 38 ,068 
60,911 7,907 
533 ,986 75,732 
1,224,135 186 ,675 
95,961 15,635 
69, 151 10,428 
503,929 72,591 
446 ,065 83,272 
376 ,830 67 ,863 
718 ,532 122,810 
39,854 6,913 
9,805 1,824 
74,134 13,649 


30,928 , 752 \5,439, 152 


TOTAL EMPLOYMENT IN 


Average Total —_ 
Monthly | Reporting | 
Pay Units | Agriculture Contract | Manufac- | Public Wholesale Retail Finance, | Service 
Forestry &| Mining | Construc-| turing Utilities Trade Trade Fees, Real) Industries 
Fishing tion Estate 
s i ‘ | 
$ 136 26 ,400 695 | 30,048 | 16,992 | 192,467 | 30,744 25 ,608 72,150 15,485 | 35,496 
167 8,742 | 425 | 10,577 | 5,622 | 9,222 | 8,306 6,778 | 22,846, 4,497 | 11,873 
122 | 18,581 | 705 | 5,940 9,074 | 59,532 | 14,053 | 15,820 43,880 6,234 | 21,892 
| 
| | 
204 | 150,569 7,448| 31,361 | 129,764 697,030 | 171,650 | 173,304 | 477,578 | 116,795 | 310,368 
157 21,666 402 | 12,793 11,327 | 46 ,355 19,088 20,201 56,203 | 11,496 28 , 986 
192 34,383 | 1,917 | 537 | 21,839 | 342,852 27,510 26,755 | 81,333 | 30,455 | 38,454 
| | | | 
188 | | 5,302| 232| +=—103| «4,300 | = 38,482 | 4,227 | 4,341 | 12781 5,278) 7,080 
177 |, er j | 13,675 | 15,727 21,875 16,096 | 70,798 | 20,323 | 44,014 
155 41,231 3,405 | 3,970 | 37,359 93 ,456 42,738 42,564 119,576 | 25,292 | 79,955 
} | 
132 34,458 1,424 | 3,340 | 22,599 | 245,018 31,754 | 42,229 94 ,827 23 , 597 50,477 
153 8,800 | 225 4,808 | 4,229 | 16,100 5,845 7,613 | 19,624 2,351 10,288 
189 161,447 | 4,218 45,932 | 88,017 | 1,100,807 | 167,433 | 180,718 | 434,633 | 131,918 230, 905 
172 56,775 | 1,539 14,616 | 32,551 | 447,238 45,701 49,119 153,973 29,415 | 66,709 
146 44,588! 2,210 3,315 | 16,708 | 127,932 27,695 40,947 | 96,331 19,178 | 41,862 
147 | 32,516 849 14,512 14,325 | 72,200 24,505 25,880 70,416 12,048 | 29,371 
| 
150 28 ,463 558 57,785 | 15,533 | 123,198 24,216 34,139 68,725 | 13,843 | 33,681 
145 27 ,584 1,550 17,038 23,126 | 123,671 50,876 38 ,602 81,201 | 15,720 44,231 
158 | 16,017 | 763 338 6,356 | 110,320 9,880 11,599 31,852 | 5,062, 14,180 
| | 
166 30,073 1,233 3,575 26 ,460 | 220,913 46 854 33,238 88 ,810 23,569 40,747 
177 78,127 5,445 3,314 | 42,997 681 ,545 85,154 83.452 | 234,476 67,184 | 103 304 
197 92,026 | 1,731 10,811 | 54,084 799 , 184 77,643 79,613 | 246,380 48.443 | 117,965 
163 | 46,839 1,484 8,300 | 24,043 180,100 35,228 54,212 | 122,646 27,373 | 54,414 
118 | 18,217 626 2,537 | 10,143 83,248 14,129 14,700 | 43,583 5,480 | 21,608 
158 66 , 153 2,545 8,117 | 33,887 | 308,937 66 ,834 85,621 | 178,394 45,473 | 89,283 
| | | | | 
158 | 10,538 63 7,187 3,738 12,934 5,821 8,201 | 22,282 3,163 | 10,392 
143 22,729 | 659 684 | 10,121 45,983 15,837 23,791 | 52,310 12,565 24,864 
190 3,479 2,609 3,715 2,533 2,416 1,506 9,143 1,104 8,933 
150 9,702 236 bse ae 4,301 79,703 6,903 | 4,537 | 19,715 3,676 | 8,768 
195 82,080 2,323 4,324 49 ,573 | 685 , 283 89,868 | 64,726 170,897 | 56,563 | 98,027 
145 8,305 | 154 6,301 | 6,166 9,399 5,300 5,522 | 19,391 2,251 | 11,304 
} | 
204 309 ,073 4,306 8,929 126 , 288 1,766,168 | 336,379 | 392,905 | 673,215 358,343 473 , 204 
132 | 36,085 1,197 2,555 | 25,623 358,514 29,081 39,327 91,730 16,707 46,711 
133 8,530 110 583 1,892 5,567 4,086 8,730 17,653 2,597 6,628 
| 
183 | 116,928 2,402 29,360 | 73,997 | 1,060,760 | 102,978 | 126,668 | 333,480 64,406 | 152,559 
157 31,842 1,146 34,472 | 15,581 59,221 29,681 | 28,261 | 74,390 13,767 36 , 780 
184 | 25,403 1,047 973 | 15,078 103 ,038 23,742 23.510 58 260 12,053 | 32,834 
| 
171 144,906 | 3,531 194,131 | 88,629 | 1,336,402 | 163,952 | 153,098 | 410,755 101,324 | 194 , 506 
169 13,474 395 | 185 | 8,442 144,515 12,782 | 11,397 34,513 8,053 | 14,737 
126 18,912 976 944 11,806 | 173,448 | 15,383 | 15,064 50, 987 7,937 22,055 
| | 
130 9,861 278 | 2,122 2,500 11,203 5,113 | 8,163 20,261 3,070 7,451 
142 34,760 880 12,156 30,378 | 240,178 28, 767 41,466 | 98 ,639 19,924 | 56 ,278 
152 111,444 4,275 66 513 88 ,640 | 299 ,897 130,110 115,751 | 291,664 54 439 153, 562 
| 
163 9,062 10,864 | 5,258 | 17,549 | 8,481 | 9,235 25,721 4,821 | 12,536 
151 6,540 97 774 2,180 35,831 | 5,263 4,049 12,449 2,354 | 5,404 
144 35,681 2,021 19,743 30,520 192,745 | 41,976 41,001 | 101,214 20,877 | 49,606 
187 38, 260 2,223 4,062 26,723 | 152,918 | 40,105 38,185 | 98 ,589 23,346 | 55,369 
180 22,516 389 119 ,647 10,707 | 119,148 | 19,481 | 18,066 51,534 7,931 27,491 
170 57,192 1,410 2.035 26 518 | 375,742 | 42,268 | 52,651 | 130,231 26 ,066 57 ,376 
174 4,991 42 | 7,691 1,887 4,791 5,040 | 2,700 | 10,315 1,296 5,664 
| | | 
186 1,442 166 532 510 1,587 1,632 404 3,178 242 1,396 
184 5,962 | 272 4,687 23,352) 9,369 6,018 16,537 2,688 8,879 
—_ a a | Ee Pe EE ee ea 
176 |2,254,445 | 72,448 833,260 1,340,443 | 13,355,670 2,237,637 2,357,879 5,821,619 1,537,106 3,111,492 
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ABP is proud to announce 


the 42 outstanding campaigns 


in its 6th annual business paper competition 


Fr” siveR PLAQUE 
7 award WINNERS 


National Lead Company 
Marschalk and Pratt 
Timken Roller Bearing Company 
Batten, Barton, Durstine & Osborn, Inc. 
Robins Conveyors Division, 
Hewitt-Robins Incorporated 
Ross Roy, Inc. 

Armour Chemical Division, 
Armour and Company 
Foote, Cone & Belding 
Johns-Manville 
J. Walter Thompson Company 
Libbey Glass Division of 
Owens-Illinois Glass Company 
J. Walter Thompson Company 


Pillsbury Mills, Inc. 
McCann-Erickson, Inc. 


Nordstrom Valve Division 
Rockwell Manufacturing Company 
The McCarty Company 
Waldes-Kohinoor, Inc. 

Grey Advertising Agency, Inc. 
The Emil Greiner Company 
Jasper, Lynch & Fishel, Inc. 
Plymouth Cordage Company 
Fuller & Smith & Ross, Inc. 

The B. F. Goodrich Company, 
Industrial Products Division 
The Griswold-Eshleman Company 
E. I. DuPont de Nemours & Co., Inc. 

_ Explosives Department 
Batten, Barton, Durstine & Osborn, Inc. 
Elastic Stop Nut Corporation 
of America 
G. M. Basford Company 
Monsanto Chemical Company 
Merrimac Division 
Gardner Advertising Company 
The B. F. Goodrich Company 


Koroseal Division 
The Griswold-Eshleman Company 


MAY 10, 1948 


ERE ARE THE WINNERS — the advertisers and agencies 
who, in the opinion of the judges, produced the outstand- 
ing business paper campaigns of 1947. 


The campaigns differed widely as to product and objec- 
tives. But without exception, they did a good job for the 
advertiser because—first of all—they performed a valuable 
service for the reader. Every entry was judged, primarily, 
from the reader’s point of view. Because it is the reader, after 
all, who makes the real awards — results for the advertiser. 


The award-winning entries were by no means the only 
good ones submitted. There were actually so many excellent 
campaigns that the final selections were, in many cases, 


extremely close. 


To these hundreds of advertisers, as well as to the winners, 
ABP extends grateful appreciation for making this contest 
one of the most important advertising events of the year. 


THE ASSOCIATED BUSINESS PAPERS 


205 EAST 42nd STREET 
NEW YORK 17, NEW YORK 


General Electric Company 
Plastics Division 
Benton & Bowles, Inc. 

Bulldog Electric Products Company 
Brooke, Smith, French & Dorrance, Inc. 
Corning Glass Works 
Technical Products Division 
Charles L. Rumrill & Company, Inc. 
Morse Twist Drill & Machine Co. 
Sutherland-Abbott Advertising 
R. G. LeTourneau, Inc. 
Andrews Agency 
The Monarch Machine Tool Company 
Fuller & Smith & Ross, Inc. 

Fearn Laboratories, Inc. 
Howard H. Monk and Associates 
Hercules Powder Company 
Fuller & Smith & Ross, Inc. 
Monsanto Chemical Company 
Plastics Division 
Gardner Advertising Company 
Sandoz Chemical Werks, Inc. 
James Thomas Chirurg Agency 
U. S. Industrial Chemicals, Inc. 
G. M. Basford Company 
_United States Steel, 
American Steel & Wire Company 
Batten, Barton, Durstine & Osborn, Inc. 
Libbey-Owens-Ford Glass Company 


Fuller & Smith & Ross, Inc. 


Pittsburgh Plate Glass Company 
Batten, Barton, Durstine & Osborn, Inc. 
Tri-Clover Machine Company 
Russell T. Gray 
Wood Conversion Company 
Buchen Company 
Dormeyer Corporation 
John W. Shaw Advertising, Inc. 
National Enameling and 
Stamping Company 
Roche, Williams & Cleary, Inc. 
Stone Straw Corporation 
Henry J. Kaufman & Associates 
American Radiator & 
Standard Sanitary Corporation 
Batten, Barton, Durstine & Osborn, Inc. 
Blue Bell, Inc. 

Howard H. Monk & Associates 
International Nickel Company, Inc. 
Marschalk and Pratt Company 
Wire Reinforcement Institute, Inc. 
Batten, Barton, Durstine & Osborn, Inc. 
International Harvester Company, 
Motor Truck Division 
Aubrey, Moore & Wallace, Inc. 
Robins Conveyors Division 
Hewitt-Robins Incorporated 
Ross Roy, Inc. 


Warner & Swasey 
The Griswold-Eshleman Company 
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Summary of Data by Metropolitan Counties 


The Bureau of the Census has defined 137 Metropolitan County Areas, made up of large cities and the counties which they 
dominate. The J. Walter Thompson Company has modified the original Census delineation by adding 15 counties, and 1 
new area, Greensboro, N. C. and SM follows this revision. Cross references are given for 23 cities which belong in multi- 
ple areas. Totals shown are for the COUNTIES mentioned in parentheses following city names. Note that Metropolitan 


County Areas differ from “Metropolitan Districts.” Districts, which break county lines, are on a TOWNSHIP basis. 


EFFECTIVE BUYING INCOME — SALES 
POPULATION RETAIL SALES—1947 1947 ADVERTIS- 
ESTIMATES yD ING 
1/1/48 ESTIMATES ESTIMATES CONTROLS 
eee ome - - ipremapiaininnesticinnsenigtendamsionel as ee oe : 
THREE STORE GROUPS % | Qual- 
Total % |Families} Dollars | % (in thousands of dollars) Gross Net | % | Per | of ity 
in of in (in of ——|— — Dollars Dollars of | fam- JU.S.A. of 
thou- U.S.A. thou- |thousands)|U.S.A. (in (in U.S.A.) ily | Po- | Mar- 
sands) sands) Food General Drug thousands) thousands) ten- | ket 
dse. | | tial | Index 
1. Akron (Portage and Summit Counties, Ohio) 468.8 .326 129.2) 393,853 .335 120,137 67,349 11,260} 759,530 676,063 394) 5,233] .363 111 
2. Albany-Schenectady-Troy (Albany, Rensselaer 
and Schenectady Cos., N. Y.) ms 487.3) .339 142.8) 434,282 .369 119,801 74,831 10,685} 846,069) 698,851) .410) 4,894) .384 113 
3. Allentown-Bethlehem-Easton (Lehigh and North- 
ampton Cos., Pa.; Warren Co., N. J.) 424.4 .296 114.3] 341,130, .290 104,491 42,918 7,701} 537,458) 470,405, .274 4,115) .283 % 
4. Altoona (Blair Co., Pa.).. 147.7, .103 39.4) 100,656 .085 37,858 17,832 2,604) 166,769| 145,719 .085| 3.698} .089 86 
5. Amarillo (Potter Co., Texas). 73.1 .051 21.5 87,229, .074 18,534 8,229 4,256 98 ,280 88,497 .052) 4,116] .058 114 
6. Asheville (Buncombe Co., N. C.) 108.0 .075 28.1) 100,985 .086 25,542 16,050 4,036] 164,634) 152,463) .089| 5,426) .085 113 
Ashland, Ky. (See schedute 55) 
7. Atlanta (DeKalb and Fulton Cos., Ga.) 567.7 .395 159.6] 609,588 .518, 127,388 172,893 25,957] 850.705 772,454 .451| 4,840) .460 116 
8. Atlantic City (Atlantic Co., N. J.). 116.2 = .081 35.2) 144,420 .123 46,807 17,237 4,643} 205,938 182,529, .106) 5,185) .106 131 
9. Augusta (Richmond Co., Ga.).. 102.6 .071 28.2 80,386 .068 14,727 14,983 2,346 100 , 223 90,976, .053| 3,226] .061 86 
10. Austin (Travis Co., Texas) . 151.8 .106 43.1} 124,071 .106 27,449 12,276 5,706] 169,257 152,409 .089| 3,536] .098 92 
11. Baltimore (Baltimore City, Anne Arundel and 
Baltimore Cos., Md.)... 1,312.0 .912 339.9) 1,214,037, 1.032 351,931 240,728 43,666] 1,972,841 1,653,004 .964) 4,863] .974 107 
Bay City, Mich. (See schedule 100 
12. Beaumont-Port Arthur (Jefferson Co., Texas). 234.0 .163 64.5} 164,706 .140 35, 102 19,698. 5.610} 283,920 255,659 .149 3,964) .149 91 
Bethlehem, Pa. (See schedule 3) | 
13. Binghamton (Broome Co., N. Y.) 185.5, .129 51.1} 133,465) .113 38,699 19,036 3,835} 288.839, 239,946 .140 4,696) .130 101 
14. Birmingham (Jefferson Co., Ala.) “< 491.2 .342 131.3] 517,348 .440 93,666 54,876 12,241] 622,092) 579,417, .338 4,412} .369 108 
15. Boston (Essex, Middlesex, Nortolk, Plymout 
and Suffolk Cos., Mass.)... 3,116.8 2.167 831.6) 2,585,729 2.200| 814,903 378,690 79,261) 4,570,065 3,956,796 2.308 4,758) 2.247 104 
16. Bridgeport (Fairfield Co., Conn.) ; 500.2 .348 133.8) 486,263) .413) 147,313 38,132 13,281} 869,975, 755,779, .441| 5,649) .414 119 
17. Buffalo-Niagara Falls (Erie and Niagara Cos., } 
N. Y.) awed 1,069.5 .744 285.9) 815,723, .693,) 231,442 147,775 21,831] 1,564,333 1,299,532) .758 4,545) .736 99 
18. Canton (Stark Co., Ohio) 283.6, .197 78.2) 236,409) .201 82,013 34,271 5,531] 392,161) 349,065) .204) 4,464] .202 103 
19. Cedar Rapids (Linn Co., lowa) 100.9 .070 30.6} 113,471 .096 20,634 17,487 4,291} 224,297, 209,497, .122) 6,846) .104 149 
20. Charleston (S. C.) (Charleston Co., S. C.) 175.2 .122 49.5) 112,464 .096 34,816 16,252 4,801} 188,557 176,714 .103) 3,570] .105 113 
21. Charleston (W. Va.) (Kanawha Co., W. Va. 238.2 .166 58.4) 162,063) .138 41,397 21,932 4,473} 289,563 269,095 .157 4,608) .153 92 
22. Charlotte (Mecklenburg Co., N. C.) 162.1 .113 40.9} 182,860 .156 35,711 32,531 6,767} 274,657 254,547 .148 6,224) .144 127 
23. Chattanooga (Hamilton Co., Tenn.: Walker Co., 
Ga. 227.8 .158 60.0} 198,512 .169 46,918 25,406 5,890} 304,939, 280,588 .163) 4,676) .164 104 
24. Chicago (Cook, Du Page and Lake Cos., Ill.; Lake 
Co., Ind.) 4,920.9 3.422 1,384.5) 5,089,533) 4.327 1,146,114) 1,142,078 172,957) 9,425,337 8.204,042 4.785 5,926) 4.374 128 
25. Cincinnati (Hamilton Co., Ohio; Dearborn Co., 
Ind.; Campbell and Kenton Cos., Ky. 929.1 .646 279.5) 884,980 .752, 273,751 120, 585 27,789) 1,548,275 1,387,700 .810 4,965) .760, 118 
26. Cleveland (Lake and Cuyahoga Cos., Ohio 1,431.5 .995 406.5] 1,374,143) 1.169 406,330 255,021 45,273] 2,658,679 2,366,222 1.380 5,821) 1.240 125 
27. Columbia (Richland Co., S. C. 124.2 .086 33.2) 117,173) .100 19, 566 13,857 3,763} 142,695 133,779 .078 4,029] .086 100 
28. Columbus (Ga.)(Muscogee Co., Ga.; Russell | 
Co., Ala. : 147.7, .103 38.9 97,504 .083 22,175 13,314 2,514) 129,985 118,383; .069, 3,043] .080 78 
29. Columbus (Ohio) (Franklin Co., Ohio) 460.2 .320 130.8) 458,162 .390 119,656 76 , 536 13,620} 686,282 610,864 .356, 4,670) .359 112 
30. Corpus Christi (Nueces Co., Texas) 151.1 .105 41.7 119,737, .102 24,049 12,329 3,492 169 ,263 152,415, .089 3,655) .096 91 
Council Bluffs, lowa (See schedule 84) 
31. Dallas (Dallas Co., Texas)...... 545.4 .379 160.1) 690,246 .587 102,788 136,728 20,501} 833,273, 750,328) .437| 4,687] .469 124 
32. Davenport-Rock Island-Moline (Scott Co., lowa; 
Rock Island Co., Wl.)............ 221.2, .153 65.9} 219,723 .186 53,994 36,499 5,389] 469,287; 369,123) .215| 5,601) .194 127 
33. Dayton (Montgomery Co., Ohio). . 364.1 .25 103.5} 325,620 .277 98,197 49,102 9,934] 546,547) 486,485 .284 4,700} .276 109 
34. Decatur (Macon Co., Ill.).... 90.0 .063 26.4 90,751 .077 21,962 18, 303 2.491 147,976, 128,408 .075| 4,864) .073 120 
35. Denver (Arapahoe, Denver and Jefferson Cos., | 
Colo.).. caueuwate 438.7 .305 140.6) 570,580 .485 119,359, 139,289 24,392) 663,508, 591,845, .345, 4,209) .379 124 
36. Des Moines (Polk Co., lowa) 215.4 .150 65.3} 258,018 .219 45,823 34,404 7,976| 447,593) 418,058, .244 6,402) .218 145 
37. Detroit (Macomb, Oakland and Wayne Cos., 
Mich.) ; 3,057.1 2.126 814.2) 2,961,017 2.519| 679,538' 401,053 101,133] 4,518,465 4,053,858 2.364) 4,979) 2.362 ‘111 
38. Duluth-Superior (St. Louis Co., Minn.; Douglas 
Co., Wis. _— Pore 264.2 .183 74.9) 258,715 .220 76,917 29,192 7,109} 360,012 322,948 .188 4,312] .i97 108 
39. Durham (Durham Co., N. C.) 89.4 .062 23.2 90,995 .077 18 ,668 13,848 3,344] 153,181 141,857, .083/ 6,115] .077 124 
40. El Paso (El Paso, Texas) 161.7, .112 44.6) 128,948 .110 22,640 20,438 4,138} 198,900 179,101 .104 4,016] .107 96 
41. Erie (Erie Co., Pa.) : - 202.5 .141 55.8} 149,561 .127 46 ,393 22,080 3,013} 284,069 248,213 .145 4,448] .139 99 
42. Evansville (Vanderburgh Co., Ind.; Henderson 
Co., Ky. . Sede oaenin 204.1 .142 58.0) 176,677 .150 41,031 19.254 7,808} 330,425, 305,017 .178 5,259) .162 114 
43. Fall River-New Bedford (Bristol Co., Mass.) . 395.5 .275 108.9 274,582 .233 97,136 23,941 7,549 500,176 433,051 .253 3,977) .251 91 
44. Flint (Genesee Co., Mich.) 266.9 .186 71.4) 234,303 .199 69,353 26,331 10,224] 377,196 338,378 .197| 4,739] .195 105 
45. Fort Wayne (Allen Co., Ind.) 171.5 .119 48.7] 178,860 .152 36,514 36 ,035 6,072} 325,082 299,979 .175| 6,160] .157 132 
46. Fort Worth (Tarrant Co., Texas).... 303.6 .211 89.1} 363,003 .309 70,327 80,959 12,620} 508,560 457,938 .267) 5,140] .268 127 
47. Fresno (Fresno Co., Calif.)... 260.3 .181 76.7} 279,049 .237 75,213 29,987 6,466] 378,967, 333,806, .195| 4,352} .205 113 
48. Galveston (Galveston Co., Texas) 99.3 .069 29.1 92,646, .079 23,309 9,018 2,939} 134,160 120,806 070) 4,151] .072 104 
49. Grand Rapids (Kent Co., Mich.) 270.0, .188 76.8} 288,675 .246 71,713 44,463 11,891] 317,546 284,867, .166) 3,709} .194 103 
. Hamilton-Middletown (Butler Co’, Ohio) 42.8 99 , 260 32,207 10,677 -098 
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uth 


° 


Fe . ae eS ba $ 
The Magazine for Smart Young Women The Magazine for Young Homemakers 
... above average income who form Street and Smith’s latest entry in the 

one of the most influential buying homefurnishing field —devoted to young living 
groups in America. --. edited for young couples interested in 


homes, furnishings and fixtures. 


i tall jarecasl 


Sun and start bogs 


THO WEES HITH PH 


. Sports éntertainment fiction apparel hoiies [i 
The Magazine for the Business Girl The Magazine for Young Men 
... edited for business girls whose .-. interested in careers, entertainment, 
incomes mean regular year- sports and world affairs. 


round buying power. 


... almost 2,000,000 young men and women (74% in the 18-30 age group) buy these 
outstanding publications every issue! This market of proven buying power can be 
economically purchased in “combination” by national advertisers who believe that today’s 
sale of their products in this vital market builds a firm foundation for all future sales 


-+- almost 2,000,000 young people acquiring for the first time, not replacing for the last! 


For further information regarding this market write the advertising department of 


STREET & SMITH PUBLICATIONS, INC. 


122 EAST 42 STREET, NEW YORK 175 N. Y. 
CHICAGO LOS ANGELES BOSTON ATLANTA SAN FRANCISCO 

230 N. Michigan Ave. 903 Garfield Bldg 438 Park Sq. Bldg 101 Marietta 275 Post St. 

10, 1948 


121 


a 


re et 


—= 


yY =e 


or 


—— 


nn ET 


Summary of Data by Metropolitan Counties 


RETAIL SALES—1947 a ADVERT s. 
ee ESTIMATES CD 1947 ING 
GYD 1/1/48 ESTIMATES ESTIMATES CONTROLS 
| THREE STORE GROUPS % \Qual- 
%, \Families} Dollars | % (in thousands of dollars) Gross Net % | Per | of | ity 
of (in (in of | Dollars | Dollars f | fam- |U.S.A.\ of 
U.S.A.| thou- |thousands)|U.S.A. (in (in S.A.) ily Po- | Mar- 
8 sands) Food General Drug |thousands)| thousands) ten- | ket 
Mdse. tial | Index 
51. Greensboro (Guilford Co., N.C.).............. .116| 41.0] 158,536) .135 35,471 22,963 5,907} 246,083) 228,031) .133) 5,562) .130) 112 
52. Harrisburg (Dauphin Co., Pa.).. .139 54.8| 162,776) .138 42,776 26,951 5,646] 284,077; 248,220) .145| 4,530) .142; 102 
53. Hartford-New Britain (Hartford and Middlesex 
ON I a ELAS Sa RR 4 425} 164.1] 581,825) .495, 170,152 78, 750 18,364] 1,070,024; 929,775) .542 _ -505, 119 
Holyoke, Mass. (See schedule 118). | 
54. Houston (Harris Co., Texas).................. .472, 192.8] 731,423) .622) 132,372 67,305 21,310] 1,065,480) 959,422) .559) 4,976] .560 119 
55. Huntington-Ashland (Boyd Co., Ky.; Cabell Co., | | 
W. Va.; Lawrence Co., Ohio)................. 3) - 138) 51.4 147,476) .125 36,682 18,892 4,726] 241,180) 222,547) .130) 4,330) .130) 94 
56. Indianapolis (Marion Co., Ind.)............... -0| 379) 165.1 616,892) .525) 124,968 113,478 27,413] 1,075,687, 993,208; .579) 6,014] .523' 138 
57. Jackson (Hinds Co., Miss.).................-. 082} 31.3] 116,069) .099 23 ,253 18,382 4,438] 164,811) 155,745) .091) 4,979) .092; 112 
58. Jacksonville (Duval Co., Fla.)................ 8) .201| 78.7| 264,871) .225 62,165 33,652 11,122] 381,998) 333,621) .195) 4,239} .205, 102 
59. Johnstown (Cambria Co., Pa.)................ 227.3| .158 52.9 151 ,038 tas) 42,490 33,976 2,999} 230,368 201,290| .117| 3,640 129) 82 
60. Kalamazoo (Kalamazoo Co., Mich.)......... 082) 34.6} 118,273) .101) 29,654 16,121 5,434) 178,072} 159,746) .093) 4,617) .093 113 
61. Kansas City (Mo.)-Kansas City, Kans. (Clay and | 
Jackson Cos., Mo.; Johnson and Wyandotte | 
SI ARE Rar tee ee .554| 250.5) 921 205| .784, 199,177; 186,621 48,125) 1,442,581, 1,291,605) .754) 5,156] .723, 131 
Kenosha, Wis. (See schedule 93) | | 
62. Knoxville (Knox Co., Tenn.)......... . 153 55.6 200,627, .171 54,250 24,597 6,279} 292,977, 269,776) .157| 4,852) .160) 105 
63. Lancaster (Lancaster Co., Pa.).............. .0| .152 60.0} 178,429) .152| 43,425 20,568 3,824] 302,446) 264,271) .154| 4,405) .153) 101 
64. Lansing (Ingham Co.; Mich.)................ | “y40l 45.1] 173,208) .147| 38,841) 24,058) «6, 381] 263,160 236,078, .138| 5,235] .135) 123 
65. Lincoln (Lancaster Co., Nebr.) .075 32.7] 124,817) .107 28,910 24,250 4,151] 169,218} 152,117) .089) 4,652} .092) 12 
66. Little Rock (Pulaski Co., Ark.)............... 141 59.4 196,444; .167 34,909 31,367 6,811 286,572; 270,300; .158| 4,551) .157) 111 
67. Los Angeles (Los Angeles and Orange Cos., Cal). 2.791| 1,355.7] 4,803,734) 4.085) 1,207,175) 501,264) 157,958) 7,245,236) 6,381,950) 3.722) 4,707] 3.665) 131 
68. Louisville (Jefferson Co., Ky.; Clark and Floyd 
MN deabusVaduabocaasesckaasveenecnel 391 164.9] 489,762) .416) 118,609 63,424 20,535) 879,148} 814,539) .475| 4,940] .440; 113 
GE. Rinsor (BIRD Go. Ga.).....ccccccccccvcceces .074 31.3 90,912) .077 23,488 13,197 2,640} 122,301 111,018| .065| 3,547} .070 95 
70. Madison (Dane Co., Wis.).. Satie Sal aia ae 106 41.7| 173,553) .148 40 ,432 21,001 6,208 211,440, 190,984) .111| 4,580) .121) 114 
71, Manchester (Hillsborough Co., N. H.) ey «112 45.8 124,719} .106 47,190 11,435 2,747) 199,301 182,210) 1.106) 3,978) .107) 96 
72, Memphis (Shelby Co., Tenn.).... a aeaaeae .289| 122.0} 446,106) .379 88,100} 130,248 14,382] 704,650) 648,968! .378| 5,319] .360| 125 
rere -232} 103.1] 443,245) .377 92,981 56,721 22,915) 518,359) 452,752) .264) 4,391] .201) 125 
Middletown, Ohio \See schedule 50) 
74. Milwaukee (Milwaukee and Waukesha Cos., 
SL itddscuchausckeenatuacnaxeiiansces .649| 254.5] 1,077,357) .917| 290,687) 177,893 29,784) 1,555,412) 1,404,928) .819| 5,520) .814) 125 
76. Minneapolis-St. Paul (Anoka, Dakota, Henne- 
pin, Ramsey and Washington Cos., Minn.)... .. .747| 308.6] 1,326,508) 1.129) 315,830) 280,310 39,384] 1,868 948) 1,673,276) .975| 5,422) .976) 131 
76. Mobile (Mobile Co., Ala.)................... - 160 61.4) 169,183) .144 55,416 29,055 8,642) 340,939) 317,551) .185) 5,172] .168) 105 
Moline, lil. (See schedule 32) 
77. Montgomery (Montgomery Co., Ala.)......... 097 39.7 125,181; .107 25,041 16,165 3,051 174,664, 162,682) .095| 4,098} .099) 102 
78. Nashville (Davidson Co., Tenn.).............. -200 79.3) 285,530) .243 70,016 39,952 10,050} 400,220 368,543; .215) 4,647] .220) 110 
79. New Haven-Waterbury (New Haven Co., Conn.) .387| 148.8} 500,592) .426| 155,899 45,365 17,195} 923,146) 801,970) .467| 5,390} .439) 113 
New Bedford, Mass. (See schedule 43) 
New Britain, Conn. (See schedule 53) 
80. New Orleans (Jefferson, Orleans and St. Bernard 
EER a eas .450| 181.1 550,951; .469| 113,361 80,213 22,027} 841,901 761,360| .445) 4,204 .45|/3 101 
Newport News, Va. (See schedule 82) 
81. New York-N. E. New Jersey....... 12,279.4| 8.538) 3,384.3|10,811,315| 9.194) 3,409,922) 1,302,480) 277,350/22,538,772/19,013, 623)11.088 5,618} 10.01/0 117 
(a) (Bronx, Kings, Nassau, New York, Queens, | 
Richmond, Rockland, and Westchester Cos., ' 
So ERR SOA SERIE , 50} 2,503.0] 7,818,539) _ 2,401,335} 1,013,829) 201, 100}17,320 ,549/ 14,388,585) 8.391) 5,749] 7.440) 119 
(b) (Bergen, Essex, Hudson, Middlesex, Mon- | | 
mouth, Morris, Passaic, Union Cos., N.J.)..] : .7| 2.288 881.3] 2,992,776) 2.545) 1,008,587 288 , 651 76,250] 5,218,223) 4,625,038) 2 697) 5,248] 2.570) 112 
Niagara Falls, N. Y. (See schedule 17) | 
82. Norfolk-Portsmouth-Newport News (Hampton, | | 
Newport News, Norfolk, Portsmouth and South | | | | 
Norfolk cities; Elizabeth City, Norfolk, Princess | | 
Anne and Warwick Cos., Va.)................. 547.8, .381 140.0] 396,217! .337 109 975) 43,948 15,611 670,272 610,686; .355) 4,362) .355 93 
Oakland, Calit. (See schedule 106) | | 
83. Oklahoma City (Oklahoma Co., Okla.)......... 280.7; .195) 85.6 291 ,373| .248) 51 a 46, 480) 13,213) 443,889 397,948, .232| 4,649] .229) 117 
84. Omaha-Council Bluffs (Douglas Co., Nebr.; | | 
Pottawattamie Co., lowa).................0005 353.9} .246| 103.3) 380,639) .324 96, 463) 50,320 13,644) 656,958 594,575) .347| 5,756] .320| 130 
85. Peoria (Peoria and Tazewell Cos., lil.).......... 221.4 "154 65.9} 231 143) .197) 57,919) 33,371 6,176} 383,900) 333,135) 94) 5,055 -187/ 121 
86. Philadelphia (Bucks, Delaware, Montgomery, | | 
and Philadelphia Cos., Pa.; ene Camden| | | 
and Gloucester Cos., N. J.).. 3,400.9) 2.365) 903.7 2,869,258! 2.441 798,365) 505,581 79,179] 5,246,843 4,590,995 2. 677) 5,080] 2.544, 108 
87. Phoenix (Maricopa Co., Ariz.). 282.8} .196| 79.8] 273,322, .232| 53,113 36,737 9,635] 312,165) 282,094, .164) 3,535) .191) 97 
88. Pittsburgh (Allegheny, Beaver, Fayette, Wash- | 
ington and Westmoreland Cos., Pa.)............ 2,363.9| 1.645) 601.2] 1,861,113, 1.582, 616,518) 393,714 56,455 3,574,636) 3,123,438 _ 5,195] 1.715, 104 
Port Arthur, Texas (See schedule 12) | 
89. Portland (Me.) (Cumberland Co., Me.) ....... 175.0) .122) 49.8} 181,055, 154) 54,202, 19,040 4,725| 276,778) 252,909, .148| 5,078] .145, 119 
90. Portland (Ore.) (Clackamas and Multnomah | | | 
Cos., Ore., Clark Co., Wash.)..... 2.2.0.0... 691.2) -482) 234.8 732,607 -623) 188,093 146, 598 20,644) 1,148,524, 1,033,669 .603 3,172] .584) 121 
Portsmouth Va. (See schedule 82) | 
91. Providence (Bristol, Kent, Newport and Provi- | | 
Se Ss PR lias c'nes sonpvcnsesccscaxcssa 723.5 .503 199.0) 663,379) .564 209,323 75,426 21,448] 1,070,570} 942,244 .550) 4,735) .545 108 
92. Pueblo (Pueblo Co., Colo.) 82.7; .057/ 24.3) 75,.510| .064! 18.497; 10,356) 1,442} 986.456] 77,072) .045| 3,172| .053, 9% 
122 SALES MANAGEMENT 
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Can Grow Fast, too IY 

WTAR-NORFOLK can rj a better expansion ‘ 

job on your sales7e-/,.ssti«ts because: 
Pag 


NORFOLK MARKET, with the nation's greatest metropolitan area 
population gain, '47 over ‘40 (Bureau of Census, '47) is STILL GROW- 
ING ...more customers, more folding money than a year ago. 


For instance, Norfolk market's basic prosperity factors—population, 
bank clearings and individual debits, commercial building permits, 
housing applications, $-volume retail sales, payrolls, customs receipts, 
coal dumpings, ship movements, tourist expenditures, air express and 
freight, residential and business telephones, electric and gas meters 
—in EVERY instance show an upped total for 1947 over any previous 
year (figures by Norfolk Assn. of Commerce). 


And right in line with Norfolk Market's substantial, CON- 
TINUING growth in profit potential for you, WTAR 
keeps right on delivering the BIG share of this amazing 
market. Let us tell you more about what this market- 
media team can do for YOU. 


NBC AFFILIATE 
5,000 Watts Day and Night 


norfolk = 


Operator, WTAR-FM 97.3 Megacycles 
National Representatives: Edward Petry & Co. 
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101. 
102. 


131. 
. Wheeling (Brooke, Marshall and Ohio 


135. 
136. 
13?. 
138. 


TOTAL METROPOLITAN COUNTY AREA... 


U. S. TOTAL . 


. Racine-Kenosha(Kenosha & Racine Cos.,Wis.) 
. Reading (Berks Co., Pa.) 
. Richmond (Richmond City, Chesterfield and 


. Roanoke (Roanoke City and Roanoke Co., Va.) 
. Rochester (Monroe Co., N. Y.).... 
. Rockford (Winnebago Co., 


. Sacramento (Sacramento Co., Calif.) 
. Saginaw-Bay City (Bay and Saginaw Cos., 


. Salt Lake City (Salt Lake Co., Utah) 
. San Antonio (Bexar Co., Texas) .. 
. San Diego (San Diego Co., Calit.) 
. San 


. San Jose (Santa Clara Co., Calif.) 
. Savannah (Chatham Co., Ga.). 


. Scranton-Wilkes-Barre (Lackawanna and Lu- 


. Seattle (King Co., Wash.).......... 
. Shreveport (Caddo Parish, La.).. 

. Sioux City (Woodbury Co., 
. South Bend (St. Joseph Co., 
. Spokane (Spokane Co., Wash.)... 
. Springfield (il1.) (Sangamon Co., 
. Springfield (Mo.) (Greene Co., Mo.) 

. Springfield (Ohio) (Clark Co., Ohio) 

. Springfield-Holyoke (Mass.) (Hampden and 


. Stockton (San Joaquin, Calif.) 


. Syracuse (Onondaga Co., N. Y.).... 
. Tacoma (Pierce Co., Wash.) 
. Tampa-St. Petersburg (Hillsborough and Pi- 


. Terre Haute (Vigo Co., 
. Toledo (Lucas Co., Ohio)......... 
. Topeka (Shawnee Co., Kan.).. 

. Trenton (Mercer Co., N. J.)..... 


. Tulsa (Tulsa Co., Okla.) : 

. Utica-Rome (Herkimer and Oneida Cos., 
. Waco (McLennan Co., Texas) 
. Washington (District of Columbia; Mont- 


. Wil mington (New Castle Co., Del.; Salem 


Henrico Cos., Va.) 


il.) 
Rock Island, tll. (See schedule 32) 
Rome, N. Y. (See schedule 128) 


TE 

St. Joseph (Buchanan Co., Mo. ) 
St. Louis (St. Louis City; St. Charles and St. 
touis Cos., Mo.; Madison and St. Clair Cos., 
Tic rieteentatsecik tag ac 

St. Paul, Minn. (See schedule 75) 

St. Petersburg, Fla. (See schedule 122) 


Francisco-Oakland (Alameda, Contra 
Costa, Marin, San Francisco, San Mateo and 
Solano Cos., Calif.) ... 


Schenectady, N. Y. (See schedule 2) 


zerne Cos., Pa.) 


lowa) . 
ind.) 


Hampshire Cos., Mass.) . . 


Superior (See schedule 38) 


nellas Cos., Fla.) 


| 


Troy, N. Y¥. (See schedule 2) 


N.Y. 


gomery and Prince Georges Cos., Md.; 
Alexandria City and Arlington and Fair- 
ts WU cr cavascaaccecacaccs 
Waterbury, Conn. (See schedule 79) 
Water! 00 (Black Hawk Co., lowa)..... 


Cos., W. Va.; Belmont Co., Ohio) .. . 
Wichita :Sedgwick Co., Kan.)........ 
Wilkes-Barre, Pa. (See schedule 109) 


Co., N. J.) 

Winston - Salem (Forsyth Co., N. C. ). 
Worcester( Worcester Co., Mass.) . 
York (York Co., Pa.)............ 
Youngstown (Mahoning and Trumbull 
Cos.. Ohio; Mercer Co., Pa.) 


Summary of Data by Metropolitan Counties 


POPULATION 


SETIMATES 
CID" 1/1/48 


Total %, Families 
(in of (in 

thou- U.S.A. thou- 

sands) sands) 


174.0 


78, 757.8 54.772 22,351. 


143796.4 .. 39,798. 


121 (46.1 
244.9 .170 67.4 
303.8 .212 80. 
118.6 082 29. 
461.7 321 131 
133.0 .092 39 
236.6 .165 77.2 
239.8 .166 63. 
100.3 070 31 
1,619.5 1.127 449.2 
251.2 .175 67. 
389.4 271 110. 
480.0 .334 168. 
2,221.1 1.545 756.4 
255.4 .178 83.3 
152.6 .106 43.3 
674.7 .470 160.4 
668.9 .465 244.7 
156.8 .109 44.4 
100.3 .070 28.5) 
204.6 .142 56.4 
205.0 .143 69.4 
123.9 .086 36.4 
94.5 .066 29.1 
125.0 .087 35.6 
451.1 .314 120.7 
203.9 .142 69. 
321.5 .223 91. 
215.9 .150 73. 
357.9 .249 113. 
105.0 .073 32, 
383.7 .267 112.6 
111.5 .077 34. 
200.0 .139 50. 
223.5 .155 65. 
273.3 .190 77.6 
117.7 .082 33. 
1,326.0 .923 369.0 

98.0 .068 28.7] 
225.5 .157 60. 
213.3 .148 «66. 
247.4 .172 86. 
121.7 .085 30. 
552.9 .385 147.8 
196.3 .136 57, 
520.3 .361 131. 


Dollars 


1,550, 887 


266 , 135 
332, 662 
502,511 


2,649, 306 
262,374 
116,559 


457,746 
886,617 
157,512 
119, 555 
200, 937 
248 484 
133,412 
98 ,200 
69, 687 


382,991 
213,456 


263, 680 
232,678 


323,864 

99,028 
374,049 
130,693 
209,772 


216,311 
184,975 
89,938 


— 


, 147,891 
107,622 
164,650 
275, 964 


215,912 
113,147 
422,224 
133, 805 


406 ,090 


25,23 232,544 63.985 20,089,146 11,336,642 2,367,140 


117,594,174 


RETAIL SALES—1947 


% 


(in i) 
thousands) U.S.A. 


ESTIMATES 


——— 


THREE STORE GROUPS 
(in thousands of dollars) 


Food General 
Mdse. 
.144 53,158 14,506 
172 59 046 22,025 
.313 84, 559 67,077 
.114 28,178 15,065 
348 =: 112, 538 66,472 
.133 39,383 23,625 
. 252 74,275 33,507 
.181 51,931 24,441 
081 21,799 12,088 
1.319 390,910 222,178 
.226 56,945 55,339 
. 283 72,069 42,636 
.427 «144,468 58 ,068 
2.253 734,846 315,798 
.223 75, 754 29,701 
.099 36,525 16,720 
.390 165,206 75,407 
-754 192,409 143,612 
.134 30,107 18,007 
.102 27,771 22,743 
171 44,517 25,814 
211 57,179 36,721 
.113 28,392 17,534 
.084 22,099 17,768 
059 27,437 12,327 
.325 128,646 43,574 
.182 57,890 21,135 
224 72,597 49, 468 
198 71, 706 28,683 
.276 68 ,686 45,046 
.084 27,514 21,253 
.318 ~=—.:111, 606 68,163 
111 28 ,563 13,065 
.178 66 ,066 32,040 
184 46,421 34,014 
158 57,858 19,657 
.076 21,629 12,383 
-976 311,393 167,488 
092 22,765 13,000 
141 52,250 20,752 
. 235 63,775 24,144 
.184 64,404 17,604 
096 22,715 12,601 
.359 159,687 46 , 386 
-114 35, 585 17,805 
-346 «126,696 60,244 


Drug 


49,799 


70,137 
6,998 
3,542 


11,146 
4,457 


7,484 
7,252 


17,310 
3,255 
12,697 
4,618 
4,193 


9,635 
4,125 
2,987 


51,311 


9,030 


EFFECTIVE BUYING INCOME— SALES 
1947 — 
| 
GYD ESTIMATES CONTROLS 
Gross Net % | Pe of ity 
Dollars Dollars of fam- |U.S.A. of 
(in (in S ily Po- Mar- 
thousands) thousands) ten- ket 
tial Index 
226,418 204,512 .119 ae -127 105 
305 ,273 266,741 .155 3,958) .163 w 
437,667 398,764 .233 4,954) .253 119 
154,486 140,684 .082 4, -092 112 
797 , 503 662,506 .386 5,0 362 «113 
228,944 198,670 .116 5, -116 12 
416,012 366,445 .214 4,747) .216 13) 
335,968 301,393 .176 4,746) .176 16 | 
147, 766 131,447 .077 4,173) .077 110 
2,525,381 2,235,747 1.304 4,977] 1.273 113 
418,110 384,145 .224 5,734) .215 123 
546,000 491,651 .287 4,441) .283 104 
651,824 574,147 .335 3,40! .362 108 
4,320,278 3,805,657 2.219 5,031) 2.074 13% 
389 ,073 342,708 .200 4,114) .202 113 
205 ,093 186,172 .109 4,3 105 90 
828,194 723,658 .422 4,512, .422 9 | 
1,280,663 1,149,501 .670 4,698) .654 141 
250,625 227,102 .133 5,11 129 —s«t1F 
232,329 216,970 .126 7,61 108 «OK 
297,559 274,581 .160 4,868) .160 113 
391,374 351,353 .205 5,063} .195 136 
209, 400 181,710 .106 4,992} .104 121 
156 , 589 139,292 .081 4,787, .079 1 
152,132 135,414 .079 3,804) .075 t 
675,100 584,501 .340 4,843) .330 105 
333,492 293,749 .171 4,257] .168 118 
490,771 407,696 .238 4,46 .231 106 
360, 466 323,482 .189 4,419) .184 123 | 
461,828 403,214 .235 3,56 .250 100 | 
171,888 158,615 .092 4,821) .086 118 ; 
624,303 555,697 .324 4,93 )) 
202,661 186,247 .109 5,33 .103 134 
304, 869 270,215 .157 5,351) .160 115 
| 
338 , 288 303,131 .177 4, 175 «(118 
408 , 982 339,753 .198 4,378) .184 97 
152,880 137,662 .080 4,1 .079 96 
2,382,804 2,039 698 1.190 
159,401 148,883 .088 
259,584 237,715 .138 ' 
407,493 374,399 .218 : 
431,765 322,598 .188 
197,561 182,956 .107 
763,929 661,409 .386 
291,140 254,392 .148 
707 ,856 627,875 .365 
128,251,744 112,461,178 65.885 


"31,296,891 15,701,940 3,624,928 


193,801,256 171,489,520..... 
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Never Underestimate the Power of a Woman! 


c1 Se 


4 a ies . . fee = | 
aqhy has wlwuil Ny LAA lity iy, titel yale hil Laat, 


6 ° e , . 
to Nor the Power of the Magazine Women Believe In. Nearly 2 MILLION MORE 

25 
sib women buy Ladies’ Home Journal — because women are more deeply interested in a magazine 
3 : ‘ : 
9 4 | + edited especially for them. They value above all the useful, inspirational purpose the Journal 

; serves in their lives. That’s why, if women buy your product, or influence its 

4 107 
9 . purchase, you can tell more women, so much more effectively in Ladies’ “"" JOURNAL 
8 
5 | (8 
8 69 ia 
ss | Sought by nearly a MILLION MORE women than any other magazine* 
o)- aan *Monthly OR weekly, with audited circulation. 
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THE IRON AGE ¢ HARDWARE AGE © DEPARTMENT STORE ECONOMIST * BOOT AND SHOE RECORDER ¢ THE opticl! 
COMMERCIAL CAR JOURNAL « THE SPECTATOR LIFE INSURANCE IN ACTION 
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It's actually dangerous! Just consider this: A recent public 
opinion poll showed that fewer than 50 per cent of those inter- 
viewed thought that hard work was worthwhile. And more than 
50 per cent of these persons from all walks of life, all age groups, 
all educational levels were very doubtful of the value of hard 
work in the quest for success. Truly a sad state of affairs in the 
America made great by men and women who, through industry 
and enterprise, climbed from the bottom to the top. 


Perhaps the attitude reflected in the results of this poll explains 
why today it is fashionable to sneer at Horatio Alger—it might 
be interesting to know how many of those who gave their com- 
ments on the value of hard work even knew who Alger was. But 
there was a time when succeeding generations read, believed and 
profited by the works of the foremost exponent of the philosophy 
of strive and succeed—''The Way To Success" series were, no 
doubt, the inspiration for many an outstanding success. 


We, at Chilton, believe that now all who are interested in the 
welfare of America must dip our pens in Horatio Alger's inkwell 
—must use all methods to tell today's true stories of men and 
women who worked their way to success. Surely, there is ample 
material in the stories of those in key positions in our communica- 
tions and transportation industries alone. Let's all work hard on 
this job—then we'll be certain of success. 


CHILTON COMPANY (INC.) 
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i 
OPTICh. JOURNAL AND REVIEW OF OPTOMETRY © THE JEWELERS’ CIRCULAR-KEYSTONE © AUTOMOTIVE INDUSTRIES * MOTOR AGE 
ACTION =* THE SPECTATOR PROPERTY INSURANCE REVIEW © DISTRIBUTION AGE 


MENT) = =MAY 10, 1948 


to 8 often asked questions about 
Iron Age and the metalworking industry 


WHAT IS THE METALWORKING INDUSTRY? DOES THE IRON AGE REACH ALL BUYING FACTORS? 
Eleven major divisions make up metalworking. To- ' A recent analysis shows that Iron Age readership 
gether they are the world’s largest industrial unit. closely parallels the importance of each group that 
All the mills and foundries, the factories and assembly influences buying. Plant & Production Executives 
plants that produce metals (ferrous and non-ferrous) form the largest group; Engineering & Design Execu- 
or anything made of metal are a part of the giant tives the second; Corporate Officials & General Man- © 
metalworking industry. agers the third; Purchasing Executives the fourth; ~ 


and Sales Executives the fifth. 


6 WHY HAS IRON AGE WON SUCH A WIDE AUDIENCE? 
The Iron Age has had 93 years of experience in pub- 


? WHAT DOES IT BUY? 


Annually the metalworking industry spends billions 
of dollars for raw materials, machines, tools, com- 


ponent parts, sub-assemblies and all the countless lishing a magazine keyed to the interests of the whole ~ 
variety of equipment and services needed to make its range of metalworking executives — technicians and ~ 
products and maintain its facilities. management alike. In its pages they find well-bal- © 
anced and authoritative coverage of all the news and © 
3 WHO MAKES THE BUYING DECISIONS? oe developments important to their business. ~ 
ny wonder that Iron Age is more quoted by press 
Buying is a teamwork operation in the metalworking and radio than any other publication? 


industry. Top management executives, engineers, 
superintendents, master mechanics, technicians, works 2 
managers, purchasing agents and often sales managers, WHAT DO READERS THINK OF THE IRON AGE? 
all exert a strong influence. Frequent surveys in the metalworking industry have 


placed Iron Age in the lead in reader preference almost 


4 HOW DOES THE IRON AGE COVER THE INDUSTRY? without exception. Year in and year out, Iron Age 

ee : readers pay more for subscriptions than any other 

The Iron Age’s weekly distribution of 21,000 copies metalworking publication. The annual subscription 

blankets every branch of metalworking. Among the renewal rate — always over 80% — is 81.43 %, higher 
non-specialized magazines serving the industry, The than any other metalworking publication. 


Iron Age has by far the largest paid circulation, and 


with its extremely high multiple readership it provides 

pep phar tecomeg 7 9 pitp g HOW DOES THE IRON AGE RANK WITH ADVERTISERS? 
For many years advertisers have placed more pages 

of advertising in The Iron Age than in any other 

magazine in the world — including all general media 

as well as trade papers. 


You reach the Who’s Who 
of Metalworking through 


The 
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5,223.48 


pages were used 


BY 1,662 


2'/3 times as much advertising 
as any other national hardwar 


advertisers in 


HARDWARE AGE 


a wa 


is Hardware Age 


so overwhelmingly first 
choice with advertisers? 


2,235.89 
pages were used 198 


BY 929 


advertisers in 


PAPER “B” 


—— 


paper 


2,245 
pages were used 


EXCLUSIVELY IN 


HARDWARE AGE 
by 998 advertisers 


pages were used 


EXCLUSIVELY IN 


PAPER “B” 
by 265 advertisers 


because 


— Hardware Age offers the largest circulation (33,700), and the 
only wholly voluntary prepaid circulation, in the national hard- 
ware business paper field. 


— Every other Thursday 21,474 copies of Hardware Age go to 
dealers. Each is seen by an average of 4.6 readers . . . providing 
an audience of 98,700 among retail personnel alone. 


— Hardware Age penetrates to the very grass roots of hardware 
distribution — at least one merchant subscriber in each of 8,821 
towns— small and large alike. (There are only 6,669 towns of 
1,000 population, or more, in the United thoes 


— More than 6,000 copies go to the executives, buyers and sales- 
men of the nation’s 509 wholesalers — over 65% greater coverage 
than is delivered by any other paper. 


— Only Hardware Age editorially gives coverage of current trade 
news and modern merchandising ideas every other week. In its 
advertising pages merchants find the greatest concentration and 
variety of merchandise information and selling ideas vitally needed 
to keep abreast of their sales opportunities. 


\ Hardware Age 


A Chilton Ud) Publication 


Charter Member @ 


100 EAST 42ND STREET, NEW YORK 17, N. Y. 


Watees dollars do double cuty| 


Like many another adman, the department store ad- 
vertising manager sometimes has trouble corralling 
facts, digging out product features, working up ap- 
peals. He’s busy. He works with busy people. He 
can’t devote as much time to your product as you do. 

But, give him the up-to-date information he needs 
—in the magazine he needs and reads to keep abreast 
of all aspects of his job — and he can make your 
advertising dollars stand up and do double duty, by 
spreading a sales-compelling story across the pages 
of his local newspapers. 

And remember — the advertising manager’s office 
is one of the department store doors closed to most 
salesmen, but reached through Department Store 
Economist advertising. Your salesmen must concen- 
trate on seeing and selling one buyer... yet volume 
sales and fast turnover depend on the co-operation 
and interest of the entire team. 


5] 


ECONOMIST 


100 EAST 42d ST., NEW YORK 17, N 


OM 


Store head, merchandising manager, controller, | 
key buyers, training director, advertising and display F 
managers — all have a voice in major decisions. All | 
are readers of the magazine that brings them complete | 
information on store management, occupancy, met. | 
chandising, selling. Economist advertising is the ke | 
to the closed doors. 


DEPARTMENT STORE 


” Mey Lo the Closed Door 
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PAPER “X” PAPER “Y"" BOOT & SHOE 
RECORDER 
CIRCULATION 15,760 3,000 19,473 
free guarantee— A.B.C. net 


distribution no statement paid Dec. 1947 
available 


RENEWAL 
PERCENTAGE (not available) (not available) 81.11% A.B.C. 


ADVERTISING 
pages — 1947 713.08 891 2,683.03 


RATE 


per 1,000 


circulation $17.44 $58.00 $15.41 


For 66 years Boot & Shoe Recorder has been the 
most direct and most economical means of reach- 
ing the great Buying Power of the Shoe Industry. 


*Space in this publication must 
be bought in conjunction with SOURCE: 


one of two other papers S.R.D.S.— February 
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TRANSPORTATION 


INSURANCE 


WAREHOUSING 


/ 


PACKING 


| 


PACKAGING 


= 


SERVICE 


: 


j 
UST TO emphasize that we are starting the New Year right we want ; 
J to point out that we really do practice what we preach. The success of . 
Distribution Age is based on the axiom that distribution costs can be 
reduced by simplification, standardization and the careful integration of the 
eight basic phases of distribution; Handling, Transportation, Finance, | 
Insurance, Warehousing, Packing & Packaging, Marketing, and Service & ¢ 
Maintenance. To quickly clarify and simplify the hard-hitting, helpful 
articles appearing in DA, each article will be labeled, at the running-foot, 
with one or more of the distributive subjects it integrates. This speedy 
reference will aid the 38,995* busy purchasing-executive readers interested 
in and responsible for effecting further distribution economies in their 


organizations. 


This top-flight, active readership is the circulation advertisers expect and 
get when appearing in Distribution Age. You can reach this concentrated 
market, vitally interested in money-and-time-saving distribution services and 
equipment, economically and with results through the advertising columns / 


of Distribution Age. Circulation break-down and rates on request. 


*Latest survey indicates 2.73 readers per copy 


DISTRIBUTION AGE 


THE MAGAZINE 
100 EAST 42nd STREET 


THAT INTEGRATES ALL PHASES OF DISTRIBUTION 
e NEW YORK 17, N. Y. © Telephone: MUrray Hill 5-8600 


REPRESENTATIVES IN LOS ANGELES, CAL. * SAN FRANCISCO, CAL. 
CHICAGO, ILL. * PHILADELPHIA, PA, * CLEVELAND, O. * SEATTLE, WASH, 
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BARRINGTON ASSOCIATES, INC. 


want Consultants to Management since 1926 

ess of 52 Vanderbilt Avenue New York 17, N. Y. 

an be Member Association of Consulting Management Engineers 

of the 

ance, 

ce & | 

I pful 

-foot, 

needy 

rested 

their 

t and 

rated 

~s and 

[umns 

or copy © 
A Professional Consultant and 
Research Service which for over 
20 years has placed special em- 
phasis on the Sales side of busi- 
ness. 
Preliminary discussions are invited and 
entail no obligation. 
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POPULATION RETAIL SALES— 1947 EFFECTIVE BUYING INCOME 
Witade —_ 
ermeare es ING 
SECTION Din CLD estimar ESTIMATES © 1947 7D ESTIMATES CONTROLS 
ee —|— a —_———. ——|- — | —_——__— |__| _~ 
AND | - | | ae 
STATES } | | THREE store Groups | OLD if 
} (in thousands of dollars) Net % | 
Total ~— ESTI- Gross Net Farm of | Quality 
(in % Families | Dollars | % MATES Dollars Dollars % Per | Dollars |U.S.A.| of 
thou- (in (in of General (in (in (in of | Fam- (in Poten-| Market 
ands ) SA. ~|thousands) housands)|U.S.A.) Food Mdse. Drug | thousands) thousands) thousands) U.S.A. ily |thousands)| tial | Index 

-_—-eeeeeee —- | ———— memes: ween - — es meee Ge a oe. 

NEW ENGLAND 
Connecticut... . . 2,021 p 1.406 545.8] 1,837,034 1.562! 580, 887 181,635 ,634] 1,381,247] 3,261,762) 2,833,816) 1.652/5,192} 63,901] 1.576) 112 
Maine......... 921.7, .641 252.9] 717,049 .610| 23 64, 667 080 058] 1,015,133) 928,105) .541/3,670| 84,219] .582] 91 
Massachusetts 4,754.0| 3.306] 1,276.7] 3,905,862| 3.32111, zr, aaa 517,640| 116,084] 5,574,632] 6,833, 154/ 5,915,817| 3.450|4,634| 75,023] 3.383] 102 
New Hampshire 547.9, .381 157.2] 404,018] 343) “143 43,069, 31,725 10,571] 150,697) 599,01 7,671| .319/3,484) 31,141) 339) a9 | 
Rhode Island. . . 763.6, .531 210.7] 700,802 .596| 220,353| 77,742} 22,5251 759,265] 1,113,905| 980,381| .572/4,653 7,862) .571| 108 | 
Vermont 366.7) 255 99.8] 328,196) 2m 96,300} 26,860) 7,311] 152,226] °430, 754, 397,510) .232|3,983 987) .251) 9 | 

9,375 | 6.520] 2,543.1] 7,892, 961] 6.711 6.711/2,530,571| 900,269| 229,205 8,477, 125|13,253,723/11,603,300| 6.766)4,563| 323,133] 6.702) 193 | 
| ' 

MIDDLE ATLANTIC | : 

ew Jersey... 4,453.5! 3.097/ 1,202.4] 4,034,374, 3.431\1,346,991/1,382,732, 99,981] 2,941,242] 6,729,781) 5,964,816, 3.478/4,961| 116,254) 3.388, 109 | 
New ~~ gree 14, 164.3, 9.851, 3,974 .6]11,931, 236| 10 .146|3, 569, 342\1,541,542| 306,394|33, 276, 718|25, 561, 415/21, 234, 525|12.383|5,343|  432,876]11.205, 114 
Pennsylvania. ... 10,332.0| 7.185| 2,695.9 7,825, 805, b 6552, 370, 2581, 324,053, 211,817] 9,213, 469114, 133, 041, 12,349, 147| 7.201)4,581) 452,496] 7.034) 9 
28,949 .8/20.133) 7,872.9 23, 791,415|20 .232\7, 286, 586|3, 248,327, 618, 192145, 431, 429146, 424, 237 39, 548, 488|23 .062 5,023) 1,001,626/21 627) 107 

EAST NORTH CENTRAL | | | 
Ilinois.......... 8,261.3; 5.745] 2,371.4] 7,756, 483| 6.596|1,830,042'1,425, 149| 241,060] 12,569, 260113, 960, O16 12, 114,414) 7.064)5, 109) 1,002,316)6 660 | 116 
indiana 3,889.8] 2.705] 1,129.6] 3,199,643| 2.721| 768,192| 438,783 106, 995 2, a7, 622 5, 192,696| 4,792, »306| 2.794)4, 242 +325) 2.754) 102 
Michigan......... 6,294.1] 4.377] 1,722.6] 5,605,334) 4.767|1,401,057| 691,978 480| 8,772,007) 7,869,262) 4 .589|4, 568 »327] 4.600} 105 
eS cas 7,813.6] 5.434] 2,218.4] 6,372,210| 5.419|1,811,578| 924,191 ve. ? 308" 90311, 269, 322/ 10,030,619] 5.849/4,522} 709,810] 5.636 104 
Wisconsin... .... 3,320.3| 2.309 884.5] 3,127,073) 2.659) 14, 409! 351,412; 82,39E] 2,102,465] 4,404,816| 3,978,841| 2.320/4,498| 810,176 2.420) 105 

29,579.1/2).570| 8,326 .5|26, 060,743) 22 .162'6,625, 278|3, 831,513 801,031}30, 620, 730/43, 598, 857/38, 785, 44222 .616/4,658| 3,703,954)22.070| 107 

WEST NORTH CENTRAL 

“~ pases 2,620.0} 1.822 749.9} 2,339,618] 1.990) 517,104) 252,587) 66,983] 2,054,894] 4,055,921) 3,788,287) 2.209/5,052| 1,383,332] 2.066 113 
Kansas... 1,925.5] 1.339 570.8] 1.697.306) 1.443} 441,037] 167,344] 61,253] 1,525,132] 2,588,264| 2.378,643| 1.387/4,167| '749,921| 1.394] 104 
Minnesota... 2,916.3} 2.028 782.8] 2,741,469| 2.331| 639,607, 397,733| 72,219] 3,294,967] 3,619,321| 3,240,455| 1.890/4,140| 888,061] 2.050 101 
Missouri. . 3,872.5] 2.693} 1,121.3] 3,262,467| 2.774| 767,198| 475,374| 132,880] 5,647,348] 4,942,116] 4,396,214) 2.564/3,921| 731,141] 2.653) 98 
Nebraska 1,305.7} .908 370.5] 1,170,892) .996 3 129,030 38,827] 1,550,552] 1,762,827| 1,584,680| .924|4,277 9, .942| 104 
North Dakota... 555.1 .386 136.0] "464,675, .395| 96,411) 47,436] 12,547] 491,848) 725, 676,605, .395|4,975| 424,081} .393, 102 
South Dakota 570.7} .397/ 150.8) 554,577| .472) 112,553| 47,639) 16,005] 337,753] 857,304) 815,234) .475|5, 406 : 459 116 
13,765 .8| 9. = ~ 3,882.1112, 231, 004 10 .401 2 861,596|1,517,143 400,714 14, 902, 494]18, 551, 692/16, 880,118] 9.844/4,348| 5,179,773] 9.957) 104 
| | | 

SOUTH ATLANTIC 
Delaware. ..... 293.4) .204/ 80.9] 248,043, .211| 71,534) 18,650) 5,8 607,378] 495,321) 361,104) .211|4,464 6,537] .209| 103 
District of Columbia 834.0) .580 236.7] 904,435) .769| 236,163) 158,525!  44,65§] 1,324,560] 1,855,703| 1,576,557| .920/6,661|.......... 807| 139 
Florida...... fi 2,381 .3| 1 .656 697 .6| 1,993,008) 1.695| 476,307| 226.841, 86,446] 1,384,824] 2,747,226] 2,399,321| 1.399/3,439| 227,509] 1.539, 93 
Georgia. 3, 247 .0| 2.258 827.4] 1,913,937 1.628] 470,115| 327,491| 63,52&| 2,314,837] 2,904,817] 2,637,076 1.538/3,187| 366,858] 1.709| 76 
Maryland... .. 2,211.6] 1.538 576.8] 1,753,631; 1.491] 519,646] 278,230 53,843] 2,446,624] 2,950,675] 2,472, 236| 1.442/4,286| 135,631] 1.476, 9% 
North Carolina.......| 3,710.0) 2.580 846.1] 2,171,729) 1.847) 477, 190 '272| 67,286) 2,629,916] 3,578,617| 3,314,412) 1.933/3,917| 522,354] 2.036 79 
South Carolina 1,896 .0| 1.319 456.3] 1,095,071] .931) 271,985] 145,146) 34,480] 908,947] 1,575,252| 1,476,586] .861/3,236| 228,018] .974 74 
Virginia... 3,002.5] 2.088 728.0] 1,921,520] 1.634 474,175} 236,268 65,007] 1,951,257] 3,023, 213| 2,754,896] 1.606|3,784| 307,418] 1.711, 82 
West Virginia 1,859.3) 1.293 445.4) 1,057,161] 899) 274,086) 152,545) | 27,4 758,084) 1,879,635) 1,746,234) 1.018/3,921) 123,842) 1.037| 80 

19,435 .1/13.516| 4,895.2 |13,058,535|11. ~ ,271,201|1,839,968| 448, 530] 14, 326, 427121,010, 459| 18, 738, 422| 10 .928/3,828| 1,948, 167|11.498| 85 
| 

EAST SOUTH CENTRAL | | 
Alabama. . . .....) 2,821.4) 1.962) 701.1} 1,696,223] 1.442] 383, 433| 200,589] 50,880) 1,440,719] 2,467,162 2,297,917) 1.340|3,278 262, 012| 1.495; 76 
Kentucky. ....... 2,769 .6| 1.926 715.0] 1,579,242) 1.343) 418,923) 191,366) 54,831 1,398, 729 2,509,911 2,326,737| 1.357|3,254| 481,276] 1.467| 76 
Mississippi ... ey 1.460 542.1] 1,008,419} .858| 251,863| 123,557 33.4 799, 872| 1,405,592) 1,328,302] .775|2,450| 316,815] .937) 64 
Tennessee... 3,097 .4| 2.154 791 .4} 1,845,698) 1.570 452,646] 310,665] 59.37 2,210, 690 2,813,617| 2,590,807] 1.511|3,274) 417,812] 1.657, 77 

10,787.7| 7.502) 2,749.6] 6,129,582) 5.213|1,506,865| 826,177) 198,579] 5,761,010] 9,196,282 8,543,763| 4.983|3, 107| 1,497,915 - 74 
| | | 

WEST SOUTH CENTRAL | | 

SD spsiiescased 1,902.5 1.323 505.5) 1,076,657, .916| 239,811) 125, 584 37,2 790,698] 1,541,117) 1, 453, 226 .847\2,875| 317,873] .963) 73 
Louisiana... 2,562.5] 1.782! 671 .9| 1,495,839| 1.272) 327,488) 196,738| 57,795] 2,328,260] 2,293, 156| 2,073,986, 1.209/3,087| 201,469 1.34375 
Oklahoma.......... 2,310.9) 1 .607| 634.2) 1,454,679) 1.237| 352,475) 195,217} 59,277] 1, 403,511] 2,128,304) 1, 07, 116| 1.112/3,007| 497,943] 1.249) 78 
Texas...... 7,092.0) 4.932) 1,951.8} 5,417,949) 4.607/1,340, 136) 757, 456) 209,841] 5,582,353] 7,800,141| 7,023, 713) 4 .09¢ 4.096|3,599| 1,228,065] 4.415, 90 

13,867.9| 9.644] 3,763.4] 9,445, 124) 8 .032| 2, 259, 910/1, 274,995 364, 159] 10, 104, 822113, 762, 718/12, 458,041| 7.264|3,310| 2,245,350] 7.970, 83 
| | 

MOUNTAIN | | 
Arizona... 660.0} 459] 183.1] 562,158} .478| 132,786, 75,006, 20,945] 278,628] 764, 926. 691,240! .403|3,775| 87,708] .436| 95 
Colorado............. 1,154.7| 803 347 .4] 1,212,052] 1.031) 288,238] 198,258) 48,014} 1,034,840] 1,611,948) 1, 437,914, .838\4,139| 225,032] .889| 11! 
idaho. . 493.2} .343 137.3] 508,000) .432| 117,860, 58,687, 13,337] '279,647 206 674,984, .394/4,916| 195,261] .395| 115 
Montana ......_. 496.1] .345 150.1] 553,493) .472) 142, 626| 57,166 14,227) 321,783] 844,465, 787,818) .459/5,249 212,972] .440| 128 
Nevada. . 139.5| .097 35.1| 166,051 .140| 46, 768, 17,839, 6,4 76,117] 241,503 213,429 .1246,081 24,076] .124| 128 
New Mexico... __ 547.9) .381 139.0] 361,775| .308| ,364| 37,604, 12,152) 174,823] 566,341! 514,905, .300|3,705| 81,722] .319 8% 

3 637.0|  .443 161.1] 516,666 439 111,005, 84,229, 15,706| 633,541] 793,867, 729,262; .42514,527) 94,572 433) 9% 
Wyoming 273.2 .190| 80.0] 254,542 .216/ 61,363) 19,562) 8,6 | 383, 404, 354, 249) 207/4,428, 63,510) | .206) 108 
4,401.6 | 3.061) 1,233.1 4,134,737| 3.516) 984,010) 548,351 139,499] 2,901, 147 ; 60 5,403,801| 3.150/4,382) 984,853] 3 .- 106 
| 
| } 

PACIFIC a _ | 
California............] 9,897.8] 6.883) 3,295.9]11,117,517| 9.454/3,022,907/1,189,144, 324, 24s) 12,027,244 16,843,390) 14,835,832 8.651/4,501| 1,081,615] 8.538) 124 
Oregon bape 1,541.5) 1.072) 503.3] 1,498,103) 1.197, 363, 8 210,624, 36,554] 1,499,506] 1,918,693, 1,727,203, 1.007/3,432) ' 207,327] 1.077| 100 
Washington... 2,194.4) 1.526 733.1 2 324,453| 1 87 584,768, 315, ct 64,217] 2,904,545] 3,303,545 2,985,110) 1.729\4,044 341,420 1.763) 116 
. 13, 633.7) 9.481) 4,532.3 | 425,017] 16,431, 295 22,065, 628|19, 528, 145 11 .387|4,309| 1,630,362]11 8 120 

TOTAL U. S. A. rere "39,793 .2]117,594,174) ot — faa = e248 148 956,478 193,801,256]171,489,520'...... 4,309|18,515,133]......| ... 

HAWAII 525.5}. 113.1] 459,139) 173,967' | 78,918! 265,260] 766,820! 645,277! “= Ree .377| 104 
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| ALL THE FACTS ABOUT THE 
—| PHILADELPHIA MARKET 
‘,| STRAIGHT FROM HEADQUARTERS! 
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4, 8 
7; 07 s. 
J = Bes, The Bulletin gives you all the facts and figures 
7 = about the flourishing Philadelphia market today ... keeps you 
oe right up to the minute on consumer preferences in America’s 
0} 107 third largest city. 
‘al Here are four exclusive, fact-filled guides to bigger and 
14 104 better business in Philadelphia—four more reasons why the 
3) 8 headquarters for market and consumer information in Phila- 
| delphia is The Bulletin—largest evening newspaper in America! 
7 104 
| 1 THE BULLETIN 1948 CONSUMER ANALYSIS OF THE PHILADEL- 
+4 = PHIA MARKET—the third annual over-all picture of Philadelphians’ 
: ® shopping and living habits, 
76, 96 
7 
- . 4 2 “THE PHILADELPHIA MARKET"—a 26-page book which gives all 
—|—— : available data for the entire retail trading area, breaks down 
" . the city into 7 sales areas and each area into routes. 
5 1% OF 
. a 3 ROUTE LISTS — Complete route lists of grocery stores and drug 
o7 a stores, designed on an entirely new basis, include maps and descrip- 
56} 4 tive data on population, families, and rental values of Philadelphia 
divided into 50 routes and 7 sales areas. Fits in with the territorial 
63,73 arrangements of the study outlined in item 2. 
43, 5 
rs 7% OF 
15, 0 & 
a oS ee @ pirectory OF FOOD DISTRIBUTORS AND MANUFACTURERS’ 
? REPRESENTATIVES IN PHILADELPHIA AREA—96-page book listing 
| 5 officers and buyers of the grocery chains and super-markets, 
39 rf retail-owned warehouses, wholesalers, voluntary groups and man- 
95) 115 ufacturers’ representatives. 
“2 | In Philadelphia— 
3 
06, 108 nearly everybody Get all of this wealth of information—straight from market 
42} 106 reads The Bulleti headquarters in Philadelphia —The Bulletin. It’s yours for the 
> Sea asking. Simply use your letterhead and write: National Adver- 
a = Evening and Sunday tising Department, The Bulletin, Philadelphia 5, Pa. 
763| 116 
378, 120 
s77| itd 
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/ YOU CAN 
JUDGE A we \ 
MAN, 


\ BY THE COMPANY / 
\\ WE KEEPS! 4 


= sixteen years, Free & Peters has “kept 
company” with an ever-increasing group of the 
best-managed (and most productive) major 
radio stations in America—and with an ever- 
increasing list of the most successful radio ad- 
vertisers and agencies in this country. 


EXCLUSIVE REPRESENTATIVES: 


MERE 2 


TERRE HAUTE 


NEW YORK 
ST. LOUIS 


TELEVISION 
FT. WORTH-DALLAS 


WBAP.-TV 
WPIX 
KSD-TV 


SALES MANAGEMENT 


ALBUQUERQUE KOB 
BEAUMONT KFDM 
BOISE KDSH 
BUFFALO WGR 
CHARLESTON, S. C. Wwcsc 7 
COLUMBIA, S. C. wis ; 
CORPUS CHRISTI KRIS | 
DAVENPORT woc 
DES MOINES WHO 
DENVER KVOD 
DULUTH WDSM 
FARGO WDAY : 
FT. WORTH-DALLAS WBAP , 
HONOLULU-HILO KGMB-KHBC ‘ 
FREE & PETERS, INC. 2: | 
? . INDIANAPOLIS WISH 
KANSAS CITY KMBC-KFRM | 
; ee ; LOUISVILLE WAVE : 
Pioneer Radio and Television Station Representatives MILWAUKEE WMAW 
Since May, 1932 MINNEAPOLIS-ST, PAUL WTCN : 
NEW YORK WMCA 
NORFOLK WGH | 
OMAHA KFAB 
PEORIA-TUSCOLA WMBD-WDZ 
NEW YORK CHICAGO DETROIT i agente toe 
RALEIGH WPTF 
ROANOKE WDBJ 
SAN DIEGO KSDJ 
ATLANTA FT. WORTH HOLLYWOOD SAN FRANCISCO ST. LOUIS <n 
SEATTLE KIRO 
SYRACUSE WFBL 


In the Survey of 


ptcceptauce- 


it’s YANKEE! 


"s | adio homes 


‘kept 
f the 
najor In a survey of New England's “effective 
al buying power" the question remains how to 


reach this buying power most effectively. 
And the answer is — with one medium, 


The Yankee Network. 

Yankee's 23 home-town stations give you 
a tremendous audience through the neigh- 
borly appeal of local programs plus Yankee 
regional programs, plus Mutual coast-to- 
coast programs. It's an assured audience 
because each station has local acceptance, 
provides complete coverage of its area, 
which means local impact where effective 
buying power is concentrated. 

The Yankee Network is New England's 
largest regional network. Its 23 home-town 
stations reach 89.4% of New England's 
radio homes. It provides dealer and con- 
sumer acceptance for all of New England's 
principal markets, city and suburban, in 
one package. 


or ES li YS 


pteceptance 2 THE YANKEE NETWORK'S Foundation 


_— TF Se See TT ANN OY te ee STE POO ee 


THE YANKEE NETWORK, INC. 


Member of the Mutual Broadcasting System 
21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC. 
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/ENT 


IT IS NO LONGER TRUE THAT THE 
POPULATION OF LEWISTON-AUBURN (MAINE) 
IS ONLY 58,415... 


aS 
2s roouaron 7) OOO 
, 


% MAINE'S 1ST MARKET IN PAYROLLS “S48 Estimate 
% MAINE'S 2ND MARKET IN POPULATION 
3% MAINE’S 2ND MARKET IN RETAIL SALES 


DON'T PASS UP MAINE'S FASTEST GROWING RETAIL MARKET 


For Complete Newspaper Coverage For Complete Radio Coverage 
of Maine's Fastest Growing Market of Maine's Fastest Growing Market 


The Lewiston Daily Sun WLAsM 


(In The Morning) 


Lewiston Evening Journal —— 
(In The Evening) “ABC'S Most Powerful Voice in Maine” 


A B C Net Paid Circulation 42,561 Represented by 


Represented by KETTELL-CARTER, NEW ENGLAND 
JULIUS MATHEWS SPECIAL AGENCY ADAM J. YOUNG, NATIONALLY 


New England States 


MAIN E— Counties and Cities _ wee Te cata ade aint 


POPULATION RETAIL SALES—1947 EFFECTIVE BUYING INCOME—1947 SALES- 


ADVER- 
ESTIMATES TISING 
CD 1/1/48 yD ESTIMATES SM ESTIMATES CONTROLS 


CITIES Fami- (in thousands of dollars) | Farm 
lies Gross | Net | Dollars 
0 | % in | Dollars | % | % | Estimate | Dollars | Dollars | % | % (in 
thou- | of | of | thou- (in | of of General | Dollars (in (in | of | of Per | thou- 
sands) | State! USA |sands)| thousands)! State USA | Food Mdse. | Drug in thousands) | thousands)! State’: USA | Family | sands) 
i : thousands) ae wars 

Androscoggin 1) 9.12! .058! 22. 74 ,358/10.37/ .063/ 19,976 8,184! 1,315]........ 100,891! 92,254! 9.941 .054! 4,100 
Lewiston wisi kets 7.3) 5.13) | f 50 564 7.05 .04: 12 ,037 7 826 823 26 711 60 ,131 55 ,037, 5.93) .0: 4 625 
Auburn ; 23 .6| 2.56) | x, 14,946 2.08) . 5 ,237 167 eee 29 ,460 26,915 2.90 .016 4,017 
Aroostook er ‘ ‘ ‘ 56 ,934 7. ‘ 15,489 5,588 1,293 73 ,283 67 ,009 A 3 ,269 
Cumberland : ‘ t ° ; 181 ,055 25 . ° 54,202, 19,040 4,725 a 276,778  252,90927.25 . 5 ,078 
Portland 7.6 9.50 . 25 .8 127 463.17 .78) . 33 227 17 ,366 3 408 26 181 ,718 166 131/17. 08 6 ,439 


COUNTIES | | | THREE STORE GROUPS | Net 


Franklin ‘ . d d 12,767 1. d 4,132 738 373 d d 3,215 
Hancock A J d : 24,347 3. d 10 ,808 1 ,536 ’ oP ‘i d 3 ,588 
Kennebec ; ‘ . d ‘ 66 828 9. d 7 ,289 ; j = ® d 3 ,834 
Augusta. . 22.5) 2. . r 22 120 3.09 .O1§ h 817 1 ,266 4 254 
Waterville 20.3! 2.5 . 5.5 23 ,924) 3.: : ) 53! 4,970 4 590 


Knox ahaed ‘ ‘ d ‘ 22,243, 3.10 . 1,733 3.16 . 3,295 

Rockland. . : . d 3. 13 324, 1.86) . 0 1 ,627 36 2 ,706 5, 386 1.55.00! 4 641 ‘es 
Lincoln 4 2. d 5.9 12,814, 1.79 . 557, ‘ ‘ 1. d 2,737, 1,390 
Oxford ‘ ‘ ‘ ‘ 28,252 3.94 .024 1,898 , . 4.01 3,265 3,155 


® SM, 1948. a sit ; ; Before using these figures, see explanation page 19. 


CAPSULE INFORMATION 


A complete summary of Metropolitan Areas will be found on page 120. This 
is a consolidation of all the metropolitan figures listed at the ends of states. 


— 


SALES MANAGEMENT 


ave 


MAINE 


Cities shown are those having 
retoil sales of $15.0 million or 
more in 1946 


¥ 


oes x Sy P ne BER 1946 Retail Soles in Excess of $100 million 


1946 Retail Sales $50.0 Millidn to $99.9 Million 
EA 1946 Retail Soles $25.0 Million to $49.9 Million 


1946 Retcil Sales $10.0 Million to $24.9 Million 


Copyng! t by 


Sales MANAGEMENT 


ee 


COVERING THE LAKES REGION 


New England's Vacationland 
Serving 43 Communities 
ACOMGA | NEW 
Y 
250 W PB 1540 KC 


u Fd) 


Ss) MUTUAL BROADCASTING SYSTEM 


oy 


HAMPSHIRE 


YANKEE NETWORK — 


PLYMOUTH 


New Hampshire's 2nd Largest Market 


71,887 (1940 Census) 
Summer BONUS Audience 
61 66 N. H. STATE PLANNING 
? AND DEVELOPMENT 1945 
"One of the NATION'S PIONEER RADIO STATIONS" 
AUGUST 24, 1922 


BRISTOL® 
LACONIA 


{ 


Represented Nationally by McGeehan and 0’ Mara 


MAY 10, 
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Has the NEW LOOK | 


BANGOR-MAINE anatie'. ‘ue! 


@ W. T. Grant Company's new @ Bangor's Quality of Market 
pe department store is your Index is 38°%/, above the national 
tip-off to what's going on in level, 

Bangor these days! Retailers and 

wholesalers are building, remodel- @ The Bangor market demands 
ing, expanding, to keep pace with your attention now! The Daily 
Greater Bangor's demands for News will do the job for you. It's 
more goods. the largest daily in the state... 
®@ Bangor's retail sales—up 28%, providing full coverage in the city 
over 1946 — just $141,000 less on = — anny r ) 
than total buying income . . . em- 1 while reaching ° O° 

phasizing non ties of out-of- the families in the seven-county pg M hag Pro Be gy 
town shoppers. Greater Bangor market. F 


The Bangor Baily Hews Represented by SMALL, BREWER & KENT INC. 


Maine's Largest Daily Newspaper New York—Chicago—Boston—Los Angeles—San Francisco 


| 
| 
S 
m 
| 
A LTE FT 


. The “SM” symbols mark original, exclu- 
MAIN E— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES. 
ESTIMATES TISING 
) GYD 1/1/48 yD ESTIMATES SALES SM ESTIMATES CONTROLS 
/ ii ns or 
COUNTIES | THREE STORE GROUPS| 1947 Net % |\Qual- 
CITIES Fami-| (in thousands of dollars) Farm of ity 
! Total | ties Gross Net Dollars | USA | of 
: (in | % | % | Gn | Dottars | % | % | Estimate | Dollars | Dollars | % | % (in | Po- | Mare 
thou- | of | of | thou-} (in of | of |General Dollars (in (in of | of | Per | thou- | ten- | ket 
| sands) | State| USA _— thousands)! State) USA| Food | Mdse. | Drug (in thousands) | thousands)| State| USA | Family | sands) tial In- 
: ee | thousands) sitig, aaall dex 
Penobscot... ..] 103.7/11.25| .072| 27. 86 ,190/12.02) .073| 25,905, 7,170|  3,017).......... 126 ,063| 115,271/12.42| .067/ 4,146! 5 838] 070 | 97 
Bangor... | 33.7] 3.66) .024) 9.3) 51,360) 7.16] .044) 11,415) 6,259] 1,780) 55,364 56,350] 51,510) 5.55 030, 5,539)........ 033 | 138 
Piscataquis...........] 20.3) 2.20) ora 5.7] 10,107) 1.41| 009] 4,258) 587 RES: 17,922) 16,428, 1.77 .010/ 2,882) 1,417) .011 | 79 
oe 26.6] 2.89 018) 7.8) © 14,122| 1.97) .012) 5,671) 1,385 ee 18,189} 16,613, 1.79 010 2,130) 77) 012 67 
Bath...... 13.5) 1.47) .009| 4.0} 11,608) 1.62) .010; 4,650) . a, 15,424) 14,107| 1.52) 008) 3,527)... 009 | 100 
Somerset. . se 36.7) 3.98 026 10.5] 22,730) 3.17) 019) 7,964) 1,401 RE: 32,074, 29,328 3.16 .017 2,793) 3,889} .019| 73 
Waldo...... -.ceeef 19.0) 2.06] 013] 5.6] 11,505) 1.60) .010| 4,477 708) EE 17,983] 16,427, 1.77} .010 2,933, 3,233] .011 | 85 
Washington..........] 35.3) 3.83 025 10.0) 21 1235) 2.96| 018) 8,750 2,349) "SSeS: 26 ,695 24,409 2.63) 014 2,441, (1,461) .017. 68 
York...... --] 105.2/11.42) .073) 29.1) 71,562) 9.98) .061) 25,951) 4,534) 1,628}.......... 84,448 77,218 8.32, .045 2,654 3,756] .055| 75 
Biddeford......... 23.0) 2.49) 16) 5.8] 23,186) 3.23) .020) 7 ,242| 2,725} 411 8,823] 26,004! 23 ,852) 2.57) 014) 4,112)........] 016 | 100 
| | | | 
poereies } an 
Total Above Cities....] 261 .6 30.55) 196| 78.1] 338,504 a7 21 .288| 91,371 42,206 8,060] 293,152] 440,467 402,705 43 .39) .235, 5,156)....... .243 | 124 
State Total........... 921.7|..... 641| 252.9] 717,049|.....| .610 231,520! 4,667| 18,080] 459 ,058| 1,015,133) 928 ,105| Raed | 541! 3,670) 84,219} .582 91 
M AI N E— Metropolitan County Area 
Portiand.......... 89] 175.0|.....| .122| 49.8]  181,055|.....| .154] 54,202| 19,040 TER | 276,778|  252,909|.....| .148| 5,078|........ | .145 | 119 


© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


. ind 
Buying Power’s 6°" ~ downMaine! 


RETAIL SALES increased approximately $148,257,000 during 1947. 
NET BUYING INCOME was up an estimated $117,257,000 over 1946. 


WGAN and WGUY are your combination for complete coverage of 
this rich, steadily growing market! 


National Representatives—Paul H. Raymer Co. ANNETT 
WGAN—FM 101.9 Mc 3,600 Watts WGUY—FM 93.1 Mc 10,800 Watts OT tn. 


BROADCASTING SERVICES 


SALES MANAGEMENT 


CC <TR Tao 


Portland, MAINE 


THE GREATEST DISTRIBUTION CENTER 
and THE GREATEST RETAIL CENTER 


North of Boston 


These facts are emphasized by the figures published in the 1948 Sales 


Management Annual Survey of Buying Power which gives for 1947 


$181,055,000 Retail Sales 


in Cumberland County, of which Portland is the county seat 


and 


$170,260,000 Wholesale Sales 


in Portland 


OF THE RETAIL FIGURES 
$54,202,000 WERE FOOD SALES 
$19,040,000 WERE GENERAL MERCHANDISE 
$ 4,725,000 WERE DRUG SALES 


Merchandise advertised in the 


GUY GANNETT NEWSPAPERS 
PORTLAND PRESS HERALD-EXPRESS & SUNDAY TELEGRAM 


receives the heaviest jobbers and dealer effort 
in the State— gets quick and complete acceptance. 


Portland, MAINE 


PRESS HERALD-EXPRESS & SUNDAY TELEGRAM 
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FRANKLIN: 


LBENNING TON 


MERRIMACK 


“Concord 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


wee 1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
ES] 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


VERMONT- 
NEW HAMPSHIRE 


Copyright by 
led MANAGEMENT 


> 


NEW HAMPSHIRE 


RETAIL SALES—1947 


GyD ESTIMATES 


| of 


/0 


| of | 
USA | 


.018 
012 
.009 
022 
O15 


THREE STORE GROUPS 


(in thousands of dollars) 
General | 

Food | Mdse. | Drug 
7,644] 1,501| 439 
4,776} 1,337! 301 
4,718) 337 401 
9,117 ; 

4,586, 1,838) 352 
10,268, 1,594 854 
5,342) 1,117| 339 
12,174, 2,095, 1,494 
2 ,529 651 289 
47,190, 11,435 2,747 
28,785} 8,125 1,703 
14 817 2 ,782 678 
14,737. 5,257 1,585 
10 964, 4,403; 1,273 
17,592, 2,792) 1,055 
9,267, 2,141 527 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1947 


yD ESTIMATES 


Gross | Net 
Dollars Dollars % 


(in 
thousands) 
) 


(in of 


27,734  25,357| 4.63! | 
18,869, 17,252) 3.15) 
12,819 11,720) 2.14 | 
40,552) 37,077| 6.77| | 
22,163! 20,264) 3.70 


38,456, 35,161) 6.42 
19,707; 18,018) 3.29 
55,348, 50,605 9.24 
12,040} 11,008) 2.01 
199 301) 182,210/33.27 
126 330) 115 ,504/21 .09 
44,626) 40,801 7.45 


68 ,586 62 ,708 11.45 
41 ,152 37 625 6.87 
69 ,843 63 ,858 11 .66 


27 075 24 ,755| 4.52 


i 0 
nds) | State) USA | Family 


TISING 


016 | 100, 


POPULATION 
ESTIMATES 
CLD Vis 
COUNTIES a Sal aa 
CITIES | 
Fami- 
Total | ties 
(in | % | % (in Dollars | % | 
thou- | of | of | thou- (in of 
sands) | State USA | sands)| thousands) | State 
Belknap | 26.0] 4.75| 018} 7.9] 20,646) 5.11) 
Laconia........ 17.6) 3.21] 012] 5.4) 14,747| 3.65] 
Carroll 14.9 2.72 011, 4.5) 10,384) 2.57 
Cheshire ; 40.3, 7.35) .028) 11.8]  26,140| 6.47) 
Keene a 17.6) 3.21) .012) 5.0] 18,302! 4.53] 
Coos 41.9| 7.65, 029} 10.9]  27,433| 6.79 
Berlin 24.6| 4.50) 017; 6.0) 13,696, 3.39 
Grafton... 44.5| 8.12) 031 13.1] 37,857| 9.37 
Lebanon 9.4 1.71) 007 2.6 9 333) 2.31) 
Hillsborough 161.6 29.51, .112) 45.8] 124,719/30.87 
Manchester 93.8:17.13, .065' 26.6 81 ,207 20 .10 
Nashua 38.5| 7.03| .027' 10.3 32 160) 7.96 
Merrimack 59.5/10.86, .041 17.4]  44,442/11.00 
Concord... 32.9] 6.00 .023) 9.6] 30,463) 7.54 
Rockingham 68.8,12.53 .048, 20.21}  50,906/12.60 
Portsmouth 23.5 4.28) 016, 6.6] 23.554! 5.83 
© SM, 1948. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


CARRS KY Re Ta ee 


re 


PHENOMENAL 


has been the growth and 
acceptance of New Hampshire's 


ONLY SUNDAY NEWSPAPER 


The 
NEW HAMPSHIRE SUNDAY NEWS 


from scratch it has steadily increased in 


circulation to 


Over 27,000 


IN ONE YEAR!! 


This is an outstanding performance in journalism 
history. It means this to YOU... 


@ a genuinely interested market @ in a complete metropolitan newspaper 
® getting the news it wants most @ with all features, columnists, 


news service, color comics, plus local interest 


e LOWEST MILINE IN NEW HAMPSHIRE 


NEW HAMPSHIRE SUNDAY NEWS 


Represented by SMALL, BREWER & KENT 
BOSTON NEW YORK 


MAY 10, 1948 
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$18,938,000 


THE BARRE TIMES 


in 


RETAIL SALES 


BARRE, VERMONT 


for the year of 1947 is 


S 
( 


the dominating factor why 


should be on every list of news- 
papers used by national adver- 


tisers in Vermont. 


In Food alone the sales were 


$4,570,000 


The effective buying power per 
family of $4,283 emphasizes the 


above statement. 


The 


EVENINGS ONLY ° 


( 


and Orange Counties, Vermont 


New York 
Boston 


Chicago 
Detroit 


BARRE TIMES 


MEMBER A.B.C. 


is the Home newspaper for Washington 


Represented by 
JULIUS MATHEWS SPECIAL AGENCY 
Philadelphia 
Syracuse 


NEW H, HAMPSHIRE W— (Continued) 


POPULATION 


ESTIMATES 
CLD v8 


COUNTIES 
CITIES | 

| Fami- 

Total | lies 

(in | %| % (in 

thou- | of | of | thou- 
sands) | State USA | sands) 

Strafford... "57.1/10.43| .040| 16.2 
SOE 23 .5| 4.28) 016) 6.6 
Rochester..........] 16.4) 3.00} 012} 4.8 
Sullivan, ........... 33.3, 6.08) .023, 9.4 
Claremont......... 18.8) 3 I 013] 5.4 
Total Above Cities....] 316 .6|57 78 220| 88.9 
State Total... 647.9)... 381) 157.2) 


NE W H AM P SH HIRE— Metropolitan County Area 


Manchester. , ter.......7 


161 8). 


M2) 45 8) 124,7 


VERMONT— ‘Counties and Cities 


Bennington 
Bennington. 

Caledonia...... 
St. Johnsbury. . 


Chittenden.......... 
Burlington. ... 
Essex. 
Franklin. .... 
St. Albans. . 


Orleans... 

Rutland 
Rutland... .. 

Washington. ... 
Barre. 
Montpelier 


Windham..... 
Brattleboro 
Windsor 


Total Above Cities 


State Total. . 
™ SM, 1948. 


16.7| 4.55 
22.0 5.99 
11.3) 3,08) 
24.7| 6 73 
10. 5 2.86 

| 

i 
56.615 .44 
34.9) 9.53) 
6.1] 1.66! 
29.6| 8.09) . 
10.2| 2.77) . 
| 
3.6, .98! 
10.4) 2.83) . 
19.1) 5.20) . 

| 
| 

19.3) 5.26) 
46 612.70 
20.9) 5.69) . 
423/11 53) 
14.1] 3.84| . 
9.6| 2.61) 
29.5| 8.06 


. 
al @ onl 
13.7) 3.75 


012 
015) 
008 
017/ 
007 


-039 
024) 


125.2 34.13 .087 


-255 


LOOKING FOR SOMETHING? 


= 


35.2 


95.8 


*Withheld to avoid disclosure. 


The “SM” symbols mark original, exclu- 
a * ot — sive estimates by S SALES MARAGEMERT. 
RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER. 
ISIN 
GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
- j 4 = | 
| THREE STORE GROUPS| 1947 | Net %  \Qual- 
(in thousands of dollars) | Farm of ity 
EXD Gross Net | Dollars | USA | of 
Dollars | 9 Estimate | Dollars — % % | (in Po- | Mar- 
(in of | General | Dollars (in | of Per thou- | ten- | ket 
thousands) one USA) Food Mdse. | Drug (in fowsands) tous State) USA Family | sands) tial | In- 
__|__{theusands)j_ deisel ; __| dex 
40 ,442/10.01| .034! 13,249] 2,780! 778) pakeetengs 55,168] 50,441| 9.21! .029| 3,114! 2,331] .033 | 83 
18 ,747| 4.64) .016, 4,700) 1,582 352 3,212] 22,882} 20,921) 3.82) .012| 3,170|........ 014 | 88 
12,807) 3.17) 011) 4,189 990) 151 1,043 a 13 ,692| 2.50) .008; 2,853]........ 010 | 83 
| | | | 
| | | } 
21,049; 5.21| .018} 6,380) 2,014 ol aieeaca 31,208} 28,534 5.21| .017, | 3,036 14a 019 | 83 
13 656) 3.38) 012) 3,435] 1,804 313 2,812] 16,832)  15,390| 2.81| .009| 2,850)........ Ol & 
268 ,672,66.50, .228, 93,390) 26,770) 6,278] 99,949] 366 651/ 335,23061.21) .195 © 3,771|........ 210 | 95 
404,018)... cou | 34a) 14 143 069) 31,725) 10 057i] 150 697] 599,015 547,671... | 319) 3,484) 31,141] .339| 99 
124,719|.....| .106| 47,190] 11 435] ~ 2.7471. A 199,36 301] ~ 182, 210)... ++] 106] 3,978)........ | 107) % 
| 12,275) 3.74) .010| 4,004) 170 240] SRE 14,195) 13,078) 3.29) .008, 2,906 6,582) .009 | 75 
19,593) 5.97) 017) 6 343 984 33,578 31,006) 7.80) .018, 4,922) 2,030] .017 113 
11,835) 3.61) 010) 3 ,362 25 360 2,541) 19,297) 17,808 4.48) 010) 5,396)... ..} 009 | 113 
23 433| 7.14) 020, 5,853) 1,129) __ ee: 29,049, 26,792, 6.74 .016| 3,827) 5,200] .018 | 106 
14,435] 4.40) .012) 3,302) oe 294 9,279] 14,002 12,019 3. 25} 008! 4,167)........ 009 | 129 
} | | 
60 ,257|18.36| .051) 21 ,668 9,466 1,501).......... 72,019 66,464 16.72) .039| 4,402 5,668} .043 | 110 
48 ,809)14 .87| 042) 16,373! 9,293] 1,353] 38,118] 54,263, — 50,086/12.60, 029, 5, 164/....... 032 | 133 
2,471| .75 002, 1,131 170) a 4,991) 4,611| 1.16 .003 2,882) 879] .003| 75 
21,103| 6.43) .018| 6,266) 1,275 Se 25,140, 23,215) 5.84 013) 3,015; 7 ,430} 016 | 76 
12 ,240| 3. * 010} 3,210 972 327 4,954] 13 ,793| 12,720) 3.20} .008| _ Wei. 008 | 114 
| | | | | 
1,572) .48) .001| 703 | ° 2,872 2,663, .67) 002, 2,959) 1,135 002 | 67 
6,525) 1.99) .006 1,941] ° | aa 10 ,557) 9,739) 2.45| .006) 3,478, 2,818} .006 | 86 
11,290, ” 010) 3,011] 7 _ Sees 13,659 12,601, 3.17) .007 2,378) 4,182} .009 | 69 
| | | | | | 
} | | | 
17,460) 5.32 015} 4,065 2,028 458)... 20,272, 18,883, 4.70) .011) 3,593) 5,976] .013 | 100 
46 ,374.14.13| .039| 12,320) 4,615) 1,092)....... 63,300 58,47414.71) .034, 4,716] 5,337] .035 | 106 
30 ,700 9 .35| 026} 6,741] 4,226 * 18,616] 30,495 28 ,144| 7.08] .016 4,938]........ 019 | 136 
40 ,992/12.49) .035, 11,204) 2,927 765]. 62,896, 58,036 14.60| .034 5,136) 5,656) .033 | 114 
18,938} 5.77| .016| 4,570) 1,942) 284 6,225] 18,563) 17,133, 4.31) .010| 4,283]........ .012 | 120 
12 ,420| 3.79, .011] 3,286 753| 263 6,710] 13,718; 12,681, 3.19) 007} 4,697)........ .008 | 114 
| | | 
| | | 
29,701) 9.05) .025, 7,993) 2,683 MMU... 000% 34,566, 31,880 8.02) .018, 3,707) 3,454 1 | 100 
16,782) 5.11} 014) 3,912) 2,113 338] 10,907] 16,695, 15,423) 3.88] 009 3,955)........ 011 | 110 
35,150'10.71/ 030 9,798 1,190 i cxercsexe 43,660, 40,268 10.13) 023 3,628 4,640) .026 | 93 
166 ,158 50.63) .141) 44,756) 21,108 3, 219) 97,350] 180,826 166,91441.99 .097 4,742...... .108 | 111 
328,196 .279| 96,300! 26,860 7 ait] 152 2061 430,754, 397,510... 232 3,983 60,987] .251 | 98 


Before using these figures, see explanation page 19. 


The complete Table of Contents is on page 3. 
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2 SRE rs 


UK sales 


...in the growing 9 
VERMONT MARKET = 


e 
ow a 


VERMONT leads all other New England states Check your sales records and see 
in percent of retail sales increase since 1939 if they follow the trend that has 


given Vermont a higher percent- 


Rate of retail sales growth, 1947 over 1939 (1939 = 100) ; 
age of retail sales increase from 


VERMONT I 266 | 050. 1047 than ony teas 


. 8 . 256 England state. 
255 
254 Doesn't your sales and advertis- 
E005 ing program in Vermont need up- 
220 ward revision in order to get 


maximum results from this con- 


sistently growing sales area? 


Survey of Buying Power figures 
point to more profitable sales 
from every advertising dollar you 
spend in selling the Vermont mar- 
ket with the effective state-wide 


coverage of the Vermont Allied 


Dailies. 


VERMONT ALLIED DAILIES 


Rutland Herald . St. Johnsbury Caledonian-Record e Barre Times 


Brattleboro Reformer ? Bennington Banner € Burlington Free Press 
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BOILED-DOWN FACTS (New England Style) 


You know, of course, that U.S. population jumped 8.9% from 1940 to 1947. Did you 


know that the New England increase was 10.5%? * You remember, too, that the U. S. _ 
contains 44.2 persons and 0.59 stores per square mile. Did you know that the average 
New England square mile has 133.5 persons and 1.93 stores? Did you know that New om 
England wholesale sales jumped 15% in 1947 over 1946? - 
Facts prove New England a rich market. Not the - 
least important fact is that 75% of this market can 2 
be reached by your program on WBZ-WBZA! poston - 
NBC afhliate. Represented nationally by NBC 0,000 
Spot Sales. WATTS . 


@ WESTINGHOUSE RADIO STATIONS Inc WBZA springrictn - 1,000 watts 


M AS S A a H U S ig TTS The “SM” symbols mark original, exclu- 
‘oul _ a 7 sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES —1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES wane TISING 
YD 1/1/48 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
| | | | ‘ ~ 7 a ee —— =| pi 
COUNTIES | | THREE STORE GROUPS| 1947 | | Net | % [Qual 
CITIES Fami- (in thousands of dollars) | Farm | of | ity 
Total | lies Gross Net | Dollars | USA | of 
(in | % | % | (in | Dollars | % | % | Estimate | Dollars | Dollars | % | % | in Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA |sands)| thousands)! State| USA| Food  Mdse. | Drug (in thousands) | thousands)| State) USA | Family | sands) tial | In 
ltd nines eek, Oe shana com Rae tect thousands) | ak dex 
Barnstable... 40.4) .85| 028) 12.6]  52,739| 1.35| .045| 20,563] 3,283 1,980).......... 59,447) 51,469) .87| .030| 4,085] 2,105] 034 | 121 
Barnstable 8 .6| 18) 006) 2.5 16 667; .43) .014; 5,879} 1,475) 646 914 12 ,983 pode 19 007) ee 009 | 150 
Berskshire..... 135.0) 2.84) .094| 37.2] 127,610) 3.27) .108| 36,981| 16,674) 3,272).......... 179,025, 154,999) 2.62) .090 4,167) 3,353] .097 | 103 
Pittsfield....... 60.9| 1.28 042) 16.3 62 ,795) 1.61} .053 16,531, 11,089 1 348) 26 140 78 579 68 034) 1.15) .040 4,174) Sa barn 044 105 
North Adams 25.7| .54 .018 7.1 25 909 .66 .022 6 676 4,149 618) 16 ,661 34 848 30,172) 51 .018 4 250 019 | 106 | 
@ SM, 1948. Before using these figures, see explanation page 19. 


The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 


reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 


an : a _ “ - —— 


SALES MANAGEMENT 


iT 


_ FULLSALES CENTER : 


£ 
' 


MASSACHUSETTS (ADVERTISEMENT) ive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 a1 EFFECTIVE BUYING INCOME—1947 Pano 
ESTIMATES TISING 
ES yD 1/1/48 6yD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTI ———_ |-—_ |-— - - yy i | —— —— | —_ -,- 
CITIES | | | 
THREE STORE GROUPS 1947 Net % \Qual- 
Total og (in thousands of dollars) e Net Btn uta | 
ota ies — —- - ross e ars 
(in | % | %| (in| Dollars | % | % Estimate | Dollars | Dollars | % | % | Net | (in Po- |Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of | of Per thou- | ten- ket 
sands) | State} USA! sands)| thousands)! State| USA| Food | Mdse.| Drug (in thousands) thousands)| State) USA| Family | sands) | tial In- 
| | thousands) dex 
: | | | | 
Salem 47.5) 1.00) 12.7 38,519) .99). 12,331, 6,137) 1,361 26,9 58, 764) 50,878) .86) .030| 4,006 
Beverly 31.4| .66 8.6 17,746) .45 6,339, 1,245 650 5,6 37,582 32,538; .55) .019 3,783 
Peabody 25.7) .54) 6.5 12,526} .32 4,934) 406 609 17,31 25, 965| 22,481 38} .013) 3,459 
Danvers 14.2 -299) 3.7 6,655) .171) 2,776) 185 278} . . 13,104) 11,348 19 3,067 
Marblehead 10.8 -226| 2.8 5,041 129) 2,099) 140 210) 9,715| 8,407) .142 3,003 
Ipswich 6.3) .132| 1.7 3,058) .078 1,275 85 127 5,983 5,180; .088) 3,047 
Manchester 2.5 .053) -66 1,189 030| 495 | 33 4 2,267 1,963 033 2,974 
Middleton 2.3) .048) 61 1,098 = 457 31 46 2,165) 1,876} .032) 3,075 
Essex 1.4 029) .37 665 yond 277) 19 1,242 1,074 018) 2,903 
Rowley 1.5) .031 .39 702 018) 293) 20 1,403 1,213) .021) 3,110 
Wenham 1.2) .025 .32 576) .015 249) 16) 2 1,089 943) .016) 2,947 
Topsfield 1.1 .023) 29 522 -013) 218 14) 22 997 864| .015) 2,976 
Hamilton 2.0| .042| 53 954| .024) 398. 28) 1,855 1,604] .027 3,026 
Boxford 1.0 021) -26 468) .012 195| " 20 893 773| .013 2,973 
| | | | 
Salem | | | 
| | | } | 
City Zone 148.9) 3.12) -104, 39.4 s9.719 2.29) oa —_— 8,372 3,494 71,613 163 ,024 141,142 2.39 _ 3,580). . -084) 81 
| | | | | 


H 
$41,142,000 "eT ZONE | Va, 
Effective Net Buying Power nn S\ 


Salem City Zone —> 


JULIUS MATHEWS SPECIAL AGENCY 


Philadelphia Detroit Syracuse 


MAY 


SALEM, MASSACHUSETT 


{- 


eo 


BOXFORD 


complete coverage 


with the ~~ rorspet 


SALEM ay 


EVENING ie 
NEWS was 


OVER 22,000 EVENING ONLY | 
SALEM, MASS. 


Represented by 


DANVERS 


} 


New York Chicago Boston 
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MIDDLESEX 


fos SUFFOLK 
ee J 
i, 
gy _ . on 
HAMPDEN doly ™ P ; NORFOLK 
NORFOLK 


MASSACHUSETTS 


Cities shown are those having re} 1946 Retail Sales in Excess of $100 Million 
retail sales of $15.0 million or 


1946 Retail Sales $50.0 Million to $99.9 Million 
more in 1946 


pe 1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


RS 
Copyright by oy 4. 
Sales MANAGEMENT went) Bij 


M A S S A . H U S E T T S — (Continued) : . 3 ae The “SM” symbols mark original, exclu- 


sive _estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
easeentes SALE ADVER- 
A TISING 
6yD 1/1/48 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES | | ial oo ee | ate | 
CITIES THREE STORE GROUPS 1947 | | Net J  \Qual- 
| Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross | Net Dollars | USA | of 
(in %\|% | (a Dollars 2 % | Estimate | Dollars Dollars | % % (in Po- | Mar- § 
thou- of of  thou- (in General Dollars (in (in of Per | thou- ten- | ket 7 
sands) State, USA |sands)| thousands) ents USA Food Mdse. | Drug (in thousands) | thousands) mae USA | Family | sands) tial | In- 
= } thousands)| _ ’ es eS: 
Bristol...... 395 .5| 8.32| .275| 108.9] 274,582! 7.03! .233| 97 ae 23,941] 7,549]..........] 500,176] 433 3,051 7.32| .253) 3,977| 8,340] .251| 9 
Fall River Ee 130.7] 2.75) .091| 34.9 103 578) 2.65) .088| 31,43 9 1708! 2 269 81,390] 177,658 153,816! 2.60 .090! 4,407/........ 090 | 9 
New Bedford oa 126.0) 2.65; .088) 35.8 105 ,269) 2 69) 090] 33 247; 10 548} 3 ,080 49 ,610 181,758} 157,366) 2.66; .092 4 306]...... 091 | 103 
Taunton 43.7; .92) .030| 11.7 36 069) 92) .031 8 ,265 1,915 604 8 ,809 45 ,781) 39 ,637| .67| .023 > ee 027 | 
Attleboro. . aa 26.6; .56) .018 7 6 19,417, .50 016) 4 —_ 1,259) 281 1 885) 28 ,699 24 847; 42) .014 cf ere 015 | % 
| | | | 
| | | | 
DEED... cccce 5.2) .11| .003 1.6 7,899 .20 .007 3 ,551 374 Re. 9 ,566 8,008, .13 .005 5 ,005 183} .005 167 
Essex...... 549 611.56) .382, 151.4] 348,013 8.91 .296 126,627) 33,760, 11,011]...... 746 847, 646,61910.93) .377, 4,271 7,613) .354) % 
Se 117.4| 2.47, 082 34.5 81,092 2.08 .069 30,004 10,266 2 ,721 34 ,834 160 ,575 139 ,026| 2.35 081 4 030) ’ 078 | 9% 
© SM, 1948. 


Before using these figures, see explanation ‘page 19. 


Testing ? 7A 


Combining a wide variety of occupations and ) 
high incomes on all levels, Lynn (plus the North i 
Shore's 300,000 population) is an ideal test GET RESULTS ; 
market. The Lynn Item — dominating this 1: LY N N IPG bA : 
market — offers you a complete plan for test- { 
ing which has proved highly successful for WITH THE 
others. Why not investigate? Lynn's Oldest Paper—Largest Circulation 4 
—Greatest Advertising Volume 


An index to all county and city data, by states and sections, appears on page 4. 
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NT 


The people of Fall River 


are all for the 


/ 
/ 


/ 
Herald News 


/ 


/ , se 
and its 


ADVERTISERS 


/ 


Fall River's retail sales in 1947 and the Herald 
News’ linage gains again emphasize 

this fact... while offering powerful evidence 
of the confidence advertisers have in 


the pulling power of this newspaper. 


1947 SALES AND ADVERTISING 


Market Gains 


E. B. Income (Net) $153,816,000 11% Gain 
Retail Sales $103,578,000 9% 


Herald News Gains 


FALL RIVER 


Total Linage 9,918,926 


Local Linage 6,919,520 HERALD NEWS 


General Linage 2,184,413 
Others ieee 1,438,642 Fall River’s Only Newspaper 


Dept. Store Linage 1,537,391 FALL RIVER, MASS. 


KELLY-SMITH COMPANY ... National Representatives... NEW YORK * PHILADELPHIA * CHICAGO 
DETROIT » BOSTON + ATLANTA + LOS ANGELES « SAN FRANCISCO 
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HAVERHILL, MASS. 
A $67 MILLION MARKET 


(Sales Management Est. Net Effective Buying Income 1947) 


A VITAL SECTION of the RICH INDUSTRIAL 
LOWELL - LAWRENCE - HAVERHILL METROPOLITAN DISTRICT 


No merchandising or advertising campaigns in this section of Massa- 
chusetts can be complete without the HAVERHILL MARKET and the 


HAVERHILL EVENING GAZETTE 
17,340 ABC Net Paid Circulation Sept. 30, 1947 
acicis cece WARD-GRIFFITH COMPANY INC. oun 


Representatives 


; . 7 ; The “‘SM’’ symbols mark original, exclu. 
MASSACHUSETTS — (Continued) > sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES moni TISING 
ISIN 
V1/48 GD ESTIMATES SALES SM) ESTIMATES CONTROLS 
COUNTIES | ill et eee l 

CITIES | THREE STORE GROUPS 1947 | | Net %  \Qual- 
Fami- (in thousands of dollars) | | Farm of | ity 

Total lies | EXD Gross Net | Dollars | USA of 
(in % % (in Dollars % % | Estimate | Dollars Dollars | % | % (in Po- §Mar- 

thou- of of thou- (in of of | General Dollars (in (in of | of Per thou- ten- ket 

sands) State USA sands)|thousands) State USA| Food Mdse. Drug (in thousands) | thousands) | State| USA | Family | sands) tial In- 
- thousands) ae wa | | | \e 
Lawrence ..| 96.0} 2.02! .067| 25.6] 69,953! 1.79) 059! 21,010; 7,420 2,326] 40,088] 129,144! 111,812| 1.89! .065| 4,368|........ 064 | 96 
Haverhill.... 51.8 1.09 .036 14.7 33 761 386 .029' 12,162 3,990 793 18 ,831 77 896 67 442) 1.14; .039 ee 035 97 
Salem 47.5, 1.00; .033, 12.7 38,519, .99 .033 12,331 6 ,137 1 361 26 ,925 58 ,764 50,878 .86 .030 4 ,006]........ 032, 97 
Beverly 31.4) 66) .022 8.6 17,746, 45, .015 6 339 1 245 650] 5 ,639 37 582 32 538, .55) .019 3 ,783 , O18 8 
Gloucester 27.1 57 019 7.7 16,015, 41) .014 5 ,952 1,157 487 3 ,697) 34 ,165 29,580 50 .017 3 ,842 a 016 My 
Peabody 25.7, 54) 018 6.5 12 526; .32) .O11 4 ,934 406 609) 17 ,317 25 ,965 22 ,481 38 013 3 459 ee 013 72 
Newburyport 16.2 324 Ol 4.6 13,228) .34 O11 4 560 1 ,220 193 5,111 25 ,282 21,889 37 .013 4 758 ake 012 | 109 
Franklin 54.2 1.14 .038 15.4 48,703 1.25 .041 14,885 4,443 Cee wik conus 71 ,063 61,526 1.04 .036 3,995 5,003} .038 100 
Greenfield 19.5 Al O14 5.6] 27,039, .69 .023 7,378 3,814 660 9 ,122 31 ,432 27,214 46 016 §=64,860 O18 = 129 


© SM, 1948. 


IT MAY SOUND REPETITIOUS, BUT... 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


G R E E; N kK | E-; L D Western Massachusetts 


Where Brand Penetration Was First Tested 
Thru the Famous “Greenfield Experiment” 


A Brand-Conscious and Responsive 55,000 Market 
Retail Sales in Sales Management 
Franklin County $48,703,000 1948 Survey 
In Greenfield Alone Retail Sales are $27,039,000—Index 129 
ABC Audit Circulation 10,996 Flat Rate 6c line 


Greenfield BRecorder-Gasette 


Represented by Gilman Nicoll & Ruthman New York, Boston, Chicago, Philadelphia, San Francisco, Los Angeles 


SALES MANAGEMENT 


The Effective Buying Income 
of LAWRENCE, MASS. 


| INCREASED 3Qo% 


4 1946—$99,067,000.00° 
1947 —$129, 144,000.00 


*Sales Management Buying Power Survey 


e 2 w 8 fac- 
psta 
‘The EAGLE-TRIBUNE BRacueor oto 
LAWRENCE, MASSACHUSETTS pproxemyorkers 


(CAPITAL OF WORSTED TEXTILE INOUSTRY IN AMERICA) 
WARD - GRIFFITH CO.—- NATIONAL REPRESENTATIVES 


BLANKETIN G THE PROSPERITY CENTER 


OF NEW ENGLAND 


Basic 
Station 
of the 


ABC , ao) Meee FROM PORTLAND, MAINE 
in Lawrence ~ Hames aaa TO NEWPORT, R. |. — A VITAL AREA 
ee 88 IN THE NATION’S MARKETS. 


in Lawrence, W L A LAWRENCE, Transmitting facilities OWNED AND OPERATED 
Boston, and Lowell MASSACHUSETTS a+ Burlington, Mass. BY HILDRETH & ROGERS 


MAY 10, 1948 15} 


iT 


MASS. 


When You Look At The 
SPRINGFIELD - mass. - MARKET 


Consider Its 


618,379 CONSUMERS 


Chicopee 


Springfield Corp. City ................. 


© CI iii iva tvstioiin sirnnes 


Total Market Area 4 Counties 
Western Mass. .............. 


159,896* 
254,118* 
415,139" 


618,379* 


Higher than Average per capita Sales. And. . . low 


UNION A.M. @ DAILY NEWS P.M. 


—" SUNDAY REPUBLICAN 
4 COUNTIES bP NEW YORK BOSTON 
WESTERN oes 


CHICAGO 
SAN FRANCISCO 


*Mass. State Census, 1945. 


cost coverage. 


LOS ANGELES 


AACCAC - - "ys The “‘SM’’ symbols mark original, exclu- 
MASSAC HU S ET TS— (Continued) : sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES — TISING 

TIS! 

YD 1/1/48 6yD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES | THREE STORE GROUPS 1947 Net % |\Qual- 
CITIES | Fami- (in thousands of dollars) Farm of ity 

Total | lies Ne Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % | Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- of | of | thou- (in of | o General Dollars (in (in of of Per thou- ten- | ket 

sands) | State) USA sands)| thousands)! State'- USA Food Mdse. | Drug (in thousands)! thousands)! State| USA | Family | sands) tial In- 
— thousands)| | -~ i ey ee dex 
iia 372.2! 7 .259| 99.6] 320 ,281| 8.20! .272! 108,935! 38,599! 9,349]......... 593 ,104| 513 ,509| 8.68} .299| 5,156) 4,739] .283 | 109 
Springfield 180.7; 3.80) .126| 49.8 197 ,161) 5.05) .168| 58,717; 31,227 5 874 196 ,230 328 667) 284,560) 4.81) .166 ere 159 | 126 
Holyoke 63 .7| 1.34| .044) 17.5 51,162) 1.31) .043) 19,218 4,755 1 589 38 461 107 ,278 92 881) 1.57, .054 5 ,307| ; 049 | 111 
Chicopee 49 .4| 1.04) .034) 12.2 18,130 46) .015 9 ,073 534 315 4911 62 ,180 53 ,836) 91) .031 4 413) .027 79 
Westfield 22.3) .47| .015 6.2 17 ,694 45) .015 6 ,417| 635 233 2 ,670 24 599) 21 ,298 36 012 3 ,435) 013 | 87 
West Springfield 21.4 AB) 015; 5.7 12,384; .32|) .010) 3 ,653) ° 115 1 841 25 ,282 21,889 .37| .013 3 ,840).. ood 013 | 87 
Hampshire. . 78 .9| 1.66) 055; 21.1 62,710} 1.60; .053) 19,711; 4,975) 1,797].......... 81 ,996) 70,992, 1.20) .041, 3,365) 5,880} .047 | 85 
Northampton 27.1| + .57| .019 75 29,215; .75) .025 8 ,061 3 244 772 8 394 34 848 30 ,172 51 017 ST eee 020 | 105 
Middlesex... . 1 ,081 .5|22.75) .752| 280.9] 687 ,431|17.60) .585) 281 ,734 §3 033; 22,651)........ 1 ,437 ,696) 1,244,501|21.04, .726, 4,430) 13,773] .689 92 
Cambridge...... 124.1) 2.61; .086) 34.2 106 898) 2.74 091) 35 ,432| 13,193 3 ,208 151 ,658 224 ,806 194 ,636| 3.29] .113 5 ,691) 101 | 117 
Somerville. 114.6 2.41) 080, 29.7 61,012) 1.56) 052! 29,103, 4,139 2 ,013 45 Al4 157 ,159 136 ,068| 2.30) .079 4 581). O71 89 
Lowell. ...... 111 7) 2 35) 078) 29.0 90 ,869) 2.33} .077| 37,204) 11 112! 2 ,023 34 ,007 175 ,608 152 041) 2 .57| .089 5 ,243) 083 | 106 
Newton 84 .6| 1.78) .059) 21.4 51 631) 1.32) .044, 23 002! 1 164 2 ,341 2 827 115 478 99 ,980) 1.69) .058) 4,672 054 92 
Medford 75.1| 1.58) .052| 19.0 32,856] .84| .028| 15,189] 823| 1,252 1 242 76 ,530 66 ,259| 1.12) .039| 3,487|........ 038 | 73 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


P= 


PE are 


. od "ae a The “‘SM” is mark ori inal, exci 
MA MA ss s A CHUSET T Ss (ADVERTISEMENT) _ sive commana te Os SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES 
ESTIMATES sone TISING. 
1/1/48 ED ESTIMATES SALES 67D ESTIMATES CONTROLS 
COUNTIES — —— Se ee - 
CITIES = | | | | | 
| THREE STORE GROUPS 1947 Net Qual- 
| Fami- | (in thousands of dollars) Farm ity 
Total lies —_— , ——_—-)— GYD Gross | Net | } Dollars | USA | of 
(in %\| %\ (in Dollars | % | % Estimate | Dollars | Dollars % | % | Net (in Po- | Mar- 
thou- | of | of | thou- (in | of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State) USA/sands)|thousands)| State| USA| Food Mdse.| Drug (in thousands)| thousands); State) USA| Family | sands) tial In- 
7 | thousands) dex 
tot la | | 
{ City Zo Zone ba 121.7) 2. E -085 31. hal 82, 037 2 37| . -078 | 34, 721 1 12, 414) 3 3, 045 44,071 181 ,530) 160,474) 2.71) .094) 5,046) N.A. | .087) 102 
. . . . . . ~ . . 
Average national family income is "way These figures are a compelling tip-off 
up these days. Sure . . . but Holyoke to the plus opportunities awaiting ad- 
put wr age ere yee a $5 037 vertisers in this busy sales hub, embrac- 
muc igher— above the nationa ; ‘ 
ing Holyoke, Chicopee and the Hadleys. 
average. More than 57% of the 1947 e 7 P ys 
x effective buying income poured into re- And there’s only one sure way to get 
- 0 l Y 0 n E tail cash registers—a total of $92,037,- your share—through the Transcript- 
000 for all retail goods and services .. . Telegram . . . which reaches 81% of 
77 2 . oge ° 
| $34,721,000 for food - + + $12,414,000 Holyoke City Zone families with the 
for general merchandise . . . $3,045,000 7 : 
strong impact of strictly local news. . . 
for drug products. 
HOLYOKE TRANSCRIPT-TELEGRAM, HoLyoke, MAss. 
Over 26,000 Evenings Except Sundays 
3 *Holyoke City Zone Represented Nationally by The Julius Mathews Special Agency 
| More People, More Sales, 
é Cc o h ° h et @ SOUTH DEERFIELD = 
SUNDERLAND 
Mo re overage in t e Ric = @WwHATE @ LEVERETT SHUTESBURY 
7 ewEST WHATELY s @CUSUMAN CA evenert 
@NORTH AMHERST 
Pioneer Valley Area eee Ose ARVRLE ; @ NORTH HADLEY 
AMHERST OCOLLECE 
BULINMSRIE RG @ wa on ‘ 
fF The 127,000 families in this balanced market WANEENVHELE: @ 4 Regrssapltuserrs stare cousce 
; of prosperous industrial cities, farm lands FLAMENCE @ (eee 
— and famous college communities have a net NeParene @ pwicHt 
- ? buying income of more than a half-billion ae ee 
= § dollars. An even greater sales opportunity ai LOUDVILLE OK MOUNT HOLVOKER 
. ° 7 COLLEGE 
for you than ever before, this rich valley castuSuprony/ Zh Nosouns nay PS PO rey 
area can now be reached more effectively 
. speas 4 QOSOUTH HADLEY FALLS: 
through the increased facilities of WHYN— 2 Ht NTI.GTON SOUTHAMPTON 
a + Bi , . “4, wiper 
a at pleasingly low cost per capita i | Sane HoLvoRYe _ @ RUNDSVILLE: 
7 4 Ki SSELL oa 
A \ . (a DS GP 
t WHYN LISTENING AREA "i Dp ASHLES VILLE “eCHOOPEE Pais NOKTH WILBRAHAM 
; Tai 7 [Ocnicorer 9 WE O PALMER 
J Population 1/1/48 ...............449,418 WESTFIELD © , ‘sei 
9 na as aie, 2 care aa 127,405 Pa x 
6 ares renee $344,379,000 \. o sprincriel oT Ge ay 
1 Food Sales .................$123,482,653 sbulkQrnto\ QSPRINGFIELD 
9 Genl. Mdse. Sales ........... $ 42,822,500 . —_ <> cee 
7 Drug Sales .................$ 12,155,700 CMA TWOKK — Reamenc ISS . 
7 Buying Income—Net ......... $570,228.000 |  _____ 8 eum 
Income Per Family—Net......$ 4,484 . = 
Lass — ee ee ee ee ee Wiss 
2 — THOMPSONVILLE @ \ Fs ee 
f me >! HFIEL® Z erntietp 
o ’ } Studios in Holyoke, 
: as Wh Hadley. Fall 
HOLYOKE, MASS. south Hadiey Fall 
: d 
}. 
laine 
T 
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To REACH MORE Listeners in Boston 


Per DOLLAR Spent... “ DH 


@ Ask your John Blair man for the latest 
Hoopers and see for yourself 


Buy 


® Boston — 5000 watts — CP 50,000 watts 
Represented Nationally by John Blair & Co. 


The ‘“‘SM”’ symbols mark original, excle 
sive estimates by SALES MANAGEMENT. | 


MASSACH US ETT S— (Continued) 


EFFECTIVE BUYING INCOME—1947 


POPULATION 


ESTIMATES 
1/1/48 


RETAIL SALES—1947 


SM ESTIMATES 


COUNTIES 
CITIES 


Malden 
Everett 
Waltham. . 
Arlington... 
Watertown 
Belmont. . 
Melrose. . 
Framingham 
Wakefield 
Woburn. 


Marlborough.... 


Natick 


Nantucket 

Norfolk. . 
Quincy 
Brook line 
Weymouth 
Wellesley 
Dedham. . 
Norwood 
Needham 

Plymouth. 
Brockton 
Plymouth 


Middleborough. . 


Suffolk 


Boston 


© SM, 1948. 


Total | 


(in % 


thou- 
sands) 


66.1) 1. 
52.8) 1. 
48.0) 1. 
45.6 
41.8 
31.8 
30. 
29 . 
20. 
23 .: 


17 .6 


of 
State 


39 
11} 
01 


96 
388 
.67 
65 
61 
A3 
A9 
37 


Al 


Se  —— ) 


br bo me 


910.519. 
826 .2/17. 


38 


Fami-| 

| lies 
% (in 
of | thou- 
USA | sands) 


046 
037 
.033 
032 
.029 
.022 
021 
020 
014 
016 
012 
O14! 


to bo & bo im bo bo be Oo ~ 


002 


tw tt wo & 


O11 
-133 
049 
.010 
007 3. 


Dollars | % 
(in | of of 
ween State USA 
50 583) 1.29) 
20 ,859 
47 ,968) 1.2: 
21 391 
28 ,689 
12,513} 
13 ,044 
24 509) 
13 ,044 
18 ,530 
14 ,060 
12 ,142 


3 ,385 
295 ,283 
90 953) 2.3: 
56 ,978 
15 ,661 
21 ,859 
10 ,938 
16 535 
11 ,209 
144,111 
66 ,310 
13 ,125 
8 ,649 


633 243. 


575) 220.§ 


1,110 ,885 28. 
1 ,059 426 27 .12 


THREE STORE GROUPS 


(in thousands of dollars) 


General | 
Food Mdse. 


20 ,032 
9 495) 
14 339) 
10 ,130 
13 ,491) 
8 ,010 
6 542 
8 ,222 
3 ,589 
6 ,934 
5 ,269 


4 069 


2,090 
97 ,631 
31 843 
16 ,791 

5 ,288 

4,678 

3,920) 

5 ,954 

5 381 
52,614 
21 086 

5,121 

2 S41 


4 927 
1 540 
8 ,008 
917 
659 
293 
541 
1,917} 
705 
1 ,729 
" 254 
358 


275| 
16 ,831 
9 ,969 
1,514 
550 
748 
511 
1,180 
453} 

10 ,452 
6 998 
1,195 
500 


Drug 


1 ,734 
1 ,070 
1 ,291 
992 
568 
972 
510 
780) 
999 


11 ,302 
3 ,075 
2 345 

674 
843 
562 
646 
520 
3 ,342 
1 472 
237 


193 


256 ,297, 264,614 30,955 


231 549) 261,985 28,911] 4,082 864 


Estimate 
Dollars 


(in 
thousands) 
15 ,161 


GYD ESTIMATES 


Gross | Net 


Dollars 


(in (in 
thousands) eee S 
| 


24 599 
30 ,065 
24 ,599 
23 ,232 
19 ,816 


4,783 
434 ,579 
98 ,395! 
120 ,261 
21 866 
25 ,965 

15 ,716 

16 ,399 

13 ,666 
258 ,287 
88 ,146 
23 ,232 

13 ,666 

1 ,692 ,656 
1 575 ,006 


| 


Dollars % 
i of 


82 ,232! 1.39] 
46,145.78 
65,076 1.10 
44,962) .76 
38 454 
27 214 
28 ,397 
21,298 
26 ,030 
21 ,298 
20,114 
17 ,156 


65 
46 
48 


4 ,058 
376 ,258 
85 ,190 
104 ,122 
18 ,931 
22 ,481 
13 ,607 
14,199 
11 ,832 
223 ,625 
76 316 
20,114 
11 ,832 
1 485 ,793/24. 
1 363 ,638/23 .05 


c 


of 


048! 
027 
.038 
026 
022 


016) 


| 


Per 


tate USA Family 


4 672 
3 444 
5 378 
3,810 
3,733 
3,279 


BE eksans 


2 878 


2 ere 


3 ,872 
4,190 
3,299 


4,509 
3 ,766 
3 625 
6 427 
2 ,227 
4 588 


9°>777 


“yédd 


3 ,227).. 


2 886 
4,000 
3,705 
4.789 
3 817 
6 ,025 


6,173 


Net 
Farm 
Dollars 
(in 
thou- 
sands) 


92 
4,419] 


783 


Before using these figures, see explanation page 19. 
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Are Readily Attained Through Just One Newspaper 


ABC Net Paid 38,223 


Concentrated Where It Counts 


Primary Market of Rich Middlesex County 
Key Market Area of the Merrimack Valley 


A High Spot City In Massachusetts 
For Blanket Coverage In Northern Middlesex County Objectives 


THE LOWELL SUN 


Story Brooks & Finley 


Special Representatives 


Community Survey Statistics On Request 


—_ 


SALES MANAGEMENT 


1938 1947 


TEN TERRIFIC 
YEARS in TABLOID 


The BOSTON RECORD-AMERICAN 
celebrates ten years of tabloid news- 
papering this month ... ten years of 
producing a newspaper as serviceable 
as it is satisfying, accepted by most 
people in its market ... ten years of 
delivering to advertisers a daily 
medium in which to reach both halves 
(men and women, morning and evening ) 


of the largest and most receptive 
audience* in the great Boston Market. 


\ -\gyeds 
tk Wil, Raid 


*larger than any other Boston newspaper — by 
230,000 daily! 


BOSTON 
RECORD- 


NIB MAY 10, 1948 


You will discover ample proof of Central 
New England’s extra buying dollars in Sales 
Management's 1948 Survey of Buying Power. 
In 1947 the net effective buying income of the 
Central New England-WTAG Market totalled 
$661,409,000 —an average of $4,475 per 
family. These are the 500,000 people who have 
3.9% more to spend than the national average 
family. In the city of Worcester alone the total 
net dollar income, actually rose 20.6% in 1947 
over 1946. WTAG, with a listening audience 
greater than that of any other station heard in 
the area, collars these extra dollars for you. 


WORCESTER 


580 KC 5000 Watts 


PAUL H. RAYMER CO. Notional Sales Representatives. 
Affiliated with the Worcester Telegram — Gazette. 


M A $ SA .C H HU S E 7 T S - — - (Continued) The “SM” symbols mark original, excl 


wwee Fs 9 = sive 2 estimates 5 by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 — EFFECTIVE BUYING INCOME—1947 


ESTIMATES 
1/1/48 yD ESTIMATES SALES GD ESTIMATES 
COUNTIES 


THREE STORE GROUPS 1947 
CITIES Fami- (in thousands of dollars) ' 
Total } lies Gross Net 


(in % | % | (in Dollas | % | % | Estimate | Dollars Dollas % % 

thou- of | of | thou- (in of of General Dollars (in (in of | of Per 
sands) State) USA | sands) Cement) State, USA Food §Mdse. | Drug (in thousands) thousands) State USA Family 

thousands) | 
b Chelsea..... 45.2! .95| .031| : 42 ,900| 1.10! .036| 14,460! 2,533] 1, 67 ,470 62 ,864 54 ,427| .92 .032| 
Worcester... 552.9/11 .63) . é 422,224 10.81 .359, 159,687, 46 ,386 ur 763 ,929' 661 ,409\11.18 
Worcester..........] 223.9) 4.71) .2 59 .§ 204 222) 5.23) .174| 73,132) 32,610 4, 181 ,739 366 ,932| 317,689) 5.37) 1! 
Fitchburg 50,061; 1.28 043) 15,957) 4,595 2, 33 ,535 68 ,330 59,160, 1.00 
Leominster 17 ,873| 46) .015 6 ,704 1 ,128 ‘ 2,171 32 ,798 28 397; 48 
27,166, .70| .023, 6,082 2,317 7 3,483] 30,748 26,622) 45] . 

11,233; .29) .010 6 ,066 1 ,128 i2 1 371 27 332 23 ,664 
17 446) 45) .015 4 300 936 52 23 ,232 20 ,114 

8,087; . d 4,152 1 ,056 5% 3 19 ,816 17 ,156 
16,268 42) . 4 ,643 864 413].... : 21 ,182 18 ,340 
16 693; 43) . 3 ,678 924 5 2 ,027 21 ,866 18 ,931 


-_ 


Gardner..... 
Southbridge. ... 
Milford 


Clinton...... 
Athol 


bo bo na me tn bo te im 


Total Above Cities... . 3778.1)79.43/2.626 1012.1) 3 3 ,409 ,525 87 .29 2.899) 1040 ,367| 502,166 99, 0 9] 5 ,392, - 5 ,667 ,290 4,906 ,730 82.94 2.861 


} 
2.825 | 108! 


| | 
State Total. . one 4754.0] |3 306 1276 .7| 3,905 ,862 -+ +. (3.321 1278 442) 517,640) 116 084] 5, 5,574 632) | 6 833, 154) 5,915,817). - 3 .450 75 023) 3. 3 383 | 102 


Before using these figures, s see explanation page 19. 
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COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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SALES MANAGEMENT 


at WORCESTER’S 
PEAK INCOME 


Look twice at Worcester’s spendable retail 
sales dollars indicated in Sales Management's 
1948 Survey of Buying Power—$317,689,000 
or an average of $5,304 per family. This 
represents an increase of 20.6% over the 1946 
estimate. Compared with the national buying 
income average of $4,309, Worcester families 
have 23.1% more to spend, and they spend it. 
Worcester led every major New England city 
in January ‘48 retail sales with an 8% gain. 


Worcester belongs on your key list of active 
markets with the medium to thoroughly cover 
it—the Worcester Telegram-Gazette— daily 
circulation in excess of 140,000, Sunday over 

100,000. 


The TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS 
GEORGE F BooTH Publisher- 


MOLONEY, REGAN & SCHMITT, INC., NATIONAL REPRESENTATIVES 


MAY..10,. 1948 


Always st in B @ 8 TON 


@ The Boston Herald carried 23,345,760 total 
lines of paid advertising in 1947, to set a new 
high for ourselves—and to make 21 solid years 
in the No. | advertising spot in the great 
Boston market. And our customary ranking 
among the two or three greatest papers in the 
country indicates national as well as local 
stature. 


The Boston Herald-Traveler 


Represented Nationally by George A. McDevitt Company 


MASSACHUS| ET TS— — Metropolitan County Are Areas | ee sive = ‘ty SALES MANAGEMENT : 


POPULATION RETAIL SALES—1947 - EFFECTIVE BUYING INCOME—1947 b -4 
_ DVER- 


ESTIMATES TISING 
GYD 1/1/48 GYD ESTIMATES yD ESTIMATES CONTROLS 
METROPOLITAN . ‘ —— 


COUNTY AREAS | | THREE STORE GROUPS } | | Net 
i (in thcusands of dollars) | | Farm 
| Gross Net Dollars 
Dollars ¢ 29 % | Estimate | Dollars —_— ¢ 2 2a (in 
(in of General | Dollars (in Per thou- 
sands) State) USA; sande) thousands) | State USA | Food | Mdse. Drug (in 
Se _ | ; ____|thousands) en ae . 
Boston. 15] 3,116.8 2.167 831.6] 2,585,723 ..... 2.200 814 ,903 378 690 79,261 ; ..| 4,570 065 3,956,796)... . 2.308 4,758|........] 2.247 | 104 § 
Fall River- | | 
New Bedford... 43] 395.5|.....| .275| 108.9) 274,582 .233' 97,136 23,941 7 549 500,176; 433,051... 253} 3,977).... 251, 8 § 
Springfield- 
Holyoke . 11 451.1 314 120.7] 382,991,.....| .325 128,646, 43,574 11,146]... 675,100 584,501 ..... .340' 4,843 .330 105 
Worcester 136} 552.9 _ 385 147 8} , 422,224).....| .359) 159,687, 46,386 11,094 ' 763 929 661,409 .| 386 4,475 ; 378 «# 


Before using these figures, see explanation page 19. 
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MASSACHUSETTS 


Where Advertising Dollars REAP Bigger Profits 


TELL and SELL the 4th Largest 


Market in Massachusetts 
(A Quarter Million Population) With ONE Newspaper Coverage 


917 HOME The Standarh- Times 


} “‘The Nation’s Best Read Newspaper” 
Represented By Gilman-Nicoll-Ruthman — New York, Boston, Chicago, San Francisco, Philadelphia. 


SALES MANAGEMENT M 


HERE’S YOUR BUSINESS 


New England has fifty recognized distribution 
centers. Each serves a clearly defined trading 
area. Here are the branch offices, warehouses, 
wholesale establishments, service representatives, 
banking centers . . . 50 completely integrated 
local networks for all varieties of business-getting 


coll nwo "SG zs H arsaIRe 


and distribution . . . completely covering this gue 
compact major market—New England. / i 
a™G ‘ i 
i; | 
r ! 
C/ > i 
BURLINGTON oe | 
! 7 
The map shows these ‘ ee i 
50 New England dis- ad , ' 
; tributing centers by venuunr | f i 
name and _ location ; ‘4 i 
i 
! 
Q 
¢ 


a) The Boston Post 


| ) 

j ? ‘, 
: |} wes FIRST 
R- : rf * v 
é a 


1ac A 


rs in 45 out of 50 

Qual- \. ; < . e - 

ty . i ry ee ee St Distributing Centers 
Mar Ef : GREENFIELD MALDEN le 

kt : | em Sofia These distributing centers are the 
dex : ! ume e. Sixcy key to maximum distribution and 
1m | f pp hinge sales in New England. 

91 =. gs vo It is significant that, among all 

7 : MEW Baitain @ riantroRd ‘racvoence @ Boston dailies, ONE NEWS. 

a { CONNECTICUT, |. ; PAPER—THE BOSTON POST— 
= june were L> has dominant readership in 45 out 


of 50 key centers ... and has had 
—day by day—ever since the 
A.B.C. audit was founded in 1914, 


j iw HAVEN 


p|| SFREE mapsi 


FREE MAPS—We have pre- 
pared special town-outline 
maps of the Boston Market- 
ing Areas (15-mile, 30-mile) 
t and New England, which will 
J be sent FREE on request 
to sales and advertising ex- 
ecutives, Address: National 
e |f Advertising Manager, The 
Boston Post, Boston 6, Mass. 


Daily NET PAID Circulation 
ABC—12 Months—3/31/°47 


The Boston Post 


REPRESENTED NATIONALLY BY KELLY-SMITH COMPANY 


MAY 


ENT 


10, 1948 


ee 


COUNTIES 
CITIES 


Bristol 
Kent 

Warwick 

West Warwick 
Newport 


Newport 


Providence 
Providence 
Pawtucket 


Cranston 


Woonsocket 


Central Falls 


@ SM, 1948 
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a PROVIDENCE 


Here’s the Rhode Island 
picture, with WFCI smack- 
dab in the center of its 
tich industrial area 


Iu Rhode Tlaud 
YOUR RADIO DOLLARS ARE 
BIGGER On WEFCI 


THAT NOISE you hear is feet slapping down off desk-tops. 
The trend is back to pencil-sharpeners . . . which makes it 
nice for WFCI. For here’s all a budgeteer could want in 


coverage, but at costs that release scarce dollars for 


PROVIDENCE, RHODE 
PAWTUCKET, RHODE ISLAND 
Representatives: THE KATZ AGENCY 


work elsewhere. 


In this million-listener area nine, big (and rich) com- 
munities lie within a fifteen-mile radius of our towers. 
Scores of. others are just beyond... many in Massa- 
chusetts ...a bonus that doesn’t appear in Rhode 
Island statistics. 


FCI 


The “AMERICAN” Voice in Southern New England 


WALLACE A. WALKER, Gen. Mgr. 
ISLAND «+ »* 


The Biltmore 


* © 450 Main Street 


ESTIMATES 
CLD V8 


of | of 
thousands) State USA 


East Providence 


RHODE ISLAN D—Counties and Cities 


RETAIL SALES—1947 


GYD ESTIMATES 


14,507| 2.07! . 
44 361) 6.33 
2.72 
17 
15 
71 


Food 


5 ,556| 
14 ,760 
5 ,730 
4,951 
16 ,263 
12 440 


172,744) 


87 349 
24 979 
9 688 
18,171 
9 392 


6 467 


THREE STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. | Drug 


782| 


1 532 
1 ,194 
190 


wo 
= 
- 


Net 
Dollars % 
(in | of | 
usands)| State| USA 


The “SM’’ symbols mark original, excle 
sive estimates by SALES MANAGEMENT 


i 


26 ,960| 2.75 
54 ,019| 5.50 
28 ,039| 2.86 
15 ,098| 1.54 


58 137) 5.93) . 
43 823 4.47| J 


803 ,128 81 .93| 
400 584/40 .86| 232 
111 ,077|11..33) 


54 ,215| 5.53 


69 ,803)| 7.12) . 


| 


. | 


53) .014 


“Before using these figures, see explanation page B 


SALES MANAGEMEN’ 


EFFECTIVE BUYING INCOME—1947 


GD ESTIMATES 


Net 
Farm 


| Dollars 


Per | 
Family | sands) 


4,085] 


2.715 
2 890 
3,145] 
4 ,404| 
4 518) 


5 042) 
5 579 
4 893 
4,170 


(in 


thou- 


fo eres 


4 567 
3 ,702 


Sanus a |RFRE225 


. 
_ = 


t 

& 2 oe . 

- : T of Brain T Ly 

“ ia Work on Barone oa 
; a ee ne 


PROVIDENCE/ 


fe New Englands 2nd Largest Market 
in Both Consumers and Sales 


he Home of 


, t - 
As Well As ding NEWSpaper® 


and’s Lea 


New Engl 


New England’s second market in total retail sales. 


England s) 
eg $70,409 (237 PABEE Providence maintains her ranking in food store 

ae mo tin publishee ing newspaPe 
, excle ning Bulle r even ‘ 
EM ENT , sales by the comfortable margin of approximately 
LES. $12,000,000; and in drug store sales by a margin of 
VE 
— more than $2,000,000. 

° S ial 
a *MEDIA RECORD USINESS executives interested in sales find two 

Mx 

- other selling advantages in metropolitan Providence : 
+a Ges Providence is New England’s second largest 60°, of all the consumers, 60°% of all the retail out- 
: B market, not only in the number of individual con- lets, 60% of all the retail sales in the entire State of 
“ = Sumers and the number of consumer-families—but, Rhode Island; and 100°) coverage of this buying 
ad las by a margin in excess of $61,000,000, Providence is power by New England's leading NEWSpapers 
8 
- = . 
0 we 
page © 
MA EN! Represented by the WARD-GRIFFITH COMPANY, INC., with offices in New York, Chicago, Boston, Detroit, Atlanta and San Francisco 
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DOLLARS GO FAR OVER WJAR 


INCOME AND RETAIL SALES IN 
Your advertising dollars go a long way f THE WJAR AREA 


. when you buy time on WJAR. This ’ come. Shaded "coins" Indicate. portion 
single medium sells Southern New Eng- : of income spent for retail sales. 

land's great industrial and farm market— 
all Rhode Island and adjacent counties in 


Massachusetts and Connecticut. 


The market's 515,000 families have a 
total income of $2,229,539,000.00, and 
they spend $1,517,601,000.00 for retail 
goods and services. Food sales alone are 


$515,216,000.00 . . . general merchan- Your star salesman 

dise $146,754,000.00 . . . drug prod- in Southern New England—W]AR— 
ucts $46,138,000.00. Farm dollars total 
$32,509,000.00. 


turns in a tremendous selling 
job at low cost. 


W A R BASIC NBC NETWORK Represented Nationally by WEED & COMPANY 
J PROVIDENCE, Rhode Island New York Chicago 


Detroit San Francisco Hollywood 


RH ODE ISLAND— (Continued) The “SM” symbols mark original, excly 


aes ; sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 EFFECTIVE BUYING INCOME—1947 SALES- 


ADVER- 
ESTIMATES TISING 
1/48 yD ESTIMATES yD ESTIMATES CONTROLS 
COUNTIES | | cielhieanreageheeenigmanen 


CITIES | THREE STORE GROUPS Net 


Fami- } (in thousands of dollars) Farm 
Total lies Gross Net | Dollars 
(in % % (in Dollars %\1|% | Dollars Dollars %\1% | (in 
thou- of of | thou- (in of of | General (in (in of of Per thou- 
sands) State| USA _sands)| thousands) State USA Food | Mdse. | Drug thousands) | thousands)/ State} USA | Family | sands) 
thousands) 


40.1| 5.25 .028| 11.7) 37,423| 5.34] .032| 11,030| 2,316, 1,077 | 43,335] 38,137| 3.89) .022) 
Westerly..........] 18.6) 1.78) 009) 3.7] 18,749] 2.68) .016 5,113] 2,051 629] 1,043] 20,107] 17,647) 1.80) 010 
| } | | 


— | | : a an 
Total Above Cities....]| 599.2/78.47| .417| 165.1 619 ,396 88.38) .527 184,280) 76,421) 21,116 
} 


| 

| i 
522) 803 ,913 62.00 489 

| 


State Total......... 703.8 ..| 831] 210.7 ,802| = 596] 220,353] 77,742 22,525) 759,265] 1,113,905, 980,381)... | .s72 
RHODE ISLAN D— Metropolitan County Area 


Providence........91| 723.5|.....| .803| 199.0] 663,378|.....| .564| 209,323| 75,426| 21 ,448} | 1,070,570] 942,244]... | .550) 


Before using these figures, see explanation page 19. 
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AVERAGE SALES PER FAMILY* 
Rhode Woon- % Above 


19.8% MORE FOR FOODS [roo = sia $1253 SEH 
26.7% MORE FoR DRuGS (OSU 


(*S. M. Survey of Buying Power—1948) 
YOU GET TO 99.7° VV, 
OF THE MARKET IN THE OONSOCKET 
“Covering 


Write for our Woonsocket fact folder, Rhode 
with street map and grocery, drug, 
and beverage routings. 


eo E island’s 
Representatives: Sp Jt. PLUS 
Gilman. Nicoll & Buthmas ee es MARKET 


SALES MANAGEMENT 


\ 


we 
i iticus © 
ince 


Enjoy year ‘round sales— 


Add Zest to your business, 
Buy advertising in Mid-Fairfield's Local newspaper— 


Represented by 


Julius Mathews Special Agency — 


A wonderful tract of the world’s surface—dotted with attrac- 


tive, unusual and well furnished homes. 
have intensely interesting social, 


activities. 


All fa 


business and 


milies here 
industrial 


Most sales-advertising personnel know that this area adds to 
Norwalk an even greater per capita effective buying income 
than that showing for its corporate city. 


The opportunities to sell all types of quality merchandise 1n 
Mid-Fairfield County is a high tribute to rare skills of our 


residents in their varied endeavors. 


orival 


(om Hour 


NEW YORK BOSTON CHICAGO DETROIT PHILADELPHIA SYRACUSE 
C '@) N N £ e T | C U 7 The “SM” symbols “mark original, exclu- 
w' Bandi Fe : - a - aa an sive _ estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES wns TISING. 
GYD 1/1/48 yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1947 Net Zo |Qual- 
CITIES Fami- | (in thousands of dollars) | Farm | of | ity 
Total lies Gross | Net | Dollars | USA | of 
(in % % (in Dollars | 2 2 | Estimate Dollars | Dollars | % % (in Po- | Mar- 
thou- | of | of | thou- (in | of | o | General Dollars i | (in of of Per thou- ten- | ket 
sands) | State! USA | sands) thousands) State USA Food Mdse. Drug (in ds)| th ds)| State) USA | Family | sands) tial In- 
— ae es ee _ thousands)| | pie. __ | dex 
Fairfield... 500 .2|24 .74) 348) 133 .8 ~~ 486 ,263 26328. .47| a3] 147 313] 381 -32| 13,28 ,281 ey dice oe 869,975| 755,779|26.67] .441| 5,649! 4,388) .414 | 119 
Bridgeport... . 178 3 8 .82) 124) 49.1 190 ,616)10 38, -162| 56,7 ~— 24,649) 7,877 176 ,528) 335 309) 291 yon ote 28] .170 euvesv<s .158 | 127 
Stamford. . . 71 6) 3.54) .050! 18.6 — ,637| 4.55 071) 23 323} 5 683} 1 ,693 60 ,504 138 951) 120 ,600) 4.26) .070 6 484/........ .066 | 132 
_ Norwalk tees 48.5 2.40) .034) 13.4 7,104! 3.65) .057) 13 "950! 3 127 852 15 533 71 338) 62 ‘060! 2.19) .036 ae 042 124 
© SM, 1948. Before using these figures, see + explanation page 19. 


An 
Evergrowing 
Market 


An 
EVERBEARING 
MARKET 


For All 
National 
Advertisers 


~ 


STAMFORD, Connecticut 
, $83, 637,000° RETAIL SALES 


City and Retail Population Over 120,000 
71,600 Latest City Zone Population 


$60,504,000.00 Wholesale Sales 
$23,323,000.00 Food Sales in 1947. 


100% Coverage Of This Market Is Given By The 


STAMFORD ADVOCATE 


Over 19,000 ABC Circulation 


*A gain of more than $6,000,000 over 1946 


MAY 1948 


10, 


163 


WHERE YOUR ADVERTISING DOLLAR 
DOES NEARLY DOUBLE DUTY 


CON NECTICUT— (Continued) 


COUNTIES 
CITIES 


Greenwich. . 
Danbury 


New Britain... 
Bristol. . 
_ Manchester. ay 


© SM, 1948. 
164 


beesssevacesc 
Hartford....... , 


The net effective buying income per GREENWICH family 
is $3,248 GREATER than the U. S. average and $2,365 GREATER 
than the Connecticut average! Greenwich has 1.95% of 


Connecticut’s population and 3.31% of Connecticut's Retail Sales! 


10,800 GREENWICH FAMILIES spend an average of $1,106,708 


per week in Greenwich stores. THE ONLY COMPLETE COVERAGE 
OF THIS TOP MARKET is... 


wocewnone ORBEA WAGH TIME 


Often called “The Best Suburban Daily Newspaper in America” 


(Source :—1948 Sales Management Survey of Buying Power) 


Nationally Represented by SMALL, BREWER and KENT, New York, Chicago, Boston 


The “SM’’ symbols mark original, exctu- 
_ sive e estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
CLD V8 


(in % % (in 
thou- | of of | thou- 


sands) | State USA | sands) 
| 


39.4 
31.5 
544.3 


1.95 
1.56 


| 


32.2| 1.59) .022 8.6 


027] 10.8 
022} 8.6 
(26.92) .378| 145.6 
195.5) 9.67| .136] 53.9 
78 .2| 8.87] .054) 19.7 
38.4| 1.90! .027| 10.0 


RETAIL SALES—1947 


CLD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


oO gq | 
(in of of Ge eneral | 
thousands) State USA} Food Mdse. | Drug 
60 ,782] 3.31] .052} 11,840 1 ,229 
53 489) 2.91] .045] 11,350) 4,416) 1,002 
528 ,698|28.78| .450| 153,860) 74 068) 16 ,969 
270 ,164)14.71) .230| 75,395) 59 .267| 8 488 


81 420) 4.43) .069) 17,956) 6 092) 1 824 


29 607; 1.61) .025| 8,824 1 855) 577 
29,078 1.58 .025 7,394 1,873 442 


1161 peneanea 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ae 
SALES = ESTIMATES CONTROLS 

1947 | | Net %  \Qual- 
| Farm of ity 
Net | Dollars | USA | of 
Estimate Deters | % | % % (in Po- | Mar- 
Dollars | of Per thou- | ten- | ket 
(in wom el | State’ USA Family | sands) tial | In- 
thousands) tae, — aa, , | dex 
81,614] 2.88] 048] 7,557|........ 045 | 167 
14 305 34 ,006} 1.20) .020 - aa 028 | 127 
daaabed' 866 ,864/30.59) .505 5,954) 23,570] .463 | 122 
384 ,535 407 ,503)14 38) .238 ee 215 | 158 
21 ,958 120 437) 4 .25| .070 + ere 067 | 124 
571 62 344) 2.20 036! 6,284|...... 031 | 115 
46,758 1.65 .027| 5,437 | .025 | 114 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


—— 


(OE me NERS 


WORLD RECORD BIG CITY 


in per Family Income 


Every one of the 19 Sales Management annual studies of Buying 


Pow ing W WwW have shown Hartford 

er (except two during World War Il) have sho 3 Taue Mintias 

top U. S. large city in per family income and buying power. We Sales Management's recent Sur- 
vey to determine test market 

believe that's just about a world record in consumer sales op- prerefences found Hartford the 


most preferred city east of Chi- 
cago and in media the Hartford 
Times was preferred over the 


ee ° competing morning or Sunday 
local advertising impact and sales effort. papers by 70%. 


| The Hartlord Times. 


One of 21 Gannett Newspapers 


portunity. Be sure you take full advantage of it by adequate 


ers 


s | 

al st 260% as much city zone evening circulation as the competing 
i morning paper; 152% as much as the competing Sunday 
; in paper. In advertising volume, despite necessity of serious space 
- rationing, it leads the competing morning and Sunday papers 
: Hartford combined by nearly 4 million lines (omitting liquor advertising 
7 which it does not accept. ) 

15 

14 

19. Represented by J. P. McKinney & Son New York Chicago, San Francisco 
iT MAY 10, 1948 165 


in NEW HAVEN 


Just before New Haven house- 
wives start the day's shopping, 
the Journal-Courier gets your 
message across ... the last "buy" 
word prior to the point of sale. 
This great morning paper—with 
predominantly city circulation— 
provides double sales insurance in 
the rich New Haven market. . . 


you can TIME your advertising 
for the BEST SELLING MOMENT 


where net family income averages 
a sky-high $6,653. Bought solely 
on merit—because it meets an 
urgent daily news need—the Jour- 
nal-Courier adds weight to your 
promotion of mass sales . . . while 
tailored at the same time for the 
selective selling of quality mer- 
chandise. 


NEW HAVEN JOURNAL COURIER 


Est. 1776-—Oldest Daily Morning Newspaper in the Country 


Represented by The Julius Mathews Special Agency 


Hartford's Best Rad 
LARGEST AUDIENC 


WTHT 


the nation’s No. 1 city in 


EFFECTIVE BUYING POWER PER. 


io Buy - 


E PER DOLLAR cosr"’ 


NING INDEX 

ATION LISTE re THRU FEBRUARY, (948 
» * HOOPER ST City Zone _ Mommas ss. i00 
poten — period —42.02 ———————~ 


Total Coincidental Calls—This 


SHARE OF AUDIENCE 


seTs- 
TIME pmue P| 
—— —— 
= — | i} 
ORNING \ 
WEEKDAY ™ H 3.4 2.5 4.3 
MON. THRU FRI 20.3 
2,00 NOON | Se en el 
6.00 AM cathe TT 
WEEKDAY AFTERNOON | 5.3 28.0 7.7 
MON. THRU FRE ad \ 20.0 | aS SS 
- — 
1200 noon e000} __— 
EVENING 2.1 


SUN. THRU SAT 
6.00 P.M —10: wen 
SUNDAY AFTERNOON 
12.00 NOON--6:00 P.M. 
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ontens | HOMES ous 


OR 


HOLLYWOO 


FAMILY* 


¢ MANAGEMENT 


Get the facts from 


Wit 


The Broadcasting Divi 
The Hartford Times 


sion of 


J. P. McKINNEY & SON 


CHICAGO 
NEW YORK % @ SAN FRANCISCO 


SALES MANAGEMENT 


oo > OT RC ee eee ot 


TOE aT 


OT ae eso Prag ENT 


et: Ta 


By every measurement 


WTIC 


| dominates the prosperous 
Southern New England 
Market 


Paul W. Morency, Vice-Pres.—Gen, Mgr. Walter Johnson, Assistant Gen, Mgr.—Slis, Mgr. 
WTIC's 50,000 watts represented nationally by Weed & Co. 
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Only THE PRESS Gives 
Coverage of this Market! 


In this market of The Middletown (Conn.) Press the people are well paid and 
have money to spend, evidenced by their savings deposits in 17 banks in the 
area totaling $67,991,661 (April 1, 1948) and averaging over $1,000 per person. 


These 65,000 prosperous people are engaged in manufacturing, retail, service, 
farming and educational pursuits, a diversity of occupations which is respon- 
sible for the prosperity of the community. 


ADD THE PRESS to your list and you increase your coverage of this market 
by 85.6% because so many more read THE PRESS than any combination of 
outside newspapers. 


ASK FOR PROOF. IT’S AVAILABLE! 


THE MIDDLETOWN PRESS 
MIDDLETOWN, CONNECTICUT 


The Julius Mathews Special Agency 


Boston * NewYork °* Philadelphia * Syracuse * Chicago °* Detroit 


‘ 
7 @ 
Tr 


WESTCHESTER 


EAST HAMPTON, oe oe 
aa . 


* . 
“. WESTCHESTER 
. eT te | 


° ° : 
t KILLINGWORTH, 


: The “SM” symbols mark original, exclu- 
CONNECTICUT — (Continued) . sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
L ADVER- 
ESTIMATES TISING 
1/1/48 CyD ESTIMATES SALES GyD ESTIMATES CONTROLS 
COUNTIES — . — — ) 

CITIES | THREE STORE GROUPS 1947 . | Net // Qual 

Fami- (in thousands of dollars) } Farm of ity 

Total lies Gross | Net | } | Dollars | USA | of 
(in | % | % | (im | Dollars | % | % | Estimate Dollars Dollars | % % (in Po- | Mar- 

thou- of | of — thou- (in of of | | General Dollars | (in | of Per | thou- | ten- | ket 

sands) State USA sands)|thousands) State USA| Food Mdse. | Drug (in thousand) housands State} USA Family sands) tial In- 
ae. ee |_____|thousands)f | ants S aes 
Litchfield . ...] 102.5) 5.07| .071| 28 | 76 ,053| 4.14! .065| 27,165 4,975| 2,347 ...[ 103,732) 90,115] 3.18| .052| 3,184] 6,347] .060 | 8% 
Torrington. .... ‘ 30.3) 1.50) .021 79 27 ,075| 1.47) .023) 8,799 3 436 627) 11 ,192 34 439) 29 ,755) 1 95 017 3 766) avetnees 020 | 95 
Middlesex. . ‘ 67.1; 3.32) .047, 18.5 53,127) 2.89, .045| 16,292) 4,682) 1,395 ; 72.416 62,911 2.22) 037 3,401) 4,351] .041 78 
Middletown........ 27 .9| 1.38) .019) 7.3 29 539) 1.61) .025 7 157 4 047 760 13 405) 35 ,556 30 889) 1.09) 018) 4 231) pa nevde .020 105 
New Haven..........] 556.2,27.51| .387) a 500 ,592/27 .25) 426 155,899 45,365 17,195 , 923,146| 9801 /970|28 .30| .467; 5,390) 8,765] .439 | 113 
New Haven....... 178.7| 8.84) .124) 49.3 206 244/11 .23} .175| 46,401; 23,160 8 ,145 394 485 377 567; 328 ,006/11 57 .191| 6,653). sedeuwa 173 | 140 
Waterbury. ...... 113.2, 5.60) .079| 29.4 113 ,134) 6.16) .096; 36,265) 13,868 4 AT79 70 ,168] 216 ,940) 188 470} 6 65) .110 6 411 aan abeee 100 127 
Meriden... ‘ 44.5| 2.20) 031; 12.6 59, 571) 3.24) .051) 15,467 3,213 769 12 491 64 ,620| 56 ,138) 1.98) 032) | ee .038 123 
Ansonia ...... 24 .7| 1.22 017) 6.5 23 528| 1.28) .020 6 ,680 782 368 4,169 25 ,848) 22 499) 7 | [CaS ee 016 4 
Naugatuck.... 18.6 92| 013 5.0 17 ,020 93; 015 4 ,796 524 376 3 oa 23 079! 20 049) 71) 012 fee! 013 | 100 
Wallingford. .. 17.0 84) 012) 4.7] 17,020; .93| .015! 5,381 498} 2341... 19,386] 16,841] 59] 010] 3,583........ O12 | 100 
_ Derby... 13.8| .68) .010 i 3.5 15,518} .84) .013 2 ,802 1,143 284 4,141 15 693! 13 633} .48) .008} 3,895|........ .010 | 100 
« » SM, 1948. Before using these figures, see ; explanation page 19. 


$113,134,000 RETAIL SALES 
$104,357,539 BANK SAVINGS 


° Population 109,500 Food Sales $36,265,000 Drug Sales $4,479,000 


af Complete Brochure Available 
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{ 
' 
! 
! 
THE IDEAL TEST CITY | 
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1 
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1 
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i. THE WATERBURY REPUBLICAN. AMERICAN . 
‘\ : COVERING NORTHWESTERN CONNECTICUT «si “a ssi iti 
"s NATIONAL REPRESENTATIVES — GILMAN, NICOLL & BUTHMAN eee 
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" Photograph by Samuel Kravitt 


> = This 1s New Haven— 


‘ THE CONNECTICUT MARKET AT THE 
GATEWAY OF NEW ENGLAND 
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> The Register is the dominant force in formulating public 
'e opinion in its community. It either provides the leadership, 
« or unhesitatingly voices its position in all matters of public 
| 
" 
” 
0) 


concern. Utterly devoid of political strings, it supports the 
good in each political party, fearlessly condemns the bad 
in both. 
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The New Daven Register } 
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America's Oldest Newspaper In Continuous Publication — Founded 1764 


Represented Nationally by GILMAN, NICOLL & RUTHMAN, Member American Newspaper Adv. Network 


T 


° ; The ‘‘SM”’ symbols mark original, exclu- 
; 0 NNE Cc Til Cc U T— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
es vn we 
STIMATES 
CyD 1/1/48 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | | | THREE STORE GROUPS 1947 | Net % \Qual- 
CITIES | Fami- | (in thousands of dollars) Farm | of | ity 
Total | lies } coke Gross Net Dollars | USA | of 
(in | &% | % in Dollars %1% | Estimate Dollars | Dollars i % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in | of | of Per thou- ten- | ket 
sands) | State| USA |sands)} thousands)! State| USA | Food Mdse. | Drug in thousands) | thousands)! State! USA | Family | sands) tial In- 
—e ie tes ___|thousands)| | ‘eueit a | i a 
New London 147.2| 7.28 .102) 41.8] 122,898 6.69 .104) 39,001, 10,641 2,486] ‘ 198 ,982 172 ,863 6.10 .101 4,135 5,897] .102 | 100 
Norwich 37 .6| 1.86) .026) 10.4 36 869) 2.01 .031| 11,296) 3,842 672 36 ,747 55 ,914 48 458 1.71) 028) 4,659)... ..| 028 | 108 
New London 36.2) 1.79 .025) 10.3 50,511) 2.75 .043) 13,286) 6,226) 1,202 24 ,099 65 ,067 56,393 1.99) .033) 5,475)........] .034 | 136 
Tolland 38.8 1.92 .027 11.0 18,447 1.01 .016 6,272 559 234 27 ,075 23,521 .83 .014 2,138 4,810} .017, 68 
Windham 65.5 3.24 .046 18.0 50,956 2.77 .043 15,085 3,213 727 68 ,828 59,793 2.11, .035 3 ,322 5,773] .040 | & 
Willimantic 15.2} .75| Ol; 4.4 19,771, 1.08 .017) 4,799 1,186 3209 9 951 22 369 19,553) .69 .O11; 4,444 013 | 118 
Total Above Cities 1271.3.62.88 .884 344.0] 1,481,697 80.66 1.260 389,868 170,116 42,141] 1,254,782] 2,368,601 2,057,442 72.591.198 5,980 1.154 | 131 
State Total 2021 .8 1.406 545.8] 1,837,034 1.562 560,887 181,635 54 634] 1,381 247| 3,261 ,762 2,833 ,816 1.652 5,192 63,901} 1.576 m2 
CONNECTICUT — Metropolitan County Areas 5 
Bridgeport ... 16; 500.2 348 133.8] 486 ,263 413) 147,313, 38,132 13,281 889,975, 755,779 441, 5,649 /.. 414 119 
Hartford- 

New Britain. 53] 611.4 425 164.1] 581,825 495 170,152 78,750 18,364 1,070,024 929,775 542 5,686 . 505 | 119 

New Haven- 

Waterbury 79} 556.2 .387 148.8 500,592 426 155,299 45,365 17,195 923,146 891,970 467 5.390 439 113 
©) SM, 1948 Before using these figures, see explanation page 19. 
A NEW SECTION ... on Retail Outlets in 13 Lines of Business 
has been included in the Survey of Buying Power for the first time 
this year. See page 506 for this latest information. 
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WHAT A STATION..." 


The Hartford-New Britain Metropolitan Area is not 


only Connecticut's Major Market . . . it wins national top 


honors year after year. And for more than 25 years, WDRC 


has been Connecticut's First Station . . . first in service with 


both AM and FM... first as an advertising buy. You get 


(wee os 


all 3 on WDRC . . . coverage, programs, rate. 


BASIC CBS WALTER HAASE 
5000 WATTS STATION MANAGER 


NATIONAL REPRESENTATIVE WILLIAM MALO 
PAUL H. RAYMER CO. COMMERCIAL MANAGER 


NNECTICUT | 
WDRC-FM & Studios Atop j 
Hartford-Conn. Trust Co. Building 


FIRST ! FIRST ! | 


Connecticut leads all the New England | Connecticut leads all the New England | Connecticut leads all the New England | 
States with $5,192 in Net Income per States with $3,336 in Retail Sales per States in Quality of Market Index, and | 
Family, and Hartford has $7,560! family, and Hartford has $5,012! Hartford's Quality Index is 158*! { 


* 58% above national 


~ CONNECTICUT- RHODE ISLAND 


LITCHRIELD: 


NEW LONDON 


f= NEW HAVEN 
FAIRFIELD x eo 
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ite 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


f 1946 Retail Soles $25.0 Million to $49.9 Million 
[ } 1946 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
Cities shown are those having Salat MANAGEMENT 
retail sales of $15.0 million or 


more in 1946 


EXTRA HIGH SALES GAINS IN THE 


SELF-CONTAINED torriNGTON MARKET 


Retail sales in Torrington are up 19%. 
A tremendous jump . . . especially in 
prosperous, free-spending Connecticut, 
where retail sales went up 9% over the 


’46 high. 


Torrington—busy shopping center of 
Northwestern Connecticut — has 28% 


of the Litchfield County population, but 


accounts for 32% of its income AND 
35% of its retail sales. Food purchases 
in Torrington top the state family aver- 


age by $87, the national average by $328. 


To swing this strong buying trend in the 
direction of your brand, you need the 
market’s local paper . . . with the largest 


circulation in Northwestern Connecticut. 


THE TORRINGTON REGISTER 


LARGEST CIRCULATION IN NORTHWESTERN CONNECTICUT 
TORRINGTON, CONN. 


Represented by The Julius Mathews Special Agency 
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NEW BRITAIN 


‘Ce nRONEC TIC UT’ 5 T H LARGE S FT GS i? ¥ 


“She tine (enter of the World” 


. where over 80% of the nation’s builders hard- 
ware is manufactured. 


. where post-war employment has shown a steady 
and consistent growth. 


.and where prospects are excellent for a con- 
tinuous high-level prosperity. 


1947 —Effective Buying Income—City of New Britain 
e Per Family............. $6,114,-(49% above 1946) 
¢ Gross Income..$138,701,00—(12.2% above 1946) 


1947 —Retail Sales—City of New Britain 
¢ Total Dollars...$81,420,000-(5.5% above 1946) 


. READ BY MORE THAN 97% OF THE PEOPLE OF NEW BRITAIN 


NEW BRITAIN HERALD 


Represented by 
STORY, BROOKS & FINLEY, INC. 


NEW YORK @ CHICAGO @ PHILADELPHIA @ BOSTON @ ATLANTA @ CLEVELAND @ LOS ANGELES 
MAY 10, 1948 173 


Facts on N. Y. State’s 4th a Market 
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TION RETAIL SALES 1947 WHOLE- EFFECTIVE BUYING INCOME— 1947 SALES 
POPULATIO SALE ADVER. 
ESTIMATES 

SM 1/1/48 GYD ESTIMATES SALES JM ESTIMATES CONTROLS 
cores —<—$=$|-_— - — | — I —— yd oe 

—_— THREE STORE — 1947 A... % ; 
Fami- (in thousands of ars) arm 0 ty 
Total j —y - — Gross Net Dollars USA | of 
(in %\%1 (in Dollas | % | % Estimate | Dollars Dollas | % | % (in Po- |Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per | thou- | ten- | ket 
sands) | State! USA/ sands)| thousands)| State) USA| Food | Mdse.| Drug ‘ (in ‘ eee shinies State| USA| Family | sands) | tial | in 

| thousands) 

Binghamton....... 1 87.8) 62) 001) 25.1] 87,687) .74) .075| 22,093] 16,554] 2,700] 76,530) 161,169] 133,887| .63| .078| 5,334]........ 074] 121 
Endicott , ‘a 22.7) .16) .016 6.3) 18,418) 15] .016 6,279 1,753 §21 3,96) 46,934 38,989) .18) .023 s aa -020) 125 
Johnson City 21.3 15} .015 5.6 10,811} .09) .009 4.791) N.A, 441 3,54 36,105 29,993; .14) .017 ae 014) 93 
“Bal. Metro. Area”. 30 i 2) .02 021 8.1 9,269 03} .00 .008 3,170 557 121 N.A, 282,501 38,825) .18] .023 GE. w cccced o1s| S6 
Combined 162.4] 1.141 1131 4 45.1 ~ 126,185] 1.06) .107| 36,333) 18,264) 3,789] 3 76, 53612 257,541) 234,604) 1. t1| .137| 5,204)... | 123) 109 


The table above, prepared by Sales Manage- 
ment, gives the facts on Metropolitan Bing- 
hamton — The 4th largest up-state N. Y. METROPOLITAN. BINGHAMTON 
market—This is not a “trading area” but a As established by U. S$. Department of Commerce 
compact urban area which has outgrown old : 

corporate city limits and extends for six 
miles of the Susquehanna Valley . . . one 
integrated industrial and residential com- 
munity covered from end to end by the 
Binghamton Press with an average of better 
than 80% family coverage. 


BINGHAMTON PRESS 


One of 21 Gannett Newspapers 
Represented by J. P. McKinney & Son 
New York Chicago San Francisco 


Middle Atlantic States | 


NE E W Y fe) R K = - an? The “SM” symbols mark original, exclu- 


es = = _ sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMAT _— TISING 
ES 
67D 1/1/48 SM ESTIMATES SALES &D ESTIMATES CONTROLS 
COUNTIES | Sosy ‘ i —e | — | aie 
CITIES | THREE STORE GROUPS| 1947 | 
Fami- (in thousands of dollars) 
Total lies | CLD Gross | Net 
(in | % | % | (in —_ 2 % | Estimate | Dollars | Dollars | % | % 
thou- of of | thou- General Dollars (in | (in of of | Per 
sands) | State| USA sands) — State usa | Food Mdse. | Drug (in a ween State jot b Family 
Albany... ...] 229.5) 1.62) “100 67.2] 239,818! 2.01| .204/ 69,098! 53,353] 5,166]... 419,200) ro 1.64) .203) 5,182 
Albany ‘ 136.0 96; .094, 41.2 156 122) 1.31) .133, 43,416) 49,976, 4,534 246 ,254 297 ,213 246 ,902 1.16, .144 5 ,993 
Cohoes Pe 19.8 .14) .014 5.5 11,751 10' .010 5 ,188 730 136 3 ,426 39 ,824) 33,083, .16; .019, 6,015 
Waterviiet......... 17.0| .12| .012 4.6 8 ,873 07, .008 4,754 4 92 3 ,926) 29 344 24,377; .12| .014; 5,299 
Allegany............ 39.7, .28 .028 11.6 24,947, .21| .021 7,069 1,689 SR 51,126 42,471, .20) .025) 3,661 
Wellaville.......... 7.1 05; .005 2.2 9 ,405 08 .008 2 ,676 1,021 254 6,124 11 ,093 9,215 .04| .005 4,189 
Bronx ; .| 1492.9'10.541.038 399.1) 760,020 6.37 .646 372,816 42,267 20,390]..........] 2,464,080 2,046,975 —— 5,129 
1New York City... es ee BR 
Broome ; 185.5, 1.31, .129, 51.1 133 465 1.12 .113 38,699 19,036 3,835 etcail 288,839 239,946 1.13 .140 4,696 6,181 .130) 101 
Binghamton ; 87.8 62, .061, 25.1 87 ,687| .74) .075 22,093 16,554 2,700 76 ,536 161 ,169 133 ,887 63 .078 § ,334|........ 074) 121 
Endicott. . . oe 22.7 16) .016 6.3 18,418, .15) .016 6,279 1,753 521 3 ,969 40 915 33 ,989 16, .018 | 018) 112 
Johnson City...... 21.3) .15) .015 5.6) 10,811; .09) .009) 4,791 rs 441 3 ,540 33 ,697 27,993, .13| .014 For P 014, ® 
Cattaraugus.......... 73.7, .52) .051; 21.0 59,586, .50| .051 15,216 8,024 1,636).......... 120 ,137 99,801, .47, .058 4,752 8,603]  .054 106 
| EEE Se. 22.7; .16 016 6.3 29,614) .25) .025 7,271; 6,552 775 13 ,549 43 ,730 36 ,328 17, .021 i Ee 021) 131 
Salmanca.......... 11.3) .08 .008 3.2 8,819 .07; .008| 2,693 844 243 1,170 19 ,102, 15 ,868 07) .009 re 008, 100 
RS eee 66.6 .47) .046, 19.5 51,558, .43 .044 14,559 4,700 1,236).......... 104 ,803 87,064 .41) .051, 4.465 9,264 048) 104 
Auburn. . Bee 36 8| 26 .025; 10.5 37 637; .32) .032 10,890 4,550 1 ,042 13 ,777 69 ,902 58 069) .27, .034 > eee 031) 124 
| | | | | | 
| | | | | | | 
Chautaugua..........] 124.6) .88 .087, 36.5 91,530, .77, .078 26,323) 9,469 2,285]..........] 219,825 182,614 .86 .106) 5,003 11,207]  .094| 108 
Jamestown........ 41.1 29; .028; 12.8 45 307) .38; .039 12,539 6,579) 1,286) 29 ,952 95 ,862 79 ,635 38, .046 5. ee 040) 143 
_ Dunkirk...........J) 18.4) .13) .013) 5.1] 11,624) .10) .010) 6,580, 1,961] _—-534] 3,070] 38,030, 31,592.15) 018) 6,195)... 015) 5 
1 The City of New Y York includes the counties: © SM, 1948. *Withheld to avoid disclosure. 
Bronx, Kings, New York, Queens and Richmond. Before using these figures, see explanation page 19. 
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Albany 


in New York State. 


Sates MANAGEMENT gives Albany a higher 
Quality of Market Index than any other city 
of more than 100,000 population in the State. 
In fact only one city of 50,000 or more- 
Elmira—equals Albany’s Index of 139. 


As rar back into the pre-war years as Sales 
Management's Effective Buying Income Index 
runs, Albany’s figure has consistently been 
comfortably over 100. 


A.sany’s chief industry is government .. . 
the second largest capital in the U.S., being 
exceeded only by Washington, D. C. Govern- 
ment payrolls are sure and stable—especially 
those of a State, uninflated by exigencies of 
war, undeflated by strikes or difficulties in 
any one industry. 


So YOU can be sure of your market in Albany. 


An you can be sure of your advertising 


medium in the Albany Knickerbocker News. 
An intensive localized circulation of high 
penetration . . . 90% family coverage which 
is 39% above that of the other daily paper. 


Ix ADDITION to being the State Capital, Albany 
is one of the largest inland ocean shipping 
points in America; has the world’s largest 
grain elevator; is a large distributing center 
for petroleum, grocery, drug, hardware and 
other lines; is a huge rail center through 
which practically all merchandise must flow 
between New England and the West. 


Tue true Albany market is the so-called 
Albany A.B.C., City Zone. By concentrating 
its circulation very highly within this City 
Zone the Knickerbocker News not only af- 
fords you high selling impact but genuine 
cost economy through the elimination of 
thinly scattered waste circulation. Its adver- 
tising leadership is clear. 


THE ALBANY KNICKERBOCKER NEWS 


One of 21 Gannett Newspapers 


Represented nationally by J. P. McKinney & Son 


10, 1948 


: New York. 


Chicago, 


Fairchild Aerial Surveys Inc. 


Best Big City Market 


San Francisco 


Better “come south” in N. Y. State 


In all of Up-state New York—even up where the 


so-called “Main Line” runs—Sales Management 
says there’s not one city of 50,000 or more where 
you will have as high potential buying power and 
sales opportunity per capita or per family as here 
in the central city of the Southern Tier. 


ABC TRADING AREA 


@ | 
CORNING | L 
ELMIRA 


‘ONE 
New York 


The growth in population and business in Elmira 
and environs during the war was outstanding 
among all eastern cities and this growth has been 
held in the post-war period. 


The Elmira newspapers deliver complete family 


coverage in the City Zone and better than 40% in 151,460 which focuses into Elmira as its major 
the entire surrounding additional population of shopping center. 


THE ELMIRA STAR-GAZETTE & ADVERTISER - THE SUNDAY TELEGRAM 


Gannett News papers 


Represented by J. P. McKinney & Son ¢ #£New York . Chicago ° San Francisco 

NIE wv _. (Cant: ee hi The “SM” symbols mark original, excle 

NEW YOR K — (Continued) ee sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES wuss TIONG 

yD 1/1/48 6yD ESTIMATES SALES GYD ESTIMATES CONTROLS 

ae gem. Serer i | | a a 

COUNTIES | | | THREE STORE GROUPS 1947 | | Net %  \Qual- 

CITIES | Fami- (in thousands of dollars) | Farm of ity 

Total | lies Gross Net | | Dollars | USA | of 

(in % | % | (im | Dollars | % | % Estimate | Dollars Dollars | % | % | (in Po- | Mar- 

thou- | of of | thou- (in | of | of General Dollars (in (in of | of Per thou- ten- ket 

sands) | State| USA |sands)| thousands)! State' USA| Food Mdse. | Drug (in thousands) | thousands)! State!) USA | Family | sands) tial In- 

| | ___|theusands) ee OR ee |_| oa 

Chemung........ 82.2) .58 -057| 24.1 71,294, .60) .061 20,091 7,854) ) Saree 155,922) 129,528 .61) .076, 5,375 3,101 068 119 

Elmira 51.0 -36) 0385) 15.5 59 ,887 50) .051; 15,029 6,386; 1,771 43 ,272 115 ,308) 95 ,789) 45) 056 A 050 143 

Chenango a 35.4| .25) .025| 10.7 30,964) .26) .026) 7,624) 2,480) 485). . 61 ,350 50,966) .24| .030| 4,763 10,299 028 112 

Norwich q 9) .07| 007 3.1 12,169; .10) .010; 3,080 2,003) 182 9 ,994 16 502) 13 ,709) .06| -008) 4,422).... : 008 114 

Clinton : 48.2) .34) .033) 12.2 34,056, .29 .029, 9,307 3 ,283| RRS 76 ,683) 63,703 -30) -037/ 5,222, 6,375}  .034 103 

Plattsburgh. .. . 17.0 12 012) 4.6 _ 21,557) 18} .018 5 ,133 2,943) 1,055 13 ,477 34 ,661) 28,794; .14| .017| 6,260)........ 016, 133 
© SM, 1948. Before using these figures, see explanation page 19. | 


SHARE OF AUDIENCE MONDAY THROUGH FRIDAY 


LATEST HOOPER FIGURES 


69 says Elmira’s people are best in 
Quality of Market—best in sales potential. 


, ; : WENY Station "B" Others 
Here’s how they listen to radio ....... 
MORNING 68.1 30.3 1.6 
° AFTERNOON 61.2 33.8 5.0 
NBC in ELMIRA, N. Y. 
Owned and operated by Elmira Star-Gazette, Inc. EVENING 70.3 25.7 4.0 


Represented by J. r, McKinney & Son STATION LISTENING INDEX © ELMIRA, N. Y. © WINTER, 1948 
New York Chicago San Francisco 
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_~ anan &- ch a ep 


or 


R.C.WILLI 
& AMS & CO.,INC. ~)% 


S 


CABLE ADDRESs 
RECRECER 


TELEPHONE 


IMPORTERS - Expo 
RTERS *MANUFACTUR 
ERS-COFFEE 
TENTH AVENUE - 257 to 267 STREET-NEW aa 
NY. 


WATKINS 42200 


ee 


February 5, 1948 


National Advertisi 
ng Ma 
New York Journal-American’ 
959 Eighth Avenue 
New York 19, N.Y. 


“Most Complete 
Survey We Have 


Dear Sir: 


J 
ust & word to let you know how valuable 


Ever Seen”... 


— your ' 
y Working Sales Control of the New York Market" 


has 
proven to our sales promotion department It 


h ve 


p rvey ° s k 1d that we nave ever e 
com lete su f it dr se nN. 


Very truly yours, 


UR. Cc, wa MS & COMPANY, INC. 


Sales Manager 


44 


| Most Valuable Sales Aid 
New York Has Ever Known 


ERE is the most exhaustive 
marketing data ever compiled 
on the world’s largest market. Proof of its usefulness to 
sales executives is revealed in a typical letter reproduced 
here. Let a Hearst Advertising Service man show you how 
the Sales Control Manual assures top sales operation in 
New York’s unmatched concentration of buying power. 


Vast Scope Establishes New 
Basis for Sales Operations 
New York has never seen such a vast, 
comprehensive coverage of sales oppor- 
tunities, offering fullest exploitation of the 
world's top market. Fieldmen devoted 
8,500 working hours, walked over 300,000 
blocks to bring you complete marketing 
data on almost every product in. . . 


* 904 SHOPPING CENTERS 
*% 402 SUBURBAN COMMUNITIES 
*% 145,715 RETAIL OUTLETS 
*% 168 SALES DIVISIONS 


NEW YORK 


Journal-American 


A HEARST NEWSPAPER 
LARGEST EVENING NEWSPAPER AUDIENCE IN THE WORLD'S LARGEST MARKET 
Nationally Represented by Hearst Advertising Service, 959 Eighth Avenue, New York City 


MAY 10, 1948 - 


PAOABl cc 


bigger audiences” 


than ever for 


Buffalo’s first 


station 


WoR 


N EW YOR K — (Continued) 


POPULATION 
ESTIMATES 
CLD VV 
COUNTIES 
CITIES 

Fami- 

Total lies 

in % % (in 

thou- of of thou- 

sands) State USA sands 
Columbia 42.5| .30! .030 12.9 
Hudson 11.3 08 008 3.3 
Cortland 34.0 .24 .024 10.3 
Cortland 17.0 12, .012 5.3 
Delaware 42.5 .30 .029 12.1 
Dutchess 109.1 .77, .076 31.0 
Poughkeepsie 43.9 31, .030' 12.9 
Beacon 11.3 08 _008 3.1 
Erie 883.9 6.24 .615) 236.3 
Buffalo 620.4) 4.38 431) 167.7 
Lackawanna 26.9 19, .019 6.9 
Kenmore 24.1 17, .017 6.7 
Tonawanda 15.6 11 O11 4.3 


© SM, 1948. 


RETAIL SALES—1947 
GYD ESTIMATES 
THREE STORE GROUPS 
(in thousands of dollars) 
Dollars o// % 
in of of General 
thousands) State USA Food Mdse. Drug 

30,732 .26 .026 9,207 1,716 473 
14,751 12 .013 4 460 1 376 254 
32,194 .27 .027 7 ,928 3,106 704 
22 117 19 .019 5 469 2 ,957 618 
34 ,073 29 .029 7,405 1,131 704 
109,631 .92 .093 34,975 11,702 2,667 
62 ,051 52, .053 19 ,692 9 891 1 564 
10 305 09; .009 3 955 1,035 291 
684 853 5.74 .582 193,135 131,801 18,161 
567,058 4.75 .482) 153,818, 128,486, 15,589 
11 ,643 10' .010 2 ,993 529 1 528 
17 ,121 14, 015 5 654 567 582 
10 ,273 09 .009 3 570 952 272 


Before using these figures, see 


aD 
‘ 
7 
, kc 
—— by : 
= 
q 
P 
5 
Leo. J. (“ Fitz’’) Fitzpatrick 
1. R. (“‘Ike”’) Lounsberry 
BROADCASTING CORPORATION 
RAND BUILDING BUFFALO 3, N. Y. | 
National Representatives: Free & Peters, Inc. ' 
The SM’ symbols mark original, excl 
sive estimates by SALES MANAGEMENT. 
WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ana 
ISIN 
SALES yD ESTIMATES CONTROLS 
1947 Net % — \Qual- 
Farm ud, ity 
Gross Net Dollars A of 
Estimate Dollars Dollars % % in Po- Mar- 
Dollars (in (in of of Per thou- ten- ket 
(in thousands) | thousands) State USA | Family | sands) tial In- 
thousands) dex ' 
61,342) 50,958 .24| .030/ 3,950 7,851] 029) 97 : 
6 596 23 ,986 19 ,926 09 .012 Es sccaos 012! 150 
: 58 ,792 48,841. .23 .028 4,742, 6,920 027) 113 
5 326 38 ,331 31 ,843 15 .019 6 ,008 018) 150 
66 ,462 55,211 .26 .032) 4,563) 15,413 .031) 107 
204,488 $169,873, .80 .099' 5,480| 9,653 093 12 
32 ,407 90 ,793 75 ,424 36, .044 § ,847'..... 044) 147 
22 ,698 18,856 .09, .O11 6 ,083 . 010) 125 
1,308,723, 1,087,190, 5.12) .634; 4,601) 13,445)  .615 100 
988 313] 1,052 ,213 74,100; 4.12) .510 5 ,212 486) 113 
6 ,024 40 574 33 ,707 16) .020, 4,885 017, % 
942 40 ,566 33 ,699 16; .020| 5,030'........ 018 106 
5 654 26 174 21,743 10 .013 5 ,057 O11| 10 


"explanation page 19 


AMERICA’S NO. 1 NEWSPAPER’ 


SELLING the Third Generation in the No. 1 BUFLOPOLE MARKET 


For the third consecutive generation it has taken only one newspaper to sell the $399,000,000 
BUFLOPOLE MARKET .. . America’s No. 1 Newspaper,* EVERYBODY’S DAILY going 
directly into the homes of a quarter million industrious, able-to-buy Americans of Polish 


origin. 


EACH 


EVERYBODY’S DAILY is the only newspaper that, for the third generation, 
DAY carries all the news of all the activities of these active, buying Polish 


Americans in their own language, which they understand and know best. It is the greatest 
single influence in the DAILY living and buying habits of the people: “who control the cash 


reserves of the banks 


EVERYBODY'S BUILDING 


of Buffalo.” 
*published in Polish 


‘EVERYBODY’ 


S 


National Representatives: LORENZEN & THOMPSON, Inc. 
New York, Chicago, St. Louls, San Francisco, Los Angeles, Detroit, Cincinnati, Kansas City, Atlanta 


ana) ait skal 


DAILY 


BUFLOPOLE, N. Y. 


en TE 
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SALES MANAGEMENT 


Sell the WE 


Theaters, retailers, general 
advertisers all find this big 
market easy and economical 
to sell because they can reach 
all the buyers in one medium, 
The Buffalo Evening News. 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER, Editor and Publisher 
“Western New York’s Great Newspaper” 
a 


@ New York @ Chicago @ Philadelphia @ Detroit @ Boston @ Atlanta @ San Francisco @ Los Angeles 


KELLY-SMITH CO., National Representatives 


A STUDY OF 


BUFFALO 


AND §& COUNTIES 
OF WESTERN NEW YORK 


THE LARGEST MP, 
IN UPSTATE NE 


BUFFALO COURIER-EXPRESS 
NEW YORK STATE'S 


FRiar & 


A GREAT MARKET 


Now Avaifante 


S A new 4. 


release 
. “ms d by the Courier E 
larke ‘ip, 
— et... one Which has ; 
States, greater retail sale 


t and con 

‘ OMparati ‘ 

Pine > . ve > 

; Retail Sales . . Whol Pre-war data 
arn s é e CS: 

E ide Housine : : 
‘Mploymen ee 


Write 


'ains curren . 


: t...Payrolls ._ 
Sor your copy 


far REACH BUFFALO'S BUYING POWER THRU THE 


OLARO, MEEKER & CO 


Bu 
Gurl gree 


Buffalo's Only 
Morning and Sunday Newspaper 


NEW YORK STATE 


The “SM” symbols mark original, 


—— 


excl 
de (ADVERTISEMENT) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 was EFFECTIVE BUYING INCOME—1947 SALES 
ADVER.- 
ESTIMATES TIS! 
1/1/48 CyD ESTIMATES SALES yD ESTIMATES CONTROLS 
HERKIMER —)\-— - — Pe et GE — aE — ce Seeeene! wees enmeee — 
| 
| THREE STORE GROUPS 1947 Net % ‘Qual. 
| Fami- (in thousands of dollars) Farm or ity 
Total _ | ties : —-) — —— Gross Net Dollars} USA of 
(in % | % (in Dollars | % | % | Estimate | Dollars Dollars | % | % Net (in Po- | Mar- 
thou- | of of | thou- (in of of | General | Dollars (in (in of of Per thou- | ten- | ket 
sands) | State} USA |sands)|thousands)| State} USA| Food | Mdse.| Drug (in thousands)| thousands); State) USA| Family | sands) | tial | in. 
—— thousands) | dew 
= = 5 : = Seaees Mehta ——— Sen = — mieicinalsiete 
City Zone. . 31.3) .22 022; 10. 29,085 _ +24) .024 6,318! 2,948 555, N.A. 55,124 44,651 .21| .026] 4,465) 3,478]  .023| 113 


Special Sales Management Study Complete April 1, 1948. 


SALES UP 16% 1N THE 
929,000,000 


The lady's right. Local house- 
wives will tell you that it's the 
TELEGRAM market. These 
women spend $29,085,000 for 
retail purchases . . . the big ma- 
jority of them getting their shop- 
ping leads from the Telegram, 
the market's only local daily. 


THE HERKIMER TELEGRAM, 


Represented by The Julius Mathews Special Agency 


Retail sales are up 16%. Net family 
income of $4465 is sure to stay at 
high level—supported by prosperous 
farm conditions and industrial payrolls. 
65%, of the market's income goes into 
retail cash registers, compared with a 
state average of 56%. 


Herkimer Zone has 50°/, of Herkimer 
County's population . . . and accounts 
for 69°, ny its retail sales, 63°, of 
income, 53% of food sales, 68°, of 
general merchandise sales and 63°/, of 
drug sales, 


To sell Herkimer Zone housewives you 
must use the Telegram. 


Herkimer, N. Y. 


NE W YOR K — (Continued) 


The ““SM"’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
a SALE a 
ESTIM TISIN 
6yD 1/1/48 GyD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES ae ‘| =—" 9 | — a ~ ee 
CITIES THREE STORE GROUPS| 1947 | | | Net % — \Qual- 
Fami- (in thousands of dollars) } | | Farm of ity 
Total lies | Sie Gross Net | | Dollars | USA | of 
(in | % | % (in | Dollars | % | % l Estimate | Dollars Dollars | % | % | (in | Po- | Mar- 
thou- of | of  thou- (in of of General | Dollars (in =| (in of | of Per thou- | ten- — ket 
sands) State USA sands)|thousands) State USA| Food Mdse. Drug (in thousands) | thousands) State: USA | Family | sands) tial = In- 
os cw Des ____|thousands)f | i ee __ | dex 
Essex 32.6 .23 .023 9.0] 25,646 .22 .022 8,231 981 704 51,118 42,465, .20, .025 4,718) 2,235 .024! 104 
2 Saranac Lake } 
(See Franklin Co.) | 
Franklin 42.5 .30| .029| 11.4 33,890, .28 .029, 9,577, 2,998 775) 74 127 61,579.29) .036 5,402 5,634]  .032) 110 
Malone 11.3 08} .008 3.1 11,726 10, .010 3,013 1 526 291 6 ,467 18 ,532 15 ,395 07; .009; 4,966)........ 009; 113 
2 Saranac Lake 85 06; .006 2.7 9 591 08; .008 2,171 763 278 5 597 15 ,863 13 ,178 06; .008 ee 008) 133 
Fulton 48.2 .34 .033 14.6 50,228 .42 .043 12,270 4,101 933 66 ,456 55,207, .26| .032) 3,781) 1580) 035) 106 
Gloversville 22.7 16; .016 7.3 26,721 22) .023 7 541 3 ,392 582 24 ,284 39 ,875 33,125) .16) .019 ee 020) 125 
Johnstown 11.3 08) .008 3.6 9 ,794 08, .008 3,114 ° 206 5 ,682 15 ,219 12 ,643 06; .007 2 eee 007; +88 
| | 
| } 
Genesee 46.7, .33  .032) 13.0 34,771, .29, .030/ 8,096, 3,542 812 69 ,021 57,339, .27| .033) 4,411; 7,684]  .032| 100 
Batavia 18.4 13) .013' 5.3 22 393 19} .019| 5,234) 3,202 509 7,781 35 ,681 29 ,641 14) .017) 5,593) ai 017) 131 
Greene 26.9 .19| .019 8.5 20,776, .17 .018 6,446 1,158 558 40 ,901 33,981 .16) .020 3,998 4,561 .019 100 
Hamilton 4.2, .03, .003 1.3 3,058 .03, .003 909 109 36 5,726 4,757, .02 -003, 3,659 25 003 100 
Herkimer 62.3, .44 .043 17.7 41,934 .35 .036 11,950 4,305 872 : 86 ,913 72,202 .34 .042 4,079 6 ,955 040 9% 
Little Falls 11.3 08 .008 3.2 9 980 08) .008 2,776 913 243 5 ,667 19 ,120 15 ,883 08, .009 4 ,963 .008| 100 
Herkimer 11.3 08 .008 3.1 12 ,287 10.010 2 424 2 ,874 ae 16 ,947 14 ,078 07 .008 GAs atsasve 009} 113 
Jefferson 86.4 .61 .060 25.4 70,273, .59 .060 17,387 8 ,351  eaaeer 140 ,586 116,788 .55 .068 4,598 11,06) .064 107 
Watertown 35.4 25; .024 10.4 41 461 35, .035 9.611 7 ,656 1 ,042 26 440, 77 ,603 64 467 30.037 6,199 : 034) 142 
Kings 2815.9 19.88 1.958 731.2] 1,633 386 13.69 1.389 682,475 184,804 39,924 4,580 531 3,805,165 17.922.219 5,204 837] 1.918 98 
1 Brooklyn POPREPEOR Narre ete Se eae Meee) Sere Speer) Mery ere a, (eater) Ste PEE PEN ee Serer: 


1The City of New York includes the counties: ® SM. 1948. 
Bronx, Kings, New York, Queens and Richmond. 


2 Saranac Lake is in Essex and Franklin Counties. 


INDEXES: 


Before using these figures, see explanation page 


An index to all data by states and sections appears on page 4, the 


alphabetical index of states on page 556, and advertisers’ index on page 554. 
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A ROCHESTER NEWSPAPER IN A RECENT 
HOUSE-TO-HOUSE SURVEY ASKED, “WHAT IS 
YOUR FAVORITE ROCHESTER RADIO STATION?” 


HOOPER SAYS WHEC snare 
OF LISTENING AUDIENCE IS.... 


*Combined average Morning, Afternoon, 
and Evening Hooper Index forl947. 


/ 


EN DX 


397% SAID “WHEC’’ 


26 PERCENT SAID, “STATION B.” 
12 PERCENT SAID, “STATION C.” 
11 PERCENT SAID, “STATION D.” 


8 PERCENT SAID, “STATION E.” 
4 PERCENT SAID, “STATION F.” 


sentatives: J. P. Mc KINNEY & SON, New York, Chicago, San Francisco 


MAY 10, 1948 


A Plus Buy ina | 
Plus Market © 


WHAM 


BEAMED DIRECTLY 
INTO 900,000 PLUS 
RADIO HOMES 


WHAM'S newly completed 50,000 watt 
transmitter and antenna (most power- 
ful in the area) plus Rochester Radio City, 
new million dollar home of WHAM- 
WHFM, combine to give WHAM un- 


challenged listener acceptance in ROCHESTER—<« busy city of many well to do families work- 
Rochester and surrounding 43 counties. ing in highly skilled, widely diversified industry where seasonal 


WH ‘ M lay-offs are unheard of. The recent Survey of Buying Power 


found the effective buying income per family to be $5,868. 
A Quality of Market Index of 130!! 
ROCHESTER, N.Y 


PLUS 43 rich and prosperous Western New York counties... I 
50,000 Watts: * Clear Channel WHAM’'S clear channel, 50,000 watt station means complete i 
. i C 
NBC AFFILIATE coverage in the heart of this rich upstate area. ‘ 
Nat a) Representative 
GE 3E P. HOLLINGBERY C<¢ 
a er YOUR BEST BUY FOR COVERAGE AND PENE- 
“ * ur 
The Stromberg Carlton Station TRATION IN THIS BIG-TIME, RICH MARKET 
e od ———- - The “SM"’ symbols mark original, excle- 
NEW Y @) RK— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES —1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES ee TISING 
1S! 
CD 1/1/48 yD ESTIMATES SALES 6D ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1947 Net © — \Qual- 
CITIES Fami- (in thousands of dollars) 67D Farm of ity 
Total lies | Gross Net Dollars | USA of 
in Y 4 in Dollars % % | Estimate Dollars Dollars % % (in Po- Mar. 
thou- of of | thou- (in of of General | Dollars in (in | of of Per thou- ten- ket 
sands) | State’ USA |sands)| thousands)| State USA Food Mdse. | Drug in th ds) th ds)' State USA’ Family | sands) tial In- 
he aan ____|thousands)| _ Sa! ‘i se dex 
Lewis 22.7| .16| .016! 6.3 12,117, .10| .010' =3,,316 409 170 29,566 24,561) .12) .014 3,899! 6,547] .013| 81 
Livingston 35.4 .25 .025 9.7 24,150 .20 .021 6,312 381 545 51,122 42,468 .20 .025 4,378 7 ,627 024 % 
Madison 42.5 .30 .029 12.4 32,112 .27 .027 7,271 1,539 836 , 66 ,459 55,209 .26 .032 4,452' 10,228 030, 103 
Oneida 11.3 .08 008 3.4 13 ,583 11 012 3,013 1,158 388 2 584 22 995 19,103 09 O11 5,619 . O11; 138 
Monroe 461.7 3.26 .321 131.2) 499,241 3.43 .348 112,538 66,472 11,842 797,503 662,506 3.12 .386 5,050 12,612, .362 113 ’ 
Rochester 337.1 2.38 .234° 96.3' 366,271 3.07 .311 97,694 65,827. 10.7271 332,769] 680,270 565,118 2.66 329 5,868 304 130 
© SM, 1948. Before using these figures, see explanation page 19. 
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ELMIRA, N, Y. Ws } 


STILL GOING 


1947 


$6180 
143 


EFFECTIVE BUYING INCOME PER FAMILY. 
QUALITY OF MARKET INDEX 


American Broadcasting Company ® The Walker Company 


SALES MANAGEMENT 
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Pardon Us! No intent to mislead. This 


e isn't a “City Zone’ map. But it 7s a map 
of where your Rochester newspaper (: ll Va ue rom Our 
advertising gives you “City Zone’’ in- 
tensity of coverage. There’s only one 


= other situation like it among the 34 ed ® 
—— advertising in Rochester 
8 * a7 
— N only 21 of the 34 U. S. Cities as large as Rochester does 
4 the leading newspaper buy give you as intensive coverage 
a in the city zone as does your Rochester newspaper advertising 
oe in the area outside the city shown on the above map. In other 
Wy words your Rochester newspaper advertising is a matter of City 
Mar- . - ‘ 
kel Zone intensity of coverage in a total market of 655,665 popula- 
In. . 207 27: 
dex tion rather than just the City Zone of 381,373. In only 1 other 
) ‘ ° — ° ° ° ° 
% among 34 leading cities is there an equally attractive situation. 
103 
138 
ps OR generations Rochester has been the local major shopping 
e 19. point for all these people—few are more than an hour out 
= from the city. Newspaper readership naturally and unfailingly 
looks to Rochester and the news of its many fine stores. There TESTING? Sales Management’s 
is no forced or inflated circulation here. recent survey of preferred test 
markets, Rochester received more 
E 5 ditematiens 1 for Rock k preference votes from agencies 
. Sure your sales and distribution plans for Rochester take and advertisers than any other 
t full advantage of this coverage and impact delivered hy city in New England and Middle 
your Rochester newspaper advertising. Don’t stop with the City Atlantic areas. 
Zone alone. 


ROCHESTER TIMES-UNION DEMOCRAT AND CHRONICLE 


Two of 21 Gannett Newspapers 


y Represented by J. P. McKinney & Son . . . . ~. ~~ + + ~ New York, Chicago, San Francisco 
_ a an $$ $$ — _ _ _ ———— — 
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AMSTERDAM, N. Y. and Montgomery County 


Important Parts of The Historic, Industrial Mohawk Valley 


AMSTERDAM, "the Leading Rug Manufacturing Center of the World,” 

is a city of diversified industries, assuring you a RICH, STABLE Market 

for YOUR Products and Services. Quality of Market Index—!17. 
All estimates furnished by Sales Management. 


RETAIL SALES — 1947 

Amsterdam, N. Y. $32,129,000.00 Montgomery County $46,904,000.00 
NET FAMILY INCOME 
Amsterdam, N. Y. — $5,203.00 


98.7°/, Of Amsterdam Families Read and Buy Through The 


AMSTERDAM EVENING RECORDER 


Montgomery County’s ONLY Daily Newspaper 


aad “" / ae ‘ ; The “SM”’ symbols mark original, excle 
N EW YORK— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES © 
ESTIMATES — TISING : 
CD 1/1/48 GD ESTIMATES SALES yD ESTIMATES CONTROLS 
| aan — ial ; a ne ee - 
COUNTIES | THREE STORE GROUPS 1947 Net % — \Qual 
CITIES } Fami- | (in thousands of dollars) Farm of | ity 
Total | lies Gross Net | Dollars |} USA | of 
(in | %|] % (in Dollars | % | % | Estimate | Dollars Dollars % | % (in Po- | Mat 
thou- | of of | thou- (in of of General Dollars in (in | of of Per thou- ten- — ket 
sands) | State| USA |sands)| thousands)! State USA Food Mdse. Drug (in thousunds)' thousands) State! USA | Family | sands) tial | In 
Ls ___ }thousands) dex 
Montgomery.........] 62.3| .44| .043| 17.7] 46,904) .39| .040| 14,710! 4,046 1,370].......... 94,576, 78,567; .37 .046: 4,439) 5,106]  .044| 102 
Amsterdam........] 35 4| 25| .024) 9.8 32,129} .27| .027| 10,099| 3,732) 1,018 13 ,363 61 ,380 50,990} .24 .030, §5,203)........ 028) 117 
Me ccxecss ..| 484.7) 3.21) .316) 121.5] 414,014) 3.47) .352) 138,397 21,082) 11,404).. 843,513, 700,728 3.30, .409, 5,767 8,921 -373, 178 
Hempstead | 
Township .-| 308.8) 2.18) .215| 85.8 334 ,937, 2.81) .285| 110,086) 16,737 8 ,943 9 ,994 609 ,860 506,626 2.39) .295 5 ,905 cee 276) 128 
Glen Cove 15.6) .11| 011) 3.8 14,076; .12) .012; 4,391 667 521 1,056] 25 305 21,022, .10) 012; 5 ,532)........ -012) 109 
Long Beach ‘ 11.3 08) .008 3.0 8 ,694 07, .007 5 453 367 ere 20 ,244 16,817, .08 .010) 5,606........ 009° 113 
No. Hempstead | 
Township . 90.7) .64) 063° 25.21 33,949) 28) 029) 8,046 2,933) 1,322 Saas 160 ,267' 133,138) .63) .078} 5,283)........ -060 9% 
© SM, 1948. 


Before using these figures, see explanation page 19. 


INDEXES: An index to all data by states and sections appears on page 4, the 
alphabetical index of states on page 556, and advertisers’ index on page 554. 


ONLY $95 TO $102 A MONTH TO PLACE A FACTUAL 
PRODUCT DESCRIPTION BEFORE SPECIFIERS AND 
BUYERS IN THE LARGER PLANTS IN ALL INDUSTRIES 


Industrial Equipment News, as industry's original and most complete product news 
and information service, has been requested by more than 52,000 active engineering. 
production and plant operating men active in the larger plants in all industries. 


{ca fisLAl 8 mpuel ) — 
ee ee) 


c 


95.5% of these specifiers and buyers for industry currently indicate use of Industriel 
Equipment News in finding their current plant and product requirements. 


Product advertising spotted when and where product information is being looked 
for gets extremely high and productive readership at a minimum of space and copy 
preparation cost. 


DETAILS? Ask for “The IEN Plan” 
and for IEN’s new NIAA statement 


TCA INDUSTRIAL EQUIPMENT NEWS 


FOUNDED 1093 Thomas Publishing Company, 461 Eighth Avenue, New York 1, N. Y. 
Boston, Chicago, Cleveland, Detroit, Los Angeles, Philadelphia, Pittsburgh 


— 
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Hempstead Town and the Review-Star go together 
ie like sky-writing and airplanes . . . are just as 
inseparable. Hempstead Town is the sort of market 
in which you can write increasingly larger sales 
volume year after year. Retail sales—now 


adi For twenty-four consecutive months, Hemp- ° is i 
stead Town has held the No. | position $334,937,000—are UP 2! /o + 
among N. Y. State's High-Spot Cities . . . Retailers will tell you that to get and keep your 
meaning that Hempstead Town's 309,000 sales UP proportionately to Hempstead Town's gains, 


consumers are the most-willing-to-buy in 


all the state. you must use the Review-Star. You'll agree, too, 


that they go together . . . inseparably. 


Nassau Daily Review-Star 


HEMPSTEAD TOWN, LONG ISLAND, N. Y. 


Six days a week, 5c a copy © Executive Offices, Rockville Centre, N. Y. 


Represented nationally by Lorenzen and Thompson, Inc. 


New York @ Chicago © St. Louis @ San Francisco @ Los Angeles 


7O TOGETHER 


Detroit @ Cincinnati @ Kansas City @ Atlanta 
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in the 


TRADING AREA 
NET PAID CIRCULATION 30,000 plus 


“ ““ 


Niagara Falls Retail Merchants 


who test and prove its Sales Producing Power, 


Used 8,796,623 Lines of Advertising in 1947 


NIAGARA FALLS GAZETTE 


which ALONE FULLY COVERS this rich Industrial Market 


CITY and SUBURBAN POPULATION in excess 102,000 
150,000 


83% HOME DELIVERED 


NIAGARA FALLS, N. Y. 


SM HIGH SPOT CITY 
March 1948 


City 
National 100.6 


1948 SURVEY of 
Buying Power 


City 
Index 268.2 


@D 


@ RETAIL SALES 1947 — $75,774,000 


@ EFFECTIVE BUYING INCOME 


@ TOTAL GROSS $150,043,000 
@ TOTAL NET $124,645,000 
@ PER FAMILY NET $5282 


@ QUALITY OF MARKET Index 106 


NATIONAL REPRESENTATIVES: KELLY-SMITH CO © New York © Chicago © Philadelphia © Detroit @ Boston @ Atlanta @ San Francisco © Los Angeles 


~, 


NE\ E Ww YO RK— (Continued) 


The “‘SM”’ 


symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES _ TISING 
| 

yD 1/1/48 6yD ESTIMATES SALES yD ESTIMATES CONTROLS 

' == i —— | — 7 os 1 eee = 
COUNTIES | THREE STORE GROUPS| 1947 a 2 } | | | net | % /Qual- 
CITIES Fami- (in thousands of dollars) | | | Farm | of | ity 

Total lies | Gross | Net | | | Dollars | USA of 
(in ( ‘ (in Orie | % | 7% | Estimate — owe % % | (in Po- Mar- 

thou- | of | of | thou- of General Dollars | Per | thou- | ten- — ket 

sands) | State! USA | sands) i State’ usa | Food Mdse. | Drug (in thousands) Sennate statel USA | Family sands) tial In- 

mee: a ee LA I ee thousands) | dex 
New York (Manhattan)| 1924.9 13.59 1.339 624.9] 3, 333 587 27.94 2.835 559 m2 658 ,859| 83 ,252 5 ,346 839, 4,441,719 20.92 2.590, 7,108! 2.413) 180 

1 New York | | 

(5 counties) City .J 7871.1 55.57 5.474/2203 2] 6 ,783 ,897 56.86 5.769/2037 ,240) 948 045) 171,141] 2 ,9712786]15 ,209 ,604 12 ,634 ,971,59.50\7.368, 5,735). 6.509) 119 
Niagara......... 185.6 1.31) .129 49.6] 130,870 1.10, .111| 38,307| 15,974 3,670 rf 255,610 212,342 1.00 .124  4,281| 7,971) .121 94 
Niagara Falls 92.1 65! .064 23.6 75 ,774 64 .064; 22,396) 11,194 2 ,295 16 ,647 150 ,043 124,645 .59' .073 5 ,282).. 068) 106 
Lockport. 26.9 19| .019 7.5 23 ,426 20, .020 6 ,428 3,146 1 ,004 5,711 49 ,077 40,770, .19| .024 SS 022) 116 
North Tonawanda ; 24.1 17| .017 6.0 16 ,620 14| .014 6,179 461 243 6 ,867 ; 36 ,808 30, 577) : -14 018) _5.f 096 hia elie .017, 100 
1The City of New York includes the counties: © SM, 1948. Before using these figures, see explanation page 19. 


Bronx, Kings, New York, Queens and Richmond. 


LOOKING FOR SOMETHING? The complete Table of Contents is on page 3. 


WHLD Offers Low Cost Insurance on 
$924,505,000 Sales 


The WHLD area contains 330,000 
Western New York families . . . with 
a buying income totaling $1,516,- 
000,000. (Be sure to read that figure 
correctly—it’s “billion”, not million.) 
A quick glance at the spending habits 
of these families—shown at the right 
—will impress you with the really 
low cost of the sales protection 
WHLD gives you in this rich area— 
which accounts for 7.75% of N. Y. 
State’s retail sales. 


es _ A 
SALES MANAGEMENT 
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Primary Area Secondary Area Total Gain 
(In Thousands) Over ‘40 
Families 322.4 8.5 330.9 12% 
Retail Sales $907,253 $17,252 $924,505 122% 
Food Sales $257,765 $ 5,184 $262,949 136% 
Genl. Mdse. $157,244 $ 1,321 $158,565 157% 
Drug Sales $ 24,005 $ 315 $ 24,320 93% 
Buying 
Income (Net) $1,482,146 $33,969 $1,516,115 142%, 
Per Family 
Income (Net) $4,597 $ 3,996 $ 4,582 
Farm Dollars 
(Gross) $32,623 $ 7,184 $ 39,807 
WHLD-FM Niagara Falls Gazette 
98.5 MC @ Radio Station 


1290 KC @ 1000 WATTS 


Niagara Falls, New York 


Ret” ak etal 


tall ¢ 
eating Whol 


ee €¢s8s 2 2&2 ee @ C2 @ 82 82 e282 ee eB eS ea Sa SS eS Sofa 


Herald Tribune Readers believe in ‘“Tall Eating”’ 
to the tune of $926,000,000 spent during 1947 

on home-used food products, or more than 

40% per family above average. 

That’s a lot of food! 


Because Herald Tribune Readers are good-food conscious, | f / 
they enjoy food news. Herald Tribune Editorial Wi 

food feature linage in 1947 passed the next New i 

York newspaper by more than 100,000 lines My ) 


. . a truly notable record. 


Herald Tribune Food Advertisers expect and get 
larger sales returns for their food advertising dollars 

because they are reaching New York’s most-able-to-buy | 
Metropolitan and Suburban markets. A brand-loyal 

audience with an R-P* to be found in no other 
New York newspaper. 


To get your share of this close-to-a-billion ‘“Tall Eating” 


jackpot, learn now how Herald Tribune R-P* can lead 
you to maximum brand recognition and ever-growing ( 


profits in this productive market. Send for 
the Herald Tribune Continuing Home 
Study Grocery Product Booklet today. 


14,8? 
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NEW ~«g: YORK 


........MMevald <a 


COUNTIES 
CITIES 


Oneida 
Utica 
Rome 

Onondaga 


Syracuse 


© SM, 1948. 


NEW YORK— (Co 


POPULATION 


6yD ESTIMATES 
1/1/48 


Fami- 
Total lies 
(in a1 %& in 
thou- | of | of | thou- 


sands) | State| USA | sands) 
211.0 1.49 
102.0 72 071 
39.7 28, .028 
321.5 2.27 .223 


.147, 59.9 
29.1 
10.4 


91.3 


~ 

~ o 
fil Te eo 
JL f 
Syracuse, New York 


ntinued) 


156 64.3 


225.2) 1.56 


from Edward Petry & Co., Inc. 


B. M. B., Hooperatings, Local Retail 
preference, and National accept- 
ance. Every authentic standard 
points to WAGE for COMPLETE one 
station coverage of the rich Syra- 
cuse Market. 


Get the Syracuse Story 


Basic ABC 


1947 


Estimate 
Dollars 
(in 
thousands) 


113 ,140 
7 495 


- §620KC - 
RETAIL SALES— 1947 
6yD ESTIMATES 
THREE STORE GROUPS 
(in thousands of dollars) 
Dollars / | 
in of of General 
thousands) State USA Food Mdse. Drug 
143,041 1.20) .122 45,908 15,352 3,233] 
90 545 76 077) 25,563 9 552 2 062 
22,171 19 019 9 324 4,177 720 
263 680 2.21 .224 72,597 49,468 7,484 
229 ,929' 1.93. .196 61,912 48,536 6 5421 


376 ,041 


The “SM"’ symbols mark original, exclu- 


EFFECTIVE BUYING INCOME —1947 
yD ESTIMATES 
| Net 
| Farm 
Gross Net Dollars 
Dollars Dollars | (in 
(in | in of of | Per thou- 
thousands) thousands) State USA | Family | sands) 
322,069 267,551 1.261 .156 4,467, 13,684 
202 ,259 168 ,022 79 .098 5,774 
72 ,466 60,199! .28 .035| 5,788 
490 ,771 407 696 1.92 .238 4,465 10,769 
442 185 367 ,334' 1.73 .214 


5,713 


“(144 
O86 
029 

231 


197 


sive estimates by SALES MANAGEMENT. 


126 


Before using these figures, see explanation page 19. 


An index to all county and city data, by states and sections, appears on page 4. 
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/| NEW business means (00D business in Utica! 


i ith i n~ 
‘see git 


New Plant of the Chicago Pneumatic Tool Company 


Two thousand new jobs—mostly men—will be opened to operations in its new three million dollar factory. The 
Uticans when the Chicago Pneumatic Tool Company starts annual payroll will be between four and five million dollars. 


ERR 


ee i. > 


SEN AAO IE ECT. NUE 


Modern New Plant of the Continental Can Company 


Another evidence of Utica’s ever-expanding industrial ploying over 2.000 men and women. 
strength is the opening of this new $1,000,000 plant em- 


MARKET 


ROLS ™ | a 


“ Beautiful New Atlantic & Pacific Tea Company Super Market 


“ Confirming faith in Utiea’s future the Atlantic & Pacific ploying 118 persons, Its weekly volume is far exceeding its 
- Tea Company has just opened this new super giant em- expectations. 


one 


Sales Management proves New business 
means good business for Utica people. From just 
a little above U. S. average SM Index of Buying 

a Power in 1944-45 Utica’s people jumped to 131% 
in Y. State School of Applied Arts & Sciences of average in 1946 and to 136% in 1947. Busi- 
iia. ness activity and buying power since the war have 
= | been outstanding among Eastern cities. 


Send for facts about Metropolitan Utica and its $100,000,000 Rural Income 
A Major Market and Trade Area of 307,795 Population 


UTICA OBSERVER-DISPATCH - UTICA DAILY PRESS 


UTICA—Home of Three New Colleges 
Mohawk College 


Utica College of Syracuse University 


| (Evening and Sunday) 2 of 21 GANNETT NEWSPAPERS (Morning) 
wll Combined Circulation — Weekdays over 62,000; Sundays over 45,000 | 
Represented Nationally by: J. P. McKinney & Son ° New York, Chicago, San Francisco 
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Lockport 
*) 


iq Niagora Falls GENESEE 
ERIE 
fQKenmore 2 
BUFFALO ~— 
WYOMING 
| 
\ 
| } ALLEGANY 


° 
ROCHESTER 


NEW YORK 


SYR 


Wal 


STEUBEN == 
Fs 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


ONONDAGA 


° 
ACUSE 


CORTLAND 


° 
Cortland 


BROOME 
evinghomton 


Endicott 


Plattsburgh G 


eR TR MIN ee 


Set ese’ 
tf" pyria r al UPPER LEFT 
BRE 1946 Retait soles in Excess of $100 million Sales MANAGEMENT 
1946 Retail Sales $50.0 Million to $99.9 Million 
| 1946 Retail Sales $25.0 Million to $49.9 Million Sy 
FEE 1946 Retail Sales $10.0 Million to $24.9 Million Kg 
Ra ued 
. o* _ ; — The “SM” symbols mark original, exclu- 
NEW YOR K— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE nnn § 
ESTIMATES TISIN 
67D 1/1/48 yD ESTIMATES SALES SM) ESTIMATES CONTROLS 
COUNTIES os po 
CITIES THREE STORE GROUPS 1947 Net % Qual 
Fami- (in thousands of dollars) Farm of ity 
Total lies ross Net Dollars | USA of 
in / in Dollars % Estimate | Dollars Dollars % % in Po- Mar- 
thou- of of  thou- in of of General Dollars in in of of Per thou- ten- ket 
sands) State USA sands)|thousands) State USA Food Mdse. | Drug (in th ds) | th ds; State USA Family | sands) tial In- 
_ thousands) ty dex 
Ontario 55.2} .39| 038) 15.7] 42,467| .36| .036, 11,799) 3,242, 897 99,688, 82,813) .39 .048, 5,275, 7,904) 042, 11! 
Geneva 17.0 12) .012 4.9 18 ,601 16} .016 5,420] 2,112 485 7 ,480 36 ,685) 30,475, .14, .018 6,219 016) 138 
Canandaigua 8.5| 06) .006) 2.4 12,018; .10) .010 2,946 913 181 1 456 18,343, 15,238) 07) .009| 6,349 009} 150 
Orange 136.0, .96 .095| 39.9 123,310, 1.03) .105 37,651 10,694 3,188 220 ,049 191,108; .90) .111 4,790| 14,549 106, 112 
Newburgh 32.6} .23) .021 9.9 44 638 37| .0388 13,297 4 645 873 31 ,080 69 ,705 57 .906 27' .034 5 849 033) 157 
Middletown 18.4 13; .013 5.8 28 361] 24; .024 7 .203 3 ,897 909 17 ,017 46 470 38 604 18, .022 6 ,656 21) 162 
Port Jervis 11.3} .08) 008) 3.5 10 851 09; .009 4 208 844 315 4,611 23 ,235 19,302 09 .O11 5 515). : 010 125 
Orleans 28.3' .20 .020' 8.5 17,252, .14 .015 5,184 1,321 315 40 ,895 33,969 .16 .020 3,996, 7,148 018 9 
Oswego 73.7| .52 .051 20.9 46,273. .39 .039 12,623 2,957 1 ,055 104 ,797 87,056 .41 .051 4,165 7,352 047, 2 
Oswego 22.7 16 016 6.3 18 ,370 15 .016 5 ,605 1,158 521 7 452 43 492 36 ,130 17, .021 5 735 : 018, 113 
Fultor 14.2 10 010 4.1 12 ,447 10 O11 3 349 1 ,567 206, 7 438 25 ,571 21 ,242 10.012 5,181 ; O11; 110 
Otsego 48.2 .34 .034 14.6 39,840' .33 .034 9,931 3,065 See 71 ,963 59,782 .28 .035 4,095 11,022) 034 10 
Oneonta 12.8 09 .009 41 18 ,048 15 .015 4 662 2,725 545 11 ,849 24 ,827 20 ,624 10 .012 5 ,030 O12, 133 
@ SM, 1948 
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Before using these figures, see explanation page 19. 
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ae 


EXTRA 


Buying Power 


LD-J 


Alert Advertisers Select Syracus® | 
For Above Average Sales Returns 


dollar’s worth of goods sold 


For every 

nationally, Syracuse offers a purchasing 

. potential of $1.26! Sales Management's 
roves it. 


survey of buying power P 
Here’s a big market .-- # consistently 
high-quality market ..-@ strategic market 


for expanding sales. By virtue of its self- 
sufficient agricultural-industrial economy, 
this market makes an excellent testing 
area, maintaining @ healthy average buy- 


ing income as compared with state an 
nation. 
Sales Management 


significant f 
in general, and 


current 


points 


Syracuse 
late, each year, 


savings accounts of all families. 


show that the av 
considerably more 


ing power - - 


advertising 


getting medium i 


SYRACUSE 


out another 
act! New York State families, 
families, in pat- 
the largest 


power which can be 
harnessed for greater 
returns 
and volume sales ..- 
by using the Herald- 
Journal...@ results- 


EXTRA 


Selling Power 


OURNAL 


Y. = 


Market Data Translated 


into Actual Case Histories 


A recent survey by Media Records, Inc., 

covering newspaper advertisers in 105 

cities, reveals that the Addis Company 

of Syracuse, women’s specialty shop, 1s 
the largest user of newspaper advertising 
space in the women’s apparel store 
classification. The same survey accords 
Syracuse another special distinction by 
naming Wilsons’ Leading Jewelers Inc. 
as the biggest retail newspaper adver- 
tiser in the national jewelry field. 


What's a Market? 


with money to spend.” That's 
rald-Journal (Daily) and the 
educes market data 
method of market 


“Markets are people 
how the Syracuse He 
Herald-American (Sunday) © 


figures to © simple brass tacks 


selection. 
“The greater the buying powe!, the greater your 
selling power- In Syracuse, oS the Sales Manage- 
ment survey bears out, they're ready to buy AND 

can best make them spend by 
giving their “buyi trating market 
coverage delivere Journal 


na (Daily) and the Herald-American (Sunday).” 


proven market. 


10, 


1948 


“ALL BUSINESS 
iS LOCAL” 


- 


For Complete Market Coverage 


at ONE LOW COST... 


WU SYRACUSE HE 
RALD-JOURNAL (D 
EY SYRACUSE HERALD-AMERICAN ened 


n ¢ 


pire State — A City of Diversified Industry 


91 


TRY TROY 
To TEST 
Your Campaign 


| 99.8% coverage of the ABC City Zone’s 122,000 
average American consumers. 2,000 retail 
outlets . . . $77,000,000.00 sales volume... 

| here’s the perfect test market where a com- 


eer erent eter 


plete advertising job can be done through 
| ONE medium — at ONE low cost of only 14c 
| per line. 


| | In the ABC 
Troy Retail Trade Zone 


TOTAL ABC THE RECORD a full-page costs less 


than 1 cent per 


| 
| | CIRCULATION: NEWSPAPERS family reached 


HH 43,184 ; 
HII ; 
Hi THE TROY RECORD ¢e THE TIMES RECORD 
Hilt 
iH 
| | saeieetieeietemenienn TROY.N. Y. 
a i The “‘SM"’ symbols mark original, exclu- 
NEW YORK (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
SALE — 
ESTIMATES TISIN 
6YD 1/1/48 GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES 
CITIES THREE STORE GROUPS 1947 Net w/ Qual- 
Fami- in thousands of dollars) Farm of ity 
Total lies Gross Net | Dollars | USA of 
in % o% (in Dollars % / Estimate Dollars Dollars %i Qk (in Po- Mar- 
thou- of of thou- in of of General Dollars (in (in of of Per thou- ten- _ ket 
sands) State USA sands)|thousands) State USA| Food Mdse. | Drug in thousands) | thousands) State USA | Family | sands) tial In- 
thousands) dex 
Putnam 15.6 .11 .O11 4.5 17,734 .15; .015 5,319 545 437 28 117 23,358 .11 .014 5,191 1,427 014, 127 
Queens 1450.4 10.24 1.009 399.5] 950,920 7.97 .809, 377,319 57,041 25,861 2,530,539 2,102,184 9.901.226, 5,262) 1,638] 1.058 105 
INew York City ; 
Rensselaer 120.4 .85 .084 35.3 86,268 .72 .073 28,806 6,773 2,305 191,708 159,257 .75) .093; 4,512) 5,491 085 101 
roy 69.4 49 048 204 67 807 57, .058) 21,559 6 ,296 1 894 53 ,251 146 ,273 121 513 57, .071 5 ,957 062) 129 
Richmond 187.0 1.32 .130 48.5 105,984 .89 .090| 44,818 5 ,074 1,714 287 ,615 238 929 1.12 .139 4,926 649 .122 94 
INew York City 
Rockland 65.2 .46 .045 18.5 51,508 .43 .044 18,413 1,539 1,428 102 ,244 84,937 .40 .050 4,591 1,900 047 104 
N yack 7.1 05 .005 2.0 13 444 11) O11 4.511 585 388 2 925 11 349 9,428, .04) .005 4,714 007 140 
St. Lawrence 93.5 .66 .065 25.0 60,167. .51 .051, 17,117 4,932 1,236 130 ,361 108,294 .51 .063 4,332 14,106 060 92 
Ogdensburg 15 6 1) O11 43 13 838 12) .012 3 685 1,962 364 10 051 32 590 27 073 13. .016 6 ,296 F @14 127 
Massena 12.7 09) .009 3.1 12 ,033 10 010 3,417 1,103 170 1 485 22 552 18,735 .09 .O11 6 044 010 111 
Saratoga 70.8 .50 .049 20.7, 45 .208 38 .038 15,013 2,548 1,309 107 ,356 89,183 .42 .052 4,308 3 817 .047 96 
Saratoga Springs 14.2 10 O10 13 18 490 15 016 5 874 1 ,239 égt! 7 095 26 195 21,761 10 013 5 061 .013 130 
1The City of New York includes the counties: © SM, 1948. Before using these figures, see explanation page 19. 
Bronx, Kings, New York, Queens and Richmond. 
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SALES MANAGEMENT ry 


Represented by 
John Blair Esq. & Lo. 


MAY 10, 1948 


WHLW, “America’s Razzle Dazzle Station,” 
proudly pops its top as VARIETY doffs a 
boff ‘Showman’ Award for “fabulous” ’47 
parlay of B.D., pubserv & whiz biz. “Most 
copied” operation’s fourth kudo cues sock 


citation on “How To Run A Radio Station.” 


Indubitably, Your No.1 Purchase in Hew York 


7 A Va, a 
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Schenectady REPORT 1947 


% More people bought the Schenectady Union-Star than in any other year in its history. 
% For the 13th consecutive year, the Union-Star was circulation leader in the City Zone. 


% 89°, of its total net paid circulation, 31,196 (Publisher's Interim Statement, 3 months ending 12/31/47), 
is concentrated in the ABC City Zone—and in the evening too! 


Kelly-Smith Co., Nat'l. Adv. Rep. 
New York, Chicago, Philadelphia, 
Detroit, Boston, San Francisco, Los 
Angeles, Atlanta, 


NEW YORK — (Continued) 


ia 9 ieee ae ~The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES. 
TIMA 
vve _ yD ESTIMATES SALES SM) ESTIMATES CONTROLS 
| | | | 

COUNTIES THREE STORE GROUPS| 1947 | Net %  \Qual- 
CITIES Fami-} (in thousands of dollars) | Farm of | ity 
Total | ties Gross Net Dollars | USA | of 
(in | % 1% | (in | Dollars | % | % | Estimate | Dollars | Dollars | % | % (in Po- Mar. 
thou- | of of | thou- (in of of General Dollars (in (in of of Per | thou- ten- | ket 
sands) | State} USA |sands) thousands)! State' USA) Food Mdse. Drug " alnees thousands) | thousands)! State| USA | Family | sands) tial = 

| | | | 
Schenectady......... 137.4) .97| .095| 40.3] 108,196, -91| 092, 31,897, 14,705) 3,214].......... 235,161! 195,354! .92) .114 4,847; 1,601] .104| 109 
Schenectady....... 97.7} .69| .068| 28.7] 95,645) 80 .081| 27,382| 14,642) 3,081] 53,252] 178,927 148,531) .70) .087|  5,175)........ 081} 119 
Schoharie........... 21.2 18) 015} 6.5] 13,895) .12, .012, 3,703 463 IE: 33,072 27,474) .13| 016, 4,227| 6,727 018; 100 
Schuyler | 12.7] .09| .009) 3. ; 191 ESSE: 18,680, 15,518.07) .009) 4,084) 1,830) .008, 
Ros J weiae 24.1) .17| .017 626) ESR: 30,765, 25,557) .12 .015, 3,600) sa .014| 8 
SS ss 87.8, .62| .061 4,645} 1,721}.......... 143,142, 118,912) .56) .069) 4,627; 9,953] 062) 102 
Corning........... 18.4} 13] .013 1,962) 618 5,440] 32,923] 27,350, .13| .016| 5,065|........ 015) 115 
Hornell... .. 17.0} .12| .012 2,044 618 0,304 30 ,489| 25,328} .12) 015) 5,066)........ 015} 125 

| 

a 191.2) 1.35) .133 9,250) 4,522).......... 339,961, 282,414) 1 sl 165, 5,034) 25,645] .154 116 
Patchogue......... 12.7| .09 009| 2,411 448 5,811] 21,723} 18,046 08| 011} 4,877|........ 012) 133 
Babylon 5.7| 04) .004| ’ see 9 ,053 | 7 ,560) 04) .004]  5,040)........ 005| 125 
Sullivan............. 34.0) .24) .024 1,539, 1,115).......... 69,009 57,327) 27 .033) 5,566) 5,797]  .032, 133 
ER: 28.3 r .020 803 a 40,898, 33,975) 16) .020, 3,997) 5,448 org 90 
Tompkins. .......... 43.9} .31) .031 4,168) RRSP 76 ,683 : -30| .037} 4,790) 4,804)  .035| 113 
MI, cxaxcexact 21.3) .15) .015) 4,046) 861 8,081] 43,479 36,119} .17| .021) 5,391)........ 022) 147 
A Pe: 82.2} .58) .057 6,280 1,600).......... 145 ,698 121 ,035 57) .071| 4,841 10,307] .063) 111 
Kingston.......... 29.8) 21) 020 5 ,109| 898} 32,551] 65,273| 54,224) 26) .032|  6,025)........ 029| 145 
Warren............. 38.2) .27| .027 5,305) 1,128).......... 46,014, 38,226.18 022, 3,324) = 025 «(93 
Glen Falls......... 19.8} .14) .014 5 ,068 836] 11,107 wt 29,737, .14 ad i eee 018) 129 

| | 
Washington.......... 43.9} .31| .031 817 | EEE 58,788 48,875.23, 029, 3,942) 7,816) 027, & 
| IEE 52.4) .37| .036 2,667, 688)... 86,901| 72,190.34, .042) 4,402 15,239] .037| 103 
Newark........... 11.3} .08| .008 1,716 146 6 553 18,772| 15 ,504) 07} .009| 4,455/........ 010) 125 
Westchester......... 597.7| 4 22, 415 8? ee 1,165,188) 967,949) 4.56 564) 6,057 2,666)  .499 123 
Yonkers........... 144.4] 1.02) .100 8,091) 3,178] 73,638] 251,761 209,144) 99] .122} 5,363/........ 111) 111 
Mt. Vernon........ 69.4) .49| .048 5,470) 2,090) 57,348] 144,606, 120,128) .57 my 6,390)........ .065| 135 
New Rochelle. ..... 60.9} .43| .042 9,166} 1,749] 24,470] 102,993) 85,559) .40| .050} 5,629)........ 051} 121 
White Plains....... 43.9} .31) .030 10,821] 2,243) 12,392] 90,999 75,595, .36 “o44| See 048} 163 
Port Chester....... 24.1) .17| .017 2,370! 912 9,708} 40,809  33,976| .16| .020) 5,663|........ 020) 124 
Peekskill.......... 18.4) .13| .013 1,997 456 4,140] 43,694, 36,298) .17| .021/ 6,849)........ 018) 138 
Ossining........... 14.2} .10| .010 1,073 469 4,825] 32,250}  26,791| .13| .016| 6,869/........ 014) 140 
Scarsdale.......... 15.6} .11| .011 507 a 29,460] 24,473) .11| .014, 6,275)........ 011) 100 
Mamaroneck....... 11.3} .08} .008 507) 367 3,826] 27,046] 22,467; .11) .013) 7,747/........ O11) 138 
Re avacunces 11.3} .08} .008 238 i sascceccs 22,887, 19,013) .09| .011| 6,790)........ 010) 125 
Bronxville......... 9.9| .07| .007 403 848} MESUERES 18,310} 15,211] .07| .009} 6,084'........ 009) 129 
Tarrytown......... 8.5| .06| .006 760 367 4,939] 16,623} 13,809) .06| .008) 5,754........ 007| 117 
Larchmont... .. 8.5) .06| .006 194| ees: 16,140| 13,408} .06| .008| 6,095|........ 008) 133 
Mt. Kisco......... 7.1] .05| .005 312) 152 1,270] 12,648 10,507} .05| .006 5,837 Sater 007) 140 
Wyoming............ 29.7; .21| .021 750 388}.......... 46,006 38,218} .18 .022 4,393) 7,731] .020| 9% 
_ “Ree 17.0) .12) .012 817) EERE 24,938 20,717) .10 .012, 3,836 © 3,370) 011) 9 
San men Bee ey Sao al 
Total Above Cities 11549 6 81.64 8.032 3243.9}10,476 887 87.81 8.909 3132,083 1492,732 276 ,179}32,087 034 22,177 328 18,423,308 86.76 10743, 5,695)........ 9.650 120 
State Total.......... 14164.3)..... 9.851 3974.6]11,931 206]... 10146 3 569342 1541 542 306 ,394|33 ,276,718 25561415 21 ,234,,525 wees 12383| 5,343 432,876] 11.205) 114 
© SM, 1948. Before using these figures, see explanation page 19. 
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PS te ay rR IRI  S.! 


“ EVERYBODY'S GETTING 


INTO THE ACT! * 


WEALTHIEST MAJOR HOME MARKET Rx 


— 


This is a fact!—not guess work, nor an estimate based 
ona hit or miss formula ---more and more of the 
Nation’s distinctive department stores and retail outlets 
have .established themselves within the _ exclusive 
WESTCHESTER MARKET and its high - spending 
' families. Westchester folks are now buying more, 
' locally, in response to advertising in their local paper— 
i in fact Media Records, Inc. for 1947 shows the 
WESTCHESTER GROUP newspapers, raising 
' 


ood 


# 
, AJ 
Westchester’s ranking among all U.S. markets, to e 
e * * e 
- 6th in Total Display Linage @ Here is a partial list of the Westchester Market's 
f @ branches of nationally famous firms of distinction 
st ' @ ow doing business in Westchester or* with 
NT. § construction plans well advanced, who are 
= e participating in making Westchester an even 
. a greater retail center: 
- & 
LS w ARNOLD CONSTABLE 
— * B. ALTMAN & CO. 
@eeee@e@eoe020e80800 
ml BABZ\ eee 0 @ BEST G COMPANY 
a nono" e BLACK, STARR & GORHAM 
Ket peace # SE sae @  BLOOMINGDALE (WARE'S) 
ts Wes ee neat” UE etches @ BONWIT TELLER, Inc. 
dex with pet e yo sh \ues roppine & CRAWFORD CLOTHES, Inc. 
‘9 me pene eB pode WO « FRANKLIN SIMON (Greenwich) 
= averaee Ss major mane are 3 new e HOWARD CLOTHES 
ts) saad op incom® - s, aver git & 1. MILLER 
E cue nese ag JAMES McCUTCHEON & CO. 
nigh yoo d wor 
— oe ws onde MON @ = JANE ENGEL 
195 ot’ \ast of ne aad parement " . JOHN BLYE, Inc. 
x owned spec det \ yeet the ~ e JOHN WANAMAKER* 
- meq ONE igh OO @ LERNER SHOPS 
- AZ, @ _ LIBERTY MUSIC SHOPS 
133 = ° LORD & TAYLOR 
~ ° MACY'S” 
113 MARTHA WEST 
ut woes e MILGRIM 
i x Score « OPPENHEIM COLLINS & CO. 
- Qh i: * PECK & PECK 
1% [ee e PLYMOUTH SHOPS 
* ROBERT HALL 
b * W. & J. SLOANE 
~ e _WALLACH’S 
1B a 
i ° 
5 
121 & 
163 
124 2 Yonkers, N. Y., Herald Statesman 
138 Mt. Vernon, N. Y., Daily Argus 
140 ‘ New Rochelle, N. Y., Standard Star 
100 = Ossining, N. Y., Citizen-Register 
rs Mamaroneck, N. Y., Daily Times 
138 
13 & 
129 PUBLISHERS, Inc 
117 seeee 
133 e Tarrytown, N. Y., Daily News 
0 Port Chester, N. Y., Daily Item 
95 Peekskill, N. Y., Evening Star (affiliated) 
2 White Plains, N. Y., Reporter Dispatch 
— 
12 1 
VM rf yy Ooo P ih National Representotives KELLY-SMITH CO = Geese " 
ye 19. MAY 10, 1948 
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EACH 


The 
ALBANY 


CONTINUES TO SCALE See Beue Ueb Ae =|! a. ra 


YEAR... 


TIMES-UNION 


NEW HEIGHTS! = 
* CIRCULATION—The great balance of news pic-"2 ‘ 
tures, columnists and features, coupled with the area's “~*=--=:22: 
most convenient publication time, has upped The . 
TIMES-UNION daily to more than 52,000 and Sunday 
to more than 108,000. ) Bs } Yp, 2)»; CYC 
* ADVERTISING— Again in 1947 The TIMES-UNION == yy Yin Al A Af ‘Uf ZZ | % : 
led northeastern New York in National, Classified and - : g . / ; 
Total Advertising with a total of 13,532,022 lines. { 
\n both daily and Sunday circulation and in total ad- ALBANY se = —< : ; x 
zertising, The TIMES-UNION led all newspapers in : conned — == SS z 
(947 in that vast area lying between New York City TIMES Wg? UNI ns 
and Montreal and between Hartford, Conn., and ON A HEARST NEWSPAPER 
Syracuse, N. Y. Daily and Sunday Represented Nationally by Hearst Advertising Service e 
4 
nee . The “SM” symbols mark original, exclu- 
NE W YORK Metropolitan County Areas —s _______ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- ! 
ESTIMATES — TISING | 
ISIN 
yD 1/1/48 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS | 
METROPOLITAN “a ————— i — oe: 
COUNTY AREAS | THREE STORE GROUPS 1947 Net %  \Qual- 
Fami- (in thousands of dollars) Farm of | ity 
Total lies a Gross Net | | Dollars | USA 
(in % % (in Dollars %™1% | | Estimate Dollars | Dollars %|% | ‘in Po- | Mar- 
thou- | of | of | thou- (in | _ of of General Dollars (in (in of | of | Per | thou- ten- | ket 
sands) | State} USA |sands)] thousands)! State! US. Food Mdse. | Drug (in thousands) | thousands) State| USA | Family | sands) tial In- 
Ta ___|thousands)| ae a ia dex 
Albany-Schenectady- | | | d | | | | | | | | 
Weesacccessena 2] 487.3).....| .339) 142 434 ,282)..... -369) 119,801) 74,831) 10,685]........ 846,069) 698,851)..... . a ee 384) 113 5 
Binghamton.......13] 185.5......| .129) 51.1 133 ,465)..... } ie: ae 19 ,036 ES 288 839, eee eeued | 040) 4,006)...:... -130) 101) © 
Buffalo- | | | 
Niagara Fallis....17 |1 ,069.5,.....| .744) — 815 ,723|....., .693| 231,442) 147,775, 21,831].... 1,564 333) 1,299,532)..... 758) Fe ad 99 
New York... ...81(a) 8 ,988 7 see |6 .250| 2503 0 | 7 818 ,539). . .|6 .649 2401 ,335) 1013 ,829 201 ,100 vee 17 ,320 ,549| 14 ,388 585)... .. 18.381; 5 ,740)........ 7 .440| 119 


© .M, 1948. 
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AFFILIATE 


Before using these figures, see explanation page 19. 


Vey ve Got it to Spend 
in the TRIPLE CITIES 


Look at the figures above. Binghamton’s effective buying income of $5,334 
per family means a real sales potential. 


And look up the winner ... WINR. For instance, WINR’s Timekeeper 


Show reaches *49.1% of the listening audience in a 4-station town. . 
No matter how you add up the figures, the answer comes out the same: t ) 
WINR for the top audience in a prosperous market. a 
Get them to spend it on YOUR product...Put your sales 
message over on WINR. é 


* Conlan Survey, November 24 to 28, 1947, 8:30 to 9:00 A.M. 


THE 73°" NBC MARKET 


BINGHAMTON @ ENDICOTT @ JOHNSON CITY BINGHAMTON, N. Y 
C. A. Bengtson, 
General Manager 


HEADLEY-REED, National Representatives 


SALES MANAGEMENT 


‘|Here are the 


simple facts about 


real buying power 


in the 


‘|New York market 


For twenty-nine consecutive years, advertisers tising in The New York Times than in any other 
in the New York market—your biggest and your New York newspaper. 


' richest market— have been making their own 


For the first step in a schedule of advertising 
annual survey of buying power. 


designed to sell or increase sales of your product 


For twenty-nine consecutive years, their sur- or service in the world’s most inviting market, we 
» veys—backed by the hard test of dollars-and-cents suggest you get in touch with any of our adver- 
) &xperience—have led them to place more adver- tising offices. 


| The New Pork Gimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 


New York: 229 West 43 Street 
Boston: 140 Federal Street 
Y Chicago: 333 North Michigan Avenue 
Detroit: General Motors Building 
-” Angeles: Sawyer-Ferguson-Walker Co., 645 South Flower Street 
an Francisco: Sawyer-Ferguson-Walker Co., Russ Building 
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THIS SEASONED SALES-BUILDER 
TO WORK FOR YOU 


WHAT YOUR RADIO DOLLAR 
BUYS AT WFBL 


Bigger, better audiences for your radio 
dollar . . . because WFBL’s live-talent 
shows are dedicated to community 
interests. 

The newest, finest radio facilities in 
Central New York, in a setting of 
swank, streamlined studios that build 
prestige for you. 

Star-studded CBS, assuring you the 
established, faithful audiences of Co- 
lumbia's great shows. 


and WFBL-FM 


IN SYRACUSE 


WHERE INDUSTRIAL PAYROLLS 
DURING Ist QUARTER OF 1948 
are UP 12.9% over those of 1947 


N EW YORK— Metropolitan County Areas — (Continued) 


The * ‘SM symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES —_— TISING 
TISIN 
6yD 1/1/48 SM ESTIMATES SALES SM ESTIMATES CONTROLS 
METROPOLITAN oa a « oa a | 
COUNTY AREAS | THREE STORE GROUPS| 1947 Net % | Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in ; % (in Dollars % % Estimate — — % % | in Po- | Mar- 
thou- of of  thou- (in of of General Dollars of of | Per thou- ten- | ket 
sands) State USA sands)|thousands) State USA| Food Mdse. | Drug (in thousands)| thousands) State| USA | Family | sands) tial In- 
7 thousands)] iS 
Rochester 97] 461.7 | _ 131.2] 409,241].....| 348] 112,538] 66,472] 11 ,842 797,503] 662,506)... | .386| 5,050]....... .362| 113 
Syracuse 120] 321.5 .223| 91.3] 263,680 .224 72,597} 49,468 7,484 490,771; 407,696)..... | 238) 4,465)...... .231) 104 
Utica-Rome 128° 273.3 190 77.6] 184,975 -158 57,858 19,657 4,125 408 982 339,753 .. 198 4,378 184 97 
™ SM, 1948 


THIS EASY WAY 


Spare yourself distribution headaches and 
expense by using our New York City ware- 
housing facilities—storing, packing, baling, 
crating, distributing. Avoid the worries that 
go with the operation of your own branch 
warehouse . . . personnel problems, wages, 


Write for ' 


U. S. BONDED & FREE 


Before using these figures, see explanation page 19. 


SOLVE ous NEW YORK DISTRIBUTION PROBLEM 


overhead, rigid space commitments that 
are sometimes too large, sometimes too 
small for your needs. 

Here you pay only for space and services 
used. Our experienced staff does the whole 
job for you. Check our costs against private 
operation, see how much lower they are— 
how distribution costs can be figured e- 
actly and more easily controlled. 


‘18 Ways Public Warehouse Service Can Ease Distribution Headaches." 


Reprinted from Sales Management 


ROBERT SHAW'S 


WAREHOUSES, INC. 


65 WATER ST., NEW YORK, N. Y. 


Members: Warehousemen's Assoc. Port of N. 
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NEW JERSEY 


PASSAIC 


BERGEN 


PATERSON : 
@ eoneck 5 
Clifton @ - Enef 


s 


MORRIS 


Passaic crete t / 
ESSEX e 2 | 
a 
a eee / HUDSON i 

m ome) West New York 

a ~~ PPUnion City 
p Ye Hoboken 
RSEY 4 

cuzasens” ff ° 
SS Bayonne 
3 
MIDDLESEX 
+. 7 aaines 
~~ 
TINS 
MONMOUTH “= 
Re 
TRENTON © ) : 
i 
iS 
CAMDEN i | I 
CAMDEN i) \ 
ATLANTIC 


Copyright by 


a, _Sialét MANAGEMENT 
& 

oe 
b ORD Ationtic 
City 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


hi 1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


SALES MANAGEMENT 


This map is from the 
book, “Metropolitan 
Olstricts,” Prepared 
by the U. S. Dept. of 
Commerce. Bureau 91 


when you are measuring 


SALES POTENTIALS 


SY ae ee 


ey 


the Census. 


Send for a copy 


ee « you must use the Press-Union Newspapers. 


Here is one of the country’s MAJOR MARKETS . 


ATLANTIC CITY 
MARKET 


Measuring devices as used by Sales Management (and other fact-finding groups) 
suitable for the great majority of American communities . . 
short when applied to Atlantic City. 


- invariably fall far 


. « with a year-round population 


of 103,000 (1948 est.) In the Atlantic City Metropolitan District and with a bonus 


population of 12 to 15,000,000 visitors a year. 


Here is a MARKET that vear in 


and year out ... shows Retail Sales (per capita) in the MAJOR classifications of 


Foods and Drugs, in excess of every large city in the State of New Jersey. 


low cost coverage as the 


of me, booklet 


“what makes a 


Represented Nationally By KELLY-SMITH COMPANY 


To reach this MAJOR MARKET .. . to tell your sales story effectively to resident and visitor alike 
No other medium can give you the same complete and 


Atlantic City Press Atlantic City Evening Hnion 


Every Morning including Sunday 
Published by PRESS-UNION PUBLISHING CO. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1947 


yD ESTIMATES 


| THREE STORE GROUPS 
(in thousands of dollars) 
| 


36; .012) 5,964 
.40) .014) 10,136 


EFFECTIVE BUYING INCOME—1947 


SM ESTIMATES 


of | of General 
State USA Food Mdse. 


n 
thousands) | thousands)! State 


3.58| .123| 46,807] 17,237 
2.65) .091) 29,443) 15,951 
8.35| .286| 133,056] 15,012 


SALES- 

ADVER- 

TISING 
CONTROLS 


ten- | ket 


015) 100 
010) 83 
010} 167 


100,000 city” 
———- ? — 
NEW JERSEY 
POPULATION 
OD ESTIMATES 
1/1/48 
COUNTIES | | | 
CITIES | Fami- 
Total | ve lies a) 
(in | %| &% (in oA % 
thou- | of | of | thou- 
sands) | State} USA | sands) 
| 
ee 116.2] 2.61] .081] 365. 
Atlantic City..... 64.6] 1.45] .045) 20.3 
Ee 459.1|10.31| .319) 122.6 
Garfield.......... $2.1] .72| .022| 8.1 
Teaneck.......... 31.2] .70| .022| 8.1 
Hackensack....... 30.7) .69| .021; 8.2 
Englewood. ...... 21.8} .49| .015| 5.8 
Rutherford. ...... 16.5| .37|) .011| 4.5 
Ridgewood. ...... 16.0} .36) .011| 4.3 
Burlington.......... 95.3) 2.14) .066| 25.4 
Burlington....... 11.6} .26) .008] 2.9 
Camden........... 276.1) 6.20) .192, 73 
Camden......... 135.8] 3.05| .094| 35.2 
Collingswood... . 15.6| .35 011) 4.5 
Cape May......... 36.1; .81) .025) 11.7 
Wildwood....... 11.1) .25| 008) 3.5 
Ocean City...... 6.2) .14 004| 3.1 
Cumberland... .... 81.1) 1.82) .056| 23. 
Bridgeton....... 20.9} .47) .015| 6.1 
Millville......... 16.9} .38| on2 4.8 
Vineland........ 8.0) .18| .006| 2.2 
© SM, 1948. 


Before using these figures, see explanation page 19. 


INDEXES: An index to all data by states and sections appears on page 4, the 
alphabetical index of states on page 556, and advertisers’ index on page 554. 
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NEW JERSEY 


MERCER mcnaoute 


OCEAN 


e 


When You Buy Metropolitan 
New York Buy WAAT 


— because — 
WAAT delivers more 


listeners per dollar in 


North Jersey and 
New York City than any other 
station, including all 


50,000 watters! 


| 


——= 


NEW JERSEY — (Continued) 


Cash in on these increases 


in the WAAT area..... 


1947 TOTAL RETAIL SALES............... $9,867,976,000* 
1946 TOTAL RETAIL SALES............... $8,231,635,000* & N 
1946/47 PERCENTAGE INCREASE ................ 19.99, * - 


x * * 


1947 GROSS INCOME ..............--..-2--+- $20,609,908,000* [of !: 
1946 GROSS INCOME .....................--. $16,789,824,000* 
1946/47 PERCENTAGE INCREASE ................ 22.7% * 


x «ee 
1947 EFFECTIVE BUYING INCOME...$17,418,854,000* 
1946 EFFECTIVE BUYING INCOME...$14,090,561,000* 
1946/47 PERCENTAGE INCREASE 


*Copr. 1947, Sales Management Survey of Buying Power, 
further reproduction not licensed.—Sales Management, Inc. 


KAT. 


NEWARK-NEW JERSEY | 


SE one 


New, Pease 
Fit 


Station! 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE a 
ESTIMATES ISIN 

CD 1/1/48 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 

COUNTIES : | | .  - =-—“He <<  -e 7 
CITIES THREE STORE GROUPS 1947 } Net %  |\Qual- 

Fami (in thousands of dollars) | Farm of | ity 

Total lies Gross | Net | | Dollars | USA | of 
(in % \ % | (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 

thou- of of | thou- (in of of | General | Dollars (in (in | of | of Per thou- ten- | ket 

sands) State USA sands)| thousands) State USA | Food | Mdse. | Drug (in thousands) | thousands) | State| U a| Family | sands) tial In- 

‘ | thousands) aan eee ee 4 | dex 
Essex..............-| 879,619.75, .612 235.0] 961,167 23.82) .817, 309,727) 145,279, 26,644)......... 1,792,731, 1,588,936 26.64 .927 6,761) 1,702 -831) 136| 
rrr 453.8,10.19) .315) 121.3] 625 ,557/15.51) -532| 155 042, 131,237, 15,155] 1,149,509] 893,370, 791,822,13.28 .462| 6,528)........ 454) 14 
East Orange....... 74.4| 1.67) .052; 23.3] ~ 69 ,186| 1.71| .059) 20,367) 6 ,371| 2 ,597 10,893] 182,358, 161,630) 2.71, .094' 6,937)........ .075| 144 
Irvington.......... 57.0, 1.28, .040, 16.2 49,968) 1.24) .043) 18 ,030) 1,577; 1,669 18,803} 123,414) 109,386) 1.83) .064, 6,752,........ .053) 133 
PE. cwensecu 43.7; .98| .030) 11.4 52,851) 1.31) .045) 21 183) 055) 1,913 2,827} 110,520) 97 ,957| 1.64) peed a eee .048) 160 
Bloomfield......... 48.5) 1.09) .034) 13.0 34,601) .86| .029) 13 ,467| 833| 1,449 11,321 86 ,574) 76 ,733} 1.29) 045) 5,903) Sere .038) 112 
SU. .ccccunsnse 36.5; .82) .025, 9.7 34 585) -86| .029 15,735} 1,428) 1,206 8 ,780 73 ,680 65 ,305| 1.09} .038| 6,732|........ .033) 132 
West Orange....... 28.5; .64| .020 7d 15 ,382) -38) .013) 6,609) 656) Siatnwcnns 58 ,944 52,244) 88) .031) 7,463) eannaed .023) 115 
Belleville. ......... 33.9) .76) .024) 8.8 13 452) .33) .O11 6,015) 175) 498 2,427 49,734) 44 081) 74) .026; 6,009)........ 021; 88 
Maplewood........ 26.3) .59 .018) 6.6 15.375 38] .013 6 416 114| 557 357 51 ,576 45,713) .77) 7 6,926) wkiewad .021) 117 
lw camenannas 22.7| .51|) .016) 5.7 12,492) .31 011| 6 ,167 184 336 656 42,366) 37,550) .63 -022) re .018)} 113 
South Orange...... 17.4, .39} .012) 4.2 15 ,368 -38) -013 5 503| 193| Pihcesuncen 33 ,156 29,387) .49| .017; 6,997)........ 015) 125 
Gloucester........00. 79.7| 1.79, .056, 22.0 45,295, 1.12) .039 15,162) 1,550) NE 68 ,646| 60 ,879, 1.02) .036 2,767| 7,810} .041) 73 
Woodbury........ -t 10.2) 23) 007) 3.0 12,818} .32) .O11| 4,315) 673) 417 514 13 ,866 12,290} .21| .007} 4,097|........ 008} 114 
® SM, 1948. Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not 
be reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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SALES MANAGEMENT 


Wst Orange’ s Program 
Put at 12 to 14 Million 


- Ber Plan Proposals Over 25 Years Would 
| Cover Wide Range of Projects 


‘ 


.J. Front lare 


Market Is Richest 


43 Million Persons Have 
36% of U. S. Income, 
Says State Council 


of public improvements in 


More of Us Record Outlay 
> North Jersey By N. J. Bell 


Bureau Finds Rise in Expended $43,455,000 in 
| on "Ces 1947 as Part of $250,- 
—— 000,000 Program 


on Bureau. New Jersey Bell Telephone Co. 
sk INGTON — Director J. C. spent $43,485,000 for new construc- 


Trenton Bureau. 


News Yule Fund 
At Peak $41,733 


100,000 Births 


Tre ENT OR: 

—The State Heal 

papactmnens _ oy: today “int 
rths in New Jersey in 

exceed 100,000. . —— 


ew Millburn Lord & Taylor Store 


‘ Se ro . $ to » . th © 8dve>,. Cari, “Cary, Tepors Hous Uni 
. faa Dar 4 thee ting Jersey 1a.”.000 vat -" + Meat fort, aa site Associa. 
e Pro ram 153 New Industries |Art Metal Works 
a 5 Create 2,607- Jersey Jobs in F h E d 
ENT. $7 000 000- Three Months urther Xpanidas 
,. 9 y) R : " 
. | onson Concern Leases Carlo 
Gs Pberger & Co. Make Central RR Warehouse Building in 


ic Expansion and 
ty @ernization Plans 


kpe Slump 
Used Cars 


Jersey Dealers Say 
west Price Break 
n't Hit Here 


build Jet 
u ein N. J. 


Net Jumps 


Hygrade Research 
Moved to Newark 


Rise i 


Total of nf 


Is $72,814 
Than a 


Casualty 


Kitchell Street 


U.S. Bonds Make 


0 Double 
Harrison 
Gas Plant 


P.S.Land Purchase 
Reveals Plans for 
Expansion 


Edison Outlines 
Expansion Plans 


Tells Old Timers Automotive 
and Battery Units Will 
Be Enlarged 


Shows Growth 
Of Livingston 


Finance Director Reports 
Assessments This Year 


Up $220,600 


Pru Reports 


Record Gains 
Field Managers Told of 


Company's Finances at 


Biieen Sélewat 
Peacetime Peak 


Reports 1947 Earnings at 
2.92 a Share Compared 
Swith $1.39 in 1946 

A. Edison, Inc., of West 


Co. Sales 
1 New High 


Report Shows Net 
848; Expects 


pages: ° . A Ty \} 1ed Progress 
) Obtai Premiu, ALL 
tain — a} —_ ' 
Tj k 159 Companié Appearing In fales Listed 
N J = 7 nt § A ay . 
um IC ets ev Jel wisi ae \ % ys é ) estinghouse 
a kKNews-WNJR Maps —— * . A eral | a lal ty 9 4 
NT x of Sessions ||Howard Savings ah ¢ 4 Cunday Alf Oil Expands 
nited Nations Up $9,098,382 im, Dairy “ y ; : 
—" es.» Savings Institution, Wi Pl Storage = Jersey, 
(lover 218,000 depositors, reports totale “a The oil storage capacitv of twa 


Your 
$1.23 


sales ... 


advertising dollar brings 
in New Brunswick retail 
compared with a national 
average of $1.00 and a state average 
of $1.09. 


New Brunswick is the hub of a thriv- 
ing market of 500 industrial plants, 
1150 farms and 39,718 families. And 
just look at the “sales appeal” of 
these families! Income per family 
$5089 . .. retail sales $4241... 
food sales $1272—and pay envelopes 


averaging better than one and a half 
per family! 


To sell these families, use the super- 
ior sales power of the local newspaper 
—The Daily Home News. It means 
more sales at lower cost. 


New Brunswick City Zone & Trading Area 


rere $168,447,000 
Effective Buying Income 


(Net) _.$202,136,000 


THE DAILY HOME NEWS 


New Brunswick, N. J. 


The Sunday Times 


Branch Office: 512 Fifth Avenue, New York City 


NEW JERSE Y — (Continued) 


COUNTIES 
CITIES 


DER eos eit om anas 
Jersey City........ 
Bayonne. . 
Union City 
Hoboken......... 
North Bergen 
West New York 
Kearny. 


New Brunswick.... 
Woodbridge 


_ Freehold 
® SM, 1948. 
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POPULATION 


67D ESTIMATES 
1/1/48 


thou- 


sands) | State! USA | sands) 


c 


of 


692. 115.54) 


322.4 
92 
59 


7.24) 
2.07| 
1.33 
1.23 
1.03 
.93 
1.22 


~~ 
os. 
oc fe 


| 
| % 
| of 


481 
. 224) 
.064 
041 
.038 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

_ A 

yD ESTIMATES SALES GD ESTIMATES CONTROLS 
| THREE STORE GROUPS| 1947 | Net % — \Qual- 

Fami- (in thousands of dollars) Farm of ity 
lies >= d Gross Net 7 | Dollars |} USA | of 
(in | Dollars | % | % | | Estimate | Dollars Dollars 9% | % | (in Po- | Mar- 
| thou- (in | of of General Dollars (in | (in of of Per | thou- ten- — ket 
thousands)' State USA Food Mdse. | Drug (in thousands) | thousands)’ State USA | Family | sands) tial In- 

a ____Ithousands)| | = o 

184.9]  528,660|13.10| .450| 189,769] 32,885| 13,610]......... 958,403! 849,435/14.24) .495! 4,594! 2,383] 479] 100 
86.1] 196,639| 4.87| 167) 84,777| 9,847| 6,753] 481,058 436 ,867| 387 ,208| 6.49 226, 4,497)...... 208| 9 
22.1] 69,246) 1.72) 059) 24,187) 3,531] 1,242] 64,444) 122,872) 108,905| 1.83, 064, 4,928'........ 062} 97 
17.3] 85,633) 2.12) .073) 23,201) 12,942) 2,161] 16,204) 100,574) 89,142| 1.49] 052) 5,153.........] .056) 137 
15.1] 34,359) .85) .029| 18,826 1,604 919] 116,096] 80,663! 71,494, 1.20) .042) 4,735 ........ 037| 97 
12.6} 28,016) .69) .024, 9,866 98 297] 14,177] 63,505! 56,286) .94) .033) 4,467........ 030, 94 
11.7] 47,046| 1.17| .040, 16,080, 3,010 983 6,396]  58,371| 51,736) .87| .030, 4,422........ 033) 114 
14.1] 26,460) .66) .023) 11,722 674 711} 36,290 alias 59,537) 7 i <20)....:..; .032| 84 

| 

10.5} 29,431 .73 .025 8,401) 672 eee 45,091. 39,966) .67| .023) 3,806 al .024) 9 
50.5] 209,772 5.20) .178 66,066 32,040 4,193]......... 304,869 270,215 4.53 .157, 5,351 5,602) .160| 115 
31.6] —163,202| 4.05) .139) 52,475) 29,476 3,689) 99,692) 193,592) 171,587] 2.88) 100, 5,430'........ 110) 122 
4.5] 16,153) 40) .014) 5,469) 2,222) ee 33,840, 29,993) 50) 017, 6,665 ......... 015! 136 
61.1} 209,720) 5.20) .178 63,216, 13,261 4,180]......... 283,849 251,583, 4.22) .147, 4,118 6,013) .160 9% 
12.4] 60,819) 1.51) 052) 14,934, 5,673] 1,412] 58,390) 55,634, 49,310) .83| .029)  3,977]........ .037, 109 
11.4] 66,062) 1.64) .056, 17,335, 5,526) 1,764) 39,502] 54,174) 48,016) .80| .028) 4,212)........ 037 123 
5.0} 13,212) .33) .011) 5,271 468 366 899] 28,669} 25,410) “3 015} 5,082)....... .014| 100 
6.9 191 619) 4.75 .163, 60,253) 15,732 4,443)......... 255,210 226,201 3.79, .132 4,098 12,202] .141) 108 
7.1] 20,311) .50) 017, 7,718) 1,316, 569] 13,248] 25,477 22 ,581| .38| .013|  3,180)........ 015, 8 
5.3] 45,413| 1.12) .039, 9,374) 9,796) 1,193] 16,175] 25,022) 22,178) .37| 013) 4,184)........ -021| 162 
3.9] 29,318} .73| .025| 8,310 2,500) 768 5 ,225 17,743} 15,726} .26| .009} 4,032'........ 014) 140 
2.1 13,030' 32) .011| 3,768 497 OE eos gas 10 ,464 9,275| .16| .006| 4,417)........ .007| 140 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


PERTH AMBOY-WOODRIDGE 


"The Raritan Bay Area’.... 


courrys PRIME Area 


(Daily Newspaper Cities in Middlesex County) 


alf 


—Here's Proof ==> PERTH AMBOY-WOODBRIDGE NEW BRUNSWICK 
RETAIL SALES TOTAL _—_—- $74,031,000 $66,062,000 
ee WHOLESALE SALES $59,289,000 $39,502,000 
awa i _... $20,205,000 $17,335,000 
| ee $ 1,778,000 $ 1,764,000 
ABC CIRCULATION 23,250 — COVERAGE, PLUS MERCHANDISING! 
Perth Amboy Evening Nev — 
ual PERTH AMBOY NEW JERSEY 


Represented Nationally by WARD-GRIFFITH CO., INC. 


NEW JERSEY'S FOURTH LARGEST MARKET 


BAYONNE . ..CANNOT BE SOLD FROM THE OUTSIDE 


5, = x 
j eR 3 
EL EN TELL — LTS A a yey cen sa AE RT EGE 
| 


as | sRIAR eMellenellene= PRSIERBIE: 
om | THE BAYONNE TIMES - 76% 
1 


' ALL OTHER PAPERS — 14% 


04 Send for your copy of 
14 § THE BAYONNE TIwes 
a E Market Data Book. 


« i National BOGNER & MARTIN _ representatives 


ws | | _295 MADISON AVE., NEW YORK 17 « 228 N. LA SALLE ST., CHICAGO, ILL. 

sf a er ee ee wey 
109 

123 
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COUNTIES 
CITIES 


Passaic 
City Zone 


East Rutherford 
Wallington 
Woodridge 
Passaic 

Clifton 


NEW JERSEY 


POPULATION 


yD ESTIMATES 


1/1/48 


| | 


Fami- 
Total | lies 
(in % | % | (in 
thou- | of | of | thou- 
sands) State) USA | sands) 
| | 
; | | 
194.2) 4.35) .135) 49.6 
5.8) .130 1. 
32.1) .721 8.1 
11.9) .267) 2.71 
7.5) .168 1.97 
9.4 2) 2.22 
5.9) .132 1.62 
63.7| 1.43| 16.5 
57.9 1.30 15.0 


tan Area. 


RETAIL SALES 


1947 


YD ESTIMATES 


Doliars | % | % 
(in | of | of | 
thousands)| State| USA 


| 


162,968} 4.04) .139| 


2, 025 
90,715 2.247 


40,318 1.000 


Special Analysis of Passaic, New Jersey Market Based on 1947 Data. 


Here’s North Jersey's No. I Market! 


The largest bulk of buying income 
in New Jersey north of Newark that 
can be reached through one newspaper 


One market in North Jersey stands out — the Passaic ABC 
City Zone — which has a net buying income of $14 million 
more than the next largest city zone outside the Meteropoli- 
There is only one newspaper that can deliver this 
buying power — The Herald-News of Passaic — New Jersey's 
fourth largest evening newspaper. 


THE HERALD-NEWS 


Passaic, New Jersey 


asc 47 113 9/30/47 


THREE STORE GROUPS 
(in thousands of dollars) 


| 
| General 


Food | Mdse. Drug 
| 

56,514) 9,050) 3,223 
2,734 57 
5,964 195) 224 
2,215 193 

1,885 157 
1,913 35) 

1,427). 242 
27,827} 8,337) 2,239 
12,549 483) 304 


—... 


The ‘“‘SM” symbols mark original, exciy- 
sive estimates by SALES MANAGEMENT, 
WHOLE- EFFECTIVE BUYING INCOME—1947 SALES 
SALE ADVER. 
ISING 
SALES GYD ESTIMATES CONTROLS 
ai | 
1947 Net % Qual. 
} | Farm of ity 
Gross Net Dollars} USA of 
Estimate - — | % | % | (in Po- Mar- 
— of | Per thou- ten- | ket 
rane ‘thousands) | Sate USA Family | sands) tial In- 
thousands dex 
et | 
88,415] 269,596, 238,881 4.003| .139| 4,816 138) 102 
-_ — — = = | = 
7,251, 6.424] .107)._| 4,283 
4,626] 29,514, 26,130) .437 3, 226| 
12,736, 11,281) .188 | 4,163) 
9,751| 8,642| .145). 4,387 
10,194 9.016| .151). 4,061| 
8,739 7,735} .130) 4,775| 
73,581] 105,018  93,080|1.561 5,641) 
10,208] 86,393 76 ,573/1. 282). 5,105 


Hackensack 


Rutherford 


The Julius Mathews Special Agency 


Total Population 


The Passaic ABC City Zone 
1947 Sales Management Estimate 


Food Sales . 


Retail 


Net Buying Income 


Sales . 


bee are 


NEW JERSE Y — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates | by SALES | MANAGEMENT. 


COUNTIES 
CITIES 


Morris 


Dover 


Ocean 


A 
Salem... .. 
Salem 


© SM, 1948. 
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POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES — TISING 
1 

yD 1/1/48 OD ESTIMATES SALES yD ESTIMATES CONTROLS 
| | THREE STORE GROUPS| 1947 Net % ‘Qu 

Fami- | (in thousands of dollars) 4 Farm | of | ity 

Total | : lies Gross Net | Dollars | USA | of 
(in | % | % | (in | Dollars | 4 Estimate a a %\| % (in Po- | Mar- 
thou- | of of | thou- (in a of General Dollars | 0 of of Per thou- ten- | ket 
sands) | State! USA ones thousands) | State USA| Food | Mdse. Drug (in thousands) quaneie State USA | Family | sands) tial In- 
ie thousands)| akx ae a _dex_ 
134, i - el 37. 113 ,761| 2.82) -097| 38 ,726| 8,889 2,321].......... ro 155 ,090| 2.60 a 4,169] 4,539]  .093| 99 
16.5 Ol) 4.5 36,745, .91) .031) 9, 100! 5 ,687| 704 12,821 35,718} 31,658) .53| .018) 7,035)........ .020) 182 
15.1 r 010; 4.0 19,112} .47| .016| 6,867, 1,930) 432 9 ,437 19 ,423 17,215} .20| .010} 4,304)........ 012) 120 
39.2 at “| 12.3] 49,866, 1.24 - 15, 846 Ss ff? ae 61 916) 54,878 .92 .032 4,462 4,253] .034 128 
319.8 7.18 .222) 88.0) 347,566) 8.62 26 116 519) 34,776} 7,440).......... 560,448; 496,741) 8.33} .290 5,645 1,972) .278 12 
141.2) 3 17) -098| 38.9} 189,413) 4.69) .161| 59 008| 25,817, 4,161] 113,811] 252,854) 224,112) 3.76) .131| 5,761)........ .133) 136 
63.7| 1 43) 044) 16.5 90,715) 2.25) .077| 27,827) 8,337) 2,239 73,581] 105,018) 93,080) 1.56) .054) 5,641........ .059| 134 
57.9} 1.30) .040| 15.0 40 318) 1.00| .034| 12,549) 483) 304 10 ,208 86 ,393 76,573] 1.28] .045| 5,105)........ 041) 102 
45.0! 1.01) 031) 12. 36 503, .90) 031) 9,951 1,535) «eee 49,798 44,137) .74| .026, 3,448 7,251] .029 94 
9.8 .22) 007) 2.9 11,133} .28| .009! 3,251! 687) 328] 3,612 13 ,795 12,227} .20| .007| 4,216)........ 008) 114 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


AY 


te WS 


took ...at THESE Figures 


. TOTALS Population | RetailSales (Circulation 
ual- ——— cerca i cieecinsdagsieeraibetsisnasamcnionnes ————___—| 
at Moe NT | 227,600" |$241,485,000*| 21,740 
= 
n- 
dex The growth of the ASBURY PARK PRESS MARKET 
(Monmouth and Ocean Counties, N. J.), continues to be 
102 astonishing. 
For instance, in 1940, according to Sales Management, 
retail sales in this market were $81,900,000 . . . while In 
1947, just 7 years later, retail sales were $241,485,000, 
an increase of almost 200%. 
But this isn’t the whole story . . . new buildings, new 
nid store fronts, record bank deposits . . . all point to the fact 
that this market blanketed by the ASBURY PARK PRESS 
is now one of the nation’s top markets. 
— Neptune City. * Sales Management—1947 Survey of Buying Power 
; Avon 22 
5 [Beimor ASBURY PARK PRESS 
e New: Bedford 
' Spring Lake “69TH YEAR OF LEADERSHIP” 
Sea Girt 29 9 2 fs ZF 2 Pome Pleasan Evening and Sunday, Asbury Park, N. J. 
Monosquon Market Survey and Dealer Lists Mailed on Request 
Brielle ®:. Telephone Asbury Park 2-3000 
Long Branch: 
Red: Bank ° 
Rumson. _| RADIO STATION WJLK-FM  |_ 
Fair Haven ; ones “The Radio Voice of the Asbury Park Press’ poe 
Little Silver... 
NEW JERSEY — (Continued) sie erie ae 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES _— TISING. 
6yD 1/1/48 xD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES a a ne oe ee ie —_ 
CITIES | | | THREE STORE GROUPS| 1947 | Net %  \Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net | Dollars | USA | of 
(in % % (in Dollars %i %} | Estimate | Dollars Dollars | % % (in Po- | Mar- 
thou- of of  thou- (in of of General Dollars (in (in of | of Per thou- ten- | ket 
| sands) State USA sands)|thousands) State USA| Food Mdse. | Drug (in thousands) | thousands) | State| USA Family | sands) tial | In- 
| 7 ____|thousands)f | ens ae dex 
Somerset............ 71.7| 1.61 _ 050) 18.6 59,210] 1.47] .050| 19,401] 2,939] 1,073].......... 89 ,509 79 335] 1.33) .046) 4,265) 3,565)  .048) 96 
Somerville......... 11.1) .25) .008) 3.1 17,763) .44| .015) 5,105 1,959) 505 14 ,605 15 ,754 13,963) .23) .008) 4,504)........ 010) 125 
SERRE 33.8) .76| .024 9.6] 32,093) .79| 027) 8,021! 2,032) 417].......... 44,418 39,369.66) 023] 4,101, 6,580] —.024| 100 
© SM, 1948. Before using these figures, see explanation page 19. 
— 
= An index to advertisers appears on page 554. 
b—) * = 
s Paterson’s Retail Sales Per Family 
al- 
Are $1514 Above the N. J. Average 
t Paterson's spending habits add up toa of $5761, second highest among the 
“ M-U-S-T for you. Family retail sales are state's major markets is $800 more than 
8 $4869 — ory i Jersey's the state average and $1452 higher 
; average—$ ea a 9S than the national average. This plus a 
0 Family food sales of $1572 top the state ‘ : 
7 average by $412, are double the na- quality market index of 136 shouts, 
. = tional average. Net income per family ''Come'n Get It". 
6 , 
The Paterson Evening News 
4 PATERSON, N. J. 
‘ . Northern New Jersey's Greater Paper 
= , STORY, BROOKS & FINLEY, INC., National Representatives 
- New York Chicago Philadelphia Boston Cleveland Atlanta Los Angeles 
|T 
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NEW JERSE Y — (Continued) 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 wee EFFECTIVE BUYING INCOME—1947 br 
ER- 
ESTIMATES TISING 
CyD 1/1/48 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
j ——— Se Le os a a l = — 
COUNTIES | | THREE STORE GROUPS 1947 Net %  \Qual- 
CITIES | Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in % 1 % | (in Dollars | % | % | Estimate | Dollars Dollas | % | % (in Po- | Mar. 
thou- | of of | thou- (in of of | General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA |sands)|thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands)! State} USA | Family | sands) tial In- 
— - - | oes: | thousands) dex 
i icivivnvexesine 375.0) 8.42) .261 97.3] 303 ,448| 7.52) .258| 97,321; 22,817) 7,026).......... 534,547, 473,797 7.94) .276| 4,869 2,283] -268) 103 
Elizabeth.......... 118.9} 2.67| .083) 30.9] 116,827) 2.90) .099) 32,404) 11,993) 2,212 67,542] 194,777; 172,637] 2.89) .100} 5,587|........ -096) 116 
7 45.9] 1.03) .082| 12.3 61,904) 1.53) .053) 20,785) 7,606) 1,276 26 ,368 65 ,093 57,694) .97| .034; 4,691)........ -039) 122 ; 
GS xcneuandebad 33.8) .76) .024) 8.8 14,262) .35} .012} 5,442 717 394 5,724 33 ,851 30,077; .50) .017; 3,418)........ -017| 71 
BN sev cenneuun 33.4) .75| .023) 8.2 15,209} .38| .013) 4,912 653 140 28 34 ,254 30,409; .51] .018) 3,708)........ -018) 78 
ee 22.7) .51) .016) 6.1 14,565) .36) .012) 4,691 485 280 5 ,639 28 ,938 25 633; .43) .015) 4,202)........ -014| 88 
Westfield.......... 20.9) .47| .015) 5.3 15,030} .37| .013) 5,234 815 446 - 24 ,034 21,302) .36) .012) 4,019)........ -013) 87 } 
RS bce cued 19.2) .43) .013) 5.0 16,689} .41) .014) 5,725 521 411 857 24 535 21,746) .36) .012; 4,349)........ -013) 100 
RI sds seawccus 52.1) 1.18) .037) 14.9 40 213) 1.00) .034) 13,430) 1,228 gh) Seer 62 ,589 55,475} .93) .032) 3,723} 5,182}  .034) .92 
Phillipsburg........] 2.00) .45) .014) 5.3 12,627; .31| .011) 4,391 ° 72 5,311 18 ,276 16,199} .27) .009) 3,056)........ 011} 79 
Total Above Cities... . 2914.8 65.45 2.027 779.9 3,049 ,609)75.59 2.593) 962,919) 357,974) 76,774] 2,768,111) 4,690,432) 4,157,380|69.70'2.424) 6,331)........ 2,398) 118 
zw } — 
State Total.......... 4453.5|.....|3.097|1202.4] 4,034,374)... .|3,431|1348,901| 382,732| 99,981] 2,941,242] 6,729,781| 5,984,816)... 3.478} 4,961| 116,254] 3.388 | 109 
© SM, 1948. 
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Seat Newspaper 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. } 


The 
Elizabeth Daily Journal 


NOT a ONE city newspaper 
BUT the UNION COUNTY 


SEAT newspaper. It's the 
SINGLE daily newspaper that 
does a selling job for the ad- 
vertiser in Union County... 
concentrated buying power 
. reached by Journal con- 
centrated circulation. .. 


CIRCULATION 
39,527 


Net paid to Apr. 1948 
MEMBER OF ABC 


90% Home 
Delivered 


Elizabeth is ONLY one part of the market. Here is total 
AREA TRADING ZONE market data for 1947. 


Population of Trading Zone Area...... 305,500 up 24,688 
Retail Sales.............. $228,200,000 up $20,680,000 
Net Effective Buying Income $394,850,000 up $70,000,000 
er ee Sg as 6b reccommended $2,280,000 


(1946 Not Available for Comparison) 

Net Per Family Buying Income, °/, ABOVE National Income 

Elizabeth 30% Higher Trading Zone 14°%/, Higher 
*Source 


; Sales Management 


DIVERSIFIED EMPLOYMENT: MANUFACTURING, INDUSTRY, 
AGRICULTURE and COMMERCE 


¢ Harbor Facilities for Ocean -«¢ 5 Trunkline Railroads! 
1 
Commerce! e Adjacent Newark Airport! 


* Modern City Homes! ® Spacious Urban Living! 


SALES MANAGEMENT 


wa — ~~. 


‘the Real Plainfield 


(Audit Bureau of Circulations City Zone) 

of 

Nar. 

cet 

~ 

ex 

| GD says 

16 

22 

: : 2? 2 south 
“Population 81,700” We 

" O P ulation 5 \iaintield 

" \ 

92 . ° 

79 The old corporate city of Plainfield, long ago out- 

. y The most convenien 

“4 grown, may still hold but 45,900 population as shown and reliable pane 

_ in the tabulation opposite, but Sales Management ee 

4 has computed for us their current estimate of 81,700 

= people in the true ABC City Zone Plainfield . . . all 
within four miles of Plainfield City Hall. In all the New Jersey area north of Plainfield there 

More than 80% of the families in the entire area is no other market-newspaper situation like this. . . 

regularly read the Plainfield Courier-News—the only it proves conclusively that Plainfield is an inde- 
daily published there—and no outside standard size pendent self-sustaining market—not at all suburban 
newspaper is read by as many as 10% of the house- to New York. Out of 81 thousand people there are 
wives (according to independent survey ). but 4,000 commuters. 
PLAINFIELD CouriER-NE WS Represented nationally by J. P. McKinney & Son 

One of 21 Gannett Newspapers New York, Chicago, San Francisco 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NEW JERSE Y — Metropolitan County Areas 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING. 
N 
1/1/48 CyD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
METROPOLITAN , 
COUNTY AREAS THREE STORE GROUPS 1947 | Net % Qual- 
Fami- (in thousands of dollars) | Farm of ity 
Total lies Gross Net | Dollars | USA | of 
(in % % (in Dollars % % Estimate Dollars Dollars %\|%} (in Po- | Mar- 
thou- of of theu- (in of of General Dollars (in (in of | of | Per | thou- ten- ket 
sands) State USA sands)|thousands) State USA| Food Mdse. | Drug (in th ds) | th ds) State) USA | Family sands) tial In- 
- a re thousands) | dex 
Atlantic City 8] 116.2! .081| 35.2] 144,420 .123| 46,807) 17,237) 4,643 205,938} 182,529) 106] 5,185 .106 | 131 
Northeastern 
New Jersey. 81(b) [3 ,290.7 2.288 881.3] 2,922,776 2.545 1008 ,587, 288,651, 76 ,250) 5 ,218 223) 4,625 ,038 2.697 5,248 2.570 | 112 
Trenton 126} 200.0 139) 50.5] 209,772 178 66,066, 32,040 4,193 304,869 270,215 157 5,351... 160 | 115 
© SM, 1948. Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been answered 
in the introduction beginning on page 19. So before you write, wire, or call the editors, 
re-read this section. Chances are that we will refer you to these pages anyway. An Index to 
: all data by states and sections appears on page 4, the alphabetical index of states on page 
| 556, and advertisers’ index on page 554. The complete Table of Contents is on page 3 
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HERE'S WHAT WE MEAN WHEN WE SAY 


The sketches on the facing page are 
“SELL”-amentary, of course! They tell the story of what 


/ happens when you Route your Advertising as you 
| / Route your Salesmen! 


But then we all know that the surest way of making 
a sale is to call on the consumers who buy from the 
stores your salesmen call on! And that's what properly 
focused advertising can and does do! May we add that 
in Pittsburgh, only the Post-Gazette can work with 
your salesmen in selling the million central city peo- | 
ple, then travel with them to help sell the two million 
more who live in and around the neighboring 144 
cities of 1,000 to 70,000 population (50 mile radius). 


SALES MANAGEMENT 


AENT 


Wheres whl céite beyGoen (and probably aes) 


WHEN YOU ROUTE 
YOUR ADVERT 
os vahiaimce : ISING AS YOU ROUTE 
AND ITS NEIGHBORING 144 CITIES OF 1,000 ogi he canon 
PULATION 


YOUR ADVERTISING YOUR SALESMAN 
c- 
\ F00 


oon MARKET 


: Le 

: "A 

: ae 

: J ‘\ 

bennccnnnsen= YOUR SALESMAN CALLS Jiaaaaummll 


< 


3 THE SALE !S MADE 


Wager cu Pritaburghd 


POST-GAZETTE 


BY FAR THE LA 
RGE 
| ST CIRCULATION OF ANY PITTSBURGH DAILY NEWSPA 
y — PER 


REPRESEN 
TED NA 
TIONALLY BY MOLONEY, REGAN & SCH 


WCAE « WCAE * WCAE « WCAE « WCAE ¢ WCAE ¢ WCAE « WCAE* WCAE e WCAE* WCAE * WCAE* WCAE e WCAE* WCAE* WCAE 


PROMOTION 


PAYS OFF 


oe /n Listeners 


LISTENERS PAY OFF 


oF In Sales! 


WCAE has, since its affilia- 


tion with the American Broad- 
casting Company, consistently 
been one of the three ABC sta- 
tions to be honored by account 
executives of advertising agen- 
cies for outstanding promotion. 
WCAE pioneered in Pittsburgh 
with a regular and intensive pro- 
gram of merchandising and pro- 


IN PITTSBURGH, WCAE IS THE STATION THAT SELLS 


motion for its accounts—local, 
national and network, 

policy has been continued; its 
success has been attested to by 
advertisers, agencies and _ the 
radio public. It is a_ policy 
based on the simple premise 
that promotion creates listeners, 
that listeners buy goods and 
services. That’s why... 


3, d annual awards 


dience Promenon oF 
air a eceing, COm PORT 


This ward 1s made b 


che ay 


1250 kilocycles 


5000 Watts WCAE—PITTSBURGH, PENNSYLVANIA 
AMERICAN BROADCASTING COMPANY 
NATIONAL REPRESENTATIVES—THE KATZ AGENCY 


WCAE * WCAE ¢ WCAE  WCAE ¢ WCAE * WCAE * WCAE * WCAE* WCAE* WCAE* WCAE* WCAE* WCAE* WCAE* WCAE®* WCAE 


PENNSYLVANIA 


POPULATION 
yD ESTIMATES 
1/1/48 
COUNTIES | 
CITIES Fami- 
Total lies 
(in % w/ (in 
thou- | of of | thou- 
sands) | State| USA | sands) 
Adams 43.4 .42 .030 11.6 
Allegheny 1482.6 14.35 1.031 384.7 
Pittsburgh 729.4 7.06 .507) 194.8 
McKeesport 63.0 61; .044 16.3 
Wilkinsburg 32.0 31; .022 9.4 
Duquesne 22.7 22 016 5.3 
Braddock 20 .7 20, .014 5.1 
McKees Rocks 19.6 19 .014 4.9 
Clairton 22.7 22 016 5.4 
Dormont 12.4 12 .009 3.6 
Carnegie 13.4 13. .009 3.3 
Homestead 16.5 16 O11 4.1 
Tarentum 11.4 11, .008 3.2 
rurtle Creek 12.4 12) .009 3.2 
Armstrong 80.6 .78 .056 19.8 
Kittanning 9.3) .09 006 2.6 
Beaver 170.5 1.65 .119 41.8 
Aliquippa 30.0 29 021 6.8 
Ambridge 24.8 24 017 6.1 
Beaver Falls 20.7 20 014 5.5 
Elwood City 
(See Lawrence Co.) 
Bedford 38.2 .37 .027, 9.9 
Berks 244.9 2.37 .170 67.4 
Reading 1199 116 083 34.1 
© SM, 1948 


symbols mark original, 


exclu- 


SALES- 

ADVER- 

TISING 
CONTROLS 


The “SM” 
sive estimates by SALES MANAGEMENT. 
RETAIL SALES —1947 ber a EFFECTIVE BUYING INCOME—1947 
yD ESTIMATES SALES a. ESTIMATES 
| THREE STORE GROUPS 1947 | | Net 
(in thousands of dollars) | Farm 
| Gross Net Dollars 
Dotars | <% | &% | “timate | Dollars | Dollars | % | % | (in 
(in of General | Dollars (in | (in of | of Per thou- 
thousands ce USA Food Mdse. | Drug (in thousands) anente State| USA | sands) 
thousands) 
18,626 .24 .016 5,238 999 489 33,919 29,638 .24 .017 2,5 10 ,565 
1,314 ,735 16.801.118 430,358) 324,184 42,246) ........ 2 609 352, 2,279 994 18.46 1.330 5,927, 6,168 
801 ,988 10.25 .682 231,847, 251,891) 25,641 mae 1 ,483 ,490) 1,296,241 10.50) .756 6 ,654 
72 ,310 92 .062 26,218 9,497, 1 ,950 27 ,938 78 ,353 68,463, .56 .040 4,200 
27 ,609 35| .024 9 ,953 1,789 1,319 3 255 49 ,624 43 ,360 35 .025 4,613 
11 557 15 .010 5 ,322 701 303 614 28 ,730 25 ,104 20. .014 4,737 
28 ,924 37, .025 8,271 3 444 701 18 ,631 26,118 22 ,821 18) .013 4,475 
15 ,777 20.014 5 ,636 686 526 3,112 23 ,508 20 541 17 .012 4,192 
11 ,438 15 .010 4,788 478 338] oe 21 ,983 19 ,208 16.011) = 3,557) 
13 ,463 17, O11 3 878 ° 618 529 18 ,789 16 ,417 13, .009) 4,560 
14 ,462 18 .012 5 463 1 ,043 326 1 ,856 18 ,795 16 ,423 13) .009 4,977 
26,295, 34 .022,; 9,073) 1,834 876 3 ,284 23 ,287 20,348) .16 .012) 4,963 
13 ,423 17, .O11 4,678 1 ,267 408 1 542 13 ,059 11 411 09; .006; 3,566 
10 ,518 13. .009 4,192 552 222 1,071 15 ,671) 13 ,693 11} .008| 4,279 wed 
41,569 .53 .035 14,625 3,489 1,360 74 ,905 65,450 .53 .038) 3,306, 3,158 
14 508 19 .012 3 395 2,788 634 6 339 10 ,936 9 556 08 .006; 3,675 
104 262 1.33 .089 40,480 14,328 2,945 ; 187,969 164,243 1.33 .096, 3,929, 3,259 
20,435} .26) .017| 7,205) 6,575 528 2,213 31,579 27,593, .22, .016| 4,058 
19,288; .25' .016; 7,682' 1,700 726 2 ,827 23 ,697 20,706, .17, .012) 3,394 
26 ,066 33; .022 7 343 4 355) 687 9 ,423 24 419 21 ,337 17, .012| 3,879 
19,498 .25 .016 4,686) 1,491 is denvads 29 ,679 25,933 .21 .015 2,619 5,869 
201,905 2.58 .172 59,046 22,025 3,991). 305,273, 266,741 2.16 .155 3,958 19,27 
136 690 1.75 .116 39, 247 20 527 3, 227 103, 190 170 342 148 841! 1.20) .087 4 365 


“Withheld to avoid disclosure. 


Before using these figures, s see e explanation page 19. 


LOOKING FOR SOMETHING? The complete Table of Contents is on page 3. 
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Effective buying income of the 22 
counties in the Pittsburgh District 
Trading Area (as defined by SM) 
amounts to well over 3% billion 
dollars. 


Market 


COUNTIES, all or part of which 
are in the ABC Retail Trade 
Area, account for 80% of that 
income. —, 


COUNTY— Allegheny— bull's 
eye of this golden market, ac- 
counts for more than half the 
district's spending. 


Of the 22-county 
totals for these 
listings: 

Retail Sales 

Food Sales 
Merchandising Sales 
Drug Sales 

Buying Income 


often in Allegheny 


Eight Counties— 
Allegheny—the roughly the ABC 
bull’s eye county- Retail Trade Area— 


accounts for: accounts for: 
538% 80% 
52% 19% 
69% 86% 
58% 83% 
56% 81% 


Source: Sales Management 


If it’s high-score sales you’re after, place your advertising 
in The Pittsburgh Press . . . the paper that hits hard and 


County and the ABC Retail Trade 


Area. Here’s the reason The Press is the favorite Pittsburgh 
medium of experienced advertisers: 


Combined City Allegheny 
and Trading Zone County 
Circulation Circulation 
THE PITTSBURGH PRESS(E) = 236,311 197,059 
Post-Gazette (M) 209,780 154,541 
Sun-Telegraph (E) 176,167 131,414 
(ABC 9-30-47) (1947 ABC AUDIT 
Reports) 


The Pittsburgh Press 


Represented by National Advertising Department, Scripps-Howard 
Newspapers, 230 Park Avenue, New York City. Offices in Chicago, 
Cincinnati, Detroit, Fort Worth, Philadelphia, San Francisco. 


lation—in classified advertis- 
ing—in retail advertising—in 
general advertising—in total 
advertising. 


} In Pittsburgh—in city circu- 
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youd hit the ceiling 


NET EFFECTIVE 
BUYING INCOME 
LAWRENCE 
$107,437,000 
BUTLER 
$81,504,000 
wool \ ARMSTRONG 
COLUMBIANA $65,450,000 
' OHIO INDIANA : 
$113,346,000 BEAVER $62,980,000 
$164,243,000 
BAL. ALLEGHENY 
8 $491,599,000 
Fetal 
ob ; 
O- A:B.C. CITY 
pes $1,788,395,000 
w 
JEFFERSON (— 'X¢ 
OHIO 2 WESTMORELAND 
$108,331,000 \ES $306,257,000 
gs 53 
of WASHINGTON 
82 $197,586,000 
oe] 4 
a 
%o. 
Ue, 
, FAYETTE 
fa) - 
% GREENE $175,358,000 
N $29,640,000 


(C1) INSIDE MARKET (AB C City of Pittsburgh) [1] OUTSIDE MARKET (Rest of 14 Counties) 


Total Effective Buying Income Total Effective Buying Income 
$1,788 MILLION $1,959 MILLION 
COVERAGE ACHIEVED BY TWO GREATEST COVERAGE BY ANY 
PITTSBURGH EVENING PAPERS PITTSBURGH DAILY NEWSPAPER 


95% (9 “; 10 Families) 21% (2 “s+ 10 Families) 


Sources: Sales Management 1948 Survey Buying Power, 1940 Census, ABC 12 mos. ending Mar. 31, 1947 


SALES MANAGEMENT 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE + OFFICES IN PRINCIPAL CITIES 


. MAY 10. 


son did it! 


After defying ulcers for years to put the kid through college, and sacrificing gal- 
lons of sacred Scotch down the right throat to land him his first job—a $6000 


snap, right in town—suppose the young scamp said, ‘Thanks, Dad, but I’m tak- 
ing a job out in Podunk for $2600.” 


Hit the ceiling? Shake, brother—for that’s just how we feel, when some sched- 
ules in Pittsburgh pass up the best two-paper city coverage, to go after the out- 


side market with a morning-evening buy. 


You see, they’re passing up almost $6000 for $2600, too; since Pittsburgh city 
families average over $5900 in effective buying income, against $2600 to below 
$4000 in 9 ofthe 13 outside counties. 


Oh yes, they get 5% extra coverage outside; but, for this small advantage, they 
must give up a big part of the 95% city coverage they could get with the two 


evening papers. 


If this part is only 30% of the city, they brush off 536 million in buying power, 


inside, to flirt with that 5% “bonanza” outside—which is 97 million! 


Our ulcers are doing nicely, thank you—but p'ease don’t encourage them. 


Pittsburgh Sun-Telegraph 


A HEARST NEWSPAPEP 


1948 
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LOOKING FOR A TEST MARKET? 


Altoona has the three most 
important qualifications: (1) 
A typical city in buying power 
with a SALES MANAGEMENT 
Quality of Market Index of 
100—the national average. (2) 
A self-contained “Island City.” 
(3) 97% coverage with one 
newspaper — the Altoona 
Mirror. 


The Altoona Mirror is 
the only newspaper 
read every day in more 
than 97% of the homes 
in this important cen- 
ter of sales activity. 


Elltoona 


Mirro 


The only evening newspaper 
in Altoona, Pennsylvania 


t. 


RETAIL SALES NOW OVER $100,000.000! | 
The ALTOONA Market—Blair County, Pennsylvania 


PENNSYLVANIA — (Continued) 


POPULATION RETAIL SALES—1947 1 EFFECTIVE BUYING INCOME—1947 
ESTIMATES 
GYD V1/48 yD ESTIMATES SALES ESTIMATES 
COUNTIES - , . 
CITIES THREE STORE GROUPS 1947 Net 
Fami- (in thousands of dollars) Farm 
Total lies Gross Net } Dollars 
(in o| % | (in | Dollars | % | % Estimate | Dollars Dollars | % | % | (in 
thou- of of thou- (in of of General Dollars (in (in of | of | Per thou- 
sands) State USA sands)|thousands) State USA, Food | Mdse. | Drug (in thousands) | thousands) | State USA | Family | sands) 
__|thousands)| ee ars Ss 
Blair 147.7, 1.43, .103, 39.4) 100,656, 1.29) .085, 37 ,858) 17 832, ee 166,769, 145,719 1.18 .085 3,698 3,480 
Altoona 87.9| .85|) .061; 24.2 75 ,089| .96, .064| 26,717; 15,891 1,955 46,070] 115,738; 101,129) .82 .059| 4,179........ 
Bradford 49.6) .48 .034 14.1 31,702, .41, .027, 9,172, 2,043 912 7 55,119) 48,162 .39 .028 3,416 12,240 
Bucks 120.9, 1.17) .084 32.3] 65,614, .84 .056 22 644) © 2,847, 1,545).. 132,850, 116,081) .94 .068 3,594 18,943 
Doylestown 5.2) .05 .004 1.6 10 367; .13, 009) 2,888 1,551 277}. 10 ,894| 9,519 .08 .006| 5,949 ‘ 
| | | | 
Butler 89.9) .87 .062 23.3 60,675) .78 .051 18,051 | 7,977; 1,806)... 93 ,278 81,504, .66 .048 3,498 6,716 
Butler. . 27.9| .27| .020|; 7.4 40,228} .51) .034| 10,416) 7,544) 1,096 21 ,829 34 ,420) 30,075) .24) 017; 4,064 sud 
Cambria 227.3| 2.20, .158, 52.9] 151,038 1.93, .128 42,490) 33,976 2,999 : 230,368 201,290, 1.63, .117, 3,640 3,153 
Johnstown 77.5 .75| .054, 19.0 91,982; 1.18 .078, 21,302) 30,475 2,115 54,350] 106,891) 93,399} .76 .055) 4,916)........ 
Cameron 7.2. .07 .005, 2.1 4,969 06 .004 1,890) . 7 ,085 6,191, .05 .004 2,948, 113 
| | 
Carbon...... 62.0 .60 -043 sl = 2,581 .38 -025— 12,658 3,579 z a woe 56 ,532 49,396 .40 .029 3,228 1,652] 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see 


The “‘SM"’ symbols mark original. exclu 


sive estimates by SALES MANAGEMENT 


TISING 


-031 


explanation page 19 


ANNOUNCEMENT : 


To men who use sales maps— 


All of the nation's 137 metropolitan county 
areas will be shown on our new, five color, 
1948 COUNTY OUTLINE RETAIL SALES MAP 
of the U.S. . . . in addition to its regular fea- 
tures that have proven so popular with market- 


This year’s sales map measures 27 by 41 inches, and 
shows each county in the nation in one of five colors 
according to its 1947 retail sales volume as listed by 
our 1948 Survey of Buying Power. As another new 
feature, counties with sales of more than one quar- 


ter billion are marked with a star.. And the 472 


leading cities in the U. S. are shown with a key to 


ing tube. Mail 


their 1948 population levels. 


orders accepted now. 


emanate 4 / 
WALA ENYIOO 


THE MAGAZINE OF MARKETING 


386 Fourth Ave., New York 16, N. Y. | 


Price: $3.50 each; $2.50 for orders of more than 
one map. All maps mailed postpaid in a heavy mail- 


——_ ig 


a 
- 


& 


SALES MANAGEMEN) 


| 


b 
f 


WENT 


Tradin g Area 
Circulation Maps, 
Available 


On Request 


The JOHNSTOWN MARKET: 


Western Pennsylvania's Z™ Metropolitan District 


To do a complete job in Pennsylvania the Thriving and 
Responsive Johnstown Market is a “must” on every 
schedule. 


The Hohusfown Gribune 


THE JOHNSTOWN DEMOCRAT 


EVENING 


MORNING 


( New York Representative ROBERT C. SLADE, 512 Fifth Ave. ) 


PENNSYLVANIA — (Continued) 
POPULATION RETAIL SALES—1947 a? 
IMAT 
CVD V4 - 67D ESTIMATES SALES 
COUNTIES | | 
CITIES THREE STORE GROUPS 1947 
Fami- (in thousands of dollars) 
Total lies 
(in o/s / (in Dollars % 1% | | stimate 
thou- of | of  thou- (in of of _—| | General | Dollars 
sands) State USA sands)|thousands) State USA| Food Mdse. | Drug (in 
: thousands) 

Centre 51.7, .50 .036 13.8 36,962, .47) .031; 11,644 2,713, 1,20 
State College 7.2 07, .005 2.2 11.052; .14) .009 3 226 515 

Chester 142.6 1.38 .099 37.0] 103,042 1.31; .088 30,647 5,547 3,566 
Coatesville 17.6 17, .012 4.7 19 ,269 25; .016 5 ,607 1,372 779 13 ,577 
Phoenixville 15.5 15 .011 3.7 9,995, .13) .009 3 580 806 502 785 
West Chester 16.5; .16 .O11 4.7 24 ,421 31; .021 7 ,083 2 461 818 3,155 

Clarion 38.2, .37 .027, 9.9 21,300' .27, .018 7,205 1,655 410}. 

Clearfield 85.8 .83, .060 21.6 47 ,075| .60 .040| 17,820 6,426 1,083 ; 
Du Bois 13.4; .13) .009 3.7 15 ,346 20, .013; 5,837 3 ,459 397 14,791 
Clearfield 13.4 13; .009 3.6 12 ,287 16; .010 3 ,764 1 ,879 397 4 383 

Clinton 35.1) .34 .024 93.4 21,925 .28 .019 7,543 2 687}. : 
Lock Haven 13.4 13; .009 3.7 14,558; .19, .012 4 ,240 2 ,848 542 3,540 

Columbia 51.7; .50 .036 13.8 29,334. .37 .025 9,540 5,144 859 
Berwick 16.5 16 .O11 4.4 9 ,680' .12 .008 3 ,333 2,519 277 1,142 
Bloomsburg 11.4) .11; .008 3.4 12 ,232 16 .011 3 ,580 2,103 528 4 ,026 

Crawford 77.5, .75 .054 22.7 53,701 .68 .046 15,793 5,830 1,453).. me 
Meadville 31.7 21; .015 6.5 28,515 .36 .024 7 467 4 ,682 1,017 6 ,253 
Titusville 11.4) .11) .008 3.6 10,579 .14 .009 3,795 879 251 1,542 

© SM, 1948. *Withheld to avoid disclosure. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 


The “SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1947 SALES- 

ADVER- 

yD TISING 
ESTIMATES CONTROLS 

— : ——— 

| Net Yo \Qual- 

Farm of ity 

Gross Net Dollars | USA of 
Dollars Dollars % % (in Po- Mar- 
(in | (in of of | Per | thou- ten- ket 
thousands) | thousands) State USA | Family | sands) tial > 
| dex 

53 ,705 46,926 .38 .027, 3,400 5,422 .030) 83 
11,332 9,902, .08) .006) 4,501........ -007, 140 
166,769 145,719 1.18 .085 3,938 25,861)  .089 90 
20 ,846 18,231} .15| .O11) 3,898..... 013} 108 
16 ,343 14,280' .11| .008) 3,859)...... 009} 82 
19,345) 16,903) .14| .010| 3,596 013, 118 
36,746 32,108 .26 .019, 3,243 3,090] .020| 74 
81 ,971 71,624, .58 .042 3,316 2,089 -045) 75 
13 ,853 12,104) .10) .007) 3,271... J = .009) 100 _ 
11,148 9,741; 08} 006} 2,706........ 008| 89 
33 ,916 29,635; .24 -017) 3,153 1 549) 019) 73 
14,755 12,893) .11} .008} 3,485).. 009) 100 

| | | 

57,945 50,631; .41 .030) 3,669 5,702] .030| 83 
16,978! 14,835) .12) 009) 3,372....... .009| 82 
12,748 11,139} .09} .006} 3,276).....; .008| 100 
80 ,558 70,390 .57 .041) 3,101; 8,869 045) 83 
29,162; 25,481) .21) 015} 3,920....... 018) 120 
13 ,856 12,107' 10) 007) 3,363'........] 008) 100 


“Before using these figures, see explanation page 19. 


The exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not 


be reproduced in printed form, in whole or in part without written permission of Sales M 
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KELLY-SMITH CO, 


National Representatives 


EAR\ 


AFTER 


EA 


IN CIRCULATION 
IN RETAIL LINEAGE 
IN GENERAL LINEAGE 
IN CLASSIFIED LINEAGE 


Che flatrint 
Che Evurning News 


with a daily net-paid circulation in excess of 80,000, 
have demonstrated to advertisers, time and again, the 


sales-producing impact our more than two-to-one reader 
preference has on this great market, where the per 
capita retail sales is the highest of the eleven greatest 


markets in Pennsylvania. 


PENNSYLVANIA — (Continued) 


POPULATION 


COUNTIES 

CITIES Fami- 

Total lies 

(in / ‘ in 

thou- | of of | thou- 
sands) | State! USA | sands) 

Cumberiand....... 79.6; .77 .055, 22.6 
Carlisle 16.5 16; .011 4.8 
Dauphin 199.4 1.93) .139 54.8 
Harrisburg. ...... $3.0 90) .065| 27.3 

© SM, 1948. 


SM ESTIMATES 
1/1/48 


RETAIL SALES 1947 WHOLE- 

SALE 

yD ESTIMATES SALES 

THREE STORE GROUPS 1947 

(in thousands of dollars) 

Dollars % % | | Estimate 
(in | of | of General | Dollars 

thousands)! State! USA | Food Mdse. | Drug (in 
thousands) 
50,373, .64 .043 17,299) 3 ,698 1,400 rncaee 
18,185; .23) .016; 4,839) 2,833 528 1 ,828 
162,776 2.08 .138 wr 26 951) eee 
126 ,477| 1.62) . 108) 28 ,638) (22,79) 5,066] 136 368 


Facts About 


Chester 


PENNSYLVANIA'S 


Vn 


MARKET 


Alfred G. Hill, Publisher * 


218 


Your Advertising Can't Miss . . 
that produced so well . . . 
ried by any Philadelphia daily . . 
the 14 leading Pennsylvania daily newspapers. 
. almost 100% in the A. B. C. City Zone (nearly 
3 times that of any Philadelphia paper), added to 13,425 circulation in 
rich suburban trading area—averaging 76% coverage of entire area. 


%* Don McKay, Local Advertising aca 


STORY, BROOKS & FINLEY, National Representatives e 


coverage like this . 


C. L. Eanes, General Manager 


. placed next to the local food linage 
greater local food linage than that car- 
. greater than that carried by any of 
It must pay off with 


Times 


The “SM” symbols mark original, exclu- 
sive estimates by SALES BARASEMENT. 
EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
ISIN 
yD ESTIMATES CONTROLS 
| | | Net |  |Qual- 
} Farm of ity 
Gross Net Dollars | USA of 
Dollars Dollars 4 /; (in Po- | Mar- 
(in | (in of Per | thou- ten- | ket 
thousands) thousands) | oe USA | Family | | sands) tial > 
ex 
79,145) 69,155! .56 040) 3 ,060| 7,668] .044) 8) 
20 ,182 17,635) .14) .010) 3,674) Se aeRO .012| 103 
| } | | 
284,077, 248,220 2.01) .145| 4,530, 6,221] .142| 192 
172,716) 150,915) 1.22) .088| 5,528)........ 089 137 


SALES MANAGEMENT 


ryt ESS - .s 
aaa aad 


Erie, Pa. — 


CONSISTENTLY ONE OF THE PREFERRED-CITIES-OF-THE-MONTH 


(SM Retail Sales Forecasts) 


and 


HIGHEST IN PERCENTAGE OF GENERAL BUSINESS INCREASE FOR CITIES OF 


PENNSYLVANIA (Pennsylvania Business Survey) 
is served so well by 
The Erie Daily Ti 
L . . . . . 
_| that over 90% of the homes in the Erie Primary Market receive it regularly. 
Represented by The Katz Agency, Inc. 
: ™ The ‘SM’ symbols mark original, exclu- 
PENNSYLVANIA — (Continued) sive estimates by SALES MANAGEMENT. 
' POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME-—1947 SALES- 
ESTIMATES ~— Tiina 
’ N 
' 67D 1/1/48 xD ESTIMATES SALES SM ESTIMATES CONTROLS 
' COUNTIES _ r l 
' CITIES } THREE STORE GROUPS 1947 | | Net % \Qual- 
: Fami- (in thousands of dollars) Farm of | ity 
' Total | lies Gross Net | Dollars | USA | of 
(in | % | % | (im | Dollars % | % Estimate | Dollars | Dollars | % | % | (in Po- | Mar- 
thou- | of of  thou- (in of of General Dollars in (in of of Per thou- ten- | ket 
sands) | State USA sands)|thousands) State USA| Food | Mdse. | Drug (in thousands) | thousands) State) USA | Family | sands) tial In- 
= q thousands) | dex 
Delaware 392.6 3.80| .273, 101.9] 250,426 3.20 .213, 82,601) 19,689, 11,123 ‘ 462 ,149 403 816 3.27, .235 3,963, 2,923 .236| 86 
Chester. . 81.6| .79| 057; 20.6] 76,881) .98 .065 20,419) 9,924) 2,484] 22,114] 119,617 104,453, .84) 061 5,071 .061| 107 
Upper Darby 79.6| .77) 055, 21.9) 55,094) .70, 047, 17,390, 5,874) 3,632 1,384] 125,784 109,973) .89 .064) 5,021|........ 057) 116 
Lansdowne 13.4, .13) 009) 3.8 9,266, .12) 008; 4,716) * 542 4,954 17,103 14,945 .12) 009 3,933 009} 100 
Darby 13.4) .13| 009) 3.3] 10,518) .13, 009) 7,143) 954 330 17 ,097 14,939, .12 .009| 4,527)....... 009) 100 
Bk 36.2) 35) -025, 8.9 18,597, .24 .016 7,620! 1,953 555 35 ,329 30,870 .25 .018 3,469: 881 .019| 76 
} | | | | } 
Erie 202.5 1.96) 141, 55.8 149 ,561 1.91) .127 46 ,393) 22,080' 3,013).. ; ‘ 284 ,069 248,213 2.01, .145 4,448 12,175 .139; 99 
Ene 145.7, 1.41} .101| 39.0] 122,790! 1.57, .104| 37,336, 20,294] 2,420) 76,465) 213,623) 186,659 1.51) 109 4,786 -.] 106) 105 
Fayette 191.1) 1.85) -133) 45.7 119,010 1.52, .101) 32,952) 16,819} 2,800 ae 200 ,689 175,358 1.42 .102) 3,837, 3,237 -108) 81 
Uniontown 24.8] 24) 017) 6.8] 46,652) .60, 040, 9,971) 11,630] 1,400] 22,142] 31,508/ 27,531, 22) .016, 4,049 .023| 135 
Connellsville 16.5, .16) 011) 4.5 17 375 22, .015 5 ,545| 2 ,237) 489 2,812 22 ,879 19 ,991 16, .012 4,442) = 013) 118 
Forest. . 5.2 05) .004 +1.5 2,252 03, -002 676! 075 3 ,671 3,208 .03' .002 2,139) 182; -002| 50 
| | | | | | 
| | | | | | 
Franklin 72.3) -70| .050; 19.9 42 ,920 -55) 036 12,244) 3,623; 1,281).. , 73 ,492 64,216, .52 .037 3,227, 13,370 .039| 78 
Chambersburg 18.6) 18} 013) 5.5} 19,915) 25) 017) 4,963 | 2 ,535| 713] 12,563 23,444, 20,485) .17| 012 3,725|........ 014| 108 
Waynesboro 13.4) .13| .009| 3.8} 10,129) .13| .009| 2,949) 924 344 1,898 15,654 13,678] .11) 008, 3,599)........ 008| 89 
Fulton 11.4 et) -008, 2.9 3,094 .04) .003) 906) 328| 092 7 ,067 6,175; .05; .003 2,129| 2,207 004, 60 
Greene 45.5| “ 032 11.4) 18,990) .24 .016) 6,268; 1,118 383). 33,922, 29,640, .24| .017 | 2,600| 2,475) | .020| 63 
| | | | 
Huntingdon 41.3} .40| .029| 10.7] 21,634) .28, 018 7,450| 1,401, 370 35,337, 30,877, .25| 018 2,885, 3,150] .020| 69 
Huntingdon 10.3 -10| .007 3.0 10 536; .13) .009) 2 ,949| 969) 277 4 340; 10,741 9,385) .08) .006 3 ,128| abated 007} 100 
Indiana 78.5) .76| .055) 19.3 42,367, .54) .036) 11,614) 5,114! 1,136). . ; 72 ,078 62,980, -51| .037 3 ,263| 4,458 .040| 73 
Indiana. . 12 ql 12} 009! 3.5] 18,980 24) .016) 4,179] 4,413) 700 4 ,626 18,380, 16,060) .13| .009 4 ,589| ee: O11) 122 
Jefferson 50.6) .49) -035, 12.8 31,383, .40| .027| 12,167) 3,564) 713 oe 49 ,466 43,222, .35) .025, 3,377) 2,911 028 80 
Punxsutawney 10 3| 10) 7; 2.8 12,302, .16) .010 4 2 ,043) 383 7,909 15 ,532) 13 572; .11) .008 Se lvateusaa .008; 114 
Juniata. . 15.5 .15 .011) 4.01 6,524) .08 .006' §=2,259' + = 1941S soa... | = 9,893 8,884.07 .005 2,166, 3,378 006) 55 
© SM, 1948. bi Stain 19. 


om“... 


WCMB 1000 


SS EMMITSBURL™ 


‘WATTS © 960 KC 


sales. 


*Withheld to avoid disclosure. 


over a million consumers . . 


Before using these figures, see explanation page 19. 


THERE ARE TWO SIDES TO THE HARRISBURG COVERAGE 


STORY ... AND WCMB GIVES BOTH 


WCMB adds a big plus to your sales potential in Central 
Pennsylvania. This new powerful radio voice gives effective 
coverage in Harrisburg and in the industrial-agricultural 
area east of the Susquehana—while providing a much- 
needed selling force in the sales-rich West Shore area. 
WCMB offers you, in a single radio station "package", 
. more than a billion dollars 
in effective buying income, and over $750,000,000 in retail 


: LEMOYNE, PA. © DONALD COOKE, National Representatives, 55! Fifth Avenue, New York, N. Y. CHICAGO SAN FRANCISCO HOLLYWOOD 


eg 
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[LINAGE LEADERSHIP! IW THe ANTHRACITE Reson | 


‘ —with more advertising during year 
Che Scranton Times Oty thaw ALL other daily and Sunday 


Hy it HR S ar papers published in Scranton COM. 
S BINED! First, too, with a gain of 2,342,,. 
003 lines* over 1946 as compared to a | 
ING js\ if IN 670,038 line* gain for second news- 
paper. 


*Figures from Media Records | 


Che Scranton Times | surpassing ciRcucarion! | | 


lS If RY S “ar —with an average daily cirulation of 54, 
n 649* for the period of Jan. 1 to Dec. 31, | 
Jd\ G j\ it Nf 1947. 17,207* MORE than the second news. | 
paper. 


* According to last published sworn statements of both papers 
Che Scranton Times | NEWS ACCRUES, TOO! | 


B A 
le If RY S “r —with 1,803,542* MORE lines of news than 
second newspaper in 1947, Also FIRST with 
AN G rN it Nf 2357* MORE pages in 1947 than second 


newspaper. 


*Figures from Media Records 
FIRST IN NEWS—FIRST IN CIRCULATION—FIRST IN ADVERTISING 


When You Want to Cover the Great Anthracite Coal Region of Pennsylvania—YOU WANT: 


Che Scranton Times 


MEMBER AUDIT BUR EAU OF CIR Cu LATI 0 NS George A. McDevitt Company, National Representatives 


New York—Chicago—Philadelphia—Detroit—Cleveland 


. q The **SM’’ symbols mark original, exclu: 
PENN 8 Y L VA N 1A (Continued) — sive e estimates by ‘SALES MANAGEMEN! 
POPULATION RETAIL SALES—1947 1 EFFECTIVE BUYING INCOME—1947 oe 

CxD ESTIMATES yD aon 

VV4 ESTIMATES SALES oD ESTIMATES CONTROLS 

ee | | os, | l j 7 Sao sap 7 pamdicy ate iets ae 4 
COUNTIES | | THREE STORE GROUPS| 1947 | | Net Yo \Quik 
CITIES Fami- (in thousands of dollars) | Farm | of | ty 

Total | | | ties Gross | Net Dollars | USA 
(in 0 | ( (in Dolias | % | % | Estimate | Dollars Dollars % | "2 (in Po- Ma 

thou- | of of | thou- (in of General Dollars (in | (in | of | Per | thou- | ten- ket 

sands) | State) USA |sands)| thousands) | State USA | Food Mdse. | Drug (in thousands) | thousands) | State! USA | Family | sands) | tial | 

as a |____|thousands)} | a. 

Lackawanna 268.3) 2.50) .180) 63.4] 187,819| 2.40| .160| 72,144) 26,299 4,459].......... 312,339| 272,915| 2.21| .159 ‘aes) 4,272] 163) 
Scranton 145.9) 1.41) 101) 37.8] 128,280) 1.64) .109) 45,192) 23,679 3,035] 157,555] 183,343! 160,201] 1.30| 094) 4,238'........] 100) # 
Carbondale 19.6} .19} 014) 3.9 14,838) 19) 013) 5,470) 1,171 476 2,784 22 ,488 19,650} .16| 012} 5,038...... | .013) # 
Lancaster 218.0, 2.11) .152, 60.0 178 429 2.28 152 43 425, 20,568! 3,824 302,446 264,271 2.14 .154, 4,405. 53,726) . 183) 101 
Lancaster 74.4) .72| .052) 21.2 88,858 1.14) .076) 19,285) 17,751! 2,712 67,256] 125,213} 109,408) .89) 064, 5,161........] .065| 1% 
Lawrence 98.2) .95 .068 25.5 72,516 .93| .062 22,429 10,631 2 ,008; 122,957, 107,437; .87 .063 4,213 4,811 064, 
New Castle 52.7; 51) .087) 14.1 51,559) .66 044) 15,147) 9,185) 1,638 26 154 68 ,856 60,165) 49) 035) 4,267......... 038 16 
Ellwood City 14.5) 14) 010) 3.6] = 13,415) 17, 012) 4,194 1,416 277 1 ,627 16 ,107 14,074, 11) .008 3,909........ 010, 100 
© SM, 1948. Before using these figures, see explanation page B 


TIME SAVERS FOR READY REFERENCE: the index to city and county data by 
states and sections, page 4; by states alphabetically, page 556, advertisers’ index, page 554. 
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The BEST BUY — In Pennsylvania's 


38° MARKET! 


... when 
you consider- 


@® RATES ~ | 
@® RATINGS 
® COVERAGE 


Represented Nationally By 


GEORGE P. HOLLINGBERY -CO. 
NEW YORK © CHICAGO 


ATLANTA LOS ANGELES SAN FRANCISCO Affiliated with A BC 
The American Broadcasting Co. 


° The “SM"’ symbols mark original, exclu- 
PE NN SY LV ANIA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ae 
ESTIMATES ISIN 

CyD 1/1/48 SM ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES | THREE STORE GROUPS| 1947 | | Net % — \Qual- 
CITIES Fami- | “(in thousands of dollars) Farm of ity 

Total lies | Gross Net Dollars | USA of 
(in q i in Dollars % | Estimate | Dollars Doilars % % | (in Po- | Mar- 

thou- | of | of | thou- (in of of | General | Dollars in | (in | of | of | Per thou- ten- | ket 

sands) | State! USA |sands)| thousands)' State' USA| Food Mdse. Drug in thousands) thousands)! State: USA | Family | sands) tial In- 

—s! aet thousands) = dex 

Lebanon 83.7 .81 .058 22.3 54,689 .70 .047 14,071 5 ,978 1,202 94 ,691 82,739, .67| .048 3,710 7 ,860| 050) 86 
Lebanon 36.2 35) 025, 10.0) 31,665) 41) 027; 7,036 5,622 951 15,204] 44,221) 38,639) .31| .022) 3,864)... 024) 96 
Lehigh 194.2 1.88 .135 51.9 164,341 2.10 .140 44,851 23,933 3,475 231 ,781 202 525 1.64 .118 3 ,902 9,181 .128 95 
Allentown 110.6 1.07 .077, 30.4] 123,091, 1.57, 105 32,439 23,519 2,748] 98,579] 161,551; 141,160) 1.14, 082) 4,643 088) 114 

1 Bethlehem (See 
Northampton Co.) 

1Beth!ehem is in Lehigh and Northampton Counties. © SM, 1948. Before using these figures, see explanation page 19. 


Without extreme eurves 


ALLENTOWN MARKET 


is consistently good— 
no extreme highs or lows 


ATTRACTIVE 
na 


¢ 


Retail Trading Area \ 
of 336,000 people— 


buy a daily circulation | / 
of 76,468 A.B.C. 


because of 
highly diversified industry 
surrounded by well run farms 
CALL-CHRONICLE NEWSPAPERS, Inc., Allentown, Pa. 
The Morning Call—Evening Chronicle—Sunday Call-Chronicle KELLY-SMITH CO., National Representatives 
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BETHLEHEM SETS GROWTH RECORD 


Chalks up second largest percentage of population gain in Middle Atlantic 
area—according to a 1947 census estimate, published by "Business Week" 


But that's not all! Bethlehem hit a new 
peacetime high in business with a gain of 
14% during the last 12 months (Bureau 
of Business Research at Penn. State 
College). 


And that's not all, either! The Bethlehem 
Globe-Times set a record, too—with over 
one million lines of national advertising 
during °47. But no wonder, only the 
Fo te Globe-Times covers prosperous, growing 
\ ee ig thie . Bethlehem. And Bethlehem (see cut) is 
ALLENTOWN, an important part of Pennsylvania’s 
, a third largest market. 


Largest evening circulation in the 
Bethlehem - Allentown market .. . 


BETHLEHEM is part of Pennsylvania's third largest market. 


it’ h ' ith- 
ww he ohtehen Tey wid nwthce teams as «= WE BETHLEWMEM GLOBE-TIMES 


advertising in ‘47. 


Represented nationally by DE LISSER, INC. 


PENNSYLVANIA— (Continued) 


The “SM” symbols mark Original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

= TISING 

6YD we GxD ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES siniseiicuie eet — alien ] . a : 

CITIES THREE STORE GROUPS 1947 j | Net % (Qual 

Fami- (in thousands of dollars) Farm of ity 

Total } lies CLD Gross Net — | Dollars | USA of 
(in %\ &% (in Dollars % % | | Estimate | Dollars Dollas | % | % (in Po- Mar- 

thou- of | of — thou- (in of of General | Dollars (in (in of | of Per thou- | ten- — ket 

sands) State USA sands)|thousands) State USA| Food | Mdse. | Drug (in thousands | thousands || State USA | Family | sands) tial = In 

thousands)p | _|& 

Luzerne 416.4| 4.03) .290| 97.0] 269,927, 3.45, .230 93,062, 49,108, 6,334]..........| 515,855, 450,743 3.65) .263| 4,647 5 ,276| 258) 89 
Wilkes-Barre 93.0 90; .065| 22.3 102 302 1.31) .087| 28,387, 31 359) 2,841 126 ,217 149 ,598 130,715) 1.06) .076) 5,862). an 077, 118 
Hazleton 43.4) 42, 0380 10.1 41 569 53; .0385 12,812 8 ,708 1,413 37 ,532 49 ,522 43 ,271 35| .025 4,284)... 029° «97 
Kingston. . 27.9 27, .020 7.3 18 355 24) .016 5 ,700 a 396 12 ,535 39 ,721 34 ,707 28) .020) 4,754!.. ; 019) % 
Nanticoke 28.9 28, .020 6.9 15 ,926 20, .014 5 ,730 1 ,297' 449 3 498 25 ,277 22 ,086 18 .013 3,201 ; 015; 7% 
Pittston 19.6) .19 .014 4.3 17 ,545 22, .015 4,854 2 ,327 594 14 391 21,150 18 ,480 15, 011 2 ee 013) % 
Lycoming 99.2) .96 .069| 28.2 71,482) .91, .061 22,001 9,930, 2,212 ones 151,223, 132,135 1.07 .077, 4,686' 6,618] 071) 103 
Williamsport 50.6 49 .0385) 14.8 51 ,824 66) .044, 14,103 9 453 1 ,865 29 ,495 88 ,617 77 ,432 63) .045 ere 043 123 
McKean , 65.8; .54 .039| 15.3 45,535. .58 .039° 15,701 3,101 ae 77 ,732 67,921, .55 .040 4,439) 1,480 .039 100 
Bradford 21.7) 21) .015 6.2 24 ,908 32) .021 7 ,620 2,013 911 22 ,385; 29 694 25 946 21) 015; 4,185 ive 017, 113 
Mercer 105.4) 1.02 .073) 27.3 77,311, .99 .066 23,842 9,572) 2,061)........ 134,264 117,317.95) .068 = 4,297 6,779} .068 93 
Sharon 27.9 27; .020 7.3 34 017 43) .029 8 480 6 ,605 964 13 ,134 45 ,247 39 536 32) .023) 5,416 pewea 024 120 
Greenville 93 09 .006 3.7 11,751 15) .010 3 ,625 1,193 ae 14 ,098 12 319 10 .007 4 563 | pandiwod 008} 133 
Mifflin 42.4, .41, .029° 11.0 29,015 .37| .025 9,063 3,817 87: juamae 45 ,226 39,517, .32 .023, 3,592) 3,741 025 
Lewistown 15.5 15; .011 44 21 ,442 27; .018 5 ,960 3 ,802 805 7 ,609 21,211 18 ,534 FF iit ae 013) 118 
Monroe 28.9| .28 .020| 8.0 26,981, . 023, «8,081 864,383 673 ; 39 572 34,577, .28) 020) 4,322) 2,237 021, 105 
Stroudsburg 7.2 07) .005 2.1 13 ,113 17, .011 3 ,687 3,713 383 3 555 12 ,188 10 ,650 09; .006  aReeere 007, 140 
Montgomery 321.3 3.11; .223) 83.4) 266,860 3 227, 88,302 19,845) 8,254).......... 464,976 406,286, 3.29, .237; 4,872, 11,521 231, 104 
Lower Merion 46.5 45 .032) 11.7 53 ,372 68; .045 13,580 5 ,413 1 ,691 542 59 ,982 52,411 42) 030 4,480! pee 035, 109 
Norristown 41.3 40, .029; 10.7 43 ,765 56| .037, 12,889 6 366 1 ,730 11 ,249 47 ,893 41 ,848 34) 025 See see 029 100 
Pottatown 23 .8 23; .017 6.5 29 355 38) .025 7 ,604 3,429 1 ,043 7 ,567 34,408 30 ,065 24) 017 ee 019) 112 
Cheltenham 19.6 19; .014 4.9 10 ,941 14) .009 3,764 oa eS 27 ,899 24 378 - 20) .014 4 ,975)........ 012; 86 
Lansdale 12.4 12} .009, 3.5 11,742) .15) .010 3,733 582 383 5,311 15 ,809) 13 ,814) AL) 008! 3,947)........ 009) 100 
Jenkintown 6.2, .06) .004 1.6 22,683; .29| 019 6,883) 3,952 See 9 300 8,126; .07| .005| 56,079)........ 009, 225 
Montour 14.5 .14 .010, 4.1 6.771 .09 .006 2,519 492 14,133 12,349 .10 .007, 3,012 1,711 007-70 
Northampton 177.7 1.72, .124 47.5) 136,576 1.75 .116, 46,210) 17,757 4,226). cant 243,088 212,405 1.72 .124 4,472) 8,489 122, 98 
1 Bethlehem. ... 76.5 .74) .053) 19.9 53,265 .68 .045 19,663) 5,293) 2,258 56,320] 117,168 102,379, .83) .060) §,146)........ 054) 102 
Easton. .... 41.3) .40) .029) 12.1 50,123' .64 .043! 14,962) 10,184] 1,822 22 ,985 71 ,225 62 ,235| .50) .036) §,143)........ 0 7) 128 
@ SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 

1Bethlehem is in Lehigh and Northampton Counties. 
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Ss a 


To reach this 


D} BUYING 


| cry ZONE 61,493 You need this 
POPULATION 61,493. SELLING POWER 


Hazleton’s ONLY Daily Newspapers 


TRADING ZONE 
POPULATION s 
The Plain Speaker 
TOTAL EVENING 
POPULATION 
Hazleton is Pennsylvania’s Fifth City 5 t q n d a r d F S e n t in c 
in the ABC City Zone Population Group MORNING 


of 50,000 to 100,000. 


National Representative DELISSER, INC. 


(ent One Reason Why 
4 WILKES-BARRE and the WYOMING VALLEY 
se Maintains Its Place as 

Qual 

ity e 9 . 

2 Pennsylvania’s Third Largest Market 
In- 

= Last Year, the Average Buying Income Per Family in Wilkes-Barre was $5,862 
. This is 26 per cent above the National average: and 

: 22 per cent above the Pennsylvania average. 

S Net Buying Income of the Wilkes-Barre Trade Area in 1947 Amounted to $450,743,000; 
— an Increase of $82,584,000 Over the Previous Year 

a You can tap this rich Industrial and Anthracite Coal 

%3 Producing Market through Exclusive daily coverage of 

120 

133 WILKES <4 BARRE 

a TIMES @ LEADER Wilkes-Barre Rec 

a THE EVENING NEWS : re ord 

140 

= Combined Net Paid Circulation ............... 84,182 
Serving a Highly Concentrated Center of Population 

b ee I TD oon. 6 eid ew cde cecs oc eee ee eeees 190,896 

225 Trade Area Within an 8-Mile Radius...................... 

: —National Representatives— 

ne STORY, BROOKS & FINLEY, INC. REYNOLDS-FITZGERALD, INC, 
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COUNTIES 
CITIES 


Northumberland 
Shamokin 
Sunbury 
Mt. Carmel 

Perry 

Philadelphia 

Philadelphia 


© SM, 1948. 


FIVE BILLION 


People in the BMB area of KYW, the Westinghouse station in the nation’s third 


grams are 


NBC Spot Sales. 


*‘most listened to”’ in this tri-state area! 


NBC affiliate. 50,000 watts. Represented by 


WESTINGHOUSE RADIO STATIONS Inc 


ENNSYLVANIAW— (Continued) 


849 


PHILADELPHIA 


The “SM” 


market, spent almost $5 billion at retail in 1946. And KYW’s star-studded pro- 


symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1947 WHOLE- 
SALE 
ESTIMATES 
CyD 1/1/48 CLD ESTIMATES SALES 
| THREE STORE GROUPS 1947 
Fami- (in thousands of dollars) 
Total lies 
(in %\ % ‘in Dollars | % | % | Estimate 
thou- | of | of | thou- in of of General Dollars 
sands) | State! USA |sands)| thousands)! State: USA Food Mdse. | Drug (in 
Sepa, | thousands) 
119.8 1.16 .083, 30.2 73,518 .94 .063 24,994 8,738 2,576 
19 6 19, .014 49 21,614 28 O18 6,299 3 325 1,017 6 ,168 
18.6 18 .013 55 17 ,424 22 .015 5 300 2,744 673 9 ,908 
18 6 18 .013 4.5 10 ,293 13° .009 3 580 1 ,968 291 3 ,284 
21.7 .21 .0165 6.0 9,531 .12 .008 3,211 269 158 
2115.0 20.47\1.471 564.9] 1,962,712 25.08 1.669 493,290 438,909 49,692) 
2115 0 20.47 1.471 564 9] 1,962,712 25 08 1 669 493,290 438,909 49,692] 4.464 


EFFECTIVE BUYING INCOME—1947 


GyD ESTIMATES 


Gross | 
— 


mannentie gonna) State USA | 


121 ,544 
25 ,160 
22 364 
18,110 
15 ,026 


3 ,677 407 3,213 ,225 26.02 1.874 


3,677 407) 


Net 
- a 


~ 406 ,202 


21 ,984 
19 541 
15 ,824 
13 ,129 


3 ,213 ,225 


. | oe 
Farm 
Dollars 
% % (in 
| of | of Per thou- 
Family | sands) 
| 
-86 .062 3,517 6,045 
18 .013; 4,487 
16 .012 3 ,553 
13. .009 3 516 
-11 .008 §=6©2,188 3,907 
5,688 1,814 
26 02 1.874 5 1688 


SALES- 

ADVER- 

TISING 
CONTROLS 


rrr OO 


118 


Before using these figures, see explanation page 19. 


shop in Sunbury for their major needs! 


SUNBURY DAILY ITEM 


ABC Circulation—18,375 


National Representative—Julius Mathews Special Agency 


The Pennsylvania Power & Light Company has demonstrated 
its confidence in our circulation area by spending over $50.- 
000,000.00 to erect a gigantic power plant at 


SUNBURY, PENNA. 


@ New industries have already been attracted here . . . others will follow! 


Every day, readers of the Sunbury Daily Item in 60 towns and villages 


~~ —~, 


— 


SALES MANAGEMENT 


THE PHILADELPHIA INQUIRER | 
IN 1947 CARRIED | 


| MORE THAN 28 MILLION 
LINES OF ADVERTISING-- 
| THE LARGEST ANNUAL VOLUME 


—S 


EVER PUBLISHED BY ANY 


z : PHILADELPHIA 
i NY TIME! 
e 
o ss il 
_ | | ft NOW IN ITS 15th CONSECUTIVE YEAR 
. OF TOTAL ADVERTISING LEADERSHIP 
i ‘ pUNLADELPHIA PREFERS mH IQUiRER \ 
» 19. 
—_ 


es: 
 ———e 
& 
ee 


= ) é 
BR 
F | Empi 
MAY 10 


PENNSYLVANIA 


PITTSBURGH, we 


oo et oe et oe cee oe 


e. 3 
« re : Johnstown 
7 


Po 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


| 1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


ALLENTOWN® 


READING 
_ > 


Copyright by 


Sales MANAGEMENT 


Beth 


hem 


PENNSYLVANIA — (Continued) 


RETAIL SALES—1947 


yD ESTIMATES 


, 


| 


co or 
0 


0 


| of of 
State| USA! Food 


WHOLE- 
SALE 
SALES 
THREE STORE GROUPS 1947 
(in thousands of dollars) 
| Estimate 
General Dollars 
Mdse. | Drug (in 
thousands) 
3,134. 1,357 _. =e 
42,247, 10,288 3,240'...... 
7 ,067 6 ,009 1,162 22 ,900. 
4,132 1 581 753 11,150 
3,702 804 252 5 ,053 
3,410 806 252 10 ,807 
2,012 075 172 
12,873, 5,368 739 
2 381 1,297 264 
737 090 ° 
6 ,668 492 224 
5,915 716 251 
3 ,395 313 251 
15,132 5,562 1,004 
7 ,450 3 804 515 43 ,086 
4 055 ° 383 2 ,256 
9,679 16,849 aE 
5 899, 16,729 502 13 ,420 
45,471, 14,836 3,711 = 
12 597 6 ,203 1,479 13 ,191 
3 840 1,521 397 986 
4,394 1 ,058 277 1 257, 
4,639 2 ,937 476 12 ,649 
5,745 1,252 383". 
66,257, 23,547 4,753]........ 
7 289 5 207 R40) 2 984 


EFFECTIVE BUYING INCOME—1947 


SM ESTIMATES 


| = 


| 
Gross | Net j 
Dollars Dollars % % | 
in | (in | of | of | Per 
thousands)! thousands) State) USA | Family | 
5,461 4,772, .04 .003' 2,075 
17 ,720 15,483 .12 .cO9 3,294 
220,475 132,646 1.56 .112 3,853 
35,717 31,209 25) 018) 4,161! 
21 386 18,687. .15| 011; 3,893) 
15,147 13,235.11) .008' 3,228 
15,192 13,274 11, .008, 3,319) 
11,754 10,270 .08 .006 1,902, 
70,665 61,746 .50 .036, 3,118) 
8,126 7,100' 06! 004) 4,176... 
3,671 3,208 .03 .002 1,688; 
25,268 $22,079 .18 .013° 2,509) 
31,093 27,168 .22 .016 2,890) 
16 ,105 14,072) .11| .008 2,559) 
77,732 67,921 .55| .040 3,926! 
32 ,881 28,731} .23) .017, 4,789] 
16,479 14,399.12) 009 4,000) 
52,292 45,692 .37) .027, 4,080) 
23 ,218 20,287, 17) 012; 4,410) 
276,128 197,586 1.60, .115 3,735) 
37 ,537 32,799.27; 019 4,205) 
15 ,829 13,831, 11! .008! 3,007, 
17 ,186 15,017.12) .009' 3,952 
14,472 12,645 10) .007) 3,513 
28,580, 24,973 .20| .014 3,243 
330,498 336,257 2.48 .179 4,024 
43,812 38.282 31 .022 5,104 


Net 
Farm 
Dollars 
(in 
thou- 
sands) 


8 ,360 
8,168 


POPULATION 
ESTIMATES 
1/1/48 
COUNTIES | | | 
CITIES | | Fami-| 
Total | ties 
(in % 1%] (in Dollars | 
thou- | of of | thou- (in 
sands) | State! USA | sands)| thousands) 
ESS 7.2; .07| .005) 2.3 3,938 
Pottcr 16.5) -16; .011 4.7 11 ,754 
Schuy!kill 214.9; 2.C8| .149| 50.0} 127,560 
Pottsville 28.9 28| .020 7.5 35 ,334 
Shenandoah 21.7 21) .015 4.8 16 ,200 
Mahanoy City 17.6 17| .012 4.1 9 ,950 
Tamaqua 15.5 15| .O11 1.0 9 ,950 
Snyder 19.6) .19) .014 5.4 6,771 
Somerset 80.6) .78 .056) 19.8) 45 ,942 
Somerset 6.2 06 .004 1.7 12 ,588 
Sullivan 7.2, .07| .005 1.9 2,383 
Susquehanna 32.0| .31; .022 8.8 15 ,895 
Tioga 23.1; .32 .023) 9.4 20 ,036 
Union 19.6) .19 .014 5.5 9 ,895 
Venango 63.0, .61, .044 17.3 42 ,339 
Oil City 21.7 21) .015 6.0 23 ,879 
Franklin... . 12.4 12) .009 3.6 12 ,067 
Warren 39.3) .38 .027, 11.2 41 ,554 
Warren 15.5 15 011 4.6 32 ,454 
Washington 209.7 2.03, .146 52.9] 136,852 
Washington 31.0 30, .022 7.8 39 ,961 
Donora ‘ 18.6 18, .013 4.6 10 ,264 
Canonsburg....... 15.5 15 .O11 3.8 11 ,632 
Charleroi 13.4 13, .009 3.6 18 ,749 
Wayne 27.9 .27 .019 7.7 17 ,856 
Westmoreland 310.0 3.00 .216 76.1 186 ,254 
New Kensington. .. 27.9 .27 .020 7.5 32 ,036 
© SM, 1948. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 3 
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PHILADELPHIA’S 


10, 


610 ON DIAL 


WIP 


WIP—FM 


BASIC MUTUAL 


PIONEER VOICE 


REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 


1948 


227 


COUNTIES 
CITIES 


Monessen 

Greensburg 

Jeannette 

Vandergrift 

Latrobe 
Wyoming 
York 

York 


Hanover 


Total Above Cities 


State Total 


Rathich j 


sands) State) USA sands) 


POPULATION 


xD 


Total 
(in 
thou- 


ae oe 


te 


6 


103320 


424.4 
047 .7 
202.5 
199 .4 
227 .3 


or 
¢ 


of 


ESTIMATES 
1/1/48 


or 
/¢ 


of 


017 


296 


-103 


141) 


-139 
158 


Fami- 
lies 
(in 

thou- 


- oOo = 


Dollars 
(in 


13 ,410] 
31,663 
13 ,969 
10.058 
11,548 
10 ,882 
133 ,805 
70 917 
16,726 


7.185 2695. al 7 ,825 ,805 


341 aa 


Here’s Concentrated 
Coverage—with Muscles! 


KQV’s 5000W pattern packs a terrific wallop in 
the Pittsburgh Market! Proof? A calendar offer on 
the Kate Smith Mutual show flooded us with 7,904 
replies. 34% came from outside of Pittsburgh and 
98% came from the 12 prosperous, populous counties 
which make up the heart of America’s richest indus- 
trial market! That’s the concentrated, waste-proof 
coverage you’re looking for in this great market! 
It’s KQV ... it’s at your service! 


PITTSBURGH'S AGGRESSIVE 
RADIO STATION 
Basic Mutual Network - Natl. Reps. WEED & CO. 


RETAIL SALES—1947 


GYD ESTIMATES 


or 


f 


17 
40 
18 
13 
15 
.14 
71 
91 
21 


's 747.9 55.63, .997 1532. 537 30 ,305 ,537 32.34 


100 ,656)..... 


149 ,561 
162 ,776 
151 ,038 


PENNSYLVANIA — (Continued) 


or 
of 


thousands) oes USA | 


011 
027 
012 
009 
010 

-009 

114 
060 
014 


-873 


WHOLE- 
SALE 
SALES 
| THREE STORE GROUPS 1947 
| (in thousands of dollars) 
Gross | 
| | Estimate — 
“ase Dollars 
Food | Mdse. | Drug (in a 
____| thousands) ‘ 
4 ,7937 - 228 464 4,112 24 535 
7 540 8 ,285 1 ,053 19 ,687 22 886 
5 ,698 2 064 338) 6 581 22 ,612 
3,714 802 363 2,470 18 ,927 
4 826 2,129 275 20 ,329 
3,011 194 171 15 ,107 
35,585, 17,805 2,527)... 291 ,140 
17 257, 13 ,448 1 956 67 ,256 117 ,329 
4 ,087 2,491 317 22 ,127 
1592 ,665 1188 476 166 =k 8 ,418 ,688 


6.655 55 2370, 253 1324 ,053 211 817) 9 ,213 ,469,14 ,133 ,041 12,349 ,147 


PENNSYL V. A x I A= ee County Areas 


| .290 


085 
127 
138 
.128 


104 491, 42,918 7,701 
37 ,858| 17,832) 2,604 
45,393/ 22,080) 3,013 
42,776, 26,951) 5,646 
42,490' 33,976 2,999 


9,125,503 


537 ,458) 


166 ,769 
284 ,069 
284 ,077 


Easton 3 
Altoona 4 
Erie 41 
Harrisburg 52 
Johnstown 59 
© SM, 1948. 


per family. 


plants and a huge section of the country’s most 
fertile farm lands. Total net income is $102,519,000. 
Total retail sales, $70,917,000—an average of $3600 


EFFECTIVE BUYING INCOME—1947 


230 ,368 


The “SM” 


symbols mark original, exclv- 


sive estimates by SALES MANAGEMENT. 


GYD ESTIMATES 


283 | # 
089 
139) # 
142 | 


| | Net 
| Farm 
Net | Dollars 
Dollars % 70 (in 
(in of Per thou- 
thousands State| USA Family | sands) 
21 ,438 17 012 3,514 
19 ,997' .16 .012 3,77 
19 ,758 16, .012 3 ,659 
16 ,538 13; .009 5 ,703 
17,763 14 .010' 4,801 
13,200 .11 .008 3 ,000 4,131 
254,392 2.06 .148 4,424 23,365 
102 ,519 83, .060 5 ,204 
19 334 16 .012 3 ,867 
7 ,973 ,668 64.57 4.650 5 ,203 
. 7.201 4,581 452,496 
470 ,405 .274 4,115 
145 ,719 .085 3 ,698 
248 ,213 .145 4,448 
248 ,220.....| .145 4,530 
201 ,290 7 3 ,640 


12 @ 


‘Before using ‘these figures, see explanation page 19 


YORK’S PER FAMILY INCOME AMONG HIGHEST IN STATE 


York’s average family income is $5204—fifth high- 
est among the state’s major markets. Prosperity is 
an old habit in York . . . trading center of a rich 
Pennsylvania area containing 60 manufacturing 


For a thorough selling job in York and its trading 
area you need the Dispatch, the widely read and 
respected Greater newspaper. 


Ss 


GREATER YORK MARKET 


THE YORK DISPATCH 


York's Best Newspaper 


Represented by REYNOLDS-FITZGERALD, INC. 


E. B. Income Retail Sales 

York $102,519,000 $ 70,917,000 

York Co. $254,392,000 $133,805,000 
YORK, PA. 
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SALES 


MANAGEMEN 


~~.» G2 oo ons ae on ee 


~ 


: MEN 


Spot Sales. 


TWO-THIRDS 


then it is the sixth biggest in the nation. 72vo-thirds of its people live outside the geo- 


graphically restricted city limits! To cover a// of the Pittsburgh market, one station is 
outstanding: KDKA. It reaches more people, both inside and outside the city limits, 
than any other Pittsburgh station. Check the BMB figures: 1,303,520 nighttime families; 
1,159,910 daytime families. 

NBC afhliate. 50,000 watts. Represented by NBC 


WESTINGHOUSE RADIO STATIONS Inc 


Don’t say “Pittsburgh”’. . say “Pittsburgh Market”. . 


KDKA 


PITTSBURGH 


The id symbols mark original, exclu- 
SALES MANAGEMENT. 


POPULATION 


SM ) ESTIMATES 
1/1/48 


METROPOLITAN 
COUNTY AREAS 


Total | 
(in % | % (in 
thou- | of | thou- 


| 

| 

Fami- 
| 

of | 
sands) | State| USA | sands) 


Lancaster 63 


Dollars 
(in 


2 ,869 ,258 
1 ,861 ,113 
201 ,905 


457 ,746 


218.0 152! 60.0 
Philadelphia 86'3 ,400..9 2.365 903.7 
Pittsburgh .88)2 ,363 .9 1.645 601.2 
Reading 94) 244.9 170 67.4 
Scranton- 

+ Wilkes Barre...109] 674.7 470, 160.4 
York 137] 196.3 136 57.5 
© SM, 1948. 


133 ,805 


| of | of | 
thousands) | State’ USA 


178 ,429 .. 


RETAIL SALES—1947 


yD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) | 
| 


or 
‘ 


Food Mdse. 
152 
2.441 
1.582 
172 


43 ,425 
798 ,365 
616 ,518 

59 ,046 


20 ,568 
505 ,581 
393 ,714 

22 ,025 


.390 
114 


165 ,206 
35 ,585 


75 ,407 


| 
General | 


17 ,805 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE oe 
IN 
SALES GYD ESTIMATES CONTROLS 
" = — i. , 
1947 | | Net % \Qual- 
| | Farm of ity 
Gross Net | Dollars |} USA | of 
Estimate | Dollars Dollars % 1 % (in Po- | Mar- 
Dollars (in | (in | of | of | Per | thou- | ten- | ket 
Drug (in thousands) | thousands)! State| USA | Family | sands) tial In- 
: thousands) ' See, dex 
3 ,824 302,446, 264,271 ._ eee .153 | 101 
79 ,179 5,246 843 4,590 ,995 2.677; 5,080)........ 2.544 | 108 
56 ,455) 3 574,636 3,123 ,438 1.822) 5 195) : 1.715 | 104 
3,991 305 ,273 266 ,741 .155 3 ,958) . -163 96 
| 
10 ,793 828,194, 723,658 422, 4,512 422 99 
2 ~ 291,140 254,392 148 864,424 135 «99 


Before using these figures, see explanation page 19. 


ing a stable economy. 


and newspopers. 


Diversification— industry plus agriculture, thus assur- 


Strategically located—Lancaster is located on the 
main line of the Pennsylvania Railroad, but sufficiently 
distant from the zone of influence of other markets 


3. Market coverage—the Lancaster Market is effectively 
covered at reasonable rates by the Intelligencer Journal 
and Lancaster New Era, which are read by over 97% 
of the families in Lancaster County. 


All sections of Lancaster County ore easily accessible 
from Lancaster City, the county seat, to assure effec- 
tive coverage by salesmen and other representatives. 


LANCASTER ... Pennsylvania’s Outstanding Test Market 


Here are some of the reasons many Agencies and Advertisers select Lancaster (Pa.) to carry their test schedules 


5. The Lancaster Newspapers are recognized for their 
unusual and effective merchandising services. In ad- 
dition, the Department of Business Administration of 
Franklin G Marshall College offer their services in 
conducting surveys. 


LANCASTER NEW ERA 


Intelligencer Journal 
SUNDAY NEWS 


10, 1948 
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DEFIANCE." 


PAULDING | 


OTTAWA 


SANDUSKY 


© 
Fremont 


Sondushy 


ERIE 


HURON - 


SENECA 


BuiNaM 


TaN WHR 


MERCERS ce] 


DARKE 


CINCINN 233] 
‘ 


; 
| 
J | 
{ 


Cities shown are those having 


retail sales of $15.0 
more in 1946 


<r - 
wtepeal: 


ar : 


HANCOCK 


‘Findlay 


CLINTON 


once 


} r 


a 
} 
if 


BROWN 


million or 


he 1946 Retail Sales in Excess of $100 Million 


“Tiffin 


MADISON 


HIGHEA 


( 


1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million 
| 1946 Retail Sales $10.0 Million to $24.9 Million 


PIC KAWAY 


2. 


CRAWFORD 


MORROW 


ss VINTON 
Chillicothe 


LAWRENCE .” 


t 
y 


Sales MANAGEMENT 


shlond 


5 
Wooster 


“4 HOLMES 


ATHENS 


® 
CANTON 
CARROLL 


}] TUSCARAWAS 


HARRISON 


MONROE 


MAHONING . 
YOUNGSTOWN 


aa 
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SALES MANAGEMEN 


Cr 


fF, 


OHIO 


paper. 
2% 


increase in the last eight years. 


ate 


COUNTIES 
CITIES 


Ashtabula... ... 
Ashtabula. . 
Conneaut... 

Athens. 

Athens. . 

Auglaize 


Belmont 


Martins Ferry. . 


| Bellaire 
Brown... . 
Butler... 
Hamilton 
Middletown 


Carroll 

Champaign 
Urbana 

Clark... 
Springfield 


Clermont 

Clinton... ; 
Wilmington 5 

Columbiana... 
East Liverpool 
Salem 


Coshocton 
Coshocton 
Crawford 
B ucyrus 
© SM, 1948. 


MAY 


DAILY 


OVER 500,000 CIRCULATION 
OVER 1,500,000 READERS 


One out of four Ohioans reads an Ohio Select List news- 
This big highly-industrialized market is growing 


times faster than the rest of Ohio—-over a 30% 


POPULATION 


ESTIMATES 
CLD W114 


10, 


| Fami- 

Total lies 
(in | % | % | (in 
thou- _ of | of | thou- 
sands) | State} USA ‘= 
19.5; .25) .014) 5.6 
93.8) 1.20) .065| 26.7 
59.4] .76| .041| 17.5 
32.8, .42| .023 9.6) 
15.6) 20} 011; 4.9 
77.4, .99| .054) 22.7 
20.5} .39) 021; 8.6 
13.3} .17) 009! 4.0 
44.5| .57) .031| 12.6 
10.9| .14) .008! 3.6 
29.7; .38} 021) 8.7 
94.5| 1.21) .066, 25.3 
18.0) .23) .012! 5.0 
15.6) .20| 01) 4.2 
21.1) .27, 015) 6.4 
155.5) 1.99) .108) 42. 
65.6) 84) 046) 18.7 
44.5) .57| .031| 12.3 
17.2) 22) 012) 4.7 
28.9) .37) 020) 8.5 
9.4| 12) 006) 2.8 
125.0) 1.60) .087| 35.6) 
101.6) 1.30) .071) 29.8 
35.9} .48) .025) 10.6 
29.7| .38| 021) 9.3 
7.8) 10) 005) 2.5 
105.5) 1.35) .073| 29.1 
29.7) 38 .021; 8.5 
15.6} 20) O11, 4.5 
33.6, .43) 023 9.8 
15.6, .20) O11) 4.7 
39.1 50) 027) 11.8 
11.7) 15) 008} 3.6 


| 
| 


Dollars 


(in | of | of 
thousands)| State USA Food 


L 


7 ,569 
71 ,362 
57 ,660 
26 ,595 
17 ,898 


62 ,605 
29 550 
11 018, 
29 ,393 
15 ,373 
18 ,410 


52,979 
11 ,708 
11 ,867 

9 ,681 
99 ,260, 
51 615 
37 520 


7,778 
17,361 
10 990, 
69 ,687 
64 321 


18 ,144 
19 ,040 
10 ,529 
78 ,092 
32 486 


19 ,289) 


21 ,096 
16 581 
29 ,631 
12 ,208 


| East North Central States 


RETAIL SALES—1947 


6YD ESTIMATES 


| 


Go | 


0 


12 
12 
90 
42 


.33 
26 
46 
19 


Put your advertising dollars in this fast-expanding mar- 
ket for big returns. Remember these 49 newspapers also 


cover most of Ohio’s farmers—58 of the 88 counties. 


| THREE STORE GROUPS 
(in thousands of dollars) 


or 
€ 


.006! 
061 

019) 
023) 


015) 


| 
053} 
025) 
| 009) 
025 
013} 
016) 


.067 
.028) 
016 


018 
014 
.025 
.010 


2,380 
13 ,573} 
10 ,300) 

5,402) 

3 ,547| 


14,774 
6 ,984 
3,110 
8 ,253 
3 ,219 
4 ,283 


22 436 


5 ,402 
4,092 
1 923 
21,117 
8 444 
4 ,870 


5 ,307 
4,201 
6 ,616 
2 ,633 


General 
Mdse. 


385 

11 ,306 
10 ,760 
2,985 


2 ,733 


6 ,601 
4,713 
1 242 
1 ,987 
1 ,291 
1,441 


3 ,892 


1,110 
265 


10 ,677) 


6 351 
4 146 


430 
970 
722 
12 ,327 
12 ,026 


851 
1 ,060 
696 
7 ,909 
4,713 
2 418 


2,200 
2 ,200 
2,188 
1 ,128 


WHOLE- 
SALE 
SALES 
1947 
SM 4 
Dollars 
Drug (in 
thousands) 
ee 
1,891 
1 605) 29 951 
423 ? 
293 7 652 
944 
5il 10 821 
228) 1 556 
673 
445 11 ,378 
315) 
977, 
271 3 811 
325 5 025 
181 
2,658 a 
1 503 18 ,016} 
1 047 22 ,756) 
120 
608 es 
488) 2 955 
2,216 
2,189 30 ,793 
391 
271 are 
184 5 ,995 
1,942 : 
847 5 395 
391 3 583 
456 
° 12 ,449 
of 8 266 


*Withheld to avoid disclosure. 


Represented by 


JOHN W. CULLEN COMPANY 


1319 Terminal Tower 


Chicago 


EFFECTIVE BUYING INCOME—1947 


CyD ESTIMATES 


Gross 
Dollars 


(in =| (in of | of 
thousands) | thousands) | State USA F 


14 ,752 
113 ,817 
75 ,119 
42 ,822 
23 ,681 


102 ,548 
38 ,968 
16,715 
47 ,339 
14,291 
35 829 


90 ,152 
17 ,12¢ 
15 ,957 
17 ,160 
189 ,319 
91 441 
63 ,801 


13 ,837 
34 ,072 
13 ,390 
152 ,132 
135 ,245 


31 ,531 
33 ,739 
12 ,012 
127 ,349 
39 ,475 
16 ,936 


38 ,315 
20 ,345 
54 ,091 
16 ,930 


Net 
Dollars 


13 ,131 
101 ,309 
66 854 
38 ,116 
21 ,079 


91 ,279 
34 685 
14 878 
42,129 
12 ,723 


31 ,874 


8) ,245 
15 ,247 
14 ,203 
15 ,274 
168 ,514 
81 ,392 
56 ,790 


12,334 
39 ,328 
11,919 
135,414 
120 ,383 


28 ,066 
39 ,923 
10 ,719 
113 ,346 
35 ,137 
15 ,075 


34 ,105 
18 ,109 
48 ,147 
15 ,070 


New York 


Cleveland 13, Ohio 


Cincinnati 


The “SM” symbols mark original, exclu- 
sive estimotes hv CAI FS MANACEMENT, 


or 
¢ 


.13| 
01 


67 


or 
€ 


.008 
059) 
039 
022 
O12 


020) 
Ou 


028) 


009) 


SALES- 

VER- 

SING 
CONTROLS 
| Net % Qual- 
Farm of ity 

| Dollars | USA of 
(in Po- | Mar- 

Per | thou- | ten- | ket 
amily sands) tial In- 
; dox 

2,343, 5,553] .009| 64 
3,794, 9,563) .061 | 94 
3,821)........] .082 | 102 
3,970} 6,248] .023 | 100 
4 ,302| 013 | 118 
nl wail 053 | 98 
4,03" 022 | 105 
3 ,720| | .009 | 100 
3,344 2,926] .028| 94 
35341... 00g | 113 
3,654, 10,218] .018| 86 
3 a 4,801] .050| 76 
3,019]... 010 | 88 
f Fe .009 82 
2,387} 7,578} .010| 67 
3,937, 8,935] .098| 89 
4 353 .046 | 100 
4,617 032 | 103 
2,624, 3,971} .008| 67 
3,568} 10,492] .018| 99 
4,257|...... 007 | 117 
3,894| 10,155} .075 | 83 
4,040). 036 | 93 
‘ad 5,538] 018 | 72 
3,228 10,942) .017| 81 
4 ,288|...... 007 | 140 
3,835] 7,497] .038| 93 
4 ,134| 023 | 110 
3,350 O11 | 100 

| 

sal 5,599] .020| 87 
3,853]........ 012 | 109 
4,98), 9,952] .027 | 100 
4,186)... 009 | 118 


Before using these figures, see explanation page 19. 


TIME SAVERS FOR READY REFERENCE: the index to city and county data by 
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GREATEST AMOUNT OF 
LOCAL BUSINESS 


CLEVELAND'S 


MOST SPONSOR PROMOTION 


LARGEST REGIONAL 
STATION COVERAGE i 


DOES THE JOB! 


“RETAILERS’ CHOICE IN CLEVELAND” 
Represented by Paul H. Raymer Co. 
BASIC MUTUAL IN CLEVELAND 


AT LOWEST TIME RATES 


° The “SM"’ symbols mark original, excl 
OH | O — (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES _— TISING 
TISIN 
67D 1/48 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | | ; | ~~ a | 

CITIES THREE STORE GROUPS 1947 | Net %  |Qual- 

| Fami- (in thousands of dollars) Farm of | ity 

Total | lies xD Gross Net Dollars | USA | of 

(in | % | % | (in | Dollars | % | % Estimate | Dollars Dollars  % % (in Po- | Mar 

thou- _ of of | thou- (in of of General Dollars (in (in of | of Per thou- ten- | kel 

sands) | State] USA | sands)/thousands)| State USA Food Mdse. Drug (in thousands) thousands)| State| USA Family sands) tial = Im 

ee as aa | aE | __|thousands)| _ a; Cae || ee eee 

Cuyahoga 1366 .6 17.49) .950, 388.6] 1,328 ,606 20.85 1.130) 393 576) 251,954 14 069] 2,583,177, 2,299 ,017 22.9211 .341 5,916 8,161] 1.199 12 

Cleveland $63 4:12.33) .670) 274.0] 1,108 057,17 .39) .942) 312 529) 226 986) 32 585] 2,702 364] 1,942 307) 1,728 861/17 .24/1 .008 6 310 921 137 

Lakewood 75.0} .96| .052) 22.7 55 801 88 .048 16,520 4 620 2 659 2 ,656 152 ,388 135 642, 1.35) .079 5 ,975 064 13 

Cleveland Heights 68.8) .88| .048) 18. 42 515 67; .036 20,149 877 2 811 1,113 160 ,137 142 539, 1.42, .083 7 747 062 129 

East Cleveland 44.5 57; 031 13 .§ 26 572 42 .023 6 124 364 1 ,270 1 528 113 ,646 101,157 1.01 .059 7 277 043 | 139 

Shaker Heights 34.4 44| .024 8.5 13 ,286 21 ll 5 320 a 792 72 ,320 64 372 64 .038 7 573 027 1B 

Darke 40.6 .52) .028 12.3 26,441 .41 .023 5 ,729 1,426 673 42 ,822 38,116 .38 022) 3,099 17,712) .023 & 

Greenville 8.6} .11) 006) 2.8 12,850 .20 O11 2,674) 1,194 359 9 ,651 12 376 11,016; .11 006; 3,934 008 | 133 

Defiance 26.6 .34 018 7.6 18,200, .28 .016| 4,270 1,502 315 33 ,730 30,023, .30' .018' 3,950 8,029) 017 

Defiance 11.7 .15| .008 3.4 12 ,321 18 .010 3 042 1 ,270 239 6 338 18 079 16 ,092 16° .00S 4 ,733 009 18 

Delaware 25.8 .33) 018 7.8 17,977, .28 .015 3 ,847 887 ° 31 ,729 28,242, .28 .016) 3,621 9,470} .016 

Delaware 10 .2 13) .007 3.3 13 ,123 21. O11 2 551 854 271 1 870 15 ,865 14 121 14.008 4 279 009 12 

Erie 51.6 .66 .036 15.1 40,571 .64 .035 9,617 4,362 1,281 78 ,883 70,214 .70 .041 4 ,650 5,620} .038 108 

Sandusky 33 .6 3} .023 9.8 30 428 48 .026 7 243 $113 1 063 16 346 53 404 47 535 47 .028 4 851 026 Il 

Fairfield 50.0 .64 .035 14.2 32,387 .51 .028 8,498 3,209 695 51 ,837 46,141. .45 .027, 3,249 9,722) .029 8 

Lancaster 25.0 32) .017 7A 24,970 39 .021 6 ,057 3 160 640 3 312 25 919 23 071 23; .013 3,118 016 = # 

Fayette 23.4, .30 016 6.8) 18,158 .28 016 3,793 2,216 261 31 ,055 27,642 .28 .016 4,065 10,816) .016 Le 

Washington Court 10.9 14) .008 3.3 16 O15 25 O14 2 960 2 16 * 1 813 17 ,391 15,480. .15 .009 4.691 C10 1% 

House 

Franklin 460.2, 5.89 .320 130.8] 458,162 7.19 .390 119,656 76,536 13,620 685,282, 610,854 6.09 .356 4,672 10,705} .359 mM F 
Columbus 357 .1| 4.57, .248 104.8 $21,051 6.61 .358 99,105 75,778 11,466 $53 529 591 575 526 565 5.25 .307 5 O24 311 1S & 
Fulton 25.8 .33 018 7.6 18,453 .29 .016 3 ,874 638 315 32 ,387 28,828 .29 .017 3,793 13,751} .017 4 
Gallia 25.0 .32 017, 6.9 11,136 .17 .009 2,497 920 120 21 ,004 18,696 .19 .011 2,710 3,102} .012 m R 

Geauga 18.0 .23 .013 5.0 11,332 .18 .010 2,796 424 195 20 ,454 18,215 .18 .011 3,643 6,227] .011 8 

© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19 
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nal, exclu: 


\GEMENT 


dong Yi q ’ 


makes the Dispatch a Great Newspaper 


The 1948 Columbus Dispatch Consumer 
Analysis is in the making! .. . a big job, being 
done right for you who want to sell in this rich, 
central Ohio market .. . a true, 3% sample of 
the buying habits and brand preferences of 
105,645 families in the 100 square mile area 
which ABC designates “Columbus City Zone.” 


We've already distributed more than 
100,000 pounds of food, drug and household 
products as rewards to 3,200 participating 
families . . . 740,000 answers are now being 
analyzed and tabulated. The results will fill 


THE COLUMBUS DISPATCH 


| ae 
now, were getting 


Consumer Facts for You! 


a 220-page book! With them, you can closely 
examine the Central Ohio market, judge your 
present sales there and project potentials—for 
they will not only reveal consumer buying 
habits and brand preferences in Columbus City 
Zone, but will also reflect them for the 12- 
county Columbus Retail Trading Zone. 


This valuable marketing aid will soon be 
ready for you. Meanwhile, remember that the 
Dispatch is read by 99,251 of those 105,645 
families in Greater Columbus . . . You can’t 
buy better coverage of any similar market! 


Ohio’s Greatest Home Newspaper 


National Representatives: O'MARA & ORMSBEE, INC, 


NEW YORK CHICAGO DETROIT 


'0, 1948 


SAN FRANCISCO LOS ANGELES 


OH | O — (Continued) 
POPULATION 
ESTIMATES 
GYD 1/1/48 
COUNTIES = ae 
CITIES 
| Fami- 
Total lies 
(in % % (in 
thou- of of | thou- 
sands) | State! USA | sands) 
Greene..... 63.1, .€8 .037 15.6] 
Xenia 16.4) .21) Ol 5.2 
Guernsey 40.6; .52| .028| 11.9 
Cambridge 21.9 .28) 015) 6.6 
Hamilton 728.2, 9.32, .506 220.8 
Cincinnati 520.4, 6.€6, .362) 163.2 
Norwood £0.5| £9) .021 8.9 
Hancock. . 40.6, .52) .028 11.9 
Finclay 25.8} .33| .018) 8.1 
1 Fostoria | 
(See Seneca Co.) 
Hardin..... 0 37) 020! 8.7 
Harrison... 19.5) .25) 014 5.6 
Henry......... 25.0] .32| .017 7 
Highland. ..... 28.9 .37| .020 8.7 
| 
Hocking 18.0} .23| .013) 5.0 
Holmes...... 18.0; .23; 013) 4.8 
Huron...... 35 .2| -46| 025, 10.6 
Norwalk 10.9 " .008 3.5 
Jackson 25.8 33) 018 «387.1 
Jefferson 104.7| 1.34) .073, 26.5 
Steubenville. . 43.8) .56) 00) 114 
Knox 35 9) 45) .025, 10.9 
Mt. Vernon 14.8) 19} 010 4.6 
| 
Re “| 83) .045) 17.9 
Paineavi'l . 17.2| .22} 012) 4.7 
Lawrence...... 4°.7| 61) .033) 12.1 
Ironton... 21.1) .27; 015) 5.8 
Licking... 70.3} 90) C49 21.3 
Newark 41.4) 53; .029, 12.6 
Logan... ; 31.3) 40) 022) 9.5 
Belk fontaine. ... 11.7; .15 .008 3.5 


1 Fostoria is in Hancock and Seneca Counties. 


The “SM” symbols mark “original, exclu. 
sive estimates by SALES MANAGEMENT, 


RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
= net 
GD ESTIMATES SALES GYD ESTIMATES CONTROLS 
| | THREE STORE GROUPS 1947 | | Net %  \Qual- 
| (in thousands of dollars) CLD | Farm | of | ity 
7 & Gross Net Dollars | USA | of 
Dollars | % | % Estimate | Dollars Dollars | % % | (in Po- | Mar 
(in of | of General Dollars (in | (in | of | of | Per | thou- | ten- | ket 
thousands)| State USA Food Mdse. | Drug (in thousands) | thousands)| State USA | Family | sands) tial In- 
| ‘ — |thousands)| | fs Se ee 
23,097; .36| .020' 6,126) 1,949! ae 37,218, 33,125] .33| .019) 2,122| 9,110] .023 | @ 
14,066} .22) 012; 3,124 1,807 358 13 ,619 12,755 11,353} 11! 007) 2,183)........ 09! g | 
23,140) .36| .020 6 ,235 2 958 RT 37 ,158 33 077; .33) .019) 2,782 3,051] 021 | 75 | 
16 ,962| .27| .014 3 874 2 886) 413 13 ,748] 22 536 20 059; .20) 012) 3,0,9)...... 013 7 
| | | | | 
728 ,981,11.44) .620| 218,706) 111 ,094 ae iweas 1,283 ,920) oe ol 5,183) 6,554] .621 123 
607,970, 9.54| .517| 147,715, 107,858} 19,81] 1,847,12[51,018,810| 933,580) 9.31] 544] 5,720)........ 500 | 138 
57 907; .59| .032| 12,667; 1,604 1,073 45 ,655 48 ,90 3| 43 529] 43) 025| 4 891) 026 | 124 
31 ,659 50) 027; 7,873 2,199 64) ans 43 ,949| 39,119, .39, .023) 3,287, 13,347) .025| 9 
25 517; .40) .122 5 ,702 2 107) 608 12 ,163 28 ,962 25 ,779| + .26 — 3 ‘133! O18 | 100 
| 
| | | | | 
16,998! .27; .014) 4,488 as 434 29,716 26 ,451) = 015; 3,049) 11,228) .016| 9% 
9,952 .14| .008 opel 638 aS 18 ,503) 16 ,470 16) 010; 2,941; 2,705) .010| 71 
15,123) .24| .013) 3,355) 1,029) 394 26 ,399) 23,498) .23) 014) 3,310) 13,163} .014/| 9 
18,816, .29) .016' 4,870 221  kenxcakas 32,98) 29 ,356) -29) my oe 10,191} 1.017) 
| | | 
| 
10,815, .17) .009) 3,178 970 Rts dav ecined 18,555| 16,516; .16) .010) 3 ,393| 1,370} .019| 77 
9,089; .14 .008 1,450 232 A 17 ,200) 15 310) 15) 009) 3 199) 8 a 010 | 7 
28 ,889| .45| .025 5 852 1,956) re 45 ,076) 49,123) .49) .023) 3,785) 9,524) .024) 9 
11,469} .18) 010} 1,896 - 315 3,612} 15,010} 13,360} 13} 003] 3,817|........ 009 | 113 
ee 
16,453) .26| .014, 4,488) 1,552 | 29 ,320) 26,098} .26) .015) 3 573} 2,997] .015| 8 
74,774) 1.17| .064) 24 ,930) 10,195) | alee 121,705) 108,331) 1.08 .083| 4,983, 2,117] .035 | 89 
52 491) 82) .045, 13 465 9,20t) 1,649 23 ,284 56 ,958) 50 699) 51! 0 0) ee 055 | 17? 
23,951, .38) .020/ 5,034 2,678) 488]........ 36 ,061 32,098; .32, .019} 2,935) 8,3¢2) .021) & 
16,568; .26) .014 3 3835 2 ,512 402 4 412 16 ,480) 14 669) 15} .009] 3,189/........ O11 | 110 
45 537| 71 039) 12,754) 3 067, esse eereen 75 “al 67 205 .67| .039} 3 754) 4,534) .040| 8 
21,448, .34) 018 4,734) 2 , 190) 587 7 195 20 ,612) 18 347 18} 011; 3 oO) ee O13 | 108 
21,041; .33) .C18| 6,056) ‘1,956 379)... aad 38 ,315| 34,104) .34) .020| 2,819) 2,935} .022| 67 
16,770} .26| .014| 4,392 ° ° 7,81] 17.970; —15,995| 16] 099} 2,758]........ 012 | 80 
49,328} .77| 042) 12,839} 4,912) 1,953].......... 82,234) 73 ,224| .73| 043, 3,438) 19,225) .044) 9 
37 8.5} .59| .032 9 454) 4,7 | 914 11 ,848 49 ,605 44 ,154| At 025) 3 an eee 028) 97 
21,950) .34) .019' 5,266) 2 »223| A ; 34 ,934 31 1995) 31) .018) 3,273) 9,499] .019) 8 
13,719, .22 .012 2 ,905 2 ,025 195! 8 ,608 16 ,384 14 ,583 15! .099 Bs cnsvcns O10 | 125 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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lined in red. 


All 137 Metropolitan County Areas out- 


All counties shown in one of five colors 


Blown up projections of congested areas. 


map. 


Here's THE SURVEY’S OWN SALES MAP OF THE JU. S. 


This year’s edition of our popular five color 
County Outline Retail Sales Map of the U. S. 
has been expanded to include a more complete 
picture of the nation’s markets than ever before. 
Measuring 37 x 41 inches and suited for either 
wall or desk use, the 1948 County Outline Map 
is based on Survey of Buying Power figures and 
includes the following features: 


according to their 1947 retail sales. 


Top counties with sales over '/, billion 
marked with a star. 


472 leading U.S. cities shown with an index 
to their population levels. 


Orders accepted now for copies of the 1948 
County Outline Retail Sales Map. Price $3.50 
each, $2.50 each for orders of more than one 
All maps mailed postpaid in heavy mail- 


ing tubes. 


New York 16, 


386 Fourth Ave., 


N. Y. 
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DOWN TO EARTH 
FACTS ABOUT THE 
SOLID CINCINNATI 
MARKET 


ee 

Population: 
iy Zome (ABE)... 6. ccccccccvecvesevnss 769,137 
Retail Trading Zone (A.B.C.)......--+-2eeees 386,566 
City and Retail Trading Zones........- 1,155,703 


Trend of business: Up, according to official Chamber of 
Commerce indices. Steady, balanced advances, character- 
istic of a sound, progressive market — characteristic of 
solid Cincinnati. 


Year Yeor 
1946 1947 % Change 
Bank Clearings --+++++++- $7,161,137,224 $8,328,788,069 + 16.3%, 
Bank Debits ---++++++++- 8,528,695,339 9,859,911,223 + 15.6% 
New Incorporations ..... 596 660 + 10.7%, 
Building Permits (Value)--- 22,949,725 44,569,760 + 94.2%, 
December December Point 
194 1947 Change 
Index of Department Store Sales. .453.1 502.0 + 48.9 
Consumers’ Price Index......... 152.7 170.3 + 17.6 
Cincinnati Business Index........ 279.3 318.6 + 39.3 


Period 1935 to 1939—100 


. .. and the paper that’s in solid 
. . . THE CINCINNATI ENQUIRER 


Coverage: The Enquirer has the biggest circulation in 
Cincinnati, daily and Sunday. Enquirer circulation has in- 
creased steadily for the past 10 years while all competitors 
have shown losses. 


1937 1947 

(Sept. 30)* (Sept. 30)* % Change 
Daily Enquirer ........ 123,394 164,698 + 33.5% 
Sunday Enquirer ...... 198,534 235,086 + 18.4% 
ee, ee Se 168,573 152,799 — 94% 
PONE. ciiaciadansiwacd 169,150 156,239 — 7.6% 

*Source: A.B.C. Publishers’ Statements 
Milline Rate: The Enquirer's milline rate is the lowest in 
Cincinnati. 
1948 


... and that’s all you need to write! Everybody knows 
Solid Cincinnati reads The Cincinnati Enquirer!” 


MILLINE RATES* 


NE oe kicecsvuunenseerosen seaman $1.58 
RY TD 5.5.5 0-0 0 bases ceeebdnne ne ad mab enemies 1.78 
eh EEO EC ELE SCTE COT CPE Re ee ee 1.99 
dk re ee ee Te aE em er ee 2.05 


*Based on 400 lines, 13 times 


Reader Edited: The Enquirer is read more thoroughly by 
more members of the family (estimated at 2.75 to 3) be- 
cause it gives them more of what interests them. No guess- 
work here. B. H. Grant Research, Inc., conducts contin- 
uous readership studies that check and guide the editorial 
pattern. 


Features: Outstanding national and regional columnists, 
the cream of the country’s comics, plus the nation’s best- 
read features . . . solid Cincinnati expects these in The 
Cincinnati Enquirer. And gets them, every day, in The 
Enquirer's distinguished, easy-to-read format. 


General Display Advertising: The Enquirer continues to 
lead in general display lineage. 


No. Lines 
(Year 1947)* % 
EROUWEF cc cncdsccddvnvoesosecescne 3,471,570 41.6% 
PURE A. occ ccececsesnscersvenevess 1,961,828 23.5% 
PE ar ciniects ee vanesnss eecee cuss 2,917,076 34.9% 
100.0% 


*Source: Media Records 


Total Advertising: The Enquirer is out in front — and 
staying there. 


No. Lines 
(Year 1947)* % 
CRON Siaccecsaccesweccvadetesews 20,181,369 41.1% 
POD: ciavcestavuresveseeanvienes 13,199,269 26.9% 
NEE TE cho eaten etebsasines mane 15,669,437 32.0% 
100.0% 


*Source: Media Records 
+ s o . 
Solid Cincinnati reads 


THE CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 
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looking for something? 


FOR CINCINNATI MARKET 
AND MARKETING INFORMATION 


\/ Continuous grocery inventory Started 
in 1941. Shows sales and stock on hand for 40 classi- 


fications of grocery merchandise. 


\/ Grocery distribution check Percent of 
distribution for 51 major grocery classifications 


stocked by chains and independents. 


/ Route lists Available for retail grocery and 


drug stores; liquor and wine outlets. 


\/ Retail sales of department store type 

merchandise New survey gives point-of- 
purchase data on wearing apparel, furniture and 
home furnishings; brand information and point-of- 


purchase for appliances. 


here’s more help... 


- 
S 
= 
== 
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/ Family data New information on city zone 
families by size, income level, home ownership, home 
values, rentals, workers per family, occupations, 


race and age. 


\/ Newspaper coverage Unbiased answers 
to your questions on Cincinnati newspaper reader- 
ship by income level, exclusive readership, circulation 


duplication, market coverage. 


In addition to these factual studies, the Post has com- 
piled a wealth of pertinent marketing data that is not 
available from any other source. For marketing in- 
formation tailored to your specific needs — ask 
the Post! 


And don’t forget the Post’s equally important service 


to advertisers—your message delivered to Cincinnati's 
active, responsive market, 153,000 families strong! 


incinnati Post 


THE Newspaper FOR ACTIVE CINCINNATIANS 
Robert K. Chandler, Manager, General Advertising 


CINCINNATI 2, OHIO 


Represented by the General Advertising Department of Scripps-Howard Newspapers 
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Look at the figures in that headline again. 


They reveal the tremendous impact of The Nation’s 
Station within the WLW Merchandise-Able Area, as 
shown by the Nielsen Radio Index for February-March, 
1947, 


During the four measured weeks of listening, WLW 
reached more than four-fifths—81.2%— of the 3% million 
radio homes within the area, between 6 AM and mid- 


night. That's coverage! 


During the same four weeks, a total of 175 stations 
received listening within the area, yet WLW received 


one-fifth—19.3%—of all listening to all stations. That's 
dominance! 


How much did these homes listen? Taking all 3% 
million radio homes within the area, WLW received an 


average of 375 minutes of listening per home per week 


between 6 AM and midnight. But, among that 81.2% of 


MAY 10, 1948 


In four weeks 

WLW reaches 81.2% 

of the 3% million radio 
homes within this area. . . 


Coverage 


With 175 stations heard 
within the area, WLW 


Damtanee ceives 19.3%, of all 


listening to all stations 


Fs 


the homes which were classified as WLW listen- 
ers, the average was 550 minutes of listening to 
WLW per home per week between 6 AM and 


midnight. That's penetration! 


These are just a few of the vital facts revealed 
by this NRI study. For complete details—and for 
the figures on the 15 leading competitive stations 
—contact the WLW Sales Office in Cincinnati, 
New York or Chicago. On the West Coast, the 
Keenan & Ejickelberg offices in Los Angeles, San 
Francisco, and Portland will be glad to serve you, 


THE NATION’S MOST MERCHANDISE-ABLE STATION 


CROSLEY BROADCASTING CORPORATION =—s_— 
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CIRCULATION 12-31-47: 20,020 ° 


LORAIN, Ohio—A Good Market 


WHERE COAL & IRON MEET 


POPULATION FAMILIES RETAIL SALES BUYING INCOME (Net) 
57,000 14,800 e $43,187,000 $68,693,000 


FOOD SALES — $12,672,000 * DRUG STORES, $1,042,000 » GENL. MERCH. $5,412,000 


(Figures from Sales Management 1948) 
Modern Merchandising—Market Data—Surveys—Route Lists 


More Then 8% THE LORAIN JOURNAL ...272%... 


Family Coverage 
The Largest Newspaper Between Cleveland and Toledo 
Represented by Lorenzen & Thompson, Inc. 


The “SM” symbols mark original, exelv- 


O H 1 O— (Continued) _ - : 


sive estimates by SAL ES MAN AGEMENT 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES _— TISING 
67D 1/1/48 yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 

COUNTIES ae ee Ce Ee ‘-- wa va | | | a * = | 

CITIES | THREE STORE GROUPS 1947 1 Net % Qual 

Fami- | | (im thousands of dollars) ; | | Farm | of | ity 

Total lies - aise Gross | Net | Dollars | USA | a 
(in %\| % (in Dollars %\1% Estimate | Dollars Dollars % % | (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in in ,_ of er | thou- | ten- | ket 

sands) | State| USA | sands)|thousands)| State| USA Food Mdse. | Drug (in thousands) | thousands) | State| USA _ Family | sands) tial | In 

; 7 | thousands) ee ez Tea __—| dex 
Lorain. . | 133.6) 1 .71| 093! 36.8 95,971, 1.51) .082, 26,437) 10,377| 2,203 175,796 = 156 477 1.56 .091, 4,252) 11 "7 089 & 
Lorain 57.0| .73) 040) 14.8 43,187, .68| .037| 12,672 5 412 1 ,042 12 ,606 77 174 68 693; .69, .040' 4 41] ha 039 
Elyria 34.4) 44) 024) 10.1 32,150' 50) .027 8 ,185 4 336 792 11 ,620 47 465 42 249} 42! .025) 4 183) AS 025 104 

| | | 

Lucas. 383.7) 4.91) .267| 112.6] 374,049 5.87 .318| 111,606, 68,163 12,697 624,303) 555 ,897| 5.54) .324) 4,935, 8,641] .311 116 
Toledo 8 4.25) .231| 97.4 342 ,629; 5.38) .291| 94,850' 66,826 12,608 366 419 553 ,757! 492 903) 4.91) .288) 5,061) erry 277 | 120 
Madison....... 23.4, .30| 016) 6.6 15,095, .24 .013 4,79 . 655 261 27 ,399 24,388 .24, .014 3,695; 11,647] 014 & 
Mahoning 259 .4/ 3.32) .180) 63.8] 234 497 | 3.68, .200' 68,897 42,516 5,059 389 907, 347,059 3.46 .202) 5,440! 6,484] .197 100 
2 Youngstown ... 190 .7| 2.44) .133! 46.9 209 171) 3.28) .178 51,383) 40,491) 4,369 181 ,832 286 ,192 254 742; 2.54 .149 5 7 155 | 11? 
Marion. 51.6 66 | 036; 15.1 36,891, .58 031. 8,990 6,479 901 60 ,853 54,166, .54) .032 3 ,587| 8,905) 033 9% 
Marion 39.1| 50} .027) 11.5 33,128; .52; .028 7,749 . 847 8 480] 48 ,196 42,899 43) .025 3 730) ppiataie 026 —«% 
Medina. . 39.1; .50) 027; 11.1 28,358) .45| 024, 6,056 704 564 47 ,330) 42,129, .42) 025 3,793, 8,408] 025 % 
Medina 5.5| .07| .004 1.7 11,315; .18) .010 2 ,088 331 304 7 ,904 7,035; .07| .004 4 138) . bie 006 | 150 
Meigs..... 22.7| .29) .016 6.5 12 647) -20| .011 3,205 1,393 195 25 ,228 22,456 .22) 013, 3,455) 2,666) .013 8 
Mercer... 26.6) .34) 019) 7.1 17,446) .27, .015| 3,287 1,003 250 29 ,242 26,029 .26 .015 3 666) 12,103} .016 & 
Miami 61.0, .78) .042| 17 9 43 830, .69) .037, 10,790 4,733 1,129 76 ,629 68,208 .68 .040 3,811 11,101] .039 % 
Piqua. . 22.7; .29} .016 7.1 18,759; .29 .016 4 229 3,274 564 9 ,279 27 510 24 487° = .25) .O14 Fo eee 015 | # 
Troy... 12.5, .16|) .009 3 .6) 12 ,75 20 O11 3,015 1 ,227 423 4 ,083 16 ,782 14,938 15 009) SP cabians 010 | 1 
Monroe 17.2) .22) 012 4.7 5 456 09 005| 1,637 414 043 ; 10 1738 9,558 .10 .006 2,034 2 889 007. ‘8 


2 Youngstown is in Mahoning and Trumbull Counties. 


*Withheld to avoid disclosure. 


REVEALING insight into the marketing organizations of 73 national ad- 

vertisers is available to you in a series of depth interviews made by Col. 
E. W. Davidson, SALES MANAGEMENT’S Director of Customer Relations. Ver- 
batim reports of these discussions with Board Chairmen, Presidents and Vice 
Presidents on the question, “Who makes advertising decisions in your com- 
pany?” can now be obtained free. Write and ask for a copy of “73 Top Man- 
agement Answers.” SALES MANAGEMENT, 386 Fourth Ave., New York 16, N. Y. 
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SALES MANAGEMENT 


|, exclu- 


LET THESE TWO BOOKLETS 
TELL YOU MORE ABOUT 


eoeone of the 
34 metropolitan districts 
surveyed by the 
Census Bureau 


THE TOLEDO MARKET 


Write for 
your copies 
TODAY 


... a fact booklet visualizing by maps and charts 
the salient facts disclosed by the Census Bureau 
survey, with additional information on the 
Retail Trading Area... 


Population by Economic Groups 
Home Ownership by Census Tracts 


Distribution of Single Residences by Census 


‘“'This is Toledo’’ —— 


Principal Retail Shopping Areas on Census 


Second Edition of this widely known Tract Maps, with Salesmen’s Route Lists 


booklet of Blade advertisements pic- The Toledo Market by Counties 

turing Toledo in its industrial, com- Retail Sales in Major Ohio Markets 

mercial and cultural aspects with Map of Retail Trading Area 

background and factual material... Map of Metropolitan Toledo 

a 72-page presentation of Toledo Analysis of Retail Outlets and Total Sales in 
Today as it moves towards a still Toledo 

finer Toledo Tomorrow. Toledo Industries by Groups 


Blade Coverage by Cities and Towns 


Copies of these informative booklets available on request 


TOLEDO BLADE 


One of America’s Great Newspapers 


REPRESENTED BY MOLONEY, REGAN AND SCHMITT, INC. 
MEMBER OF AMERICAN NEWSPAPER ADVERTISING NETWORK 
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“Pay Dik” 


Selling Power of newspaper advertising 
in busy, prosperous, populous North- 
eastern Ohio can be charted with decisive 
lines on a map. For selling power in this 
section extends to the geographical limits 
of local newspaper loyalty — and stops 
there. The compact, firm boundaries of 
The Canton Repository’s area of local 
loyalty mark out a rich chunk of “Pay 


Dirt” for national advertisers. 


A BRUSH-MOORE NEWSPAPER 


THE CANTON REPOSITORY anton, ono 


REPRESENTED NATIONALLY BY 
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@ A RICH MARKET —340,000 brand conscious consumers. . . 
an effective buying income of $349,065,000* im Stark County 
alone... plus the buying power of one of Ohio’s richest 
farm areas. 


© A STABILIZED MARKET —173 diversified industries and 


an anual farm income of 9 million dollars keep sales at a 
constant high. 


@ A ONE NEWSPAPER MARKET —The Canton Repository 
is 99.3% home delivered in the city zone . . . 88.9% home 
delivered throughout Stark County. It’s the ideal newspaper 
for a test campaign. 


*1948 Sales Management Survey of Buying Power 


STORY, BROOKS AND FINLEY 


SALES MANAGEMENT 


YOUNGSTOWN 


, Sor 


s WP hal 


... 3rd IN THE NATION 


With a population of 418,944 in the ABC city 
and retail trade zones, Youngstown is a “must” in 
the center of the nation’s 3rd largest iron and 
steel producing area. The unprecedented demand 
for steel and the diversified products manufactured 
here assure continued capacity operations for 
many months to come. 


Retail sales in 1947 in the Youngstown market 
exceeded $460,000,000, and in Youngstown alone 
were more than $209,000,000. Per family spend- 


able income averaged $5432 or 24% above the 


national average. 


The Youngstown Vindicator, with a circulation 
of more than 84,500 daily and 123,000 Sunday, 
provides maximum coverage of this important 
market. 

The Vindicator is Youngstown’s only daily and 
Sunday newspaper. A single newspaper, a single 
campaign, at a single low cost will do the job you 
need in this rich Ohio market. 


100% daily and Sunday coverage ABC City Zone 
77% daily, 90% Sunday coverage ABC Trade Area 


Houngstown Vindicator 


KELLY-SMITH CO., National Representative 


Source: Salee Management, 
1948 Survey of Buying Power. 


MAY 10, 1948 


24/1 


THE DAYTON DAILY NEWS 
COVERING AMERICA’S IDEAL TEST CITY, REACHES 


Largest Circulation * Dominant Coverage 
In High Economic Zones ® Largest Total 
Volume of Advertising 


® Coverage is important. The News can give it to you—with a 
week-day circulation of 89,574, compared with 63,299 for the 
second Dayton paper. On Sundays, the News reaches an audience 
of 135,042. 

What's more, the News is dominant in the high income zones, 
as clearly shown in a recent survey of R. L. Polk & Company. This 
same survey shows that the News is favored almost two to one 
as the paper in which ‘most attention is paid to advertising.”” No 
wonder, then, that the News carries the largest total volume of 
advertising, year after year! 

During the past three years, the News has had to omit a tre- 


OS FIRST ON YOUR LIST 
Is the Place for Dayton’s FIRST Newspaper 


\ 
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mendous amount of advertising, due to newsprint shortages. How- 
ever, this condition is now corrected, and future linage figures 
can again be used as a true measuring stick of the News’ accept- 
ance by both local and general advertisers. 

Use the News to reach the rich Dayton market, where retail 
sales are UP, where employment is at an all-time high, and where 
the industrial wage rate is the highest in the state. Use the News 
to reach those who are able to buy. 


THE DAYTON DAILY NEWS 


Represented nationally by Sawyer, Ferguson, Walker Company 
New York * Chicago * Detroit * Atlanta * Los Angeles * San Francisco 


OHIO— (Continued) 


The “SM"’ symbols mark original, exclu- 
sive estimotes hy SAT ET MANACEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TIS 
GYD 1/1/48 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES « _ 7 Mais ape pee 
CITIES | THREE STORE GROUPS| 1947 Net %  |\Qual- 
Fami- (in thousands of dollars) Farm of ty 
Total lies 7 Gross Net Dollars | USA 
(in % \| % | (in Dollas | % | % Estimate | Dollars Dollas | % | % (in Po- | Mar- 
thou- of of | thou- (in of of General Dollars (in (in of of Per t’ ten- | ket 
sands) State| USA | sands)| thousands) | State USA | Food | Mdse. | Drug (in thousands) | thousands) State! USA | Family | sands) | tial | In- 
a wa ioe: als pe ‘Mth thousands) dex 
Moragurery 364.1) 4.66) .253, 103.5) 325,520) 5.11; .277; 98,197, 49,102, 9,934,.... 543,547, 483,485, 4.83 28) 4,702, 9,742) .276 | 109 
Dayton 264.1| 3.38 .184| 291 420, 4.57; .248 76,245) 48,598 8 412| 336 ,382 460 .193| 409 ,621| 4.08} 2.9) 5,285)...... 231 | 126 
Morgan. 11.7, .15| .0c8| 6,114) .10) .005| 1,500) 539 eee 10 ,723| 9,547| 10) 096} 2,728 2,741) .006| 75 
Morrow 16.4) .21) 01 6 ,757| .11) .006 1,705) 249 UR ic ckdenes 13,535) 12,949) 12) 097) 2,419) 6,338 007 | 64 
| , FF 
Muskingum..... 76.6} .98| .053; 62 ,374| 98) .053} 15,391) 6,548, 3,843).......... 94,569, 81,258.81) 049, 3,743, 5,129) .051 | 0 
Zanesville. . . 44.5| .57| .031! 52,519) 82} .045) 11,951] 6,429) 2,852 29,280] 65,410} 58,222} .58} .0:4' 4,313]........ 037 | 119 
Notle.. 11.7| | 15} .008) 4,989/ .C8) .004) 1,201) 282 aa, SR: 9,976 8,839} .09} .005) 2,512) 2,517] .005| & 
Ottawa... 28.1) .36| .020! 18 844) * 016) 5,129] 447 ee eos tease 33 ,361 29,595} .39) .017) 3,712) 5,855) .017)| 8 
Paulding. . 14.9} .19} .010) 8,478} .13| 007 2,101 265 See: 16,122} 14,359) .14) .098) 3,231) 7,338] .008| 8 
Perry. 28.1| .36) .020 15,039} .24) .013| 4,774 815 “SRE 39,874 27,481) .27| .016; 3,435) 2,933} .016| 8 
Pickaway. 29.7| .38| .021 14,213| .22 " 3,588} 1,128 Me dicctee 25 ,451 22,554 013) 2,534) 12,553} .014| 8&7 
Pike 14.1) .18] .010 5 ,260 a 004) 1,732 265 «ESE 9,919 8,835) .09| 005) 2,532} 2,255) .006| @ 
Portage. . 57.8} .74) .040) 31,911 .50| 027|  8,785| 2,155 re 52,934, 47,144) .47| .027| 2,968| 7,935] .030| 7% 
Kent... 10.9} 14) .007) 11,233] 18} 010) 3,205 854) cs a 12 ,912 11,495) .11] 007} 3,7121]........ 008 | 114 
Ravenna. . 10.2} .13} .007| 12 ,605 20) se? lL ee 12,034 11,511) .11) .007} 3,997)... .008 | 114 
Preble. . 25.8} .33| .018) 15 ,501 * 013) 3,643 414 206]... 29 ,281 26,063} .26) .015 -" 11,479] .015 | & 
| | 
Putnam ..... 23.4) .30| .016) 14,368) 23) 012) 2,789) 424 ARS 39,058} 26,755] .27| .016, 4,217 —— 015 | 
Richland. . 82.0} 1.05 087 70,201) 1.10) .060| 15,498} 9,298 1,552)........ | 112,899 100,306; 1.00) .058/ 4,395} 7,618] .058 | 102 
Mansfield... ..... 46.1) .59) .032) 55,520, 87, 047) 11,705, 8,969) 1,324 36 132 66,06) 58,779) .59) .0:4| 4,322/........ 0:7 | 116 
Ross. . ; 58.6; .75| .041) 34,233|  .54, 029) 8,376) 3,209 I ace 54,121 43,173, .48 .028| 2,972) 8,141] .031| 7% 
Chillicothe 28.1) .36| .020 27,797, 44) 024) 6,575, 3,044 879 12 ,862 29 ,317 26,095; .26) 015) 3,144/........ 019 | 9% 
Sandusky. .... 51.6) .66) .036) 33,660) .53) 029) 7,790) 3,207, Ra 54,961, 48,121) 48, 028, 3,183, 11,023} .080 8 
Fremont........... _ 20.3) 26) .014| (21,475) 34) 018) 4,542) 3,026 488 6 895 21,853; 19,451) .19 .O1] 3,137|........ 014 | 100 
© SM, 1948. Te ___*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
INDEXES: An index to all data by states and sections appears on page 4, the 
alphabetical index of states on page 556, and advertisers’ index on page 554. 
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The No. 1 Market in the Miami Valley 


The listeners you reach over WHIO, Dayton, power, estimated at $4,700.00 per family 
are solid, substantial citizens. 57% of 108,000 ($391.00 higher than the national average) rests 
dwelling units in Dayton and Montgomery solidly on regular employment by manufacturers 
County are owner occupied. 97.5% of Dayton of world famous products like cash registers, 
families and 97.1% of Montgomery County business and accounting machines, electric re- 
families are radio owners. Their effective buying frigerators, electric motors, rubber tires and 


many others. 

BMB and Hooper reports show most folks in 
Dayton and Miami Valley listen to WHIO. Local 
and national advertisers know this. Fine pro- 


5000 WATTS 


BASIC CBS 
grams, accurate newscasts, plus real public serv- 


ice keep WHIO first among Dayton stations. 


NEWS: UP, AP, INS, AND CBS’ Best Shows 


G. P. Hollingberry Company, Representatives 
Horry E. Cummings, Southeastern Representative 


DAYTON, OHIO 


OVER 


100,000 
Daily Paid 


Circulation 


Plus 
these “door-openers” to SALES. 


X Dominant Market Coverage. 
Largest Circulation in Dayton. 


f First in Ohio in Retail Advertising. 
Media Records, First Fifty Report, 1947. 


{} Continuous Grocery Inventory. 
Monthly barometer of consumer preference. 


The DAYTON JOURNAL-HERALD 


Your best buy in Dayton! 
Nationally represented by the Geo. A. McDevitt Co. * New York ¢ Philadelphia * Chicago * Cleveland * Detroit 
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“One of America’s 
Oldest Stations’ 


1350 ON THE DIAL 


WHIADG 


5000 WATTS CBS BASIC 


FIRST IN AKRON 


ALLEN T. SIMMONS e REPRESENTED NATIONALLY 
OWNER by George P. Hollingbery Co. 


H | O — (Continued) cd Jive estimates by SALES: MANAGEMENT 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES SALE ADVER- 
67D 1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES ak | ee | eer 
CITIES | | THREE STORE GROUPS 1947 | Net % \Qual- 
| Fami- | (in thousands of dollars) | | | Farm of ity 
Total lies Gross Net | Dollars | USA | of 
(in % | % | (in Dollars | % | % Estimate | Dollars , Dollas % % | (in Po- | Mar- 
thou- _ of of | thou- (in | of of General Dollars (in (in | of of Per thou- ten- | ket 
sands) | State} USA |sands)| thousands)| State USA| Food | Mdse. | Drug (in thousand) thousands) State) USA Family sands) tial | In 
Eirias [a Ma 2 __ | thousands) | i collects ia 1 | dex 
Scloto...... 96.9) 1.24) .067| 24.5 58,128) .91| 050, 14,583} 9,634 1,302).......... 99,167; 88,269) .88| .051 3,603 3,464] .054 81 
Portsmouth 55.5) .71) .038| 15.3 48,769} .76| .042) 10,954) 9,418) 1,172 33 ,106 64,558) 57,463) 57, 034, 3,756)... 037 | 9 
Seneca 57.0 .73| 040 16.2 40,025, .63| .034. 9,563) 4,698 ee 65,360! 58,177, .58 .034 3,591 13,755) .035 9% 
Tiffin 21.1) .27| 015} 6.4 19,932} .31| .017} 4,338] 2,347 445 6 695 25,229) 22,457) .22| 013; 3,509........] 014) 9% 
1 Fostoria 18.0) .23) 012) 5.3 16,290; .26) .014) 4,242) 7 325 14 ,747 21,765) 19,373) .19| .0O11) 3,655 012 | 100 
| | | 
Shelby 29.7; .38 .021; 8.5 17,613) .28 .015} 4,610; 1,997 Ee 31,032) 27,622) .28 .016! 3,250) 10,612) .017  &I 
Sidney 13.3} .17| .009} 4.0 13,263) 21) 011) 3,233 ° | 325 17 ,759 16,137} 14,364) .14) .008 3,591 : 009 | 100 
Stark 283.6! 3.63) .197| 78.2} 236,409) 3.71, .201| 82,013; 34,271) 5,531)...... 392,161) 349,065 3.48 .204 4,464. 11,558) .202 103 
Canton.... 144.6) 1.85) .100) 39.8] 147,283) 2.31! .J25) 43,334! 22,696] 3,438] 115,635] 216,081} 192,335) 1.92; .112) 4,833 113 | 113 
Massilon 35.9} .46| .025) 9.9 31,679, .50 027) 8,144) 4,004 651 10 ,764 42,353} 37,699, 38) .022' 3,808 024 | % 
Alliance 34.4) .44| 024 9.8]  27,187| .43| 023} 6,412) 4,730! 706 9,679] 38,010) 33,860) 34) 020, 3,455 022) 9 
Summit 411.0| 5.26) .286| 113.3] 361,942| 5.68) .308, 111,352) 65,194) 10,652). 706 566, 628,919 6.27, .367, 5,551, 5,079) .333 116 
Akron 299.3 3.83) 208) 82.5) 301,136] 4.72) .256| 92,296] 63,295] 9,028] 265,060 549 ,002| 488 ,671| 4.87) .285| 5,923 | .261 | 125 
Barberton 32.8} .42) .023) 8.6 21,717 .34| .018| 6,289 1,469 532 6 553 48,753} 43,395, .43| .025| 5,046 022 | 9% 
Cuyahoga Falls...) 28.9} .37) 020) 8.0 16,287, .26| .014) 5,443 523 564 1,200 45,927) 40,880) .41| 024) 5,110 020 | 100 
| 
Trumbull... ... 155.5, 1.99) .108 40.4 94,282) 1.48 .080| 33,957; 8,156) 1,910 183,685. 163,499, 1.63 095 4,047 7,165) .093 8% 
2 Youngstown (See } 
Mahoning Co.) 
Warren.. .-| 64.9) .83) .045) 17.4 56,098, .88) .048; 13,301! 7,216) 1,552 14 ,262 74 576 66 381; .66) .039| 3,815 043 | % 
Niles 21.1) .27| .015| 5.4 12,445) .20| .011) 4,406) 738 261 1 528 21 859 19,457; .19| .011/ 3,603 012 | 80 
Tuscarawas. .... 62.5} .80) .043| 17.7 51,818, .81) .044) 13,723) 5,353) 1,031 : 87,898} 78,239 .78| .046, 4,420 5,977) .045 105 
New Philadelphia 15.6} .20) O11) 4.7 15,234) .24) 013} 4,460) 2,188 336 3 240 21 ,359) 19,012} .19) 011; 4,045/........] 012 | 109 
Dover 11.7, .15| 008! 3.5) 43,576] .21| .012) 2,837 920 261 2,313] 14,239 12,674, .13| .007| 3,621). 009 | 113 
Union : 21.1, .27| 015) 6.4 14,997, .24 .013| 2,783 497 198)...... 26 ,413 23,510| .24 .014 «= 3,673 10 ,063 | 014 | 8 
Van Wert 26.0| .32 017) 7.4 18,495 .29 .016; 4,365! 2,205 “ Sake 38,107 33,919 .34 .020 4,584 10,889) .018 108 
Van Wert 10.9' .14) 008° 3.5 13,427) .21) 011) 2,837) 2,139 304! 4,840 19 ,054 16,960 .17° 010 4,846 | 010 | 12 
1 Fostoria is in Hancock and Seneca Counties. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
2 Youngstown is in Mahoning and Trumbull Counties. © SM, 1948. 


244 SALES MANAGEMENT 


BEACON -lans. 
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Ohio's ONE ONE Market 


Akron, one of Ohio’s most compact yet biggest volume markets is 
worth developing constantly because it annually produces more than 
$350,000,000.00 in retail sales, every dollar of this amount being 


spent in local retail establishments 


Since this tremendous sales volume is transacted by Akron retail mer- 
chants and since these same merchants advertise ONLY in one news- 


paper, The Beacon Journal, it takes no Solomon to decide who in- 


fluences buying in this great market. 


You, too, must do a local job of selling to secure your share of Akron’s 
retail sales. The ONE and only way of selling Akron completely and 
profitably is through concentration in the only newspaper that influ- 


ences Akron’s buyers. 


100% COVERAGE OF ONE MARKET WITH 
ONE NEWSPAPER AT ONE LOW COST 


AKRON BEACON JOURNAL 


JOHN S. KNIGHT, PUBLISHER 


REPRESENTED NATIONALLY BY: STORY, BROOKS G_ FINLEY 


MAY 10, 1948 
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RADIO IN CENTRAL OHIO 
MEANS WBNS... . 


Central Ohio families loyally listen to WBNS day and night week in and week out 
. - « 163,550 families with money to spend. Experienced time buyers know the 


position of WBNS in Central Ohio. That’s why WBNS is always their first choice for 
radio in this area. 


COVERS 
CENTRAL e) 


ASK JOHN BLAIR 


- . neneeneee a Tio gg oe a ' 
: The “‘SM’’ symbols mark original, exclu- f 
OHI! O — (Continued) ee ee ee _ _sive estimates by SALES MANAGEMENT, | 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
ESTIMATES 67D TISING 
67D 1/1/48 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES | Zz 7 ——-_ =~ ma Bos pe | 
CITIES THREE STORE GROUPS| 1947 | Net % |\Qual- 
Fami- | (in thousands of dollars) { | | Farm of ity 
Total lies é EXD Gross _—s_=—i*iNet | Dollars | USA | of ze 
(in | % 1% | (n | Dollars | % | % | Estimate | Dollars Dollars | % % | (in Po- |Mar- | 
thou- of of | thou- (in | of | of General Dollars (in (in |_ of of | Per thou- ten- | ket ¥ 
sands) State| USA | sands)| thousands) | State US Food Mdse. | Drug (in thousands) | thousands) | State| USA | Family | sands) tial In- 
eta ‘est a ie, thousands)} | esis dex 
NS csccnsasis 9.4, .12) 007; 2.5 3,120! .05! .003 996 017 | 6,119 5,447, .05) .003! 2,179! 978] .004| 657 
Warren..... 35.9| .46) 025, 10.2 18,886 .30) .016 5,048 1,375 369 33 ,751 30,042 .30 .018 2,945 9,574] .019 
Washington... ..| 42.2) .54) .029) 12.4 26 ,511| ad 014, 5,961; 3,254 597 2 50,711 45,138 .45| 026 3,640} 4,975) .023| 79 
Marietta ; 19.5} .25) 014) 6.1 20,440| 32) 017, 4,392 499 12 ,292 25 ,964 23,111; .23| .013| 3,789)........ 014 | 100 
Wayne..... ” 57.8 .74| .040| 15.9 41,774 .66) .036/ 8,062) 4,998 OE... «isares 70,995 63,193 .63 .037/ 3,974 16,833] .037| 93 
Wooster. . 14.8) .19} 010! 4.5 21,764) 34) .019| 3,915) 3,829 456 9 ,165 20 ,944 18,642) .19| .O11 #143)... 013 | 130 
Williams. . 26.6, .34 019, 8.4) 20,900 .33| .018' 4,460 1,052  izscarct 32,680 29,089 .29 017 3,483) 9,248} .018 | 95 
Wood. 53.1, .68| 037) 15.1 32,163} .50| 027, 9,263) 3,241 564 63,106 56,171 .56 .033 3,720) 19,209 032 | 86 
Bowling Green 9.4) .12} .007| 3.1 11,868 .19| .010/ 2,497; 2,578 174 4,211 14 ,010 12,470.12) .007 4,023) cat ae 008 | 114 
Wyandot. 18.8) .24) 013 5.5 14,564) .23) 012) 2,783 523 a 25,847, 23,007, .23) 013 4,183) 9,735) 012 | 9 
COPE TRA TE GRE OR MRR Zagat SPUN Tae SORE KEES EOS — 
Total Above Cities... l4,53.8 62.12 3 .375|1401 | 5 044 ,431 79.16 4.290 1332 ,142, 837,492 147 179 6 928 482 8,155,375 7,259,156 72.37/4.233| 5,179. ....... | 4.079 121 
— — | ak SN SSS... aww —— | aS — —— EE — 
| | ' | 
State Total '7 913.6 ae 5.434 2218.4! 6 372,210 5.419 1811 578 924,191 175,954! 7 ,508 ,903 11 ,269 322 10 ,030 ,619 5.849, 4,522 709,810! 5.636 | 104 
O H | O — Metropolitan County Areas 
Akrom.............1[ 468.6).....| 326] 129.2) 393,853).....| 385] 120,137) 67,349) 11,260)..........| 759,590, 676,063).....| 394, 5,233)........ 363 | 11 
Canton ...........18] 283.6).....| .197) 78.2) 236,409 | 201; 82,013! 34,279} 5,531 392,161 349,065 204, 4,484........ .202 | 103 
Cincinnati ........25] 929.1 | 646) 79.5] 884,989| 752) 273,751| 120,585 27,789 1,548,275 1,387,700 810/  4,965)........ .739 | 118 
Cleveland ....... 26] 1431.5|.....| .995) 406.5] 1,374,143 1.169) 406,330; 255,021, 45,273 ...] 2,658 ,679| 2,366 ,222 1.380) 5,821)........] 1.240 | 125 
Columbus . 23} 460.2 | .320, 130.8) 458,162 | ,390| 119,656) 76,536) 13,620 686,282) 610,864 ... 356 4,670........] .359 | 112 
Dayton. ... 33] 364.1 .253| 103.5] 325,620 277, 98,197) 49,102, 9,934 546,547, 485,485,.....| .284) 4,700...... 276 | 109 
Hamilton-Middle- | | 
town............50] 155.5). 108) 42.8) 99,260 085) 32,207; 10,677, 2,668 | 189,319 168,514 098 =3,937,........] 0965 | 8 
Springfield. ......117 125.0). 087, 35.6) 69,687 059' 27,437; 12,327) 2,216 152,132) 135,414|.....| 079} 3,894)........ 075 | 86 
Toledo ..........124] 383.7) .267| 112.6] 374,049 .318 111,606! 68,163) 12,697 .... 624,303) 555 ,697 [ oe eer 311 | 116 
Youngstown 138] 520.3 361, 131.5} 406 ,090 .346| 126,695 60,244 9,030'...... 707 856, 627,875).....| .365| 4,775........ 358 | 
® SM, 1948. Before using these figures, see explanation page 19- 
COPYRIGHT: 
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ENT 


Survey of SELLING POWER 


Of Cincinnati Dailies 


LINAGE, JANUARY 1 TO DECEMBER 31, 1947 


RETAIL DISPLAY 


TIMES-STAR ..... 8,432,087 
 Leerererr re. 6,781,400 
a ee 4,983,000 


Zooming department store sales point up the 
activity of the great Cincinnati market. Ad- 
vertising zoomed, too, with the biggest slice 
of the linage pie going to the Times-Star. Just 
one store tallied over a million lines in the 
Times-Star, for example. 


GENERAL DISPLAY 


TIMES-STAR ..... 2,917,076 
ee err ee 1,961,828 
re 1,544,667 


Small chance that wise General Advertisers 
could overlook the possibilities of the Cincin- 
nati market! Matter of fact, they didn't and 
their linage shoved the Times-Star into fourth 
place among the dailies of the nation. 


TOTAL DISPLAY 


TIMES-STAR .... 12,096,555 
 pinenks cues 9,319,633 
 ctecnees 6,953,175 


Amusements to Toilet Goods, Agriculture to 
Wearing Apparel—when they all recognize 
the value of the Cincinnati market, how could 
Total Display be anything but terrific? The 
Times-Star in '47 carried 2,776,722 more lines 
of Total Display than the next Cincy daily. 


1948 


ask any Cincinnatian 


TOTAL ADVERTISING 


TIMES-STAR .... 15,669,437 
eer err 13,199,269 
Enquver ..cccce 10,989,412 


All advertisers, in short, write “Cincinnati” at 
the top of their market lists. Next to it they 
write ‘Times-Star.” Result: The Times-Star in 
"47 carried 2,470,168 more lines of Total Ad- 
vertising than the next Cincinnati daily news- 
paper. Yes, 2,470,168 more lines. 


ALLEN-KLAPP CO, «+ 


FIRO | 


in the entire State of Indiana in Effective Buying Income 


@ In Fort Wayne... EBI of $6757 per family tops all Hoosier cities. 


The News-Sentinel is daily read in 97.8% of all homes in Fort Wayne. 


@ In Allen County...EBI of $6160 per family tops all Hoosier counties. 


The News-Sentinel is daily read in 88.7%, of all homes in Allen County. 


(Source: this issue of Sales Management and A. B. C.) 


THE NEWS-SENTINEL 


FORT WAYNE, INDIANA 
CHICAGO—NEW YORK— DETROIT 


POPULATION RETAIL SALES—1947 WHOLE. 
ESTIMATES 
6yD 1/1/48 r SM ESTIMATES SALES 
COUNTIES ——— 
CITIES THREE STORE GROUPS| 1947 
Fami- | (in thousands of dollars) 
Total lies Sea AR 
(in % | % | (in | Dollars | % | % Estimate 
thou- | of | of |thou-} (in of | of | General Dollars 
sands) | State USA |sand) thousands) | State} USA| Food | Mdse. | Drug (in 
ee a im imo sae pa, aeaaiaaad thousands) 
Adams... 22.2} .57| .015| 5.7] 15,373, 48, .013| 2,987, 1,496) 366... 
Allen..... 171.5) 4.41| .119| 48.7] 178,860) 5.59) .152| 36,514] 36,035, 6,072).......... 
Fort Wayne 135.0] 3.47} .094) 39.5] 171,181) 5.35| .146) 36,350 35,573] 6,016] 135 ,883 
Bartholomew. . 35.0} 90) 024) 10.3] 26,455, | .82| .023| 6,584) 3,323 eee 
Columbus 17.1) 44) 012; 5.4) 22,717) .71| .019) 4,899 . | ’ 8 ,994 
Benton... 11.7) .30| .008| 3.4 9,295) 29) 008) 2,171 283 281]. 
Blackford... 14.0, 36, 010, 4.1 8,938; .28 .008; 2,901, 1,812 eee 
Boone....... 25.3} .65| .018| 7.9} 17,160} .54| .015| 4,100) 2,244 576] 
Lebanon 8.6) 22 006, 2.8} 12,479| .39| 011] 2,555) 2,077, 352] —2,727 
Brown... 5.8} .15| .004) 1.7] 1,430, .04 001) 9712) * | * 
Carroll 15.6, .40) on1| 4.7] 10,009; .31| .009) 2,207 46) 267]... 
Cass. . 36.2) .93) .025) 11.9} 32,175, 1.01, .027} 6,863, 6,464) 1,238).......... 
Logansport 25 .3 65| .018 7.9 27 ,837 87 024) 5 ,716| 6 464) 942 11 ,021 
j | | } | 
Clark... 42.4, 1.09) .029| 12.1] 22,881) .72) 019, 4,865 815 430) are 
Clay 24.5 63) 017, 7.2) 13,228, .41| 011) 4,673, 1,562 RE 
Brazil... .. 9.3 24) 006 2.8 9 279 29° .008 3 267 1 ,347) soa| 1 828 
Clinton. 33.1, .85! 023 10.0] 23,952) .75| 020 6,358, 1,828 858 
Frankfort 16.3 42; Ol 4.9 17 278 54, .O15 4 986 ° " 7 152 
Crawford 9.7, .25 007, 2.6 2,503 .08 002 748 100 112 
Daviess 28.0 .72 .019| 8.0] 16,446 .51 .014 4,673, 1,578 436° 
Washington 10.9 28) 008 3.3] 13,439 42 O11; 3,196) * . | 
Dearborn 23.7 .61 017, 6.7] 14,657) .46 012 4,136 665 478 
Decatur 18.7 48 013° 5.6! 11,798.37 010 © 3,162) 1,446 338 
© SM, 1948. *Withheld to avoid disclosure. 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 

TISING 

GrD ESTIMATES CONTROLS 
| | | | Net | % |Qual- 
Farm of ity 

Gross | Net | Dollars USA | of 
Dollars  Dollas % | % (in Po- | Mar- 
(in (in | of | of | Per | thou- | ten- | ket 
thousands) thousands) | State USA | Family | sands) | tial | In- 
18,975| 17,730, .37| .010| 3,111| 8,674) .012| 0 
325,082) 299,979| 6.26| .175| 6,160) 13,272) .157 | 132 
289,250, 266,914) 5.57) .156]  6,757|....... 141 | 150 
32,197, 29,710] 62) .017; 2,884) 6,697; .020 83 
21,810| 20,126} 42) 012} 3,727]........ 014 | 17 
13 ,927| eal 27; 007; 3,805) 8,751] .007 | 88 
20,353, 18,689 .39| .011, 4,558 3,481] .010 100 
25,388, 23,481! .49| .014) 2,972 11,897] .015 8 
13,502) 12,459 < 007] 4,450)........ 008 | 133 
4,193, 3,834, 08 oo2| 2,255, 824] 002 80 
15,264, 13,897) .29) 008) 2,957; 9,351] .009 82 
49,853, 46,003, .96 .027, 4,182 9,416) .027 | 108 
39,467} 36,419 .76| 021] 4,610... o21 | 117 

| | 

28,792, 26,356 al 015 2,178 4,215] .019 | 66 
24,752) 23,002) .48) .013| 3,195, 4,523] .013 | 76 
15,579} 14,376, .30' 008! 5,134|........] .008 | 133 
43,621) 40,253.84 .023) 4,025| 11,875] .022| % 
31,158} 28,752) 60, 017) 5,868)........ O15 | 136 
7 ,099 6,709 .14 .004 2,580 1,384) .004 57 
23,519 21,564 .45 .012 2,696 6,971) .014| 74 
11,425] 10,542! .22| .006] 3,195)........ .008 | 100 
25,415 23,490 .49 .014) 3,505 3,975) .014 8 
19,597, 18,210.38 .011/ 3,252 8,385) .011 | 8 


Before using these figures, see explanation page 19. 
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ea ee 


Valparaiso 
Plymouth 


Rochester 


Huntington 
Decatur 


Portland | 


Dunkirk 
Elwood 
Alexandria 


Frankfort 


Winchester | 


New Castle dnien Cay 


Shelbyvill 
Martinsville 
Spencer 
Linton Bloomington 
Bloomfield 
Bicknell 


Vincennes 


Washington 
Jasper 


Rushville 


Greensburg | 


Columbia City 


section of the State. 


these newspapers— 


Alexandria Times-Tribune 
Bicknell News 
Bloomfield World 
Bloomington 
World-Telephone 
Columbia City Post & 
Commercial Mail 
Decatur Democrat 
Elwood Call-Leader 
Frankfort Times 
Greensburg News 
Huntington Herald-Press 


INDIANA 


Chicago 1 


$240.00 WILL CARRY YOUR SALES MESSAGE INTO 


INDIANA MARKETS 
AND—EFFECTIVELY in a space as liberal as this ad. 


FURTHERMORE—Your sales message will be studied by a 
quarter of a million persons in not just one BUT virtually every 


Jasper Herald 
Linton Citizen 
Martinsville Reporter 
Mt. Vernon Democrat 
New — Courier 


Tim 
Plymouth Pilot & News 
Portland Commercial- 
Review & Su 
Rochester News-Sentinel 
Rushville Republican & 
Telegram 


Shelbyville News 
Spencer World 
Union City Times- 


azette 
Valparaiso Vidette- 
Messenger 
Vincennes Sun. 
Commercial 


BECAUSE—practically all of this buying public can be reached 
only through their local newspapers . . . a member of the 


INDIANA LEAGUE OF HOME DAILIES 


SO—if you have something to tell or sell in the smaller cities 
and their trading territories in Indiana, why not take advantage 
of the coverage and cooperation offered at such liberal rates by 


Washington Democrat 


Winchester News & 
Journal-Herald 


LEAGUE OF HOME DAILIES 


National Advertising Representative 


SCHEERER & CO. 


New York 17 


35 E. Wacker Drive 441 Lexington Avenue 
Phone: State 7942 Murray Hill 2-2423 
} The “SM” symbols mark original, ~ exelu- 
4 IN DI lA NA— (Continued) _sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE tng 
ESTIMATES 1 
1/1/48 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1947 | | Net % |Qual- 
CITIES Fami- (in thousands of dollars) | Farm of ity 
Total | lies Gross Net Dollars | USA _ of 
(in % % (in Dollars % 22 | Estimate | Dollars Dollars % (in Po- Mar- 
thou- of of | thou- (in of of General Dollars (in (in of of Per | thou- ten- | ket 
sands) State| USA sands) Geant State USA Food Mdse. Drug (in thousands) Gumenen State USA Family | sands) tial In- 
| thousands) dex 
De Kalb 25.7; .66) .018! 7.8) 18,233, .57 .016 5,161 1,562 492, 30 954) 28 752) 60! .017; 3,686) 7,635) .017|) 94 
Delaware 87.9| 2.26 .061| 26.6 74,718 2.34, .064 20,355 8,113 2,539 110,611; 102,070) 2.13) .060) 3,837, 9,332] .061 | 100 
Muncie 59.5! 1.53) .041; 18.0 68 152) 2.13) .058! 17,258) 8,106, 2,337 28 ,296 90 ,877| 83 860) 1.75) .049) 4,659 050 | 122 
; | | | 
y | | | 
' Dubois 23.3, .60 016 5.9 12,512) .39 .011, 2,728 416 281 19 ,067) 17,730, .37| .010) 3,005 5,024) .012 75 
: Elkhart 84.0) 2.16 .058 24.6 70,786 2.21, .060| 17,252 8,525 2,489 99 ,706 92,006, 1.92) .054 3,740, 12,383) .057 | 98 
Elkhart 40.1) 1.03) .028) 11.7] 40,316 1.26) .034) 10,477) 5,485) 1,505 19,257] 50,891 46,962) .98| .027| 4,014)........ .029 | 104 
Goshen 14.4 37; .010 4.4 16 ,318 51 .014 3 509 ° 380 3 627 21 811 20 ,126 42) .012 4 574) .... ‘ 012 120 
Fayette 25.7, .66 018 7.3 17,160 .54 .015| 4,464) 1,894 576| 25 ,388 23,481, .49) .014° 3,217; 4,516) .015 | 83 
Connersville 17.9 46; .O12 5.3 16,639 .52) .014 4135 1 894 576 8 ,708 22 ,330 20 ,606) 43) 012) 3 - ‘ 013 | 108 
H | | | 
i Floyd 48.6 1.25 .034) 14.3 28,958 .91) 025, 7,193) 3,855 576 : 39 ,986 36,898) .77, 022; 2,589 2,260) .025 74 
é New Albany 37.7| .97| 026] 11.4] 27,517) .86| .023| 7,019) 3,855 * 12 021 34,274, 31,627/ .66) .019) 2,774)........] 022 | 85 
3 Fountain 18.3 .47, 013° 5.6 12,154 .38 .010' 3,910 599 394 20 ,989 19,168 .40) .011) 3,423, 7,650) .011 85 
f Franklin 14.8 .38 .010; 4.1 6,435 .20' .005 1,858 149 155 10 ,918 10 ,063 21) 006; 2,454 6,063) .007 | 70 
4 | | 
i | | 
t Fulton 15.6 40 011 4.7 11,083 .35 .009| 2,537) 1,030 253 19 ,730 18,210| .38 .011| 3,874 7,016) .010 91 
4 Gibson 31.5) .81 .022) 8.9 16,444 .51 .014 4,309, 1,629 338 27 ,919 25,877, .54 .015| 2,908 7,607) .016 73 
; Grant 62.6 1.61, .044 19.0 46,118 1.44 .039| 12,267, 6,714 1,856 78 ,414 72,359) 1.51) .042) 3,898; 10,311} .042 | 95 
Marion 32.3) .83) .023) 10.1 35 836 1.12) .030 8 583 6 448 1 350 12,135 50 891 46,962 98 at 4 650 027 | 117 
| | 
} | | 
Greene 29.9 .77 021 8.7 16,444.51, 014 «5,542; ‘1,446 576, 28 ,886 26,835.56 016) 3,084, 5,576) .016 | 76 
Hamilton 26.8 .69 019 8.4 18,599 .58 .016 4,345) 1,380 604 28 ,850 26,829 .56 .016 3,195) 10,174) .017 | 89 
Hancock 19.5 .50 014 6.1 12,512 .39 .011| 3,267 831 324 22 ,579 20,606, .43 .012 3,378 7,583) .012 | 86 
Harrison 17.1 44 012 4.5 6,077 .19 .005 1,477 432 149) 12,139 11,022) .23 .006 2,449, 6,137] .007 | : 58 
Hendricks 21.8 .56 015 6.6 11,440 .36 .010 2,919 316 464 19 ,373 17 ,730 _ 37 010) 2,685 nN, 283) O11 3 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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ee 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 
| 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 
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hit hard 


the INDIANAPOLIS MARKET 


wit THE STAR 


@YOU GET THE TOP MEDIUM TO TELL YOUR STORY 


ewe 
oaenee 


aa 


~ cost Get the best advertising results! In this rich 
market The Daily Star has proved the most pop- 
ular, widely circulated daily newspaper. Like- 
wise, The Sunday Star (the only Sunday paper 
in central Indiana) reaches more families than 
any other newspaper. 


porernrnne 


nace 


If you want pre-eminent position and monotone 
to full color reproduction for your advertising 
effort, schedule it in The Sunday Magazine— 
The Star's locally edited feature publication. 
Here you get the highest readership traffic of 
any section of any Hoosier newspaper. 


The Star's association with the Locally Edited 
Group (eight major newspapers of leading na- 
tional markets) assures you even more extensive 
coverage with a minimum of expense. Ask for 
rates and circulation information. 


@ YOU GET THE MOST COMPLETE MARKET INFORMATION 


Plan better, more effective advertising! Up-to- 
date, accurate market information supplied by 
The Star provides your best opportunity to key 
your selling appeals to the buying habits of Hoo- 
sier consumers. 


Yearly, The Star surveys the concentrated, high- 
income Indianapolis market. Also, The Star con- 
tributes statistics from this annual Consumer 
Analysis to a "Ten Market Comparison" of lead- 
ing trading areas from coast to coast. This serv- 
ice is free to advertisers and agencies .. . 
write for it. 


: MARKET AND CONSUMER ANALYSIS 
— 


First in Indiana since 1936 in total advertising lineage 


THE INDIANAPOLIS STAR 


‘= THE KELLY-SMITH COMPANY. NATIONAL REPRESENTATIVES 
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IN 


WSUA 


THE FARM INCOME ALONE IS 
Total buying income 

WSUA serves 259,800 listeners— 
with retail sales totaling: 

These are the FACTS based on 1947 Figures from Sales Management 


Further details and 


rates on request 


WSUA 


Bloomington, Indiana 


1000 WATTS 


LAND 


$ 42,296,000! 
$235,213,000 

73,500 families 
$ 166,953,000 


Warren G. Davis 
Pres. & Gen. Mer. 
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COUNTIES 
CITIES 


Henry 
New Castle 


Howard. . 
Kokomo 
Huntington. . 

Huntington 
Jackson 
Seymour 


Jasper. 

Jay. 
Portland 

Jefferson 


Jennings 

Johnson 

Knox 
Vincennes 


Kosciusko 

Lagrange 

Lake 
Gary 
Hammond 
East Chicago 


La Porte 
Michigan City 
La Porte 

Lawrence 
Bedford 

Madison 
Anderson 
Elwood 


Marion 

Indianapolis 
Marshall 
Martin 


Miami 
Peru 

Monroe 
Bloomington. . 

Montgomery. 
Crawfordsville 


Morgan 
Newton 


© SM, 1948. 
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POPULATION 


ESTIMATES 
CLD vis 


Total | lies 
(in %1% (in Dollars | % | 
thou- of of | thou- (in 


47.8, 1.23| .033| 14.0 


29,315) .92 

22.2} .57| .015| 6.6] 20,477, .64 
a 

58.0 1.49} .040! 17.0 40,755 1.27 
44.3) 1.14) .031) 13.0 36 476, 1.14 
31.5) .81| 022) 9.3 25,382 .79 
15.6) 40) O11) 4.5 17,919.56 
31.3, .80| 022) 8.8 27,171.85 
11.7) .30) .008) 3.5 18,878 .59 
14.8 .38 oro] 41 11,083.35 
24.5) 63) 017) 7.5 16,446 51 
7.8, .20) 006) 2.5 10,879.34 
21.8 .56) 015) 6.6 13,585  .42 
14.0| .36) 010; 4.0 5,720, .18 
26.1! .67| 018; 7.9 20,020, .63 
47.9| 1.23) .033) 13.6 33 ,248, 1.04 
22.2 57| 015) 6.6 25 ,277| .79 
30.3, .78| 021, 9.2 25 ,382| .79 
14.8; .38) 010) 4 8,222) .26 
360.6, 9.27) .251| 93.6] 331 ,482/10.36 
135.7) 3.49} .094| 37.41 149,103) 4.66 
81.7) 2.10) .057| 21.8 99 ,508| 3.11 
68.1] 1.75} .047| 16.7 37 436) 1.17 
78 .6 2.02 055; 22.4 67,568 2.11 
31.9, .82) 022) 8.8 32 956) 1.03 


25,917, Sl 


39.3, 1.01, .027; 10.8} 21,450) .67 
17.9; 46) .013 5.3 15,998, .50 
105.4) 2.71) 073) 31.9] 83,298 2.60 
62.6) 1.61) .044) 19.6 56 ,314| 1.76 
12.1) .31| 008} 3.6 12,159} 38 


616 892/19 .28 
591 ,614,18 .49 


28.0; .72) 020; 8.2 20,020, .63 
10.5; .27) 007; 2.7 5,720, .18 
26.8 .69 019) 8.1 24,310, .76 
15.2) 39) 011) 4.6 17 598, 55) 
42.0; 1.08) .029) 11.5 31,460, .98 
26.8 .69| 019) 7.8 20 437; .92 
28.0 .72) .019| 8.8 23,952) .75 
12.8} .33 009) 4.0 17,278, .54 
22.2 87, 015) 6.5 14,657, 46 
10.5 .27, 007) 3.1 8,222 .26 


| | 


€ 


127 
085 
.032 


.057 
028 
.022 
018 
014 
071 
OAS 
010 


RETAIL SALES—1947 


SM ESTIMATES 


THREE STORE GROUPS 


(in thousands of dollars) 


| of of 
sands) | State| USA | sands)/thousands)| State USA Food 


7,193 


5 ,786 


12,145 
10 ,060 
6 185 
4 430 
4,483 
3 075 


2,502 
3,701 
2,171 
2 ,832 


84 ,431 
34 406 
22 297 


9 ,500 


18 ,588 
10 ,720 
6 341 
6 412 
3 978 
20 ,432 
13 657 
2 346 


1,736 


General 
Mdse. 


2,642 
2 277 
7 ,893 
7 827 


2,576 


2 310), 


1,761 
1 445) 


931 
1,545 
1,130 
1,280 


133) 
1,013) 
5 335) 
4 902 


1,013; 
399 

54 ,577 
29 ,004 
23 ,278 


1,387! 


9 ,324 
5,151 
4,171 
2,244 
1 945 
14 ,956 
10 ,254 
4,122 


113 ,478) 


112 ,232 


1,146 


Drug 


1 ,589 
1 336 
928 
591 


ere 


746) 
183 
7 ,394 
32 ,72 
1,777 
1 ,029 


1,575) 
* 


718 


858} . 


632 
2,784 
2 152 


169 


27 ,413}. 
26 ,389 


450 
140 


*Withheld to avoid disclosure. 
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Dollars 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAG 


EFFECTIVE BUYING INCOME—1947 


GD ESTIMATES 


Before using these figures, see explanation page 19. 
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37| 


| 
| Net | 

Dollars % 

(in | (in | of 
tmmnates emeanen been 
50,891, 46,962) 98, 
31,158 28 ,752) -” 
69,586 64,213 1.34 
59,200, 54,629 1.14 
39,467, 36,419) .76| 
24,407; 22,522) 47 
29,204, 26,844) .56) 
16 ,618 15,334) .32| 
! | 
14,734, 13,418, .28 
23,110 21,564) .45 
9 ,347 8 ,626| 18) 
20,379 18,689.39) 
| 
] 
10 ,289 9,584 .20 
24,819, 23,002 .48 
52,969, 48,878 1.02 
32,716} 30,190) .63! 
| | 
| | 
32,197 29,710.62) 
12,933, 11,989) .25) 
508,914. 489,516) 9.89, 
223 ,818 206 535, 4.31 
127,229) 117,404) 2.45! 
86 ,723 80 026 1.67 
89,320; 82,422) 1.72 
43 ,621 40,253) 84 
31,158 28 ,752 .60 
35,233 32,585 .68 
23 888 22 043 A6 
127,229, 117,404 2.45 
76,337, 70,442) 1.47 

19,214 17,731 

| | 
993,208 20.72 
926 ,377| 854 740/17 .84| 
34,809, 32,106, .67) 
7,220 6,709.14 
37,390, 34,502) .72 
23 369 21 564 A5 
41,025, 37,857, .79 
31,678, 29,231) .61 
43,621 40,253, .84 
2,849 21,085) .44 
21,665 20,126, .42 
12,199 11,025 .23 


0 
Us 


Net 
| Farm 
| Dollars 
% (in 
f Per thou- 
A | Family sands) 
027, 3,354 9,383 
017; 4,356 
037, 3,777 9,283 
032 4 ,202).. 
021 3,916 9,063 
013} 5 005 
016, 3,049 5 ,858 
009 4,381). 
008, 3,273 9 ,924 
.013 2,875 7,120 
005} 3,450,.... 
011 2,832; 4,623 
.006 2 ,396 2,512 
.013 2,912 8 ,167 
.029 3,594, 11,585 
si 4 574 
017; 3,229 13,640 
007, 2,852) 7,867 
274, +5,017 7,912 
120, 5,522 
068 5,386 
047; 4,792 
.048 3 ,680 8 ,502 
023} 4,574 
017; 4,564 
.019 3,017 2,840 
013) 4,159... 
068 3,589 10,702 
O41; 3,594 
010 = 4,925 
-579' 6,014 9,403 
498) 6,436 
.109' 3,915, 9,479 
.004 2,485 1,338 
.020' 4,260 8,412 
013} 4,688)...... 
.022 3,292 1,985 
017; 3,748). ’ 
.023 4,574 13,243 
msi 8 .371)....... 
012 3 ,096 5 ,878 
.007 3,555| 7,627 


Bren 


org yR Re 


SOT Seeger rE * 


_— Pidel 
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andan KVENING 
Newspaper Market! 


© Take a good look at the Indianapolis market . . . 
63.5% above the national average in per capita net 
effective buying power! 

Also, during the past year Indianapolis jumped 
from 17.01% of Indiana’s total retail sales to 
18.49% —the largest increase in the state. So you 
see the people in Indianapolis have money to spend 
and are spending it. 

Now just a few more facts. An impartial survey 
conducted by Sales Management recently showed 
that Indianapolis is the nation’s third best test city 
in the 100,000-500.000 group—and that in this city 
the advertisers’ preference ratio of evening news- 
papers over morning newspapers was eight to three. 

For resultful coverage of Indianapolis and the 
33 surrounding counties your logical choice is The 


THE 


MAY 10, 1948 


IN DAILY ADVERTISING 
>T IN READER RESPONSIVENESS 
IN THE HEARTS OF HOOSIERDOM 


GREAT HOOSIER DAILY ALONE 


ABOVE the 
NATIONAL 
AVERAGE 

in Net Income 


Per Capita* 


Indianapolis News .. . an evening newspaper with 
the largest advertising volume and the greatest 
reader influence in the market. For 79 years The 
News has been the most powerful medium in its 
market . . . because central Indiana people believe 
in it and in its advertisers! 


’ | 
: Per Capita Net Effective Buying Power : 
; Indianapolis ..... 1950 Detroit.............. 1554 3 
LOUNGE. 5 cscs oie 1807 Minneapolis........ 1856 
» Columbus, O........ BE7D 46 Cis cnc csscse 1781 - 
eee 1794 Milwaukee.......... 1751 ! 
yg iescainvns a | ne 1597 | 
; | 
> ananassae seceseneunansdumeanennaset 4 


DOES THE JOB F 


NEWSPAPER 


DAN A. CARROLL, 110 E. 42nd St., New York 17 ¢ The JOHN E. LUTZ CO., 435 N. Michigan Ave., Chicago 11 « JOS. F. BREEZE, Bus. Mgr., Indianapoli: 6 4 
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SALES AND INCOME SOAR 
IN “TEST TOWN, U.S. A.” 


Once again the South Bend market registers striking gains 


Rey 
tte 


in sales and income. This is nothing new for “Test Town, 


* The South Bend Market 


Total Retail Sales 


Effective Buying Income (Net) 


U.S.A.” Every year it grows bigger and better. This great 
market is covered to saturation by one newspaper — The 
South Bend Tribune. Want all the facts? Write for free copy 
of market data book entitled “Test Town, U.S. A.” 


1947 1946 
$483,621,000 $384,014,000 
648,120,000 516,982,000 


*Sales Management's 1948 “Survey of Buying Power.” 
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The “SM” symbols mark original, exclu- 
sive estimates hv SAI FS MANACEMENT 


COUNTIES 


CITIES 


Porter. 
Valparaiso. . 

Posey... 

Pulaski 


Putnam. . 
Randolph... 
Ripley. 


Rush. 


St. Joseph... .. 


South Bend 
Mishawaka 
Scott 


Shelby 


Shelbyville 
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POPULATION RETAIL SALES—1947 WHOLE. EFFECTIVE BUYING INCOME—1947 sae 
ESTIMATES TISING 
GYD 1/1/48 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
anus ii nmadeiadinel ae ‘aia —T 
| | | THREE STORE GROUPS| 1947 | | Net % Qua 
| Fami- (in thousands of dollars) | Farm | of _ ity 
Total | lies Gross | Net | Dollars | USA of 
(in | % | % | Gm | Dollars | % | % | | | Estimate | Dollars | Dollars | % % | (in Po- 
thou- | of | of | thou- (in =| of | of | | General ollars (in (in 0 | of | Per | thou- | ten- ket 
sands) | State) USA |sands)|thousands)| State USA | Food | Mdse. | Drug (in thousands) thousands) State) USA | Family | sands) tial = Im 
| | a | | | | thousands)}| ees fal eee | de 
23.4| .60| 016 7.1] 17,160) 54) .015| 4,187, 1,080 520 29,933 27,794) .58| .016| 3,915) 8,724] .016 | 100 
eh 
3.9} .10 003} 1.2 2,145 07) .002 643 . ee 3,100 2,875) .06, 002) 2,396, 1,352} .002| #7 
16.0, .41, 011, 4.5] 9,683 .30| 008, | 3,422 482 295). 14,761 13,418 | , 008) 2,982) 3,042) 009, & 
11.3 008 3.3 5,720) .18| .005 1,858 332 155 9,726 9,105.19) 008) 2,760) 2,367] .006 | 7% 
| | | 
16.7, 43, 012 5.1 8,222| .26| .007, 2,971 432 267 14,271 =: 12,938.27) .008) 2,537, 7,233) .009, 7% 
17.1) 44) 012, 4.5 7,150, .22) .006, 2,519 283 267 11,594, 10,542, .22) .006/ 2,343) 1,854) | .007 38 
16.4) 42) O11 4.6 6,793) .21 .006 2,693 499 183 13,118 =—-11,991| .25) .007} 2,604) 2,693) 007, # 
| | 
32.7} .84| .023 9.0) 25,382) .79, 022) 6,116 3,290 830 ...| 35,312) 32,588) .68 oa 3,621) 5,374) .021| 9 
10.9, .28} 007; 3.2] 16,318] .51| 014, 3,701, 3,058 520 5,254] 16,098 14,855) 31] 009} 4,642)...... o10 | 143 
21.0) .54) 015 6.2) 10,367 .32, 009 2,763 515 267; 16,410 15,334) .32} 009] 2,473, 6,095) 010, & 
12.4 32 009 3.5 7,508 .24) 006 1,373 233 183 12,138 —-11,,019) - 007} 3,149] 7,521] .007, 7% 
21.0) .54) 015 6.5} 10,011) .31) 009, 3,318, 1,229 324 23,308 21,564.45 .013| 3,318, 9,219) .012, 8 
26.8 .69 019 8.4) 21,450, .67) 018 5,265 1,812 604! 33,259, 30,669.64) 018, 3,651 11,206] .018 9% 
18.3, .47) 013° 5.2] 10,010) .31) 008 2,780 183 380 19,121, 17,730! .37| .010/ 3,410) 4,818) 010 7 
| | 
19.5) .50 014, 6.1) 12,870; .40 .011 3,267 1,097 253 22,817; 21,091 al 012; 3,457) 12,804) .012, % 
204.6 5.26) 142, 56.4 200,937 6.28 .171 44,517 25,814 4,794 297,559, 274,581) 5.73) .160, 4,858, 7,259) | .160 | 113 
129.1) 3.32) .090, 36.6) 161,902) 5.06) .138) 32,007, 23,540 4,021) 132,971] 208,239, 192,159) 4.01) 112) 5,250)... J 115 | 128 
34.6| .89) 024) 9.8} 29,757) .93) .025, 8.201; 1,679 675 5,825] 38,428) 35,461) .74) 021) 3,618... 023 | % 
10.5 .27, 007, 3.0 6,077) .19 005, 1,304 283 127 8 ,374 7 667) 16) 004) 2.556) 1,576) .005 7! 
28.4 .73| .020 20,020, 1.63; 017 5,455 * | 647 37,909 34,982) .73 020) 3,931, 9,677 019 | % 
13.2) 34) 009) 4.3) 16,639 .52) 014) 4,187) 2,542 . 4,583] 18,695) 17,251) .36 o10' 4,012. ort | 122 


Before using these figures, see explanation page 19. 
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HOOPER STATION STATION | STATION | STATION | STATION | STATION | STATION 
LISTENING INDEX —_ WSBT “BY — “D" “ge tT oe "G6" 
December, 1947—January, 1948 
MORNING 
MON. THRU FRI. 51 9 7.9 5.1 23.4 3.5 4.5 3.9 
8:00 - 12:00 
AFTERNOON 
mon. THRU FRI. | 47,3 | 105 | 7.8 | 17.5 | 9.0 | 22 | 7.4 
ns 12:00 - 6:00 
’ B EVENING Signs Off 
al D SUN. THRU SAT. 43.7 3.6 7.5 13.6 | atlecal 5.8 23.9 
e 6:00 - 10:00 Sunset 
4) 


REMAINS THE OVERWHELMING CHOICE 
", OF THE SOUTH BEND AUDIENCE 


) 


Today, with two competing stations in South Bend, WSBT con- 
tinues to hold by far the largest audience. Note, too, that no 
out-of-town station comes close to WSBT in listener loyalty. 
Throughout the nation very few stations can match the audience 
allegiance earned and maintained by WSBT. For the above 
; December-January period — among all Hooper-rated Columbia 
stations —WSBT ranked 2nd in the morning, 4th in the after- 


ees gee 


noon, and 6th i« the evening in share of audience. 
D, z 960 KC + CBS 


PAUL H. RAYMER CcCOMPAN Y ° NATIONAL REPRESENTATIVE 


i> 


| “FORT WAYNE Leads Indiana Cities in BUYING INCOME” 


Thanks, Sales Management, for this quote from your recent letter: “Fort Wayne leads all other 
Indiana Cities with a per-family buying income of $6,757.”” « That’s worth remembering. So are 
these facts about WOWO, the Westinghouse station in Fort Wayne: 


WOWO stays out front in over-all listener ratings. . morning and night. . in Fort Wayne itself 
and in the 59-county area covered by the WOWO signal. 


| WOWO reaches 150,000 people in Fort Wayne. . half a million people on farms in Indiana, Ohio, and 


WOW0 


WESTINGHOUSE RADIO STATIONS Inc FORT WAYNE 


Michigan. . and hundreds of thousands more in big towns, 
medium-sized towns, and little towns within the area. 

ABC affiliate. Indiana’s most powerful station. Repre- 
sented by NBC Spot Sales. 
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1 N DIA NA— (Continued) | 


quick, sure way fo GREATER RESULTS 
in the important /ERRE HAUTE MARKET 
is tobein the. ... R/BUNE-STAR. 


CIRCULATION: Daily—Over 59,000 © Sunday—Over 43,000 


Small, Brewer and Kent, Inc., Representatives 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES BARAGENER’ 


POPULATION RETAIL SALES—1947 ae EFFECTIVE BUYING INCOME—1947 ae 
ESTIMATES TISIN 
yD 1/1/48 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
— — eee 
COUNTIES | THREE STORE GROUPS 1947 | Net %  Qual- 
CITIES Fami- (in thousands of dollars) | | Farm of ity ! 
Total lies Gross Net | } Dollars | USA of 
(in | % | % | (in Dollars % | % | | Estimate | Dollars Dollars 24 2 _ Po- Mar- ' 
thou- | of | of | thou- (in of of | General | Dollars (in (in Per ten- = ket § 
sands) State) USA |sands)| thousands) State USA Food Mdse. Drug (in thousands) thousands) ones USA. ed bt tial In- : 
thousands) | dex ' 
Spencer 16.0) 41) O11) 4.5 5,720 .18 .005, 1,512 133 141 12,224) 11,501, .24 .007 si 55f 5 5.419) 007 | 64 
Starke 15.2, .39 O11 4.4 11,083 .35 .009| 2,467 299 127 12,840 11,969) .25 0077 9 ,723| 5,356} .008 73 
| } 
Steuben 13.6, .35 .009 4.3 10,367 .32 .009 3,075 948 338 19 ,769 18,210, .38 .011/ 4,235 5.953] .010 111 ; 
Sullivan 24.1, .62) .017 7.3 11,449 .35 .010 4 830 1,113 434 22 565) 20,600 .43 .012 2 823 5,648) 012 71 ' 
Switzerland 7.8; .20 .005) 2.5 2,503 .08 .002 729 49 6 ,220 5,750 .12) 005 2,300 3,332) .w3 wo 
Tippecanoe 64.6) 1. 045 18.9 60,775 1. 052, 15,099 9,771 3 ,051 93 ,474 86,256 1.89 .050 4,564 10,946) .050 111 ia 
Lafayette 37 .7 97; .026) 11.1 50 234. 1.57, .043) 11884 ° 2 ,432 19 ,230 59 ,720 55,108) 1.15 .032 4 965 O4 Bl ; 
Tipton 15.6, .40) .011 4.5 10,010 .31 .008 2,789 781! 295 16 ,510) 15,334, .32) 009 3,498 8,989) .099 82 P 
Union 6.2, .16, .004 1.9 3,218 .003 938 149 169 7 ,274 6,709 .14 .004 3 ,531 4,013} .004 100 | 
Vanderburgh 170.0; 4.37, .118 48.3) 161,902 5.06 .138 33,510 18,148 7,275 304 ,829| 281,299 5.87 .164 5,824 4,314) .147 125 
Evansville 135.0| 3.47, 094 39.5 155 502 4.86) .132| 34,223) 18,148 7,198 146 ,990 265 362 244 871, 5.11 .143 6,199 130 138 
Vermillion 20.2) .52 .014 6.1 15,015 .47 .013) 4,639 989 379 21,704 20,126 .42 .012 3,299 4,101) 013 93 
Vigo 105.0| 2.70, .073| 32.9 99,028 3.09 .084 27,514 21,253 3,255 171,888 158,615 3.31) .092 4,821 5,379, .085 118 
Terre Haute 76 .6| 1.97, .053' 24.9 89 590 2.80 .076) 21,912) 19,791 3 152 85 344 144 365 133 218; 2.78 .078 5 ,350 072 | 136 
Wabash 30.0, .77, 021; 8.8 18,590| .58 .016, 5,367 ° 731 35 ,312 32,585, .68 .019 3,703 9,309, .018 | 86 
Wabash 12.5 32) .008 3.5 10 ,239 32) .009 3 ,058 1 807 520) 3 469 19 068) 17 596 .37 .010 5 027 .009 | 112 
Warren 9.0 .23) 006) 2.6 2,850 .09 .002) 1,095 100 99 7 ,209 6,709 .14 .004 2,53) 7,778 .004 67 
Warrick 20.6) .53 .014 5.8 8,938 .28 .008 2,745 980 155 14,708 13,418 .28 .008 2,313 3,501; .009 64 
| 
| \ 
Washington 16.7 .43) 012 «4.7, 6,793 .21 .006 1,304 482 183 11,103 10,063 .21 006 8 2,141 5,9) .007 | 58 
Wayne 70.8 1.82) .049) 20.7 54,698 1.71, .045 13,708 8,825 2,028] ‘ 85 ,165 78,589 1.64 .045| 3,797 11,411! .047| 96 \ 
Richmond 44.3'1.14 031) 13.5 44.794 1.40 .038 10,581 8 ,309 1 645 34 ,648 58 681 54 150 FF 13 031 4 O11 033 106 \ 
© SM, 1948. *Withheld to avoid disclosure. 
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The 
ys 
jj CAPITOL OF 


THIS IS EVANSVILLE 


Before using these figures, see explanation page 19. 


EVANSVILLE, INDIANA The Refrigerator Capitol of the World! . | 


, LEADING CITY IN: 


Refrigerator units manu- 


@ City Population eer covccoe- 9135.000 

@ Retail Sales (1947) ........0.....0c.es. *$155,502,000 fac 
@. Wheeeentes CEBGTD occcc cece cco cocete *$146,990,000 2. 

@ Effective Buying Income per Family - + » *$6,199 


*This issue Sales 


Management 
of Buying Power 


1S 


AND THAT ISN'T ALL . 
large prosperous 16 County Tri-State Market . . 
lion people! 


REACH THIS MARKET EFFECTIVELY ... 


Survey 


GET *76.5% COVERAGE 


6% coverage of this large 16 County Market) 


THE 


. EVANSVILLE is the nucleus of a 
. of half a mil- 


* (The next outside leading newspaper has less than 


IDEAL TEST MARKET FOR YOU! 


Persons employed in Re- 
frigerator Production. 

3. Number 
Plants. 


tured. 4 


of Refrigerator 


otal 


SALES MANAGEMEN? 


WGBF 


EVANSVILLE, INDIANA 


@ Established 1923 
@ NBC Affiliate 


@ Share of Audience 42.4%, 
(Conlan Survey Nov. 1947) 


EVANSVILLE: 


WBOW 


TERRE HAUTE, INDIANA 


@ Established 1927 
@ NBC Affiliate 


@ Share of Audience 60.6% 
(Conlan Survey Dec. 1947) 


iN TERRE HAUTE:s 


—  oneenger 


WGBF WBOW 


5 KW (D) | KW (N) 250 Watts 
—_ — _ _ The “SM” symbols “mark original, exclu- 
IND N D A N A - (Continued) ; sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
ESTIMATES ISIN 
CLD 171/43 ELD estimates SALES ELD estimates CONTROLS 
COUNTIES aia — a 
CITIES THREE STORE GROUPS| 1947 | | Net | % [Qual 
Fami- (in thousands of dollars) Farm of ity 
Total lies a Gross Net | Dollars | USA | of 
(in o// % (in Dollars v/ // | Estimate Dollars Dollars % % (in Po- | Mar- 
thou- of of | thou- (in of | of General | Dollars (in (in of , of Per thou- | ten- | ket 
sands) State) USA |sands)|thousands) State USA Food Mdse. | Drug (in th ds) | th ds) State USA, Family | sands) tial In- 
| thousands) ; ae dex 
Wells...............] 19.9! 52) 014) 5.8) 20,378, .64| 017] 3,354] 830,338)... 18,232) 16,772| .35| .010| 2,892) 8,493] .013 | 93 
} | | | : 
White....... | 16.6) .43 .012 4.9] 12,154, 38 010) 3,145, 9515, 492’... 19,173 17,730.37) 010) 3,618) 10,323] .010 | 83 | 
Whitley.............] 17.9 46, 012 5.5]. 12,512 .39| 011 3,162) 814 __ 30 WER 21,360 19,647) 41) 011! 3,572, 7,857] .011 | 92 
Total Above Cities... .|1 ,966.7 50.56.1.367, 579. 579.3) 2,28 2,269 ,187 70.92/1.930, 504,146, 367,623| 75 15,721 1,989,357] 3,331,628, 3,074,26064.161.792 5,306|........ 1.748 | 128 
State Total........../3,889.8 ..... 2.705 1129. el 3,199,643 ..... (2.721 768,192, 438 783 106 .995| | 2,417,622] 5,192,696 4,792,306 ......2.794| 4,242, 651,325] 2.754 | 102 t 
INDI A N A— Metropolitan Aww § Areas 
Evansville ........42| 204.1|.....| .142) 68.0) 176,677).....| .180) 41,031, 19,254 7,608)..........] 330,428] 308,017).....| 178) §,250)........ 162 | 114 i 
Fort Wayne......45] 171.5|...... 119, 48.7] 178,860... .152| 36,514 36,035, 6,072).......... 325,082, 299,979).....| .175, 6,160|........ 187 | 132 ; 
Indianapolis... 56] 545.0..... .379 165.1] 616,892.....| .525| 124,968 113,478, 27,413 .] 1,075,687, 993,208).....| .579,  6,014)........ 523 | 138 i 
South Bend......113} 204.6.....| .142, 56.4) 200,937......| .171, 44,517 25,814 4,794 ...| 297,559) 274,581).....| .160, 4,888 .160 | 113 
Terre Haute .....123| 105.0,....., 073 32.9] 99,028 084 27,514) 21,253 3,255 ...1 171,888 158,615.....| 092) 4,821)........ 088 | 118 
© SM, 1948. Before using these figures, see explanation page 19, 
IT MAY SOUND REPETITIOUS, BUT... 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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fea 1946, Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
4 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Copyright by 


Salt MANAGEMENT 


ILLINOIS 


“A STEPHENSON 


WINNEBAGO NETMcHENRY q 


Rockford 


o 
Freeport 


WHITESIDE 


o 
Sterling 


Rock Island _ Moline HENRY “BUREA 


ROCK 
ISLAND 


MERCER 


Kewanee 
a 


KNOX 


KANKAKEE 


“Kankgkee 


"Golesburg ORIA 


HENDERSON B.°.°.°0°.°.°.0.°, | FULTON..." 


 FIROQUOIS, 


-“.]SCHUYLER 


CUMBERLAND 


JERSEY 


| JASPER 


MADISON 
© Alton 


o Granite City 


9ST. CLAIR 
East St. Louis 


CLINTON 


Belleville WASHINGTON [ 


EDWARDS 


WHIT 
RANDOLPH : 


= }GALLATIN © 


JOHNSON | POPE HARDIN 
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SALES MANAGEMENT 


PRET T 


ee 


— —EE 


\survey chic huying power. 


more than 650,000 circulation daily” 
more than 815,000 circulation Sunday’ 


tor March, 1948 


' 
U 
i 


Pe ed “THE PICTURE. NEWSPAPER... | 
; | i i a6 ae i ee | 
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EXTRA 


RESEARCH IN EASY WIN OVER GUESSWORK 


Anytime—anyplace—Research 
beats guesswork every time the 
two compete. Because of that 
fact, there is an ever-increasing 
number of radio advertisers to- 
day who base their decisions on 
the solid support of research. 
WGN, in an effort to help ad- 
vertisers and agencies choose 
times and programs which can 
do the best possible job, offers 
more radio research material than 
any other Chicago station. In 


in both Chicago and Milwaukee, 
as well as to the Chicago area 
Nielsen Radio Index, and the 
Broadcast Measurement Bureau, 
we offer the continuing guidance 
of radio research throughout the 


year to our clients. 


together with our unequaled cov- 
erage, preferred dial position, and 
top Middlewestern acceptance, 
puts WGN in a position to do a 


We believe that this service, 


subscribing to all Hooper reports 


A Clear Channel Station... Serving the Middle West ...MBs 


Chicago. 


better advertising job for you in 


: -—° The “‘SM’’ symbols mark original, exclu 
l L IN Ol S — Counties and Cities sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES ene TISING 

1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES | | THREE STORE GROUPS 1947 | | | Net % — |Qual- 

CITIES Fami- (in thousands of dollars) Farm of ity 

Total lies : Gross Net } Dollars } USA of 

(in | % |] % | (in Dollars | % | % | | Estimate | Dollars Dollars  % | % | (in Po- Mat 

thou- | of | of | thou- (in of | of General Dollars (in (in of of Per thou- | ten- ket 

sands) | State| USA | sands) thousands)| State)/ USA| Food | Mdse. | Drug in thousands) thousands) State USA Family | sands) tial = In 

a 8 | | » | B thousands)| ae x aise a dex 

Adams 64.4] .78| .045| 19.6] 53,520] .69| .046) 13,316! 8,678] 1,510)....... 96,324! 83,586] .69| .049| 4,265) 12,791] 047 | 104 

Quincy : 45.4) .55) .032| 13.7 48, 865| .63| .042) 10,981) 8,656) 1,470 33 ,692 72,592 62,993} .52) .037) 4,598]........ 037 | 116 

Alexander.......... 21.5 26) 015) 6.5 15 ,513| .20) .013| 3,487 1,010 Sees 27,189 23,594.19) .014) 3 630) 1,353] .014 93 

Cairo 14.9) .18) 010} 4.8 13,191) .17) O11] 3,047} 1,010) at SRR 19,544) 16,964) .14| 010} 3,534)....... 010 | 100 

Bond 14.9) 18) 010) 4.5 7 ,756 " 007} 2,254 521) Pl whcewewan 14 ,576 12,114, .10) ai 2,692) 4,267] .008 8 

| | | | | | 

Boone 15.7, .19| 011) 4.6 13 ,961) 18 012; 3,808 606} 22 ,733 19 ,385) 16) 011) 4,214) 8,956} .011 | 100 

Belvidere 8 3| 10} .006] 2.5 12,410} .16| .o11| 3,503} 606 . 1,513 12,564 10,903! .09) .006| 4,361)... 008 | 133 

Brown... 8.3) .10) 006/ 2.5 4,654] .06 .004/ 1,020) a ee 6 ,966 6,045, 05; .004) 2,418 3,623} .004, 67 

Bureau 38.0) .46 ™ 11.2 25,597) .33) .022) 5,713) oe) Ee 47 ,472 41,190, .34) .024 3,678, 21,956) .024, 9% 
| 

Calhoun........ 8.3) .10 -006 | 2.2 3,103, .04 -003) 639 - a See 5 ,340 er 04, .003) 2,106) 2,766) .004 6&7 

Carroll....... 18.2) .22) .013) 5.5 13 ,961) 18} .012) 3,686 513 Wi cheskcos 23 ,486 20,594, -17| .012 3,744, 9,846] .012 9% 

Cass.... 16 5) .20 - 48 a 14; 009) 3,564 1,162 ih sesacexs 22 ,089 19,379, 16) .011 4,037, 6,411] .O11 9% 

| | | 

Champaign.......... 74.4) 90) .052) 21.9 82,995, 1.07, .071, 19,131, 13,583) 3,064 = 118,660| 102,969) .85) .060 4,702) 25,855) .062 | 119 

Champaign........] 26.4] .32] .018} 8.3 55,847] .72| .047| 9,506} 9,911| 2,271 37 ,718 51,655 44,826) .37| 026} 5,401)........] 031 | 172 

Urbana... 16.5) .20 o11| 5.1 13,956] .18) .012| 5,954) 3,306! 657 5,111 29,312 25,436; .21) .015) 4,987)...... 012 | 108 

Christian......... 37.2) .45) .026) 10.9 28,699| .37 .024 7,646 2,290) 691)... ; 47 456 41,185 .34) .024 3,778; 16,258} .024 92 

Taylorville 11.6} 14] .008) 3.5 14,738} .19| 013) 3,289! 1,666 356 2,113 15,356, 13,331) .11] 008) 3, 809)........] .009 | 12 

Se dvedsheces 19.0 23) 013) 5.7 10,083; .13) .009 2,299 236 Spee 16 ,903) 14,543) .12) .008) 2,551, 6,154) .009 | 69 
| | | | 

ae : 17.3) 21) ore! 5.0 12,410) .16) .011 2 ,330 572 Se 16 ,739 onal 12) 008 val 2,784] .010 83 

ee 20.7; .25 014 5.6 10,860 .14 .009 2,407 337 en 17 ,738 15,748) .13) .009 2,812) 5,645) 010) 7 
1Centralia | | 
(See Marion Co.) | | | 

ic ronnasesn 39.7; .48) .028) 12.0 35,680 .46 .030 7,342) 4,108 Ey sich acaacaed 64 ,216 55,724; .46) .032 4,644) na .031 111 

Mattoon 18.2} .22) 013} 5.4 23 ,27 30! .020| 4,372) 3,383 472 13 691 29 320 25,440) 21) 015} 4,711)........ 016 | 123 


1 Centralia is in Clinton and Marion Counties. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
© SM, 1 
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Another conspicuous 


NOW OFFERS CONCLUSIVE PROOF OF AREA DOMINANCE 
BASED ON NEW DOODY COINCIDENTAL 


FOR THE FIRST TIME, advertisers and advertising agencies can look at coincidental 
program ratings covering the 12 counties that comprise the heart of the prosperous Quincy market, 

and core of the WTAD 34 county BMB audience. Edward G. Doody has just completed 

the most comprehensive area survey ever made in the Quincy market. 

These figures give a true picture of WTAD listeners in both rural and urban 

areas as shown in the sample. A similar study is proposed for KGLO, 

Mason City and should soon be available. 
You can reach a greater number of potential buyers over a \5 
KGLO and WTAD in their areas than with all other stations At \\ 

combined. For details contact your Weed Office or . able ‘ 


Avot 


Walter J. Rothschild, National Sales Manager, 
Lee Stations, Quincy, Illinois. 


Qn 
STATIONS ARE DOMINANT STATIONS 
IN THESE RICH MARKETS 


MASON CITY 


¢ : kglo lOWA 


1300 K.C., 5,000 Watts - CBS Affiliate 


WTAD fines 


930 K.C., 1,000 Watts » CBS Affiliate 


COVERAGE—34 Mississippi Valley 
counties in Illinois, Missouri, and 


ik ar. ] | | COVERAGE—239 rich counties in lowa 
and Minnesota. Urban communities in- 


Iowa . . . almost equal division be- 


clude Mason City and Charles City, 
tween urban and farm listeners. Cities 


Iowa; Austin and Albert Lea, Minne- 
ge . sota. Audience produces more corn, hogs, 
grain-fed cattle, oats, eggs, poultry, and 
cash farm income than any other area of 


include Quincy, Illinois; Hannibal, 
Missouri; and Keokuk, Ilowa—core 
of productive Illinois- Missouri-lowa 


f equal dimensions in United States. agricultural region. 
1 | | | | KGLO-FM «+ 101.1 MC WTAD-FM « 99.5 MC 
Channel 266 ERP 16,000 Wotts Channel 258 ERP 53,000 Watts 


REPRESENTED BY WEED & COMPANY: NEW YORK © CHICAGO 
DETROIT «© BOSTON © -ATLANTA ¢ HOLLYWOOD © SAN FRANCISCO 


~ 
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FIGURES FOR 
NEW fF" Income, 1947 Esti- oA R y 


mate, SALES MANAGEMENT: 


; 


Population Est. 


A SE o.oo civckossuwes $469 ,616,000 360,600 principal shopping 

Porter County ............ 36,346,000 32,700 and og weg ee 
$502,202,000 393,300 cen porter Coun: 

I ii i ice Se ee 135,600 tes (Indiana). 


Gary is the focal point for sales in this prosperous, compact 
and easily accessible market. 
Steel, top ranking basic product, is Gary’s leading industry. 
High wages and large backlogs of orders, assure continuing 
overall prosperity, and on a per capita basis, this area is one 
of the nation’s best markets. 
Go after sales in this area in 


THE GARY 


GARY 
Next to Milwau- 
kee, largest city 
within | 00-mile 
radius of Chicago. 


POST-TRIBUNE 


GARY'S ONLY NEWSPAPER 


Home delivered penetration, six evenings a week of more 
than 95% of families in the city zone. More than 80% 
average for the entire trading area. 

No other medium even approaches our influence and _ pene- 
tration in this area, and our coverage is more than double 
that of all five Chicago dailies combined in this market. 

This market is yours if you advertise in THE GARY POST- 
TRIBUNE, the newspaper with one of the most productive 
PULLINE* rates in America. 

PULLINE measures results when you acvertise in The Gary Post-Tribune 
National Advertising Representatives: Burke, Kuipers & Mahoney, Inc. 
For best results ADVERTISE ADEQUATELY in newspapers 


GARY 


Second largest 
city in Indiana. 


ae oad 


i 
f 
3 The “‘SM’’ symbols mark original, exclu. © 
ILL |NO1S — (Continued) —— sive estimates by SALES MANAGEMENT, | 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
ESTIMATES TISING 
V1/48 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES i l ie ee pees wes l 5 
CITIES | | THREE STORE GROUPS 1947 | | Net % |\Qual- 
Fami- (in thousands of dollars) | Farm of ity 
Total lies be - : GYD Gross Net Dollars | USA | of 
(in % | % | (in Dollars | % | % Estimate | Dollars | Dollas | % % (in Po- | Mar- 
thou- of | of | thou- (in | of | of General Dollars (in (in of | of Per  thou- | ten- | ket 
sands) | State| USA |.sands)| thousands); State USA Food | Mdse. | Drug (in thousands) thousands) | State USA | Family sands) tial | In 
a 7 — ee a |__| thousands) | | dex 
Cook.. . }4 305 .8'52.12 2.994 1223 8) 4,545 ,523/58 .60/3 865, 992,281/1072 480! 159,105]..........] 8,543,691! 7,410 ,982/61.17/4.322/ 6,065! 24,097, 3.919 | 131 
Chicago . [8 ,600 .3 43 .58)2 .504| 1023 .3] 3 ,967 441/51 .15\3 374) 815,706, 1012 050 140 ,006]10 ,260 ,289] 7 387 626) 6 410 .729/52 .92/3.738 6,265).... 3.382 | 135 
Evanston ; 69.4) .84 .048) 19.7 109 366) 1.41) .093) 29,128] 29,102) 3,510 16 503 145 ,184 125 986) 1.04) .074 6 395 O74 | 14 
Oak Park 70.2 35) 049 20.6 95 405) 1.23, .081; 27,412) 21,351 3 087 7 167 136 818 118,717, .98) .069 5 ,763)...... .069 | 141 
Cicero. ... 68.6) .83) .048) 18.4 45 763) .59) .039) 12,036 5 175 2 000 19 ,302 93 543 81,190 .67) .047 4 412 045 | Of 
Berwyn 51.2) .62) .036) 14.1 31,802; 41) .027 9 088 2 663 1 496 1 142 94 910 82,375 .68 .048 i cccons 039 108 
Elgin 
(See Kane Co.) 
Maywood 28.1) 34) .020 7.6 17,840; .23) .015 6 394 715 729 4 626 51 649 44.818) .37| .026; 5,897 021 | 105 
Chicago Heights. ... 24.0 29) O17 6.3 22 494 .29) .019 6 ,032 7 ,232 649 10 394 34 900 30 285 .25| .018 4 807 018 | 106 
Harvey 19.0, .23) .013 5.1 13,920; .18) .012 4 409 1 602 490 2,141 25 ,132 21,819 .18 * 013 4 275 013 | 100 
Wilmette 18.2} .22| .013 4.4 17 661) .23) .015 6 244 649 1,060]... 36 ,361 31,646) .26) 018; 7,192 : 016 | 123 
Blue Island. 17.3 21; .012 4.5 19 ,283 25) .016 6 349 2 489 404 9 108 25 131 21,808 8 .013 4 S46 014 | 117 
Forest Park 15.7 19| O11 4.4 17 302; .22) .015 8 ,621 390 490 9 423 26 524 23,017, .19 .C13 5 231 013 | 118 
La Grange 10.7 13) .007 _ 19 ,764 25, .017 6 063 2 598 1 152 2 812 16 ,752 14,537, .12) .008 5 384 010 | 143 
Park Ridge 12.4; .15) .009 3.1 12,040; .16 .010 3 295 542 582]... 15 ,356 13 320.11) .008 4 297 009 | 100 
Winnetka..... 13 .2 .16) .009 3.0 14 274 -18; .012 4 859 802 7553... 23 ,728 20 589 -17, .012 6 863 . O11 | 122 
Des Plaines 13.2 16) .009 3.4 12 856; .17| .O11 3 339 ° 423 4 268 10 ,680 9.268 08 .005 2 .726 008 89 
River Forest 10.7; .13) 007 2.5 14,073; .18 .012 2 829 ° 092]... 22 ,822 19,805) .16 .012 7 ,922 O11 | 157 
Crawford 21.5 .26 .015 6.5 13,186, .17) .011 3,169 741 207}... 23 ,622 20,602 .17 .012 3,168 3,836) .012 8 
Cumberland 11.6 14. 008 383.4 3,878 .05) .003 1,234 ° 092).... 6 ,735 5,845 .05 .003 1,719 4,218} .004 50 
De Kalb 35.5. .43 .025 10.5 38,782, .50 .033 8,590 3,198 725}. . 61 ,424 53,302 .44 .031 5,076 23,531) .030 120 
De Kalb 11.6 .14 .0O08 3.5 18.616 .24 .016 4 325 2,710 368 8 S09 18 ,142 15,745 .13 .009 4 499 OU 137 
De Witt 17.3, .21 012 5.0 13,961; .18 .012 3,960 1,297 310]... 22 ,665 19,382 .16 .011 3,876 9,121] .012 100 
Douglas 18.2 .22 .013 5.4 12,410 .16 .011 3 ,305 690 184)... 18 ,928 16,958 .14 .010 3,149 10,934) .011 85 
Du Page 119.8 1.45 .083 31.1 83,770 1.08 .071 28,854 3,468 2,692]...... 167 ,520 145,368 1.20 .085 4,674 7,021] .080 9% 
Elmhurst 17.3; .21) .012 4.5 16 ,288 21. .014 5 286 S81 564 1 .257 32 ,108 27 862) .23 .016 6,192 .. 015 | 125 
Downers Grove 9.9 12 .007 2.7 12.410 .16 .O11 3 656 S69 391 743 15 361 13 332, .11) .008 4,938 . 009 129 
® SM, 1948 *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SSE EE A RE 


A HEARST 


MAY 


10, 


Every Sales Factor 
for Successful Selling 
in the Rich Chicago Market 
is Linked Together in this Book 


The Chicago Herald-American Sales Operating 


Manual which has been tested and proved through twenty 


years of actual use by sales executives offers a most complete, comprehensive 


and workable plan of sales control for economical distribution and profitable sales. 


In the sixth new edition of this valuable Sales Control Manual every factor for successful 


selling in America’s number two market is linked together. 


A detailed study of 54 Sales Divisions within the city 
market for the planning of thorough and economical 
selling operations 


Suburban Sales Areas... towns, railroads, bus lines 
and roads mapped, the road miles from each com- 
munity to the center of Chicago. 


A total picture of retail outlets by classification and 
towns, covering each Sales Division and Sales Area. 


Population, families, type of community and signifi 
cant characteristics. 


A total of 224 Sales Maps, including trading and 
jobbing areas, sales divisions, suburban areas, trans- 
portation, etc 


Shopping Centers and Streets located on Sales Divi- 
sion maps. 


Carefully worked out flexible base for accurately 
figuring costs, quotas, sales operations, competition, 
distribution, time elements and sales potentials. 


NEWSPAPER e 


1948 


Represented Nationally by 


HEARST ADVERTISING SERVICE 
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ILLIN 


COUNTIES 
CITIES 


Edgar 
Paris 


Edwards 


Effingham... 
Fayette 
Ford 


Franklin 

Fulton 
Canton 

Gallatin 


Greene. 
Grundy 
Hamilton 


Hancock 
Hardin 
Henderson 


Henry 
Kew anee 
Iroquios.. . . 
Jackson 
Murphysboro 


Jasper. . 
Jefferson 

Mt. Vernon 
Dich vceuceseed 


Jo Daviess. 
Johnson 
re 
eS ee 
Aurora 


Kankakee ......... 
Kankakee. . 

Kendall.... 

Knox. . see? 
Galesburg........ 


RS ec 
Waukegan 
Highland Park. ... 

La Salle 
Ottawa 
Streator........ 
La Salle...... 

Lawrence. . 


ae 
Dixon.. 

Livingston 
Pontiac 

Logan... 
Lincoln 


McDonough 
Macomb 

McHenry 

McLean 
Bloom ngton 


ee 
Decatur.......... 
Macoupin 
Madison 
Alton 
Granite City 
Edwardsville 


© SM, 1948. 
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(Continued) sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING 
yD 1/1/48 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
| | | | THREE sToRE GROUPS| 1947 | | | Net | % Qual 
Fami- | | (in thousands of dollars) | Farm of ity 
Total | lies Bose Gross | _Net | | Dollars | USA | of 
(in | % | % | (in | Dollars | % | % | | | Estimate | Dollars | Dollars = % | % | (in Po- | Mare 
thou- | of of | thou- (in of of | General Dollars (in (in of of Per | thou- ten- | ket 
sands) | State) USA |sands)| thousands) State USA Food | Mdse. Drug (in thousands) thousands) State USA Family | sands) tial | In- 
ee | | Ba | a thousands) | | a Gaia: ea | dex 
24.8|  .30| oor 7.5] 17,840! .23| 015, 4,311] 1,347) 428)... 26,694] 23,021) .19| .013 3,069 16,002] .014 | 82 
10.7; .13| .007| 3.5} 13,961] .18] .012) 3,259 * | 345 8,208] 13,954) 12,110/ .10 .007) 3,461)........ 008 114 
9.1) .11| 006) 2.8 3 ,878| 6) 003 868 ° | eae 6 309 6,049.05 - 2,163, 2,324) .004 67 
| | } | | 
19.8) 24) 014 5.5 17,068| 22) .018| 3,168 774) 278)... 26,470 23,013, 19.013 4,184, 4,490) .014 100 
25.6, .31/ 018) 7.3) 13,961) .18| .012) 4,250, 639) 495) sensielinads 31,465, 27,862/ 23, .016 4,655, 5,826) 015 83 
14.9 18 010; 4.4) 13,187, .17) .011| 2,909) " 19,325) °16,970| .14) .016) 3,855) 11,768] .013 | 130 
| 
48.7| 59) 034) 14.3) 31,026 40, 026, 9,763) 1,717} = 629}......... 54,444 47,245 2 aa 3,304) 1,970) .028 82 
45.4) .55 032) 13.7] 31,802; .41| .027) 8,072, 2,105 690).......... 53,048} 46,033, 38) 027; 3,360) 13,760) .028 88 
12.4) .15| 009] 3.9} 16,288) .21| 014) 3,610, 1,617) 437 5,154] 23,736] 20, 599) 17} 012) 5,282)........] 012 | 133 
9.9} .12) 007) 2.9 4,654) .06, 04) 853] 167) (O68)... 6,939, 6,057) al 003) 2,089) 2,890] .004 57 
| | Te Oe | | | i= 2 | 
20.7; .25| .014, 6.1] 10,859, .14| 009) snd 471; 209).......... 17,997 15,748} 13) 009 2,582) 8,963] 010 71 
19.0/ .23| .013) 5.3] 16,289, .21) 014) 3,625 i aa 21,022 18.171 -15| .010 3,428) 8,626] .012| 92 
13.2) .16 - 3.9 5,429) .07/ - 823 270) ideas 6,707, — .05| .003) oa 1,962} .005 | 56 
| 
26.4| .32, 018} 8.5] 14,738) .19| 013, 3,747, 504 288)....... Ze 25,087, 21,805 .18) .013; 2,565) 15,915) .014 78 
7.4) 08; 005) 1.9 3,102| .04) 003 823 A 3,668, 3,634, .03| 002) 1,913, 621} .003 60 
9.1] .11) 006 2.6 3,878] .05| .003} 823) . SS 4,821) 4,184) 04 ove 1,609 7,571] .003 50 
41.3 “a 028) 12.2) 37,231) .48| 032, 8,666) 3,671 FR 58 ,632 50 ,879| 42) .030 4,170) 22,509) .030 | 107 
19.8} .24) 014) 5.9} 19,392 25 016| 4,737) 3,300 437 6,325] 33,504 29,074| 24) 017} 4,928]........ .016 | 114 
33.0, 40) .023| aa 22,494) 29) .019| 5,407) 1,044 a TEER 39,088) 33,919) .28) .020) | 3,608| 26,189) .020 | 87 
38.8 .47| 027; 11.0) 24,821) .32) 021, 6,458) 1,666 — 44,672) 38,765, .32) .023) 3,524) 3,865) .023 | 85 
13.2} .16| " 4.0] 10,859) “ .009| 2,605 . 173 6,210] 15,351| 13,318] .11| .008|  3,330|........ .009 | 100 
| | | | 
13.2} .16| .098) oa 4,654 sed .004| 1,096 185 Re 8,348, 7,268 .06, .004 1,864) 4,501) .005 | 56 
34.7; 42) 024) 10.2) 24,821) .32| .021| 4,722) 3,233 «EY 40,484, 35,131.29 020 3,444 3,134) .021 | 88 
15.7) 19} oul 4.7 21,719] .28| .018 4,051} * . 10,707] 16,752} 14,541| 12) 009] 3,094)........ 012 | 109 
14.0 " - 4. —_ MN a7) 2,132| 354 i ackeeucns 12,017; 10,903 09 one) 2,659! 4,871) .007 70 
| | | * | | | 
19.8] 24 014) 6.8) 13,961) .18) .012) 3,320| 337) 242)... 19,612, 16,962, .14) .010, 2,924 9,003] .011 | 79 
10.7| 13) 007) 2.9) 3,878 05} 003} 624) ~ 219) * J... 6,737; 5,846] .05 .003) 2,016 1,483) .004 | 57 
142.0, 1.72) .099| 40.3] 145,822| 1.88) .124| 44,986) 25,273) 4,861).......... 238,716, 207,149 1.1 121, 5,140) 19,480) 117 | 118 
42.1] .51| 029) 12.1] 48,090 .62) .041/ 13,686) 11,186) 1,686] 22,028] 80,968} 70,261) .58| .041) 5,807/........ 039 | 134 
52 9 63) 036] 15.7] 62,828) .81| .053 21,204 12,786) 2,431] 30,295] 108, 887| ins: .78| .055|  6,018)........ O51 | 142 
68.6 3| aul 19.5) 55,847 72) 047; 11,729, 8,704 1,438].......... 80 968. 70,261 | a 041} 3,603) 16,043] .044| 92 
26.4) .32| 018] 7.7] 43,436) .56| .037|  8,041| 8,200) 1,219] 24,184) 40,484) 35,131] | .29) .020| 4,00B)....+00- .025 | 139 
11.6} 14) 008) 3.2 6,205, .08| .005| 1,706! 84) eee 8 ,526| 7,268, .06) .004) 2,271, 7,966) .055 | 62 
53.7, 65 .037 16 3) 48 ,866| .63) .042| 11,363) 7 ,306| OS ee 86,552, 75,107, .62) 044, 4,608, 14,564] .042 | 114 
33.9) 41] - 10.1} 38,782 50) 033] 8,254) 7,155) 1,208] 36,576 54,444 47,245) 7 028) rt eee .029 | 121 
| 
| | 
wes 1.63 .094) 36.0] 128,758| 1.66, .109| 40,538 11,553) 3,766).......... 205 .212| 178,076) 1.47) 104) 4,947) 8,212} .103 | 110 
39.7| .48) 028) 10.9] 52,745! 68} .045| 13,977) 7,878} 1,487] 16,275] 64,216 55,724) 46} 032} 5,112)........ 035 | 125 
16.5) 20} .011| 4.0) 18,616] 24) .016) 6,842) 1,341) 838 4,268} 36,296} 31,496] 26) 018) 7,874)........ 016 | 145 
104.9) 1.27) .073) 28 9) 96 ,956| 1.25) .082| 23,060/ 9,714) 2,140).......... 168,916] 146,579, 1.21) .085) 5,072 27,668) .082 | 112 
18.2} .22} 013) 5.2] 23,270| 30) .020| 5,362) 3,115) 760 6,839] 27,920] 24.228) .20) 014) 4,659) 016 | 123 
16.5] .20| O11) 4.7] 21,719) .28) 018} 5,134) 3,047) 472) 21,857] 23,782} 20,594) .17| 012} 4,382 O14 | 127 
14.0; .17| .010| 3.7] 19,392) .25| .016| 3,457] 2,256 506 4,911] 19,544] 16,956] .14) 010) 4,583)........ 012 | 120 
21.5} .26) 015) 6.1) 11,635) .15 010! 3,504) 1,128) = 276).......... isk 20,601, .17) 012) 3,376 2,879] .012 | 80 
35.5) 43) 025) 10.1 25 sa7 33) .022) 6,809 3,182 er 50,256) 43,610.36 025, 4,318| 16,522) .024| 96 
11.6] 14} .008] 3.5] 17,841! .23) .015] 4,568) 3,098 379 7,838]  22,336|  19,382| 16, .011] 5,538)........ 012 | 150 
39.7; .48) .028 11.3) 27,924) .36| .024) 6,550) 2,223 ae 47 ,464| 41,188, .34 .024) 3,645 25,403} .025 89 
11.6} .14) 008} 3.5] 11,634) .15| 010) 2,514) 1,263 253 6,667] 16,747; 14,530] .12| .008| 4, 153/........ 009 | 112 
29.7, .36 021; 8.7] 22,494 .29| .019| 4,585) 1,970, 414).......... 37,692! 32,708, .27| .019| 3,760/ 13,540] .019 | 90 
13.2} .16| 009} 4.0 see 21] 014! 2,999) 1,936) 310 3,898) 16,757] 14,543) rr 009) 3,636) wate O11 | 122 
| | | | | | 
27.3) .33 ons) 8.5] 23,270) .30| 020) 4,920) 3,149 A 39 ,088 33,919 .28| 020, 3,990) 15,776} .020 | 105 
9.9] .12} 007} 3.2 14,738) 19| 013; 2,605 2,761) 287 5,225] 18,148, 15,748) .13) 009) 4,921)........ .010 | 143 
38.0/ 46 027, 10.5) 39,558.51) .034) 9,992) 2,441) 805)... 72,592, 62,993 .52 .037 5,999) 16,824) .034 | 126 
76.0/ .92| .053| 22.3] 71,359) .92) 061, 19,819, 8,934) 2,029).......... 134,016) 116,294 .96 .068 5,215) 32,141) .063 | 119 
sei 42) ” 10.6] 55,071! .71| .047| 13,015) 8,611| 1,590] 24,070, 67,008) 58,147, 48, 034) 5,486)........ .036 | 150 
| | | 
90.0 ‘al 063} 26.4) 90.751 vd O77) 21,962} 18,303) 2,491).......... 147,976 128,408 1.06 .075 4,864 12,755] .073 116 
65.3| .79| .045| 19.8]  84,546| 1.09) .072| 19,838] 18,160) 2,440} 59,319] 115,868, 100,546, 83) .059| 5,078)........ 060 | 133 
43.8, .53) 030) 13.3 25 ,597| 33) 022) 8,834 892 Sisceicesens 43,276 37,553. .31 .022 2,824, 13,234) .024/| 80 
177.7| 2.18, 124) 50.8} 131,085) 1.69) mm 34,529) 9,360) 2,634).......... 239,984 208,247 1.72 .121 4,099 10,583] .119 96 
36.3) 44) 025) 10.6] 45,763) 59) .039) 11,134) 5,017 932} 13,191] 53,048) 46,033. 38) 027 4,343)........ 030 120 
28.9 .35) 020} 7.9] 23,270) .30) .020/ 6,092) 1,902) 506 4,697] 37,692) 32,708 .27 .019 4,140 020 100 
9.1) 11; 006) 2.71 12,410) .16) 011! 2,742 859! 391] 13,191! 15,356 13,325 .11 008) 4,935 008 133 


Before using these figures, see explanation page 19. 
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matching Pantagraph's 90°, 


Only in The Pantagraph, Bloomington, 
Illinois, can you blanket the prosperous Bloomington 
and McLean County industrial and agriculture market. No 
other newspaper or group of papers can come close to 
coverage of this rich responsive 
area. 9 out of every 10 families in McLean County read and 


react to Pantagraph advertising. 


@ Bloomington annual retail sales 
$55,071,000. Per capita retail sales 
$1,587.06 (First in Illinois, popula- 


tion 30,000 or more).* 


@ McLean 


County 


farm 


wealth $189,000,000. Greatest di- 
versified farming income in U. S. 


@ Pantagraph coverage of McLean 


County 90%. 


@ Bloomington per capita sales: 
food $375.07; general merchandise 
$248.15; drugs $45.82.* 


@ McLean County annual spendable 
income $116,294,000.* 

@ Total Sey Ay circulation 
33,417 (ABC 9/30/47). 22 times 
the trading zone circulation of 
newspapers of comparable size in 
seven North Central states. 


*Copr. 1948. Sales Management Survey of 


Buying Power; further reproduction not licensed. 


REACH 


2, 


BLOOMINGTON 


CHICAGO 


by RADIO with WJB 


NORMAL 


NG 
ka O.)I S$ 


Bloomington, trading eénter of Mclean 
County, outranks every other Illinois 
Market (30,000 or more population) 
in per capita retail sales of $1,587.06. 
The fact that Bloomington has 63 pro- 
ductive industries with an annual pay- 
roll of more than $17 million, plus 
Mclean County's rich net agriculturol 
income of $32,141,000 with an Annual 
Spendable income of $116,294,000, 
gives you a thriving, stable market. 


WIBC-ABC 


AFFILIATED WITH THE DAILY PANTAGRAPH 


MAY 10, 


1948 


* HALE BONDURANT, MGR. 


THE ANTAGRAPH 


BLOOMINGTON ILL J NOIS 


‘1948 


REPRESENTED NATIONALLY BY GiLman. miCOLy. c waUTNMAN 
ee es ae. cae a 


Over a ante 4 of Conumunt Y Sowitce 


O 


Plus 


Bonus 


the Primary Area. 
real sales for you. 


we 


THE COUNTRY’S RICHEST MARKET 


THE ONLY STATION SERVING 
WEALTHY McLEAN COUNTY... 


This Extra-Special 


WJBC does a power-packed selling job in at 
least portions of five additional counties within 
Here is a bonus that spells 


COUNTY 


% of 
Coverage 


Radio 
Families 


Annual 
Spendable 
Income 
(in 000) 


3. 


Total 
Retail 


{in 000) 


Gross 
Farm 


Income 
(in 000) 


WOODFORD 


70% 


3,591 


a 
) 
S| 


9,830 


15,666 


TAZEWELL 


40% 


6,828 


21,276 


15,564 


8,805 


LOGAN 


40% 


2,716 


12,450 


8,462 


9,757 


DE WITT 


35% 


1,631 


7,295 


4,911 


5,297 


LIVINGSTON 


20% 


1,972 


7,650 


5,322 


5,322 


TOTAL BONUS 


IN CENTRAL 
ILLINOIS 


JOHN E. PEARSON CO., 


16,738 


63,948 


44,089 


47 ,867 


BLOOMINGTON 


NORMAL 


REPRESENTATIVE 


255 


Your HAST Warket 


IN ILLINOIS (Excepting Chicago) 


" CIRCULATION RETAIL SALES 
ore ‘(Standard Rate & Data) (County Figures) 
ete 92,861 PEORIA... ..$185,380,000 


n 145 
(Star-Register-Gazette) (Elgin-Aurora) 


p> Senet “PEORIA NEWSPAPERS are 
PEORIA... $276,199,000 _ the BEST in the U. S. for 
| (Peoria) $5660 per family . oa 

we, Clate......... 232,589 says Sales Management's recent survey 
(E. St. Louis) $4499 per family of 156 agency and advertising execu- 
NS 5 . ees ack $207,149 eves. 

'  (Elgin-Aurora) $5325 per family 


JOURNAL: STAR 


PEORIA NEWSPAPERS, INC., Agent, 


FIGURES ARE FROM SM 5S 1948 SURVEY OF BUYING POWER - WARD-GRIFFITH CO. INC - Offic 


: The ‘SM’ symbols mark original, exclu- 
ILLINO!S— (Continued) —_| sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING 
TISIN 
GYD 1/1/48 6yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
eum | : ; 
COUNTIES | THREE STORE GROUPS 1947 | | Net “>  Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA of 
(in % % (in Dollars % % Estimate | Dollars Dollars % v// (in Po- Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- ket 
sands) State) USA |sands)|thousands) State USA Food Mdse. Drug in thousands) thousands) State USA Family sands) tial In- 
es | thousands) 3 ai dex 
Marion 43.0, .62 .030, 12.7 40,333, .52 .034 10,768 4,259 1,289 ; 72,899! 63,261! .52! .037/ 4,981! 4,043] .035 117 
1 Centralia 17.3) .21) .012 5.1 22,494, .29 .019| 5,528) 3,417 863 16,604 30,712 26,651 22) .016; 5,226 wae O16 | 133 
Salem 9.9 12, .007 3.1 10,859 14) .009 3,062 741 310 16,718 13 ,960 12,109 10.007 3,908 a OOS 114 
Marshall 13.2 16 .009 3.9 9,308 .12 .008, 2,315 590 150 14 ,466 12,117, .10 .007 3,107 8,269} .008 89 
Mason 15.7; .19 011, 4.7 11,635 .15 .010 2,666 471 242 17 ,054 14,537,  .12 .008| 3,093 7,757} .009 82 
Massac 14.9 18 010 4.4 6,205 .08 .005| 1,721 421 219 10 ,018 8,484 .07 .005 1,928 1 an .006 © 60 
Menard 10.7, 13° 007, 3.2 6,205 .08 .005 1,539 219 126 10,771 9,696 .08 .006 3,028 5,880) .006 86 
Mercer 18.2, .22) 013) 5.4 10,083 .13 .009 2,239 421 138 17 ,860 15,748 .13 .009 2,916 12,699} .010 77 
Monroe 12.4 .15 009 3.5 6,981 .09 .006 1,828 169 103 15 ,041 13,325 .11 .008 3,807 3,857] .008 989 
Montgomery 31.4, .38| 022) 9.5 24,045 .31 020 5,910 1,196 541 44 ,672 38,765 .32 .023 4,081 “vo 022 100 
Morgan 34.7 42, .024 10.2 28,699 .37 .024 6,200 4,849 725 45 ,899 39,822, .33) .023; 3,904 11,680) .024 100 f 
Jacksonville 21.5 2¢ 015 6.5 24 ,821 32. .021 4,752 4,731 ° 10,064 29,316 25,442 21) .015 3,914... ‘ O17 | 115 i 
Moultrie 13.2 .16 .009 4.0 8,532 .11 .007, 1,796 253 103 10 ,525 9,691 .08 .006) 2,423! 8,539] .007 78 A 
Ogle 30.6 .37  .021 9.3 22,494 .29 .019 6,016 808 541 : 40 ,490 35,138 .29 .020, 3,778 18,544) .020 95 
Peoria 161.1 1.95 .112) 48.8) 185,380 2.39 .158 46,070 30,912 5,233 318 ,288 276,199 2.28 .161 5,660 11,121) .150 134 
Peoria 119.8 1.45 083 36.3 168,316 2.17 143| 39,824 30,588 4,942 209 906 249 884 216,841) 1.79) .126 5,974 122 147 
Perry 22.3. .27 O16 6.3 13,961 .18 .012 3,990 606 379 23 ,732 20,594 .17| 012; 3,269 2,138) .013 81 
Piatt 14.9, 18 010 4.3 8,532 .11 007, 2,391 302 . 12 ,317 12,111! .10) 007) 2,817 11,281] .008 80 { 
Pike 23.1, .28 016 6.9 13,187.17 .011 3,671 791 230 22 ,103 19,382, .16 .011 2,809 11,416) .012 75 
Pope 7.4 09 .005 2.1 2,327, .03 .002 715 . * 2. aa 3 ,586 3,634 .03 .002 1,730 1,010) .003 60 
Pulaski 14.0 17 010 3.8 5,429 .07 .005 1 294 320 103 8 ,132 7,057 .06 .004. 1,857 1,730) .006 60 
Putnam 5.0 .06 003 1.5 2.327 .03 .00? 700 . * % 3.368 2.923 .02 .002 1,949 3,707! .002 67 
1 Centralia is in Clinton and Marion Counties. Withhe!d to avoid discicsure. Before using these figures, see explanation page 19. 
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D 
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j 
: 
B. 
T 


DAYTIME— 


2,539,420 Families in 567 Counties in 16 States 


xxx pipes ae ania Families in 163 Counties 
25-49% ..... 471,510 Families in 140 Counties 
10-24% ..... 204,780 Families in 264 Counties 


NIGHTTIME— | 


3,411,890 Families in 1,438%; ‘Counties in 33 States 


Over 50% . . . . 2,379,810 Families in 203 Counties 
25-49% .. . . . 432,000 Families in 30744 Counties 
10-24% .... . 600,080 Families in 92843 Counties 


| 
/ 
LISTENER MAIL, ‘100, 

SHOWS INTENSIVE COVERAGE 


220 counties show mail response of 50% or more (per 
100 radio homes) of that from the WLS home county. 


69 ‘counties show mail response of 25% to 49% of 
that from the home county. 


Any way you look at it, dollars spent 
with WLS buy intensive coverage in a 
rich market, loyal audience and pro- 
gramming that serves the Midwest. 


...THAT’S WHY WLS GETS RESULTS PRAIRIE 


FARMER 
STATION 


SURMIOGE O BUTLER 


President 


*BASED ON 1,071,540 LETTERS IN 1946 


GLENN SNYDER 


CHICAGO 7 


Monoger 


50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with 
KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix » KTUC, Tucson - KSUN, Bisbee -Lowell-Douglas 
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New power — more coverage. 
New location—more coverage. 


1LL1NO1S— (Continued) 


COUNTIES 
CITIES 


Randolph.... 

Richland 
Se 

Rock Island 
Rock Island. . 
Moline. . 
East Moline. . 


St. Clair 
East St. Louis 
Belleville. 
Saline. 
Harrisburg 
Sangamon 
Springfield 


Schuyler 
Scott 
Shelby 


Stark 
Stephenson. . 
Freeport 
Tazewell... 

Pekin 


Union 

Vermillion... .. 
Danville 

Wabash 


Warren 
Monmouth 

Washington 

Wayne 


White 
Whiteside. . 
Sterling 
will. . 

Joliet 
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= OL PAS A. RRA So 
SS 


In the rich PEORIAREA market 


20% Increased Daytime Coverage 
100% Increased Nighttime Coverage 


1948). 


Reps. 


POPULATION 
CD ESTIMATES 
1/1/48 
| | | 
| | Fami- | 
Total | lies 
(in % oo (in Dollars % 
thou- | of | of | thou- (in of 
sands) a USA -—_ thousands) —_ 
| 
32.2| 39) 022} 9.1 17,065! .22! 
17.3} .21| 012) 5.3] 11,634) .15 
10.7) .13) 007) 3.4 10,083) 13 
125.6) 1.52) .087; 36.9) 111,591) 1.44 
53.3} .65| 037) 16.0 46,364) .59 
41.2} .50| 029] 12.1] 51,331] .66| 
14 , 17} .010| | 3.9 wat 13} 
| 
176 .8| 2.14) .123 aa 134 ,963| 1.74 
87.6) 1.06) .061|} 24.9 77,565) 1.00 
29.7| .36| 021} 9.0] 34,904] 45 
33.9) .41| .024) 9.7] 22,494) 29 
12.4 .15} 009] 3.6] 13,961| .18! 
123.9| 1.50! .086| 36.4 133,412| 1.72 
88 ‘ 1 * 061! 26.8) 120,226 1.55 
| | 
11.6) .14) 008] 3.4) 6,205, 08 
8.3) 10} 006) 2.8] 3,878) .05 
"| 32 ors) 8.0} 12,410) .16 
9.1] 11 006) 2.6, 5,429} .07 
42.1 51) 029) 12.4) 38,007) .49 
24.0) .29) 017; 7.0) 31,802) 41 
60.3) .73) 042) 17.1] 45,763) .59 
20.7] .25| 014) 6.1] 24,045] 31) 
21.5) .26) 015; 5.7] 10,083) . 
84.3) 1.02) .059) 25.8] 78,340) 1.01 
39.7| 48) .028| 12.9 58,174) | .75 
ate 17) 010) 4.1) = 10,859) .14 
21.5, .26| .015 . 18,616, .24 
9 4 12) 007} 3.1 13,961} .18 
15.7} 19) 011 4.6 6,981, .09 
21.5} .26| 015) 6.1 10,859) .14 
19 .8| ‘a 014) 5.8) 12,289) .16 
44.6) .54) 031) 12.7] 37,231) .48 
12.4) .15) .009} 3.6 19,392) .25 
126.4) 1.53) .088! 34.8] 106,264 1.37 
49 6 60 034 13.7 78,340) 1.01 


The section on Canada will be found on page 533. 


RETAIL SALES—1947 


yD ESTIMATES 


leadership is shown 


The Only Peoriarea 
Station With FM 


Bigger share of the audience than all other 
Peoria stations combined! WMBD's contin- 
uing 
Hooper Station Listening Index (Jan.-Feb., 
WMBD Peoria... 
... CBS Affiliate . . 


in the 


5,000 


. Free & Peters, Natl. 


latest 


Watts 


,( . INCREASED POWER MEANS MORE SALES 


| THREE STORE GROUPS 
| (in thousands of dollars) 


oo | 
of | General | 
USA Food Mdse. | Drug 
} | 
.015| 4,767! 960! 288 
010) 2,529) 757| 265 
| 009) 2,208} 757| . 
095, 29,766, 21,253) 2,935 
039| 11,770] 6,626] 1,345 
044) 10,977| 13,583} 1,303 
0c9 3,702] om 248 
.115| 39,710) 13,980) 4,090 
.066 22,170) 9,137; 2,666 
030| 8,534) 4,648) 959 
019, 5,682} 1,700) 610 
012) 3,381) 1,432] 425 
113) 28,392) 17,534 4,074 
102} 24,230) 17,447} 3,962 
005, 1,660 371| 80 
003! 1,218 286 . 
O11; 3,153 219 196 
005} 1,463 67 126 
032) 9,915} 5,675) 943 
027; 8,590! 5,522 886 
.039| 11,849) 2,459 943 
020} 5,986) 2,171 644 
| | 
ooo} 2,727, 572) «83 
067; 19,855} 10,655) 3,477 
049 13 , 182) 9,918 2,188 
.009' 2,803) 842 161 
016, 4,174 1,381 425 
012} 3,320) 1,313 345 
006 1,493 388 92 
009} 1,796 421 184 
010/ -2,711 354 115 
032, 9,412) 1,902 954). 
016} 4,722) 1,414 564 
099 37,501 16,836 2,724 
067 24,312) 16,463! 2,273 


*Withheld to avoid disclosure. — 


1947 


Estimate 
Dollars 


(in 
thousands) { 


21,357 


8,424 


EFFECTIVE BUYING INCOME—1947 


GYD ESTIMATES 


| | | | Net 
Farm 
Gross Net | Dollars 
Dollars Dollars % % (in 
(in (in of of Per thou- 
thousands) — State USA Family sands) 
27,222) 24,223] .20| .014| 2,662 5,849 
20 ,091 16,968! .14) .010' 3,202; 2,468 
11,168 9.691] .08) .006; 2,850)...... 
195,440, 169,596 1.40) .099, 4,596 7,976 
83 ,760 72,684, .60} 042) 4,543]........ 
76,780|  66,627| .55! .039| 5,506....... 
20,940 18,171) .15| .O11| 4,659). 
| 
268,032 232,589 1.92) .136) 4,473) 8,680 
132,620; 115,083) .95) .067) 4,622)....... 
46,068 39,976) .33| .023| 4,442 pad 
40,478 35,123) .29) 020} 3,621 2,773 
13 ,966 12,118 10} .007' 3,366).... 
209 ,400' 181,710) 1.50) 106 4,992) 18,219 
154,956, 134,465) 1.11] .078| 5,017/...... 
8 ,581 7 ,268 06, .004 2,138 6,159 
6 802 6,057; .05| .004 2,423 4,339 
19 ,886 16 ,952 m 010} 2,119) 12,176 
9,348 8,476) 07) .005, 3,260, 6,585 
67 ,008 58,147; .48| .034, 4,689 14,259 
41,880 36,342) .30) .021 SS eee 
65,612, 56,936) .47, .033} 3,330) 12,972 
29,316 es .21| 015) 4,170]........ 
16 ,478 14,540, 12) 008 2,550) 3,666 
142,382 123,563) 1.02) 072, 4,789 18 ,896| 
72,592 62,993] 52 037} 4,883)........ 
15 ,780 13 ,331 a“ 008} 3,250) 2,453 
28,098 24,233) .20) 014, 3,672 15,444 
16,752 14,577| .12) .009} 4,702)........ 
11,510 9,691, .08 .006, 2,107 5,808 
15 ,863 13,319, .11, 008 = 2,184 3,839 
| 
16 ,313 14,534) 12 .008 2,506 4,711 
61,424 53,302; .44, .031, 4,197 17,296 
18,154, 15,751] 13) 009 © 4,375)........ 
166,124 144,157 1.19 .084 4,142 14,115 
66 047 5,836 


92,136 


79,952 


Before using these figures, see 


SALES- 

ADVER- 

TISING 
CONTROLS 


.010 
.031 


O11 | 


.087 


050 


Ss 
= 


100 
129 
64 
67 


71 
100 
122 

99 
147 


explanation page 19. 
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SALES MANAGEMENT 


Get Acquainted With 
QUAD-CITY “POP” -ulation 


@ Four unified cities located as closely to- 
gether as the boroughs of New York, form- 
ing one big market... Rock Island, Moline 
and East Moline, Illinois, and Davenport, 
lowa. 


@ Largest market in Illinois and lowa, out- 
side of Chicago. 


@ Farm machinery manufacturing center of 
the world. 


@ Over 220,000 metropolitan county popula- 
tion in 1947—nearly 60% living on the IIli- 


ity nois side. (Sales Mgt.) 

i @ Family income exceeded $5,500 in 1947 
- (Sales Mgt.) 

73 

8 | @ Total retail sales surpassed $210 million 
. in 1947, over half credited to the Illinois 
= portion of the Quad-City market (Sales 
1 Mot., county data) 

03 @ Grocery store sales topped $54 million in 
. 1947, more than 55% sold in the Rock 
“ island, Moline, East Moline ILLINOIS area 
1 of the Quad-Cities (Sales Mgt., county 
. data) 

7 Argus-Dispatch are the only daily newspapers pub- 


lished on the Illinois side, where nearly 60% of the 
Quad-City population live. 


WHBF delivers more listeners in the Quad-Cities 
than any other station. Basic ABC outlet. 


These market facts offered for your convenience by— 


ROCK ISLAND ARGUS and MOLINE DISPATCH 
RADIO STATION WHBF, ROCK ISLAND § 5000 WATTS 


ROCK MOLINE 
ISLAND 


26> 
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Advertisers consistently, month after month, year 


ROCKFORD NEWSPAPERS 


all the newspapers in the United States and Canada. 


HUNDREDS OF SPACE BUYERS CAN’T BE WRONG. 


after year, buy enough space in the 


to place them in the “First Fifty of 


* Source — Media Records’ 
‘*First Fifty” Reports 


MORNING STAR 


BEST TE 


In Illinois 


ST 


CITY IN THE 
MID-WEST 


REGISTER-REPUBLIC 


e The *‘SM"’ symbols mark original, exclu. 
ILLIN O'S vac - (Continued) 7 a sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 bmn 4 
SALE a 
ESTIMATES TISING 
yD 1/1/48 6yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
———— 4 
COUNTIES | } | THREE STORE GROUPS 1947 Net © —Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total | lies = Gross Net Dollars | USA of 
(in % vy (in Dollars % % Estimate | Dollars Dollas % | % (in Po- Mar- 
thou- of of | thou- (in of of General Dollars (in (in of of Per thou- ten- _ ket 
sands) State USA sands)|thousands) State USA Food Mdse. Drug (in thousands) thousands) State USA Family sands) tial In- 
thousands) i dex 
Williamson 48.7 .59 .034 14 , 28,699 .37 .024 8,148 3,552 610)... 51 ,652 44,822! .37' .026) 3,113) 1,421 027. —~79 
Winnebago 133.0 1.61, .092 39.0) 152,803 1.97 .130 39,383 23,625  3,801].. 228.944 198,670 1.64 .116 5,094 10,197] .115 125 
Rockford 94.2' 1.14 .065 27.6 138,065 1.78) .117| 33,825 23,392 3,668 62,844 185 , 667 161,116 1.33) .094 ae 095 = (14 
Woodford 19.0 .23 .013 5.3 13 ,961 18 .012 3,289 270 219 23 ,732 20 ,594 012 3,886 12,636} .012 9 
**Rock Island, Moline 
and E. Moline 
combined 108 7 1.32 O76 32.0 107,180 1.37 .091) 26,449 20,580 2,896 71,681 181,480 157,482, 1.30 .092 4,921 OSs | 1 
Total Above Cities 5 530 .5 66 .95 3.846 1583.7] 6 307,721 81.32 § .363 1409 524 1379 526 210 ,212/11 416 222/10 686 445 9,273 ,497 76.55 5.408 5 ,856 5.082 132 
State Total 8 ,261 .3 5 .745 2371 .4| 7,756 .483 6 .596 1830 042 1425149 241 060/12 569 ,260/13 ,960 016 12,114 ,414 7 .064 5,109 1002 316] 6.660 116 
1LL1NOIS— Metropolitan County Areas 
Chicago. 24 14 920.9 3.422 1384.5] 5,089 533 .....'4.327,1146,114.1142,078 172,957).... 9 ,425 337, 8 204 ,042'..... 4.785 5 926 . 4.374 128 
Davenport-Rock 
Island-Moline...32]} 221.2 -153 65.9) 216,723 -184 53,994, 36,499 5,389 409 287, 369,123 .215 =5,601 194 127 
Decatur 34 90 .0 063 26.4 90 ,751 .077, 21,962 18,303 2,491 147 ,976 128 ,408 075 4,864 .973 120 
Peoria 85 221.4 154 65.9 231 ,143 .197, 57,919 33,371 6,176}... 383 ,900 333 ,135 .194 5 ,055 187.121 
Rockford 98} 133.0 .092| 39.0) 155,803 .133) 39,383) 23,625 3,801). 228 ,944 198 ,670 116 §=©5 ,094 116 = 126 
Springfield 115 123.9 086 36.4 133 ,412 -113° 28,392 17,534 4 047 209 ,400 181,710 . .106 4,992 104 «(121 
W1SCONSIN— Counties and Cities 
Adams........ 7.3| .22| .005| 2.0] 2,957) .09 003) 8977 * | * Ji... wef 5,089. «4,775! .12| 003, 2,388 2,821] 003, 6 
Ashiand....... 20.9 .63) 015) 5.4 19,252, .62 .016; 5,458) 2,354 416). me 28 ,663 25,862) .65| .015 4,789 2,067} .015 100 
Asbland 12.3) .37| 009) 3.2 14,593} .47| .012) 3,982) 2,282 ¢ 10 ,408 19 ,290 17,504) 44) .010| 5,471)........ 010 | 111 
Barron 33.2 1.00) 023) 8.5 26,074 .83) .022) 4,187; 2,054 655 35 ,240 31,831, .80) .019} 3,745, 17,692] .021| 9 


** Not included in total 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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When You Say “GOOD EVENING” 
To Chicago's 
Most IMPORTANT Million 


\ ITH the coming of night-time the Chicago Daily News 
comes as well — to the HOMES of its reader - friends. To Chicago’s most 
IMPORTANT million. 


What's the news of the world? Of the nation? Of the State? Of the city? 


Eagerly this great assemblage of reader-friends turn to their Daily News 
pages. But that’s not all the story. 

What's the news of American manufacturers? What's the news 
of the Stores? 

With equal eagerness this Daily News million - fold buying group keep 
alert to the offerings that advertisements make publicly known. Offerings of 
greater comfort and convenience and pleasure: the unceasing outflow from 
factory to sales-floor that levels the family standard of living upward. 

How the Department Stores of Chicago value the dollar response of the 
Daily News most IMPORTANT million audience is substantiated by the 


figures in the panel below. 


In 1947 the Daily News GAIN in department store linage over 


Si qj ll j [ j t a ni 1946 was more than THREE QUARTERS OF A MILLION lines —808,370 


lines to be exact. A GAIN practically TWICE that of any other 


1) H] j | \) N f W S 6 A | N In Chicago newspaper—morning, evening or Sunday. 
e During recent years, Chicago department stores have adopted a 
1 policy of a more INTENSIVE SALES DEVELOPMENT of the Daily News 
I) E P A h IM E N T ST () R E HOME audience. For example, a comparison of 1947 figures against 
1943 shows a Daily News GAIN of 83% in department store linage. 
LINA ( f A GAIN far ahead of that of any other Chicago newspaper—morn- 


ing, evening or Sunday. 


CHICAGO DAILY NEWS 


For 72 Years Chicago’s HOME Newspaper 
JOHN 8S. KNIGHT, Publisher 
DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 
LOS ANGELES OFFICE: 606 South Hill Street DETROIT OFFICE: 407 Free Press Building 
NEW YORK OFFICE: 9 Rockefeller Plaza SAN FRANCISCO OFFICE: Hobart Building 
MIAMI-HERALD BUILDING, Miami, Florida 
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AN ECONOMICALLY STABLE, DIVERSIFIED 100,000 PLUS MARKET 


A unique* analysis of the prosperous 


MADISON (Wis.) MARKET 


adds proof of its growth, stability 


“MADISON RETAIL SALES TRENDS, 1947” 


Covers these four subjects :— 


RETAIL SALES—actual sales figures for 1946 for gro- 
cery, drug and six other classifications taken from 
income tax records. 


POPULATION AND BUYING POWER — city zone, 
TA, juvenile, university population, payrolls and em- 
ployment. 


WRITE 


FARM INCOME—a new added feature shows growth TODAY 


in a break down on Dane and trade area counties. 
Research Department 


NEWSPAPER ADVERTISING SERVICE | 
115 South Carroll Street 


CIRCULATION—RATE TRENDS—shows the 


economical coverage of this market with newspapers. 


Madison 1, Wisconsin 


The Capital Times—The Wisconsin State Journal | 


National Representatives—JANN & KELLEY 


STABILITY FROM COMMERCE, AGRICULTURE, GOVERNMENT, INDUSTRY, THE UNIVERSITY 


Ww | S Cc O N S | N —= (Continued) | The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES woe TISING 
yD 1/1/48 GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES | | | | THREE STORE GROUPS 1947 | Net %% |Qual- 
CITIES Fami- | | (in thousands of dollars) | Farm of ity 
Total lies Gross | Net | Dollars | USA of 
(in % % (in Dollars % % | Estimate Dollars Doliars % % (in Po- Mar- 
thou- | of of _ thou- (in of of General | Dollars (in (in of of Per thou- ten- ket 
sands) State USA |sands)| thousands) | State USA Food Mdse. Drug (in thousands) thousands) State USA Family sands) tia In- 
- 7 — | | | thousands) \ | dcx 
ee 13.3! .40| .009! 3.6) 7,889! .25| 007) 2,317] 143] = 2m5].......... 12,698) 11,539’ .29! .007! 3,205! 3,356] .007| 78 
Brown ‘ho 101.6; 3.06) .071) 26.1 102,568 3.28) .087) 22,789 13,027) 2,666).......... 127 ,305 114,988 2.89 .067, 4,406) 14,907} .074 104 
Green Bay... 58.8, 1.77, 041; 15.6 78 362; 2.51; .067| 18,115) 12,427 2,315 113 ,992 87 ,077 78,781 1.98 .046 5 ,050 051 124 
Buffalo cat : 14.9, .45 010 3.9 8,585 .27 .007; 1,757 256 | Ae 14 ,278 12,733. .32 .007 3,265 9,489) .008 80 
| 
Burnett. . iaata 9.3) .28 .006, 2.5 5,094 .16 .004 as SR 7 ,536 6,764 .17 .004 2,706| 3,437) .004 67 
Calumet... .. ee 16.6) .50 012) 4.1 11,791, .38 .010) 92,112 ° ie ; 19 ,292 17,510 .44 .010 4,270' 10,541] .010 83 
Chippewa... “i 40.2) 1.21) .028) 10.1 30,384 .97| .026, 6,449 927 516)..... 43 ,610 39 ,391 99 .023 3,900, 14,493; .025 89 
Chippawa Falls. . . 12.3 .37| .009 3.4 14 037; .45) .012 3 ,065 827 265 2 ,492 18 ,055 16 313 41\ .010 4,798 bial 010 «111 
| | 
Ne ald aes 31.9) .96) .022) 8.0 20,339 .65 .017, 4,018 456| Ee 33 ,751 30,637, .77 .018 3,839 18,981) .018 | 82 
Columbia... . , 35.9) 1.08; .025) 10.1 29,708, .95) .025| 6,934) 1,855 a 36 ,562 33,024, .83 .019, 3,270; 17,468) .022 88 
Crawford..... 16.3} .49) .011 4.1 9,511) .30) 008) 2,149) 428 189). aaron 14 ,130 12,726 .32 .007, 3,105) 8,675) .008 73 
| | | } | | 
Dane.... 152.7; 4.60; .106) 41.7] 173,553) 5.55 .148 40,432) 21,001 a 211 ,449 190 984 4.89 .111 4,580 39,283) .121 114 
Madison , 85.3) 2.57; .059) 24.8 130 ,685; 4.18 .111) 29 1952! 19 ,259 5 ,586 85 ,587 142 ,722 128 915) 3.24 .075 > eee .083 | 141 
Dodge. ... : 49.5 1.49| .035) 13.1 37 ,455| 1.20) .032) 8,990| 1,640 844)... ani 48 ,896 44,165 1.11 .026 3,371; 28,622) .030 86 
1Watertown (See 
Jefferson Co ) 
Beaver Dam.... 12.0| .36) .008) 3.5 12 697; Al Ol; 3 yei2 1 427 442 8 ,842 15 ,304 13 ,926 .35 .008 eo rr 009 113 
Ae 24.6| .74) .017 6.3] 15,869) .51/ .013) 3,122 642 290). 23 ,738 21,486 .54 .013) 3,410 9,690) .014 82 
| | | 
Douglas........ 48.1 1.45, .033) 13.5 45 977) 1.47, .039' 15,144 3,694 1,529... 78 ,409 70 ,823 1.78 .041 5,246) 3,104) .039 118 
Superior........ 42.8 1.29) .030) 12.1 41,701) 1.33) .036) 14,162 3 ,694 1 509) 51 ,898 73 ,077 66 ,049 1.66 .039 ere 036 120 
I wae , 25.9 .78 .018 6.7 17,044 .55 .014) 3,083 870 SG Sica ae 26 ,976 24,271, .61 .014 3,623) 14,464) .015 83 
Eau Claire.......... 58.1, 1.75) .040' 15.8 49,745, 1.59, .042) 11,963) 4,407 1,476).. m 55 ,503 50,133 1.26 .029 3,173) 7,238) .035 88 
Eau Claire......... 47.5 1.43) .033) 13.3 44,174 1.41) .038 9 ,737 ° 1 387 40 ,523 47 ,178 42 574 1.07 .025 ern .030 91 
Florence. .... , 3.7, .11) 003) 1.0 1,835 .06 .002 710 ° et , 2,597 2,387 .06 .001 2 ,387 799; .002 67 
1 Watertown is in Dodge and Jefferson Counties. *Withheld to avoid disclosure. Before using these figures, see wnt nee 
hs i " 
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WISCONSIN 


VILAS 


WASHBURN | SAWYER 


BURNETT 


t 
FOREST | FLORENCE 
ONEIDA- : 
POLK MARINETTE: 
| BARRON RUSK : raves 
“LINCOLN 
LANGLADE 
| CHIPPEWA be ieapoonnane 
ST. CROIX DUNN Ee PO 
L 
MARATHON JSHAWANO aoe RRS mS 
CLARK: és es : 
W ovusoar 
EAU CLAIRE 
| " 
| WOOD PORTAGE WAUPACA 
BUFFALO y ros : 
| JAC kSON} vt ¥ 
| Pp 
| 
JUNEAU ADAMS | WAUSHARA WIN CALUMET | MANITOWOC 
: Moanitow< 
TK CROSSE ae 
if Be MARQUETTE [GREEN Panne? 
: LAKE [FOND DU LAC 
° 
atts Fond C 
VERNON 
UMBIA DODGE 
RICHLAND oy 
. | 
CRAWFORD ee 
f 
DA \ 
on JEFFERSON |WAUKESHA ) 
GRANT} (OWA 
4 tA MILWAUKEE 
ele © Cc ) 


GREEN ROCK: 
LAFAYETTE He 


Copyright by 
Cities shown are those having 


“i: ales MANAGEMENT 
retail sales of $15.0 million or Sa 

more in 1946 

‘ged: 1946 Retail Sales in Excess of $100 Million 


| ° ° 
| 1946 Retail Sales $50.0 Million to $99.9 Million 


| RS 

tT nie . . ° 4. 
| 1946 Retail Sales $25.0 Million to $49.9 Million é * 
| ==] 1946 Retail Sales $10.0 Million to $24.9 Million 1 y 
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How to get... 
More Readers per Dollar in Wisconsin 


Ask the representative of any Wisconsin ership these papers actually give you 
hometown daily to show you this new more readers — more buying power per 
“Readership Study of 3 Typical Wis- advertising dollar — in the rich, stable 
consin Hometown Dailies” — or write hometown markets of Wisconsin. 


for your copy. 3 out of 4 Wisconsin families live out- 


It shows that because of higher read- side Milwaukee Co. You reach nearly 
80% of them thru the better-read . . . 


WISCONSIN HOMETOWN DAILIES 


212 FOURTH STREET © RACINE, WISCONSIN 


- - The “SM” symbols mar mark original, exclu- 
W | WISC C 0 NS 1 N— (Continued ) es ae _sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES sem TISING 
1 ISING 
GYD 1/1/48 oD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES j aac | — poe — _ | | / 
CITIES | “TH REE STORE GROUPS 1947 Net %  |Qual- 
Fami- | (in thousands of dollars) | | Farm of ity 
Total | lies Ree ae __ Gross Net Dollars |} USA | of 
(in %\ %| (in Dollars | 7 | % Estimate — Dollars 2 % (in Po- | Mar- 
thou- of of | thou- (in General Dollars (in of Per thou- ten- | ket 
sands) State) USA | sands) heneands)| ue USA Food Mdse. | Drug (in penne thousands) onto USA Family sands) tiai In- 
¢ | ____|thousands)} | ; ee ___ | dex 
Fond du Lac 63.7. 1.92 .044 17.9 60,978 1.95 .052 15,495 5,206 2,206).......... 77 ,088 69,630 1.75 .041 -3,890 23,269) .045 102 
Fond du Lae 31.9 .96 .022 9.0 37 ,989; 1.21) .032 9,476 4,578 1 ,728 19 564 41 396 37 401) 94 .021 4 ,156)........] 025 | 114 
Forest 9.0 .27 006 2.2 6,163 .20 .005 1,644 185 114}. ; 9,131 8,356 .21 .005 3,798 1,157] .005 8 
Grant 41.2 1.24 .029 11.2 30,973 .99 .026) 7,215 1,113 «a 44 ,931 40,584 1.02 .024 3,624 25,617] .026 90 
Green 23.6 .71 016 6.7 23,350 .75 .020, 4,617, 1,612 eee 29 ,954 27,056, .68 .016 4,038 18,724) .017 106 
Monroe 7.0 21 005 2.1 12 ,702 Al O11 2 635 ° 391 4,971 9 ,705 8 ,764 -22} .005 SS .007 | 140 
Green Lake 14.3 43 010 4.1 12,539, .40 .011 2,971 527 ee 20 ,276 18,303, .46 .011; 4,464 7,350) .011 110 
lowa 18.9 .57; 013, 5.1 11,185 .36 .010 2,766 256 - 240)... : 18 322 16,711 .42 .010, 3,277 14,877) .011 85 
Iron 9.0 .27 006 2.3 6,590 .21 .006 2,728 314 ES akc tty 9 ,638 8,742 .22 .005 3,896 785} .006 100 
Jackson 14.6 44 010 3.8 10,331 .33 .009 2,579 371 RR oats cance 16 ,039 14,335, .36 .008 3,769 8,089) .009 90 
Jefferson 44.5 1.34 .031 12.5 41 481 1.33 .035 11,664 2,853 945]... 55 ,063 49,736 1.25 .029 3,979 17,711} .031 100 
1 Watertown 13.3 40, .009 4.0 16 ,924 JA O14 4,711 2 /197, 416 10 ,181 18 ,666 16,711 42 O10 4,178 O11 | 122 
Juneau 18.3 .55 .013 49 11,612 .37 .010 3 ,569 285 265 ner 19 ,099 17 ,109 43 .010 3,492 5 ,769 011 85 
Kenosha 71.1, 2.14 .049, 18.8 66 607 2.13 .057, 20,617 5,705, 2,232).. 87 ,660 79,179 1.99 .046 4,212 8,695) .050 102 
Kenosha 57.8 1.74 .040 15.3 57,815 1.85 .049 17,513 5 ,705 2 ,157 16 018 79 245 71 619 1.80 .042 4 651 ’ ‘ 044 = «:110 
Kewaunee 16.9 .51 012 4.2 9,867 .32 .008 1,644 442 a 15 ,830 14,313 .36 .008 3,410 8,773) .006 50 
La Crosse 62.1 1.87 .043 16.9 65,845 2.10 .056 19,127 8,359 1,422). 85 ,017 76,792 1.93 .045 4,544 8,270) .048 112 
La Crosse $8.2, 1.45 .034, 13.6 54,388 1.74 046 16,182 8 ,359 1 351 37 ,704 70 ,649 63 ,664 1.60 037, 4 ,681).. ; 039 115 
Lafayette 18.6 .56 013 4.8 12,147, .39' .010 3,158 243 164 20 ,276 18,303, .46' .011) 3,813 16,123) .011 85 
Langlade 22.9 .69 .016 5.8 19,110 .61 016 5,496 2,225 391 29 ,811 27,056 .68 .016 4,665 7,042} .016 100 
Antigo 10.6 32, .007 28 15,747) .50, .013 4,075 2 ,225 ° 5 ,937 16 ,217 14,722, .37| .009 | eee. 010 | 143 
Lincoln 20.9 .63 .015 5.5 16,350 .52 .014 3,963 1,825 491 24 ,589 22,282 .56 .013 4,051 5,061} .014 93 
Manitowoc 68.7 2.07 .048 17.6 60,054 1.92 .051, 17,138 6,955 1,112 95 ,148 85,943 2.16 .050 4,883 16,924) .050 104 
Manitowoc 30.6 92 .021 8.4 34,291 1.10 .029 10,571 4,987 752 21 ,685 $7 574 42,971, 1.08 .025 5,116 as ae Fe 
Marathon 75.7 2.28 .053 17.9 58,164 1.86 .050 14,542 5,705 1,110)... 76 ,647 69,232 1.74 .040 3,858 25,286] .046 87 
Wausau 30.9 .93 .021 8.5 40,133. 1.28) .034) 9,980 ° 920 29 915 42 ,232 38,197 .96 .022) 4,494 025 | 119 
Marinette 35.5 1.07 .025 9.1 27,695 .89 .024 7 ,383 5 ,920 315 ; 41 ,390 37,401 .94 .022 4,110 6,692) .023 | 92 
Marinette 15.9 .48) .O11 4.2 17,309 =.55) 015 3 814 5 ,734 189 6,749 19 ,660 17,905 45 .010 4 .263).. oh. 012 | 109 
Marquette 8.6 .26 .006 2.4 5,236 .17, .004 1,551 76] sees 8 ,609 7,560 .19 .004 3,150 3,676) .004 67 
Milwaukee 856.6 25.80 .596 233 .8| 1 ,020 ,364 32.63 .868 273,398 154,763 28,662 a 1,473 479 1,330,92233.45 .776 5,693 7,257] .768 129 
Milwaukee 6644.20.01 462 186.9 918 ,328 29.37) .781, 233 ,633) 151,244 24,260) 1,048 459] 1,287 980 1,163 413 29.24 .679 SS ere 666 144 
West Allis R 42.2. 1.27 .029, 10.9 33 672 1.08 .029 11,645 2 ,068 1 261 12 ,402 55 999 50 531, 1.27) .029 4 ,636)........] .029 | 100 
Wauwatosa 32 .9 99 023 8.7 17 ,346 55 O15 8 ,037 114 1 ,046 5 311 47 ,157 42 574 1.07, .025 | ee .022 96 
Monroe, .... 31.2 94 .022 8.0 20,767, .66 .018 4,860 1,241 555 eee 29 ,954 27,056 .68 .016 3,382 12,584) .018 | 82 
Oconto....... 23.9 .72 017) 5.9 13,269 .42 .011 3 ,907 157 215 19 ,560 17,504 .44 .010 2,967 10,1644 .012 71 
Oneida...... ‘ 18.6 .56 013 5.0 21,266, .68 .018 6,131 2,182 530 Aer 21,144 19,098 .48 .011 3,820 1,944] .014 | 108 
Rhinelander...... 10.3. 31 .007 2.7 14,312, 46 .012 3 737 1 926 341 6 ,037 11 ,460 10 345.26 .006 eee 008 | 114 
Outagamie... .. i 75.4 2.27 .052 19.4 75,362 2.41 .064 18,317 8,701 > Ae 92 ,065 83,152, 2.09 .048 4,286 17,665) .054 104 
Appleton. ... ‘2 32.9, .99, .023 9.0 47 403) 1.52 .040) 10,896 8 344 1,198 25 ,843 46 ,677 42,176 1.06 .025 ree 029 | 126 
Ozaukee. ... , 20.3 .61 014 5.2 17,223, .55) .015 4,001 243 NE 55 ns 26 ,381 23,852 .60 .014 4,591 9,864] .014 | 100 
AES 7.3; .22; 006) 1.8 §,503; .18| .006) 1,383)........ SR 9,102 8,356 .21, .005 4,642 3,553] .005 | 100 
Eee 20.6 .62) 014 5.1 15,798 .51, 013° 3,403 471 i 24 ,216 21,884, .55 .013, 4,291) 11,807) .013 | 93 
Polk... ; 24.6 .74 017; 6.3 16,742) .54) 014) 2,355 214 _ Seer __ 26,544 23 ,884 60 .014 3 789 13,887] .015 015 | & 88 
1 Watertown is in Dodge and Jefferson Counties. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
© 8. 
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Milwaukee Families Are Better Customers 


$1424 BETTER 


Retail sales per family averaged $4,364 in Milwaukee 
county in 1947, according to Sales Management 
Survey of Buying Power. This exceeds the UV. S. 


average per family by $1,424, or 48%. 


Advertising reaches better customers and produces 
more effectively in this rich market. More econom- 
ically, too, because The Milwaukee Journal alone is 
read regularly in 96% of all homes in the Milwaukee 


ABC City Zone. 


MILWAUKEE RETAIL MARKET 


Summary from 1948 Survey of Buying Power 


Milwaukee ABC Retail Trading 
County Area (11 Counties) 
Population ....<. talelare ecw eaten 856,600 1,430,300 
NINN oo ott orsliea are aalacw aoe oowtas,e00 386,600 
Retail Sales .......+4+~+$1,020,364,000 $1,541,242,000 | 
ee 9 . 273,398,000 420,358,000 
General Merchandise .... 154,763,000 218,067,000 
ee TAR ce ii caacawns 28,662,000 42,687,000 
Pee WNGOURE. 654 bis dK «+ 1,330,922,000 1,988,608,000 
Income per Family....... 5,693 5,117 
Net Farm Income.......-+ 7,257,000 175,855,000 


THE MILWAUKEE JOURNAL 


Owning and Operating Stations WIMJ, WTMJ-FM, WTMJ-TV 
in Milwaukce and WSAU in Wausau, Wisconsin 


MAY 10, 1948 
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Here's a Market that RATES... 


HIGHER tHan "TOPS” 


Located in the very heart of America’s No. 1 dairyland, the Janesville Gazette—Southern Wisconsin Market presents to ag- 
gressive advertisers a nightly audience in excess of 20,000 subscriber families. This all-time high in circulation is the result 


of serving the consumers in the Counties of Rock, Walworth, Jefferson and one-half of Green with the best newspaper human | 
hands can produce. The Gazette is now in its 103rd year. 


Retail Sales 


US. 
$2955 


$4309 


* Sales Management Effective Buying Income 
New All-time HIGH in Circulation e 20,550 (net paid) 
THE JANESVILLE DAILY GAZETTE 


JANESVILLE, WISCONSIN 


George W. Gressman, Advertising Director 


Wis. ae Market 
$3390 $3573 
$4314 $4609 


‘The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WeOLE- EFFECTIVE BUYING INCOME—1947 sues. 
ESTIMATES TISING 
1/1/48 yD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES | THREE STORE GROUPS| 1947 | | | | Net ©  \Qual- 
CITIES | | Fami- | (in thousands of dollars) | Farm of ity 
Total lies | Gross Net Dollars | USA of 
(in % Li (in Dollars % Estimate Dollars Dollars % % (in Po- Mar- 
thou- of of | thou- (in of of General | Dollars (in (in of of Per thou- ten- ket 
sands) State, USA |sands)|thousands)| State USA Food Mdse. _ Drug (in thousands) thousands) State USA Family sands) | tial In- 
_* | thousands) if dex 
Portage.......... 33.9 1.02 024 8.0 25,291' .81| .022) 7,495 2,282 ae | 37 ,443 33,820.85 .020| 4,228 8,658] 021 | 88 
Stevens Point.. 17.9, .54) 013) 4.3 19,525) .62| .017, 5,664) * 681 14 ,082 21,118 19,098! .48' O11) 4,441'........ 013 | 100 
| } 
aD 15.6 .47 on! 41 12,218 .39 010) 2,186 256|" 268).......... 17,978, 16,313, .41,) .010, 3,979 oe 010 | 91 
Racine 102.9 3.10! .072) 27.3] 102,255 3.27) .087 32,541) 8,801; 3,304)..........] 138,758] 125,333) 3.15) 073| 4,591! 11,783] .077 | 107 
Racine 77.7| 2.34) .054| 21.2 79 963) 2.56) .068!° 25,326, 8,116) 2,951 34,257] 124,327) 112 203) 2.82] .065) 5,293]........ .064 | 119 
Richland. . 20.6 .62 .014 5.3 11,773. .38 010, «3,290 =: 1,041 a: 19,515, 17,507, .44; 010 3,303 11,309] .011 | 79 
Rock. ... 94.0 2.83 .065 26.5 95,376 3.05 .081 27,495 8,201 Peiccesscban 118 ,495 107 031 2.69 .063, 4,039 21,547] .069 105 
Beloit... 37.2) 1.12) .026| 10.8 38 913) 1.24) .033) 11,589| 3,751 1,311 6 ,322 49 ,294 44 563) 1.12} .026} 4,126)........ .028 | 108 
_ Janesville 26.61 .80 .018) 7.5 35 480 1.13! 030 9,364 4,123 983 53,109; 32,586 29,443 .74) 017 3,926)........ 021 | 117 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
An index to advertisers appears on page 554. 
, o e 
‘ No. 1 Station in 
P. America’s Dairyland 
. . | 
9 County Coverage Conlan Survey ¢ Janesville, Wis. | 
Urban and Farm Primary Secondary Total February 15 through 21, 1948 
(Sales expressed in thousands) . 
Population . 223,500 109,600 333,100 WCLO Sta.'A' Sta.'B' Sta.'C" Sta.'D' 
| Families 60,400 29,700 90,100 SoKW SOKW SOKW 50 KW 
Radio Homes ........ 56,970 30,400 87,370 Morning 
Total Retail Stores ... 3,492 1,252 4,744 8 AM.—I2 Noon 41.4% 8.3% 10.7% 1.9% 12.2% 
Total Retail Sales* $230,760 $ 83,400 $314,160 Afternoon 
Total Food Stores .... 774 252 1,026 12—6:00 P.M. 39.4% 16.0% 12.2% 105% 6.6% 
Total Food Sales* ...$ 67,895 $ 24.442 $ 92,337 Evening 
Total Drug Stores ... 100 38 138 6:00—10:30 P.M. 28.7% 24.0% 13.5% 13.6% 9.5% 
Total Drug Sales ..$ 6142 $ 2,205 $ 8,347 ‘ . : 
| * 1948 Sales Management Basic Calls 8450—Listening Homes 2046 
| WCLO and WCLO-FM 
| 250 WATTS F.T. Janesville, Wisconsin 5000 WATTS F.T. 
AFFILIATE MBS & WISCONSIN NETWORK 
Vern Williams, Manager Represented by Rambeau 
—— — = —— —_ oe a — — oe ™ - ——— a j 
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$3,978,841,000 
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WISCONSIN 


WRITE TODAY FOR 
DATA SHEETS ON 
WISCONSIN MARKET 


Recently published is a com. 
prehensive report on Wiscon- 
sin Market Data factors. It is 
yours for the asking. If you'd 
like a copy write today to the 
Milwaukee Sentinel, or contact 
any office of Moloney, Regan 
& Schmitt, Inc. 


MAY 10, 1948 
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pIPECTIVE BUYING INCOME 


Sales Management Survey of Buying Power—1948 


Nearly 4 billion dollars awaits you who have products to sell in Wisconsin—$4,498 per 
family! That's an increase of 15.6% over last year, and $189 more than the average 
for the entire United States. 


Because of this better-than-average income, Wisconsin is more important than ever, 
to every manufacturer, wholesaler and distributor. So whatever you sell, keep this fact 


foremost in your mind: 


Wisconsin has nearly 4 billion dollars effective buying income... 


BUT... ONLY ONE BIG MORNING NEWSPAPER 


In Wisconsin the newspaper picture is unusual. Spotted around the state are 38 evening 
dailies . . . but there's only one BIG morning newspaper—the Milwaukee Sentinel, eleven 
years older than Wisconsin, which is now celebrating its centennial of statehood. 


The Sentinel has consistently grown to becom? one of the state's most important pub- 
licationss Even at the premium price of 5c daily, 15c Sunday, it currently influences 
the lives and buying habits of more than 160,000 daily reader families and more than 
300,000 Sunday reader families. 
great state, you need the powerful influence of its only BIG morning newspaper. 


If you want to make a name for your product in this 


National Cash Register Photo 


MILWAUKEE SENTINEL 


The Newspaper Wisconsin Grew Up With 
A Hearst Publication—Represented Nationally by Moloney, Regan & Schmitt 
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apes /)\N RACINE-- 


y Your Advertising dollar buys more 
readers .. . produces greater returns— 
and we can prove it! 


THE JOURNAL-TIMES 


RACINE, WISCONSIN 


THE ALLEN-KLAPP COMPANY, Representatives 


THE “THIRD DIMENSION” 


OF 


NEWSPAPER EVALUATION 


we : The ‘SM’ symbols mark original, exclue 
WISCON S | N — (Continued) ans sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE rae 
ESTIMATES 1S! 

yD 1/1/48 6yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | | THREE STORE GROUPS 1947 | | | Net >  Qual- 

CITIES Fami- (in thousands of dollars) Farm of ity 

Total | lies , Gross Net | Dollars | USA of 
(in % | % | (in Dollas % % | Estimate | Dollars Dollas § % | % (in Po- Mar- 

thou- of | of — thou- (in of of General Dollars (in (in of of Per thou- ten- ket 

sands) State USA |sands)jthousands) State USA Food Mdse. Drug (in thousands) thousands) State USA Family sands) tial In- 

| thousands)}| ‘= dis oid * dex 
Rusk. ot 15.6 .47 011 3.9 11,007, .35, .009, 2,784 457 ET ecw eee 16 ,248 14,722) .37 .009 3,775 6,571} .009 82 
St. Croix 23.9 .72, 017' 6.1 17,971, .57 .015 3,758 371 _ Seer 28 ,558 25,852 .65 .015 4,240 14,191] .015 8 
Sauk 37.5 1.13, .026 10.3 29,262 .94 .025 6,934 1,712 517, ia 40 ,967 37,003 93° .022 3,593 16,259} .024 92 
Sawyer 9.6) .29 007 2.5 7,730, .25 .007| 1,738 157 240 11,519 10,345 .26 .006 4,138 1,975) .007 100 
Shawano 30.9 .93, .021 7.6 20,695 .66 .018 3,720 713 391 30 ,780 27,852 .70 .016 3,665 14,910] .018 8&8 
Sheboygan 80.0 2.41) .056 21.2 75,675 2.42 .064 20,063 12,717, 1,909). , 113,209 102,256 2.57 .060 4,823 17,022; .060 107 
Sheboygan 48.2, 1.45) .034, 13.1 52 897 1.69) .045 13,925) 12 303 1 580 30 471 88 ,756 79 975, 2.01 .047 6 105 oe .044 | 129 
Taylor 17.9 .54 012 4.3 9,582) .31) .008 2,056 185 164 15 ,905 14,329| .36 .008, 3,331 7,913} .009 75 
Trempealeau 24.9 .75 .017, 6.4 14,800, .47 .013' 2,504 456 366 3 24,141 21,884 .55 .013 3,419 13,079} .014 82 
Vernon 27.9 84 019 7.2 15,656 .50 .013 4,187 785 442 25 ,320 22,679.57, 013 43,150, 17,492] .014 74 
Vilas 7.0 .21; 005 1.9 9,760 .31' 008 2,953 214 ° 13 ,494 12,334 .31 .007, 6,492 438] .007 140 
Walworth 35.21.06 .025 10.3 39,877, 1.28 .034, 10,879 1,925 769 54 ,622 49 338 1.24 .029 4,790 21,328) .030 120 
Washburn ; 10.3, .31| 007) 2.8 8,050, .26 .007/ 2,485 456 290}... . 12,146 11,141 .28 .006 3,979 3,469} .007 100 
Washington 30.5, .92 .021 7.8 22,334, .71| 019, 5,421 1 ,084 429)... 44 ,491 40,181 1.01 .023 5,152 12,675} .021 100 
Waukesha 76.0| 2.29 .053 20.7 56 993, 1.82 .049, 17,289 23,130, 1,122 - 81 ,933 74,006 1.86 .043 3,575 17,629} .047 89 
Waukesha 28.2} .85) .020 7.6 25 533! .82| .022 9,140 19,470 794 10 ,039 31 ,954 29,046 .73 .017 3 ,822 ed 019 95 
Waupaca 36.5 1.10 .025 9.6 27,001 .86 .023 6,262 1,583 618). 43 ,610 39,391 .99 .023 4,103 13,851} .023 92 
Waushara. 12.9 .39| 009 3.5 7,944 .25 007. 1,252 ° a 12 ,533 11,141 .28 .006 3,183 6,467] .007 78 
Winnebago 89.3 2.69 .062 24.4 87,245 2.79 .074 25,751 6 ,545 2,386). . ‘ ; 119 ,376 107 ,826 2.71 .063 4,419 12,015} .066 | 106 
Oshkosh. . Pr 49.1, 1.48) .034) 14.2 54,179 1.73) .046 16,034 5 ,333 1 ,590 19 819 74 ,968 67 640 1.70 .039 4 763 ...| .040 | 118 
Neenah... .... 11.6, .35 008 3.2 12,563, 40) O11 3,773 109 489 3 048 15 ,758 14 324.36 .008 4 476 ...f 009 | 113 
Menasha 11 .6 35.008 2.8 8 986 29 008 4 031 137 203 14 803 13,528 34 .008 4 831 008 | 100 
© SM, 1948. ‘Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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WISCONSIN CONSUMERS 


£) LIVE OUTSIDE MILWAUKEE COUNTY 
You Reach Nearly 80% of them thru the better-read .. . 


WISCONSIN 
HOMETOWN DAILIES 


212 FOURTH STREET * RACINE, WISCONSIN 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


W1ISCONSIN— (Continued) 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 


ESTIMATES oo TISING. 
ISING 
yD 1/1/48 GYD ESTIMATES SALES SM, ESTIMATES CONTROLS 
oe : | sniaiaibcaisdetonaivarnieaiiallioedaa cident 
COUNTIES | | THREE STORE GROUPS 1947 | | Net © (Qual- 
CITIES | | Fami- | | (in thousands of dollars) Farm of ity 
Total | lies i. ; Gross Net Dollars | USA of 
(in % % (in Dollars % % | | Estimate | Dollars Dollars | % % (in Po- Mar- 
thou- of of  thou- (in of of General Dollars (in (in of of Per thou- ten- ket 
sands) State) USA |sands)| thousands) State USA Food Mdse. Drug (in thousands) thousands), State USA | Family | sands) | tial In- 
a= | Fr | thousands) ce ; dex 
Wood...... ner 46.8 1.41 .033 12.1 40 ,287 1.29 .034 10,280 4,863 1,412]... oe 51 ,098| 46 ,155| 1.16! .027/ 3,814) 10,252] .030| 91 
Wisconsin Rapids... 14.9 45 010 4.1 17,847 .57) O15 4 300 . 870 4 628 16 ,862 15,120) .38 .008 3,688). . .-} O11 | 110 
Marshfield. . . ‘a 12.3. .38 .009 33 15,833 .51 .013 3,681 1 982 391 9 ,127 15 ,534 13 926) .35 .008 > | es 010 «111 
Total Above Cities ...] 1635.2 49.25 1.137 454.0] 2,016 327 64.48 1.715 536,017 292,721 59,357] 1,749,420] 2,683,280 2,423,91060.921.413 5,339 .| 1.448 127 
| State Total 3320 .3 2.309 884.5} 3,127 ,073 2.659 814,409 351.412 82,395! 2,102,468! 4,494,818 3,978,841. 2.320 4,498 810,176" 2.420 105 
WISCONSIN — Metropolitan County Areas 
' Madison 2.70) 152.7 106, 41.7] 173,553|...... 148 40,432, 21,001 6,208)..........) 211,440, 190,984 11) 4,589 42) 14 
Milwaukee ....... 74] 932.6 649 254.5] 1,077,357 .. -917, 290 687 177,893 29,784)...... .| 1,555,412 1,404,928 819 5,520 : 814-125 
Racine-Kenosha ...93| 174.0 121, 46.1 168 ,862 .. 144 53,158 14,506 5,536 226.418 204,512 119 4,436 127 (105 
~ MICHIGAN — Counties and Cities 
F Alcona .) 5.0 08 .003 1.4) 2,242) 04 002 773 #* | * 4..........) 5,470) 4,721 .06| .003/ 3,372) 1,473) .003 | 100 
x ; Alger od 10.1 .16 007, 2.5 6,166, .11 .005 2,476 236 137}. 13 ,519 11,804 .15| 007, 4,722 1,00: .007 | 100 
‘ ’ Allegan 42.2. .67, .029 12.0 24,663, .44 .021 8 ,453 1 ,967 Tae...:- 49 ,123 44,068 .56 .026 3,672 17,439) .025 | 8&6 
‘ t Alpena 22.0 .35 .015 5.6 17,937  .32) .015 4,952) 2,752 705}... ar 32 ,507 29,116.37) .017) 5,199 = 2,563) .016 | 107 
Alpena 15.1 24 Ol 4.0 16 S816 30, .014 4 431 2 ,752 706%.... 23 ,633 21 247 27) .012) § 312 ; 012 | 109 
Antrim 10.1. .16 .007 2.9 5,605 .10) .005 1,877 261 _ 9,401 8,656 .11) .005) 2,985 2,939} .005 71 
) Arenac . ; 8.8 14 006 2.4 6,726 .12 .006 1 ,387 523 . & oh 10 ,790 9,446 .12 .006 3,935 2,986) .006 | 100 
. Baraga ; 6.9 .11 .005 al 4,484 .08 .004 2,192 ° ° Seeeas 10 ,515 9,042) .12 .006 5,023 1,174] .005 100 
Barry. 23.9 .38 .017 a 14 ,013 25 .012 3,942 910 478). 23 ,621 21,247, +.27; 012, 2,911 6,682] .013° 76 
Bay... ; 88.1 1.40 .061 22.9 81,277 1.45 .069 18,569 9,460 2,918 121 ,931 109 383 1.39 .064 4,777 8,779] .065 107 
Bay City 58.5} .93! .041) 15.7 72 309 1.29, .061 16,471 9 370 2 ,800 45 156 94 ,009 84,201 1.07 .049 § ,363|... O51 | 124 
Benzie mre 6.9 .11 005 2.0 5,045, .09 .004 1 ,830 236 261 ‘ 10 ,614 9,440 .12 .006 4,722 2,363] .005 | 100 
Berrien : 107.6 1.71, .075 31.6 98,093 1.75 .084 24,839 9,215 3,625 147 ,370 132,204 1.68 .077 4,184 23,477} .079 105 
Benton Harbor 22.0| .35) .015 6.5 33 632) .60) .029 7 869 4 096 1 512 16 ,661 28 885 25 969) .33> .015 3 ,995).... 019 | 127 
Niles 144.5, .23 010 4.3 17 937; .32) .015 4 368 2 ,092 591 3,170 21 516 19,673, .25) .O11 4 575|..... 012 | 120 
St. Joseph. ... 11.9 19 008 3.6 13 453) .24) .011 3 690 2 491 ° 14 ,933 15 ,916 14,165 .18 .008 2 eee 009 | 113 
Branch 30.8 .49 .021 9.6 18,498 .33 .016 5,331 1,544 591 38 ,179 34,625 .44 .020 3,607 8,101] .019 90 
Coldwater 10.1 16 .007 3.2 10,650 .19 .009 3 028 1 307 353. 15 ,946 14 ,699 13 ,378 17; .008 4,181 OOS 114 
Calhoun 113.3 1.80 .079 33.2] 107,062 1.91 .091 27,166 11,758 4,328] ’ 173 ,686 155,811 1.98 .091 4,693 9,378) .089 113 
Battle Creek 59.8 95! .042) 18 a 76 ,793; 1.37; .065 17,337) 10,448 3 ,028 44 572 111 ,854 99 940 1.27 .058 5 ,522 .057 | 136 
Cass. 25.2 018 7.9 15,134 .27 .013 4,036 660 ae 25 ,523 22,821, .29 .013 2,889 5,757] .014 | 78 
f Charlevoix... 12.6 .20 .009 3.5 8,969 .16 .008 3,106 337 306 16 ,773 14,952, .19, .009 4,272) 2,250] .009 | 100 
: Cheboygan 12.6 .20 .009 3.5 9,529 .17 .008 3,201 946 398}... iY 18 ,212 16,525 .21 .010 4,721 1,575} .009 100 
5 Chippewa 30.2, .48 .021 7 p 21,861 .39 .019 7,680 3 ,686 478 . 43 ,860 39,346 .50 .023 5,044 2,409] .021 100 
f Sault Ste. Marie 18.9 30, .013 4.9 18,498 (33 .O16 292 * * 11 ,293 27 ,062 24.395 .31 .014 4,979 .. ee O15 | 115 
Clare ; 8.8 14 006 2.5 7,847 .14 007 2,476 760 159 12 ,768 11,804 .15 007 4,722 2,126] .007 117 
Clinton ; 31.5 .50 .022 8.9 13,453.24 .011 3,942 997 590 28 ,614 25,969 .33 .015 2,918 10,594 .015 68 
Crawford 3.1. .05 .002 8 2,654, .05 .002 1 ,387 124 159 3 ,442 3,148 .04 .002 3,935 129} .002 100 
Delta 35.2 .56 .025 9.5 25,224 .45 .021 7 ,396 4,694 648 50 ,000, 44,855 .57 .026 4,722 3,611) .024 96 
; Escanaba. . 17 .0 27> O12 4.7 17 377 31 O15 5 109 4 359 455 25 ,000 22 ,821 29) O13 4 S856... re O14 | 117 
t Dickinson. . . 30.8 .49 .021 8.0 18,498 .33 .016 5,977 4,184 352]. . ; 37 ,853 33,838 .43 .020 4,230 1,397] .019 90 
F Iron Mountain 14.5 .23, .010 3.9 12.892; 23 .O11 3 280 3,524 ° 11 435 21 ,349 18,882) .24 .O11 SS ee 007 70 
' Eaton 38.4 .61 .027 11.6 22,421 .40 .019 7,002 1,158 807 40 ,351 36,199 .46 .021 3,121 8,964, .022 81 
j 
Emmet 15.1. .24 .011 4.3 16,255 .29 .014 4,747 . anal. 20 ,403 18,099 .23 .011 4,209 1,698} .012 109 
Petoekey F 7.6; .12! .005 2.2 13 453) .24 O11 3 186 1 S06 353 6 010 10 ,691 9440) 12) 005 ee 007 | 140 
Genesee 266.9 4.24 .186 71.4] 234,303 4.18 .199 69,353 26,331 10,224 377,196 338,378 4.30 .197 4,739 8,780] .195 | 105 
Flint 171.8 2.73 .120 46.0 197 308 3.52 .168. 55.818 25.416 8 GIT 232 463 313 450 280 932 3.57) .164 6,107 .. = 157 131 
7 Gladwin 8.8 .14 .006 2.3 5,045 .09 .004 1,514 275 216 7 ,473 7,082 .09 .004 3,079 2,170] .004 67 
Gogebic 30.8 .49 .021 8.1 20,740 .37 .018 8,012 3,101 613}... 40 ,351 36,199 .46 .021 4,469 924, .020 95 
Ironwood 15.7; .25| O11 4.1 13 453) .24 .011 $557 2 627 398 11,721 21 ,023 18,886 .24 .O11 | eee OIL = 100 
Grand Traverse 29.0 .46 020 8.3 25,785 .46 .022 5,946 4,121 648)... 35 ,965 32,264 .41 .019 3,887 5,301} .020 100 
Traverse City 19.5 31.014 5.7 24 103 43.020 5 362 . . 8 538) 25 967 23 608 .30 014 4 ,142).. : O17 | 121 
> Gratiot 34.6 .55 024 9.8 2€ 345 .47 .022 6,040 1,706 591]... 41 ,230 36,986 .47 .022 3,774 11,816] .022 92 
; Alma 8.8 (14 006 25 24 663 44 «021 2 571 1 283 * 11 ,668 10,235.13 006 4 ,092'.. 2a O1l = 183 
Hillsdale 32.7 .52 £23 9.9 19,058 .34 .016 4,589 1,756 375}... 34 ,348 30,690 .39 .018 3,100 10,622) .018 78 
Houghton . 42.2 .67 .029 11.3 29,148 .52 .025 13,752 3,462 590}. . 64 ,913 58,233 .74 .034 5,153 3,712] .030 | 103 
Huron... er 33.4 .53 .023 8.5 21,300 .38 .018 4,716 1,519 545)... 41 ,226 36,985 .47° .022 4,351 15,920} .021 91 
Ingham , 158.6 2.52 .110 45.1 173,205 3.09 .147 38,841 24,058 6,351}... 263,160 236,078 3.00 .138 5,235 9,607] .135 | 123 
Lansing . 105.1 1.67 .073° 30.9 146. 8(0 2.62 125 50482 23,701 5 392 100 577 190 ,791 170 763 2.17 .099 5 526 z 102 140° 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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YOU MIGHT BOX FOR 110 ROUNDS*— 


BUT—you couLpn'T FIGHT 
THROUGH THE RING 
AROUND WESTERN MICHIGAN! 


If you want to win in Western Michigan, you'll have 
to consider the “wall of fading” that surrounds that 
area—that stops satisfactory reception of outside 
broadcasts, 


Consult the latest Hooper Repor (Dec. °47-Jan. °48) 
and you'll learn what stations best cover Western 
Michigan—you'll learn that WKZO in Kalamazoo * Andy Bower and Jack Burke fought 
and WJEF in Grand Rapids are by all odds the 110 rounds in 7 hours., 19 min. on 
most popular combination in the entire area. April 6, 1893, in New Orleans. 


Here is an excerpt from the latest Hoopers avail- 
able as this issue goes to prss: 


SHARE OF AUDIENCE—12:00 NOON TO 6:00 PM 


GRAND RAPIDS WAJEF Station Station Station Station Station Station Others 
"B — "Dp" eg a oe "GS" 
23.2 4.6 3.8 4.3 24. | — 22.9 17.6 
KALAMAZOO WKZO : 8 — a "E" so "SG" Others 
58.2 5.8 3.3 8.0 — 18.7 —— 6.0 


Let us send you all the facts, and you'll never again try to cover Western 
Michigan with an outside station! Write us—or just ask Avery-Knodel, Inc. 


Avery-Knodel, Inc. Wi Kae oS er WI e Fr ™ =©Both Owned 


. 4 + 
Exclusive feat in KALAMAZOO | frat in GRAND RAPIDS and Operated 
National and GREATER WESTERN MICHIGAN AND KENT COUNTY By Fetzer 
(CBS) (CBS) 
Representatives Broadcasting Co. 
MAL eye 7 _= 7 The “‘SM’’ symbols mark original, exclu- 
MI CHIGAN— ( Continued ) a — sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES _— TISING 
IMATE ISIN 
6yD 1/1/48 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | ieee ay : — oi — 
CITIES THREE STORE GROUPS 1947 Net %  |Qual- 
Fami- (in thousands of dollars) | | Farm of | ity 
Total lies Gross | Net Dollars | USA | of 
(in % | % | (in Dollas | % | % Estimate | Dollars | Dollars | % | % | (in Po- | Mar- 
thou- of | of | thou- (in of of General Dollars (in (in | of | of Per thou- ten- | ket 
sands)  State| USA |sands)|thousands) State USA Food | Mdse. | Drug (in thousands) | thousands) | State| USA | Family sands) tial | In- 
ween bite Se __ | thousands) imei a Por) | | dex 
Peds vnutesaades 39.0/ .62| 027) 11.8] 24,103] .43| .020! 6,466) 1,544) 38,597/ 34,625! .44 .020/ 2,934! 9,550) .021| 78 
losco.... canna 8.2; .13, 006, 2.4 7,847, .14 .007, 2,003 236 _. Sere 11,253) 10,225 .13, .006 4,263) 1,420) .006 | 100 
Iron... . aa 18.9 .30| 013; 5.1 12,332) .22) .010, 5,345 1 ,233 352}... aod 25 ,060 22,824 .29 013 4,475) 1,350) .012 | 92 
Isabella. ‘ 27.7, 44 019 7.4 17,377, .31| .015 4,400 1,245 466).... — 32 ,208 29,116 .37 017 3,935 8,085] .017 89 
Mount Pleasant. 11.3) .18; .008 3.3 13 453} .24] .O11 3 ,280 . 398 21 814 14 ,655 13 378, .17, .008 eee .009 | 113 
Jackson. oa 115.2) 1.83; .080 33.8) 110,986, 1.98) .094) 25,410, 13,517) 3,606)...... ‘ 173 685 155,811 1.98 .091 4,610 9,491} .090 113 
Jackson ‘a 63 .6| 1.01) 044) 19.3 91 927; 1.64) .078) 19,801' 13,191; 3,027 46 841 108 ,554 97 579 1.24) .057 ee 061 | 139 
| | } | | 
Kalamazoo........ 117.7 1.87) -082| 34.6 118,273 2.11, .101; 29,654) 16,121 5 434)... a 178 ,072 159 ,746| 2.03) .093, 4,617, 8,849) .093 113 
Kalamazoo... .... 62.3; .99)| .043) 18.9 103 ,699) 1.85) .088, 24,589) 15,821 4 ,688 70 ,468 114,144 102 ,300 1.30 .060 ee 065 | 151 
Dt crnaccenas 3.8 .06 .003 1.1 1,682, .03) .001 710 ° | Se 3 ,806 3,146 .04 .002 2,852 996} .002 67 
ere ee 270.0 4.29, .188 76.8) 288,675) 5 15) .246) 71,713) 44,463 11,891).......... 317,546 284,867 3.62 .166| 3,709 17,523) .194 | 103 
> Grand Rapids... ... 189 5 3 OL) 132 55 6 248 877 444 212) 60,065 40,610; 10,439 265 584 270 ,232 242 373) 3.08 .141 a aa 161 | 122 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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in car ownership! 423,493 total weekday circulation— 
538,751 total Sunday circulation 


eo ww en S&S & | 


- iw one w 


o 


There Are TWO Sides to~ 


a 
— 
a 
——— 
—- 
se 
-_ 
— 
— 


temong the Nation's 5 Largest Among Detroit's 3 Newspapers, 
Cites, DETROIT“... The DETROIT NEWS «<... 


in effective buying income per family! in trading area circulation weekdays and 
Sundays! 


in retail sales per family! 
in home-delivered circulation . . . 


in factory weekly earnings! }| FIRST | 


in fotal advertising lineage! 


in factory wage rates! | FIRST | 


in practically every major classification of 


retail and national advertising! 


in home ownership! 


in classified advertising —more lineage than 
both other papers combined! 


in drug store sales per family! 


in effective circulation—reaching 65% of 
in food sales per family! Detroit’s auto owners, 64% of the home 
owners, 63% of the total income! 


in factory employment! 


in population! 


National Representatives: Dan A. Carroll, 110 E. 42nd St., New York 17—The John E. Lutz Co., Tribune Tower, Chicago LL 


Owners and Operators of Radio Stations WWJ, WWJ-FM, WWIJ-TV 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


ee 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 
oe 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 


Sales MANAGEMENT 


MICHIGAN 


—_ a - y / 
A’ KGER LUCE 
SCHOOL 
CRAFT 


MACKINAC 


OTSEGO] MONT no 
SRTRIM MORENCY y 
cS 
"| KALKASKA [CRAWFORD | OSCODA “y 
“-] MISSAUKEE] ROSCOMMON |OGEMAW | |OSCO 
y) 
OLA] CLARE [GLADWIN [ARENAC 


NEWAYGO |MECOSTA [ISABELLA-. 


AWA — SHIAWASSEE ” 


bo] 
Owosso 


Hollond 


ALLEGAN’. 


TVINGSTON. 


mtromck 
River Rovae 
yandotte 


© J) 
Adricn Monice — 


MICHIGAN -— (Continued) _ 


The “SM” symbols mark original, exclu- 


ie _ __ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — NO 
1/48 SM] ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | ~ : | - a 
CITIES | | THREE STORE GROUPS 1947 Net % |Qual- 
Fami- | (in thousands of dollars) Farm of ity 
Total | ties ee - Gross Net Dollars | USA | of 
(in % % | (in Dollars % % Estimate | Dollars Dollars %\|% | (in Po- | Mar- 
thou- of | of | thou- (in of of General Dollars (in (in of of Per | thou- | ten- | ket 
sands) State| USA |sands)|thousands) State US. Food Mdse. | Drug (in thousands) thousands) State USA Family sands) tial In- 
a thousands)| | | : ae dex 
Keweenaw. . 3.1 05 .002 8 1,121. .02 .001 1,325 ° Hs 2 ,967 2,361 .03 .001 2,951 84) .001 50 
Lake 4.4 07 .003 1.5 2,242 .04 .002 773 ° ° 3 ,630 3,148 .04 .002 2,099 914) .002 67 
Lapeer 35.2 .56 .025 9.7 18,498 .33 .016 4 ,983 972 511 35 ,049 31,477. +.40 .018 3,245 11,469) .019 76 
Leelanau 7.6 .12 .005 2.0, 2,803 .05 .002 1 ,608 62 114)... 6 ,434 5,508 .07 .003 2,754 3,931} .003 60 
Lenawee 63.6 1.01 .044 18.6 48,206 .86 .041 12,237 4 ,882 aes| ; 74 562 66,889 .85 .039 3,595 16,509) .041 93 
Adrian 20.8 33. = O14 6.3 24 663 44 021 5 346 4 096 375 & 452 25 ,798 22 821 29 013 3 422 | 016 114 
“SM, 1948 
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BOOTH NEWSPAPERS 
tell the Public... 


Yj 


Be Michigan Newspaper readers . . . keen 

judges of car values . . . have given the new 
Hudson a most enthusiastic reception . . . 
adding more than their share to the estimated 
10 million showroom attendance reported 
nationally during the announcement period. 


In both pre-announcement and announcement 
programs for this popular new car, Hudson 
placed heavy dependence on newspaper adver- 
tising. And Booth Newspapers in eight major 
Michigan cities played an important role in 
carrying the Hudson story to Michigan buyers. 


GRAND RAPIDS PRESS - FLINT JOURNAL 


Announced to the public in 
all eight Booth Newspapers. 
Advertising agency: Brooke, 
Smith, French & Dorrance, Inc. 


To reach the big Michigan trading area outside 
Detroit, more and more advertisers are relying 
on all eight Booth Michigan Newspapers with 
a combined circulation of 377,598. 


For specific data on Booth Markets, 
call or write: 


The John E. Lutz Co. 435 N. Michigan Ave., 
Chicago 11 


Dan A. Carroll, 110 East 42nd Street 
New York City 17 


NEWSPAPERS 


KALAMAZOO GAZETTE - SAGINAW NEWS 


JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 
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M1 Cc H l GA N- — — (Continued) 


COUNTIES 
CITIES 


Livingston 
Luce 
Mackinac. .... 
Macomb 
Mount Clemens 


Manistee. . 
Marquette. . 
Marquette. .. 
Ishpeming 
Mason 


Mecosta 

Menominee 

Midland. 
Midland 


Missaukee 

Monroe 
Monroe 

Montcalm 


Montmorency 
Muskegon. . 
Muskegon. . 
Newaygo 
Oakland 
Pontiac 


© SM, 1948. 
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vax’ U SIC/O LA ' SAN 
8 
us \ — 
| es 
SOLID AREA } | oa 
—City and Retail 4 
Trading Area or aan Brown City ONE POPULATION 
iSvil : : Cc city 2 
EE | ee —_ ab 
L AUP E £ R i 
' ° ‘ 
' am ' 
1 feel uy ra SPECIAL FEDERAL CENSUS 
2 da t 
(2 i0 bis 21 
' 
ano Bian CITY AND RETAIL TRADING ZONE 
; i 
~N\G 1947 Census 1940 Census | NCREASE 
23) oe — 
P<, CITY ZONE 90,517 78,228 2,289 
RETAIL 146,374 98,256 48,118 
TOTAL 236,891 176,484 60 407 
M 
aaa These new ABC totals, based on Special 1947 
Federal Census, indicate the rapid growth in this im- 
portant market. The Daily Press provides close to 70% 
59 coverage in the City and Retail Trading Zone—a 
population area of 236,891 within 25 miles of Pontiac, 
7 in the center of automobile production of Michigan. 
7 Press coverage is not only adequate but highly exclusive 
‘ 28 for 7 out of 10 Press homes take no other daily newspaper. 
—{ Royal on 
dee Eferidate f ABC Total Net Paid 43,824 
TG 
3 \\ PONTIAC Daily PRESS 
2 PONTIAC + MICHIGAN 
SOLID AREA—ABC City and Retail Trading Zone 4 9¥# Of 10 Press Homes Take No Other Daily Newspaper 


POPULATION 
ESTIMATES 
CLD Vis 
| 


To 
ok ami- 


Dollars 
(in 
thousands) | 


4,484 

5 ,605 
105 ,380 
33 ,071 


33 ,632 
16 ,255 
9 529 


Total lies 
(in (in 
thou- af of thou- 
sands) State| USA |sands) 

23.3' .37| 016 6.8 
7.6. .12 .005 1.9 
7.6 .12 .005 2.0 

162.4 2.58 .113) 42.2 
18.9 30.013 5.2 

18.3, .29 .013 5.4 

49.1, .78 .034 13.1 

18.9 .30 .013 5.1 
11.3; .18 .008 3.1 

19.5 31 .014 5.6 

17.0, .27 012 4.8 

24.5 .39 017, 6.4 

36.5) .58) .025) 9.5 
17.6; .28) .012 4.5 

| 
7.6 .12 .005 2.0 

71.11.13 .149 18.5 

22.7| .36) .016 5.9 

29.6 .47| .021 9.0 
3.1, .05, .002 8 

120.2 1.91) .084 33.1 
68.0 1.08 .047) 19.4 
20.1. 32 014 5.9 
348.1 5.53 .242 90.5 
83.7, 1.33 .058 23.1 


14 ,574 


10 ,650 
11,211 
22 ,982 
18 ,498 


2 ,803 
45 ,403 


27 ,466) 


19 ,619 


2 ,803 


112 ,667| 


100 ,896 


15 ,695| 


12 ,892 


RETAIL SALES—1947 WHOLE- 
SALE 
GYD ESTIMATES SALES 
| a 
|" THREE STORE GROUPS| 1947 
(in thousands of dollars) 
ye | % | Estimate 
of General Dollars 
one USA Food Mdse. | Drug (in 
thousands) 
.28 013) 4,652 846 398) 
08 .004' 1,703 * 307]... 
.10/ .005| 2,476 211 . wae 
1.88 .090/ 24,492 4,607 2,466)....... 
59} .028) 6,624 2,516 887 10 ,265 
23, 011! 3,974) 2,067 670). 
.60| .029| 13,784 3,550 852/.. eo 
29) 014 5,551 2,366 500 14 ,048 
17) .008 4 368 871 ° 7 ,039 
.2@ 012, 4,652, 1,345 431 
19 009 2,602: 1,034 398 
20 010 «63,722 «©0945, —S—s« gt! 
41) 020) 6,466 1,444 670 a 
33} 016! 4,494 * * 4,083 
05 .002 710 . . Ff 
81) 039, 11,891, 4,072 1,000).......... 
49) .023} 7,097) 3,935 829 8,195 
35, 017, 5,914 1,208 693). 
05| 002) 615 = * 137]... 
2.01) 096 27,429 11,349 3,284 
1.51, .072) 19,384) 10,488 2,264) 36,148 
.21| 010 3,107 337 273)... 
4.79 .228 79,479 28,068 9,147).. 
1.80 .086 27,607 17,970 2,716 


*Withheld to avoid disclosure. 
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Gross 
Dollars 
in 


thousands) thousands 


30 ,392 
9 ,563 
12 ,041 
133 ,334 
26 ,000 


25 ,985 
67 ,544 
26 ,275 
18 ,777 
27 ,088 


20 ,391 
35 ,963 
18 ,485 


7 ,285 
81 ,580 
34 ,672 


4 ,006 
135 ,089 
87 ,538 
17,800 
391 ,231 


124 ,020 


20 ,466) 


35 ,537 


The “SM” symbols mark original, exclu- 
sive e estimates by SALES Mi MANAGEMENT. 


EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
TISING 
yD ESTIMATES CONTROLS 
a — 
| | Net %  \Qual- 
| Farm of ity 
Net Dollars |} USA | of 
Dollars % % (in Po- | Mar- 
(in of of Per thou- ten- | ket 
State USA Family sands) tial In- 
_ a dex 
27,542 .35 .016 4,050 6,998) .015 | 94 
8,656 .11 .005 4,556 607; .005 100 
11,017, .14 .006 5,509 653) .005 | 100 
119,613, 1.52 .070, 2,834 13,335) .085 75 
23 608 .30 014, 4 540 .018 188 
} 
23,610 .30 .014 4,372 2,331} .013 100 
60,593 .77| .035 4,625 1,696) .033 | 97 
23 598; .30) .014) 4,629)........ .014 | 108 
16,525; .21) .010 | eee .009 113 
24,395, .31, 014, 4,356 4,623) .013 93 
| | 
18,101; .23) .011, 3,771, 4,984) .011 | 92 
18,096 .23 .011, 2,828 5,520) 012 71 
32,264 .41 .019 3,396 3,975} .020 80 
16 533, .21) .010 3 ,672 .012 | 100 
6,295, .08 .004 3,148 3,435} .004 | 80 
73,184.93) 043, 3,956 13,282) .043 | 88 
31,477} .40} .018 5,335)........] .019 | 119 
32,259, .41 .019 3,585 9,516) .019 | 90 
| 
3,935 .05 .002 4,919 772} .002 | 100 
121,187, 1.54 .071 3,661 4,962} .081 | 96 
78 693, 1.00 .046 0 054 | 115 
15,738 .20| .009 2,667 6,825) .010 71 
350,969 4.46 .205) 3,878 11,120} .219, 90 
110 957 1.41 .065 4 ,803/.... .070 121 


Before using these figures, see e explanation page 19. 
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———  naeinekaa 
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= IS Meets Dy 


GIVE YOUR CLIENTS SALES IN MICHIGAN | 2 oh ag 


Use these 26 aggressive newspapers of AZ 


THE MICHIGAN LEAGUE OF ig 
HOME DAILIES , ) 


athe aaa MARQUETTE #33 
They offer BETTER and BIGGER sales per unit of 
space used . because each of the papers 
has what is more important than high reader- 
ship—and that is prestige in the communities 
they serve. 


<.. VE 
(= 
——_.* 


Saut Ste MARIE 


IRON MOUNTAIN 


ESCANABA ff 
| CHEBOYGAN 

Margarine or machinery—whatever your client a PETOSKEY 

expects to sell in Michigan—will do better in Ye Y ji 

the 26 papers of the MICHIGAN LEAGUE ‘ y § 

OF HOME DAILIES. These papers enjoy TRAVERSE CITY 

the full confidence of readers who buy through 

their advertisements. 


= 


Mount Pleasant Times-News 

Niles Star 

Petoskey News 

Sturgis poame 
Three Rivers Commercia 

Dowagiac News Marshall Chronicle Traverse City Record Eagle GREENVILLE 

Grand Haven Tribune Midland News Ypsilanti Press GRAND HAVEN 


, i | 
“Upper Peninsula Group" BM Howano =ON'“ 


Iron Mountain News 


CADILLAC 


MANISTEE 
» LUDINGTON 


BiG RAPIDS Ny 
MIDLAND. 
Mount PLEASANT 


“Lower Peninsula Group" 


Greenville News 
Holland Sentinel 

lonia Sentinel-Standard 
Ludington News 
Manistee News-Advocate 


Albion Recorder 
Big Rapids Pioneer 
Cadillac News 
Cheboygan Tribune 
Coldwater Reporter 


Escanaba Press 
Houghton Mining Gazette 


MARSHALL 
ALBION 


yr DowAGIAC COLDWATER 


Marquette Mining Journal 
Sault Ste. Marie News 


«» 
Represented Nationally by 


Sv 
THREE RIVERS 1¢> 


NILES STURGIS 


SCHEERER & CO. 


Chicago 1 New York 17 


35 E. Wacker Drive 441 Lexington Avenue 
Phone: State. 7942 Phone: Murray Hill 2-2423 


P.S. An 


ad 


buying minded persons 
state) is yours for $1.30 per line. 


in all 26 (reaching more than 260,000 
in markets throughout the 
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The 
sive estimates by SALES MANAGEMENT. 


“SM’’ symbols mark original, 


exclu- 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES eee TISInG. 
SM 1/1/48 SM ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES | ie — | "= | 
CITIES : THREE STORE GROUPS 1947 | | | | Net % |Qual- 
Fami- } (in thousands of dollars) | Farm of ity 
Total lies Gross Net | Dollars |} USA of 
(in o/// o (in Dollars % % Estimate Dollars Dollars % % (in Po- | Mar- 
thou- of of | thou- (in of of General Dollars (in (in of of Per thou- ten- ket 
sands) State’ USA |sands)|thousands) State USA Food Mdse. | Drug (in th ds) | th ds)| State USA Family sands) tial In- 
eae = | | thousands) | dex 
Ferndale 35 .2 6' 024 8.9 19 619 .35) .017 5 ,172 784 705 24 ,612 33 ,646 29 ,903 38 .O17 3 360 018 75 
Royal Oak 36.5 58} .025 9.5 38 ,677 69; .033) 10,535 6 388 1,318 7 ,267 51,251 45 ,6Al 58) .027 4 804 029 | 116 
Birmingham 15.7 25 O11 4.0 18 498) . 3| 016 5 ,552 822 1 ,284 1 ,242 24 256 22 ,034 28) .013 5 ,509 014 | 127 
Oceana. . . 15.7, .25 .011 4.5 8,968 .16) .008 2,870 236 a 15 ,158 13,378 .17, .008! 2,973) 6,901] .009 | 82 
Ogemaw ; 7.6 12) .005 2.0 7,287; .13) .006 1,608 312 Wa.... 11,792 11,017' .14 .007 5 ,509 2,047; .006 120 
Ontonagon 10.7, .17, .007 2.8 6,166, .11 .005 2,539 236 102). 11 ,428 10,230| .13 .006 3 ,654 1,677 006 86 
Osceola od 14.5 .23) 010 4.0 8,408 .15) .007; 1,971 236 238 14 ,382 12,591, .16 .007; 3,148 3,685) .008 | 80 
Oscoda 25 04, .002 7 1,682; .03) .001 426 a . 2,654 2,361, .03) .001 3 ,373 618 001 | 50 
Otsego 5.7; .09' .004 1.4 4,484 .08 .004 1,356 236 8 ,849 7,869 .10 .005 5 ,621 1,095} .004 100 
Ottawa 68.6 1.09, .048 18.4 49,327, .88 .042, 12,885, 3,524) 1,614 ie 92 ,983 83,414, 1.06 .049 4,533 15,361 047 | 98 
Holland 17.0} .27; 012} 4.7 21,861; .39) .019! 5,300) 2,578 829 9 522 25 012 22 034) .28) .013) 4,688)..... | 015 | 12 
Presque Isle 12.0 .19 008 2.8 6,726 .12 .006 2,334 236 194 11,716, 10,235 .13 .006 3,654 2,802) .006 | 75 
Roscommon... . 3.8 .06 .003 1.3 3,793 .07 .003, 1,514 100 * Bs , 5 ,624 4,722) .06) .003) 3,632 239) .003 100 
Saginaw 151.7, 2.41 .105) 40.6 132,286 2.36 .112 33,362 14,981 SS ere 214 ,037 192,010; 2.44 .112 4,729| 14,748) .111 | 106 
Saginaw 100.1; 1.59, .070;| 27.6 78 475, 1.40) .067; 20,350 10,928 3 ,684 118 ,038 156 ,675 140 ,860, 1.79) .082 5 ,104).. me .075 | 107 
i, Giele.......00% 95.7, 1.52) .067 26.4 75,672 1.35 .064 20,407 10,249 2,250)..... 137,720| 123,547| 1.57 .072, 4,689 10,331] .069 | 103 
Port Huron 43.4 .69' .030,; 12.4 52 ,690 94) .045, 13 ,247 9 ,240 1 ,614 20 316 71 ,752 64 528 82} .038 5 ,204 .039 | 130 
St. Joseph....... 34.0 .54) .024 10.6 28,587 .51 .024 7,680 3,101 807]... 46 ,492 41,711, .53 .024 3,935 6,278) .024 | 100 
Sanilac... . . 30.8 .49) .021 8.5 19,058 .34 .016 4,747 909 545}. tas 37 ,603 33,838 .43 .020, 3,981; 18,626) .019 90 
Schoolcraft. . 8.8 .14) .006 2a 6,166 .11; .005 2,413 784 ae 14 ,182 12,591,  .16 .007 5 ,723 540) .006 100 
Shiawassee. . . 44.7 .71| .031' 12.7 28,587, .51, .024 9,510 4,694 Ree 55 ,264 49,576 .63) .029. 3,904 10,319) .028 90 
Owosso... . . 18 .3 29) .013 5.2 18 ,498 33; .016 5 ,724 4 396 511 8 ,509 21 ,608 19 ,673 25 O11 Ss Re .013 | 100 
Tuscola... . 39.0 .62, .027, 10.7 22,421, .40 .019 6,040 1,034 ers seces 46 ,492 41,707, .53| 024 3,898 16,220) .023)| 85 
Van Buren...... 37.1 59 .026 11.6 25,784 .46 .022 8,658 1,208 807}. 52 ,632 47,216 .60 .028 4,070| 14,095} .026 | 100 
© SM, 1948, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
MAY 10, 1948 285 


Designed to recognize the constructive achievements of 
young people in refutation of the charge sometimes made 
that newspapers over-play youthful misdemeanors, Youth 
Talent was a dramatic array of creative works by 13 to 
18 year-old boys and girls in the fields of arts, the crafts, 
Natural History and the sciences. 

In eight days thousands of visitors crowded the Museum 
to break all attendance records. Educators, clergy, youth 
workers and parents came to marvel at youthful achieve- 


The State Journal 
LANSING 


MICHIGAN — (Continued) 


GRAND RAPIDS 
Reaching More Than 130,000 Michigan Families 
SAWYER FERGUSON WALKER CO., General Advertising Representatives 


YOUTH TALENT EXHIBIT 


A new community project pioneered by 
Federated Publications, Inc. 


OUTH TALENT Exhibit, a new type of constructive activity 
for youth, was originated by Federated Publications, Inc. as 


a public service. The first exhibit was organized last year in Grand 
Rapids, sponsored by The Herald and held at The Public Museum. 


ments which included everything from an original sym- 
phonic prelude to a 10-foot outboard motorboat. 

This spring, all Federated newspapers — The State 
Journal at Lansing, The Enquirer and News at Battle Creek, 
and The Herald at Grand Rapids — are sponsoring Youth 
Talent exhibits. 

Youth Talent is a tangible demonstration of the impact 
which alert, civic-minded newspapers have on their com- 
munities — an impact reflecting an intensity of reader 
interest which pays off in advertising effectiveness. 


FEDERATED PUBLICATIONS, INC. 


The Herald 


Enquirer. and News 
BATTLE CREEK 


The ““SM’’ symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
senee SALE ae 
IMATES TISIN 
yD 1/1/48 6yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
| cae | 7a ae towne 

COUNTIES | | THREE STORE GROUPS 1947 Net ©  (Qual- 

CITIES | Fami- (in thousands of dollars) Farm of ity 

Total | lies Gross Net Dollars | USA of 

(in % % (in Dollars % % Estimate | Dollars Dollars %|% (in Po- Mar- 

thou- | of of thou- (in of of | | General Dollars (in (in of of Per thou- ten- _iket 

sands) | State) USA sands) thousands) | State USA| Food | Mdse. | Drug (in thousands) thousands)| State USA Family | sands) tial In- 
Se | | thousands)| a = | — dex_ 
Washtenaw 110.1/ 1.75 .077 33.4) 103,138 1.84 .088 29,527° 9,815) 5,029].......... 163,159 146,368 1.86 .085 4,382 12,290) .084 109 
Ann Arbor... 39.0 .62| .027| 12.6 63 340, 1.13) 054, 15,961 8,038! 3,283 17 ,389) 84 ,027 75 545) .96) 044, 5,996)... O44 = 163 
Ypsilanti 18.3) .29) 013) 5.6 17,937, 32) 015 5,819 946 932) 1 613 18 ,600 16 525; .21} 010) 2,951)....... 012 +92 
Wayne. . 2546 .6 40.46 1.771 681.5) 2,587,141 46.16/2.201 575,567 368,378 89,520)..........] 3,993,900, 3,583,276 45.53'2.089 5,257 8,395) 2.058 | 116 
Detroit. 1921 .0 30.52.1336 514.1] 2 222 515,39 651.890 479 626 320,887 77 568] 4 077 829] 3 326 914 2,984 811/37 .93)1.740 2 ere 1.704 128 
Dearborn 94.4 1.50 .066 23.8 95 ,851' 1.71) 082, 16,275) 11,643 2 341 39 588 119 ,817 107 ,809 1.37) .063) 4,530)........ 069 105 
Highland Park 56.6 90) 039 16.1 75,111 1.34) .064) 17,931 16,337 1 319 19 616 107 ,835 96 792) 1.23) .056) 6,012 055 | 141 
Hamtramck 52.9 .84 .037) 12.0 51,569 .92) 044 12,474 $ 359 1 375 52 ,737 71,890 64,528 .82| .037 5 377 039 , 105 
Wyandotte 17.2) .75 033 11.6 36,435 =.65) 031 9 840 1 606 1 ,659 7 510 47 ,927 43 281; .55) .025 3,731 028 85 
Lincoln Park... , 20.1 32, O14 4.9 12,901; .23) O11 6 529 997 500].... = 23 ,968 21 ,257| .27| .012 4 336 012 86 
River Rouge 23.9 38) O17 6.0) 22 ,982 Al .020 4 368 1,121 591 30 537 23 ,956 21 ,243 27; 012 3 Al O16 94 
Grosse Pointe 7.6, .12| 005) 1.8 12,883 .23) 011) 5,300 * ce ee 17 543 15 ,734| .20) .009' 8,743 009 180 
Wexford 18.3. .29 .013 5.2 16,256 .29 .014 3 ,848 2,154 590). ... 27 ,387 24,394 .31 .014 4,691 1,545) .014 108 
Cadillac 12.0 19.008 3 5 13 453) .24) .O11 3 154 2 154 510 18 ,259) 17 ,610 15,739 .20 .009 4 497 009 113 
Total Above Cities | 3718 .6 59 .08 2.586 1014.3] 4,356 466 77.72 3.705 1005,214 610,360 151,741 6 088 208) 6,070 950 5,446 ,31669.213.176 5,370 3.217 124 
State Total a 6294 .1 4.377 1722.61 5 ,605 ,334 4.767 1401 057 691,978 194 ,€27] 6,022 480 8,772,007 7 ,869 ,262 4.589 4,568 530,327] 4.600 105 

M1CHIGAN — Metropolitan County Areas 

Detroit...........37 ]3,057.1 2.126 814.2| 2,961,017 ..... 2.519 679,538 401,053 101,133|..........) 4,518,465 4,053,858 ......2.364 4,979 2.362 111 
Flint 44| 266.9 186 71.4) 234,303 199 69,353 26,331 10,224 377,196 338,378 197. 4,739 195 105 
Grand Rapids 49} 270.0 188 76.8 288 ,675 246 71,713 44,463 11,891 317 ,546 284 ,867 -166 3,709 .194 103 
Kalamazoo 117.7 082 34.6 118 ,273 101 29,654 16,121 5 ,434 178 ,072 159 ,706 .093 4,617 093 113 
Lansing 64] 158.6 10 «(45.1 173 ,205 147, 38,841, 24,058 6,351 263,160 236,078 138 8=©65,,235 135 | 123 
Saginaw-Bay City 100 | 239.8 166 63.5 213 ,563 -181 51,931 24,441 8 673 335 ,968 301 ,393 .176 4,746 .176 106_ 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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ae MICHIGAN'S 


HERE’S COVERAGE 
OF 73% OF 


os RETAIL SALES 
me, ,) FOR *121 PER DAY 


VAN . CALHOUN |ASH- 
BUREN PALA? JACKSON ae 
Ypsilanti@ 


ae $3625 buys a 50% showing of poster advertising space in each of 
the 38 markets... a total of 89 towns... in the 16 Michigan counties 
where Walker & Co. operations are located. 


4 141 poster panels. . . delivering a daily average of 114 million Net 
Advertising Circulation, according to formulae of Traffic Audit 


Bureau, Inc. .. . are yours for 30 days—at an average cost of 86c 


per panel per day. 


£ You can reach and sell the millions in those 16 of Michigan’s 83 
counties .. . which accounted for 73% of the $5,605,334,000 retail 


sales made in the entire state in 1947*. . . with forceful, effective 


and economical poster advertising. 


“Based on figures copr. 1948, Sales Management Survey of Buying Power; further reproduction not licensed. 
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SINCE 1885 


|WALKER dc Co,| 


88 CUSTER AVENUE - DETROIT 2 


2711 N. SAGINAW ST. 


FLINT 5 


CUTDOOR ADVERTISING THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 


SHERIDAN CHERRY 
0 
BOX BUTTE ANTELOPE re 
5 MADISON - - 5 ON| CUMING %, 
THOMAS GARFIELD | WHEELE! cect 
SCOTTS BLUFF > TMORRILL ze | 


ScomsbluH 


: DODGE: 
BANNER ARTHUR McPHERSON CUSTER nonce r 


EES sitiessessss 
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3 ovih P x eee — ’ YORK SEWARD 
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r ren ‘o 229 9 i 
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Copyright | 
Sales MANAGEMENT 


HITCHCOCK REDWILLOW ~~] FURNAS 


aa 1946 Retail Sales in Excess of $100 Million ‘ak ; 
— Cities shown are those having 
EE a8 1946 Retail Scles $50.0 Million to $99.9 Million retail sales of $15.0 million or 


| ; 1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 
ES 1946 Retail Sales $10.0 Million to $24.9 Million 


West North Central States 


N E BR AS K A The “‘SM’’ symbols mark original, exclu- 


; sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 EFFECTIVE BUYING INCOME—1947 SALES- 


ADVER- 
ESTIMATES TISING 
YD 1/1/48 yD ESTIMATES SM ESTIMATES CONTROLS 


COUNTIES | | 
| 


THREE STORE GROUPS re | Net | % 
CITIES 


%  \Qual- 
(in thousands of dollars) | | Farm of | ity 
Gross | _ Net | Dollars | USA | of 
| %i% (i ( t | | Estimate | Dollars | Dollars | “% % ‘in Po- | Mar- 

thou- | of | of | thou- General Doliars (in (in | of of | Per thou- ten- | ket 
sands) | State| USA |sands)| thousands)! State USA Food Mdse. | Drug in thousands) | thousands) State USA | Family | sands) tial In- 
] ue a : thousands)| | , dex 

Adams. . . - . , -021 , 23,471! 2.01! .020| 5,626! 3,539) 35 ,084| 31,538] 1. 018 -019 90! 
PD ce vetenes | .016 3 20,701) 1.77) . 5 ,167 62: 28 ,944) 26,019) 1. .016 | 100 


Antelope. . 4.87, .008; 3. 7,476, .64 . 1,589 | 11,513) 10,350) .007 
SS re 8 06, .001 | vest 


| ae 
Blaine 
Boone 


Box Butte. .. 


10 ,016 
11,621 
3,961 


2.86) . 61 . | 56) .005) 9,066 
Cheyenne........... : 78) . ; ; : .87| .008) | 9,170 
UN oc condosCandaets 80 . 40). 5,056 
Colfax...........00. 8.78. : 67, . 007) 7,018). 
| 009) 16,926] .009 | 
| 013 13,482] .013 


| 
6,947 6,245 .39| .004| 2,602 4,546] .004 | 


Before using these figures, see explanation page 19. 
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= In the heart of the corn, beef and 


xclue pork producing Midwest is the BIG 

ent. Omaha stock market that is today within 

mee a steak and maybe a chop or two of being 

S- the BIGGEST in the world! Reporting market 

R- : news from the BIG market over KFAB is Hart 
me 3 Jorgensen, Executive Director of the Livestock 


f Foundation of Omaha. He makes the market news 
come to life by using names of people in the BIG KFAB 


a t area, When you want your BIG story to be a BIG success 
of in a BIG market... use the BIG station, KFAB. 

Mar- 

ket 

In- 

dex 


wf 


‘|| 50,000 WATTS 


Kas 


~) OMAHA, NEBRASKA 


Represented by FREE & PETERS, INC. General Manager, HARRY BURKE 


. 
rer 
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COUNTIES 
CITIES 


EN edad s cedaudl 


Franklin 
Frontier. . . 
Furnas 


Hall. Sine 
Grand Island. ana 
Hamilton 
Eo: 
Hayes. . 
Hitchcock 
Holt. 


sewer 


Johnson 
Kearney 
Keith. ... 


Keya Paha.......... 
SG cic unvenwaes 
eee 
Lancaster 

Lincoln 
Lincoln aaa 

North Platte....... 
Logan 


Nemaha 
Nuckolls 
Otoe 


Pawnee.. 
EE 
er 


Pierce. . 

Platte 
Celumbus 

Polk 
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POPULATION 


ESTIMATES 
CLD V1 


Fami- 
Total lies 
(in | % | % | (in 
thou- | of of = thou- 
sands) State USA sands) 
10.3! .79| .007| 3.0] 
17.0 1.30) .012) 4.7 
3.4, .26) .002 
9.5| .73| .007 
26.8, 2.05) .019 
16.2| 1.24} .011) 
| 
| 
285.3 21.85) .198 
261.3)20.01| .182 
4.4.34) .003) 
10.4 80 007) 
| | 
6.7, 51) .005| 
5.4) .41| .004 
8.5, .65| .006 
28.9) 2.21) .020) 
13.4) 1.03} .009) 
3.9) .30) .003 
3.0} .23) .002 
2.9| .22 .002 
1.2) 09 001) 
5.6, .43) .004) 
31.5 2.41} .022 
26.0) 1.99) .018) 
8.8 .67| .006 
6.0 .46 .004 
| 
2.6, .20 .002 
5.6 .43) .004 
14.2 1.09) .010) 
1.3) .10 .001 
7.4| .57| .005 
13.9 1.06 .010 
7.6, .58 .005 
6.3) .48| .004 
6.4 .49| .004 
2.5, .19 .002 
3.8, .29) .003 
14.8) 1.13, .010 
107.6; 8.24 .075 
99.1) 7.59| .069 
27.7, 2.12, .019 
17.5| 1.34) .012 
1.4) .11) .001 4 
1.6) .12, 001.8 
1.0) 08 001) 3 
24.8) 1.90) 017) 7.1 
12.4! .95) .009| 
8.7| .67, .006, 2.5 
8.2) .63| .006 2.0 
6.5, 50) .005| 1.7 
9.9| .76 007; 2.9 
9.0! .69) .006| 2.6 
16.5 1.26 011 4.7 
6.9| .53 005 2.0 
4.7| .36 .003 1.2 
7.8 .60| .005 4 
8.9] .68 .006 2.3 
20.2) 1.55| .014, 5.0 
9.3] .71| 006) 2.6 
7.6, .58 005) 2.2 


RETAIL SALES—1947 WHOLE- 
SALE 
GD ESTIMATES SALES 
THREE STORE GROUPS| 1947 


(in thousands of dollars) 


Dollars | % | % mate 


“The “SM” symbols mark original, 


(in of | of | | General Dollars 
thousands) State USA| Food | Mdse. | Drug (in 
thousands) 
10,185, .87 .009, 2,675, 548, 329).......... 
19,203 1.64, 016, 4,127, 1,587 669)... 
2,011| .25| 002) 519} 9° | = Mi}... 
5,370, .46, .005, 1,314  —_— ee 
27,516, 2.35 023, 6,580, 2,247) ee: 
20,857| 1.78) .018) 4,418) * | 10 ,077 
327 530 27.97, .279, 81,243, 44,241) 11,469].......... 
318,854.27.23, .271| 79,334) 43,955| 11,363] 1,068 ,651 
3,216, .27| 008) 90a} | 
5,875, .50 .005, 1,743, 420] = 328]... 
4,080 .35 .003| 1,406 * ~ 
3,117, .27, .003) 703} 184 
6,872, .59 .006| 1,972 a = eaee 
; | | | 
22,598 1.93) .019 6,329 2,457) 998)... 
16,271) 1.39) 014, 4,097| 2,381) 810] - 7,422) 
2,318, .20) 002) aft} * RR: 
2,170, .19) 002,681) * © Ba 
| | | 
1,420) .12) .001 See ih SESE 
1,616.14) 001, 1,284)........ ign ee 
3,247, .28 .003, 734 * | 164]... 
| } 
33,956 2.90, .029| 7,261 8,564) 916)... 
31 ,307| 2.67| .027|........ | 5,714) 834) 36,081 
4,880, .42, 004 1,651, 421| = 164)... 
3,411, 29.003, 1,024) 238) 94).......... 
523 04)... Uae anes Hen per 
3,764 .32| 003, 902, ii ane: 
9,001) .85, .008) 2,282,647 2 eae 
2,335, .20| 002 168! S Wall 
3,786, .32| 003) 1,192 | , SRE 
11,860 1.01) 010, 3,195) ee 
4,440/ .38, 004 1,054 = 323) 188)... 
3,330| .28, 003} 1,629) 238 41).......... 
9,842) .84 .008, 1,849 * ireninsendl 
751) 06; 001) 260) * —. — 
3,657) .31, .003) eat} * RR 
8,210/ .70| .007| 2,324) i 
| } | 
124,817|10.66| .107, 28,910) 24,250 4,151).......... 
119,200|10.18| .101| 27,277, 24,250, 4,092] 91,016 
29,038| 2.48 .025) 6,298 2,976 975).......... 
24,276] 2.07| .021| 5,167 2.976, 834) ‘11,988 
ne " .001 ileisidseus Bey Sere 
| 
457| .04)..... a ee a See 
244) .02)..... of SEE Ee eee 
24,003) 2.05) 021) 6,014, 3,244) 552).......... 
18 ,002! = 015| 3,638} 3,187| 353] «11,988 
| | 
6,071; .52) .005) 1,681 238 eee! 
6,284, .54 .005| 1,972 491) eee 
3,755, .32 .003 1,284 211 117 
8,095 .69 .007 2,522 519  481).. 
6,056, .52 .005 2,094 421 282)... 
14,020| 1.20 .012 3,929) 1,741 SERS 
4,260| .36 .004 1,224 183 258).. 
4,603) .39 004 1,028 25 41).......... 
8,095 .69 007, 2,110 * | 234).......... 
5,973, .51 .005, 1,086) 267° 184)... 
15,636 1.34 013} 3,959 1,713, 528).......... 
12,446, 1.06, 010, 3,226) * 435] 4,910 
3,950 .34 .003 963,127, at 


- excl 
nae ___Sive estimates by SALES _RARACERER, 
EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
GD TISING 
ESTIMATES CONTROLS 
| Net % lous 
G | _N Dollars | USA | y 
ross et | ars | of 
Deere Dollars | % % . . Po- Ma. 
0 0 er n- et 
thousands) thousands) | State| USA | Family | sands) tial = In 
ee a dex 
15,821 14,222) .90| .008, 4,741, 3,644) .008 | 114 
24,124] 21,686 1.37) 013 4,614 17,497) 014 117 
3,694, 3,321, .21 002 4,151; 3,741] 002 | 100 
9,744) 8,750.55 .005' 3,504 9,230) 006% 
35,789) 32,172) 2.03| .019, 4,125, 10,965) .020 | 105 
24, “ 21,974| 1.39) 013, 4,484)........ 014 | 127 
542,579 487 ,743 30.79 ial 5,820, 8,190] .266 134 
518,401} 466,012/29.41| .272|  6,068|........ 254 | 140 
4,337, 3,899) .25 .002 3,249} 3,953} .003 | 100 
10,471 7 69} .006) 2,942 6,709] .006 | & 
| | 
9,458} 8,502) .54) .005| 4,251, 4,630) 004) &@ 
6 ,069 5,456) .34 -003) 3,637; 5,081) .003| 75 
12,083 10,862) .69 aa 4,178, 5,940} .006 | 109 
36,670) 32,964) 2.08| .019| 3,878) 12,004] .019 | 95 
19,912} 17,900] 1.13} .010, 4,366)........ O11 | 122 
5,007}  4,501/ .28) .003)  4,501| 4,820) .003 | 100 
2,962, 2,681 17) 002) 3,351| 1,533 002 | 100 
3,310) 2,975 -19) 002; 4,250 2,730} .002 | 100 
1,228) 1,102, .07| .001/ 3,673, 922) .001 | 100 
6,057 5,445 34 003) 3,889, 3,973] .003 | 75 
41,254, 37,085 2.34| .022 3,988) 8,455] .024 109 
38,036] 34,192) 2.16) .020, 4,328)... 022 | 122 
8,502) 7,643, .48 .004, 2,940) 7,755} .004 | 67 
4,494 4,040; ad .002) 2,625! 4,997] .003 | 75 
| | | 
1,854) 1,667) .11| .001, 2,778, 1,349) .001 , 50 
5,663, 5,091, .32) .003| 3,384, 4,288] .003 | 75 
13,424 12,067 76, .007| 3,261 10,147] .008 | 
| | 
rf 
1,147, 1,031, .07| .001, 2,578 496] .001 100 
6,391 5,745.36) 003, 2,872 4,642] .003 | 
19,801, 17,800) 1.12| .010) 4,341, 6,382) .010 | 100 
| 
7,690) 6,913.44 004 3,142, 4,709} .004| 
8,305, 5,668, .36 003 3,149 5,169} .003 | 7 
7,133} 6,412) 40) .004 © 4,008 © 5,595] .005 | 125 
| | | j 
2,054, 1,846| .12 001) 3,077 1,849 al 0 
4,707, 4,231, .27, .002, 3,846 3,583] 003 | 100 
11,884 10,683! .67, .006, 2,671 11,090) .007 | 7 
169,218 — 9.60 .089 4,652 12,244] .092 | 123 
166,202} 149,406] 9.43| .087/ 4,789|........ 087 | 126 
32,087| 28,844) 1.82 017, 3,846, 10,676) .020 105 
22,750| 20,451) 1.29| .012/ 4,000)........ O15 | 125 
1,798, 1,616] .10 001, 4,040 1,304) .001 | 100 
| 
1,037} 1,023, .06, .001/ 2,046 -" .001 | 100 
884 795] .05)..... 2,650, 1,010).......)....- 
28,737| 25,833 1.63, 015, 3,638 «=9,027| .017 | 100 
17,817 a 1.01) 009) 4,449)........ O11 | 122 
| 
10,257) 9,220} 89 .005 3,688) 7am 005 | % 
8 802 7,912} .50 .005 3,956) 5,880) .005, % 
6,748} 6,066) .38 .004 3,568 4,414) .004 & 
13,909, 12,503) .79| .007, 4,311, 6,236] .007 | 100 
10,257/ 9,220, .58| .005, 3,546) 6,560) .005| 8% 
20 ,286 18,236 1.15, .011|  3,880' 10,327] .011 | 100 
| | 
6,861 6,168, .39 .004 3,084 4,692] .004| ® 
5,843 5,253.33, .003| 4,378, 5,455) .003 | 100 
12,111 10,887, 69, .006, 4,536, 6,794} .006 | 12 
8,574 7,708 .49, .005 3,351 7,831) .005 8% 
21,313 19,159, 1.21| .011/ 3,832) 11,711) .012, % 
11,637, 10,461) .66 .006) 4,023)........ 007 | 117 
6,577  5,912| .37| .003, 2,687, 6,255] .003, 8 


———— 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
SALES MANAGEMENT 


ne ES 


Bigger and Better 


than Ever By 
Nearly 25% 


Yes—this accurate Consumer Analysis is here again, 
ready to help you evaluate the rich Nebraska-South- 
western Iowa market , . . ready to help you with your 
1948-1949 advertising plans. 


This complete study contains valuable information on 
buying habits and brand preferences of 82,826 metro- 
politan Omaha families. It shows what they buy and 
where they buy. It offers comparisons with 1945, 1946 
and 1947, including trends and changes in both con- 
sumer buying and retail distribution. 


Get your copy of the 1948 Consumer Analysis by 
writing today, Please send your request on your business 
letterhead to our national advertising department, 


ER 
5) An 


Reveals Buying 
Habits and Brand 
Preferences of 82,826 
Greater 

Omaha Families 


Includes over 200 questions on food, soaps, cosmetics, 
tires, gas, oil, alcoholic beverages, tobacco, small elec- 
trical appliances, radios, paint, wallpaper, anti-freeze, 


etc, 


COVERS NEBRASKA AND 8.W IOWA 


maha 


WORLD-HERALD 


Owners and Operators of Radio Station KOWH and Nebraska’s Pioneer 
Station KOAD 


National Representatives, O'Mara & Ormsbee, Inc. 
New York, Chicago, Detroit, Los Angeles, San Francisco 


Member American Newspaper Advertising Network 


Net Paid Circulation Average, March, 1948 — Daily, 233,115; Sunday, 238,590 


MAY 


Other newspapers 


conducting Consumer 


Analysis 


surveys: 


Milwaukee Journal, Columbus Dispatch, St, Paul Dispatch Pioneer Press, Philadelphia Bulletin, 
Indianapolis Star, Fresno Bee, Modesto Bee, Sacramento Bee, Illinois Newspaper Markets. 
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NEBRASKA — (Continued) 


The ““SM"’ symbols mark original, 


+ St. Cloud is in Benton, Sherburne and Stearns County. 


= 
exclu. 
sive estimates by SALES MANAGEMENT 


Before using these figures, see 


SALES MANAGEMENT 


POPULATION RETAIL SALES—1947 WHOLE. EFFECTIVE BUYING INCOME—1947 SALES. 
ADVER- 
ESTIMATES TISING 
SM Be yD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES ; J 
CITIES THREE STORE GROUPS| 1947 | Net | % \Quam 
Fami- (in thousands of dollars) Farm of | ity 
Total lies EXD Gross Net | Dollars | USA | of 
(in Y Oo (in Dollars % % Estimate | Dollars Dollars % | % | (in Po- | Mar. 
thou- of of  thou- in of of | General Dollars (in (in of | of Per thou- ten- — ket 
sands) State USA sands)|thousands) State USA Food Mdse. | Drug (in thousands) | thousands) State USA | Family | sands) tial In- 
a thousands) ashy ' | ms 5 dex 
Red Willow 11.9) .91| 008 3.4] 14,069 1.20) .012) 3,256 = * 435)..........] 19,202 17,261. 1.09) .010; 5,077) 4,612) .010 | 1 
MeCook........00 8.4 64, 006, 2.4) 12,226 1.04! 010, 2,492, 2,008 353] 6,304] 14,363 12,912 .81 .007, 5,380........ 008 133 
Richardson.......... 16.8 1.29 .012, 4.6] 14.788 1.26 .013 3,837 1,937, 622)..........] 20,158 = 118,121 1.14 .011, 3,939 10,147] .012 100 
NE \ sccuiay teed 3.3) .25 .002) 0.8] 2,595 .22 002 413........ * 4,080 3,668 .23 .002 4,585 2,078) .002 1m 
Ns cuatiad 13.8, 1.06) 010 4.4) 9,711.83, 008 +=2,751) 394) 15,065 13,543.85 .008 3,078 7,917] .009 w 
Sarpy....... 12.1, 93) 008 3.3] 3,884 .33 003 902...... | 8,145 7,323 .46 .004 2,219 6,647) .005 & 
Saunders 17. . 1.37, 013 5.1] 11,506 .98 .010 3,226, 590 19,602 17,621 1.11 .010) 3,455 13,094) .o11 
| | | | } } 
Scotts Bluff.......... 36.7 2.81, .026, 9.6] 43,322 3.70 .037 8,102 4,465 53,419 48,021 3.03 .028 5,002 20,142] .030 15 
Scottebluff......... 15.5} 1.19] 011) 4.2] 26,643, 2.28) 023, 5,105, 3,889 24,252} 21,801) 1.38| .013| 5,191|........ 016 | 145 
Seward. . 12.5, .96| 009, 3.5] 7,964 .68 .007, 2,462 491 13,909, 12,503.79 .007, 3,572, 9,187] .008, 
Shoridan........0... 9.3) .71| 006, 2. 10,266, .88 .009 2,278 674 11,427, 10,272.65 .006| 4,109 6,600) .007 117 
| | | | 
Sherman............ 6.3, .48) 004 1.6] 3,215, 27 003, © 994,188 5,663 5.091 .32 003) 3,182, 3,505] .003 75 
oi clos aaa 3.3, .25| 002 816) .07, 001 20 * 2,168, 1,949.12; .001) 2,436) 4,402) .001 
Stanton..........eef 6.1) .47| 004) 1.8] 2,595) .22 002 = B41... 4,723, 4,248.27, .002 - 6,917] .002 » 
ie... susaaeend 11.2, .86, .008 3. 7,818 .67, 007, 2,262 323 11,570 10,401.66, .006, 3,250 6,567] .007 
Thomas............. 1.3.10 001, 0. 947, .08 001 200 = * 1,455 1,308 .08 .001/ 3,270/ 899] .001 1% 
Thurston............ 8.4 .64 .006 2. 4,880) .42 .004 963........ 7,974 7,168 .45 .004 3,413, 7,484) .004 & 
| | 
We si scennnaien 7.3, .56, 005 2.1] 4,603, .39 .004 1,130, 464 7,004 6,296.40 .004 2,998 4,692) 004 
Washington.......... 10.3, .79 0072. 6,169, .53, 005 1,621 = * 10,400 9,349.59) .005. 3,339) 8,613) .006 | & 
Wayne...........606 9.0 .69 .006 2.4) 6,496 .55| 006 1,651 674 10,228 9,109, 57) .005 3,793) 10,660] .006 1m 
Webster 6.9, .53 .005 2.1) 5,027, .43 .004 1,468 «=. 286.14. 8,033, 7,221.48 an 3,439, 5,062) .004 
Wheeler...........+. 1.7, .13 001 =. 473| 04)... RSE Bee. 942 a7 08)..... 2,118} 1,678).......|.... 
tna ict 13.6 1.04 .009, 4.0} 11,702 1.00 .010, 2,843, 1,151) 383}... 18,203, 16,363 1.03 ‘o10 4,091/ 8,778) .010 11 
Total Above Cities....] 514.3 39.39 .358 152.2] 636,888 54.39 .542 142,794 91,849, 21 ar 1,286,093] 903,220 811,94256.24 473, 5,335!........ aT | 132 | 
State Total.......... 7 | 1305.7,.....| .908 370.5} 1,170,892 996, 287 686 129,030 38, g27| 1,550,552] 1,762,827| 1,584,680.....| .924 4,277| 609,883) .942 | 10 
NEB R ASKA— Metropolitan County Areas 
Linssin....00--..08 6) 07.8).....) 075| 32.7] 124,817. 107| 28,910) 24,250 4,151).......... 169,218) “152,1 17). wea 089) 4,652|........ 092 | 12 
Omaha-Council 
-_ Bluffs. .- B84] 353.9)... 246 103.3] 389,639). 324 98,463, 50,320, 13,644]... 656,958 594,575,..... .347,  5,756........ 320 | 190 
MI N N E SOTA— Counties and Cities 
Aitkin...........) 14.6 50 010 3.9) 8,568, 31) 007; 1,681, 368 end "10,125, 9,065.28 .005, 2,324 4,809) .007 7 
Anoka 26.8} .92) .019| 7.2) 11,275 .41, 010 3,631) 544, 213)... 14,809 13,259 41 .008 1,842 5,112] .011 58 
ee 23.9 82 017, 6.0] 14,212, .52| 012 3,378| 2,016, 17,366, 15,548.48, ” 2,591 7,777] .011| 6 
| | | | | | | 
Beltrami............ 27.4. 94 019 7.1) 19,908 .73, 017 5,256, 1,553 -scse[ 19,543) 17,497) 54) 010) 2,464) 3,602] .014 | 
Bemidji........... 14.3} 49) 010 4.1] 15,827) .58| .013| 3,667 . | 8,731] 11,511| 10,306) .32| .006| 2,514)... 009 | 
ed 16.3) 56 011 3.7] 9,945 .36 .008 2,566, 208) 13,452) 12,044 .37, 007) 3,255, 5,419] .008| 73 
t8t. Cloud | } | | | | 
(See Stearns Co.) | | | | | 
Big Stone 9.9 .34 007 2.5] 9,798, .36 008) 2,023; 544, 199)........ 12,819) 11,477, .36, 007, 4,591) 6,713] .007 | 1 
rae | | | = | 
| 
Blue Earth ........ 33.8, 1.16 024 9.3] 42,786, 1.56, .036, 8,327, 5,523) 1,068).......... 47,408) 42,446) 1.31| .025 4,564) 18,031] .028 | 117 
Mankato 19.5] .67| O14 5.5] 33,844) 1.23) .020| 6,323} 5,490) 25,464] 31,859] 28,524! 88] .017| 5, 186)........ 020 | 148 
Brown .... 27.7 95) 019 7.2) 23,534, .86| 020) 4,697, 1,585) 724)... 26,419) 23,654 ni 014, 3,285) 13,770) .017| # 
New Ulm.......... 10 8] .37| 008, 3.0) 12,449] .45) .010| 2,782 1,328| 5,373] 11,783) 10,550) 33) .006)3,517]........ 008 | 100 
Carlton 23.9 82, 017, 6.2} 16,839, .61| 014) 3,179 729 20,208, 18,093! .56| .011| 2,918, 4,680) .013| ™ 
_ ee | | | | 
Re 17.8 61, 012) 4.4) 12,161| 44) 010, 2,222) 128) 16,087, 14,403, 45) .008) | 3,273) 11,892] .009| 75 
SERRA Re 16.6 57.012} 4.3) 9,141.33) .008) 2,963] 289] 213)......., 10,519, 9,432} .29) 006) 2,193, 3,525] .008| # 
Chippewa 16.6) .57 .012 4.2) 16,247; .59| .014 3,306) 1,665 285).......... 18,377, 16,453. .51| 010! 3,917) 11,388) .012 | 100 
Montevideo 7.3| .25| 005 2.0) 11,438 " 010) 2,348} 1,665) . a 10, 102! | 006} 5,051)........ 007 | 140 
| | 
| | | | 
Chisago. 12.8) 44, 009 3.5) 7,927; 29) 007, 2,167, 176199)... 10,594, 9,485.29} .006| @,710/ 7,151] .007| 
Clay... 28.6) .98 020 7.2) 20,876, .76| .018, 5,348, 496, 383)... 25,695, 23,005] .71| .013| 3,195, 10,923] 016 | 
Moorhead.........). 13.4] .46| 009, 3.7] 14,091! .51| 012) 3,974 . 10,761] 13,593} 12,170.38 .007| 3, 289/........ 009 | 100 
© SM, 1948. *Withheld to avoid disclosure. 


explanation page 18. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not 
be reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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te 'W THIS AREA... 
iF oF THE OMAHA 
| | | : AUDIENCE: 
. sox ay 
1a AaS. | 
ii a t IDENISON- ‘pie 
ta _ alts MILES 11 O 
>| 1m 4 P ‘ | | | 
By FAS peATLANTIC 
Ta GRAND _ WA oweeers son fh les mus —T 
ISLAND-4cee"= e°RED.OA - 
| 2 125 MILES, it} PRED OAK 


NIE BRIASKA ine” 
BEATRICE MS Ss olu-R_. 


iH BH FI 1 ae | i a UR 


— 


No Other Station A A cae cl Half 
a As Much Audience in This Area 


Write for WOW’s 1948 coverage presentation—most 


i 


& complete brand new fifty-page study. 
140 
" RADI “ye 
6 | a *All-rated periods * xk All-rated periods 
9 | = Average Conlan Surveys 1946-47: Average Hooper Since Nov. 1, 1945 
page +” 


oF ES IM 
JOHN J. GILLIN, JR., PRESIDENT al 
al - JOHN BLAIR, REPRESENTATIVE 
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FREEBORN 
\. COUNTY 


Shoot Straight, and don’t ignore 
THE RICH MARKET IN SOUTHERN MINNESOTA 


where Prosperous, Diversified Industry thrives 
in a Rich Agricultural area second to none. 


The Evening Tribune 
with nearly 50 years of 
Daily Service, bringing to 
over 8600 families (ABC) 
of Freeborn County, up to 
the minute nuews of their 
community and of the 
world. 


Over 50% 


of Freeborn County's Buying is 
done in Albert Lea, 


“The City That Plans Its Future" 


The Evening Tribune...Albert Lea, Minnesota 


MINNESOTA — (Continued) — 


COUNTIES 
CITIES 


Cottonwood 
Crow Wing 
Brainerd 


Dakota 


So. St. Paul 


Dodge 
Douglas 


Faribault. ; 

Fillmore 

Freeborn 
Albert Lea 


Goodhue 
Red Wing 

Grant.... 

Hennepin. . 


Minneapolie 


Houston 
Hubbard. . 
Isanti.... 


Itasca 
Jackson 
Kanabec 


Kandiyohi 
Willmar 
Kittson 


Koochiching. . 


Lac qui Parle 
Lake 


Lake of the Woods. . 


Le Sueur 
Lincoln 
Lyon 


MeLeod.. 
Mahnomen 
Marshall. . 


Martin. .... 
Fairmont. . 


© SM, 1948. 


yD ESTIMATES 
1/1/48 


8,186] .19| .004] 1,229| 080) 


790 ,445|28 .83) .672 


The “SM” symbols mark original, exely- 
sive estimates by SALES MANAGEMENT 


RETAIL SALES—-1947 


yD ESTIMATES 


4 oO | | 
€ 0 


of | of | General 
thousands)! State, USA| Food | Mdse. | Drug 


08) .002 ee | 


32} .007; 1,807 176 
d 2,132 2 
26} .006| 1,897 832) 
82} 019) 7,081) 1,585) 
40} .009| 2,330,513) 
-19|} 005) 1,156 128| 


80 = 4,408; 2,337) 


84) .020; 4,353) 2,176 
52} .012} 2,692 sd 


THREE STORE GROUPS 
(in thousands of dollars) 


427 
> 


| 189,203 156,306) 25,850 
749 545/27 34) se 177,140] 155,528] 24,465) 1,622,048 


327 


13,866; .43) .008' 3,748 
25,273| .78| 015, 3,009) 3,016) 018 #& 
14,633} .45) .009/ 3,252/........ .012 | 100 


19,233) .59) .011) 3,771)........ 


30,458; .94) .018) 3,542) 15,400} .021 
12,305; .38) .007}, 3,516)........ 


10,563} .33) .006} 2,934) 10,016} .007 


3,715] 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ae 
ING 
SALES SM ESTIMATES CONTROLS 
1947 | | Net To — \Qual- 
Farm of ity 
Net Dollars | USA af 
Estimate Dollars % % (in Po- = Mar. 
Dollars |} (in | of | of | Per thou- | ten- — ket 
(in thousands)’ State| USA | Family | sands) tial In 
thousands) dex 


2,349.07) .001| 3,915 


6,287] 16] .003 — 3,351] .004| #7 


35,318] 1.09) .021/ 2,919! 11,839] .025 
12,997} .40| .007| 2,888]........ 010 


% 
83 
8,791) .27| .005| 2,664) 9,474) .006 67 
8% 


17,471|  .54| 010, 3,296) 9,859] 012 


22,437; .69) .013) 3,619) 21,204) .015 | 8% 
20,383) .63) .012; 2,998) 17,319) .014 7% 
34,346) 1.06) .020) 3,733) 19,198] .022| 8 


8,538) .26) .005) 3,415) 7,064) .006 
1,055 ,436/32.57) .615) 5,771) 15,895) .596 
1,018 ,028/31.41) .594) 6,122)........ .564 | 148 


1 
6,629} .20) .004) 2,550) 2,373} .005| 7 
7,381} .23) .004) 2,307) 5,178 006 | 67 


24,952) .77| .015) 2,936) 2, 018 


| 78 
13,231) 41) 008) 3,393) 14,836 009 | 82 
5,455) .17 = 2,182) 4,864) .004| 87 
24,946) .77| .015) 3,371 na O17 | 
12,075) .37| .007; 3,659]........ 009 | 113 
9,018} .28| .005} 3,607; 10,144) .006 | % 
14,193; .44) .008) 3,154 ead 010 9 

| 

11,137} .34) .006, 3,094) 12,900) .008 7% 
8,948) .28| .005| 3,890 354] .005 | 100 
2,474) 08) .001) 2,062) 1,601} .002| 8 


20 ,409 | 012) 3,711) 14,112] .015 | 1 

; 87 
3,618, .11) .002) 2,261; 2,641] .003| 6 
10,700) .33) 006) 2,816) 11,953} .008 | 67 
22,684) .70| .013, 3,437, 21,604] .016 89 
9,458] .29} 006] 3,261|........ .008 | 114 


*Withheld to avoid disclosure. 


An index to advertisers appears on page 554. 


SALES MANAGEMENT 


EE 


a 
€ 


——— 


Before using these figures, see explanation page 19. 


—- 


Each DOT represents 10 of 
the 551, 


who regularly read the 


‘| Minneapolis Sunday Tribune 


© © 8) 7] Pe aid Le 12S 


ket ee sai 
re | 


4); 97 ~<T = S" North Dakota : 


ld 
= 
8s 
som ae 


South Dakota 


Only 8 cities in the United States ... 
have Sunday newspapers with 


larger circulations than the 
ea ia coe Minneapolis Sunday Tribune 
| : 551,155 sae etre 
im | Minneapolis Star and Tribune 


MORE THAN 550,000 SUNDAY + 425,000 DAILY 
John Cowles, President 
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COUNTIES 


CITIES 


Meeker 
Mille Lacs 


Nobles 


Norman..... 


Fergus Falls. ..... 


Pennington. .. 


Thief River Falls. . 


eee 
Pipestone...... 


Polk 


Ramsey 

St. Paul 
Red Lake 
© SM, 1948. 
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ort 
unless its de- 
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y ST PAUL MINN 


UI * 


presIO 


NEW YORK 34 
CHICAGO Wrigley 


Madison 


Bid 


POPULATION RETAIL SALES—1947 — 
ESTIMATES 
CLD i ELD estimates SALES 
THREE STORE GROUPS 1947 
Fami- (in thousands of dollars) 
Total lies 
(in % % (in Dollars % % Estimate 
thou- of of  thou- (in of of General Dollars 
sands) State USA sands)|thousands) State USA Food Mdse. | Drug (in 
thousands) 
19.2| .66| 013] 4.7] 13,178] .48| .011| 3,162 624) i Se 
14.9 61 010) 4.0 11,274 .41 010 1,752 368 242 
26.8, 92 019 6.3 15,000 .55 .013; 3,306) 1,121 es 
44.0 1.51) 031; 11.5 34 629 1.26 029; 8,545) 3,617 1,094 anes 
29.7; 1.02) .021) 7.9 25 ,452 93) 022 6,612 3,522 1,009 7 ,302 
4.6 50 010 3.4 8,780| .32, .007; 1,463 ° ree 
19.0) 65) .013) 4.8 9,272, .34 .008 2,727) 464 127 
23.6) .81) 016 6.0 20,695' .75 017; 3,577, 2,529 369] vas 
9 0) 31; .006, 2.5 13,907; .51) 012) 2,258 ° 256 6,144 
12.8, 44 009 3.1 8,764, .32 007; 1 ,752\ 368 ERR ee 
| | | 
49 .3 1 .69) 034, 13.2 47 892 1.75, .041, 8,465 6,814, 1,941). ae 
38.2) 1.31) 026 10.5 42,289 1.54) .036 6,957; 6,783) 1,922 10,174 
51.3) 1.76 036) 13.0 30,443, 1.11, .026) 6,864) 3,505 ee 
13.4; .46| .009| 3.7 15,495) 57) .013) 3,215) 2,929 369 13,261 
13.1 .45| 009 3.3 12,441, .45) .011 2,764 2,817 285) Srawaain 
8.2} .28| .006| 2.2 11,707; .43) .010; 2,294) 2,817) a 12,504 
| 
19.2) a 013, 5.1 11,045 .40 009) 2,348 416 re 
14.3; 49) 010; 3.6) 14,360 .52) .012; 1,878 688 _ RES 
35 6) 1.22) 025) 8.7 27,309, 1.00 .023' 6,666 1,328 See 
| | | | | 
| 
13.1} .45) 009, 3.2 7,565) .28 .006) 1,878) 320 170 
346 .2'11.87, .241| 98.4) 476 ,193,17.37 405) 109 683, 121,940, 12,127].......... 
339 2:11.63 236 96.4 465,241/16.97) .396) 106,818) 121,454) 11,937 508,701 
7.0 24 005 1.6 4.151 .15 .004 704 . - 


Withheld to avoid disclosure 


Ave., DETROIT Penobsco | 
MINNEAPOLIS Wesley 


9g. 


+ Bids. 


=STANDARD TIME st 


ST. PAUL Dispatcn 


Temple 


point of destinats 


Bldg. 


Bldg 


The *‘SM’’ symbols mark original, exclu- 


> _ sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1947 SALES- 
VER- 
SM) TISING 
ESTIMATES CONTROLS 
an — | 
| | Net | % |Qual- 
Farm of ity 
Gross Net Dollars | USA of 
Dollars Dollars % % in Po-  Mar- 
(in (in of of Per thou- ten- ket 
thousands) | thousands) | State| USA | Family | sands) | tial | In- 
a 
| | ex 
15,757} 14,108! .44| .008! 3 ,002| 13,454] .010! 77 
13,199 11,817, .37, .007 — 6,010} .008 | 80 
| | 
| | } 
18,077, 16,185, .50, .009, 2,569, 8,856) 012 | 63 
41,619} 37,262, 1.15 022) 3,240 14,849} .026 | 84 
28,884)  25,860/ 80} 015) 3,273)........ .018 | 86 
12,078! 10,814! .33) .006; 3,181! 12,490] .007| 70 
| | | 
| | | 
11,257, 10,079.31) 006, 2,100, 9,136) .008 | 62 
24 ,247| 21 ,709| 87 O13) 3,618} 18,020) .015 | 94 
10,499 9,400| .29) .005) 310 ee, 007 | 117 
10 ,057 9,004) 28) 005) 8 8,233] .006 | 67 
} | | 
54,647, 48,927, 1.51) .029 3,707, 14,243] .034 | 100 
50,767) 45,533] 1.41) .027| 4,329|........ .029 | 112 
44 ,152 39,530) 1.22) .023} 3,041) 24,216] .026 | 72 
13,466} 12,056] .37| .007| 3,258)........ 009 | 100 
15,441 13,825) 43, .008} 4,189) 4,708] .009 | 100 
9,604 ai 27| .005, 3,909]........ .007 | 117 
| 
12,551 11 237) a 007} 2,203) —— .009 | 69 
17,461 15 633) 48} .009 4,343) 9,495] .010 | 100 
34,019 30,458 -" 018) 3,501) 28,191] .021 | 84 
9.283) 8,311) 28) 005} 2,597, 9,171] .006 67 
611,918) 547,863/16.91| .319' 5,568, 3,284) .329 | 137 
605,187) 541,837/16.72) 316 5,621!..... 324 | 137 
4,972! 4,452) .14, 003) 2,783 3,083] .004 980 


Before using these figures, see 


explanation page 19. 


SALES MANAGEMENT 


SO TS eT 


Fd 


HERE'S WHAT TWO BILLION 


DOLLARS LOOKS LIKE! 


Where the Upper Mid- 
west Shops 
Hub of a Five State Area 


Retail Sales in 
WTCN’s Primary 
Area equal 63% or 
$1,850,420,000* of the 
Minnesota state to- 
tal! 


Add $500,000,000 
WTCN’s Second- 
ary Area— 


GRAND TOTAL—86% 


Retail Sales in 
WTCN’s Primary 
and Secondary 
Areas equal 86% or 
$2,395,622,000 of the 
Minnesota State 
Total! 


WTCN 


* Source of figures: SM Sur- 
vey of Buying Power, May 
10, 1948 


WTCN's Primary Coverage Counties 


Sponsors who started on WTCN 20 years ago are convinced more than 
ever that WITCN AM and WTCN FM hand them a 1939 dollar’s worth 
—even in "48—in the Twin Cities’ rich market area. Sell your product 

. or your service on WTCN, ABC Outlet for the Upper Midwest. 


WTCN—Heard Where Money Talks 


WTCN AM 
WTCN FM 


Call or Wire Us, or Free & Peters, National Representatives 


10, 


“KEY ro Gathan Uiemescta 


MINNESOTA’S TRIPLE MARKET 


INTERNATIONAL — METROPOLITAN — RURAL —87,200 rural con- 
350,000 international visi- 34,000 able-to-buy con-  sumers reside in the KROC 
tors from all parts of the  sumers live and work in the rimary coverage area and 
world visit Rochester every city of Rochester, and spend ave a buying income of 


year and spend $16,800,000. $190,324,000.00 annually. $118,631,000.00 annually. 


RESULT: $386,622,000.00 Effective Buying Income in the KROC Triple Market Area. 
Total Coverage Area has 509,010 Population, 131,347 Families, 117,559 Radio Homes. 


NBC 
EVERYONE DIALS TO KROC Minnesota Network 
Northwest Network 


Southern Minnesota’s Oldest Radio Station ¢ Established 1935 
IN ROCHESTER, MINNESOTA - Nationally represented by the John E. Pearson Co. 


M | N N E S O T A — (Continued) — | _ . 7 . The “SM”’ symbols mark original, excly 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
. SALE ADVER. 
ESTIMATES IN 
CYD 1/1/48 SM ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES l ane | enc weer — aaa oe y 
CITIES THREE STORE GROUPS| .1947 | | Net %  |Quale 
Fami- (in thousands of dollars) CSM o Bw Ze. ity 
Total } lies | ross | Net ars 
(in | % | % | (in | Dottars | % | % | Estimate Dollars Deters % | % | (in Po- | Mar 
thou- | of | of | thou- (in of | of | General Dollars | of | of Per thou- | ten- — ket 
sands) | State USA sands)|thousands) State USA| Food | Mdse. | Drug . =. nementes thousands) | State aad Family | sands) | tial In- 
| | thousands) 
Redwood........ 23.0| .79| 016] 5.5] 17,495] .64| .015) 3,215] 1,585) 298)... 25,023 22,404] .69| .013| 4,073] 17,501] .014| 88 
Renville 24.5| .84 017 5.8] 17,741) 65) 015) 3,126 a 21,835) 19,549). 60) .011; 3,371) 20,254] .013| 78 
Rice... 35.6} 1.22) 025, 9.5) 24,470) .89 021| 4,245, 2,273}. 710).......... 25,327} 22,678} .70 .013| 2,387; 12,044) .018| 72 
Faribault 15.7) .54 any 4.4] 15,416) 56) .013) 1,951) 7 426} 13,176] 12,667, 11,341 35 007} 2,578)........ 010 | 91 
Rock... 9.9) .34 007) 2.5 8 ,583 at oor) 1,716, 1,345) 14)... 10,577 9,470) .29 .006, 3,788} 10,318) .007 | 100 
Roseau. ... 14.3; 49) 010) 3.5 7,993) 29) 007) 1,626) 625, = 242).......... 9,489 8,496) .26, .005, 2,427; 7,152) .007 | 70 
St. Louis... 216.1| 7.41) .150| 61.4) 212,738) 7.76, .181 61,773, 25,498) 6 ,580).......... 261,603) 252,125) 7.78) .147) 4,106] 11,226) .158 | 105 
Duluth.. 123.3| 4.23] .086| 35.0) 127,856] 4.66| .109 36,126) 17,707) 3,953] 228,729) 191,772) 171,698] 5.30| .100} 4,906)........ .100 | 116 
Hibbing. . 20.1) .69) .014) 5.4 23,188) 85] 020] 6,448} 2,913) 864 7,074 29, 005| 25,969] .80| 015| 4,809|........] .o16 | 114 
Virginia 14.6) o0 010} 4.2) 19,955) .73) 017) 5,383) 2,464) 578] 13,861] 21,120) 18,909) .58 an eres 013 | 130 
Scott...... 16.0 55 011; 3.9] 10,700) x 009) 1,897 112 Ne 12,962 11,605) 36) 007, 2,9 em 008 | 73 
Sherburne........ 9.3} .32) 006) 2.5 5,547; .20) .005 1,319) a 1 rr 5,447 4,877, .15| .003, 1,951) 4,140) .004 | 67 
— Cloud | | | 
See Stearns Co.) | | | } | | | 
_ a 15.5) .53 On|) 3.7 9,798) 36) 00s! 1,409) 048 -256}.......... 13,262; 11,874) .37) .007; 3,209) 11,720) .008| 73 
Stearns ..... 69 | 2.38) 048) 15.8) 48,798) 1.78) 041, 11,290, 7,459) 1,179).......... 62 247 65,731| 1.72, 032) 3,527] 22,022) 038 | 78 
#8t. Cloud... 30.9} 1.06] .021) 7.7 31,963) 1.17} .027| 8,148) 6,370 725] 15,033] 31,124) 27,866] .86| 016) 3,619)........ 020 | 95 
Steele......... 21.9} .75| 015) 5.7, 18 ,480) 67) 016} 3,450) 1,009) 492).......... 21 455 19,209) .59) .011) 3,370) 12,084) .013 | 87 
Owatonna... 11.4) .39) 008) 3.3] 12,954) a1| O11) 2,475) * | 327 5,173} 11,972) 1.n19 .33| 006} 3,248)........ .008 | 100 
Stevens 11.4) 39) 008) 2.7 -— 33) .008, 1,536 - aiscsnens 10, “a 9,768! .30) .006, 3,618) 7,745) .007| 88 
| 
Swift... 14.9) ai 010 3.5) 11,735) 43) 010 2,385) 865 _ a 14,919, 13,357 .41| .008, 3,816) 11,475) .009 | 90 
Todd..... 25.1) 86) 018) 6.2 13 589) 50) 012) 3,342, 1,041 ae 17,793, 15,930 49) .009) 2,569) 11,143) 012 | 67 
Traverse 8.2) a 006} 2.0 5,941| .22| 005, 1,066) 368, 114).......... 6,946 6,219 19 004 3,110) 6,108} 005 | 83 
, oF | | | 
Wabasha. .. 17.2, 59) 012) 4.6 neal 44) .010 2,475) 544 _, er 16,435, 14,715, a 009) 3,199} 8,566 mi 83 
Wadena 13.1) .45| 009) 3.3] 10,241 .37| 009) + 688 _, 12,741, 11, pesd .35| 007, 3,457) 4,003] .008 | 89 
Waseca 14.9) 51) O10) 3.9] 11,324) 41) 010) 336) 327).......... 15,740 14,092) A3| 008! 3,613} 9,542) .009 | 90 
ee Pod | 
Washington 29.2} 1.00) 020, 8.0] 19,645 .72| .017| 5,383, 832,488)... 23,902, 21 Ce as or) 2,675, 8,449] .015 | 78 
Watonwan | 14.3} 49} 010, 3.6) 11,964, 44) 010, © 2,692 513 a 16,072) 14,390 008} 3,997) 10,303] .009| 90 
} | | | | 
Wilkin. . 10.5, .36) a 2.5 6,607) 24) .006) 1,986 A See 8,400, 7,521 004° 3,008) 5,960) .005 | 7! 
1 or owe 7 | 
Winona. .... 43.5 a 030| 12.0) 35,680) 1.30) 030, 9,865, 4,818 _ Seer 38.381 34 ,345) os 020| 2,862) 10,718 025 | 83 
Winona. .... 29.2] 1.00} .020) 8.3] 29,151) 1.06) .025) 8,148) 4,771 . 12,918} 29,039) 25,919) .80} 015) | 3,132)........ 019 | 95 
Wright | 28.0; .96| .019| 7.3] 17,183, .63| .015| 3,378) 496, 383}.......... 22,269, 19 oe ni 012| 2,731) 16,380) .014 | 74 
Yellow Medicine. . 17.2) 59) 012) 4.2 11,633) aa) 010/ 2,131) 432) (256}.......... 14,747; 13 ‘203; 4 41) 008 3,144) 14,756] .009 
| | 
PEST [ge Mager grate ween paREEETOM ERS Kya BBEN pPOEDeR | 
Total Above Cities... .|1 ,382 2.6 47. . 962) 399.9) 1,769 644/64 M26)" 1.808) 416 ,387| 339, 308) 50,469] 2,584 972) 2,352,, ae 2,106 087 64 991 1 228 JS ae 1.258 | 131 
State Total. le.o1 916 .3 '2.028) 782.8) 2,741 ,469).. -....|2.831| 639.6 639 ,607| 397 733) 72,210] 3,294,967] 3,619,321| 3,240 a — 1.890 4,140) 888,061] 2.050 | 101 
MIN N E S ) T A — Metropolitan County A Areas 
Duluth-Superior,...38] 264.2)... .183| 74.9) 258,715|.....| .220) 76,917, 29,192) 7,109].......... 360,012, 322,948.....| 188, 4,312)........ 197 | 108 
Minneapolis- | 
Paul ........75)1,073.8...... .747, 308.6 1,326,508)... ./1.129| 315,830! 280,310' 39,384)........ .| 1,888,948 1,673,276... | .975| 5,422|........ 976 | 131 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


* St. Cloud is in Benton, Sherburne and Stearns County. 


298 SALES MANAGEMENT 


It’s Planalyzed Promotion. This exclusive KSTP merchandising service adds the pay- 
off punch to your radio campaign in the important Minneapolis—St. Paul market. In 
all likelihood you have already received KSTP Planalyzed Promotion reports in the 
familiar red folders... most advertisers and agencies in the country have. If you haven’t, 
learn how KSTP Planalyzed Promotion can hasten and increase the effectiveness of 
your radio advertising. Any Edward Petry and Co. man will be glad to tell you how 
Planalyzed Promotion works and how it will work for you. 


KEY STATION FOR THE NORTHWEST NETWORK 
50,000 WATTS—CLEAR CHANNEL + EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
REPRESENTED NATIONALLY BY EDWARD PETRY & CO 
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MINNESOTA 


COOK 
LAKE Zi 


atin 


‘DULUTH 


PINE 


WLLELA\ 


oes 


STEARNS 


1SANT! CHISACO 


SWIFT KANDIYOHI 


ANOKA 


Ri PURE cecccncucccncec ee 
YELLOW MEDICINE *.- : 


REDWOOD ..” ee iF SUEUR TRIE |S 


BROWN . x et Gannnnnon 
. Oy EARTH |WASECA |STEELE |”) 
, wooo WATONWAN.. Monkato OC ee 


PIPESTONE | MURRAY 


ROCK NOBLES JACKSON MARTIN .”.°..".°..".] FARIBAULT’.”.” MOWER FILLMORE"..0.°..°..".] HOUSTON 


Cities shown are those having 
! retail sales of $15.0 million or 
more in 1946 


| Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
[} 1946 Retail Sales $25.0 Million to $49.9 Million apt Oy 


a : Rs 
fejiese Retail Sales $10.0 Million to $24.9 Million Sales MANAGEMENT eve 


SALES MANAGEMENT 


I 
| Vv li = The “SM” symbols mark original, exclu- 
K A N SA S 7, — 7". aoe ae a sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 a EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
| ESTIMATES TISING 
ie CyD 1/1/48 CyD ESTIMATES SALES SM ESTIMATES CONTROLS 
: COUNTIES THREE STORE GROUPS 1947 Net % \Qual- 
CITIES Fami- (in thousands of dollars) | | | } Farm of ity 
| Total lies Gross | Net Dollars | USA | of 
(in ; ‘ in Dollars % % | Estimate Dollars | Dollars % % (in Po- | Mar- 
| thou- _ of of | thou- (in of of General Dollars (in (in | of | of Per thou- | ten- | ket 
sands) | State: USA |sands)| thousands)' State USA Food Mdse. Drug (in thousands) | thousands)! State! USA | Family | sands) tial | In- 
| thousands) | _ | dex 
WER... se eneserees 19.1] .99| .013] 6.0] 14,463) .85| .012/ 3,712; 1,501] 364]... 20,715) 19,026 -80| 011] 3,171] 4,421] .012 | 92 
MOOR... <ccxvces 10.8 .56) .008} 3.2 7,314 .43, .006) 1,591 383 Eee 11 ,324 10 ,466) 44) -006) 3,271; 4,951) .006 | 75 
| SR ca 5s0-cbeard 22.0, 1.14 .015) 6.4 17,623 1.04 .015 5,319 1,732 Ree 25 ,205 23 ,073| .97/ -014; 3,605) 6,987) .015 | 100 
Atchison.......... 12.7 .66) .009} 3.8] ° 15,878) .94) .013; 4,873 . 671 17 ,503 20 ,870) 19,267} .81| .011] 5,070)........ -O11) 122 
| | | | | 
| 
DE, sos 5ccdeeueea 8.7, .45, .006) 2.5 8,796 .52, .007, 2,354 338 eee 10 ,817 8 ,990) i 006) 3,996 8,639) .006 | 100 
% Barton..............] 28.5 1.48 .020) 7.8 28,854 1.70) .025 7,126 3,708) 1,035].......... 35 ,728 32,825 1.38) 019| 4,208) 11,599) .021 | 105 
Great Bend........ 11.2) .58; .008} 3.3 16,995 1.00) .014; 3,795) 3,326 574 5 ,682 20 ,508 18 ,791) = O11| ee -O11 | 138 
0 ere 21.2 1.10 .015) 6.6 16 ,954 1.00) 014, 4,540, 1,533 Ree 24,710) 22 ,597| 95) -013) 3,424) 5,929) .014 |) 93 
Fort Scott......... 11.2) .58 .008} 3.6 14,953, .88) .013| 3,926 1,456 574 5 ,625 o- 17,126} .72) _— STG .ss0%000 010 | 125 
| } | | | 
BN iescts aes econ 16.4 .85 .011) 5.0 13,078 .77 .011; 3,232 1,993 _ eee 20 ,728 19,032) 80! L011! 3,806) 12,117) .011 | 100 
| | | } 
AR 34.5 1.79 .024) 10.1 31,570, 1.86 .027, 8,418 2,406 Ere 41 ,683 38 296, 1.61) .022) 3,792) 11,038) .024 | 100 
Ei Dorado......... 12.3 64, .009 3.6 17,774; 1.05} .015| 4,308 2,177 154 5,140 17 ,757) 16,413; .69) .010 fo ere -O11 | 122 
Ee 5.4 .28 .004) 1.6 3 583 21) -003, 1,044 . eee er 6,241) 5,709) = -003; 3,806) 6,479} .003 | 75 
Chautauqua ......... 7.9 .41, .005) 2.3 6,286 .37 .005 1,342 231) ticesenaen 7,413, 6 ,898 28) -004; 2,999) 2,557) .005 | 100 
a 28.9| 1.50 .020) 8.5 15,978, .94) .014 6,015 781 ee 23 694) 21,646 .91) .013) 2,547; 3,734) .015 | 75 
Cheyenne........... 5.6 .28 .004) 1.5 4,674 .28 .004 828 291) ry 7 ,032| 6 ,422) 27 004; 4,281) 6,363] .004 | 100 
| } | | 
Ee 3.9, .20, .003) 1.1 3,892) .23) .003, 779 154 ee 5,253) 4,757| .20| 003, 4,325) 5,785) .003 | 100 
BGi cs cherereda 12.1; .63 .008) 3.5 12,280, .72 .010 3,133 1,042 ee 17 ,340 15 937) 87, 009 4,553) 7,610) .009 | 113 
DR a cxcccvenevend 16.0 .83 .011) 4.7 15,343, .90 .013) 3,680 2,253 ere 23 ,214| 21,408 + .90) - 4,555, 7,677] .012 | 109 
4 | | | | 
- 
BN ax dae peau ean 11.4, .59 .008) 3.5 8,599, .51) .007, 2,834) 414 WA sessaws 12,609 11 685) 49) -007| 3,330} 6,350) .007 | 88 
Comanche........... 4.0 -21 .003) 1.1 3,621, .21| .008 1,011 201, - 184].......... 4,744 4,285, 18) -002; 3,895) 5,570) .003 | 100 
eee 36.8 1.91 .025) 11.2 37,341 2.20) .032; 9,693; 5,962) 1,091].......... | 53 ,075 48 ,762 2.05) 028 4,354, 9,137) .029 | 116 
Arkansas City..... 13.5; .70) .009} 4.3 18,483, 1.09} .016) 5,038! 4,016} 602 16 ,276 24 ,468) 22,597; .95) .013) 5,255]........ -013 | 144 
Winfield........... 10.0, .52) .007} 3.4 16 ,356 -96| 014, 3,680 a 448 9,151 19001 17,364, .73) .010) 5,107)........ -O11 | 157 
| | | } 
y IR 5 cs vensene 50.4 2.62 .035) 15.8 41,923, 2.47, .036; 11,450) 4,690, 1,386).......... 57 ,217 52,568 2.21; .031; 3,327} 4,573) .033 | 94 
| | 
g ees 25.0) 1.30) .017) 8.5 29 ,053) 1.71) 025) 6,911; 4,123 994 25 ,627 32 ,042) 29 ,495| 1.24 017) ee -} .019 | 112 
eer 6.5, .34 .005) 8.8 4,121, .24) .004) 1,078) 414 ee 7,935) 7,369 .31) .004) 4,094 5,646) .004/| 80 
Dickinson 22.7, 1.18 .016) 6.6 19,300 1.14 .016) 5,685) 1,793 SD seaaconss 29,172) cate 1.13) .016) 4,073) 10,921) .016 |. 100 
| | 
Doniphan............ 11.9, .62 .008) 3.5 5,276 .31) .004 1,872 * 7 ee 9 ,983) 9,277 39 005) 2,651; 7,350) .005 | 63 
DR <6 e toatl 28.3, 1.47 .020) 8.9 33,777, 1.99) .029, 7,059' 3,449) 1,091}.......... 43 ,495| 39 961, 1.68 023) 4,490, 6,436) .024 | 120 
Lawrence.......... 17.5) .91| .012) 5.9 28 ,981| 1.71) .025| 5,982 *- | tae 9 ,850 29 ,665) 27 ,262| 1.15] .016) 4,621)....... -| .018 | 150 
y anes! 6.2 .32 .004 1.8 — 27 004 1,475 383 ee 8 ,147| 7,379) .31 004; 4,099) 10,130) .004 | 100 
| | | 
# Pe terree 7.1, .37, .005; 2.2 4,415 .26 .004 1,227 230 ee 6 ,650 6,184 -26| .004, 2,811; 3,229) .004| 80 
= ere 17.5} .91) .012) 4.2 14,659.86) .012) 3,811) 2,146 rere 20,208) 19,267) -81) .011) 4,587; 7,389} .012 | 100 
IDL. i+ sseeaaan 9.8 .51 .007) 2.7 6,613 .39 .006 2,485 445 ee 11,071 10,228, .43) .006) 3,788 6,662) .006 | 86 
| | | | 4 
Pere 12.3, .64 .009) 3.5 14,121.83) .012, 2,966 1,394) re 18,116) 16,651; .70! .010; 4,757; 9,353) .010 | 111 
Garden City....... 8.5) .44) .006) 2.5 13 697) .81) .012) 2,884) 1 383! 322 4,397 13 539) 12,442) 52) . ae. ere -008 | 133 
ee 19.3 1.00 .013) 5.5 21,141, 1.25 .018; 4,889 4,536 ee 32 688 29,971| 1.26, .018| 5,449) 16,142) .017 | 131 
Dodge City........ 10.6 .55) .007) 3.6 17,822) 1.05| .015) 4,209) 4,460 587 9 ,780 18 ,768| 17 ,248| 73| .010 eer -O11 | 157 
Franklin 20.8 1.08 .014) 6.5 17,493, 1.03 015) 4,889) 1,501 eer 29 ,992 27 ,592 1.16) .016 4,245 6,830] .015 | 107 
Ws Svccsceoss 10.4. .54) .007) 3.3 14,082) .83' .012) 3,811 ™ 615 8 ,623 19 ,915 —_ 77 out] SS ae O11 | 157 
| 2 Boe | -_ 
| isd icasmascous 15.2, .79, .010) 4.6 12,314.73 .010| 3,463 1,564) eee 18 ,625, 17,126) -72, .010; 3,723; 2,807) .010 | 100 
__ _ SR 4.4 .23 .003) 1.1 2,411, .14) .002 579 git Perey 3,840) 3 568) 15 -002; 3,244) 4,191] .002| 67 
ee 5.4 .28 .004, 1.5 2,508 .15) .002 680 ss We skscesses — 4,044) .17| 002; 2,696 4,638) .002/| 650 
| | 
| ET 3.1 .16 .002 8 1,352, .08 .001 365 : " passes ewe 2,795) 2,613 1) 002) 3,266) 3,296) .002 | 100 
| Gray... 4.8 .25) .003) 1.2 2,607 .15| .002 779 ° ree 4,688, 4,279, .18| .002) 3,566) 11,443) .002| 67 
Greeley 1.9 .10  .001 J 766 .05) .001 216 - S Eacanaewas — 1,189] am -001; 2,378 1,734) .001 | 100 
Greenwood. ......... 14.2 .74 .010) 4.2 12,785 .75 .O11 3,463, 629 eee ree 18 ,442 16,888) .71) .010; 4,021; 7,319) .010 | 100 
Hamilton. .......... 2.9 .15 .002 8 1,976 .12) .002) 647) wa ee er 2,640) 2,379] 10) -001; 2,974 3,904) .002 | 100 
ee 11.0 .57; .008) 3.2 10,408 .61 .009 a 858 mi abate 15 ,433) 14,272) ” d | 4,460 9,830) .008 | 100 
| j | | 
ee 22.1 1.15 .015) 6.3 20,718 1.22, .018 5 ,584| 2,774 er 30 ,514) 28 ,068) 1.18) 016! 4,455) 8,907] .016 | 107 
Newton........... 11.6 .60) .008} 3.4 16,243; .96| .014, 4,409) 2,697) 294 4,354 18,797) 17 ,364| 73) = eee -O11 | 138 
Haskell............. 2.3 .12 .002 6 1,222, .07| .001 365) Webacessss 1,906 1,655) .07, -001) 2,775) 5,841) .001 | 50 
Hodgeman 3.5 .18 .002) 9 1,320 .08) .001 er © Bistacanees 2'997 2,621; .11) .002) 2,912) 9,665) .002 | 100 
| | | 
a 11.7, .61 .008| 3.5 7,084 .42 .006 2,354) 597| eee 11,635) 10,704, .46 -006, 3,058) 5,718) .006 | 75 
Jefferson............ 11.6) .60 .008) 3.5 4,968 .29 .004 1,724) 123 ee 9,093, 8 ,325 35, 005) 2,379) 6,641} .005 | 63 
ee: 10.6 .55 .007) 3.2 5,538, .33  .005 ‘san 383 eee 9,305) 8 ,563 36) -005, 2,676) 8,580) .005| 71 
' | | | 
4. | a, TTT 52.8, 2.74) .037) 15.5 19,561 1.15, .017, 5,701) 291) _ ee 36 ,882) 33,777, 1.42 -020, 2,179, 7,595) .023 | 62 
ig Ss: iscnauedad 2.7; .14) .002 7 1,287, .08 .001 331) * | a EPR? 2,231| 2,141; .09) -001; 3,059} 3,801] .001 | 50 
| Kingman... 10.8 .56 .008| 13.0 8,534, .50| .007| 2,354) 338 See 12,850) 11 ,893 .50| .007) 3,964 9,815} .007 | 88 
— © SM, 1948, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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CHEYENNE RAWLINS DECATUR NORTON PHILLIPS SMITH JEWELL REPUBLIC WASHINGTON ress: | NEMAHA 
| 
SHERMAN THOMAS SHERIDAN GRAHAM ROOKS OSBORNE MITCHELL OME ]JACKSO 2 
JEFFERSON LEAVEN 
Leovenworth KANSAS 
resect CITY 
| 
| WALLACE LOGAN GOVE TREGO ELLIS 
“J ELLSWORTH OSAGE 
GREELEY WICHITA SCOTT LANE NESS RUSH eee: 
oo _ Sidetentes TERTE BITE 
on ieee z. | COFFEY ANDERSON T LINN 
PAWNEE wee re 
HAMILTON |KEARNY FINNEY: ss vr7=-] HODGEMAN STAFFORD }--'-- 
Speers :: [WOODSON |-ALLEN.-:----] BOURBON: 
SSIIISTGRAY EDWARDS :: EEN 2:21: SOUR" 
| sossces FORD : 
Sbedge Cay sg KIOWA TRINGMAN “TWiLSON RRR 
STANTON GRANT HASKELL Dodge ity ::: : z RR 
3: 
MEADE “TctaRK BARGER SUMNER =e “=| COWLEY SSSEiiiiiiscy Paani 
TaORTON STEVENS SEWARD TOMANCHE HARPER ox L auebreramaiel! Ciel SRE pa ia 
CHATAUQUA Beene? eae F 
a Independence <3 : 
Arkonses City Coffeyville 
es) 1946 Retail Sales in Excess of $100 Million Cities shown are those having 
, : retail sales of $15.0 million or Copyright by 
1946 Retail Sales $50.0 Million to $99.9 Million . 
more in 1946 Sales MANAGEMENT 
1946 Retail Sales $25.0 Million to $49.9 Million 
I: | 1946 Retail Sales $10.0 Million to $24.9 Million 
K A N S A S (Continued) The “SM"’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES ae TISING @ 
6yD 1/48 GYD ESTIMATES SALES GD ESTIMATES CONTROLS 
COUNTIES e ————— | 
CITIES THREE STORE GROUPS 1947 Net %  \Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA 
(in ~iF (in Dollars | % | % Estimate | Dollars Dollars | % | % cin Po- | Mar 
thou- of of | thou- (in of of General | Dollars (in (in of of Per | thou- ten- | ket 
sands) State USA sands)|thousands) State USA Food Mdse. Drug (in thousands) | thousands) State USA | Family | sands) tial In- 
= : ___| thousands) | Ss a 
Kiowa 4.8| .25| .003| 1.4 3,192| .19| .003/ 613} 230 SE iconisnid 4,222! 3 ,806| .16| .002| 2,719! 7,058] .003 | 100 
Labette 33.5 1.74 .023) 10.5 24,496 1.44) .021| 6,877, 3,096) i dceensdun 39 ,961) 36 ,631 1.54) 021, 3,489; 5,138) .022 % © 
Parsons 15.6| .81) O11) 5.1 17,588 1.04; .015| 4,540) 2,835) 643 18 ,359 27,453} 25,214| 1.06) .015; 4,944)..... 014 127 
Lane... 2.7; .14 .002 7 2,069 .12 .002 497 ” ™ iciecenees 2,909 2,614 11) -002, 3,734 3,965} .002 10 
| 
Leavenworth 31.8 1.65 .022 9.6 24,271, 1.43; .012, 6,629 3,556) 1,063].......... 45 ,566 41,864 1.76 .026 4,361 5,549) .023 105 
Leavenworth 20.6 1.07' 014) 6.5 21,116 1.24 .018 5,949 ss 938 8,151 33 ,764 30 922; 1.30) .018 4,757)........] .O17 | 121 
Lincoln 7.7, .40 .005, 2.1 4,121, .24) .004 911 . Ee 5 ,888 5,471 .23 .003 2,605 8,104] .004 ® 
Linn 12.1) .63, .008 3.8 6,385 .38 .005 1,690 261 ee 11,126 10,228 .43, .006 2,692 4,801} .006 75 
Logan 3.9 .20, .003 1.0 2,573, .15 .002 795 291 SE 5,310 4,995 .21; .003 4,995 3,247) .003 100 
Lyon 26.6 1.38 .018 7.8 25,751, 1.52 .022 6,810 4,200 1,007).......... 41 ,165 37,820 1.59 .022 4,849 10,197] .021 117 
Emporia 15.0) .7 O11 4.5 22 326 1.31, .019 5 ,685 ° 994 11 ,935 24 435 22 456, .94 .013 i. ae 015 | 136 
McPherson 24.3, 1.26 .017 6.9 21,206 1.25 .018 5,617, 1,655  civeso ans 35 ,569 32,588 1.37 .019 4,723 13,583] .018 106 
McPherson 7.9| .41) .005) 2.4 13 572; .80' .011; 3,530, 1,533 671 7 595 13 ,018 11,893; .50; 007; 4,955)...... .008 | 160 
Marion 18.1, .94 .013, 5.0 13,112, .77, .011 §=2,917 597 Ss fasencet 20 ,700 19,029.80) .011. 3,806 9,301) 012, 9% 
Marshall 20.2; 1.05 .014, 5.9 14,561 .86 .012 4,077 1,885 a 22 ,876 20,932 .88, .012 3,548 11,437) .013, % 
Meade 5.4) .28 .004 1.5 4,707, .28 .004, 1,111 338 ae 7 ,244 6,660 .28 .004, 4,440' 9,164) .004 10 
Miami. . . ’ 12,249 3,496; 1,072) 420].......... 64 
Mitchell 10.8 .56; .008' 3.2 10,147, .60; .009 2,768 904 ee 15,024) 13,796| .58, .008 4,311; 7,817] .008 | 10 
Montgomery. . ee 50.8 2.64 .035, 15.4 47 ,864 2.82 .041, 13,971. 6,743 1,540}.......... 69 ,903) 64,223| 2.70, .038 4,170, 3,977] .038 | 109 
Coffeeville. . P 18.7| .97) .013) 5.6 22,208, 1.31, .019, 6,496 4,077 797 11 ,492 31 ,666 29,019) 1.22) .017; 5,182)........ 017 | 131 
Independence ; 12.3; .64) .009) 3.8 17,853! 1.05) .015) 5,120) 25,137 518 10 ,364 20 ,132 18 ,553, 78} .O11; 4,882)........ .012 | 133 
| | 
Morris 9.6, .50, .007/ 2.8 6,483, .38 .006, 2,022 552 eee 11 ,056 10,225 .43 .006 3,652 5,529] .006 6 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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mam 6 =z, 
2? ms 1 
L) | 

| 5e | 


ae 
zee 8 


Sound old Socrates would present time 
buying facts in this logical manner. 


PREMISE I—Kansas farmers have more money to spend 
than at any other time in history. 


PREMISE lIl—WIBW, by actual survey, is the station most pre- 
ferred and most listened to by these ready-to-buy farm families. 


CONCLUSION —To sell more of your goods or services to 
more families in Kansas and adjoining states... use WIBW. 


Darned good logic, Soc! And it’s equally 
good business reasoning for 1948 or any other year because— | 


wiBW HAS cock! 


. selling sock, Mr. Advertiser, and here’s why! WIBW always has © 


oe ee 


been a farm station. For almost a quarter-century we've faithfully 
served our listeners on farms and in small agricultural communities. 
As a result, we’re as much a part of their daily life as their ultra- 
modern farm machinery and equipment. 


Our buying recommendations are 
acted upon .. . quickly . . . be- 
cause these First Families of Agri- 
culture are rich. Long years of 


bumper crops were climaxed in 
1917 by the largest wheat crop in history ... and which brought record 
d =) d SP 
orices. We offer you this staggering new purchasing power as a plus ...a 
; ae a a I 


value over and above WIBW’s demonstrated ability to startle you with sales 


results even in average times. 


Carefully Planned Farm Service Butlds Audience, Confidence, Sales 


Long ago, our listeners learned that a farm audience “attends” these meetings later in 
WIBW was always first with farm =. the day at a time that does not interefere with 
news, market reports, and dependable their work. Long years of this “one step ahead” service has 
information on advanced farming built outstanding listener acceptance for WIBW and equally 
methods. WIBW cooperated closely outstanding sales results for our advertisers. 


with 4-H Clubs, county 


‘ ° ’ - 
agents, and men’s and By Logic and by Fact-It 5 WV IBY 

Independent surveys show that in this rich farm mar- 
ket bounded only by our }2mv line, WIBW is the 


lam 


women’s farm organi- 
zations. 


WIBW’s Farm Service 


Director covers the en- 


station most preferred and 
most listened to by farm and 
small town families. Plan 


i e . site . F 
tire Midwest in our your sales attack accordingly. 


“Flying Rooster” plane. On-the- 


a. we . 
spot tape recordings are made at Serving the : P mes: 
important farm meetings, demon- j First Families of Agriculture ai ,&8S. 


strations, or in the fields and barns one cane 


Gen. Mgr. 
WI8BW-KCKN 


of successful farmers. Flown back 
Rep.: CAPPER PUBLICATIONS, Inc. 


to the studio immediately, our vast 
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COUNTIES 
CITIES 


Neosho 


Phillips. ... sadscons 


REDE re 


Sedgwick... ... 
_ ere 

Seward... . 

Shawnee..... 


Wabaunsee 


Wallace 
Washington 


Wyandotte... . ‘ 
Kansas City....... 


Total Above Cities. . .. 


KANS A s- — (Continued) 


POPULATION 


6yD ESTIMATES 
1/1/48 


Total 
(in % 
thou- _ of 
sands) | State! 
2.3) .12) 
15.4 .80 
22.9, 1.19 
11.0; .57 
6.9 .36 
9.0| .47) 
13.7, .71 
8.9, .46 
8.5 .44 
47 
.57 
68 
12.9, .67 
5.8 .30 
53.3) 2.77 
32.3) 1.68 
12.1) .63 
16.0; .83) 
23.3 1.21 
14.6) .76) 
8.5) .44 
7.7, .40 
13.1, .68 
33.9| 1.76 
25.8) 1.34 
4.4) .23 
213.3,11.08 
168.3) 8.74 
10.8 .56 
111.5 5.79 
89.3) 4.64 
4.8 .25 

6.7 


147.1 


733.0 38. 07 


7.64 


Seate Total . 


-+ +4 1925. 5). 


enees City 

(See Schedule 61) 
TI, odecacénces 125] (111.5). 
Wichita ike ails 133) 213.3 
© SM, 1948. 


An index to all county and city data, by states and sections, appears on page 4. 


175.2 9.10 ° 


Fami- 
lies 

% (in 
of | thou- 
USA | sands) 
002) .6 
011, 4.4 
oe 7.4 
008, 3.5 
005 «1.8 
006 2.6 
.010/ 4.3 
006, 2.6 
006 «2.5 
0062.5 
008) 3.2 
.009' 3.7 
0093.8 
004) 1.5 
.037| 15.6 
023) 10.1 
008 3.6 
011! 4.7 
016 7.1 
010' 4.5 
006 2.4 
005 2.1 
009 3.7 
023, 9.9) 
018 7.5 
0031.2 
.148 66.9 

117} 52.7 
008 3.0 
077, 34.9 
062) 28.0 
003) 1.2 
.005 


The * “SM” symbols mark original, exele. 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1947 


yD ESTIMATES 


Dollars % | 


19 ,333 


6 ,825 
3 ,453 
4,642 


1,254 
7 ,963 
1,939 


10 ,895 
4,283 
137 ,991 8. 13 
135 ,094| 7.96 


976, 466 57.53 


077, 34.9 


148 "66.9 


130 ,693 
275 ,964 


THREE STORE GROUPS 
(in thousands of dollars) 


or 


(in of of 
thousands) State USA Food 
| 1,709) .10| .001 ~—613 

9,251; .55 .008 2,668 

17,655 1.04 .015 5,319 

13,930.82, .012) 3,894 

3,681, .22 .003 1,011 

6,124 .36 .005 2,022 

8,371, .49 .007) 2,634 

6,449 .38 .005, 2,022 

5,196.31 .004 1,625 

8,893, .52 .008 2,220) 

6,792| .40 .006 2,087 

9,577, .57, .008 2,485 

| 

13,567, .80 .012 3,264 

3,583, .21| .003 977, 

62,291, 3.67| .053| 13,870) 

54,194) 3.19 .046| 11,302 

8,094 .48 .007, 2,055) 

16,174, .95) 014) 4,607) 

26,272 1.55) .022) 5,982 

20 ,860) -o18| 5,188 

| | 

5,375.32, 005) 1,591 

4,969 .29  .004, 1,441 

11,760) " 010, 3,032 

39,038 2.30) .033, 9,214 

34,158, 2.01) 029) 8,417 

3,387 .20) 003) 763 

275 ,964 16.26) 235) 63,775; 

257 ,916 15.20! 219) 58 564) 

| 

9,951 .59 .008 2,485) 

130,693 7.70, .111, 28,563) 

125 334) 7.38) .106) 26,849 

2,248, .13) .002 464 

6,449 .38 .005 1,542. 

5,505. .33) .005 2,055 

8,306 .49| .007, 2,420 

1,189.07, .001 299 

2,004, .12) .002 680 


-830 237,236 


KAN s A S = Metropolitan » County Areas 


-111 28,563 


General 
Mdse. 


- 7 


24,144) 
23 948 | 


1,349 
13 ,065) 
12 ,835 

s | 


92 ,850 


13 ,065 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
ING 
SALES GYD ESTIMATES CONTROLS 
1947 | Net %% | Qual- 
Farm of ity 
Gross Net | Dollars USA © of 
Estimate Dollars Dollars % % | (in Po- | Mar. 
Dollars (in (in | of | of | Per | thou- | ten- — ket 
Drug (in thousands) | thousands) State USA | Family | sands) tial In- 
|thousands) | viens } “ aes | | dex 
2,965; 2,620! .11; .002, 4,367| 2,890; .002 | 100 
15,999 14,748 .62 .009 3,352 10,602) .009/ 
} | 
29,738 27,354, 1.15 016 3,799, 4,381) .016 | 10 | 
17,456, 15,937| .67| .000| 4,553)........ 010 | 125 
6 510 5,947, .25 .003, 3,304) 9,236] .003 | a 
9,998 9,277 .39 .005 3,568 5,157) .005| & 
| | | 
11,536 10,698 .45 .006 2,488 8,231 pool 70 
9,377, 8,567 .36 .005, 3,295 8,536) .005| 
9,292 8,559 .36 .005 3,424 7,911] .005| 
) | 
11,762) 10,710.45, .006, 4,284 13,731) .007 | 117 
10 72 9,990 .42 .006 3,122) 5,703} .006| 7 
wae 13,321, 56 .008 sas 7,211 008 | Es) 
| | | 
| | | 
22 ,861 20,932, .88 .012) 5 814 9,968) .011 | 12 
5,422 4,995) 21 003) 3,330 6,869] .003 | 75 
80,000, 73,500) 3.09) 043, 4,712, 16,913) .045 | 12 
55,040, 50, as 2.13| .030|  5,016.........] .033 | 148 
} | | 
‘aa 10,231) .43| .006 2,842, 7,218] .007 | a 
23,044 21,170, .89) .012, 4,504, 10,078) .013 | 118 
38,317, 35,204 1.48 021 4,958, 5,554) .020 | 125 
24,561, 22,597) 95) 013} 5,022)........ 014 | 140 
eR ee | 
9,108 8,330.35 005 3,471, 6,139) .005| 8 
7,935 7,374.31) 004) 3,511, 10,317] .004| w 
want 15, ~" " -009) 4,307; 7,565) .009 | 100 
| | | . 
54,628 50,189 2. n| 029, 5,070) 8,398) | .029 | 128 ‘ 
45,860| 42,146| 1.77| .025| 5,619|........ 025 | 139 F 
4,801 5,419 .19 003 3,766, 5,661) .003 | 10 | 
407 493, 374,399 15.74 .218| 5,596 12,969) .209 | 141 
251,050] 358 ,196| ies ek 192) 6,246)........ .185 | 158 
| 
12,581) 11,655, .49 .007/ 3,885 5,647) .008 | 100 
202,661, 186,247/ 7.83, .109| 5,337, 7,740] .103 | 134 
186,557] 171,447) 7.21] 100, 6,123|........ .094 | 152 
4,137) 3,806 .16, 002) 3,172) 3,302) .002) & 
| | | } ig 
ae eeerse 9,757, 9,039 .38| .005, 5,022 7,188] .005 | 100 
_—-RRRRRERES 9,036 8,320 .35) .005 2,869 6,794) .005 | 7 
es - 10,704, 45) .006| aia 9,856) .007 | 10 
at ae 
4 re 2,048 1,903 .08 .001/ 4,758 5,182) .001 | 100 
3 See 3,629 3,330.14) 002, 3,330, 4,913) .002 | &7 
ES 26,165 1. 8 
_ en 4,985 4,519 19) .003, 3,013) 5,239) .003 | 7% 
aaa | 12. | 
_ tee 16,296, 14,986 .63| .009, 3,655, 8,950) 009, % 
_ = 5,649 5,233.22, .003| 2,379) 2,685 008 | a 
5, 142,921] 253,104 232,631, 9.78 .136| 4,535)........ .128 | 105 
SE, 239,531) 220,025) 9.25) .128| 5 ,105| 2,543] .119 | 117 
37 al 8 824, 24 708} 1,331,729 1,223,74451.45 .714 5 415 eieanill .708 138 
1 Sane FPO BERETS: Ems. eT | 
1.443, 441,037 167,344 61 253] 1,525,132 2,588 264 2,378 643... 1.387 4,167, 749,921] 1.394 104 
4,618]...... 202,661 186,247. 100} 5,337]........ 103 | 134 
11,483). 407,493, 374,300|.....| .218| 5,598/........ 209 | 141 


235 _ 63 775 


24,144 


_*Withheld to avoid disclosure. 


Before using these figures, see explanation page age 19. 


SALES MANAGEMENT 


Qual- , 
iy A BUSINESS LEADER WE GREW UP TOGETHER!... 
Mar. Walker’s, a leading Wichita depart- 
ket ’ © 
> IN WICHITA SINCE 1886 ment store, has built, prospered, ex- 
100 panded, with powerful, consistent 
| & lineage,* EXCLUSIVELY in the Eagle 
100 
125 
60 
8 
| 70 
| 8 * Let’s Take 1947... 
| 8 , e 
| § Here’s Walker’s Lineage” 
7 | Tl eee MORNING EAGLE... 600,166 lines 
| ‘ EVENING EAGLE .. .3.938,802 lines 
SUNDAY EAGLE... . .2,029,626' lines 
| 12 EXCLUSIVELY in the EAGLE! 
a (* From Media Records 1947 Annual Report) P 
us 
88 
118 
15 § 
| 140 
| a * Take a Suggestion from 
iP a Staple Merchant... 
Merchandiser . . . Advertiser: 
/|1% & Modern, New... 
| 139 Inside and Out “If you’ve something to sell... 
} | 100 or tell. ..in Wichita... 
| | = the EAGLE alone can do the job!” * 
| 100 
| 134 
152 
lie | The EAGLE .. . in the 
| Wichita home throughout 
41- the day . . . Morning, 
5 7 , . 
40 Evening, Sunday ... 
; SELLING those buyers 
i | 100 i who spend their time 
2| @ y* th h 
5. 9 ere ..-. at ome. 
| The woman in the home 
5 | 100 plans her buying from 
4 -- cd the pages of the 
: EAGLE, 
2 | 10 
9) # 
2 | 10 
0 - Back in 1886 Walker's 
4 started a little store 
g(a? with wooden front and 
—|— Ff board sidewalks. 
ad be QUALITY MERCHAN. 
4 104 DISE, in tune with 


the times, advertised 
in the Eagle, built the 
store you see in part 


MARCELLUS M. MURDOCK, Publisher 
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he Wichita Eagle 


MORNING EVENING SUNDAY 
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The “SM” symbols mark original, exely 
__ sive estimates by SALES MANAGEMENT, 


IOWA 


POPULATION RETAIL SALES—1947 et EFFECTIVE BUYING INCOME—1947 SALES- 

ADVER. 

ESTIMATES TISING 
CD 1/1/48 GD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES | fa a —_ 

CITIES THREE STORE GROUPS 1947 } Net % | 

| | Fami- | (in thousands of dollars) | Farm of | ity 

Total | | lies GYD Gross Net | Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Dollars | Dollars | % | % | (in | Po- | Mar 
thou- | of | of | thou- (in of | of | General (in (in of | of Per | thou- | ten- | ket 
sands) State USA |sands)| thousands) State USA | Food | Mdse. thousands) | thousands) State USA | Family | sands) | tial | In 
esr a | ae | dex 
Ms kkswkitationes 12.8) .49) 009) 3.6 8,523) .36) .007} 2,002 302 16 ,067 15,007; .40) .009) 4,169) 10,112] .008 | a 
Pi scskncrusazan 9.4) .36) 007; 2.7 5,687) .24| .005) 1,208 a 10 ,699 9,993; .26) .006) 3,701) 7, 006 | & 

Allamakee........... 16.5) .63) 011) 4.5 12,488; .53) 011) 2,217 828 18 ,512 17,290) .46) .010) 3,842) 9,138] 010) 9 

Appanoose........... 23.0) .88) .016) 6.7 15,132) .65) .013) 4,634) 1,750 28 ,782 26,883; .71) 016; 4,012) 6,134) .015 | 9% 
Centerville....... 10.7} .41| 007) 3.3 11,833) .51) .010) 3,155 ° 15,082 14,087} .37] 008) 4,269) ...... 008 | 114 
MOD, a: aniseed 11.3} 43) .008) 3.0 8,575) .37| .007; 2,110 282 14 ,640 13,674) .36) .008; 4,558) 12,563) .008 | 19 
De tkisssenenenn 22.5) .86) 016) 6.4 18,054) .77| .015) 4,743) 1,016 28 ,612 26,724) .71| 016) 4,176) 22,351) .016 | 100 


Black Hawk......... 98.0) 3.74) .068} 28.7) 107,622) 4.60) .092| 22,765) 13,000 
Waterloo.......... 76.5) 2.92) .053) 22.5 89,111) 3.81) .076) 17,850) 12,569 


159,401) 148,883) 3.93) 088) 6,188) 15,293] .085 | 125 
3.18} .070) 5,353). F 


Cedar Falls........ 13.1} .50) .009) 4.0 13,022) .55) .011) 3,265 “ 17,694 16,526) .44) 010) 4,132) . 
Be inssacensinase 32.8} 1.25) .023) 9.4 24,159) 1.03) .021; 6,879) 2,032 37 ,315 34,853) 92) 020) 3,708 

Boone.............) 16.5) .63) 011) 5.0 17,491). 015; 4,256) 1,957 22,128 20,668) .55) 012) 4,134 
i iterernncnems 18.1) .68) 013) 65, 16,923) .72| .014) 2,831) 1,167 25 ,410 23,733) 63) 014) 4,747 


Buchanan...........] 21.2) .81| .015| 6. 13,740) .59| .012| 2,957 621 20,836) 19,461) .51| 011; 3,244 
Buena Vista.........} 19.9} .76| .014) 6.5]  20,471| .88| .017) 4,400) 1,298 28,612} 26,724) .71| 016, 4,859 
Storm Lake........ 6.6] .25| 005} 1.9] 11,914 010} 2,398] 1,167 13,390} 12,506] 33] .007| 6,582|_. | 
sndeds 48 ; 19,919} 18,605} .49| 011 3,876 
sane 24,144 22,551| 60) 013} 4,798 | 
oh ae 30,014, 28,033) .74| 016 4,521 ( 
Sal ates 9,334 8,718] 23} 005} 4,843 | 
es eee ; 28,824) 26,922} .71| 016) 4,723 
s ceebeaoan 8} .26] . y 53] . 12,798} 11,954) .32] .007| 5,692]. ’ 
Bs ee 2) 62) . x 60) . 21,979} 20,529) 54) 012) 4,368 
sn ana 77 . , 30) 5 81,526} 76,146] 2.01) 044) 5,949 
tex, 26] . i 93] . 3 62,693} 58,556] 1,55] 034) 6,435). 
Foiecuehae 7| .75| . : 68) . 27,175} 25,546] 67) .015| 4,820 
Cherokee. . 11,999 
Chickasaw...........) 14.7] .66| .010/ 4.1] 10,887) .47| .009) 2,435 18 424 F 9 
ee ae 2.9 26) . 10,788} 10,076) 27) 006} 3,474) 5, 006 | 98 
es : 5.3 92 28,392} 26,519] 70) .015| 5,004) 17,911] .015 | 115 
Spencer...........J 9-2} .35] .006] 2.8] 16,620) .71] .014) 2,697 ° 14,395} 13,445] 36] 008} 4,802|....... .008 | 133 
Clayton.......... 23.8} .91| .017 6.6} 14,749 .63| .013| 3,209 188 32,748) 30,587) .81| .018| 4,634) 16,439] .016 | 94 
Clinton............. 49.8] 1.90] .035] 14.2} 43,709] 1.87) .037| 11,632) 5,758 92,477}  86,375| 2.28] 050) 6,083} 20,887] .043 | 123 
Clinton...........| 34.8] 1.83] .024) 10.2] 33,481] 1.43] .028] 9,323] 5,589 68,248} 63,745) 1,68] .037| 6,250]........ .032 | 133 
Crawford...... 14,611] .62 24,829} 23,191 
Dallas..............) 24.4] .93] 017] 7.2] 20,419) .87 37,534) 35,057 i | 
Davis...............) 10.5} .40] 007] 3.1 5,426} .23} .005| 1,371 245 11,825} 11,045) .29) .006 3,563) 5,644) .006| 86 
34) . 


Ns ccanecksabes 8 ,018 15 ,150 14,150 


Delaware............ 17.3} .66) 012) 4.6 12,105) .62) .010) 2,489 414 BE acccscoss 21 ,496 20,167) 53) .012} 4,384) 14,337] .011 | 9% 
Des Moines.........] 46.6) 1.78) .033) 14.1 39 638) 1.69) .034) 11,000) 6,267 WE sacceaeus 77 ,470 72,358) 1.91) .042) 5,132} 9,481] .038 | 115 | 
Burlington.........] 38.5) 1.47) .027) 12.1 35,991) 1.54) .031) 10,026) 6,267 1449 30,481 63 ,603 59,406) 1.57) 035) 4,910)........ 032 | 110 


Dickinson. .......... F J d ° 11,184) .48) 010} 2,705) #245) 354].......... 15,811 


WD cvnncecvene 65.0) 2.48) .045) 17.4 66 913) 2.86) .057) 13,245) 11,285 Wh cdecnnaes 117,624) 109,862) 2.90) .064) 6,314 
Dubuque......... 52.9) 2.02) .037) 14.6 55,939) 2.39) .048) 11,606) 10,859 908 54,464 98 ,098 91,625) 2.42) 054) 6,276 


ees 12.8} A9) .009) 3.5 13,845) .59) .012) 3,155 - © Bisesncesen 20 ,940 19,558) .52) .011) 5,588 | 
 piamencnatie 29.9) 1.14) .021) 8.3 23 306) 1.00) .020) 4,923) 2,182 Mectscnees 36 ,910 34,474) 91) 020) 4,153 
Oelwein........ ’ 8.9) .34) .006) 2.5 11,886} .51] .010) 2,470) 1,675 262 2,684 14,616 13,652} .36) .008} 5,461).. 


ee . d : 16,785) .72| .014) 3,859) 1,355) 479).......... 26 ,290 24,555) 

Charles City....... 11.3} .43) .008) 3.5 11,699} .50) .010) 2,850) 1,298 ass 13 ,829 12,916} .34) .008} 3,690 
SS 15.4) .59) 011) 4.3] 13,201; .57) .011) 2,705 621 ee 17 ,932 16,749) .44) .010) 3,895 
ee 13.1} .60) .009) 3.7 7,009} .30) .006) 2,182 206 AER SERY: 14,201 13,264) .35) .008} 3,585 


cPeer 7) 56 12,436} .63) . 669| 865) 339].......... 19 ,621 18,326) .48) J 
See 13.4) .61) .008) 3. 10,697; .46) .009) 1,858 376 _ eee 18,177 16,978) .45) .010) 4,589 
baadnat eis 63 10,141) + .43) | rere 18 ,300 17 ,092 


Hamilton......... ‘ 19.7 014, 53 16,801) .72| .014) 3,986) 1,788 __, Seeenrres 26 ,079 24,358; .64) .014) 4,596 

Webster City...... 7.6 005)" 2.3 11,576} .49) .010} 2,796 s 309 7,423] 14,187 13,251) .35) .008} 5,761 
Hancock............J 15.5 O11) 4.0 11,513) .49) .010) 2,182 188 __, ERs 17 ,984 16,787; .44| .010) 4,199 
ee 23 .3| 016) 6.8 23,062} .99) .020) 5,104) 1,298 ree 27,175 25,382) .67) .015) 3,733 


38 888% 


PRD, sé vdvesands 21.7 0155 6.0 13,967; .60) .012) 2,939 545 Se 24 ,671 23,043) .61) .013) 3,841 
0 reer 19.9 014, 6.0 10,819 .46) .009} 2,633) 1,110 ee 23 ,198) 21,667; .57| .013) 3,611 
© Sm, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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pic 


~~ 


ay 


UES Se 
= IT TAKES 
rae 

6 MORE THAN 


POWER eS ree 


(which we have! 


tract and hold 
<> dan dudience/ 


Fi 
“ese 10 10wa COUNTIES: 


neAN 
<i \) 
\ 


NASW 
Hy 


FOR INSTay~ 


Balanced programming — that inimitable 
blend of good entertainment, timely informa- 
tion and outstanding public service—is the 


best audience-holder any radio station can offer. 


Its effectiveness is proved again in the ten coun- 
ties lifted from the Iowa map at the right. Each 
of those counties is “home” for at least one 
good local or regional station with an excellent 
signal in its own county. Yet the 1947 lowa 
Radio Audience Survey shows that from 5:00 
am. through 6:00 p.m., WHO gets an average 
of 48.9% of all listening in those ten counties! 


There is only one answer to such listener- 


preference. That answer is Top-Notch Program- 


ming—Outstanding Public Service. Write for * for lowa PLUS id 


Surv 
wy and cae for yoursell. Des Moines . . . . 50,000 Watts 
Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 
FREE & PETERS, INC., National Representatives 
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ALLAMAKEE 


WINNESHIEK.- 


AUDUBON = [GUTHRIE 


DICKINSON EMMET KOSSUTH WINNEBAGO [WORTH MITCHELL HOWARD 

PALO ALTO HANCOCK CERRO GORDO | — 
Li - FLOYD CHICKASAW ‘ 

Mason C ty 
POCAHONTAS [HUMBOLDT WRIGHT FRANKLIN BUTLER BREMER.: 
WEBSTER 
CALHOUN JAMIL TON HARDIN GRUNDY 
Fort Dodge : 


FCLINTON 


[: 1946 Retail Sales $25.0 Million to $49.9 Million 
as 1946 Retail Soles $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1946 


Des Moines 
° "eee 
CASS MADISON [WARREN =I MARION] MAHASKA ~~ ]REQKUK  eneesstecrnot fiteteees 
MONTGOMERY ADAMS UNION CLARKE “Tone it JEFFERSON REN 
E Ottumwo 
PAGE TAYLOR RINGGOLD : DECATUR WAYNE JAPPANOOSE-.---] DAVIS VAN BUREN 


Copyright by 
Sale MANAGEMENT 


| W A— (Continued) 


The ‘‘SM’’ symbols mark original, exelu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES ue TONG 

CyD 1/1/48 6D ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES | THREE STORE GROUPS| 1947 | % — \Qual- 

CITIES Fami- | (in thousands of dollars) | of ity 

Total . | ties | il Gross Net 7 USA of 

(in | % %-| (in Dollars | % % | Estimate | Dollars Dollars %\|% Po- Mar- 

thou- | of of | thou- (in | of | of General Dollars (in (in of | of Per | ten- ket 

sands) | State| USA |sands)| thousands)’ State USA Food Mdse. | Drug (in thousands) | thousands)' State!) USA | Family | tial In- 

‘ thousands} | dex 

Howard 13.4) .51| .009 39] .008| 2,146! 583 ae 15 ,239 14,233) .38) .008) 4,067 00s | 89 

Humboldt 12.8; .49| .009 44) .009 2,146 188 cakes ae 16 ,030 14,972} .40| .009) 4,404 008 100 

Pesce 10.0; .38) .007 38; .007; 1,947 790 ° 15 ,678 14,643) .39| .009) 5,423 .008 114 

fowa 16.8 .64 12) 60) 012) 2,724 339 339). 22 ,507 21,022) .55) .012) 4,570 012 | 100 

| 

Jackson 19.4) 74 013) 66) .013) 3,769 922 479 26 ,554 24,802) .65) .015) 4,509 014 | 108 

Jasper. . 31 4 1.20} .022 95 19) 5,139, 2,748 Se 45 ,833 42,809; 1.13) .025) 4,810 .023 105 

Newton 16.5} .63) .O11 62 012) 3,444 . 524 2,270 24,796 23,160) .61| .014 4,928 013 | 118 

Jefterson 15.5; 58) .011 51) 010) 2,957) 1,261 20,713 19,346) .51) 011) 4,116 O11 100 

| | 

Johnson 41.9) 1.60) .029) 1.55] 031) 8,566) 5,853} 1234)... 64,085) 59,856) 1.58) 035) 4,866 033 | 114 

Iowa City. 24.4) .93) .017 1.40) .028 7,358 ° llll 7,624 42,552 39,744) 1.05) .023 5,031 623 | 135 

Jones. . 20.2} .77| .014 61} 012; 2,724 584 evetesen 21 ,292 19,887; .52) .012) 3,489 O12 | 8% 

Keokuk 17.3, .66| .012 57) 011, 3,011 433 isan aden 32 ,906 30,735) .81) .018| 5,588 O15 | 125 

| 

Kossuth 28.5) 1.01} .018 91; 018) 4,184 790 Re 36 ,098 33,867; .89) .020) 65,131 019 | 106 

Lee..... ++] 46.6) 1.78) .033 1.42) .028| 8,836) 4,385 1142 Jape 62 ,868 58,720) 1.55) .034) 4,165 032 | 97 

Keokuk. ee} 19 9) 76| .014 53) .010} 3,281) 1,600) 432 5,326 27,599 25,778] .68) .015) 4,092 013 | 9% 

Fort Madison 16.8} .64) .012 76) .015| 4,833] 2,785) si 3, 23,387; 21,844) .58| .013| 4,283 .013 | 108 

Linn... +see] 100.9) 3.85) 070, 30.6 4.85) .096| 20,634) 17,487, 4291)... ...| 224,287| 209,497) 5.53) .122) 6,846) 104 | 148 

Cedar Rapids 77.0) 2.94) .054) 97,018] 4.15| .083| 17,136] 14,498] 3996] 99,378] 187,512, 175,139| 4.62) .102) 7,485) .087 | 161 

© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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KRNT 
enjoys 
» the HIGHEST 
" Hooperatings 
in Des Moines. 


KRNT 

is carrying 
the LARGEST 
advertising 
schedule 

in its history 
... that’s listener 
preference... 


atlvertiser 
preference, too! 


BUY THAT 


4 R Me Y Very highly Hooperated 


p 7 S A 0] N F S Sales results premeditated 
< ABC Affiliated 

THE REGISTER AND TRIBUNE STATION Station in Des Moines 

7 , ‘\ Represented by the Katz Agency 


{ +, Min 
%& s 
id 
y 
; 


AUDUBON [GUTHRIE 


DALLAS 


Des Moines 
r*] 


OSCEOLA DICKINSON FEMMET.-...-TKOSSUTH WINNEBAGO | WORTH MITCHELL HOWARD WINNESHIEK.-.” JALLAMAKEE 
4 O'BRIEN CLAY PALO ALTO HANCOCK t 
wee Bnnecccciieces 7 FLOYD THICKASAW 
° ws Mason C ty 
CHEROKEE = VISTA. {POCAHONTAS THUMBOLDT WRIGHT FRANKLIN BUTLER 
WEBSTER 
CALHOUN HAMILTON "FHARDIN GRUNDY 
Fort Dodge : 
TAMA 
Lo] GREENE BOONE. rt 


a 1946 Retail Sales in Excess of $100 Million 

FF] 1946 Retail Soles $50.0 Million to $99.9 Million 
ae 1946 Retail Soles $25.0 Million to $49.9 Million 
p34 1946 Retail Soles $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


CASS ADAIR MADISON WARREN = [MARION > ---- MAHASKA"-}KEOKUK =P NW/AD! 
ONTGOMERY | ADAMS UNION CLARKE LUCAS MONROE JEFFERSON HENRY 
: : DES MOINES 
Ortumwo 
TAYLOR RINGGOLD DECATUR WAYNE JAPPANOOSE..”.] DAVIS VAN BUREN Burlington 


ZLINTON 


Clinton 


Copyright by 
Sales MANAGEMENT 


SS 


1OWA— (Continued) 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 1 EFFECTIVE BUYING INCOME—1947 
L 
ESTIMATES 
oyD 1/1/48 SM ESTIMATES SALES SM ESTIMATES 
COUNTIES | THREE STORE GROUPS| 1947 | 
CITIES | Fami- | (in thousands of dollars) | 
Total | lies Gross Net | 
(in | % | %-| (in Dollars | % | % | | Estimate | Dollars Dollas | % | % 
thou- | of | of | thou- (i | of | of General Dollars (in (in | of | of Per | 
sands) | State} USA |sands)| thousands) | State US Food Mdse. Drug (in , thousands) | thousands)’ State USA | Family | 
thousands) | | 
Howard 13.4] .51 2,146] 583 a 15,230] 14,233] .38 008} 4,067 
Humboldt 12.8} 49 2,146 188 SR Adecnnoan 16 ,030 14,972} .40| .009| 4,404 
ee 10.0) 38 1,947 790 2) eee 15 ,678 14,643) .39) .009| 5,423 
fowa 16.8 .64 2,724 339 339}. ... 22 ,507 21,022; .55| .012) 4,570 
| | 
Jackson. 19.4) .74| J 3,769 922 479)... 26 ,554 24,802} .65) .015) 4,509 
Jasper. . 31 4 1.20 . 5,130, 2,748) 755).......... 45,833}  42,809| 1.13| .025| 4,810 
Newton 16.5) .63) . 3,444 ° 524 2,270) 24,796 23,160; .61) .014; 4,928)........ 
Jefterson 15.5) 68) J 2,957, 1,261 385 20,713 19,346) .51) 011; 4,116 
| 
Johnson 41.9) 1.60 8,566 5,863} 1234] ....... 64,085) 59,856) 1.58) .035| 4,866 
lowa City. 24.4) .93 7,358 ° 1111 7,624 42,552 39,744) 1.05) .023} 5,031)........ 
Jones. . 20.2) .77 2,724 584 7 Ds cacaune 21,292} 19,887) .52| .012) 3,489 
Keokuk 17.3) .66 3,011 433 ica nesveus 32 ,806 30,735; .81) .018| 5,588 
Kossuth 26.5) 1.01 4,184 790 S71}... 33,867) .89) .020) 65,131 
GOR... cce. «| 46.6) 1.78 8,836) 4,385 1142 58,720) 1.55) .034) 4,165 
Keokuk... .. ‘i 19.9} .76 3,281} 1,600) 432 25,778| .68) .015| 4,092)........ 
Fort Madison.. ... 16.8 64) 4,833 2,785) 663 21,844) .58) .013 cf ee 
ee 100.9 3.85, 20 ,634) 17 ,487| 4291 209 497; 5.53) .122) 6,846 
Cedar Rapids i | 77.0) 294 17,136; 14,498) 3996 175,139) 4.62 .102 cf eee 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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KRNT 
enjoys 
the HIGHEST 
Hooperatings 
in Des Moines. 


KRNT 

is carrying 
the LARGEST 
advertising 
schedule 

in its history 
... that’s listener 
nreference. . . 


advertiser 
preference, too! 


-_ | A's 
Ms | . 


BUY THAT 
x E S sal roc 
DES MOI AO Mie 


THE REGISTER AND TRIBUNE STATION 
’ 1 Represented by the Katz Agency 


\ OF 
$ : 
% 
a 
4 a 
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10 WA— (Continued) 


COUNTIES 
CITIES 


Madison : 
Mahaska. 


Oskaloosa......... 
Ee 


Marshali........... 


Marshalltown. 
RE 
Mitchell. . . 


Montgomery........ 


Muscatine 


Muscatine....... 
a 


Osceola. . 


in icsanens 
Shenandoah. . 

Palo Alto 

Plymouth 


Pocahontas 


Council Bluffs...... 


Poweshiek...... 
Ringgold 


DNiciivabdakankene 


Scott 


Shelby. ... 
Sioux 


Union.... 


Ottumwa 


Warren. 
Washington 
Wayne 


© SM, 1948. 


. . . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 
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The “SM"’ symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 1 EFFECTIVE BUYING INCOME—1947 eee 
VER- 
ESTIMATES TISING 
6yD 1/1/48 SM ESTIMATES SALES SM) ESTIMATES CONTROLS 
| THREE STORE GROUPS 1947 | | Net %  \Qual- 
Fami- (in thousands of dollars) | Farm of | ity 
Total lies Gross | Net Dollars | USA of 
(in %1% (in Dollars % % Estimate | Dollars Dollars %\ % (in Po- | Mar- 
thou- of of | thou- (in of of | General Dollars (in (in | of | of Per thou- ten- — ket 
sands) State USA sands)|thousands) State USA| Food Mdse. | Drug (in thousands) | thousands) | State| USA | Family | sands) tial = In- 
us thousands) _| a ot ies ses 5 | dex 
11.3] .43| .008| 3.3] 8,383 .36| .007| 2,002) 245 = hereseones 13,989] 13,066] .34| .008| 3,959] 10,167] .008 | 100 
12.6; .48) .009) 3.7 9,931} .42) .008) 2 939, 1 ,506 17 ,526 16,370} .43) .010; 4,424) 6,419] .009 | 100 
14.7, .56 a 3.6 9,114) " .008| see 716 —— 18,401; .49) 011) 5,111) 17,233] .010 | 100 
13.6} .52) .009, 4.0 9,758 .42 008, 2 ,705) 659 16 ,471 15,384; .41| .009) 3,846) 8,967) .009 | 100 
26.5| 1.01) .018) 8.0 21,393, .91, .018 4,256) 3,764 33 ,665 31,444) .83) .018} 3,931) 13,597] .018 | 100 
13 | 50} .009) 4.5 17,992; .77| .015 3,318) . 17,741 16,570} .44/ .010; 3,682)........ O11 | 122 
25.7; .98) 018; 7.6 19,480, .83 017; 5 7 1,129 33 ,734 31,508; .83) .018} 4,146) 9,997) .018 | 100 
| 
42.7) 1.63 on 12.1 35,742) 1.53) .030) 9,016) 6,794) 52,728 49,249) 1.30) .029) 4,070) 17,532] .029 | 97 
25.2) .96 018] 7.6 31,131] 1.33] .026) 7,556 ° 33 ,008 30,830} .81] .018) 4,057)........ 021 | 117 
14.4, 55) 010; 4.1 8,870; .38) .008) 2,308) 282 13 ,585 12,689} .33|) .007; 3,095) 8,722) .008 | 80 
13.6 52| 009 3.7 10,697; .46) .009 oe 659 18 ,460 17,242| .46) .010) 4,660) 12,076) .009 | 100 
| | | 
16.2} .62) .011 11,862) .51) .010) 2,633; 339 19 ,375 18,097} .48) .011) 4,113) 12,940} .011 | 100 
12.8; .49| .009 7,739} .33) .007) 2 489, 790 13 ,321 12,442) .33| 007; 3,456) 5,086) .007/| 78 
15.2) .58) .011 14,244) .61) .012) 3,066, 1,054 23 ,651 22,090} .58) .013) 4,909) 10,277] .012 | 109 
38.0) 1.45) .026) 1 29 533) 1.26) .025) 8,205, - 47 ,455 44 324) 1.17) .026) 3,821) 13,979} .026 | 100 
25.7| .98| .018 23,449) 1.00] .020} 6,347; 3,763) 33,029 30,850} .81) .018) 3,809)........ 019 | 106 
17.8} 68) .012 18,436} .79| .016) 3,769 1,732) 29 ,018 27,103) .72| .016) 5,767) 18,571] .015 | 125 
10.5) .40) .007 8,435} .36) .007; 1,911 659 14,078 13,149} .35) .008} 5,057 a 007 | 100 
25.9) .99) .018 29,812) 1.27) .025) 5,031) 3,463 32 ,854 30,686) .81) .018) 4,038) 14,444] .020 | 111 
9.2) .35) .006 16,754) .72| .014) 2,724) 2,541 13 ,536 12,643; .33) .007) 4,515)........ 009 | 150 
15.7; .60) .011 12,871} .55) .011) 2,831 771 19 ,956 18,639} .49) .011) 4,660) 15,358) .011 | 100 
22.5, .86| .016 16,731} .72| .014; 3,534) 1,298 26 ,431 24,687, .65) .014) 4,256) 23,619} .014 | 88 
15.4) .59) .011 d 11,862) .51) .010) 2,435 302 20 ,905 19,526) .52| .011; 4,882) 17,895} .011 | 100 
215.4) 8.22) .150} 65.3}  258,018|11.03) .219| 45,823) 34,404 Is Ghiaciens 447 593; 418,058/11.04) .244) 6,402) 12,230] .218 | 145 
196.2] 7.49] .137| 59.5) 245,564/10.50) .209| 41,733) 34,382 7702] 371,786] 428,347) 400,082)10.56) .233) 6,724)........ .207 | 151 I 
68 .6| 2.62) .048) 19.5 53,109) 2.27) .045) 15,220) 6,079 SEs 114,379} 106,832) 2.82) .062) 5,479) 30,750] .054 | 113 
48.0) 1.83] .033) 14.1 42,965) 1.84) .037) 12,119) 5,853 1820 27 ,297 79,379 74,141] 1.96) .043) 5,258)........ .039 | 118 
18.9} .72| .013 15,497) .66) .013) 4,184) 1,110 er 30 ,145 28,156) .74) .017; 5,119) 13,173] .015 | 118 
10.0) .38) .007 5,130) .22| .004) 1,280 245 ae 10 ,347 9,664) .26) .006) 3,221) 6,633} .006 | 86 
17.3) 66) .012 14,297; .61) .012) 2,669 433 RR 24 ,531 22,912) .60) .013) 4,981) 18,486] .012 | 100 
95.6) 3.65) .066) 29.0} 108,132) 4.62) .092| 24,228) 15,246 a er 213,747; 199,527) 5.27) .116) 6,880) 14,525] .099 | 150 
80.4) 3.07) .056) 24.47 100,455) 4.29) .085) 21,545) 15,240 2356] 127,945] 180,894) 168,825) 4.46) .098) 6,919)........ .086 | 154 
16.0} .61| .011 12,383) .53) .011) 2,363 414 Se 22 ,946 21,432) .57| .012; 5,103) 17,526] .011 | 100 
27 .2| 1.04) .019 17,288) .74) .015) 3,372) 1,054 eee 27 ,944 26,100) .69) .015) 3,896) 27,595) .016 | 84 
38.0| 1.45] .026) 10.8] 37,378) 1.60) .032} 9,323) 3,952 eee 53 ,539 50,006) 1.32) .029) 4,630) 19,009] .029 | 112 
16.2} .62) O11) 4.9 22,651) .97) .019) 5,518) 3,049 632 5,368 24,574 22,952) .61) .013) 4,684)........] .014 | 127 
21.5) .82) .015) 6.1 16,105} .69) .014) 3,570 546 err 25 ,973 24,259} .64) .014) 3,977) 17,653] .014)| 93 
13.4) .51|) 009) 4.1 6,939) .30) .006) 1,912 301 ee 14 ,835 13,856} .37| .008; 3,380) 8,362] .008 | 989 
15.2) .58) .011) 4.6 13,793} .59) .012) 3,011; 1,543 ee 23 ,035 21,515} .57| .013} 4,677) 5,924) .012 | 109 
12.1, .46) .008) 3.9 5,687) .24) .005) 1,623 188 esos saned 19 ,063 17,721; .47| .010; 4,544) 5,812] .008 100 
49 .2/ 1.88) 034 14.9 39,795) 1.70 034) 11,000} 5,344 . eer 77 ,064 71,979, 1.90) .042) 4,831) 6,076] .038 | 112 , 
40.1] 1.53) .028) 12.2 37,089) 1.58) .032) 9,936) 7 1465) 22,343 62,961 58,806) 1.55) .034) 4,820)........ 032 | 114 : 
17.0 6s 012) 5.0 10,279; .44) .009 2,796| 489 ee 27 ,680) 25,817; .68) .015) 5,163) 9,199} .013 | 108 
19.1) .73) 013 5.6 17,984 .77 .015 3,192, 2,165 ee: pent 24,835) .65) 014) 4,435) °17,142) .014 | 108 
12.6) 48 009 3.9 6,836 .29 .003 2,002 433 231)... 14 763 13,789) 36) .008' 3,536) 5,621] .008 89 
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ADVERTISING 
MANAGER 


There he goes again — trying to show how 
The Des Moines Sunday Register covers lowa! 


He'll have to stretch farther than that! The ‘THE DES MOINES 


Des Moines Sunday Register reaches all 99 Iowa 


counties—with nowhere less than 20% coverage REGISTER AND RIBUNE 


—and completely dominates 81 counties with at [aS 
least 50% family reading in each! Sli vim \ 
Only nine cities have newspapers that top its 
500,000 circulation. 
Reaching 70% of lowa’s buyers—with a buy- 


ing income of nearly five billion—The Des Moines 


: . : =f 
Register wraps them up in a single package for PACKAGES A STATEWIDE URBAN MARKET 
a milline rate of $1.63. RANKING AMONG AMERICA’S TOP 20 CITIES 


Basic Member American Newspaper Advertising Network 
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The 


SIOUX CITY 
IOWA 


4-State Market 


A.B.C. Population, 750,059 
Effective Buying Income 


$1,252,710,000 
Retail Sales 
$757,178,000° 


1947 Net Farm Income 
665,979,000 


“Copyright, Sales Management 1948 Survey of Buying Power 


LEE BES 
Che Sioux Vity Sournal 


—mearrcaee | J OURNAL-TRIBUNE 
ae 


New York — Chicago — Detroit 
Los Angeles — Atlanta — San Francisco 


7 ° _ a The “SM” symbols mark original, exclu- 
|1O W A— (Continued) sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

SALE ag 

ESTIMATES TISIN 
6yD 1/1/48 SM ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES ol 

CITIES THREE STORE GROUPS 1947 | Net Q% Qual- 

Fami- in thousands of dollars Farm of ity 

Total lies Gross Net Dollars | USA of 
in % in Dollars % % Estimate Dollars Dollars % in Po-  Mar- 

thou- of of thou- in of of General Dollars in (in of of Per thou- ten- ket 

sands) State USA sands)|thousands) State USA Food Mdse. Drug in th ds)| th ds) State USA | Family | sands) tial In- 

thousands dex 
Webster ..] 42.4] 1.62) 029] 12.5] 49,132] 2.10] .042] 9,756] ° 1156] 74,302! 69,327! 1.83 .041] 5,546] 19,903] .039 | 134 
Fort Dodge 27.5) 1 05) 019) 8.1 41 320] 1.77 -035) 7,772) 9,109 1033 39 ,902 51,661 48,252) 1.27] 028) 5,957 028 | 147 
Winnebago. 13.4 .51) .009) 3.4 12,957, .55) .011) 2,489 659 309 17 ,403 16 ,255) 43, .009, 4,781 9,735} .010 111 
Winneshiek.......... 21.2; .81) .015) 5.6) 15,548} .66) 013} 3,246} 1,449) 339 24 ,459 22,845, .60; .013; 4,079, 14,169} .013 87 

| a | | | 

Woodbury..... 100.3, 3.83) .070, 28.5) 119,555 6.84) 102) 27,771) 22,743 4927 232 ,329) 216 ,970) 5.73) .126' 7,613 24,953] .108 | 154 
Sioux City....... 95.9) 3.66! .067| 28.1 109,393) 4.67 093} 26,714 22 620) 4515 391,901 229,971 214,994) 5.67) .125 fs 106 158 
_ Ane. 11.3) .43) .008} 2.9 7,043; .30 a 1,695 ° 185} a 12 ,986 12,129} .32 .007 4,182) 9,658} .007 8 
Wright 18.9) 72, .013) 5.2 16,019) 69) 014) 3,949 on 524 . 29 ,563 27 612) 73; .016, 5,310, 18,750] .015 115 
wmasienied ~_ = ana See ES Se See ae Se Se ee See en) ee he) ee 

| 

Total Above Cities 1,073 440.97 .746 321.9] 1,264 029/54 .03|1 .075| 269,580 166,127, 38,995] 1,376,203] 2,041 996) 1 907 ,284/50.35,1.111, 5,925..... 1.027 | 138 
State Total 2 ,620 .0 1.822 749.9] 2,339 ,618)......1.990 517,104 252,587; 66,983] 2,054 894] 4,055 921, 3 ,788 ,287 2.209 5 ,052 1 383332) 2 066 | 113 
© SM, 1948 *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Yc 


a 


oy: ART} = 
. Bertsl car | Pu 10,000 watts ~ p a 
‘3 = ; ose FoR 
o oe eee esomnstin ona = 
You can reach the heart of this rich ‘milk ate ones ste Eee, |» cue 
and money” market with Iowa’s largest [se woocwer] x! sxe ],ca. Yer Paotag © 
independent clear channel station . . . tell a ee ee i 0 
your message to more than 1,600,000 oy PP SR ene ees ee eS 
who spend over $500,000,000 annually a ee ne me a ra 
in Iowa’s largest “natural trade area.” pf — FO G0) BE | ores 
ac ee ‘. ADAIR WARREN! mazion -— 
CALL ANY PAUL RAYMER OFFICE OR WRITE 0 re teed eee te vce 
pasiececececetesasatetee etetatetetetetetete sc0c0cececetatelatetetetete scans ora oe “ co ve@ {HOw xeany 24 
ss a ms icone] oom |, 


The ““SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES —1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES oe TISING. 
6yD 1/1/48 6xD ESTIMATES SALES SM ESTIMATES CONTROLS 
METROPOLITAN 
COUNTY AREAS THREE STORE GROUPS 1947 Net Q% \Qual- 
Fami- (in thousands of dollars) | Farm of ity 
Total lies Gross Net | Dollars | USA | of 
(in % % (in Dollars % o// Estimate Dollars Dollars % % | | (in Po- | Mar- 
thou- of of  thou- (in of of General Dollars (in | (in of of Per thou- ten- | ket 
sands) State USA sands)|thousands) State USA Food Mdse. | Drug (in thousands) | thousands) | State! USA | Family sands) tial | In- 
| Sess y thousands) | dex 
Cedar Rapids...... 19] 100.9)..... | .070| 30.6] 113,471!.....| .096| 20 634] 17,487/ 4,291].......... 224,297| 209,497|..... | .122| 6,846|........ .104 | 149 
Council Bluffs ; | | | | | | 
(See Schedule 84) = ; | | 
Davenport-Roek | | | | | 
Island-Moline, 11.3 221 .2).....| .153] 65. 219 ,723)..... | 186 53 ,994) 36,499} 5,380].......... 409 287; 369,123)..... 215) 5 ,001)........ Aga 127 
Des Moines...... 36] 215.4)..... 150} 65.3]  258,018)..... = 45,823) 34,404) 7,976).......... 447 593} 418,058..... BG 6 ANR.....2.. -218 | 145 
Sloux City... .... 112) 100.3)..... | .070| 28.5 119,585 Ree | 102) 27,771) 22,743; 4,927)........ 232,329}  216,970)..... 128, 7,S13)]........ -108 | 154 
Waterloo...... ..131 ae 068) 28. 107 ,622|.....| .092 22,765) 13 ,000 2,756}. . ad 159 ,401 148 ,883|.....| .088} 5,188}........ 085 | 125 
MISSOURI — Counties and Cities 
dalr................[ 16.3) 42) 011 5.1] 16,340) 47) .013| 4,111) 2,025 eee 21,721; 19,343, .44| .011| 3,793, 6,101] .012 | 109 
Kirksville... ie 10.0) .26) .007 3.5 13,852) .42) .012) 3,440) ss | ” 6,653 17,920) 15,826; .36) .009) 4,522)........ .010 | 143 
Andrew .......... 10.5) .27| 007; 3.3 4,502; .14 .004) 1,477 127) _ Ss aeeeeet 6 ,155 5,278) .12| .003} 1,599) 9,091) .004 | 67 
Ateh son........ , 10.8) .28 .008) 3.0 rae 23; 007; 1,477 ” - ree 10 ,946 9,672} .22| .006) 3,224) 12,580} .007 | 88 
Audream............ 24.0} .62| 017) 7.5 15,618, .48) .013) 4,709) 1,481 assent 22 ,304 19,783} .45) .011; 2,638) 8,783] .013 | 76 
Mexico.. ..... 10.5) .27 7) 3.5 11,261} .35) .010) 3,456 . 448 2,184 15,769 14,068; .32) .008} 4,019]........ .008 | 114 
| kta epee 22.1) .57) 015) 6.0 9,430 29; .008) 2,038 633 420 ‘ 13 ,205 11,861; .27) .007; 1,978) 6,948} .009 | 60 
Barton..... nies 11.6; .30) .008; 3.6 5 ,984 ” 005} 1,767 367| 299}... 8 ,302 7,474, .17| .004) 2,076) 6,867] .005 | 63 
| 
_ SEs 17.0, 44; 012) 5.4 eral .28| 008} 2,560 583) Serr - 13 ,960 12,315; .28| .007| 2,279) 8,309) .008 | 67 
Benton ieee 9.7; .25| 007) 2.8 4,354) -13) + .004 560 102! eee 6 ,326 5,717} .13| 003) 2,042) 4,361) .004| 67 
Bellinge’. 16.5} .27| 007; 2.6 2.427| 07; .002 374 . | ai DEPP 3,894 3,517, .08) .002); 1,363) 3,176) .003 | 43 
ree le 024) 10.6 33,930, 1.04) .029) 8,073 3,190) fee 41,019 36,488; .83) .021; 3,442) 6,806} .024 | 100 
Columbia..........] 22.1) .57/ 015) 7.2] 28,841.88) .025] 6,446] 3,078 1, 641 7,152]  33,676| 29,894.68] .017) 4,152]........ .019 | 127 
Buchanan........... 100.3) 2.59' .070| 31.5 94 ,938) 2.91] 081) 21,799, 12,088; 5,500).......... 147 ,766 131 ,447| 2.99| .077, 4,173; 8,163] .077 | 110 
St. Joseph......... 87.1] 2.25) .061) 27.4 90,191) 2.76) 077) 20,429; 12,040 5,423 115,010 129,886) 115,621] 2.63 067) i Se .069 | 113 
Butler ccs 32.9) .85) .023) 8.4 16 ,692) 51) .014) 4,111 1,570 Aaa 23 824) 21 102) 48 012) 2,512) 4,846] .015 | 65 
Poplar Bluff... 15 1) 39, .011) 4.4 14,121) 43} .012 3,009} 1,57 529 * 18,940) 16,706; .38 010) | ae 011 | 100 
| 
Caldwell............ 10.1} .26| 007} 3.3 6 ,244| .19 oa 1,551| 329) _ eer 9,168 8,353} .19} .005) 2,531) 5,992) .005 | 71 
Callaway beter 21.7| .56) 015) 6.5 10 ,356 32) 009 2,654) 683 See 13 ,661 12,303} .28) .007; 1,894) 6,259} .009 | 60 
re? 7.0; .18) .005; 1.9 lees 07) 002) 467| ° | PE sackentan 2,858 2,638} .06) .002) 1,388; 1,657) .003 | 60 
Cape Girardeau.......] 36.4) .94| .025| 9.8] 31,972! 98| aar| 6,802} 3,127) 1,248)......... 41,019) 36,489) .83/ 021 3,723} 6,842} .023| 92 
Cape Girardeau... 21.7; .56] .015 5.9 25,002} 77 021) 5,269 2,861} 1,112 10,079 33 ,389 29,894; .68) .017 a eee .018 | 120 
eae ..| 12.8) .33) 009) 3.9 9,040) .28) .008) 2,542 683 cies aa 14,271 12,749} .29| .007| 3,269) 10,379} .008 | 89 
Carter... ade 5.0) 13} .003) 1.3 7 ” .001 580) ” ee, (Rae ER 2,360 2,198} .05| .001) 1,691 468} .001 | 33 
| 
| TEES ..[ 19.7) 51) 014) 6.2 10,727; .33| .009] 2,859) 570 §29).. oe 16 ,418 14,513} .33) .008} 2,340) 10,681] .010 | 71 
_. eae ; 9.7| .25| .007; 3.0 3 ,927| 12) .003) 990) 291 ae 6 ,368 5,713) .13) .003) 1,904) 3,857) .004 | 587 
Chariton peiednea 14.7 38} 010) 4.4 7,677) 23 007) 2,113] 329 I atk esoas 10 ,561 9,232} .21| .005} 2,098) 9,096) .007;| 70 H 
Christian een 10.8] 28) .008) 3.0 sail -11| .003) 653) 215 Re 5 ,842 5,272) .12| .003} 1,757) 5,936) .004 | 60 
Clark 8.9) .23| 006) 2.9 4,483 .14) 004) 1,159) 127 ee 6,568} 5,710) .13| .003/ 1,969) 6,438} .004 | 67 
Clay .| 40.7) 1.05) .028) 12.9 29,272; .90) 025) 6,187) 1,266) 1,478].......... 39 ,536 35,170} .80) .020) 2,726) 11,381] .023 | 82 
No. Kansas City... 3.9 10) 003} =1.3 12,002 37 010) 1,757 ide ee ° 6 ,603) 6,715} .13] 003) 4,396)........ .005 | 167 
Clinton... 2... 11.2} .29) .008) 3.6 8,949) .28) .008) 2,280) 633} re 13 ,419) 11,879} .27) .007| 3,297} 10,365] .008 | 100 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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f rd 1946 Retail Sales $10.0 Million to $24.9 Million 


oO 


7] 


& 


NODAWAY.”.".""T WORTH [HARRISON wm oe SCHUYLER [SCOTLAND Ici arK 
GENTRY SULLIVAN 
A seeesod 
Aone ““TKNOK 
GRUNDY pe LEWIS 
>—_________- 
DEKALB LINN MACON 
LIVINGSTON SHELBY 
CALDWELL 
CHARITON [MONROE RALLS 
CARROLL RANDOLPH. 
= ; ne PIKE 
“ eeeee oe 
STAD DRAIN 
SALINE), /HOWARD Sy’. 
bys Se. BOONE ih LINCOLN 
LAFAYETTE as *]MONT 
sa freee a GOMERY 
Colombe 2. CALLAWAY 
> CPs. 8 =—oL (stidSC Dee OS £5 
WARREN 
MONITEAU 3 ST. LOUIS 
COLE OSAGE ~ ian k Mople wood 
MORGAN FRANKLIN 
JetHersor tee ME 
_ RO ben 
MILLERT ARIES ae 
CRAWFORD | WASH 
CAMDEN INGTON 
VERNON ‘ STE 
PULASKI PHELPS ST...’ JCENEVIEVE 
FRANCO! 
DALLAS oo an PERRY 
LACLEDE DENT 
IRON : : 
BARTON MADISO — 
TEXAS CAPE: 
DAD Y c 
DE REYNOLDS ~ Rey 
WEBSTER | WRIGHT Sones 
AER SHANNON oe 
: SY Cope Girardeau 
Tory WAYNE oe 
SCOTT 
NEWTON CIS TIAN DOUGLAS HOWELL CARTER STODDARD 
STONE MISSISSIPPI 
BARRY ‘BUTLER... 
OREGON . : oon 
ESRD TANEY OZARK RIPLEY 
NEW 
MADRID y 
Sf ee es 
“SIPEMISCOT 
DiiNKLN =} 
—_ » 
Pa 1946 Retail Sales in Excess of $100 Million 
— = « Cities shown are those having 
Hui) 1946 Retail Sales $50.0 Million to $99.9 Million ; ots Copyright by 
He retail sales of $15.0 million or 
1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 _Sialét MANAGEMENT “ 
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MISSOURI — (Continued) 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES mr TISING 
ISIN 
6YD 1/1/48 YD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES _ a | | 

CITIES | | THREE STORE GROUPS 1947 | Net %  |Qual- 

Fami- (in thousands of dollars) Farm of | ity 

Total lies Gross | Net | Dollars | USA | of 
in % % (in Dollars % % | Estimate | Dollars Dollars %\1% (in Po- | Mar- 

thou- of of  thou- in of of General Dollars (in | (in of | of Per thou- | ten- | ket 

sands) State USA sands)|thousands) State USA| Food | Mdse. | Drug (in thousands) | thousands) State. USA | Family | sands) tial In- 
a thousands) pan 7 es ae. | dex 

ME caddeenutounnea 34.5) .89| .024, 9.6 30,532| .94| .026| 7,438] 3,406] 1,478].......... 34 ,594 30,773| .70| .018| 3,206] 4,925] .021 | 88 
Jefferson City...... 23.2} .60) .016) 6.6 28,486) .87| .024) 7,083 . 1 7,381 30,996 27,696} .63) .016) 4,196)........ 018 | 113 
a 16.6) .43) 012) 4.9 10,727; .33) .009) 2,560 734 Giivetscecees 16 ,176 14,503) .33) .008| 2,961) 7,384) .009| 75 
ee 10.1) .26) .007; 2.8 5,224) .16) .004 990 152 ——e 6 ,709 6,160} .14| .004, 2,200} 2,334) .005/| 71 
ae 9.3) .24 006 | 2.7 3,409; .10| .003 861 | 266 er 5 ,672 4,836) .11| .003; 1,791) 4,406) .004| 67 
| EEE 10.1; .26) 007; 2.8 2,779; .09| .002 467 240 Ne 4,136 3,517; .08) .002} 1,256) 4,176) .003 | 43 
Daviess 10.5} .27| .007| 3.4 4,816) .15) .004) 1,477 291 re 7,136 6,155) .14) .004) 1,810) 7,153) .005)| 71 
Siniévenesuce 7.7| .20) 005) 2.4 3,723) .11) .003) 1,084 177 ee 6 568) 5,715) .13) .003) 2,381) 6,792] .003 | 60 
Dent | 10.5} .27| 007) 2.9 5,707, .17| .005, 1,084) 456 a 9 ,539) 8,349, .19| .005) 2,879) 1,927] .005!| 71 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


SSESESSEE SESS ESSSES ETE: 


S8SSE55E 


SSSSSSESSSESRISESE: 


sess 
5232 


sececseseseesecsesseccaseccsscecseesecssscesseessescccasesesessecasssssceescesesassssssceesses 
esssceseseSesseeesessseccsesscesscccccesesccesssesscesceesssecsscesscsssccesesssesessscesseses 


Cash Orders for 
232,184 Patterns 


222435 SESEEEERERGEEDE SEEUSEEEDETEEEUEEEEEESSEEESSEBRETED EDO TTS 
HHH 


SSSESSSEESSSISSSTSSIS Eas sasessssssssss 


SESSEEES SS SES Sez SESESSESSSSEEEESEEE SSS Ses aes ssssssssssss: 


The Weekly Kansas City Star maintains a pattern serv- 
ice. In 1947 Mid-Western farm women sent in orders for 
232,184 patterns and fashion books. All cash with order. 


Yes, The Weekly Star has feminine appeal. Not only 


Stttttttt 
sees 


soso ets ts st tate 


its woman’s page, serial story and Chaperon column, but 


many other features and services have a loyal following of 


women readers. iH 


gE OSS ii TiT sees 2222s 


In per capita income the Mid-West is the richest agri- 
cultural section in America. The Weekly Star, with its a 


440,000 subscribers, is the open seasame to this, the greatest 


<e seecee 
Senees. +t Seeeee 
eeaesecencesscece Prrrrrrrtr Ts 


agricultural market in the most opulent era of its history. 


| Ohe Weekly Kansas City Star. 


if LARGEST FARM WEEKLY CIRCULATION IN AMERICA 


441,392 Paid-in-Advance Subscribers if 
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For BUYING POWER that pays off in SALES 
look to Greater Kansas City 


e é 


¢ 


for RADIO ADVERTISING 


that pays off in RESULTS, Zcze. . 


BEN LUDY, General Manager, KCKN, Kansas City, WIBW and WIBW-FM, Topeka — ELLIS ATTEBERRY, Manager, KCKN, Kansas City 


MISSOURI — (Continued) 


oe) ee 

Liu wa 
BB LLLL | tibu 
—— 
Be LLL! tee 
BELLLL ; thu 

t}u 

S8utuL et, luc 


The Voice of 
Greater Kansas City 


The ‘‘SM”’ symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
— SALE a 
ESTIM ISING 
6D 1/1/48 GxD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES — nainiieiininaed 
CITIES THREE STORE GROUPS 1947 Net ©  (Qual- 
Fami- (in thousands of dollars) } Farm of ity 
Total lies Gross Net Dollars | USA of 
(in q % (in Dollars // o/ Estimate | Dollars Dollars w// oy / in Po- | Mar- 
thou- of of  thou- in of of General Dollars in (in of of Per thou- ten- | ket 
sands) State USA sands)|thousands) State US Food Mdse. Drug (in thousands) | thousands: State USA | Family | sands tial In- 
thousands) dex 
Douglas............. 12.0| .31| 008) 2.9 3,575! .11| .003 653 aS 5,145, 4,396.10, 003, 1,516, 3,971] .004"| 50 
ctr akvaedada 43.8) 1.13) .031) 11.0 23,490, .72; 020) 5,363, 2 000 936]... 35 ,088) 31,213 .71| .018 2,838; 17, 021 | 68 
SA ccvconeenes 34.5) .89) 024, 9.7 21,120; .65) me) 4,390) 874| ae 31.135) 27,696, .63, .016 2,855) 8,881) .018 | 75 
} | | | 
Gasconade.......... 12.0} .31) 008} 3.4 6,448) .20| .006| 1,757 418) 9,354) 8,357, .19| .005,; 2,458) 3,514) .006 75 
a i ctckokased 10.5} .27| .007) 3.2 6,151; .19} .005) 1,794 392) ee 8 558) 7,479) 17 004 = 2,337, 6 ,889} 005 | 71 
ee 94.5| 2.44) .066) 29.1 98 ,200| 3.01) .084 22 ,099) 17,768} 4,809).. ...... 156 589, 139,292) 3.17, .081, 4,787 11,284) .079 | 120 
Springfield... 69.3) 1 " 048; 22.4 89,166) 2.73) .07 20,426) “4 4,623 75,980 — on 2.56) .066 ee 065 | 138 
| | 
Grundy 13.5) 35) .009} 4.4 9,300} .29} .008} 2,317 1,203] ee 13,746, 12,309) .28 .007 2,798 5,585) .008 88 
Harrison 14.7; .38 010; 4.5 8,689| .27| .007| 1,961) 658 | 380] Sebeetaend 12,282! 10,985, .25, .006, 2 442) 9,831] .007 | 70 
Henry 19.7; .51) .014) 6.2 12,857; .40) .011) 3,063) " 597]. 20 ,641) 18,464" .42 .011) 2,978 9,779} .012 86 
| | | | 
es 4.6) .12 003} 1.4 1,278; .04) .001 467, * 7 027}. 3,440) 3,077, .07| .002) 2,198 2,606) .002 67 
Holt... 9.3) .24) .006) 2.8 5,651; .17| .005) 1,420 063, a 7,761, 7,034, .16 .004 2,512, 7,470; .005 | 83 
Howard............. 11.2 ” 008, 3.4 6,021; .18| .005) 1,851) 240 475 8 ,302) 7,469, .17 .004 2,197; 5,500) .005 | 63 
| | 
a 20.9) .54) 015) 5.8 10,727; .33| .009) 1,457 899 448 15,452! 13,625, .31, .008) 2 35C) 4,157) .010 67 
| ee a 9.3) .24) .006) 2.4 3,409; .10) .003 560 ° 4) eee 4,990, 4,394, .10' .003) 1,831 878} .004 | 67 
ee 627 .8|13 .63) .367| 170.8) 734,381\22.61| .625) 146,772) 171,624) 40,276).. ...f 1,118 001) 994 ,424/22.62) .580| 8,822) 13,060) .551 | 150 
Kansas City........ 452 .6|11.69 315) 146.9] 702,803/21.54| .598| 133,785) 167,930) 37,864] 1,893,138] 1,017,271) 905,180'20.59' 528) 6 162)........ .506 | 161 
Independence. .... 21.7| .56 015; 6.8 27,906; .86) .024) 5,941) 2,281) 1,478 4,497 42,479| 37,807| .86} .022) § 560)........ 021 | 140 
| | 
ee 78 .6| 2.03 055) 24.5 77 ,647| 2.38 066) 17,678} 10,226) 2,781]....... 103 ,288| 91,881, 2.09 .054! 3,750) 7,124) .058 | 105 
BD cccncccec's 43.4) 1.12) .030) 14.0 54,198] 1.66) .046) 9,810) 8,287) 1,750 66,843 73,851 66,033) 1.50) .039} 4,710)........ .039 130 
a ee 12.8} .33) .009} 3.9 13,588} 42) 012; 3,681 1,228 597 2,427 19,212 17,145} .39) .010) 4,396)........ -010 | 111 
Jofferson............ 31.4) 81 022, 8.9 17,730) 54) .015) 6,558 392 556 24 ,720) 21,981; .50) .013) 2,470| 4,273] .015 | 68 
Johnson....... 20.5, .53) 014) 6.3 ieee 35; 010 3,084 456 556 cas 12,749 = % 2,024, 10,223 009 | 64 
| | | 
eae 7.4) .19) .005) 2.4 3,317, .10) .003| 1,270 e 136 5,573! 4,836) .11) .003) 2,015 5,119] .003 | 60 
da dad oars 19.7; .51| .014 pe 8,615) .26) 007) 2,167) 899 203 12,481) 10,997, .25) .006, 1,998 3,821) .008 | 57 
Lafayette 26.3) .68) .018} 7.9 16,285, 50) 014, 4 = 1,443 732}. 25,118 22,421; «51 013 | 2,838 12,982} .014| 78 
| | | | | 
Lawrenes........... 24.0 62) 017; 7.41 10 ,356) 32| .009) 2,635) 519) 516 15 ,480 13,631; .31 aa 1,919, 7,691 oo | 59 
RR 10.1) .26; .007) 3.4 5 ,207| 16) 004, 1,614) 127) 176 7 ,733 7,034; .16) .004; 2,069, 6,414] .005 71 
Lincoln... 13.2) .34) .009) 4.3] 7,448) .23 .006| 1.270) 241 136 10 ,405 9,232) .21 008} 2,147, 7,047] .006| 67 
| Pot | | 
See 18.6 as! 013) 5.7 13 ,454) Al) 012) 3,271) = 1,051) aaa 20 ,128 18,024) .41) .011; 3,162 012 | 92 
Livingston... 15.9) 41 011) — 12,191; .37; .010, 2,691; 1,659 380 16 ,604, 14,947) .34 009 3,114 .010 | 91 
McDonald 14.3) .37| .010; 3.9 5,892, .18) = 933 329 230 7 406, 6 ,594 * 004, 1,691 005 | 50 
} 
aa A2 = 5.2 13,541; .42) .012; 3,178 835| 407). 19 ,147 17,145} .39) 010, 3,297 O11 | 100 
Madison oe. .26| .007, 2.6 4,464) .14| .004, 1,084 ° | aa 6,710 6,155 14| 004, 2,367 005 71 
Racseceiceiss 16} .004| 1.6] 1,093] 03] .001| - * | 040). 3,070}  2,638| .06) - 1,649 002 | 60 
| | 
Seer 30.2; .78) 021; 9.3 25,807, .79 022) 7 ,438 2,380! 964 36 ,077 32,092) .73| .019| 3,451 020 | 95 
Hannibal......... 22.5) .58) 016) 7.1 21,110} .65) .018) 6,166) . | 868 9,008 28 ,357| 25,059} .57) 015) 3,529 616 | 100 
Mercer 7.0) .18) .005; 2.2 3,483) .11| .003 840) 202! a 4 961) 4,398; .10) .003) 1,999 .003 | 60 
Miller 13.6 *~ 009 3.8 6,448; .20| .005) 1,477 393) ° 10 ,107 8,789 = 005) 2,313 006 | 67 
| | | | | 
. 
Missiesippi.......... 25 # 67; 018 6.8 10,449) .32| .009) 3,532) 734 i eacedeee 16 ,560' 14,947, .34 .009| 2,198 011 | 61 
Moniteaw.. 10.5] .27| 007 3.2} 6,059, .19| 005 1,158, 1277 176)...... 9,069] 7,909] .18| 005 2,472 4,328] .005| 71 
© SM, 1948. 


I Joplin is in Jasper and Newton Counties. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Light gray area shows Kansas City’s primary trade 
territory as determined by Dr. W D. Bryant, Kansas 
City researchist. 


Dark gray area, plus all counties within KFRM’s 
heart-shaped coverage contour, shows KF RM listen- 
ers in 231 counties in 9 states 


The KMBC-KFRM Team is Custom-Built 
to provide complete, economical, simul- 
taneous coverage of the Kansas City trade 
territory. When you add KMBC’s audi- 
ences in metropolitan Kansas City to 
KFRM’s—it had listeners in at least 9 states 


KANSAS 


Awa 
KMBC SW 


of Kansas City 


eontour 


and 231 counties the first two weeks it was 
on the air— you have the only real combi- 
nation for covering the Kansas City market. 
A study of the map above will show we're 
really talking turkey when we talk of 
Custom-Built Coverage to fit the market. 


for Kansas Farm Coverage 


Represented Nationally by Free & Peters, Inc. 


Black lines show KMBC's 
proved .5 millivolt contour and 
KFRM's estimated .5 millivolt 


10, 


1948 
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The “SM’’ symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 WHOLE. EFFECTIVE BUYING INCOME—1947 SALES. 
VER- 
ESTIMATES TISING 
1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 
—_ j ee oe —_— - a _ — | — 
COUNTIES | THREE STORE GROUPS 1947 | Net % | Qual. 
CITIES | Fami- (in thousands of dollars) Farm of | ity 
Total lies Ete Gross Net Dollars | USA of 
(in % | % | (in | Dollars | %| G Estimate | Dollars Dollas | % | % (in Po- Mar. 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- —§ ket 
sands) | State} USA |sands)| thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands)! State] USA | Family | sands) tial Ine 
7 thousands) | dex 
Monroe 11.6; .30; .008; 3.8 6,929; .21; .006; 2,041 | 393 Er 9 ,695 8,795; .20; .005; 2 6,844; .006| 75 
Montgomery 10.8) .28 om 3.5 5,540.17) .005) 1 ,570, 342, i cicinep send 8 ,813 7,917; .18) .005| 2,262) 4,543) .006/ 75 
Morgan..... 10.6; .27| .007; 3.0 5,206; .16| .004 990) 152) Gi orvecsses 8,103 7,030; .16) .004) 2,343) 3,220) .005/ 7 
New Madrid........ 43.4) 1.12) .030} 10.4 14,673; .45) 013) 3,681; 1,620 Ne ovanoewen 21 ,678 19,343) .44) .011) 1,860) 19,999) .015 | go 
Newton............ 32.1} .83} .022) 9.1 12,246, .38) .010| 3,363 456 en 15 ,637 14,068) .32) .008} 1,546) 6,619] .011 | 99 
1 Joplin 
(See Jasper Co.) 
Nodaway............ 23.6} .61) 017) 7.1 15,915; .49) .014; 3,438] 1,468 RE 22 ,290 19,783) .45| .012) 2,786) 17,598) .014/ 92 
Oregon 11.2; .29) .008) 2.8 3,946) .12) .003 803 127 ME cwecadncs 6,211 5,715) .13| 003) 2,041) 2,863) .004/| 49 
Me cchisaseanead 11.2) .29) .008) 2.7 3,002) .09) .003 710, 063 SE 4,875 4,391) .10) 003} 1,626) 4,225) .004| 4g 
EE ae 8.9 .23| .006) 2.2 1,501; .05) .001 093) 202 gh) AES: 3,966 3,517; .08) .002) 1,599) 2,780) .003| 4 
Pemiecet............ 48.4 1.25) .034) 12.3 20,972) .64) .018} 5,139) 1,228 ERR 26 ,193 23,300) .53) .014) 1,894) 22,591] .019 | gg 
es ae 14.3, .37| 010) 3.6 7,410) .23 a 1,177 . a: 10 ,306 9,229) .21| 005) 2,564) 5,272) .006| gp 
SS 32.5) 84) .023) 9.9 23,973) .74| 020) 6,222) 2,494 Re: 33,111 29,455) .67| .017) 2,975) 11,680] .019 | 93 
RE Es 22.9} .59) .016 7.5 21,720) .67| .018} 5,232 ° . 11,364 23,575 20,662] .47) .012) 2,755]........ 015 | gy 
Pheips 22.1| -57| .015) 6.6 10,653) .33) .009) 2,691 583 489]........; - 17 ,399 15,387) .35) .009) 2,331) 2,253) 010] ¢ 
oe 15.9 -41| O11) 5.3 10,375} .32) .009) 3,120 658 _. Sane 14 ,357 12,749} .29) 007) 2,405) 8,201] .008 73 
ee 13.2, -34) 009) 4.0 6,521) .20) 006) 14 1607 063 I 9 ,396 8,353; .19) .005) 2,088) 9,162) .006 67 
SN xocanbcnwenediee 15.5, -40| 011) 4.6 7,262) .22) ,006| 1,477 342 Ma ickeeass 10 ,506 9,235) .21) 005; 2,008) 7,31 006 | 55 
eae Ae 11.6| -30) .008) 3.2 4,706) .14| .004 840 050 ee 7 ,832 7,038) .16) .004) 2,199) 1,673) .005 | ¢ 
eR 9.7| -25) .007; 2.9 3,520) .11) .003) 1,028 201 Re 5,174 4,401) .10) .003} 1,518) 4,046) .004/| 5, 
Seinebssaenbnneabe 8.5| -22| .006) 2.7 2,649) .08) .002 7867 025 ienanans 4,350 3,957] .09) .002} 1,466) 4,687] .003 50 
Randolph............ 23.2| .60| .016 014; 4,914) 1,988 re 26 ,568 23,740) .54) 014; 3,165) 4,742) 014) 5 
ee 15.1} .39) .O011 012) 3,962) 1,898 529 7,067 21,679 19,343) .44) O11) 4,116)........ -011 | 490 
oe 15.9} -41) 011 -007| 2,560 583 SE 11,187 10,111; + .23) 006) 2,106; 9, 07 | 54 
Reynolds............ 7.4, .19| .005 .001 187 ° © Meneses 2,588 2,198} .05) 001) 1,293) 1,311] .002 40 
Ee 11.6| 30) .008 003} 1,028 ° _ ae 5,472 4,839) .11) .003) 1,669) 1, 004 | 59 
St. Charles........... 28.3| .73| .020 015) 4,111 962 AREER: 28 ,132 25,058; .57) .015) 3,172) 7, 018 | a9 
Pv ctcddvatinns 10.5) -27| .007 003 861 127 EN ch athidingl 5,416 4,833) .11| .003) 1,510) 3,916) .004 57 
St. Francois.......... 34.8) 90) .024 020; 6,802 848 Divascansan 28 ,664 25,498; 58) 015) 2,742) 2,451) .018 | 75 
St. Louis (2)......... 1257 .4\32.47| .875 1.078) 312,560) 194,886) 42,803).......... 2,003 ,065) 4 781 ,853/40 53/1 039) 5,171) 10,392] 1.018 116 
St. Louis........... 906 .2|23.40} .630 907) 245,825) 191,252) 33 ,915] 2,907,263] 1,748,287 1,555,381/35.38) .907| 5,605]........ -852 | 135 
University City.....] 39.9) 1.03) .028 017| 10,359 276} + 1,812 2.656) 70,658 62,866] 1.43) .037} 6,103]........ 029 | 194 
Webster Groves... 20.9| 54) .014 016; 7,420 359} 1,039 ° 38,869 34,575) .79) .020} 5,010)........ -018 | 199 
Ce shecksnvns 17.8} .46| .012 -019) 12,506 261; 1,219 a 17,738 15,779} .36) .009) 4,508)........ -013 | 198 
Maplewood........ 15.5| .40) .011 021} g,723] 1,127) 1,012 2,213] 18,872) 16,787} .38] .010} 4,796)........ 014 | 397 
Ste. Genevieve....... 10.8| -28| .008 004; 1,364 ° i chacvexcas 7 ,535 6,594) 15) .004) 2,536) 2,870) .005 | 43 
eee 27.1| .70| .019 014) 4,465) 1,316 a 23 ,612 21,102) 48) 012) 2,542) 14,441) 014) 7% 
Schuyler............. 5.4) .14| .004 03) 1,177 064 Miséwsceude 4,592 3,953) .09) .002} 2,325) 3,166) .003| 75 
ee 7.0| .18) .005 003} 1,177 291 ne 5,714 5,271) .12) .003) 2,396) 6,368} .003| 9 
i atatdkbnceake 30.6; .78) .021 014; 4,802) 1,152 ESS 24 ,620 21,981) 50) .013) 2,748) 8,183] .015| 7 
BSikeston........... 10.5} .27| .007 .009; 2,635) 1,076 448 ° 12,581 10,991) .25) .007} 3,664)........ 008 | 114 
SN cdicsansneia 8.5| .22) .006 002 618 050 SRP CES 3,952 3,523) .08) .002) 1,675) 1,378) .003| 
i ccsedeousutes 9.3) .24) .006 005) 1,701 329 Ee 9,013 7,913) .18} .005) 2,553) 6,290] .005 | 93 
a 33.3} .86| .023 009) 3,250 443 EES Y: 14 ,939 13,189} .30) .008} 1 we 12, O11 | 
tcttnscseadaas 10.5| .27| .007 002 316 102 dt acemaiee 3,809 3,511) .08} .002) 1,256) 3,805) .003 | 43 
is cactsuccena 11.2| .29| .008 003} 1,477 202 EE 6 ,639 5,715} .13) .003} 1,732} 6,279} .004| a 
re 8.5| .22) .006 .003 953 ° Sa 4,919 4,400; .10| .003) 1,833) 2, 004 | 67 
Tree 20.1; .62) .014 .006 933 418 10 ,988 9,672) .22) .006} 1,825) 5,327] .008| 457 
sens seieckons 23.2; .60| .016 011; 3,438) 1,051 EE sabetensiaceic 18 ,522 16,706} .38) .010} 2,288) 6,447) .011 | 69 
ee 7.0; .18) .005 .003 767 e es 4,990 4,392) 10) .003} 2,091) 3,112) .003| 69 
Washington.......... 15.1} .39| .O11 004) 1,477 202 Re 6 ,126 5,279} .12| 003) 1,427) 1,726] .005| 45 
edie dens 10.5} .27| .007 .003 558 215 ic sitieneats 4,621 3,961) .09) .002) 1,524) 1,642] .003 | 43 
te: 14.7| .38) .010 006; 1,550 670 eres 10 ,704 9,668) .22) 006} 2,417; 6,769) .007/| 7 
SNE nies Gcos uence 5.0} .13) .004 002 803 177 iahiiatkend 3 ,583 3,077) .07| .002) 2,051) 3,805) .002/ 5 
MN snienaechatiicn 15.1} .38) .011 .007 767 367 nnntseced 11,102 9,676) .22) 006) 2,360) 4,394) .007/ 64 
Total Above Cities... .| 1864 .6/48 .15|1 .297 877 3} 2,332 ,719/71 .50|1 .984) 527 ,360/4129 443) 96,307] 5,130,915] 3,546,978 3,155 ,479|71 7a 240 | Sane 1.775 | 137 
State Total........... 3872 .5|..... 2 .693/1121 3} 3 262 ,467|..... 2.774) 767,198) 475 ,374| 132,880) 5,647,348] 4,942,116] 4,396 ,214)..... lo .564| 3,921| 731 ,141| 2.653 | 98 


1 Joplin is in Jasper and Newton Counties. 


2 St. Louis County combined with the independent City of St. Louis. 


*Withheld to avoid disclosure. 


Before using these figures, see —a page 19. 


SALES MANAGEMENT 


St. Louis, right in the nation's center, is the busy 


meeting place of the Iron Horse and Old Man River. 
It's the second biggest rail center in the U.S. A. and 
vital hub of Mississippi traffic. 


St. Louis is more than the home of good beer, good 
baseball and good shoes. Its 167 varied industrial classi- 
fications add up to good business and good living. It's 
served by good newspapers, too——among which is. 


... The St. Louis Star-Times which issues forth fo more 
than 175,000 families daily from this handsome 
downtown building. 


Portrait of a typical Star-Times reader. Observe the 
alert eye. His well-filled pocketbook is also fatter 
in 1948 than in 1947! 


Portrait of St. Louis ABC Retail Trading Zone... 

easily reached home of over 400,000 families where 

83.5% of Star-Times circulation is concentrated for 
profitable sales results at lowest cost. 


Ny 
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NEW YORK + CHICAGO « DETROIT « CLEVELAND + PHILADELPHIA 


REPRESENTED NATIONALLY BY THE GEO. A. McDEVITT CO. 


1948 


FRANKLIN 


| 


NTY 


THE ST.LOUIS 
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STAR-TIMES 


. in 1947 carried 34.8% of total daily 
newspaper display advertising in St. Louis, 
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: The “SM” symbels mark original, exclu 
M. 1 S $s O U R | - _— - Metropolitan County Areas sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 — EFFECTIVE BUYING INCOME—1947 eee 
ESTIMATES TISING 
SM) 1/1/48 6yD ESTIMATES SALES SM) ESTIMATES CONTROLS 
METROPOLITAN — mh eeu | ae Thine 
COUNTY AREAS | THREE STORE GROUPS 1947 Net %  |\Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total | lies | d Gross Net id Dollars | USA _ of 
(in | % | % | (im | Dollars | % | % | Estimate Dollars Dollars | % | (in Po- | Mar- 
thou- | of | of | thou- (in of | of General | DoHars (in | of | of Per thou- | ten- | ket 
sands) | State! USA |sands)} thousands)! State USA| Food Mdse. | Drug (in menebal thousands)' State: USA | Family sands) tial In- 
thousands) aE: Past. zs: dex 
Kansas City (Mo.)- | | | | | | | 
KansasCity,Kan.61} 796.5)..... -554) 250.5) 921,205)..... 7 199,177, 186,621; 48,125).......... 1,442,581) 1,291 ,605)..... 754 5,156) Dara tel -723| 131 
| 
| | { 
St. Joseph, Mo.. .101 100 .3)..... 070; 31.5 94 ,938 . 081) 21,799, 12,088 PE ceteccaud 147 ,766 131 M47 bead al el  cocones | 110 
St. Louis, Mo... ms 1,619.7)... 1 127) 449.2] 1,550 ,887)..... 222 ,178| 49 SS eeia ial 2,525 ,381| 2,235 747) coceel 1.304 Pe 1.273) 113 
Springfield, Mo.. 046 .5)..... | 066} 29.1 96 ,200)..... ‘084! 22 "099, 17 ,768) a SERRE Se 156 ,589 139,292. 081 a asescune .079; 120 
SOUT 7 DAKO T. A — Counties on Cities 
——.....1...1..1..1 9 Teles Joeescafoeeenefoeernadpesscorefevvee ora RPO OR FRROR EAE SOE! sie 
est enineuss 4.2| .73 003 1. 9,847 -48 ‘ca Giescccene RARE 4,520 4,298 -53, -003, 3,582, 3,169} .003 | 100 
i aE 18.1, 3.18, .013' 5.0 22,462 4.05 .019| 5,163) 2,827 _ ee: 32,663, 31,060 3.81) 018) 6,212, 8,970] .017 | 131 
Ss Aden dchanies 10.7; 1.88) .007; 3.0 19 ,767, 3.57 017) 4,426 ° ° 5 ,825 21 1065) 20 a 2. ta 012) 6 677, ee .012 | 171 
| | | } 
Bennett...... 3.2, .56, .002, 8 1,555 .28) -001| 435) eh eae: Peers 2,583 2,456, -30 001) 3,070, 2,249] .001 | 5 
Bon Homme........ 8.7, 1.53, 006, 2.4 5,887, 1.06) .005 1,135 174 an eae aiinmed 13,004 12,366, 1 52) 007) 5,153) 5,806] .006 | 100 
ee 14.5) 2.54 .010! 3.7 17,026 3.07, .015 3,215 1,978 Sicsecasied 22,290 21, ua 2. 60 — om 11,051) .012 | 128 
| | | | 
Ds cckvankas ey 28.1 4.92, 020 7.6) 37 ,323, 6.73) .032 6 ,961) 4,787, ees 55,553, 52,827 6.48 031) 6,951 16,061) .029 | 145 
Aberdeen.......... 17.5| 3.06) .012 5.0 32,508 5.86) .028 5 ,769 4,787) 700 sa 37 ,293 | 35 463) 4.35 021) 7 ,093) <esnebia .021 | 175 
ee 5.4 95) -004 1.5 5,480 .99 .005 1,135 383 SE 8 669, 8,244 1. ~ -005) 5,496, 3,575) .005 125 
cd ewacnives 1.8 .31) .001 5 333; .06)..... DN ccdecos Rt 2,115 2.011| . 25.001 4,022 1,123] .001 100 
| 
| | | | 
Butte. . 6.91.21, .005 2.0 10,794 1.95) -009, 2,213, 728 ie becniens 12,774) 12 147) te 49 -007, 6,074 6,444] .007 | 148 
Campbell............ 4.2, .73 .003, 1.0 1,555 .28 .001) _ eee ae Ve 5,077) 4 828, 59) -003, 4,828 4,746) .002)| 67 
Charles Mix......... 11.8 2.06 .008 2.9 5,591 1.01 .005 833 ad Sl osasceecs _— 9,208 1.13) - 3,175 7,880] .006 | 75 
Dod | | | | 
Pini dtueasnvenwat 7.8 1,37) -005) 2.0 4 ,887) -88 .004 1,078 243 ikidcinadees 8,762 8 ,332 1.02) -005, 4,166, 8,01 ~005 | 100 
De daedaask ait 9.1) 1.59) .006) 2.6 7,295 1.32 .006, 1,627 381) isisiecca 12,819) 12,190} 1.50) .007; 4,688 11,792) .007 | 117 
Codington........... 16.2, 2.83) .011; 4.2 25,954 4.68 .022 4,048 3,781 ee 33.606 31,957, 3.92, .019 7,609! 7 ,63 018 | 164 
| } | 
Watertown........ 10.6; 1.86 .007 2.9 24 007, 4.33, .020 3 ,632 3,781 ° 11,921 23 ,462 22, pss i 2 74) — 7 ,693 | Keeuuuad 014 | 200 
| | | | | | | 
I ieee be coael 6.4 1.12 .004 1.5 2,647 .48, .002 es © Mscxcseuen 5 ,068 4,819) 59) .003! 3,213 4,904) .003 75 
ae 4.1, .71) 003) 1.3) 5,055 .91) 004 1,419 24 8 * J... 8,024 7,630) .94 .004 5,869 1,539] 004 | 133 
REE 13.5 2.36 .009) 3.8 23 ,736, 4.28 .020 3,783) 2,724) UE iincead 27 ,433, 26 087, 3. 2 2015, 6865 4,797] .015 167 
cscsicvued 9.5 aed 007 2.9 21,980, 3.96, .019, 3,215 2,724 - 7 ,866 21,947 20,870) 2. "7 a vs se Vemauiae 013 | 186 
| | 
| | | | | 
EE 12. 4 2.18 “a 3.1 9,923 1.79, .009 1,948 329, a Urey: 15 ,401 14 ,645 1.80) 008 4 74 9,115} .008 , 89 
Deuel. 7. 4 1. 23| -005, 3,888 .70) .003 718 ° | aa 6,916 6 ,577 -81) -004 3,869, 6,096] .004, 8 
ae eee 5.1| 89! .004 2 2,628 .47| .002) 1,078........| ag) See 4,979 ei 58, on 3,946 2,132] .003 | 75 
| | | | | 
re 5.1) .90 .004 1.3 3,111 .56 .003 eee 761 Sic aware 5,907, 5,617 .69 .003 4,321 3,772] .063 75 


¢ Armstrong & Stanley Counties combined. 
** Less than 5 families. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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request. 


sionally asks: 


Available Free: 
How 73 Companies Spend Their Advertising Dollars 


A revealing insight into the marketing organizations of 
73 national advertisers is available to you in a series of 
interviews made by Col. E. W. Davidson, SALES MANAGE- 
MENT’S Director of Customer Relations. 


In the course of his regular discussions with Presidents, 
Board Chairmen and Vice Presidents, Col. Davidson occa- 
“Who makes advertising decisions in your 
company?” The answers he received during the past year 
have been recorded verbatim and are now available on 


When you add them all up, these 73 interviews tell about 
the sales and advertising organizations of companies which 


spend over $88,000,000 a year on advertising. And they're 
direct quotes from the actual heads of these firms—mostly 
Presidents, with some Board Chairmen and Vice Presi- 


dents. 


If you want a free copy, 


“73 Top Management Answers.” 


write us now and ask for 


dlay)} [Le lnangpaaaisG 


THE MAGAZINE OF MARKETING 
386 Fourth Ave., New York 16, N. Y. 
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SALES MANAGEMENT 
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KCMO 2 millivolt contour map 


| One station 50,000 Watts Non-Directional - Daytime 
superimposed over actual mail count map* 


One set of call letters *387 COUNTIES — 174 more than the 213 in 


the KCMO 12 millivolt area—that’s KCMO’‘s mail 
response for the first 4 months at 50,000 watts. 


| One spot on the dial This includes 100 counties in Missouri, 79 in 


j Kansas, 51 in Nebraska, 70 in lowa, 21 in 
Oklahoma, 33 in Arkansas, 33 in Illinois. And 
Gnrne rate card mail came in from 20 other states! We'll gladly 
x send details of this mail response. Write or call. 

50,000 Watts Day... pitts 
10,000 Watts Night — on 810 ke epee ON 


a c jms 


National Representative: = 
John E. Pearson Co. 


— 


Base map courtesy Broadcasting Magazine 
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SOUTH DAKOTA 


HARDING 


PERKINS CORSON CAMPREII McPHERSON BROWN. MARSHALL ROBERTS 
Quam EDMUNDS a 
ZIEBACH DEWEY 
GRANT 
a { POTTER FAULK SPINK 
CLARK 
MEADE vee! “] DEVEL 
ARESTRONG \ “Watertown eee 
HAND 
SULLY HYDE a 
KINGSBURY 
“PENRINGTON Lines BUFFALO JERAULD SANBORN | MINER LAKE 

o . Roped City pone 

- AURORA 

CUSTER DANSON HANSON [McCOOK =| MINNEHAH 

x ELLETT 
WASHABAUGH TRIPP 
FALL RIVER TaITCHINSON TURNER [LINCOLN 
BENNETT Topp 
SHANNON 
YANKTON 
CLAY UNION 
-_ 1946 Retail Sales in Excess of $100 Million c he by 
it H -opyngnt 
1946 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or led MANAGEMENT 
194 tail Sal ' illi . ili n - 
946 Retail Sales $25.0 Million to $49.9 Million more in 1946 git, 
e 

1946 Retail Sales $10.0 Million to $24.9 Million 


SOUTH DAKOTA— (Continued) — 


POPULATION 
SM | ESTIMATES 
1/1/48 
COUNTIES | 
CITIES | Fami- 
Total | | lies 
(la | & % } (in Dollars 
thou- of of | thou- (in 
sands) | State| USA |sands)j thousands) 
Edmunds 7.0 1.23) 005 1.6) 3,647 
Fall River 5.9 1.04 .004 1.7 6 ,591 
Faulk 4.6 .80) .003 v8 3 ,036 
Grant 9.5 1.67, .007 2 6 ,887 
Gregory 8.4 1.47, 006 2 5 ,203 
Haakon 3.0 52) .002 9 2,999 
Hamlin 6.4, 1.12 .005 1.6 4,166 
Hand 6.4 1.12 .005 1.6 4,480 
Hanson 4.5 78 .003 1.2 1,907 
Harding 2.5 .43, .002 7 1,204 
Hughes 5.9 1.04 .004 1.8 9 ,035 
Hutchinson 10.5 1.84 .007; 2.6 6 ,962 
Hyde 2.7. .47 .002 7 2,555 
Jackson 1.5; .26, .001) 5 1,648 
Peal 
Jerauld 4.0| .71 .003) 1.1 3 ,332 
Jones 2.0 .35 .001) 1,815 
Kingsbury 9.3 1.64 .006 2.5 7 517 
Lake 11.21.96 .008 2.8 11 ,053 
SM. 1948 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Withheld to avoid disclosure. 


RETAIL SALES~— 1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
oe et 
SM | ESTIMATES SALES yD ESTIMATES CONTROLS 
| THREE STORE GROUPS| 1947 | | | Net | % {Qual 
(in thousands of dollars) | Farm of ity 
Gross Net | Dollars | USA | of 
% | % | Estimate — — 1 % | % (in Po- | Mar- 
| of | of | General Dollars | of | of | Per thou- ten- ket 
State| USA| Food Mdse. | Drug in thousands) thousands State USA | Family | sands) tial In- 
____]thousands)| _ aa Lobe 7 dex. 
.66 .003 908 wi 122... 6 ,370 6,057; .74 wud 3/86 5,469, .004 
1.19 .006, 1,741 538 258 10 ,202 9,701' 1.19} .006 5,706 2,339} .006 150 
| | 
.55 .003 718 ° 182 5 348 5,086, .62 .003 4,238 5,276] .003 100 
1.24 .006 1,551 383 182 11 ,528 10 962, 1.34, .006 4,568 7,943] .006 8 
.94 .004 1,098 . 182 10 ,698 10,173| 1.25 .006 4,844, 6,009} .005 8 
.54) .003 624 ° 167 5 ,073 4,824. .59 .003 5,360 2,266) .003 150 
.75| .004, 1,173 152 7 ,378 7,016 .86 .004) 4,385 5,990} .004 #8 
.81; .004 946 329 137 8 391 7,979| .98 .005 4,987 6,827] .005 100 
-34 .002 416 ° ° 6 ,088 5,789, .71, .003 4,824 5,164) .003 100 
.22, .001 340 106 3 ,043 2,894, .35 .002 4,134 2,992) .002 100 
1.63 .008 2,005 815 . 10 ,631 10,109 1.24 .006 5,616 1,590) .006 150 
1.26 .006, 1,040 ° 182 12 ,266 11,664, 1.43 .007 4,486 9,390] .007 | 100 
.46) .002 453 . 3,781 3,595 .44 .002 5,136 2,293} .002 100 
.30| .001 246 2 . 2,674 2,543, .31 .001 5,086 902} .001 100 
.60' .003 474 106 6 ,641 6,315 .77 .004 5,741 3,190) .004 133 
-33, .002 246 ° 3,136 2,982, .37, .002 5,964 2,093} .002 20 
1.35; .006 1,324 260 182 13 ,465 12,804 1.57 .007 5,122 8,844) .006 100 
1.99) .009 = 2,081 554 260 18 537 17,627 2.16 .010 6,295 8,155} .009 113 


—— 


Before using these figures, see explanation page 19. 


SALES MANAGEMENI! 
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SIOUX FALLS, SOUTH DAKOTA 
IS A 


$280,295,000 


MARKET 


KINGSBURY BROOKINGS 
fe. no Badger 
Bancrott Erwin C _— 

De Smet OBrue OWnte 
° tiang 


Arlington 
hnetio 


_—- pee ok ngs 


The Sioux Falls ABC Retail Trading Zone Comprises 


50,100 Families with Spendable Income of $5,595 
Per Family (29.8% Above National Average) 
1946 1947 


Net Buying Income $182,193,000 $280,295,000 
Retail Sales 132,092,000 198,339,000 
Food Sales 25,017,000 37,440,000 


Data: Sales Management Surveys 


SOUTH DAKOTA — (Continued) 


NE > 
Ruthton 
HollandO 
Flandreau © 
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oA * gh Sau 


ra 


“ “NEHAHA @ Dell Rapid: 


Sherman 


Onarttord 
snist 


OB grey Sioux Faust; a 


SUTCHINSON 


™ “ 
. 
Parkston Freeman @ 


@Menn 


YANKTON 17 


A BIG MARKET WITH 


774 FAMILY COVERAGE 
BY ONE MEDIUM 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimotes by SALES MARAGENERT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ng 
ESTIMATES ISIN 
yD 1/1/48 SM ESTIMATES SALES OD ESTIMATES CONTROLS 
COUNTIES | THREE STORE GROUPS 1947 | Net % \Qual- 
CITIES Fami- | in thousands of dollars) Farm of ity 
Total | lies Gross | Net | Dollars | USA | of 
in % o (in Dollars | % / Estimate Dollars Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in | of of General Dollars in (in | of | of Per thou- ten- | ket 
sands) | State) USA |sands)|thousands)' State USA| Food Mdse. | Drug in thousands ' thousands) | Sate USA | Family | sands) | tial In- 
tite Ss ___| thousands) | Mates ee eee ‘= dex 
Lawrence 13.1, 2.3, .uud 3./ 18,/01, 5.98 UIE 5 ,069 1,215 807 23, 517 22,363 2.44 -uIds, 0,044 1,622 .013 | 144 
Lincoln 12.1, 2.13 .009| 3.2 7,591 1.37 .006 1,739 ’ 411 12,911 12,278 1.51, .007, 3,837) 12,767; weal 78 
| | 
Lyman... 4.1; .72 .003; 1.1 2,759 .50 .002 587 61 5 ,257 4,999 .61) 003, 4,545) 3,428 .003 | 100 
McCook 8.3 1.45 .006, 2.1 5,055 .91 .004 965 122 8 ,395 7,983; .98 .005 3,801 6,422, -005 | 83 
McPherson 7.4 1.30, .005) 1.7 3,276 .59 .003 453 : 76 5 ,897 5,608, .69 .003 3,299 5,592) .003 | 60 
| 
Marshall 7.9 1.38 .005 8 6,683 1.20 .006 1,135 260 182 10 ,698 10,173, 1.25 .006 5 ,652 6 566 -006 | 120 
Meade 7.8 1.37 .005, 2.3 6,683 1.20 .006 2,042 538 152 13 ,465 12,804 1.57, .007, 5,567 5,567) .006 120 
Mellette 3.2 .56 .002 7 1,129 .20 .001 132 . 2,952 2,807, .34 .002 4,010) 2,398, .002 | 100 
| | 
Miner 5.8 1.02 .004 5 3,426 .62 .003 662 . 152 6 ,358 6,046 .74 .004. 4,031; 4,339) .004 | 100 
Minnehaha 55.5 9.73 .039, 15.3 92,321 16.65 .079 17,881 14,291 2,506 122,508 116,49714.29| .068 7,614 20,067; .065 | 167 
Sioux Falls 43.7 7.66 .030) 12.5 82,540 14.88 .070 16,320 . 2,320! 108,001} 101,212 96,246, 1.80, .056, 7,700'........] .055 | 183 
Moody 8.7, 1.53, .006; 2.3 6,166 1.11 .005 946 381 152 11 ,067 10,524 1.29 .006 4,576 10,391) .006 | 100 
Pennington 23.8 4.18 .017, 7.0 39,430 7.11 .034 7,850 2,688 1,370 48 ,009 45,653 5.60, .027 6,522 6,199 .027 | 159 
Rapid City 16.7| 2.93 .012 4.9 35 881, 6.47 .030 6,716 “ 1 ,232 10 ,536 34 ,683 32,981, 4.05 .019 Seer 021 | 175 
Perkins 5.4 .94 .004 1.4 4,555 .82 .004 1,135 122 8 ,669 8,244 1.01 .005 5 ,889 5,245 .004 100 
Potter 4.2 .73 .003) 1.1 3,759 .68 .003 833 122 6 ,825 6,490, .80 .004, 5,900 a 004 | 133 
Roberts 15.1 2.64 .011, 3.7 9,627 1.73 .008 1,797 329 198 12,451 11,840 1.45 .007; 3,200 10,340) -008 | 73 
Sanborn 4.8 .84 .003) 1.3 2,999 .54 .003 624 . 106 5 ,534 5,262, .65 .003 4,048 4,576) 003 | 100 
Shannon 4.4 .77 .003; 1.0 981 .18 .001 568 . 2 ,583 2,456 .30 .001 2,456 1,442) .001 | 33 
Spink 10.8 1.90 .008 3.0 8,738 1.57 .007 2,384 815 198 13 ,188 12,541 1.54 .007| 4,180) 12,460 -007 | 88 
*Stanley 1.7, .30 .001 5 1,036 .19 .001 209 ° 1,752 1,666 .20 .001; 3,332; 1,363) .001 | 100 
Sully ‘ 2.1, .37, .001 5 1,223 .22 .001 246 ' ° 2,127 2,023, .25, .001 i 046, 2,272 __-001 | 100 
a a & Stanley Counties combined. Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
© SM, 1948. 
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If you want to know what section of 
Dakota accounts for the most retail 


North 
sales, 


or what one radio station you can use to 


cover that section—ASK YOUR L 
REPRESENTATIVE. 


OCAL 


Fargo’s famous Red River Valley soe far 


outshines the rest of the State that it’s 


not even close. (Don’t forget that WDAY’s 
primary area also includes 27 prosperous 


UR LOCAL REPRESENTATIVE! 


counties in Minnesota plus 6 in South 
Dakota.) And Fargo’s WDAY gets 61.4% 
of the listeners in its area, against 9.5% 
for Station B, and 7.2% for Station C. 


ASK YOUR LOCAL REPRESENTATIVE, 
and you'll choose WDAY as a matter of 
For rates, availabilities or any 
other facts you want, 
Peters, Inc. 


WDAY itarco.n.o. 


NBC ...970 KILOCYCLES .. . 5000 WATTS 
FREE & PETERS, INC., Exclusive National Representatives 


course. 


Free & 


consult 


DAKOTA — (Continued) © 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Todd 
Tripp 
Turner 


Union 
Walworth 
Washabaugh 


Washington 

Yankton 
Yankton 

Ziebach . 


Total Above Cities 


State Total 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
— TISING. 
ESTIMATES 

SM 1/1/48 6yD ESTIMATES SALES yD ESTIMATES CONTROLS 
——— j eel ao Seine ie Rea | a . . .. a 

| | | | THREE STORE GROUPS 1947 | | | Net |. % |Qual- 

Fami- (in thousands of dollars) | Farm of ity 

Total | lies Gross Net | | Dollars} USA | of 
(in % % (in Dollars | % % Estimate | Dollars Dollars % % (in Po- Mar- 
thou- | of of | thou- (in | of of General Dollars (in (in of of Per thou- ten- ket 
sands) | State| USA |sands)| thousands)| State USA| Food Mdse. | Drug (in thousands) | thousands)’ State) USA | Family | sands) tial In- 
| titel, thousands) poh age: Pa) a dex 

6.4, 1.12) .004 1.5 1,333) .24) .001 284 . e 4,795 4,560 .56 .003 3,040 2,840) .003 75 
8.3, 1.45 .006 2.2 8,461 1.52 .007 852 434 152 12,688 12,065 1.48 .007 5,484 7,040) .007 117 
12.0 2.10 .008 3.2 7,258 1.31 .006 1,664 7 260 15 ,125 14,383 1.77 .008 4,495) 12,839) .007 88 
10.0 1.75 .007, 2.6 7,221 1.30 .006 1,457 . 381 14 ,848 14,119, 1.73, .008 5,430 11,026) .007 100 
6.8 1.20 .005 1.7 6,258 1.13 .005 1,419 ° 228 10 ,459 9,946 1.22 .006 5,851 4,140} .006 120 
1.8 .32) .001 4 259° «—.05 . 1,475 1,403, .17 .001 3,508 1,014) .001 | 100 
1.9, .33) .001 4 223'—«w04 ° ; 922 877, .11 .001 2,193 .001 100 
15.0 2.64 .010' 4.0 12,849 2.32, .011 2,554 2,619 442 27 ,519 26,169, 3.21 .015 6,542 9,188) .013 130 
6.6) 1.15) .005 1.9 11 872, 2.14) .010 2 365 2,619 a 8 024 13 ,288 12 636, 1.55) .007 6 ,651 iatateta 008 , 160 
3.0, .52 .002 8 703'  .13) .001 322 ° a 2,214 2,105 .26 .001 2,631 1,598) .001 50 

| 115.3'20.21, .080 33.1| 228 555 41.21 .194 42,443 13,911 4,252 179,169] 252,950 240,538 29.51 .140 7,267 | .144 180 
| 570.7 .397 150.8] 554 ,577 .472, 112,553 47 ,639 16 ,005 337 ,753| 857 ,304 815 ,234 -475 5,406 393,654" 459 116 


NORTH DAKOTA 


Adams 2 
Barnas 
Benson 


Billings 
Bettineau 
Bowman 


Burke 
Burleigh 
Bismarck 
Cass 
Fargo 


Cavalier 
Dickey 
Divide 


Dunn 
Eddy 
Emmons 


Foster 

Golden Valley 

Grand Forks 
Grand Forks 


Grant 
Griggs 
Hettinger 
Kidder 

La Moure 
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4.2; .75| .003 
.010 


9.9 1.78 .007 


22,927 


1.1 2,860/ .62) .002 676 220 075 
3.7] 13,585 2.92 .012 3,143, 1,837 325 
2.3 4,918 1.06 .004 1,622 . 163 
0.4 297.06 202 

3.0 7,254. 1.56 .006 1,605 157 238 
0.9 3,104| .67 003 761 220 113 
1.8 3,349 .72 .003 1,081 157 113 
5.6] 27,927 6.01 .024 5,169) 4,240 926 
4.9] 26,754 5.76, 023 4,748) 4,240 926 
13.3] 75,32416.21 .064 11,291 11,099 1,573 
10 3 64,026 13.78) 054 9 ,063 . 1,329 
2.7 7,029 1.51 .006 1,571 629 238 
2. 5,895 1.27 .005 1,892 612 163 
1.6 3,540 .76 .003 1,013 440 113 
15 2,232 .48 .002 794 * 050 
1.2 4,343, .94 .004 913 . 113 
1.8 3,924 .84 .003 1,267 . 050 
1.1 4,429 95 .004 1,216 . * 

0.8 2,511, .54 .002 913 . 050 
7.91 42,472 9.14 036 7,520 4,553 1,130 
6.9] 37,121 7.99 .032) 6,038 * 1,041 
1.6] 2,232 .48 .002 676 . 

1.1 3,209 .69 .003 676 . 087 
1.6 4,133.89) 003 1,216 252 . 

1.2 2,616) .56 .002 455 . . 

2. 4,622 1.00 .004 1,150 * 113 


*Withheld to avoid disclosure. 


5,227 
22 ,504 
9 ,002 


1,307 
12 ,559 
4,791 


5 ,953 
36 ,006 
32,449 
94 ,808 
75,207 


11,760 
10 ,236 
6 461 


4,646 
7 ,332 
10 ,308 


7 ,405 
4,646 
59 ,962 
54,082 


4,936 
6 ,025 
7 ,332 
4,501 


4,872, .72 | .003 
20,974 3.10 .012 
8,390 1.24 .005 3,648 9,012) 005 71 


1.73 


5,548 .82, 003 3,082 5,888) .003 60 
33,560' 4.96 .019 5,993, 5,203) .019 136 
30,244, 4.47) 018 6,172 018 | 150 
88 ,36513.06 .051 6,644 22,193) .052 149 
70,096,10.36 .041, 6,805 .| .042 | 168 
10,961 1.62 .006 4,060 11,103) .006 75 

9,540 1.41 .006 4,770' 5,902) .006 100 

6,022, .89 .004 3,764 6,538) .004 100 

4,330, .64 .003 2,887 4,596) .003 60 

6,834. 1.01 .004 5,695 3,817) .004 133 

9,608 1.42 .006 5,338| 7,972} .005 83 

6,901 1.02) 004 6,274 4,109) .004 , 133 

4,330 .64 .003 5,413 3,767] .003 150 
55,888 8.26 .032 7,074 22,477] .031 | 148 
50,407, 7.45 029 7,305 028 | 165 

4,601 .68 .003 2,876 4,555) .003 60 

5,616) .83) .003 5,105 4,371) .003 100 

6,834 1.01 .004 4,271, 7,483} .004 80 

4,195 .62 .002 3,496 3,679} .002 50 

7,510 1.11, 004 3,576 7,322] .004 | 67 


Before using these ‘figures, see explanation page 19. 


SALES MANAGEMENT 


the BIG FACTS about— 
Big. Aggie! 


Farmers in WNAX’s five state area made $6,238,062,000 
in 1947, exclusive of substantial government payments. 


COVERAGE 


WNAX, 5,000 watts at 570 kc., reaches 


Farm income by states is: 1947 Increase 

— pare ‘ Cash Farm Income over 1946 
385,840 families living in 308 counties, IOWA .................. .$2,368,962,000 39%, 
; , . NEBRASKA ............... 1,125,518,000 32% 
(BMB station audience survey), in the NORTH DAKOTA ...... 736,927,000 48%, 
i 7 MINNESOTA .... 1,335,556,000 26% 
richest agricultural area in the world. SOUTH DAKOTA ...... 671,099,000 35%, 

TOTAL : .. .$6,238,062,000 


LIVESTOCK POPULATION | | MAIL 


Big Aggie received a total of 527,209 letters dur- 


Most of the six-and-a-quarter billions made by 
farmers, during 1947, in the five states of Iowa, 
Nebraska, North Dakota, Minnesota and South 
Dakota, came from the sale of livestock and poultry. 
And of the TOTAL livestock and poultry population 
in this five state area, the biggest share is in Big 
Aggie Land. For instance, Big Aggie’s share of all 
cattle in the five-state area is 74% ... all milk 
cows, 71% ... all hogs and pigs, 68% ... all 


ing 1947. More than 74% of this mail was address- 
ed to commercial programs, either inquiring about 
or ordering WNAxX-advertised products ranging all 
the way from cosmetics to farm machinery. Mail 
was received from 400 of the 401 counties in the 
entire five-state area, plus more than 100 counties in 
other states. Maps available on request. 


poultry, 72%. 


WNAX GETS RESULTS 
ee 


Let WNAX or The Katz Agency show you how 
Big Aggie has done an outstanding job for hundreds 
of advertisers who have used the station year after 
year. Find out how WNAX can deliver the big share 
of the world’s richest agricultural area for your 
product. 


— 


SIOUX CITY - YANKTON AfritiateD WitH THE AMERICAN BROADCASTING CO. 
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}— 
WILLIAMS 


fend 1946 Retail Soles in Excess of $100 Million 


BURKE RENVILLE _— | ROLETTE ion CAVALIER 
“HENRY 
MOUNTRAI PIERCE RAMSEY 
[BENSON 
© 
Menor 
Grond Forks 
SHERIDAN WELLS EDDY 
TRAIL 
FOSTER 
KIDDER STUTSMAN 
Q ™ 
Sa TOCAN TAMOURE 
7 StOUX 
l MaNIOSHSS™” DICKEY 
r, / 
J ( 
ea ae ( | 
ee ioe Se a _ j 
Copyright by 
Cities shown are those having Sales MANAGEMENT 
retail sales of $15.0 million or 
more in 1946 gh, 
Riis 
es | 


1946 Retail Sales $50.0 Million to $99.9 Million 
| 1946 Retail Soles $25.0 Million to $49.9 Million 
f 1946 Retail Soles $10.0 Million to $24.9 Million 


NORTH DAKOTA— (Continued) 


POPULATION 


OLD v3 


COUNTIES 
CITIES 


Logan 


McHenry 
Mcintosh 
McKenzie 


McLean 
Mercer 
Morton 


Mountrail 
Nelson 
Oliver 


Pembina 

Pierce 

Ramsey 
Devil's Lake 


Ransom 
Renville 
Richland 


Rolette 
Sargent 
SM, 1948 
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| 


| 

} | Fami- 

Total 4 | lies 

(in % | (in 
thou- car) of | thou- 
sands) State USA _m 
6.4) 1.10) = “13 

| | 
12.4 2.24) .009, 3.1 
7.6 1.37) .005) 1.7 
6.5 1.17) .005 1.7 
14.3 2.58 010, 3.5 
7.9, 1.43) 008 1.7 
18.3| 3.29) 013) 4.3 
| | | 

9.4, 1.69 007, 2.5 
7.81.40) 005) 1.8 
3.1) .55| 002) 0.6 
13.3 2.40 003) 3.1 
7.9 143) 095) 1.7 
13.5, 2.43 093} 33 
6.8} 1 23) .065] 1.8 
8.3. 1.50) .006) 2.0 
6.0 1.08 0041 1.6 
16.9 3.05, .012) 4.0 
9.1 1.64 006} 2.0 
5 1.36 .005, 1.8 


ESTIMATES 


/1/ 


RETAIL SALES 


yD ESTIMATES 


Dollars 


(in 


| got | 


cr 


f 


thousands) | State USA 


2,407, 


6 ,157 
3 367 
2,964 


6 ,452 
3,924 


12,749 


5 ,406 
4,884 
645 


9,347 


5.354 
15.254 


13,312 


6 610 
2,912 
15 ,660 


5 ,634 


3,435 


52 
1.33 


72 
64 


2.74 


002 


1947 
THREE STORE GROUPS 
(in thousands of dollars) 
| General 

Food Mdse. Drug 

271 - . 
2,010 329 187 
237 075| 
1,115 095 163 
1,773 ° 187 
389 ° 100 
3,109 1,068 463 
1,183 095 187 
828 . 213 

168 ‘ 
2,163 486 300] 

947 408 ‘ 
3,379 2,576 351 
2,651 2,576 301 
1,749 408) 163} 

979 a ° 
2,991, 1,744 325 
1,302 252, «163 
761 075 


*Withheld to avoid disclos 


The “‘SM’’ symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
<a TISING 
SALES yD ESTIMATES CONTROLS 

— reer sccaied 
1947 | | Net %  \Qual- 
Farm of ity 

Gross Net Dollars | USA | of 

Estimate — = | | (in Po- | Mar- 

Dollars | of Per | thou- | ten- | ket 

(in thousands)| thousands) state! usa | Family sands) tial | In- 

thousands) ~ ‘ad | om 

4 , TY 3 +924 06, wuz, =3,UI8, 4,002) .002 , 50 

10 ,453 9,743 1.44 .006; 3,143 9,252) .006| 67 

5 ,372 5,007, .74 .003, 2,945, 5,334) .003 | 60 

5 ,082 4,736, 70 .003, 2,786 — .003 | 60 

11,615 10,826 1.60 .09% 3,093 11,007] .007/| 70 

6,824 6,360, 94 .004 3,741 5.095] 004 | 67 

21 ,488 20,027, 2.96 012, 4,657 12,272} .012| 92 

9 ,365 8,728 1.29. .005 3,491 9,120} .005/| 71 

8 ,566 7,984 1.18 .005 4,436 6,058} .005 | 100 

1,960 1,827, .27 .001 3,045) 2,370) .001 | 50 

16 ,334 15,224 2.25 .009 4,911) 15,511] .009 | 100 

9,365, 8,728, 1.29 .005 5,134, 7,550} .005 | 83 

21,415) 19,960 2.95 .012 6,048 11,869} .012 | 133 

7.067 11,978 11,164, 1.65, .007 6,202 008 | 160 
| | 

12 ,050 11,232, 1.66 .007} 5,616, 7,289) .007 | 117 

5 ,082 4,736, .70 .003) 2,960 4,950} .003 | 75 

23 ,956 22,328 3.30 .013) 5,582 11,877] .013 | 108 

9,219 8,593 1.27, .005, 4,297) 6,122 005 | 83 

5 ,953 5 548 82.003! 3,082, 5,397 003 | 60 


ure. 


Before using these figures, see explanation page ‘19. 


SALES MANAGEMENT 


Its a HIT in NORTH DAKOTA! 


North Dakota Farm Production Hit A BILLION 
DOLLARS In 1947. A Farm Average Of $10,979.00 
Per Farm From Crop And Livestock Production. 


Fargo’s 1947 Retail Sales Hit A 27% Increase At 
$60,152,650.00 


NORTH DAKOTA MEANS BUSINESS 


THE FARGO FORUM 


Published Morning, Evening and Sunday 


Sy FARGO, NORTH DAKOTA 
Affiliated with Radio Station WDAY Representatives, Kelly-Smith Co. 
’ The “‘SM"’ symbols mark original, exclu- 
NORTH DAKOTA -— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES ome ADVER- 
N 
GYD 1/1/48 GxD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES j hore é i adie = | | ‘ a : | 
CITIES | | THREE STORE GROUPS| 1947 | Net % |Qual- 
Fami- (in thousands of dollars) | | Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in q % (in Dollars | % % | | Estimate | Dollars | Dollars % | % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State USA sands)} thousands) State USA Food Mdse. | Drug (in th ds) | th ds)| State} USA | Family | sands) tial In- 
— a : JS ee. om __Ithousands)j een = ae __| dex 
Sheridan ee 5.0 80 .003 1.2 2,163, .47 .002 355 ° . 3,485 sin 48) 002 2,707) 2,717] .002 | 67 
} | | | | | 
Sioux ; 3.4 .61, .002, 0.7 1,483) 32) .001 389 . 2,250 2 ,097| 31 001) 2,996; 2,013} .001 | 50 
Slope 2.4) .43) .002) 0.6 401} .09).....| 237 “ ; 1,815) 1,692) .25) .001; 2,820) 1,384) .001 50 
Stark 13.7; 2.47; 010; 3.1 10,708, 2.30 .009, 2,483, 1,837 325 18 ,366 17,118, 2.53 .010) seme 10,449] .010 | 100 
| a ae | | | | 
Steele 4.3 .78| .003 14 2,407, .52, .002 659 *) 051 4 ,283 3,992) .59) .002| 3,992| 3,663 002 | 67 
Stutsman 21.0' 3.78, .015, 5.2 18 401, 3.96; .016, 3,412 989 376 ; 30 ,852 28 ,756| 4.25) 017 5,530) 11,346] .016 | 107 
Jamestow". 9.7| 1.75] .007; 2.6 16,763) 3 61) 014; 2,957 989 326 6,996 16,697) 15,562; 2.30; 009) 5,985)....... 010 143 
Towner 6.1, 1.09 .004 1.5 7 y 004, =1,013 329 138 ; 8 ,276 bie 1.14) 004; 5,142) 8,094] .004 | 100 
| | | | | | | 
Traill 11.7, 2.11, 008 2.8 9,050) 1.95; .008, 1,639 . 187 15 ,390 14,344, 2.12) .008 5,123) 10,187] .008 | 100 
Walsh 18.4 3.31, .013) 4.2 14 638; 3.15) .012, 2,568) 1,618 376 : 23 ,303) 21.719 3.21) .013) 5,171) 18,711] .013 | 100 
Ward 28.5 5.13) 020, 7.4 34 ,014) 7 .32| 029; 7,181 5,622, 1,352 50 ,598) 47,159, 6.97, .027, 6,373) 15,277) .026 | 136 
Minot 18.3) 3.29) .013 5.0 28,402) 6 11) 024) 5,373) . | 325 27 997 on 33,221) 4 91) 019} 6,644)... .019 | 146 
| | | | | | 
Wells 9.8 1.76, 007, 2.4 6 ,784 1.46) 006} 1,470 329 187 10 ,453 9,743) 1.44, .006) 4,060, 9,401) .006 | 86 
, Williams 14.6 2.63) .010, 3.9 13 ,986) 3.01) 012 2,838, 2,325 676 22 ,794 21 245) 3.14) 012) 5,47 13.859] 012 | 120 
f Total Above Cities 113.7,20.48, .079, 31.5) 186,37840.11| .158 30,830 7,805 5,149) 210 = 226 057, 210,694 31 14) 123) 6 ee 125 | 158 
State Total 555.1 386 136.0] 464 675) ‘ | 395 96,411) 47,436 12,547] 491,848] 725,939 676.605 ; | 395 4,975) 424 081} _ 393 | 102 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
Most of the questions readers will ask about the Survey of Buying Power have been 
\ answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 
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MARYLAND - DELAWARE 
and District of Columbia 
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GEORGES 5 osm 


> 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


ee 1946 Retail Sales in Excess of $100 Million 
| 1946 Retoil Sales $50.0 Million to $99.9 Million 
Copyright by Ee] 1946 Retail Sales $25.0 Million to $49.9 Million 


Sale MANAGEMENT 1946 Retail Sales $10.0 Million to $24.9 Million 


South Atlantic States 


M A R y L A N D . _ _ - The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 a 1 EFFECTIVE BUYING INCOME—1947 beans 
ING 
SM) “we ESTIMATES SALES CyD ESTIMATES CONTROLS 
Corres } | | THREE STORE GRouPS| 1947 | | Net | % |Quab 
Fami- (in thousands of dollars) Farm iy 
Total lies Gross Net Dollars | USA 
(in ‘ o% (in Dollars % 2 Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of of | thou- (in of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State) USA | sands)| thousands) om USA Food | Mdse. | Drug ai Le thousands) | thousands) —_ USA | Family | sands) tial } 
} 
Allegany 100.4) 4.54) -070) 26.1] — 77,160| 4.40) 066] 28,004 7,822| 2,270].. 121,876] 102,094) 4.13| -060| 3,912 865] .064| 91 
Cumberland 46.7| 2.11) .032) 12.5 58,950 3.36 .050| 17,491) 6,608) 1,957 46,020 72,004) 60,317 2.44) -035 4,825) weeceeef 039 | 122 
Anne Arundel 86.9) 3.93) .060) 22.5 43,665) 2. 49) .037| 16, 529) 1,968) 826)...... 89,710) 75,149 3.04) 044) 3,340] 4,682} .045 75 
Annapolis 19.5} .88| .014| 5.4] 26,854] 1.53] .023| 8,738 * | 618 742] 23,018} 19,282] .78] .011| 3,571)...... .015 | 107 
tBaltimore 1,225. 1/55. 40) -852) 317.4] 1,170, 372) 66.74) .995 335, 402) 238, 760) 42,840 1,883, 131) 1,577, 855/63 .82 pe 4,971; 8,903] .928 109 
Baltimore 1,007.2 45.54} .700| 277.2 1,095, 469/62.47|) .931 312,368} 231,948) 39,388] 2,056,423] 1,680,763) 1,408,229/56.96) .821 5,080) ena ae .830 | 119 
| | | 
Calvert il 55) 08 2.9 4,984| J -004| 2,047 * | * lately 9,951 8,405) .34) .005 2,898 3,052} .005| 63 
Caroline : 19.3; .87) 013) 5.6 10,247; .59 -009) 3,531) 457| 201 a 21,479 18,046; .73) .010 3,223) 6,215} .010 77 
Carroll 45.1 a a 12.5 23 ,324 1.33) .020 6,128 1,347) 389 _ 55,479 46,473| 1.88) .027, 3,718 8,519} .026| 8 
| | | | | 
Cecil 30.3) 1.37) -021) 8.1 15,467, .88 ‘ol 6, 102) 352, 160 eta 32,713) 27,418) 1.11) .016) 3,388) 4,139] .016| 76 
Charles 21.0| .95| .015| 4.8] 8,116 .46| .007| 2,660) 445) * inetien 14,548} 12,113| .49| .007| 2,524] 3,122] .009 | 60 
Dorchester 31.2| 1.41| .022| 8.6] 17,082) .98| .014) 6,346) 1,389 278 im 32,764, 27,460 1.11) .016 3,191| 4,247] .017| 7 
Cambridge 12.8} .58] .009) 3.7 sem 74] a 3,723) 1,195) * 11,005 — 13,843 a =] mia Sanaa .009 | 100 
Frederick 64.8) 2.93) ail 16.8} 45,419 2.59) -039) 13,151) 4,674) 674 80,562) 67,486; 2.73) -039, 4,017; 11,136] .040 89 
Frederick 20.5) .93| .014] 5.8] 28,977] 1.65] .025| 7,804] 4,440) 548] 16,359] 29,215] 24,473 .99| 014) 4 ae | .017 | 121 
Garrett : 25.2) 1.14) v8 ‘ 10,387 .59| -009) 2,495) 539) 97 cbene 17,708) 14,832 60) .009 2,602) 2,280] .o11| 61 
Harford —_ -_ -030| 11.5 23,013) 1.31) - - a ee ened 41,530) 1.68) 7 3,611 6,477} .024 80 
Howard 19.7) -89) -014 4.7 saad a 010) 3,863 328) 11 ; 20, 222) 17,057 al 010! 3,629, 3,359} .011 79 
Kent. 14.8) .67| 010) 4.4] 10,677) .61| 009) 3,531/ = * | = 201 ' 20,069 16,810) 68} 010) 3,820| 3,560) .010 | 100 
Montgomery 123.4) 5.58) .086) 33.0 77,510) 4.42) .066) 20,405 1,734) — _— 115, 679. 96,902) +92 ~T 2,936 7,156) .065 | 76 
| | | 
Prince Georges 125.9| _ a = 58,396) wal = 21,965) 1,160 923 : 120, 106) 100,01 4.07) 059) 3,256} 6,390} .062| 70 
Hyattsville 11.1} .50| .008] 2.8] 12,263] .70| .010) 2,686, 434) «= 305) 51,872] 12,985] 10, 876 -44) 006) 3,884)...... | .007| % 
Queen Annes 15.7) .71) 011) 4.5 7,383) .42| .006 2,392) 305) 97]... ; 13,950) 11,618) 47) -007 2,582; 5,039} .007 64 
St. Marys 23.0) 1.04) 016) 5.1) 5,973) .34) 005) 3,173} 2m) * | seed 11,508, 9,652) .39) .006) 1,893) 3,551] .008| 50 
Somerset 22.3 1.01) .016 6.2 7,771| .44| .007 3,863 492) 188) ; 17,899) 15,079 .61| .009 2,432! 5,677] .010 63 
* Baltimore County combined with i pendent city of Baltimore. * Withheld to avoid disclosure. 


Before using these figures, see explanation page 19- 
. ’ © SM, 1948 
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"The Unice of Baltimore” 


Greater penetration than ever in America’s 6th market! 


Pp ie N N 600kc.-5000 watts BASIC CBS * 102.7mc.-20,000 watts 


@ HARRISBURG * 
my PHILADELPHIA 


yf 
Y ff 


Y /p 


{ \' 


@ RICHMOND 


@ NORFOLK. 


AM COVERAGE 


Represented by Raymer — —— FM COVERAGE 
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PUT THESE SHOPPERS BACK 


"" Es CO VER 
BMA odie 


. a > @ 
tr 
a. 


XW 


@ You put 52.3% of Baltimore's 
City and Retail Trading Zone’s 
shoppers into your picture with the 
News-Post—the paper that goes 

into 208,719 Baltimore Trading area homes 
every evening. (Total Net Paid is 222,605) 


@ Today Baltimore is bigger-richer 
than ever — with effective buying 
income up 43% since 1940.* 


@ To cover bigger-richer Baltimore you 
need the News-Post — the only paper that's 
read by more than half of Baltimore's 
398,994** families every evening. 


*Sales Management Survey of Buying Power, 1947 


**A.B.C. City and Retail Trading Zone based on 
Bureau of Census 1947 Report for Baltimore 
Metropolitan District 


Ist in circulation in the 6th largest city 


Baltimore News-Post 


A HEARST NEWSPAPER 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 
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HAGERSTOWN —A MUST for Maryland Sales 


Survey of Buying Power figures show that, MENT says: “Cities which have a Quality of 
among Maryland’s three leading markets, Market Index markedly higher than that of the 
Hagerstown is first in Effective Buying Income nation (100) . . . are likely to be the ones where 
per family ($5,169) and first in Quality of intensified promotional campaigns will bring 
Market Index (126). And SALES MANAGE. the greatest returns.” 


A diversified market strategically located in central Maryland 


and completely “home reached" by these two newspapers, lala (2 ©) | 
Hagerstown has outstanding qualifications for testing as well 


as for regular sales-producing campaigns. Ga HT 
BURKE, KUIPERS & MAHONEY, INC. H FE RA [ Dy o\ Al y 
National Representatives: 


dl 


° The “‘SM" symbols mark original, exclu- 
MARYLAND— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 ae EFFECTIVE BUYING INCOME—1947 ——_ 
ADVER- 
ESTIMATES TISING 
1/1/48 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES — ae | aan 7 | : HS) 
CITIES THREE STORE GROUPS 1947 Net % 
| Fame | (in thousands of dollars) 67D Farm of |i 
Total lies a cacieanen ae Gross Net Dollars | USA | o 
(in % % (in Dollars % % | Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State} USA | sands)|thousands)| State} USA| Food Mdse. Drug (in thousands)| thousands)| State} USA | Family | sands) tial In- 
- | thousands) | | } dex 
Talbot...............] 20.6] .93| .014| 6.0] 17,158| .98| .014! 4,862] 1,218) 618)... 28,371| 23,731| .96| .014| 3,955] 4,178] .014 | 100 
Easton 5.7) .26) .004 1.8 11,427) .65) .010 2,623 1,066 479 hea 8,263 6,921) .28) .004 <a -006 | 150 
Washington. ... 78.1) 3.53) .054) 20.9 56,818) 3.24) .048| 16,645) 7,263 992 103 , 580 86,767, 3.51) .050) 4,152) 6,983} .050 | 93 
Hagerstown 38.7| 1.75} .027] 11.0 45,511) 2.60) .039) 12,204 7,146 923 27 , 349 67,873 56,856) 2.30) .033 So ee 034 | 126 
| 
Wicomico 40.5; 1.83) .028 11.9 31,979; 1.82) .027 7,191 4,171 590 56,954 47,710) 1.93) .028| 4,009) 12,086} .028 | 100 
Salisbury 15.9) 72) O11 4.6 27,470) 1.57) .023 5,539 .* * 25,968 21,754) .88) -013) Se vexwcaws -016 | 145 
Worcester en 23.0) 1.04) .016) 6.7 19,320) 1.10) .016 4,375 1,804 250 ; 32,839 27,439, 1.11) .016 4,095) 14,015] .016 | 100 
- — epianiuniten } wenn mene Snenan 
Total Above Cities 1,178.1|53.27| .819| 324.8] 1,319,972|75.27|1.122| 373,176) 252,837) 44,218] 2,209,770) 1,936,615, 1,622,551/65.63| .945 eee -973 | 119 
State Total 2,211.6 1.538 576.8 1 -753,631 : 1.491 519,646 278,230 53, 843 2,446,624] 2,950,675 2,472,236)... ..\1.442 4,286) 135,631 1.476 | 96 
7 
MAR YLAND—Metropolitan County Areas 
Baltimore _ 11 |1,312.0).....| .912) 339.9] 1,214,037 1.032 351,931 240,728 43,666] | 1,972,841 1,653,004... 984 4,863... | .974 107 
Washington, D.C.....| 834.0 -580| 236.7] 904,435. -769 236,163 158,525 44,655] 1,324,560] 1,855,703 1,576,557 920 6,661... | .807 139 
DISTRICT OF COLUMBIA—Metropolitan County Areas 
Washington 130 |1,326.0 .923) 369.0] 1,147,891 .976 311,393 167,488 51,311| | 2,382,804 2,039,698 1.190, 5,528). [1.072 | 116 
© SM, 1948. ; ; : ; ___* Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


The section on Canada will be found on page 533 


It started out small. Then it soared high above the soil... 
and broke out into a beautiful bloom. That sun-flower 
growth reminds us of WWDC. Today it towers high in the 
Washington market. To cover this diversified city .. . most 
smart advertisers use WWDC—AM and FM. It's the low- 
cost-sales-result station. Are you using it? 


Represented 
Nationally By 
Forjoe & Co. 


AM-FM—The D.C. Independent 


the little seed that grew and grew and grew? 
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WORTH ITS WEIGHT IN GOLD 


TO FOOD ADVERTISERS IN WASHINGTON, D. C., 


A MONTHLY REPORT showing average sales, stock on hand 
and distribution of 350 nationally known food brands 


The Times-Herald Monthly Grocery 
Inventory is based on an actual phys- 
ical check-up of 60 carefully selected 
grocery stores representing a typical 
cross-section o: Washington’s. city 
and retail trading zone. 


Food manufacturers and their adver- 
tising agencies; jobbers, wholesalers 
and brokers have found many practi- 
cal uses for these inventory reports 
which are published every month. 


Factors which may have been retard- 
ing sales are being discovered and cor- 


WASHINGTON 
NATIONAL REPRESENTATIVE: GEORGE A. McDEVITT CO. 


FIRST IN CIRCULATION 


FOR 10 


rected. If there is poor distribution, 
or dealers are overstocked, or turn- 
over is slow, or more adequate advertis- 
ing support is needed ... the Times- 
Herald Monthly Grocery Inventory will 
put the finger on the trouble spot and 
thereby point the way to increased 
sales. And there are many other ways 
the inventory can be helpful. 

If you’re interested, get in touch with 
Randall W. Lightner, National Adver- 
tising Manager, Times-Herald, Wash- 
ington 5, D. C., or ask the nearest Mc- 
Devitt man. 


dD. C 


STRAIGHT YEARS 
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DELAW ARE—Counties and Cities 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1947 WHOLE. EFFECTIVE BUYING INCOME—1947 SALES- 
R- 
ESTIMATES TISING 
1/1/48 xD ESTIMATES SALES SYD estimates CONTROLS 
COUNTIES an PB irioreorresene: i. i eke belt es es we re * ii 
CITIES THREE STORE GROUPS| 1947 Net % }Qual 
Fami- (in thousands of dollars) Farm of ity 
Total lies etabalsicniiee ies as Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | “; | “% (in | Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State} USA |sands)| thousands) State) USA| Food | Mdse. | Drug (in thousands) | thousands)| State| USA | Family | sands) | tial | In- 
thousands) | | dex 
Kent................] 33.6/11.44| .023| 10.1] 23,862| 9.62) .020| 7,516] 1,218, 446]..........]  44,008| 32,067| 8.88| .019| 3,174, 5,285) .0z0) a7 
Dover.... 6.7) 2.28) .005) 2.1 13,370} 5.39] -O11) 2,469] 843 283 8,295 9,231 6,715) 1.86) .004) 3,198)...... -097 | 140 
New Castle. . . 202.4/68.98| .141| 54.1 179,409 |72.33) . 153} 54,453} 16,069) 4,601].......... 381,957) 278,461/77.11| .162 5,145 3,314) .155 | 110 
Wilmington 127.0/43.29| .088) 34.9 149, 049)60.09} 127] 44,448) 15,717 4,142 522,873} 309,175 225,481 62.46) .131 2 eee -121 | 138 
Sussex 57.4,19.58| .040; 16.7 44,772)18.05) 038) 9,565) 1,363) 782) 69,345 50,576/14.01| .030 3,029 27,937) .034 | 8 
| } | | 4 a, a ered ee ee 
Total Above Cities....] 133.7/45.57| .083] 37.0] 162,419165.48| .138| 46,917) 16,560, 4,425) 530,938] 318,406 232, 196|64.32) .135| 6.276)........ 128 | 138 
State Total 293.4| 204] 80.9} 248,043) | 211) 71,534 18,650 5,829} 607,378] 495,321 361 ,104| | 211! 4,484! 36,537] .209 | 102 
. 
DELAW ARE—Metropolitan County Areas 
Wil ninaton 134] 247.4 .172' 66.9] 215,912 -184| 64,404) 17,604 5,249] | 431,765 322,598. 188 4,822 | .184 107 
7 e,¢ 
VIRGINIA—Counties and Cities 
Acomack 28.2| .94| .020 10,681 .56| .009| 4,256) 414,314 ~-17,618| —16,054/ 58] .009/  2.007| 11,094] .011 | 58 
1Albemarie.... 44.2) 1.47) .031 44,954) 2.34) .038) 11,514) 4,932) 1,855 57,441 52,435] 1.90) .031 5,034) 5,193} .033 | 108 
Charlottesville 24.3) .81| .017 38,264) 1.99) .032) 9,063 4,633 1,725 17,489 41,418 37,704| 1.37} .022 §,464)........] .024 | 141 
2Alleghany.... 26.1) .87| .018 22,787) 1.18) .019 6,516 3,099 818 : 31,744 28,885) 1.05| 017; 4,895 394) .018 | 100 
Covington. . . 4.5} .15| .003 12,647| 66 .011] 3,367] 2,199 453 8,366 7,256] 6,589) 24) .004 5,990) .096 | 200 
) | | | 
Amelia. . 7.8| .26| .005 1,987) .10) .002) 374) « * 2,731| 2,543 .09, .001 1.413} 1,903] .002| 40 
Amherst 18.3) .61| .013 4,572) +24) .004) 1,839) . ° 7,942! 7,238) .26| .004/ 1,723} 1,919] .003| 45 
Appomattox 8.1| .27| .006 4,004) 21| 008,467) «2 *# | * 7,849| 7.183} .26| .004) 3,735) 1,554] .004| 67 
| | | | } | 
3Arlington..... 177.5) 5.91] .124 — 4.98! 081; 28,261; 5,684) 4,191 ; 258,938) 236,040) 8.57) .138 4,539| 58] .118 | 95 
Alexandria 58.0) 1.93] .040 46, 124) 2.40) .039| 12,516 4,699 1,813 93,524 79,586) 72,528] 2.63] .042 4,620 ‘ -O8L | 103 
4Augusta.. . 59.8) 1.99) .042 43,234) 2.25) .037) 9,041) 5,127; 1,322 60,752) 55,374) 2.01| 032) 3,872) 19,626] .035 | 8 
Staunton . 15.3) 51) .011 26,935] 1.40] .02 31 4,256) 4,085 868 21,571 19,565} 17,830) -65) 010 4,052) -O14 | 127 
Bath 6.3) .21| .004 2,397) .12) 002! ™ 229 * ai 4,357.16 .093 2,995| 447) 1.003 | 75 
| } | 
Bedford... .......... 24.3) .81| .017 neal -45| .007) 2,167) 800 202 14,764) 13,455| -49| -008| 2,320) 3,971) .010| 59 
Bland ° 6.3} .21) .004 942) -05 001) 155 - | ° 2,595| 2,356} .09) .001) 1,699) 852} .092| 50 
Botetou:t 14.4| .48| .010 4,321; .22 ‘os 1,200) 129) 126 7,942) 7,238) .26 004) 2,129) 2,400) .095 | 50 
| } | | 
| | 
Brunswick 18.0} .60) .013) 3.8 6,493, .34| .006) 1,559) 543| 126 11,882 10,828 39) -006| 2,849| 5,075] .007| 54 
Buchanan 34.5] 1.15) .024 sf 8,395| .44| .007| 1,933] 1,500) 126 15,308) 13,950) .51| .008| 2,143, 342 011 | 48 
Buckingham 12.0} .40) .008) 2.6 2,549) .13) .002! 467) an . 5,438) 4,956 .18| 003) 1,995) 1,234 aol 50 
| 
5Campbell 69.1) 2.30) .048) 15.4 66,677| 3.47) .057 14,490} 12,781) 2,459) 83, 138) 75,648) 2.75) .044) 4,912, 3,057} .049 | 102 
Lynchburg 44.4) 1.48] .031] 12.0 59,142) 3.08) .050) 12,607) 11,945) 2,340 83, 960 71,650) 65,333] 2.37] 038) 5,444)...... .040 | 129 
Caroline. 12.0} .40) .008) 2.7 3,921) .20) .003) 1,231] 129) * 7,049) 6,424, .23) .004) 2,379; 2,004) .004 | 50 
Carroll 24.9) .83) .017) 5.5) 5,001; .26) .004 1,123) 957) * 8,455) 7,826) .28 .005| 1,423; 2,690) .007 | 41 
| | 
Charles City 4.5) .15) .003 1.0 540; .03 | 186 . 7 ° 1,878 1,711} .06 001) 1,711| 487} .001 | 33 
Charlotte 13.5 6) -009; 2.9 3,172, .17) .003) 686, 88) 76 5,777 5,265) 19} .003) 1,816) 3,433) .004 44 
Chesterfield 35.4) 1.18) .025) 8.9 7,647, .40| .007| 3,460 . | . 15,022; 13,009 -50) -098) 1,538) 2,359] .011 | 44 
| | | | | | | 
Clarke 6.6) .22) .005; 1.7 4,072, .21) .003; 1,231) 443) 202 6,977) 6,358| -23| .004 3,740! 3,295} .004| 80 
Craig 3.6} .12| .003 8 1,067; .06, .001 467 A . 2,360 2,151} .08) .001 2,689 487} .001 | 33 
Culpeper 13.5; .45) .009) 3.3 8,145) -42, .007; 1,870 485) 314 _ pee 42) -007 3,528) 3,135] .097 | 78 
Cumberland 7.2) .24) .005) 1.6 1,718) .09| .002 155 7 . 2,729) 2,487 09) 001} 1,554) 1,395} .092 40 
Dickenson. . 21.3) .71) .015) 4.1 5,278} .27, .004) 1,278 171 * 9,491) 8,649} .31) .005) 2,110) 269) .007 | 47 
6Dinwiddie 52.0) 1.73) .036) 11.5 37,662, 1.96) .032) 11,503 a 1,624 62,576) 57,027) 2.07| 033! 4,959) 4,192 033 | 92 
Petersburg 34.8) 1.16) .024 9.9 35,591) 1.85) .030 9,960) 5,071) 1,624 48,910 55,380) 50,469) 1.83) .029 5,098 028 | 117 
| | | | 
| _ | 
7Elizabeth City 60.7; 2.02) .042| 16.7 27,478) 1.43) .023| 6,688 . 717 73,464) 66,993, 2.43) .039 4,011) 1,125} .035 | 83 
Hampton 7.2) .24) .005 2.1 16,542} .86) .014 2, 649) 986 | 478 5,639 11,186) 10,052) .36) .006) = 5,243 Try 008 | 160 
Essex 6.3) .21) .004) 1.5 3,228) 17) .003) 966) ae ° 4,854 4,433) .16| .003} 2,955) 1,025) .093 | 75 
Fairfax 65.2! 2.17, -045; 16.4 11,858, .62) .010; 4,599 385 126 32,348 29,589 1.07) .017; 1,804 4,303} .021 | 47 
! | 
Fauquier me al -013) 4.5 11,262; .59) .010) 2,993 571 289 21,474 19,570, .71, 011) 4,349 6,851 011 | 83 
Floyd 10.5) 35 -007} 2.5 2,785, .14) .002 343 * 100 5,407) 4,928 .18 .003) 1,971 1,804) .004| 57 
Fluvanna 6.3 " -004) 1.5 1,773, .09, .002 561 * | 51 3,571 3,254.12) .002} 2,169 988] .002 | 5) 
Franklin se . 23.4] .78| ors 5.1 6,040 -31| .005 1,466 728 176 10,743! 9,790 36! .008! 1,920 5,477] .008| 50 
1 Albemarle County combined with Charlottesville (independent city ). * Withheld to avoid disclosure. 5 Campbell County combined with Lyn:hburg (indezendent city). 
2 Alleghany County combined with Clifton Forge (independent city). © SM, 1948. 6 Dinwiddie County combined with Petersburg (inde en dent city). 


} Arlington County combined with Alexandria (independent city). 
| Augusta County combined with Staunton (independent city). 


7 Elizabeth City County combined with Hamaton (independent city), 
Before using these figures, see explanation page I? 


An index to advertisers appears on page 554 
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PETERSBURG HAS: 


@ $48,910,000 in Wholesale Sales! 


@ $9,960,000 in Food Sales! 


@ > 5,071,000 in General Merchandise Sales! 


@ $1,624,000 in Drug Sales! 
Get all the facts from The John Budd Company 


Che Progress ~ Index 


97% Home Delivered — PETERSBURG, VIRGINIA 
MAY 10, 1948 335 


VIRGINIA £ 


8 ‘ARLINGTON CO. 


Md, Alexandria 


Cities shown are those having 
retail sales of $15.0 million or C oe 
more in 1946 oe 
Sales MANAGEMENT 
ae 1946 Retail Sales in Excess of $100 Million 

# 1946 Retail Sales $50.0 Million to $99.9 Million 
area 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Lee 


The “‘SM” symbols mark original, exciu- 
ved) sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES _— TISING 
MA 
1/1/48 JM ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES 7 —_ 
CITIES THREE STORE GROUPS 1947 Net Y Qual- 
Fami- (in thousands of dollars) Farm ity 
Total lies aa ae Gross Net Dollars | USA | of 
(in %\i% (in Dollars %1% Estimate | Dollars Dollars Gi % | (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of | Per thou- | ten- | ket 
sands) | State} USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands) State) USA | Family | sands) | tial In- 
‘ thousands) | | dex 
8Frederick 28.8! .96| .020| 7.1]  23,909| 1.24] .020| 5,503| 3,156 poe ; 40,811! 37, 192| 1.35] .022| 5,238] 5,832] .021 | 105 
Winchester 12.9) 43} .009 3.7 21,494) 1.12) .018 4,490 3,156 906) 17,089 24,,038| 21,906} .80 013) 5,921).... .014 | 156 
Giles ate * .012) 3.6 5,748) .30) .005) 1,200 286 252) 9,440) 8,603) .31| .005, 2,390 882] .006 | 50 
| | 

Gloucester 9.9) .33) .007, 2.6 4,253) .22) .004; 1,028 171 * 6,474 5,900 21) -003) 2,269 714] .004| 57 
Goochland 7.8) .26| .005) 1.8 1,357) .07) .001 281 + | * 2,904 2,646) .10) .002) 1,470) 1,4 .002 | 40 
Grayson 20.1) "7 na 4.5 8,312} .43) .007} 1,092) 1,185) 176 14,611 13,315) .48) .008) 2,959) 2,349} .009 | 64 
Greene 5.4) .18) .004) 1.2 679| .04) .001 124 * * i 2,155 1,964) .07) .001 1,637 423} .002) 50 
Greensville 15.3} .51| .011) 3.4 6,829; .36) .006) 1,902) 1,086 176) 11,051 10,071} .37| .006} 2,962} 3,108} .007)| 64 
Halifax 37.9) 1.26) .026) 8.2 14,587) .76) .012) 2,837); 2,299) 441 23,454 21,374) .78) .012; 2,607) 12,198] .015 | 58 
Hanover 16.2 al on 3.9 6,926) .36) .006) 2,806 * * 14,591 13,297| .48| .008} 3,409) 3,404] .008| 73 
9Henrico 268.4| 8.94) .187| 71.6 500. 905)08.71 -306| 81,099) 67,077; 12,683 422,645; 385,074/13.98) .225) 5,378) 3, .242 | 129 
Richmond 224.6| 7 48 .156) 64.2 348,011)18.11) .296) 76,811] 66,413) 12,383 647 077 389,088 354,531)12.87| .207) 5,522 .224 | 144 

10Henry 38.8) 1.29) 027) 8.4 23,443) 1.22) .020) 5,985) 3,942| 692 35,369 32,232) 1.17) 019} 3,837) 1,356] .021 
Martinsville 15.2) .51] OU) 3.7 17,442) .91) .015 3,305 3,385] 579) 11,278 16,441 14,987 5A] 009) 4,051 O11 | 100 
Highland... Serer Me 13) .003| 0.9) | _ 7; .04 cot]; =a ies] Cl i. 2,391) 2,179} .08| .001| 2,421 1,007] .001 | 33 
8 Frederick County combined with Winchester (independent city). * Withheld to avoid disclosure. Before using these figures, see explanation page 19- 
9 Henrico County combined with Richmond (independent city). © SM, 1948. 

10 Henry County combined with Martinsville (independent city). 


GET THE LATEST FACTS 


about MARTINSVILLE... 


The Fastest Growing City in Virginia 


$20,571,967 City Retail Sales in 1947 . 18,000 Population in 1948 
Write THE DAILY BULLETIN or Contact DE LISSER, INC. 


7,714 (ABC Circ. Ist Q. 1948) New York—Chicago—Atlanta— 
Martinsville, Virginia Detroit 
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SALES MANAGEMENT 


|<] 


ne’ PORTSMOUTH 


success" Is VIRGINIA’S FIRST CITY 
In Sales Management's Estimates 


An Ideal:Test Market for Any Product! 


Take a Look At The Record 


City Index _ City Nat'l Index 

March, 1941 .... eee 108.4* 
March, 1942 .. 127.0* 121.5* 
March, 1943 .. 158.8* 105.5* 
March, 1944 127.5* 107.6* 
March, 1945 . 290.0** 164.5** 
March, 1946 . .. 287.6** 176.2** 
March, 1947 . 295.8** 124.0** 
XE rr 13¢.7** 
*Ratio to previous year. **Ratio to 1939 


Per Family Buying Power, March, 1948—$4,425 


Represented 
Portsmouth's Only 


Nationally By 
Newspaper 


Ward-Griffith Co. 


4 The “SM” symbols mark original, exclu- 
VIRGINIA— (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
Es — TISING 
TIMATES 
1/1/48 yD ESTIMATES SALES JM ESTIMATES CONTROLS 
COUNTIES f —— 4 ee 
CITIES THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies _ Gross Net Dollars | USA | of 
(in q % (in Dollars %1% Estimate | Dollars Dollars %1% (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA | sands)|thousands)/ State} USA| Food | Mdse. | Drug (in thousands)! thousands); State) USA | Family | sands) tial In- 
thousands) dex 
Isle of Wight.........[ 13.2] .44| .009| 3.2] —5,652| .29| .005| 1,590 171) ee 10,271 9,360| .34| .005| 2,925] 4,463] .006| 67 
llJames City me 11.7) .39) .008) 3.0 7,771; .40) .007 1,855 829) Se 13,041 11,885) .43) .007| 3,962 662] .007 88 
King and Queen..... 6.6} .22) .005 1.5 970} .05) .001 436 * - Oe acocaicataes 2,596 2,366) .09) .001 1,577 1,012] .002 40 
King George... .. i 6.6) .22) 005) 1.8 1,260} .07) .001 592 * * pistes 3,930 3,487; .13) .002 1,937 658} .002 80 
King William ae 7.2| .24| -005) 1.7 4,405) -23) .004 1,028 286) * ak 7,829) 7,135; .26) .004) 4,197 1,110} .004 80 
Lancaster psamctiel 7.5 - 005 2.0 4,183) -22| .004 1,061 229 * ee 7,767 7,078, .26) .004, 3,539 66 -004 80 
Lee. . paleo 37.3 1-2 026; 7.9 9,212) .48| .008 1,497 4,556) a 19,115 17,420) .63) .010 2,205 3,415) .013 50 
Loudoun eee 18.9) .63 ” 4.6 10,376; .54 "| 3,555 257 441 . 21,413) 19,514) .71) .011 4,242} 8,673) .011 85 
| | 
Louisa 12.6} .42) -009) 3.1 4,225) .22| .004) 1,231) 672 ia ; 8,024 7,312; .27| .004 2,359 1,473} .005 56 
Lunenburg : 13.2) .44) .009) 3.2 4,793) .25 .004| 1,200 314 202). . Jala 8,834 8,051} .29| .005| 2,516) 3,953) .005 56 
Madison... ; 7.8 .26) -005) 1.7 1,800} .09| .002) 155 . ae 4,207 3,834) .14) .002); 2,255 2,131 003 60 
Mathews... ‘ 6.0) .20) .004 1.6 2,799) 15) -002 592) * | * ae 5,582! 5,087; .18) .003 3,179 499} .003 75 
Mecklenburg ie 30.6) 1.02) .021) 6.8 12,052| -63) -010) 2,697/ 1,471) Dai wkawss 23,742 21,637; .79) .013 3,182} 9,150} .014 67 
Middlesex. . 5.4, .18) .004 1.5 2,605; .14) 002) aa 200 * Re pan 5,182 4,722| .17| .003 3,148 962) .003 75 
| } | 
} | | | 
12Montgomery , 35.1) 1.17) .024 “— 14,697) “a 012) 5,082! * | ES tire wed 26 ,687| 24,320) -88 -014) 2,895 1,952] .015 63 
13Nansemond ee 36.0) 1.20) .025 8.6 24,788| 1.29) 021; 5,003) * ak eee 33,858) 30,855) 1.12) .018} 3,588) 5,071] .020 
Suffolk a 12.9] 43) 009) 3.4 18,814) .98) .016 3,336) 5,713 579 34,591 20,789) 18,945] .69) .O11 Gili os e-cawe -012 | 133 
Nelson . 14.4) .48) .010 3.1 3, 865) -20) -003) 904| * * Secubee 7,429) 6,770) .25| .004 2,184 2,436} .005 
j | } | 
New Kent ...| 3.6) 12) 003) 0.8] 1,897 0 -002| 250 */ #f........ 3,950 3,600) .13| .002) 4,500} 717] .002| 67 
14Norfolk ..| 373.8)12.45) .260) 94.2) 298,412/15.53 -254) 83,567} 33,570} 12,880)........ 469,631) 427,794) 15.53) .249| 4,541 4,210} .253 97 
Norfolk ..] 193.4] 6.44) .134) 55.3] 201,428)10.48] .171| 56,805] 30,243] 9,994) 332,297] 300,430) 273,788] 9.94) .160] 4,951)........] .158 | 118 
Portsn outh . 71.2) 2.37 .050 _ 20.3 59,682) 3.11] .051) 19,098 4,159} 2,504 14,063 98,579] 89,8371 3.26) .052 4,425)... -051 | 102 
ii James City County combined with Williamsburg (independent city). * Withheld to avoid disclosure. 14 Norfolk County combined with Norfolk, South Norfolk 
12 Montgomery County combined with Radford (independent city). © SM, 1948. 


and Portsmouth (independent cities). 
Before using these figures, see explanation page 19. 
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13 Nansemond County combined with Suffolk (independent city). 


MAY 10, 1948 


This year’s edition of our popular five-color 
County Outline Retail Sales Map of the U. S. 
has been expanded to include a more complete 
picture of the nation’s markets than ever before. 
Measuring 37 x 41 inqhes and suited for either 
wall or desk use, the 1948 County Outline Map 
is based on Survey of Buying Power figures and 


includes the following features: 


All 137 Metropolitan County Areas out- 
lined in red. 


All counties shown in one of five colors 


KY) / 


\ 


WRere’s THE SURVEY’'S OWN SALES MAP OF THE U. S. 


eas H DONA 


according to their 1947 retail sales. 


Top counties with sales over '/, billion 
marked with a star. 


472 leading U.S. cities shown with an index 
to their population levels. 


Blown up projections of congested areas. 


Orders accepted now for copies of the 1948 
County Outline Retail Sales Map. Price $3.50 
each, $2.50 each for orders of more than one 
map. All maps mailed postpaid in heavy mail- 


ing tubes. 


386 Fourth Ave., 
New York 16, N. Y. 


VIRGINIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 — EFFECTIVE BUYING INCOME—1947 ~——_ 
AL ADVER- 
ESTIMATES TISING 
1/1/48 ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES y a 7 4 
CITIES THREE STORE GROUPS 1947 Net © |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in %1% (in Dollars %\1% timate | Doliars Doilars %1% (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA | sands)|thousands)| State| USA| Food | Mdse. | Drug (in thousands)| thousands)/ State} USA| Family | sands) | tial | In- 
thousands) dex 
Northampton. ..... 16.5) .55| .011 4.5 10,514) .55 .009) 3,788) 728) La 17,380 15,839 58; .009, 3,520 5,921 009 82 
Northumberland... . 9.9| .33) .007 2.4 3,324) .17| .003 780| * | App Ree 6,505 5,928 22) .003 2,470 1,426} .004 57 
RS 14.7; .49| .010 3.5 8,977; .47 -008) 2,463) 757) 365 16,068 14,643 53) .009) 4,184 2,062 009 90 
ee 12.3) .41| .009) 3.0 8,755) .46 sie 2,182) 986 289 14,632 13,334; .48) .008 4,445 1,667} .008 
ae 14.4, .48) .010 3.5 5,721; .30 -005) 1,497 443) 227 ae 9,556) .35) .006 2,730 2,172] .006 
ete chan 15.9) .53) .011 3.5 2,937; .15) .003) 530 200) * 7,367) 6,714) .24) .004 1,918 3,022 005 45 
15Pittsylvania...... 92.2) 3.07; .064) 19.4 61,104) 3.18 052) 14,524) 10,322) 2,266) : 92,806 84,576) 3.07) .049 4,360) 15,157] .053 
Danville........ 33.6) 1.12) .023 9.1 47,050) 2.45) .040) 9,568) 9,861) 1,825 120,036 53,085 48,378) 1.76| .028 5,316 031 135 
| | 
Powhatan.......... 5.1) .17| .004 1.2 1,468) .08) .001) 343| = * 2,986) 2,721 10} .002 2,268 1,077 002 50 
Prince Edward... .. 13.8} .46) .010 " 7,564 39} 006. 1,559) oes * 14,734) 13,427; .49) .008 3,949 2,111 008 80 
16Prince George... . 23.1) .77| .016 5.5 8,866) .46) .008) 3,040) 614) 465 17,360 15,820 57| .009 2,876 1,395 010 63 
} | | | 
Princess Anne...... 27.1; .90) .019 6.8 10,376) . 09 4,161) 286) 365 pga 15,344 56; .009 2,256 2,545) .011 58 
Prince William - 18.3) .61| .013 4.7 8,728; .45| .007| 2,463) 257| 314 13,780 12,558; .46, .007 2,672) 4,571 008 62 
EE acianceuus 26.7; .89) .019 6.1 11,138 58| .009 ssi 1,128) 416 aes 15,008 54| .009 an 1,497 011 58 
} 
Rappahannock 5.7 19} .004 1.3 1,510; .08) .001 436) * | * 3 201) 2,917 11} .002 2,244 2,363] 002 50 
Richmond......... ; 6.9 23| .005 1.6 2,632 .14| 002 935 * 3,509) 3,198 12) 002, 1,999 1,074) .003 60 
17Roanoke...........] 118.6) 3.95) .082| 29.9] 133,738) 6.96) .114) 28,178 15,065) ARSE 154,486) 140,684) 5.11) .082) 4,705 2,581} .092 112 
Roanoke....... 73.3} 2.44) .051) 19.8 117,288 6.10) 100}; 23,175) 14,719 3,782 116,710 112,766! 102,819) 3.73 ae = eee 070 | 137 
| 
18Rockbridge......... 24.6) -82| .017 5.9) 14,130 al -012) 2,947, 1,428 i 23,978 21,852) .79) .013 3,704) 2,513} .013 | 76 
19Rockingham...... 40.6; 1.35) .028 9.7 38,046 1.98 .032) 4,490 * 906 inenee 54,112) 49,313) 1.79) .029 5,084) 16,602} .030 107 
Harrisonburg... . 9.6) .32 007) 2.6 24,616; 1.28 .021| 2,587) 5,684 730 15,176 14,827) 13,512 49| -008| 5,197) vai 012 | 171 
a 24.9) .83) ed 5.2 6,012 31} .005) 811 229 ia ecenaa 10,907) 9,940) .36) .006) 1,912) 3,974 008 | 47 
| | | | 
| } } 
ES ee 24.3) .81) .017) 5.2 5,375 - 28) -005 811) 257) ee 10,014 9,126} .33 “a 1,755) po 007; 41 
Shenandoah : i 19.5) .65 -014) 4.9} 9,752} .51| .008) 2,494| 543) 289 17,463) 15,914 sa 009) 3,248} 7,130] .010 | 71 


15 Pittsylvania County combined with Danville (independent city). 

16 Prince George County combined with Hopewell (independent city). 

17 Roanoke County combined with Roanoke (independent city). 

18 Rockbridge County combined with Buena Vista (independent city). 
Rockingham County combined with Harrisonburg (independent city). 
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Before using these figures, see explanation page 19. 
* Withheld to avoid disclosure. 
© SM, 


SALES MANAGEMENT 


1] 


jos|ee F283 


WHEN BUILDING YOUR CAMPAIGN... 


Set one block on another — TEST FIRST! 
FOR A SOUND FOUNDATION, TEST IN ROANOKE! 


ROANOKE 


@ Roanoke is compact, self-contained and offers consistent, 
high buying power @ Roanoke’s 4,932 retail and wholesale 
establishments in 16 counties provide ample distributive out- 
lets Ml Roanoke’s 400,000 population is well distributed in 
industry, trade, and agriculture M Roanoke’s newspapers 
dominate their market, and their rates compare favorably 
with markets of similar size and larger. 


Write for booklet, ‘'Test Markets—How to Identify Them” to Sawyer, 
Ferguson, Walker Company, 60 East 42nd St., New York 17, N. Y. or 


THE LOGICAL CHOICE ROANOKE 


TIMES AND WORLD NEWS 
ROANOKE VIRGINIA 
SAWYER @ FERGUSON @ WALKER CO. @ National Representatives 


° The “‘SM” symbols nrark original, exclu- 
V | ~ G | | A ome (Continued) sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 ay EFFECTIVE BUYING INCOME—1947 — 

ALE ADVER- 

ESTIMATES TISING 

CYD 1/1/48 ESTIMATES SALES CyD ESTIMATES CONTROLS 

COUNTIES * = | “a 7 ia | > ares | | : 

CITIES | | THREE STORE GROUPS 1947 Net % |Qual- 

Fami- | (in thousands of dollars) 6yD Farm of ity 

Total lies CEE? CARAT Gross Net Dollars | USA | of 
(in % % (in Dollars % % Estimate | Dollars Dollars % % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per theu- | ten- | ket 

sands) | State) USA |sands)| thousands) State} USA| Food | Mdse. | Drug (in thousands) | thousands)| State} USA| Family | sands) | tial | In- 

thousands) dex 

Rap 29.5| .98| .021| 6.3] 10,250 .53| .009| 2,806 1,243] 368]... 19,453] 17,728 .64| .010 2,814) 2,840) .12| 57 
Southampton 26.1) .87| 018) 5.6 10,695) .56 -009| 2,182) 1,400) 340 “ee 17,329 15,792) -57| -009] 2,820; 8,253) .011 61 
Spotsylvania 20.1) .67) .014) 4.7 24,353) 1.27) -021) 5,611; 3,085) 843}.... 24, 186) 22,029) ot 013) 4,687) 1,994) .016 | 114 
Fredericksburg 11.4) .38] .008, 3.0) 22,137) 1.15) .019] 4,521) 3,085 843] 14,948] 16,640) 15,164) .55) 009) 5,055)........] .012 | 150 
Stafford 10.2) .34) .007) 2.5 1,427.07) .001| 811 * | * ; ' 4,232) 3,890} .14) .002) 1,556 618} .003 | 43 

a | | | | | | | 
| } | | | | | 

F Surry 5.4) .18 .004) 1.4 1,746; .09 -001) 499) * * | ; wa 3,171) 2,890} .10| .002) 2,064) 2,142] .002| 59 
; Sussex sik 12.0} .40) .008) 2.7 4,502) .23 _ +004) 1,061) _257 ___ 126 dt  7,654) 6, 975) .25| 004) 2,583) 3,893} .005 | 63 
20 Spotsylvania County combined with Fredericksburg (independent city). Before using these figures, see explanation page 19. 


* Withheld to avoid disclosure. 


The section on Canada will be found on page 533 


_ $450,000,000 WDBJ... 


MAR KET< Eee : “é ly ... is FIRST in PRESTIGE, in COVER- 


AGE, in SERVICE, and in LISTENERSHIP 
—and these “FIRSTS,” consistently main- 
WEST tained for over 23 years, mean MORE 
* VIRGINIA AN? EFFECTIVENESS FOR YOUR ADVER- 
7 ( \ TISING DOLLAR! You'll cover 23.7 per 
cent of Virginia’s buying power! Write us 
or ask Free & Peters. 


*, 


CBS ¢ 5000 Watts * 960 KC 


Owned and Operated by the 
TIMES-WORLD CORPORATION 


ROANOKE, VA. 


WDBJ PENETRATION (BMB) 


a ene io dev 15. night FREE & PETERS, INC., National Representatives 


ee 
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EWPORT NEWS IS TOPS AGAI 


in the prosperous Hampton Roads Area 


Sales Management shows Newport News with the — 


e@ Highest 1947 Sales Per Capita Sp ° 
e Highest 1947 Income Per Capita W In 
Y) hove Plans. tials 
rt new® a Newport News has grown rapidly, yet remains N, Seng, - 
pe Now stable. Today, it represents a larger and more Pory Me » 
ie Totols 900 important market than at any time in its history THO serum News ” 
mer 97 59 “les except the war period! ‘a 
$ R rail - t+ 4085 Or NE Ww 
0; om $ 
inc 
1 58, ing Th 
Fac ite 
Net 
: Radio affiliates WGH, 1340 KC, 
No other newspapers cover this market a Blue Network outlet. 
but the Daily Press and Times Herald! esas ee 
Dre = . « - - e be 
5 a , DAPER DOR : , 


The “SM” symbols mark original, exciu- 
Vv ! R G | N L A- —— - (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES 
JM 1/1/48 ED esx ESTIMATES SALES SM } ESTIMATES CONTROLS 
COUNTIES —— COE ONtSK eRe Si, 
CITIES THREE STORE GROUPS 1947 Net % |Qual 
Fami- (in thousands of dollars) Farm of i 
Total lies Kate Se ae Gross Net Dollars | USA | o' 
(in % 2% (in Dollars %i % stimate | Dollars Dollars % 24 (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of Per thou- | ten- | ket 
sands) | State| USA | sands)| thousands)! State| USA| Food Mdse. Drug (in thousands) | thousands)| State USA Family | sands) tial In- 
thousands) dex 
Tazewell 43.0| 1.43| .030| 9.1] 25,172| 1.31| .021| 4,225] 1,756] 793 40,811 37,192] 1.35| .022| 4,087, 2,227) .023| 77 
Warren caabanat 13.5 .45| -009, 3.3 8,782) .46 -007) 1,964) 1,128} 314 14,498 13,212) .48 -008| 4, 004, 1,424) .008 89 
21Warwick 86.2 2.87) .060| 22.3 59,951) 3.12 -051) 15,559) 10,092; 1,649 110,340 100,555) 3.65) .058) 4, 509) 597 -056 | 93 
Newport News 47.2) 1.57) 033} 13.1 57,313) 2.98) 049} 13,858) 10,092) 1,648 26,354] 78,452 71,495} 2.60) .042) 5,458| .042 127 
22Washington 49.3) 1.64) .034) 10.9 26,709) 1.39) -023) 4,988) 2,770) 919 42,304 | 38,552) 1.40 022! 3. 537; 7,042) .025 74 
tBristol 12.9] .43 000] 3.3 17,067} .89| .015} 2,463) 2,299) 579 28,258] 15,526 14,149 " 7 4, 288) 010 | 111 
| | | } | 
| | | | | | 
Westmoreland 9.6] .32| 007, 2.5] 3,435 .18| .003| 904) * | = 100 6,628 6,040] .22| .004, 2,416/ 1,550) .004 | 57 
Wise 51.7| 1.72! 096 10.9 27 , 286) 1.42) .023 5,456; 2,042 654 37,485 34,161 1.24) -020) 3,194) 839) 024 | 67 
Wythe 23.4 73 ae 5.2 11,096) -58| .009 2,089 986 314 18,160 16,550 60) -010} 3,183) 4,694) .011 | 69 
} | | | | | | 
York. . 9.9 = .007 2.5 2,397) .12| .002| 1,185) * | * 4,968 | 4,507 = 003| 1,803) 579} .004| 57 
| eR | . | 
Total Above Cities 008.7/30.29) sa 253.6] 1,187,587|61.80/1.010) 274, 435) 192, 427) 45,653} 1,657,346) 1,426, 28.702 1,300, 0,016 47 * -758| 5,126 808 | 128 
| - 
State Total 3, 002. 5). = 088 728. 0 1, 921, 520 1. 634 474, 175) 236, 268 ; 65,007] 1 Ft 951, 257| 3,0 023, 213) Be 2,754, 896| _|1.60. 606): 3, 784 305,504 1.711 | 82 
VIR G INIA— ‘Metropolitan County Areas 
Norfolk-Portsmouth- 7 ; | te eet Sr ae l 
Newport News.. 82 547.8) | .381) 140.0 396,217, .337 109,975. 43,948; 15,611 670,272) 610,686) , | 355) 4,362) .355 93 
Richmond 95 303.8} 212) 80.5] 367,163 .313| 84,559) 67,077) 12,683 437 ,667) 398,764|.....| .233 4,954) -253 | 119 
Roanoke. ..... a _.. 96 _118,6).. . | 082) 29.9 133, 738). : -114) 28,178 15,065 4,181 wees 154 , 486) 140, 684) ; | -082| 4, 705| .092 112 — 


21 Warwick County combined with Newport News (independent city). 
22 Washington County combined with Bristol (independent city). 
t ‘See also Bristol, Tenn. 


INDEXES: An index to all data by states and sections appears on page 4, the 
alphabetical index of states on page 556, and advertisers’ index on page 554. 
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SALES 


Before using these fivures,. see » explanation page 19. 


* Withheld to = disclosure. 


MANAGEMENT 


Increase in 
CIRCULATION 
Since 1939 


Net paid 
Morning THE HERALD-DISPATCH 32,635 
Evening THE ADVERTISER 22,408 
Sunday THE HERALD-ADVERTISER 46,639 


— REPRESENTED BY THE KATZ AGENCY — 
HUNTINGTON, WEST VIRGINIA 


Ww E ES’ T vi | ” RG | IN I AL The ‘“‘SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTI ie TISING 
MATES = 
1/1/48 yD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES aan ae | _ ‘palin | : ia ip 
CITIES | THREE STORE GROUPS| 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies Bipeles Gross Net Dollars | USA | of 
(in % % (in Dollars yr % | Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of | of | thou- (in General Dollars (in (in of of Per thou- ten- | ket 
sands) Suto) USA | sands)| thousands) ee USA Food Mdse. Drug (in thomande)} i State} USA | Family | sands) tial In- 
| thousands) dex 
Barbour | 17.3} .93| .012| 4.4] 5,594| 13) -006 1,783 696  115]..........] 11,887] 11,041] .63| .006] 2,509] 2,221] .007| 58 
Berkeley ..| 27.9) 1.50) .019} 7.4 17,175) 1.63) .015| 4,630) 2,341) 702 _ 31,454) 29,216| 1.67) .017| 3,948] 7,909] .017| 89 
Martinsburg 15.8] .85) .011| 4.4 15,526) 1.47| .013| 3,828] * 702 22,400] 26,107, 24,250] 1.39] .014) 5,511)... 013 | 118 
Boone 27.3) 1.47| 019) 5.7 11,430) 1.08) .010/ 2,912) 1,518) eee 17,684, 16,426, .94) .010| 2,882 469} .012| 63 
om } | | 
Braxton 17.3| .93| .012) 3.7 4,871; .46| .004| 1,177 397| 153]... 10,740 9,976} .57| .006| 2,696] 2,131) .007/| 58 
Brooke 23.4) 1.26) .016) 5.7] = 11, ‘143 1.05| .010| 4,351) 743 | ee 24,510| 22, 766| 1.30} .013} 3,994 557} .013| 81 
Cabell 99.3) 5.34) .069| 26.5] 87, 427| 8.27| .074) 21,407) 11,970) 3,028)........ 149,904] 139,349] 7.98} .081) 5,258) 2,367] .076| 110 
tHuntington. 86.5] 4.65} .060| 23.1) 78,335] 7.41] .067| 18,698] 11,854] 2,920) 106,502) 135,172| 125,554) 7.19] .073|  5,435)........]- 069 | 115 
| | a aoe | | 
Calhoun 9.1| .49| 006) 1.9 2,540] .24) .002) 442) 189| * 4,782| 4,442) .25| .003} 2,338 929] .003| 50 
Clay 13.8} .74| 010) 2.8 3,664) .35| .003) 867, 1,044) * |. 8,165 7,584, .44) .005| 2,709 459} .005| 50 
Doddridge 8.4 -45| 006} 2.1 2,729) 26 .002| 1,014 * | * 7 5,999, .34| .003} 2,857} 1,253} .003 | 50 
Fayette 74. , 4.03| .052} 17.0 13,872 4.15 .037 7,935| 11,322) 830 ox! 61,852! — 3.29] .034) 3,379 917] .038| 73 
Gilmer 9.1] .49| 006} 2.1 2,443) .23) .002) 916) * | = * 4,149 3,854) .22| .002| 1,835} 1,245] .003 | 50 
Grant... 7.8) on .005| 1.8 2,880} .27| .002) 654 189] * 5,915) 5,494) 31] .003| 3,052 4,742) .003 | 60 
Greenbrier 35. A 1. 88 024) 8.0} 16,753) 1.58) .014) 4,891) 696 319 29,719} 27,604] 1.58) .016| 3,451) 6,068] .017 | 71 
Hampshire 11.9} .64) .008} 2.9 3,861) .37| .003| 1,325) 206| * ; 7,666, 7,121} .41) .004) 2,456) 4,971] .005 | 63 
Hancock 31.2) 1.68} .022) 7.4 17,265| 1.63) .015| 7,313) 1,186 396 35,677| 33, 137| 1.90) .019] 4,478 721] .018| 82 
} | | | 
Hardy aid d .006} 2.0 2,835, .27| .002 457 158 063 5,252,  4,878| .28| .003} 2,439) 9,364] .003 | 50 
Harrison 79.9) 4.30| .056] 20.2} 52,224) 4.94) .044) 14,751, 6,917, 1,653 95,692} 88, ,883| 5.09] .051| 4,400] 4,393] .050| 89 
_ Clarksburg 34.6} 1.86 “024! 9.5 40,004! 3.78! .034! 10,105! 6,144! 1,255 48,854 60,286! 55,9971 3.211 .0331 5,8941........ .031 | 129 
{ Huntington is is in Cabell and Wayne Counties. 


Before using these figures, see explanation page 19- 
* Withheld to avoid disclosure. 
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WEST VIRGINIA 


EART and core of West Virginia is Charleston, both 
the state and industrial capitol. [Sell Charleston 20% or Better Circulation 

and the 17-county market for which this city is the Family Coverages Daily 
shopping center and distribution hub and you have 80,913 
sold the heart of West Virginia. In 1947 Charleston's 10% or Better —_— 
banks accounted for 25.4% of all the dollar traffic in Family Coverage Sunday 84,331 
the entire state. Charleston (Kanawha county) is the nation’s 78th ranking market and had $162,063,000* retail sales. { But 
Charleston is only the nucleus of this tremendous market. The 10 counties comprising The Gazette’s 20% or Better Family 
Coverage Area chalk up 28.96% of the state’s retail sales. Another group of 7 counties in the 10% or Better Area account for 
another 13.10%, making the total retail sales 42.06% * of the state. These 17 counties pay 42.39% of all consumers sales 
taxes; they buy 51.6% of all the liquor. { The highly industrialized, fast growing, prosperous area with 800,000 people can be 
reached by a single medium at a milline rate comparable with metropolitan media. But this newspaper is the only single 
medium that can deliver the market. {So we say Buy The Gazette and Get the Heart of West Virginia! 


3-31-48 


*Source: Sales Management, Federa] Reserve Board, 1940 U.S. Census 


The Charleston Gazette .<— 


CHARLESTON 30, W. VA. Psa 
Represented by: SMALL, BREWER & KENT, INC. 


The “SM” symbols mark original, exclu | 
sive estimates by SALES MANAGEMENT 


WEST VIRGINIA— (Continued) 


= = ———— ———— - = 
POPULATION RETAIL SALES—1947 ot EFFECTIVE BUYING INCOME—1947 ae | 

AL x 

ESTIMATES TISING 

CyD 1/1/48 YD ESTIMATES SALES YD ESTIMATES CONTROLS 

COUNTIES ~—e l l a pene ee ENS names . — | = — | 
CITIES | THREE STORE GROUPS 1947 Net “ |Quak 

Fami- (in thousands of dollars) Farm of ity 

Total lies ae Se = Gross Net Dollars | USA | of 

(in % ‘ (in Dollars % % Estimate | Dollars Dollars % Co | (in Po- | Mar- 

thou- | of of | thou- (in of | of General Dollars (in (in of of Per thou- | ten- | ket 

sands) | State| USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA| Family | sands) | tial | In- 

thousands) dex 

Jackson 14.5| .78| .010| 3.4] 4,615! .44| .004/ 818] 585] 115 10,372| 9,634] .55| .006| 2,834! 2,981] .006 | 60 
Jefferson 15.6 .84) .011 3.9 6,665, .63| .006 1,931 711 217 13 ,653 12,682| .73 -007, 3,252 7,174] .008 | 73 
Kanawha 238.2/12.81| .166) 58.4) 162,063/15.33) .138| 41,397) 21,932) 4,473 289,563 269,09515.41) .157, 4,608) 2,543} .153 | 92 
Charleston 72.5) 3.90) .051| 20.0 117,496 11.11) 100; 26,312) 18,231) 3,603 185,622 127, 182 118,133) 6.76, .069 5,907 .075 | 147 
Lewis 19.0) 1.02) .013) 4.8 9,591; .91) .008) 2,798 1,091) 345 17,552 16,303) .93 -010, 3,393, 2,551] .010 77 
Lincoln 19.3) 1.04) .014) 4.0 4,027) .38 .003 783, 427 * 6,900 6,409, .37 .004 1,602} 1,361) .006 43 
Logan 66.9, 3.60) .047, 14.2 39,432) 3.73) .034 5,955) 5,582) 702 61,100 56,753, 3.25, .033 3,997) 459} .036 77 
Logan 6.3 34) .004 1.6 14,432) 1.37) .012 2,503) 2,546 422 8,908 8,982 8,343) .48) .005 5,214) .007 | 175 
McDowell 98.4 5.29) .068) 21.2 57,298) 5.42) .049) 10,584) 7,590) ve 81,592) 75,787; 4.34) .044) 3,575) 229) .050 74 
Welch 7.4) .40) .005! 1.9% = 13,293! 1.26] .011! 2,356) — 2,293! 336 4,069 9,383 8,715! .50) .005| 4,587) .007 | 140. 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19 
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WEST VIRGINIA— (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
— TISING 
ESTIMATES 
1/1/48 JM ESTIMATES SALES JM ESTIMATES CONTROLS 
COUNTIES in | a l ; 7 
CITIES THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm | of ity 
Total | lies a 7 - Gross Net Dollars | USA 
(in %1% (in Dollars %1% Bstimate | Dollars Dollars %1% (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State] USA | sands) thousands)| State} USA} Food | Mdse. | Drug (in thousands) | thousands)} State} USA| Family | sands) | tial | In- 
thousands ) dex 
Marion 74.9| 4.03| .052| 18.9] 44,612| 4.22| .038| 11,876) 7,843 1,137 86, 480] 80,327| 4.60| .047| 4,250 87 
Fairmont... ... 31.1] 1.67) .022) 8.3 30, 782) 2.91} .026) 7,885) 4,808) 919 19,373 38,570} 35,826) 2.05) .021) 4,316 105 
Marshall......... 37.7 2.03) 026, 9.8} = 14,792) 1.40 013! 6,790) 743 422 28,086 26,088) 1.49) .015| 2,662 65 
Mason 21.6) 1.16) .015) 5.3 5,248) -50) .004 1,980) 554) 11,873} 11,028) .63) .007; 2,081 53 
Mercer 66.4 3.57| -046) 15.4 42,181, 3.99) .036 9,439 7,179) 1,915 86, 104) 79,978 4.58) -047; 5,193 96 
Bluefield 23.2] 1.25) .016] 6.0} 26,068 2.47] .022 3,055) 5,771 * 45,470] 34,011) = 31,591] 1.81} .018} 5,265).. 119 
Mineral 20.6) 4.0) .014; 5.1 9,957) 94) -008; 3,484) 948) 191 17,026| 15,817; .91) .009) 3,100 71 
Mingo 43.7) 2.35) 030) 9.4 21,020) 1.99) 018! 5,921) 2,878 pe 42,112! 39,116) 2.24) .023) 4,161 7 
| Williamson. 9.9} .53} .007| 2.6 12,612/ 1.19] .O11 — 2,056) 434 14,019 12,928] 12,008) -69) 007| 4,618 114 
| | | | | | 
| | | | 

‘ Monongalia 54.3) 2.92) 038| 14.1 — 3.26) 029, 10,797) 6,088) 983} 60,536) 56,2291 3.22} .033) 3,988 87 

( Morgantown. . 21.2) 1.14) .015) 6.0 26, 807| 2.54| .023 6,854] 5, 139) * 1,085] 35,474) 32,950| 1.89] .019 5,492 127 

Monroe . 12.3| .66) .009 “- 2,880) .27| 002, 916) 206 * 5,841, 5,425) .31| .003| 1,938 44 
Morgan. , 8.0) .43| 008} 2.0 2,503} .24 - 1,472) * | * 5, 268| 4,893} .28| .003| 2,447 50 

| | | | | } 

. } | | | | 
Nicholas 20.5) 1 10) nd 4.4 5,898) -56 005) 2,143) 854) i 11,432 10,618 ol -008; 2,413 50 
Ohio. 69.9) 3.76) .049) 19.2 85,736) 8.11) .073) 22,980) 15,374) 2,728 116,836) 108,616) 6.22) .053) 5,657 129 
Wheeling 64.5) 3.47| .045| 18.3] 83,164) 7.87) ‘0711 21,407| 15,374| 2,728] 112,784) 114,363) 106,226 6.08) 062) 5,805 136 

; Pendleton 9.1} .49} .006| 1.8 7 -24) oe 130) * | * 4,650 4,319) .25| .003] 2,399 50 

q | | | | } 

4 Pleasants 5.6) 20 004) 1.5 3,151) .30) .003) 1,031) 395 * 6,077| 5.645 .32| .003| 3,763 75 
Pocahontas 11.9 64) -008) 7 4,674) 44) -0045 1,276) 126) * 10, 167| 9,444 -54) -006; 3,498 75 
Preston 27.2| 1.46] .019| 6.5) — 8,701| .82) .007/ 2,926| 585) 178 17,018} 15,805) .91) .008| 2,432 53 

Dial ae | | | 

Putnam 17.1; 92) .012) 3.9} 5,519) .52) .005) 1,489) * | . 10,387| 9,048) .55| .006| 2,474 58 
Raleigh 88.7| 4.77; .062| 19.6) 53,598) 5.07) .046| 9,913) 12,745) 1,124 86,292 80,152 4.59) .047) 4,089 81 
Beckley 17.7} .95| .012| 4.7] 27,335) 2.58! 023| 5,218) 3,115) * 24,769] 20,796) 19,316 1.11) O11} 4,110 125 
Randolph 28.6; 1.54) .020) 6.6 15,350) 1.45) .013) 4,171) 2,609) 485) 27,438) 25,486) 1.46) .015) 3,832 75 
Elkins 9.1) .49} .006) 2.5 12,019) 1.14) .010) 3,942 * | 485 5,453 14,021 13,023) .74| .008} 5,209 133 

| | | 

ee } | } | | 
Ritchie 12.1) .65) .008) 3.2 4,765 45) -004, 1,276) 269. 153 9,843) 9,143) -52) -005| 2,857 63 
Roane 16.5, .89) .012) 3.7 5,730) .54, .005, 1,604 680) * 11,270) 10,468) .60) .003| 2,829 58 
Summers 18.0; .97| .013) 4.2 7,102; .67) .005 2,127) 1,044 * 11,990) 11,137) .64| -093| 2,652 54 
Taylor 17.5) .94) .012) 4.5 8,414) .80| 007; 3,125) 943 370 17,595} 16,343) .94) .010) 3,632 83 
Tucker 10.6) .57| .007} 2.5 4,433| .42 .004) 1,449) 300! 115 10,077 9,380) -54| .005) 3,744 71 
Tyler 10.0; .54| .007) 2.6 4,976, .47, .004) 1,358 317 089, 11,064 10,277; .59) 026| 3,953 86 

~*~ | | . ff 

Upshur 16.6 .89 .012| 4.2 6,529) .62) .006| 2,159) 585) 243 11,187; 10,372} .59, .006| 2,470 58 
Wayne 31.4) 1.69) .022| 7.0 5,609.53, .005| 1,440) 189 178 23,467, 21,797) 1.25! .013| 3,114 55 

tHuntington | | | | | 

(See Cabell Co.) | 
Webster. . 15.8] .85| .011| 3.3) 5,192.48) .004) 948) 206115 —9,518| 8,841.51) 005! _ 2,679 55 


Before using these figures, see explanation page 19. 
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NORTH vee 
CAROLINA oa 


| Retail Sales in Excess of $100 Million 


946 Retail Sales $50.0 Million to $99.9 Million Giewitahe le 
Cities shown are those havin : 
[*_}is46 Retail Sales $25.0 Million to $49.9 Million pee g led MANAGEMENT 
retail sales of $15.0 million or 
FEE }946 Retail Sales $10.0 Million to $24.9 Million more in 1946 
i 
The “SM” symbols mark original, exclu- 
Ww E ES T v l R G N I A- —_— - (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES vo TISING 
N 
SM 1/1/48 JM ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES i a a Sa ta es —- 
CITIES THREE STORE GROUPS| 1947 Net % 
Fami- | (in thousands of dollars) Farm of ity 
Total lies eel Ce Gross Net Dollars | USA 
(in q % (in Dollars Mm % | Estimate | Dollars Dollars %1% (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA | sands)| thousands) | State Usa | Food | Mdse. | Drug (in thousands)| thousands)| State) USA| Family | sands) tial | In- 
thousands) dex 
Wetzel 19.3| 1.04] .013| 4.7] —8,715| .82| .008| 3,419) 395] 243)..........] 18,507] 17,190] .99| .o10] 3,657] 1,237) .o10 | 7 
Wirt 5.2} .28| .004| 1.3 1,162} .11) .001 M5 * | ar 2,515 2,336] .13| .001} 1,797 946] .002| 50 
Wood 62.3) 3.35) .043] 17.2]  46,515| 4.40) .040| 12,973] 7,416] 1,162)........ 92,308  85,740| 4.91) .050/ 4,985) 2,842] .046 | 107 
Parkersburg 33.1} 1.78| .023] 9.7] 40,189] 3.80] .034] 10,306) 7,273} 1,047] 30,338] 53,262} 49,472] 2.83] .029] 5,100]........ .029 | 126 
Wyoming = 1.67} .022) 6.5] 12,862] 1.22 my 2,214 2,893 191]... ; 24,452} 22,712| 1.30) .013/ 3,494 489] .014 | 64 
Total Above Cities 432.9)23.28 .301| 118.6] 538,062/50.90| .4 s7| 126, 267) 84,604) 14,851] 629,646) 690,537] 641,404/36.73| .374| 5,408|........] .384 | 128 
| , - ” - - —= somata _ EE in, 
State Total 1,859.3|.....|1.293| 445.4] 1,057,161!.....| .e99| 274, = 152,545) 27,465] 758,084] 1,879, 635 1,746,234|.....|1.018] 3,921) 123,842] 1.037 | 80 
WEST VIRGIN!IA—Metropolitan County Areas — 
Charleston 21] 238.2)... |: .166| 58.4] 162, al .138| 41 am 21,932} 4,473]..........] 289,563] 269,095|.....| .157| 4,608)... 153 | 92 
Huntington- | | 
Ashland 55 | 199.3 | 138] 51.4) 147,476) 125 36, 682) 18,892} 4,726 ..| 241,180)  222,547).....| .130} 4,330)........] .130 | 94 
Wheeling 132 | 225.5 .157| 60.0] 164,650) | .141| 52,250) 20,752) 4,433].. 259,584 237,715|.....| .138}  3,962|........| .143| 91 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
An index to advertisers appears on page e 554 
W a v fF A glance at the Hooper Sur-_ braces a 3l-county market where 
vey will show you that the huge tobacco crop alone ac- 
(ABC NETWORK) WRIEF is far out in front in Wash- counts fora quarter-billion dollars 


ington, where both power and of income. 

location make it the Number 1 

station in Eastern North Carolina. You can reach—and sell—this 

North Carolina The primary listening area em-  big-income, free-spending market 
most economically through WRRF 


Dominates Eastern 


C. E, HOOPER STATION LISTENING INDEX REPORT, WASHINGTON, N.c, | °° + astern North Carolina’s most 


(Spring, 1946) powerful radio station—930 KC 
8:00 AM to 7:00 PM WRRF Station A Station B Others ..- 5000 Watts. 
Monday through Friday 79.0 15.3 | I 3.0 
DAYTIME 


Get the complete story at once. 


TAR HEEL BROADCASTING SYSTEM, INC. WASHINGTON, N. C. 


National Representatives, FORJOE & CO. New York o Chicago + Los Angeles 


- ; SALES MANAGEMENT 


Sei this New, Productiv 


with. WAS IN 


RALEIGH, NORTH CAROLINA 


New Market? Until WNAO came 


WNAO Market Data* 
along more than 100,000 families out of 


Porat ss 6 ee ee ee ee 935,300 
the 157,470 in the WNAO 0.5 M/V area RADIO HOMES** ......... 157,470 
were completely without ABC programs! EFF.BUYING INCOME ... . . . . $916,259,000 


TOTAL RETAILSALES .... . . . $67,718,000 


‘ . FOODSALES ....... . + « « $111,148,000 
Productive Market? Compare 1947 fig- 


DRUGSALES ........... . $17,792,000 
ures with 1946 in this 21 county area: Re- NET FARM DOLLARS... .. . . . $177,676,000 
tail Sales up 47%... Food Sales up 49%... 08M /V wes 


Sales figures and populaticn: SM 1948 Survey 
** BMB, 1946 total radio homes. 


Sell This Market more economically than ee NAO 
ever before ... with WNAO. No other 
WNAO - FM 
5000 Watts Day & Night - 850 Ke - ABC 


Represented by Avery-Knodel, Inc. 


e BROADCASTING SERVICES of The NEWS and OBSERVER, Raleigh, North Carolina 


Effective Buying Income up 38%! 


medium offers so much for so little. 


N @) kK T be C A R Oo L | N A The “‘SM” symbols mark original, exclu-° 
sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1947 1 EFFECTIVE BUYING INCOME—1947 a> 
ADVER- 
ESTIMATES TISING 
YD 1/1/48 CD ESTIMATES SALES 6D ESTIMATES CONTROLS 
COUNTIES — PTET OF 
CITIES | | THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies ies ears. : Gross Net Dollars | USA | of 
(in %1 % (in Dollars % % | Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of | of | thou- (in of | of | General Dollars (in (in of | of Per thou- | ten- | ket 
sands) oa USA a thousands) —— | Food | Mdse. | Drug ” (in ‘ th ds))th ds) on USA| Family | sands) | tial In- 
thousands) dex 
Alamance | 64.2] 1.73] .045| 15.0] 48,647] 2.24] .041| 11,539] 5,840] 1,582]..........| 78,022] 72,254| 2.18] .042| 4,817| 4,004] .042| 93 
Burlington 25.2} .68) .018 6.4 34,102) 1.57| .029 6,353) 4,798 1,126 18,773 34,564! 32,009} .96) .019} 5,001]........ 022 | 122 
Alexander 13.4; .36) .009; 2.9 3,771) .17) .003) 333) * 156 aaen 7,112! 6,586] .20) .004) 2,271 1,788} .005 56 
Alleghany 7.4) .20| 005 1.8]  2,014/ .09| 002) 9112} 194) * J, 3,998] 3,702 11} .002| 2,057} 925 .003 | 60 
| | | 
Anson 27.8) .75) .019 5.9 10,437 48) .009 2,982} 1,518 214 — 19,251| 17,828) 54) .010 3,022 3,393} .012 63 
Ashe 20.4, .55) .014 4.5 4,210) .19) .004) 407) 352! ” a 9,740 9,020) -27| .005; 2,004 2,885} .007 50 
Avery 12.6; .34) .009) 2.6 1,904) 09) 002) = * | * baie oces 3,813 3,531) 7" -002) 1,358 1,075} .004 44 
| | | | | 
Beaufort : 34.5 -93) -024, 7.8 19,261) -89| 016 5,297, 2,312 484 “ee 34,747 32,178) .97| -019} 4,125) 8,644) .019 79 
Bertie ..] 25.6) .69} .018) 5.3] 9,044) .42) .008} 1,407) 829} 156]... 16,280] 15,076) .45| .009| 2,845] 9,563] .011 | 61 
Bladen 27.1, .73 -019) 5.6 9,723) .45) 008 1,908) 988 185 , 15,138 14.019 42! .008 2,503) 6,083} .010 53 
| 
Brunswick eee 18.6; .59 -013 7 4.0 ; 3,589) .17| .003} 1,370) ae 115 vereeee 6,552) ceed - 18} 004) 1,517} 2,190] .006 46 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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WESTERN NORTH CAROLINA 


ju 49 STATE” = 


"THE STATE WITHIN A_ STATE” 


ASHEVILLE 


The TRADE CAPITAL of 490,013 
people with 


$407,840,000° 


ANNUAL BUYING INCOME 


The great natural wealth of the 20-county 
ASHEVILLE MARKET is derived from 
such diversified year ‘round income 
sources as Agriculture, Industry, Livestock, To- 
bacco, Mining and Tourists. The ASHEVILLE 
MARKET is recognized as one of America's 90 
markets for quality and fashion merchandise. A 
geographically and industrially perfect TEST 
MARKET . . . completely covered by the 
ASHEVILLE CITIZEN-TIMES. 


THE 
For Route Lists, Trade Information, Surveys and 
Market Data, Write, Wire or Call: Roy Philips, 


*Trade Fi f les M t 
Oirector of Advertising. an fi teice ts ae 


KATZ AGENCY, 


National Advertising Representatives 


Survey of Buying Power (Estimate for 1947) 
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Got a sales problem? Here’s the answer Act fast 
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4 The “SM” symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT. 
= ————_—$—$—$——_—————————— ————— ———— = LS ————————— 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES nie arsine 
MA 
CyD 1/1/48 ESTIMATES SALES JM ESTIMATES CONTROLS , 
COUNTIES ai a a ee a wae a 
CITIES | THREE STORE GROUPS 1947 Net % |Qual- 
| Fami- (in thousands of dollars) SM) Farm of ity 
Total lies a aaa br Baad ea Gross Net Dollars | USA 
(in %1%i@ Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | o Per thou- | ten- | ket 
sands) | State} USA | sands)|thousands)| State) USA} Food | Mdse. | Drug (in thousands) | thousands)j State| USA | Family | sands) | tial | In- 
| | thousands) dex 
Buncombe............] 108.0] 2.91] .075| 28.1] 100,985] 4.65] .086| 25,542 16,050] 4,036]......... 164,634) 152,463) 4.60) .089) 5,426 we -085 | 113 
Asheville. .... cae 54.9) 1.48) .038) 15.6 87,251) 4.02] .074| 21,048) 15,422 3,502 50,838 109 , 997 101,876} 3.07) .059 + ee .059 | 155 
Burke...... ‘ 38.6) 1.04) .027 8.5 18,584) .85| .016 4,908 1,676 556 eee 28,177 26,094; .79) .015 3,070 812] .018 67 
Ee 69.0) 1.86) .048) 15.7 49,081; 2.26) .042) 12,019 9,210 1,411 ‘ 66,212 61,317) 1.85) .036 3,906 2,000} .040 83 
Concord. . . ; 17.4) .47| .012 4.3 23,608) 1.09) .020 5,668 4,587 641 10,950 22,049 20,419) .62) .012 ae -014 | 117 
Caldwell..... : 36.7; .99| .026) 7.7 18,676; .86| .016) 4,426) 1,570 ee 28,363 26,266) .79| .015) 3,411) 1,008] .018| 69 
Camden........ ; 5.2) .14) .004 1.3 714; .03} .001 519 * * cies 1,500 1,389} .04) .001 1,068 1,812] .002 50 
Carteret... 18.9} .51) .013 4.4 10,216; .47) .009 3,983 582 so bie eke 14,952 13,847; .42| .008 3,147 1,761} .009 69 
Caswell... 19.7; .53|) .014) 3.9 3,551; .16) .003 648 194) * 8, 226 7,618} .23| .004) 1,953 sa 006 | 43 
Catawba... . 53.0; 1.43) .037| 12.1 33,879) 1.56) .029 7,482 4 587) 884 52,611 48,722) 1.47| .028 4,027 2,81 -030 81 
Hickory. ... 19.3} .52) .013 4.9 22,326; 1.03) .019 4 537) 4,075 585) 9,708} 24,675 22,851; .69) .013 | ey 015 | 115 
| 
Chatham...... 23.7| .64) .016 5.3 9,302) .43) .008 1,871) 670 156 ; ‘ 17,323 16,042; .48| .009 3,027 5,663} .010 63 
Cherokee... ... 17.8} .48) .012 3.8 5,804) .27| .005 1,371 459) 214 9,712 8,994) .27| .005 2,367 457] .007 58 
Chowan......... 11.5) .31} .008 2.6 5,932} .27) .005 1.638) = 185}. . ; 10,339 9,575) .29) .006 3,683 3,043} .006 75 
| 
Clay . ‘ 4.8) .13) .003 1.0 586; .03) .001 149) ° * ; 1,371 1,270} .04) .001 1,270 350} .002 67 
Cleveland... .. 60.8) 1.64) .042) 13.2 31,273) 1.44) -027/ 6,594) 5,717) 770 51,180 47,396; 1.43) .028 3,591 7,410] .031 74 
Shelby....... 18.2} .49} .013 4.5 20,171] .93} .017 3,481) 4,253} 570 12,021 17,657 16,352} .49} .010 fee .013 | 100 
Columbus.... . ° 46.0) 1.24) .032; 10.0 22,428) 1.03) .019 3,981] 2,153) 513}... 27,820 25,763) .78| .015 2,576; 13,042) .020 63 
} | 
Craven. . ‘ 37.8) 1.02) .026 9.0 20,525} .95) .017 4,778 3,017) 585 ; 37,588) 34,809) 1.05) .020 3,868 4,820] .020 77 
New Bern.... 21.1) .57| 015} 5.8] = 17,446] .80} .015 3,834| * | * 29,770] 27,569] .83| .016| 4,753)........ .016 | 107 
Cumberland... .. 69.4) 1.87; .048) 15.8 37,571) 1.73) .032| 7,556) 5,011) 927 . 56, 190 52,036) 1.57) .030) 3,293) 6,765) .034| 71 
| Fayetteville. ....... 51.91 1.40) .036 3 33,626! 1.55) .029 5,871| 5,011) * 15,276 49,447 45,791) 1.38) .027 | eer .029 81 
} Currituck. .......... 5.9} .16| .004) 1.5} 1,666) .08| 001) 407) * | * ..[ 2,841) 2,631) 08} .002) 1,754) 1,776] .002| 50 
’ © SM, 1948. * Withheld to avoid disclosure. Befere using these figures, see explanation page 19. 
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See ee Ae eee ponsor WBT’s “Sports Review” with Lee Kirby 


from 6:30 to 6:40 p.m., five nights a week, and 


you Il talk to practically everyone in Charlotte. 
And many, many more. For 96% of WBT’s 
3,900,000 listeners live outside of Charlotte... 

in 94 Carolina counties where 50,000-watt WBT 


has virtually no Charlotte competition. WBT’s 
‘Sports Review” is, of course, subject to prior sale. 


So if you want a time period with a super-Hooper- 


Wwe 4 Charlotte, N. C., 50,000 Watts i 


And it’s all yours ! THE JEFFERSON STANDARD BROADCASTING COMPANY 


Represented by Radio Sales . . . 
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dooper™, grab 


your phone...now! 


500 


WATTS 
620 KC 


This year WDNC has a primary of eight times more people 
making six times more retail sales. This whooping big jump is 
the result of WDNC’s rise from 250 watts at 1490 on the dial to 
5000 watts day and 1000 watts night at 620 on the dial. Before 
selecting your markets and advertising in North Carolina 
South’s Number One State—be sure to get the new WDNC 
story. We and Paul H. Raymer, our national representatives, are 


at your factual command. 


a WD NC 


BONUS: WDNC-FM 36,000 WATTS 


DURHAM, NORTH CAROLINA 


the 


OWNED BY THE HERALD-SUN NEWSPAPERS 
NORTH CAROLINA— (Continued) : 


COUNTIES 
CITIES 


Davidson 
Lexington 
Davie 


© SM, 1948. 


POPULATION 
ESTIMATES 
OLD 11/22 


| Fami- 

Total 
(in %1% (in 

thou- | of of | thou- 

sands) | State} USA | sands) 


none 


Dollars % % 
(in of of 
thousands) | State| USA 


4.8) .13). 
59.4) 1.60 
14.5) .39) . 
13.7} .37| . 


Durham is the center of an 8-county 

A.B.C. trading zone in the South’s Number 
One State. Sales Management credits this area 
with a population of 311,600 and retail sales 


.002| 
| .024 
.012) 
005) 


RETAIL SALES 


1947 
ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


General 
Food | Mdse. | Drug 
964) * | * 
8,222} 3,440 855 
3,389) 2,065 400 
1,056 988 156 


* Withheld to avoid disclosure. 


THE MARKET 


of $215,204,000. 


348 


Profit Profiles | 


tion 


Rep: THE KATZ AGENCY 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
= ms | 
SALES 6yD ESTIMATES CONTROLS 
1947 Net °% | Qual- 

Farm of ity 
Gross Net Dollars | USA of 

Estimate | Dollars Dollars % % (in Po- | Mar- 

Dollars (in (in of of Per thou- ten- | ket 

(in thousands) | thousands)/ State} USA} Family | sands) | tial | In- 
thousands) dex 
joa 4,085|  3,783| .11| .002| 3,153 33] .002| 67 
50,822 47.065) 1.42) .027} 3,411) 3,734] .029 | 71 

13, 163 12,190} .37) .007) 3,483 .009 ") 

8,698 8,055) .24) .005) 2,598} 2,134] .006 | 60 


Before using these figures, see explanation page 19. 


THE COVERAGE 


Durham Herald and Sun newspapers 


reach a higher percentage of people in 
Durham's A.B.C. Trading Zone than does any 
other major North Carolina daily or combina- 
in its respective A. B. C. zone. 


DURHAM HERALD and SUN NEWSPAPERS 


SALES MANAGEMENT 


WINSTON-SALEM—FORSYTH COUNTY 
MO GROC 
S 
Following the progressive sampling method 
° and other principles set forth by the Bureau THE GROCERY INVENTORY 
» of Advertising of the A.N.P.A., the Winston- 
. . . Per : » COVERS 42 CLASSIFICATIONS: 
Salem Journal-Sentinel has tested the Forsyth 
¢ . : 
County Market Area since May, 1947, devel- —_ Grapefruit Juice 
* oping a stabilized and adequate panel of Cocoa Pineapple Juice 
representative grocery stores located in Food Beverages Prune Juice 
c " ; : : Cold Cereal Tomato Juice 
Winston-Salem and Forsyth County. Coffee Canned Meat 
Instant Coffee Mustard 
. " . Tea Oleo 
With data secured from this extensive re- Ton Se Grits 
search, a completely reliable and continuous Baking Soda Baby Food 
statistical picture of grocery sales and distri- so — a ie 
bution is NOW AVAILABLE for Winston- Catsup Puddings & Desserts 
Salem and Forsyth County; — NOW — an All ory Flour — a 
’ Prepared Flour uing Agents 
Ideal Test Market! Salad & Cooking Oils Liquid Cleansers 
Canned Milk Laundry Bars 
Winston-Salem, U.S.” 100th Market, a Corn Meal All Purpose Cleansers 
Ith . 1 t ° l 1 _— It al t di Shortening Packaged Soap 
wealthy, industrial and agricultural trading Conusd Sone Toilet Soap 
area of over 500,000 people!—FIRST in the Dehydrated Soup Detergents 
5th Federal Reserve District in Department Dog Food Coconut 
Store Sales Gain throughout the year, 1947! 
~ 
FOR COMPLETE DETAILS — WRITE TO OUR RESEARCH DEPARTMENT 
ju- 
T. 
WINSTON-SALEM TWIN CITY 
-- FOURNAL SENTINEL 
and 
al- 
‘ MORNING SUNDAY EVENING 
ire ' ’ ° ° rr y . nh ‘ mw 
t National Representative: KELLY-SMITH COMPANY 
: —= 
7 The “SiA” symbols mark original, exclu- 
1 rT fe) R T H C A M Oo L | N A- ou - (Continued) _ sive estimates aw SALES ene 
X) ee meee meueemeenmnn aman as —— yg a ee ae 
0 POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
19. ESTIMATES wi TISING 
MA 
- 1/1/48 CLD estimates SALES yD ESTIMATES CONTROLS 
COUNTIES 
CITIES THREE STORE GROUPS| 1947 Net | % |Qual- 
—_ ' Fami- (in thousands of dollars) Farm of it 
— fF Total lies py Sie ane Gross Net Dollars | USA | of 
(in Gig (in 1" o% % | Estimate | Dollars Dollars % 20 (in Po- | Mar- 
thou- | of of | thou- General Dollars (in (in of Per thou- | ten- | ket 
sands) | State —— comments si ua Food | Mdse. | Drug (in thousands) | thousands)| State USA Family | sands) | tial | In- 
' | | thousands) | dex 
Duplin | 38.2| 1.03) .026| 8.5] 13,274] .61| .011| 3,239 1,164) 357)... "23,864, —22,100|.67| .013|  2,600| 11,693] .015 | 58 
Durham 89.4) 2.41) .062/ 23.2) 90,995] 4.19) .077) 18,668} 13,848) 3,344)... 153,181] 141,857] 4.28) .083|  6,115| 2,370) .077 | 124 
Durham 67.5] 1.82} .047| 18.1] 88,174] 4.06] .075| 18,149} 13,422} 3,344] 113,669] 126,882] 117,495| 3.54] .069| 6,491]........ 067 | 143 
Edgecombe 48.2| 1.30} .034) 10.4) 30,504] 1.40| .026) 7,648] 6,123) 527]... $6,190 52,036] 1.57| .030| 5,003) 13,573] .030| 88 
tRocky Mount | } 
See Nash Co ) } j | } | 
Forsyth 121.7| 3.28| .085, 30.7] 113,147 5.21| .096| 22,715} 12,601] 3,701]... 197,561| 182,956] 5.52) .107| 5,959) 4,627] .099 | 116 
Winston-Salem 89.1] 2.40] .062] 23.8] 101,493] 4.67] .086| 17,925] 12,330) 3,620] 125,061] 159,325 147,563] 4.45] .086] 6,200)... 081 | 131 
Franklin 30.0, .81| .021| 6.6] 9,356) .43) .008) 2,259, 618, -357].. 16,809, 15,566.47) .009| 2,358] 8,584) .011 | 52 
Gaston 103.1) 2.78} .072) 22.8} 34,096] 1.57) .029| 17,095) 6,757) 1,553 82,317) 76,231| 2.30] .045| 3,343] 1,918] .046 | 64 
Gastonia 22.3) .60| .016) 5.4 18,991] .87| .016) 7,149) 5,346 656 52,323 31,363 29,044) .88] .017) 5,379)...... -017 | 106 
Gates 9.6, .26) 007; 2.1] 2,252) .10| 002, 648) * | * 2,828, 2,619.08) .002) 1,247) 2,769 rod 43 
Graham _ 12.6! .34) .009) 2.5 1,263] .06) .001) 74) * | a 3,541) 3,279) .10| .002| 1,312 295] .003 | 33 
Seb Me Mount is in Edgecombe and Nash Counties. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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NORTH CAROLINA —first in the South Atlantic States in 


total retail sales*. 


GREENSBORO MARKET — Only one other market in the two 


WA. Carolinas can match the Greensboro Market sales of $401,705,- 
000* — more than the States of Delaware, Vermont, Wyoming 
a |=6e pam or Nevada. 
s STOKES 


. 593,300* PEOPLE — Approximately one-sixth of the State's pop- 
ulation have a gross effective buying income of $631,531,000* — 
more than one-sixth of the State's total. x 


ia 
S 
= 
% 


YADKIN FORSYTH i ee 


— = = oe 
aw 


BALANCED MARKET — Located in the heart of the State with 


GREENSBOR 
Davie the largest farm income in the South Atlantic States — the 
ne Greensboro Market has a concentration of industry with some of 
_— the World's and South's largest manufacturers, the insurance 
RANDOLPH center of the South, the Carolinas’ only mail order plant, and 
— the State's largest number of colleges. 
STANLY MONTGOMERY MOORE 


* 1948 Sales Management Figures 


_ The SM" symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NORTH CAROLINA— (Continued) 


— >? a — 


a en SS 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ——- 
ESTIMATES = 
CLD i483 BYD estimates SALES yD ESTIMATES CONTROLS 
COUNTIES as ee ee a ae mk cot — ——— 
CITIES | THREE STORE GROUPS 1947 | Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total| | lies . Gross Net Dollars | USA | of 
(in | % o (in Dollars % | timate | Dollars Dollars %1 % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State| USA | sands)| thousands)| State USA| Food | Mdse. Drug (in thousands) | thousands) | State} USA} Family | sands) | tial | In- 
thousands) dex 
Granville 29.3| .79| .020! 6.4] 12,359} .57| .011| 2,629, 1,411, 456). ~ 21,379| 19,799] .60| -012| 3,094| 7,605] .013 | 65 
Greene 17.4, .47| .012| 3.4) 5,127) .24) .004) 703) * : et 11,287, 10,453| .32| .006| 3,074 9,378] .007 | 58 
Gul Ilford 167.0) 4.50) .116) 41.0] 158,536) 7.30) .135) 35,471) 22,963 5,907 ; 246 ,083) 228,031) 6.88) .133) 5,562) 8,325} .130 | 112 
Greensboro 71.2| 1.92] .049| 18.4] 100,512 4.63) .085| 20,002] 17,182] 3,347] 171,660] 129,027| 119,488] 3.61| .070 6,404)........[ 070 | 143 
High Point 44.5] 1.20] .031| 11.5] 47,878) 2.20] .041| 15,469) 5,781| 2,507] 32,551] 70,423] 65,217] 1.97] .038| 5,671)... 038 | 123 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19- 
; ii cccasineeaiieamicaimeesiad = ass — | 
' 
fj | | | H EACH YEAR 
HIGHER NEW HIGH POINTS IN SALES 
1948 
HIGHER saa ARE BEING REACHED IN HIGH POINT, N. C. 
1946 
RET EFFECTIVE HIGHER-HIGHER-HIGHER will go your share 
ETAIL FOOD BUYING INCOME : paca 
SALES SALES of this growing market of busy families with 
PER FAMILY more money to spend if you will sell through 
$47,878,000 $15,469,000 $5,671.00 the pages of the only daily that serves this f 
UP 36.2% UP 48.7% UP 35.4% city and retail trading zone of over 100,000. t 
OVER 1046 OVER 1946 OVER 1946 : 


Complete market data on ‘The Furniture and Hosiery 
Center of the South” will be forwarded on request ( 


"Statistics from Sales Management. 1948 Survey of Buying Power. 


THE Hicu Point ENTERPRISE Representative: The John Budd Co. | 
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P ¢ 
| 0 TAIT TMNT It CTT ATT ath oe 
all Ftorth Cuctinad + HAAN 
Warkel.. STATION : 
ee LISTENING 
/6AT STATIONS SERVING AVERAGE : 
4 MAJOR MARKET ~ DAY AND EVENING : 
/ wits = 
. @ ONE CLEARANCE = 
UL ee @ ONE CONTINUITY 5 4 2 SF = 
i ae | @ ONE CONTRACT = 
t ee ae e O = 
bel yy ce : f f 
ae ‘ : 
tu 3 CONLAN SURVEY; JANUARY, 1948 : 
Whee" 7 
( nd f = 
(Sy Sy : 
S j, 2 = 
Ste a THE obacte NETWORAR — 
FO SS = 
Mig J EXECUTIVE OFFICES. RALEIGH, NC 
Mational Xipretentalive THE WALKER CO. 
ul ill a RE HALA 
ARTES a. The “SM” symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT. 
c ———_ = = = LS a — = $$ - ——— — — EE ————— 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ees TISING 
ESTIMATES 
1/1/48 ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES “T ] IT re : ? n 
CITIES THREE STORE GROUPS| 1947 Net % Q 
Fami- (in thousands of dollars) 67D Farm of ity 
Total lies tne aes Gross Net Dollars | USA | of 
(in | SO | % (in Dolias | % | % Estimate | Dollars Dollas | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State| USA |sands)|thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands)} State) USA | Family | sands) tial | In- 
thousands) dex 
Halifax 55.3| 1.49| .038| 11.7]  27,628| 1.27| .023|  7,983| 3,317 I scission 45,095|  41,761\+1.26| .024 3,569! 10,938] .027| 71 
Harnett 44.5| 1.20) .031| 9.4) 18,932) .87) ‘16 4,279| 3,070 685]..........] 34,704) 32,138, .97| .019| 3,419] 11,926] .021 | 68 
Haywood 33.0) .89 .023| 7.3] 18,675) .86| .016| 2,962 846 ee | 28,235} 26,148} .79| .015) 3,582) 2,316] .017| 74 
Henderson 27.1; .73| .019) 6.8} 18,840) .87 .016| 4,537, 1,799 De icatenes 32,162} 29,784) .90| .017| 4,380) 2,145) .017| 989 
Hendersonville 6.7| .18} .005| 2.0) 15,863| .73 " 3,648} 1,799 DP Mvsinsaod 10,260 9,501} .29] .006} 4,751|........ .008 | 160 
Hertford 18.2} .49| .013) 3.8 8,678, .40| .007} 2,390} 1,640 185]..........] 12,982} 12,022} .36| .007} 3,164) 5,220] .008| 62 
Hoke 15.2} .41| 011) 3.1 4,651) .21| .004 889 564 i 9,968 9,231] .28} .005| 2,978, 4,596] .006| 55 
Hyde. . 6.7; .18| .005| 1.5 1,446} .07| .001 407 * a ee 2,028 1,878} .06| .001| 1,252} 1,191] .002| 40 
Iredell 59.4 1.60] .041| 13.8] 26,530) 1.22) .022) 6,371| 4,551 827]..........] 42,948} 39,773] 1.20) .023) 2,882} 5,612] .026| 63 
Statesville 19.3] .52| 013] 5.0] 16,316) .75) .014| 3,871] 3,105 556 9,008} 17,179} 15,909] .48| .009] 3,182)........ O11 | 85 
Jackson 16.7) .45| .012} 3.5 6,939} .32| .006/ 1,037} 1,341 * }.........) 11,554) 10,700) .32| .006) 3,057 576] .007| 58 
Johnston 60.5} 1.63) .042) 13.1] 25,779 1.19 .022| 4,241| 3,546 712). .... 49,390} 45,739] 1.38} .027| 3,492) 20,464] .029| 69 
} | 
Jones 10.4) .28) .007, 2.1 2,142 a .002} 778 * ft ee 3,199 2,963| .09| .002) 1,411, 3,049} .003 | 43 
Lee. . 19.3} .52} .013) 4.4) 12,798) .59| .011) 3,083) 1,640 427]..........] 17,951) 16,624) .50| .010| 3,778) 3,374) .011 | 85 
Lenoir 45.6} 1.23| .032) 10.4) 30,870) 1.42} .026, 5,131] 7,039 g98}..........] 54,401}  50,379| 1.52) .029| 4,844) 11,847) .029| 91 
Kinston 20.8} .56| .014) 5.3) 25,437) 1. y .022| 4,130} 6,917) * |.. .... 29,594) 27,406) .83} 016] 5,171|........] 017 | 121 
| | 
Lincoln 24.5| .66| .017} 5.3] 10,382) .48| .009} 2,259] 1,482 242). ...) 18,794) 17,405} .53| .010| 3,284) 2,531) .011 | 65 
McDowell 22.3} .60| .016| 4.9 9,833| .45| .008| 2,556 988 385]..........] 15,210} 14,086.42) .008| 2,875 518] .010 | 63 
Macon 14.8) .40 a 3.3 5,694) 26) .005| 1,260 494,18 ie 9,155| 8,478} .26| .005| 2,569 686] .006 | 60 
| } | 
Madison 18.9) 51 013) 4.1 4,448) re) 004) 852,618, 156)... | 10,397 9,628} .29) .006) 2,348) 4,056 -007 | 54 
Martin 25.6} .69| .018| 5.2 13, 604] .63| 012) 1,704) 2,063 299 22,835] 21, 147| .64) .012| 4,067) 10,351) .013 | 72 
Mecklenburg 162.1) 4.37| .113| 40.9} 182,860) 8.42 .156| 35,711) 32,531) 6, 767) | 274,657) 254,547) 7.68) .148| 6,224) 3,745] .144 | 127 
Charlotte 110.9] 2.99] .077| 29.6] 170,791] 7.86] .145| 30,417} 32.369] 6,367] 560,435] 207,894) 192,546] 5.81| .112} 6,505)........ 115 | 149 
i | | | 
| | | | | 
Mitchell 14.8 40 010} 3.1 ssn .25| 005) 445 371 142]... | 10,018 9,277| .28| .005| 2,993} 945} .006| 60 
Moxtgomery. . 16.7; .45| .012) 3.7 7,855} .36| .007| 1,945, 917 185}... | 14,653} 13,570} .41| .008) 3,668} 2,022} .009 | 75 
Moore 32.6] .88| .023 7.6] 16,185| .75| .014| 4,649 1,252} 585]... | 28,905} 26,768] 81) .016| 3,522) 4,162) .017| 74 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
IT MAY SOUND REPETITIOUS, BUT... 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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ONE NEWSPAPER WILL CAPTURE IT 


more THAN 126,000 patty 


Average Net Paid Circulation 
For 6 Months Ending Sept. 30, 1947 


The Charlotte Observer (morning and Sunday) does a complete job of covering the 


richest trading area of the two Carolinas. With a 


population of more than one million 


(ABC Retail Trading Zone), the Charlotte market is the biggest between Washington 
and Atlanta. If you want to sell a lot of anything to anybody in Charlotte and the two 


Carolinas, advertise in the No. 1 newspaper of the two Carolinas. 


he ¢ 


MORE THAN 132,000 sunpay 


Charlotte Observer 


THE OMe NEWSPAPER OF THE TWO CAROLINAS 
CURTIS B. JOHNSON, PUBLISHER 


Why have we sold 51,000 reprints 
of “Salesmanship As A Profession?” 


The reason is clear. The return of competitive selling has 
proven one thing to the nation’s sales executives: that there 
is a pressing need for more and better creative personal 
salesmanship today. 


As a result, top sales officials are turning more than ever to 
SALES MANAGEMENT — the one publication that con- 
sistently gives them valuable help in solving this problem. 


“Salesmanship As A Profession,” a three-part article by 
Robert S. Wilson, Vice President in Charge of Sales for 
Goodyear Tire & Rubber, was one outstanding example of 


this kind of help, and many sales man- 
agers have ordered large quantities of 
reprints for distribution to their sales- 
men, 


Copies of “Salesmanship As A Protes- 
sion” can be secured from the Reader 
Service Department of SALES MAN- 
AGEMENT at 25c each, 20c each for 
orders of 100 or more. Orders filled 
promptly. 


(v) ly a 
Olas }lannqanaise 


386 Fourth Avenue, New York 16, N. Y. 


MAY 10, 1948 
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Salisbury retains FIRST PLACE 


in PER CAPITA SALES in North Carolina 


16th in population, Salisbury ranks 


9th in TOTAL RETAIL SALES Ist in PER CAPITA DRUG SALES 
(Tied with Asheville) 

2nd in PER CAPITA 

3rd in Per Capita Food Sales GENERAL MERCHANDISE SALES 


Ist in per capita Retail Sales 


This fertile market can be reached through 


THE SALISBURY POST 


DAILY and SUNDAY 
Daily Circulation 15,400 Milline Rate $5.11 


Represented by WARD GRIFFITH COMPANY, INC. 


The “SM” symbols mark original, exclu- 
N oO RT H c A R Yo) LI N wm (Continued) sive e tl ates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1947 at EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
ESTIMATES TISING 
CYD 1/1/48 JM ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES tg l = 
CITIES THREE STORE GROUPS| 1947 Net | % |Quak 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in % | % | (in | Dollars % g 2 Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State} USA | sands)| thousands) outs USA Food | Mdse. | Drug (in thousands) | thousands)| State) USA| Family | sands) | tial | In- 
thousands) dex 
Nash ; 55.7! 1.50} .039) 12.1 30, tee 1.40! .026| 7,409) 3,317 SE 45,453 42,093) 1.27) .025 3,479) 15,820) .028 72 
tRocky Mount. . 27.8) .75) .019 6.8 33, Jags 1. 55] . 029| 7,205 5,734 1,225 74,281 30,908 28,623) .86| .017 4,209)...... -021 | 111 
New Hanover. . 87.6) 2.36) .061) 23.4 58, 1854) 2. ni. .050 11,372) 8,416 2,124 ; 121,686 112,690) 3.40) .066) 4,816 1,812} .060 98 
Wilmington. 46.0) 1.24) .032) 13.1 50,497; 2 "32 -043 9,872 * * ” 64,543 87,377 80,926) 2.44) .047 i ae -043 | 134 
Northampton 28.2) .76| .020 5.8 5,548) .26) .005 1,222 917 Re 9,383 8,689; .26| .005; 1,498 7,490} .008 40 
Onslow 30.1) .81| .022) 6.5 5,237, .24| .004 1,871 300 ae 8,483 7,856); .24) .005) 1,209) 3,431) .008| 36 
Orange.... ; 23.7| .64) .016) 5.5 11,901; .55) .010) 3,203 1,076 ME o.o.e0ecaes 18,009 16,678} .50) .010) 3,032) 3,190) .011 69 
Pamlico ; 9.3) .25) .006) 2.1 1,593) .07) .001 852 * * Scaueea 3,342 3,095) .09) .002) 1,474) 1,293} .003 | 50 
Pasquotank 23.4) .63) .016) 5 17,065) .78| .015| 4,723) 2, 293) 328}. . reas 30,205 27,972; .84| .016) 4,907; 2,858] .016 | 100 
Elizabeth City 14.5) .39) .010 3.7 14,949} .69) .013 3,760 2,293) 328 11,207 20,268 18,770) .57| .011 | eee O11 | 110 
Pender. . es 17.8} .48| .012) 3.8 4,559) .21| .004 1,334 459 © Mica wees 7,855 7,274, .22| .004; 1,914 2,482} .006 50 
Perquimans... .. P 10.0) .27| .007) 2.4 4,065) .19) .003 999 264 © Rievscsiaes 7,040 6,520} .20) .004) 2,717 2,773} .004 57 
Person ; 24.5, .66| .017 5.1 10,417; .48) .009 2,315 1,341 ee 18,352 16,995) .51) .010) 3,332 6,070} .011 65 
a : 62.3) 1.68) .043). 13.4 40,177) 1.85) .034 6,630, 6,546 Se 64,064 59,328) 1.79) .035 4,427 20,916} .036 84 
Greenville 14.5) _ +39) .010 3.6 22,700} 1.05) .019 4,130 4,234 441 91,541 18,707 17,324) .52| .010) 4,812|]........] .013 | 130 
© SM, 1948 Mount is in n Edgecombe and Nash Counties. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
An index to advertisers appears on page 554. 
Covers Rocky Mount, N. C. 
. 
Retail Sales* Effective Buying Income* 
Total, 1946 You can reach the money- Per Family 1946 
$23, 143,000.00 spenders of Rocky Mount and P lr ag 
Pon B oll the rich Nash - Edgecombe ah ad 
tb 2a Market with one cost in... ere 
* Sales Management’: (948 
THE EVENING TELEGRAM oo! teins Fever 
sé ° ° 9? 
The Daily Newspaper of Northeastern North Carolina 
Represented Sietienany by Ward-Griffith Co., Inc. 
NEW YORK CHICAGO ATLA DETROIT BOTON SAN FRANCISCO 
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The GASTONIA GAZETTE with a paid cir- 
culation of 16,953 is 97% home delivered. 
It is the ONLY daily newspaper in rich 
Gaston County . . . known as the “Combed 
Cotton Yarn Manufacturing Center of 


America”. 
LOOK AT THESE FIGURES 
= = CENSUS: 1940—87,559 
an _ 1947—104.000 
ty. " PAYROLL: ~ ~ 1939—$13,564,598 
NT 1947—$65,000,000 
— | MFR. PRODUCTS: 1939—$59,554,000 


1947—$200 000,000 


The most direct route to potential 
s sales in Gaston County and adjoining 
eu counties is through the advertising 


-ol s of the GASTONIA GAZETTE. 
“4 cacao ce HOME to 97% of THE GASTONIA GAZETTE 


f a family readership of more than 

a 67,000 . . . and that’s a super batting GASTONIA, NORTH CAROLINA 
1° average in any league. 

ax 

72 

11 


40 | N Oo R T H CA RO L | N A— (Continued) | - The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 
36 ——K——_—e —————— —————— — —— —— ———— ——————————— = — —<—<— 
69 POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
50 SALE ch 
ESTIMATES N 
0 | SM) 1/1/48 ESTIMATES SALES yD ESTIMATES CONTROLS 
0 | COUNTIES ai i — = a eine DIES pene wee mz ; a ses 
CITIES | THREE STORE GROUPS| 1947 Net %  |Qual- 
Fami- (in thousands of dollars) Farm of ity 
57 Total | lies Sra eG Eas hed Gross Net Dollars | USA | of 
(in | % | % (in Dollars %1 % | Estimate | Dollars Dollars % % (in Po- | Mar- 
65 thou- | of of | thou- (in of | of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA | sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands)|thousands)| State) USA| Family | sands) | tial | In- 
84 thousands) dex 
30 “eee Sea Tor a aay Gee ee eee eee : , = 
— | a 10.8) .29) .008) 2.5 3,553) .16) .003) 1,001| 159| _ ae 8, 254| 7,644, .23| .004) 3,058 824) .005 | 63 
» 19. ' Randolph............ 42.3) 1.14) -029 9.8 19,463} .90 -016; 4,279 2,488) Serer 25,535 23,647; .71| .014 2,413 4,432] .018 62 
came a Richmond. :.... . 38.2| 1.03) .026 8.7 20,451] OF -017 5,093 4,728 ee 37,460 34,691; 1.05| .020 3,987 3,522} .020 77 
i Robeson... .... ; 82.0 2.21| -057| 17.3 37,788) 1.74) -032 7,556 4,658; 1,069].......... 65,496 60,654; 1.83) .035 3,506} 23,340} .039 68 
: Lumberton, 5.9] . 16) -004 1.5 7" -64) .012 2,594 2,488 385) 19,059 7,794 7,218) .22| .004 Sei rtecced 006 | 150 
- | | 
Rockingham ee 60.5) 1.63) -042) 13.7 35,556) 1.64) .030 8,538 3,864 See 55,832 51,704) 1.56) .030 3,774 7,819} .023 55 
| Reidsville.......... 11.1} .30| .008 2.9 14,471 .67| .012 3,389 2,222 527 28,924 13 ,623 12, 616| .38| .007 + | .009 | 113 
Rowan ae, ; 64.2) 1.73) .045) 15.3 0.788) 2.29) .042) 12,797 6,351 2 en 80, 170| 74,243) 2.24) .043 4,852) 3,271} .043 96 
er 20.8 -56) .014 5.6 39,140) 1.80) .033 7,000 6,228 1,311 24,370 32,068) 29,697; .90| .017 5,303|........4 022 | 150 
Rutherford........... 42.3) 1.14) .029 9.4 18,218) .84) .015 4,612 1,994 se 30,276 28,038) .84) .016 2,983 3,113] .018 62 
Sampson aiounal 46.7) 1.26) .032 9.6 17,724) .82) .015 3,981 2,100 rr 28,905 26,768) .81| .016 2,788; 14,827] .019 59 
Scotland = <a 23.4) .63) .016 §.1 11 315) -52) .010 3,074 2,840 SEP 16,651 15,420) .47| .009 3,024 4,243) .011 69 
Stanly ‘a : 34.1; .92| .024 7.9 20,872} .96) .018 3,908 2,400 eee 31,148 28,845) .87| .017| 3,651 2,148} .019 79 
Albemarle.......... 4.5) .12| .003 1.2 16,030) .74) .014 1,704 2,293 A 6,012 5,568) .17) .003 ee -006 | 200 
Stokes peaeeee 20.4) .55) .014 4.5 4,999, .23) .004 889 264 a Re rere 10,625 9,840) .30) .006 2,187; 7,138] .007 50 ; 
Surry nee 43.8) 1.18) .030 9.7 24,387) 1.12) .021 4,908 4,551 APRS : 41,473 38,407) 1.16) .022 3,959 7,220} .023 7 
MN ok 13.4) .36| .009 2.7 2,691; .12| .002 741 194 i 4,642 4,299) .13) .003 1,592 181} .004 44 
; Transylvania......... 13.4) .36) .009) 3.0 6,244 29) .005 1,575 459 Ee 10,211 9,456; .29) .006 3,152 501} .006 67 
Tyrrell Se A edeadoe 5.2} .14) .004) 1.2 1,446) .07| ,001 370 159 ll ee 2,071 1,918} .06) .001; 1,598 981) .002| 50 
Union. . ee 39.7| 1.07) .028 6 16,807} .77| .014 3,315 2,681 a 31,161 28,857) .87| .017 3,355 5,630} .018 64 
2 St cn 37.5) 1.01) .026 8.1 18,785 86) .016 4,055 3,070 er 30 ,862 28,580} .86) .017| 3,528 6,590} .019 73 
) _Henderson......... 14.5} .39| .010| 3.5 16,888} .78} .014| 2,760} 3,070) * 25,483) 14,906 13,804! .42) .008} 3,9441........ -010 | 100 
— © SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Without Waste because the Raleigh 


News and Observer's circulation * 


is concentrated in the prosperous 
33 county “Golden Belt of the 
South”... and reaches 55% 
of the Total White Families. 


At One Low Cost because it 
is the ONLY MORNING 


"Golden Belt of the South’... 


Balanced Market in the South’s No. 1 State 


Carolina... 


‘ 4 
1947 RETAIL SALES $671,247,000 . 


“The Golden Belt of the South” is the heart of 


TOBACCOLAND, USA. It produces 70% of North 
Carolina's Tobacco Crop. bn 1947 this area accounted 


tor $309 Million in Net Farm income 


WN. C. Total. 


- . 599% of 


(Publisher's ABC Statement Sept. 30, 1947) 


The Sth “4 Newspaper Audience in 
W. Va., Va., N.C., S.C.. and Ga. 


44% GAIN over 1946 
and SUNDAY Daily News- 1947 FOOD SALES $135,316,000 49% GAIN over 1946 
paper published in the 1947 DRUG SALES $18,851,000 19% GAIN over 1946 
entire region! 1947 EFF. BUY. INC. $1,097,165,000 36% GAIN over 1946 
(SM 1948 Survey) 
“98,581 MORNING 
100,368 SUNDAY 


The News and Observer 


MORNING & SUNDAY 


Raleigh, North Carolina 


COMPLETE COUNTY CIRCULATION AND MARKET DATA AVAILABLE. WRITE, OR ASK THE BRANHAM MAN. 


NORTH CARO LIN A— (Continued) 7 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


= ——s 
POPULATION RETAIL SALES—1947 — EFFECTIVE BUYING INCOME—13947 SOvER- 
ESTIMATES . TISING 
SM Birt CLD estimates SALES CLD estimates CONTROLS 
COUNTIES 

CITIES THREE STORE GROUPS 1947 Net % |Quak 
Fami- (in thousands of dollars) Farm | of iy 

Total lies _ Fife Gross Net Dollars | USA 
(in | % | % | (in | Dolls | % | % mate | Dollars | Dollars | % | % (in Po- | Mar 
thou- of of (in 0 0! General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State| USA | sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State| USA| Family | sands) | tial | In- 
thousands) dex 
Wake...............] 114.3] 3.08] .079| 27.3] 109,238] 5.03| .093| 13,270 7,932 132,577| 4.00| .077| 4,856| 16,330] .082 | 104 
ee 56.8) 1.53] .040) 14.4 88,810) 4.09) .076 9,373 7,413 86,042) 2.59) .050 ae .056 | 140 
Ree 22.3) .60) .016) 4. 7,836) .36| .007 1,740 953 13,886) .42) .008) 3,086) 5,3 .009 | 56 
Washington.......... 12.6} .34| .009) 2. 4,358} .20) .004) 1,223 459 6,956] .21) .004) 2,484) 1,681) .005/| 56 
Watauga 16.7) .45) .012) 3.6 6,280} .29) .005 1,056 777 9,707; .29) .006) 2,696) 2, .007 | 58 
i vc casvsancees 61.6) 1.66] .043) 13.6 37,354) 1.72) .032) 6,853) 6,351 57,340] 1.73) .034| 4,216} 12,983] .035| 81 
Goldsboro.......... 26.7| .72) .019 6.7 30,257) 1.39) .026 4,815 5,805 32,512} .98| .019 OE. ween ces .021 | 111 
Wilkes. .. 40.4) 1.09) .028) 8. 15,380) .71) .013 2,686) 2,681 22,801; .69) .013 2,682} 4,123] .016 57 
Wilson. . . 51.2) 1.38) .036) 11.6 34,018) 1.57) .029) 6,001 4,429 51,704) 1.56) .030) 4,457) 15,263] .031 86 
Wilson..... 23.0) .62) .016 6. 27,282) 1.26] .023 4,426 4,393 31,799) .96| .019 eee 020 | 125 
Yadkin. .... 19.3; .52) .013) 4.3 4,175; .19| .004 964 494 7,076} .21| .004 1,646) 6, .006 | 4 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19- 
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LATEST INFORMATION ON 


North Carolina—The South’s Number @ State 
and WPTF-North Carolina’s Number@)Salesman 


y * 
2 «a 
: Uh NET FARM INCOME ¢) WPTF PRIMARY 
: ; 


WPTF’s Primary Has More Farm | WPTF’s Primary Population Is 
Income Than Any Southern State 2,722,700. Retail Sales: One 


Including North Carolina Itself Billion And Four Hundred Million 
Dollars 


Net Farm Income WPTF Primary 
WPTF Primary. . . . . . . $544,776,000 Population . . . . ’ 2,722,700 
North Carolina. . . . . ~~ 922,354,000 | Retail Sales. . . . . . . . $1,470,817,000 
Kentucky. . . . . . . . . 481,276,000 F ' 318,556,000 
Tennessee . . 2 2... . 417,812,000 Food Sales . 2 . . . « + +  S18,006, 
Georgia . . ie . . . 366,858,000 General Merchandise . . . . . 194,504,000 
Mississippi . . . 316,815,000 Drug Sales 43,932,000 


jt oe ce aan Effective Buying Income (Gross). . 2,380,466,000 
ee dee. & 3 1 , : : 
——_ | 998 '018.000 Effective Buying Income (Net) . . 2,203,074,000 


Florida. . 997 509.000 Net Farm Dollars . . . . . . 544,776,000 


t 
MARKET DATA COVERAGE 


All market data is based on Sales Managemet’s 
1948 Survey. Complete Sales Management’s 
estimates of WPTF’s day-time and night-time 
coverage are available free from WPTF or Free 
& Peters. 


WPTF’s primary is that 78-county area where 50% or 
more of the people in each county listen regularly to 
WPTF, according to BMB’s day-time audience study. 
Station Audience Reprint containing complete BMB 
audience information by counties and measured cities 
available free from WPTF or Free & Peters. 


AROLINA 


680 WATTS 
Raleigh, North Carolina 


FREE & PETERS, INC., mationat representatives 


MAY 10, 


You wouldn't think of by- 
passing North Carolina's 
. with its 
vast sales potential. The "Golden 
Plain" lies in the eastern part of 
the state . . . and WGTM—590 
KC, at the top of everybody's 


great tobacco empire . . 


dial—is the only radio station in 
the "Plain" that gives you fulltime 
coverage with a powerful 5000- 


watt voice. 


W G T M—Wilson, N. C. 


WGTM 
RULES THE 


TOBACCO EMPIRE 


Within voice range are other big- 


income markets — cotton, fruit, 


5000 Watts Fulltime 


vegetable crops; furniture and 
textile factories; mica mines. And 
286,000 families earning $1,096,- 
443,000 . . . spending $725,835,- 
000 for retail goods. 


In this rich realm your message 
goes further, with more power, 
over WGTM. Start today to get 
your full 
bounty. 


share of this huge 


590 Kilocycles 


WEED & COMPANY, National Representatives 


NORTH 


The “SM” symbols mark original, exclu- 
Cc AROLIN A- —_— (Continued » sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING 
A N 
YD 1/1/48 ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES an ie Gini 
CITIES THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies = Pe ee Gross Net Dollars | USA 
(in % % (in — ¢ “e | % Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of of | thou- |,2 of General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State| USA | sands) — om e|USA| Food | Mdse. | Drug (in thousands)| thousands)| State| USA| Family | sands) | tial | In- 
thousands) | dex 
veneey.. 14. wy 38] . 010) 3 23 -343| | .002 408| 71 a See 6, 256 5,794] .17| .003 1831] 1, 1,366) .004 | 40 
pant I- — = Sa Re SS SES SS Abe See wee” 
Total Above Cities....} 940. 02s. 36| .654) 245.8] 1,206,634/55. 56|1. 026) 235, 969) 184,635) 36,221) 1,776,554 al 1,477,287 1,368,125/41.28) .798) 5,566)........ -838 | 128 
State Total.. .. .43,710.0 las 580) 846.1] 2,171,729)... ..|1.847| 477, ae 296, 272 | 67, 7,280) 2, 2,629, | 3,578,617) 3,314,412|..... 1.933 3,917| 522,354] 2.036 | 79 
NOR T H CAROLINA—Metropolitan County Areas 
Ashville. . & 108.0 ..| .075) 28.1 100,985 .086 25,542 16, 050 4, 4,036]... - 164,634 152,463).....| .089 eee .085 | 113 
Charlotte 221 162.1 -113} 40.9] 182,860 156) 35,711) 32,531) 6,767 274,657| 254,547).. . o> eee .144 | 127 
Durham. . 39 89.4) -062) 23.2 90,995 -077| 18,668) 13,848 3,344). 153,181 141,857|.....| .083 6,115 .077 | 124 
Greensboro 51 167.0) | .116) 41.0 158,536 .135| 35,471) 22,963 5,907 246 ,083 228,031|.....| .133 5.2 -130 | 112 
Winston-Salem 135 | 121.7 . | -085) 30.7 c 113,147! : | -096| 22,715; 12,601) 3,701 197, 561 182,956|.....| .107 5,959 .099 | 116 


© SM, 1948. 


* Withheld to avoid disclosure. 


Before using these figures, see explanation page 19, 


Affiliated with 


NATIONAL BROADCASTING company WAM 


irst / 


e ON THE DIAL 
e IN LISTENING* 
e IN NETWORK 


WSJS LEADS DAY AND NIGHT 
In North Carolina’s Rich Tri-City Market! 


(WINSTON-SALEM, GREENSBORO, HIGH POINT) 


*Conlan Survey of 1947 


358 


(Q) winston- SALEM @) 


THE JOURNAL- SENTINEL STATIONS 


Represented by 


HEADLEY-REED COMPANY 


SALES MANAGEM 


ENT 


RE IT OTT NS 


oe et Sone re 


sR 


AO 


SPARTANBURG 
MARKET 


45.8 °/o 
(74 %/e WHITE) 


COLUMBIA 
MARKET 
29.3 %/o 


(57% WHITE) \(46 % WH. 


CHARLESTON 
MARKET 
24.9 %/, 


SPARTA MBURK. 
IS THE BEST MARKET IN SOUTH CAROLINA 


The pie chart above shows the population 
line-up for the three principal markets in 


ture is true in the figures for industrial pay- 
rolls, food sales, drug sales, apparel group 


South Carolina. The same approximate pic- sales, general merchandise store sales, etc. 


WIPs 


IS BY FAR THE BEST STATION IN THE MARKET! 


The Hooper Report for Spartanburg (Win- 
ter, 1948) shows the following Mon. thru 
Fri. Shares-of-Audience for WSPA: 8:00 
a.m. to Noon—72.2%. Noon to 6:00 p.m. 
—55.4%. 6:00 p.m. to 10:00 p.m.— 
72.6%. 

The No. 1 BMB Study shows that WSPA 
has a daytime audience of 128,290 radio 
families in North and South Carolina and 


Georgia. 
Nothing would please us more than to send 
you the complete facts. May we? 

WSPA, Spartanburg, South Carolina 
5000 Watts *¢ 950 KC e- CBS Affiliate 


Effective July 1, 1948 
represented by 
The John Blair Co. 


| Cities shown are those having 
retail sales of $15.0 million or 


more in 1946 


hae 1946 Retail Sales in Excess of $100 Million 


“ Greenwood -\/ 


==J= 1}, SOUTH CAROLINA | 


“Rock Hill. J-"-) 


“ FAIRFIELD 


BERKELEY'S 


Charleston 
7 


Copyright by 


nt, RS 
= 
| vy, Sales MANAGEMENT 
1946 Retail Sales $50.0 Million to $99.9 Million <R, 
SU ga 
| | 1946 Retail Sales $25.0 Million to $49.9 Million Y 
| EEE 1946 Retail Sales $10.0 Million to $24.9 Million Dy) CA te 
CHR LF 
WY = ty 
| fy 
_——— 
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A Promotion Report to Clients— 


Total value to clients: $3,450.00 


Here is the story for a typical six weeks period 


Dec. 15, 1947 — Jan. 31, 1948 


courtesy announcements 

63 newspaper ads 

37 newspaper mats 

local promotional programs 

movie trailers 

2 postcard mailings of 35,000 each 

| ad ina local little theatre program vals 


WeSC 


Charleston, S. C. 
Now 5,000 Wats 


Represented Nationally by Free & Peters, Inc. 


COUNTIES 
CITIES 


Abbeville. 
Aiken 
Allendale 


Anderson 
Anderson 

Bamberg 

Barnwell. 


Beaufort 
Berkeley 
Calhoun 


Charleston 
Charleston 

Cherokee 

Chester 


Chesterfield 
Clarendon 
Colleton 


Darlington 
Dillon 
Dorchester 
Edgefield 

© SM, 1948. 
360 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1947 


POPULATION EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES = ; ISIN 
A N 
SM 1/1/48 yD ESTIMATES SALES SM ESTIMATES CONTROLS 
a | . rd y ie 
| THREE STORE GROUPS 1947 Net % |Quak 
Fami- | | (in thousands of dollars) Farm of ity 
Total lies NETS a Gross Net Dollars | USA 
(in % Ce (in Dollars | 9% | % | | Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | Statc| USA | sands)} thousands) /| State USA | Food | Mdse. | Drug (in thousands) | thousands) State) USA | Family | sands) | tial | In- 
| thousands) | dex 
19.0 1.00] .013| 4.6] 8,142.74] 007) 2,474 1,085] 276] ~-11,832| 11,093] .75| .006 2,412| 1,981 .008 | 62 
48.2) 2.54) .034) 12.5 20,373) 1.86) .017 7,802 1,122 602 32,357 30,335| 2.06; .018 2,427) 6,022 021 | 62 
11.4) .60) .008 2.6 ws .37| .003 1,300 291 121 6,349 5,952) .40) .004 2,289) 1,982 004 | 50 
83.0) 4.38) .058) 19.9) 48,293) 4.41) .041) 12,416 6,069 1,430 72,777 68,206) 4.62) .040 3,427 7,701} .044 76 
33.6) 1.19) .016 6.4 28,879) 2.64) .024 5,741 5,528 949 21,457 26,937 25,237) 1.71) .015 3,943) " ; 018 | 112 
15.9) .84) .011 He 8,343) .76| .007 2,077 1,150 228 11,879 11,137) .76) .006 3,010) 2,952] .007 64 
16.3) .86) .011 4.0 6,785) .62| .006 1,998 762 228 12,614 11,826) .80) .007 — 4,818} .008| 73 
22.8) 1.20) .016) 6.3 8,192) .75) .007) 2,759 485 168 13 ,099 12,281} .83) .007 1,949) 1,757] .009 | 56 
25.0) 1.32) .017 5.5) 6,299) .58) .005 2,077 * 144 8,812 8,261); .56) .005 1,502; 1,197] .007 41 
13.8] .73) .010 3.2) 5,813) .53) .005 1,855 415 121 8,492 7,961; .54) .005 2,488, 3,299] .006 60 
ad 9.24) .122) 49.5] 112,464/10.27| .096) 34,816) 16,252 4,801 188 , 557 176,714/11.96) .103 3,570| 2,878) .105 | 113 
89.3) 4.71) .062} 26.5 103 ,467| 9.45) .088|] 27,383) 15,688 4,655 95 , 965 124,212 116,493) 7.89) .068 4,396)... .073 | 118 
29.6) 1.56) .021 6.6 14,307) 1.31) .012 3,266 1,884 432 18,701 17,533) 1.19) .010 2,657 4,034] .013 62 
a 1.47) .019 6.6 16,451| 1.50) .014 5,741 2,078 397] 21,615 20,264) 1.37) .012 3,070) 3,044) .014 74 
31.5) 1.66] .022 6.8 13,720) 1.25) .012 3,377 1,857 432 20,450 19,172) 1.30 011) 2,819 5,967] .013 59 
26.7; 1.41) .019 5.5 9,566) .87| .008 2,110 1,012 192 13,194 12,370) .84) .007) 2,249) 6,531 010 53 
25.2! 1.33) .018 6.0 10,772} .98) .009 2,379 _ 300 14,071 13,192) .89) .008 2,199 2,524) 010 56 
| } } 
43.7) 2.311 -030; 10.2 23,339) 2.13) 020 6,058 4,267) 649 31,919 29,925) 2.03) .018 2,934) 9,040 021 70 
27.1) 1.43) .019 5.7 12,450) 1.14) .011 3,124 1,067 325 16,060 15,057) 1.02) .009 2,642) 8,405 012 63 
ma i -015 4.8 7,873) .72| .007 2,411 735 277 10,920 10,238; .69| .006 2,133! 2,289} .008| 53 
| 
15.7 .83) .011 3.7 6,333) .58) .005 1,823 540 9,332) 8,749) .59) .005 2,365 3,360} .006 | 55 


* Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


o> 


oa 
rm 
nal 


Take a GOOD /ook at 
_ CHARLESTO 


re: 


Ae, 


Old city and docks in fore- 
ground. The Industrial Area 


AND ANOTHER GOOD LOOK 
AT THESE FIGURES 


EFFECTIVE BUYING INCOME 
Totals for 1947 Increase over 1946 


State Port Terminals (125% 
export gain in 1947.) 


Trading Area - 593,231,000 86,434,000 
County 188,557,000 42,040,000 
City 124,212,000 6,327,000 


TOTAL RETAIL SALES 
Totals for 1947 Increase over 1946 


Trading Area 410,146,000 67,939,000 
County 112,464,000 17,400,000  & exrRoiAx 
City 103,467,000 15,981,000 


From 1948 Sales Management Survey of Buying Power 3 F or 


Charleston alone represents 9.45% of the retail buying 


power of South Carolina—Charleston County, 10.27% 
—and the Trading Area, 37.46%. Over 1/3 of the 


retail buying power of the whole state is covered by Shaded area shows the 20 
iisin-saa ieee anaes counties of South Carolina 
g papers. constituting the Charleston 


Trading Area, effectively cov- 


Circulation: Up from 44,041 in 1941 to 74,173 on September 30, 1947. ered by the NEWS AND 
Milline Rate: Only $2.78 — lowest in S. C.—less than national average. COURIER and CHARLESTON 


EVENING POST. 


THE CHARLESTON EVENING POST 


Dhe News and Conrter 


REPRESENTED NATIONALLY BY THE JOHN BUDD COMPANY 


MAY 10, 1948 


stretches north to the S. C. 


Sogth Carolinas 


Creadtest 


The Rich Greenville Area is increasingly 
the top market in South Carolina for the 
promotion and sale of consumer goods. 


The Greenville News (Morning and Sun- 
day) and The Greenville Piedmont (Evening), 
with a total combined circulation of 85,901 
serve a “City and Retail Trading Zone” of 
455.011 people, according to the latest ABC 
Audit Report. 


Blanket this TOP MARKET with 
The Greenville News and Piedmont 


SOUTH ‘CAROLINA— (Continued) 


GREENVILLE COUNTY 


RETAIL $126,152,000. 


SALES 
EFFECTIVE BUYING 4.290 
INCOME PER FAMILY . . 


up 36.6% 
up 27.8% 


CITY OF GREENVILLE 


ip $88,937,000. 


SALES 


up 36.6% | 
up 12.0% | 


Figures from 1048 Sales Management 


WHOLESALE 
SALES 


153,000,000. 


Survey of Buying Power 


Greenville News po 
GREENVILLE PIEDMONT [im 


TOTAL DAILY CIRCULATION 85,901 
Represented Nationally by WARD-GRIFFITH COMPANY, INC. 


Operators of WFBC - NBC - 5000 Watts 


The “SM” qyabels mark original, exclu- | 
sive e@3 stimates ~ SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE. EFFECTIVE BUYING INCOME—1947 SALES: 
SM ve yD ESTIMATES SALES BY estimates CONTROLS 
COUNTIES =" a l 
CITIES THREE STORE GROUPS| 1947 Net % |Quak 
Fami a) (in thousands of dollars) Farm of ity 
Total lies ee aie Gross Net Dollars | USA of 
(in % % (in Dollars ye ‘ Estimate | Dollars Dollars 2 % (in Po- | Mar 
thou- | of of | thou- (in General Dollars (in (in of Per thou- ten- | ket 
sands) | State} USA | sands)| thousands) ea USA Food | Mdse. | Drug (in thousands) | thousands) outs USA| Family | sands) | tial | In- 
| thousands) dex 
Fairfield 21.2) 1.12] .015| 4.8] 8,577| 78 007} 2,506 832) 253)... 12,294) 11,526] .78| .007| 2,401 1,682) .009 | 60 
Florence 71.3] 3.76) .050} 16.2) 47,526) 4.34) .040] 8,039) 7,135) 1,106)... 67,736, 63,333) 4.30| .037, 3,909] 14,320) .040) 8 
Florence 16.7} .88} .012} 4.7] 29,514] 2.70} .025| 4,313] 5,196) 829 * 21,423} 20,135] 1.36] .012) 4, 284 ceceeef 016 | 133 J 
Georgetown 26.4) 1.39) .018 6.2} 12,765] 1.17) 011] 4,615) 1, 316| 577 18,677, 17,510) 1.19] .010 2,824) 1,917] .012| 67 | 
© SM, 1948. _* Withheld to avoid disclosure. Before using these figures, see explanation page 19- : 
e 
GREENVILLE, SPARTANSBURG AND ANDERSON Pr , l 
COUNTIES adjoin in rich Western South Carolina. \ ! yt by ters 
They have 8% of the land area of the State, 19% of lh 
o - - a ADIO STATION 
its population, and 24% of its retail sales—more 
than $264 Million. WESC 
WESC is the only station covering all three THE STRONGEST : 
counties. 
RADIOVOICE IN 
As a bonus, WESC puts a primary signal into 28 pos OF WESTERN 
other counties with retail sales of more than $462 OUTH CARQ| ; 
million—a total market of $726 million. SPARTING FROM ' 
THE BEST V ; 
ST COVERAGE OF SOUTH CAROLINA'S BEST MARKET SOuTH CAROLINA 
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SALES MANAGEMENT 


ARE You THINKING OF S@QUTH 
CAROLINA? 


If you want complete radio coverage of South The Columbia Trading Area is by far the largest 
Carolina, you'll have to use three stations in the and most important in South Carolina— includes 
State. 20 counties, as against 7 for Greenville and 6 for 
But if you want the greatest coverage obtainable Charleston. 

with any one station, it’s WIS at Columbia. WIS is 5000 Watts at 560 KC, and NBC. There is 
BMB maps credit WIS with a Daytime Audience no station of more than 1000 Watts within 
in 43 of South Carolina’s 46 counties (also in 10 approximately 80 miles. By coverage, by pro- 
Georgia counties and five North Carolina coun- gramming, by public service, it is South Caro- 


ties) for a total audience of 149,720 families. lina’s FIRST STATION—and yours. 


Source: BMB Station Audience Report, 1946 Study No. 1. 
(See map below and complete BMB Audience Reprint.) 


| AT COLUMBIA, S. C. 
(The State Capital—in the 


sodu Watts. « 560KC "2% Stated 


Plus WIS-FM 


G. RICHARD SHAFTO, General Manager 
J. DUDLEY SAUMENIG, Managing Director 


FREE & PETERS, INC., Exclusive National Representatives 


exclu- ———— = a — = 


AENT. SOUTH CAR Oo L | NA— (Continued) . The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


-S. —— = — — a ———— 
Re POPULATION RETAIL SALES—1947 SS EFFECTIVE BUYING INCOME—1947 a 
N ADVER- 
20LS ESTIMATES TISING 
1/1/48 YD ESTIMATES SALES CyD ESTIMATES CONTROLS 
Qual- COUNTIES | : a 
ity CITIES THREE STORE GROUPS 1947 Net %  |Qual- 
of eins a | (in thousands of dollars) e _ BS ua ity 
Mare ota ies ross e ollars 0 
ket (in % % (in Dollars %1% Estimate | Dollars Dollars % % (in Po- | Mar- 
In- thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
dex sands) State| USA | sands)} thousands)/ State} USA|. Food | Mdse. | Drug . i thousands) | thousands)| State] USA | Family | sands) tial ba 
— | | thousands) "x 
60 ————_ —————EEE — — é ——___—— — . - 
80 Greenville. . . 154.3) 8.14) -107/ 38.9 126, 152|11.52) -107| 29,072) 19,418] 4,564 178,003]  166,875/11.30! .097/ 4,290] 6,463] .102| 95 
133 Greenville 42.8) 2.26; .030) 12.2 88,937) 8.12! 076) 14,017) 17,753 3,252 153 ,000; 63,010 59,063} 4.00) .034 4,841]........] .046 | 153 
M Greenwood 45.9 2.42 -032| 11.6 29,132) 2.66) .025) 7,627; 3,963 830 45,045 42,231| 2.86) .025) 3,641) 1,601} .026/ 81 
| 67 | } | 
- Greenwood 20.1) 1.06) .014 5.4 20,684) 1.89} .017) 4,408 2,272 649 7,581 25,586 23,987) 1.62] .014 4,442|........] .015 | 107 
age 19- 
— | 
Hampton 15.9 al 011; 3.9 4,674) -43| .004| 825| 832 121 9,463} 8,872) .60) .005| 2,275) 1,850} .006| 55 
' Horry 52.0| 2.74| .036| 10.7 26,553| 2.42) .023} 6,264 3,769) 949 34,808 32,633) 2.21) .019} 3,050) 17,214) .023 | 64 
—— Conway 6.4 34) 004) 1.6 13,834| 1.26] .012/ 2,379] 3,256) 505 * 7,379 6,918} .47| .004] 4,324]........1 .006 | 150 
' 
Jasper 8.9) 7 -006} 2.1 2.077 19) —_ 380 * | * 3,482 3,264) .22) .002) 1,554 644, .003 | 50 
a Md 
' Kershaw 35.6) 1.88) .025| 8.1 12,447) 1.14) .011) 3,822| 1,344| 395 18,429| 17,278) 1.17) .010) 2,133) 3,984) .013 52 
; Lancaster 23.1| 1.22) -016} 5.1 15,898) 1.45) .014) 4,123) 2,619 457 19, 139} 17,943) 1.22) .011| 3,518) 2,518) .013 |) 81 
Laurens 37.4) 1.97) .026) 8.9 2.38 1.95) .018| 6,026) 2,300) 649 29,088 27,271| 1.85) .016) 3,064) 5,258) .018| 69 
|| a 
Lee. . 19.0) 1.00) -013| 4.2 9,348| .85| .008) 2,759) 734) * 12,495| 11,714) .79) .007| 2,789) 6,451} .008| 62 
Lexington 36.6) 1.93] -025) 8.7 13,069} 1.19} .011) 3,504 929) 372 20,702 19,409} 1.32) .011) 2,231) 5,154) .014| 56 
McCormick 8.2) .43| .006} 1.9 2,831) -26| -002| 792) 415) * 7 3,686} .25) .002) 1,940 870} .003 
: 
| 
i Marlon wil 1.49} .020) 6.3 16 734) 1.53) on 4,123) 2,757} 830 ; 20,051] 18,798} 1.27) .011) 2,984) 6,696] .014 
; Marlboro 29.8| 1.57) -021) 6.6 14,021) 1.28) .012| 3,854) 1,954) 349 21,141) 19,820! 1.34) .012} 3,002) 8,347] .014) 67 
Newberry o 1.59) .021| 7.4 17,942) 1.64) .015| 4,028) 2,272| 505 : 22,207 20,819] 1.41) .012) 2,813) 2,828) .015) 71 
| 
i Oconee 31.9) 1.68) -022) 7.3 13,888! 1.27| .012 3,648) 1,801) 349 18,796 17,622| 1.19} .010) 2,414) 2,735) .013 | 59 
Orangeburg 63.5) 3.35) .043| 15.0 31,319| 2.86| .027} 7,532} 3,589) 781 51,660 48,432) 3.28] .028| 3,295) 12,015} .031 72 
' Orangeburg 13.3) .70) 009} 3.9) 18,134] 1.65] .015| 3,346) 2,439] 505) ~=—:11, 293] 16,225] 15, 182| 1.03} .009) 3, 892)........ O11 | 122 
Pickens : 38.2) 2.01) .027) 8.7 15,848) 1.45) .013] 4,298) 1,177} 602)... 22,704) 21,,285| 1.44) .012| 2,447) 2,888) .015 | 56 
Richland 124.2) 6.55) .086) 33.2 117,173|10.70| -100) 19,566} 13,857) 3,763]...... 142,695| 133,779| 9.06} .078} 4,029) 3,586) .086 | 100 
_ Columbia 63.3) 3.34] .044| 18.01 111,197|10.15) .095] 16,637) 13,702) 3,664) 143,065) 87,899! 82,3751 5.58! 0481 4,5761........1 .061 | 139 
— ‘ SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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The 


/ 


SELL THE RICH MARKET IN CENTRAL SOUTH CAROLINA 


THE COMPLETE AND EXCLUSIVE * 
DAILY NEWSPAPER COVERAGE OF 


State 


/ 7 
EFFECTIVE BUYING 


Vi INCOME 


/ 


519,207, oe 
@) 


MLL 


AND Hoh ood 
— e =~ D / 
Che Columbia Recor j 
Provide a ready medium for advertising your products. Virtual 
house-to-house coverage by two publications . . . known and 
trusted by South Carolinians. 
POPULATION — 657,200 on 
FAMILIES iene 156,300 SALES cane 
RETAIL SALES — $ 380,212,000 (ESTIMATE) 
FARM INCOME — $ 98,502,000 . ~ 
CIRCULATION —_— Daily - 87,182 Sunday - 62,833 ' TABC 3-31-47 Lg REPRESENTED BY 
. v* ° +. . ’ ts . , ’ ‘ ° THE BRANHAM COMPANY 
First in Circulation — First in Coverage — First in South Carolina y) 
AI ae er 5 The “SM” symbols mark original, exclu- 
S Oo U T H Cc A R O L I N A- — - (Continued ) sive estimates by SALES MANAGEMENT- 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
ESTIMATES 
1/1/48 BY estimates SALES  @D ESTIMATES CONTROLS 
COUNTIES [ a nei ie nia a i Pe - 
CITIES me | THREE STORE GROUPS| 1947 | | Net % ual 
Fami- (in thousands of dollars) Farm of ity 
Total | lies ~ i 7 Gross Net } Dollars | USA of 
(in | (in Dollars % % | timate | Dollars Dollars Gi % (in Po- | Mar- 
PJ si of | thou- (in of General Dollars (in (in of of Per thou- ten- ket 
sands) | St ate| USA — pee ones USA} Food | Mdse..| Drug (in thousands) | thousands)/ State) USA | Family | sands) | tial | In- 
| } thousands) | dex 
Saluda 74.2) 78) a 3.3] 3,736.34 003) 1,142) 291 96| 7,912| —_7,418| .50| .004 2,248) 2,843] .005 | 50 
Spartanburg 130.4) 6.88) .091) 30.6) 89,905) 8.21, .076| 19,329) 15,866) 2,983 136,102} 127,618] 8.64) .074| 4,171 12,051] .078 | 86 
Spartanburg 34.3] 1.81} .024) 9.3 74,891] 6.84) ~ 11,415] 13, 269) 2,426 71,810 53,401 50,001) 3.39) .029} 5,371) 038 | 158 
| | | | | | 
| | | | | | 
Sumter. . 53.8) 2. 84) .037| 12.3]  33,400| 3.05) .028] 7,358) 3,589) 806} 39,848, 37,358) 2.53| .022 3,037) 6,962] .027| 73 
Sumter 26.2) 1.38) .018) 7.2 29,091) 2.66 025] 5,883 3,464) 781 1,570 30,643 28,728) 1.95) .017 3,990) - 020 | 111 
Union. . 25.2) 1.33 .018| 5.7] 17,339) 1.58) .015) 3.997/ 2,979, 397 24,398! 22,874) 1.55| .013| 4,013) 1,569] .015| 983 
Williamsburg 34.9| 1.04 024, 7.7] 12,431, 1.14) .011| 3,124] 1,289 276 16,605)  15,567| 1.05] .009, 2,022) 11,123 013 | 54 
| | | | 
York 56.5) 00 .039| 13.2} 35,371| 3.23; .030/ 9,769| 5,417; 1,046 54,810| 51,385) 3.48) .030/ 3,893| 4,668 032 | 82 
Rock Hill 17.4] 92] 012) 4.5] 20,126) 1.84) .017| 4, 615] 3,810] 602] 13,777] 26,307] 24,677] 1.67] .014) 5,484] O14} 117 
| | | | 
5% “ SO emery pe 
Total Above Cities 352.4/18.59) = 99.7] 538,754/49.20 -458| 100, m7 86, 377| 18,817] 519,518] 483,022) 452,796|30.67 264 4,542 .318 | 129 
| Fesicaninasdlines : a Sek: Fmd 
State Total 1,896.0|.....|1.319| 456.3] 1,095, .071).....| .931) 271,985) 145, 146| 34,480] 908,947] 1,575,252| 1,476,586) .861{100.00| 3,236) 228,018] .974| 74 
SOUTH CAROLINA— Metropolitan County Areas 
Charleston ~ 175.2| 122) — 112,464|.....| .096| 34,816, 16,252) 4,801 ...[ 188,557| 176,714) ...-| -103] 3,579] “105 | 113 
Columbia 27] 124.2 086) 33.2] 117,173|.....| .100| 19,566) 13,857) 3,763 142,695) 133,779 | 078 4,029 088 | 100 
© SM, 1948. Before using these figures, see explanation page 19. 
Most of the questions readers will ask about the Survey of Buying Power have been answered 
in the introduction beginning on page 19. So before you write, wire or call the editors, 
re-read this section. Chances are that we will refer you to these pages anyway. An Index to 
all data by states and sections appears on page 4, the alphabetical index of states on page 
556, and advertisers’ index on page 554. The complete Table of Contents is on page 3. 
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SALES MANAGEMENT 


1] SAVANNAH ceoncia's secon manxer 


Retail Sales in Savannah, its home 1947 an 
county and WTOC's 36-county BMB Retail Sales Since 1940 Census 
Coverage Area have more than Savannah .. _.. $112,596,000 224%/, 

| doubled since the 1940 Census com- ee Sy. ened _ 

| ; WTOC's 36-county 
pared to an average U.S. gain of BMB Coverage Area 297,558,000 210 
only 180 per cent. 


. SAVANNAH'S i 
T- MOST-LISTENED-TO STATION 

| Every radio survey ever made in Savannah (NBC, 
Conlan, Hooper) documents WTOC's dominant 


around-the-clock position as Savannah's Most- 


» | 5000W CBS Listened-To Station. 


] 
on GEORGIA MAJOR MARKET TRIO REPRESENTED BY THE KATZ AGENCY, INC. 
t 
i 
) The “SM” symbols mark original, exclu- 
j G E Oo n G | A sive estimates by SALES MANAGEMENT. 
3 — $$$ ———— — ST ———— — = —— — = ———— Ss — 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
i ESTIMATES pee TISING 
: 1/1/48 JSM ESTIMATES SALES 6D ESTIMATES CONTROLS 
} = —- ree = ee a 
COUNTIES ri 
; CITIES | THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) 6yD Farm of ity 
? ' Total | lies RiGee SENG ‘ 7 Gross Net Dollars | USA | of 
(in % Y (in Dollars % % | Estimate | Dollars Dollars % % (in Po- | Mar- 
} thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
: sands) | State} USA |sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands) State) USA| Family | sands) | tial | In- 
] | thousands) dex 
. i _. eer 13.3} .41| .009) 2.8 3,725} .20) .003) 1,205 561 sees ess 8,410 7,647} .29| .004) 2,731) 2,187] .005 | 56 
= Atkinson = : 6.5} .20) .005 1.4 1,313 07; .001 489 151 37 2,523 2,369) .09) .001 1,692 1,289} .002,| 40 
: a 7.1) .22| .005 1.§ 3,331 17| .003 1,153 410 123 5,385 5,006) .19| .003 3,337 1,483} .003 60 
Baker 6.5| .20) .005) 1.5 822} .04| .001 122} * * 1,867 1,579] .06| .001] 1,053} 2,136] .002| 40 
3 ; © SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


FOR COVERAGE —Over a million people in 79 counties of 


Georgia, South Carolina and Florida. 


—3'% times more people than any other station 
in this section. 
—A $320,000,000 retail sales area, 


WSAV 
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630 ke. 
5,000 watts 
Full Time 


surat 


y in Savannah 


WMAZ 


MACON, GA. 


MAJOR 
MARKET 


GEORGIA TRIO 


Represented by 
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4 The “‘SM” symbols mark original, exclu- 
GEORGIA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING 
CD 1/1/48 JM ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES = = 
CITIES THREE STORE GROUPS 1947 Net % |Quak 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA 
(in | % | % | (in | Dollas | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- of of thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State} USA | sands)|thousands)| State| USA| Food | Mdse. | Drug (in thousands) thousands)/ State) USA| Family | sands) | tial | In- 
thousands) dex 
Baldwin...... ‘ 23.4) .72| .016 6.3 5,695) .30) .005 2,620 1,162 370] saaelonas 16,703 15,031; .57) .009 2,386 1,298] .009 56 
De wehaasnred 7.1} .22) .005 1.5 591; .03) .001 298 * * 1,878 1,585; .06) .001 1,057 922] ‘.002 40 
Barrow 12.7 39} .009 3.3 5,184) .27| .004 1,554 697 186 9,111 8,175) .31| .005 2,477 1,511} .005 56 
Bartow......... 24.4 75| .017 5.7 9,336) .49) .008 2,584 998 272 18,257 16,613; .63) .010 2,915 3,273] .011 65 
i visncecsaad 13.3) .41| .009) 3.4 8,352} .44) .007} 2,480) 1,107 309 13,136 11,867) .45) .007/ 3,490) 2,166) .007)| 78 
ee 13.3) .41| .009 3.0 4,446 23) .004 1,781 520 186 10,874 9,757; .37| .006 3,252 3,911} .006 67 
a 106.8) 3.29) .074) 31.3 90,912) 4.75) .077| 23,488) 13,197) 2,640 122,301} 111,018) 4.21) .065) 3,547) 1,801) .070) 95 
Macon... . Mea 69.8) 2.15) .049) 21.1 86,094) 4.50) .073) 20,126) 13,197 2,546 70,612 102,244 92,823) 3.52| .054 4,399). -059 | 120 
Bleckley cwaileey 9.1| .28) .006 2.3 3,298 17| .003 1,100 437 87 5,420 5,014) .19) .003 2,180 2,259} .004 67 
Brantley... 6.5) .20) .005) 1.4 1,083) .06) .001 525 * * 1,974 1,846; .07) .001| 1,319 697} .002 
Brooks....... oe 18.2} .56) .013 6,252 33) .005 1,851 655 173 10,548 9,493) .36) .005 2,158 5,164] .007 54 
Se eee 5.9 18} .004 1.4 1,525 08} .001 489 83 * 2,324 2,112; .08) .001 1,508 494) .002 
Bulloch wieaiieiaaa 22.7) .70| .016 5.3 13,849 72| .012 2,777 1,107 370 17,206 15,558} .59) .009 2,935 6,674) .011 69 
Burke. ... as 23.1) .71) .016 6.4 7,679 40| .007 2,480 520 186) 13,713 12,394) .47| .007 1,937 7,060} .009 56 
Menvedssdesnsais 8.4) .26) .006) 2.2 3,889} .20) .003 977 410 123 6,460 5,801; .22) .003) 2,637) 1,606] .004 67 
a ovwsaediene 7 9.7; .30| .007 . 3,151 16} .003 768 328 123 5,549 5,010} .19| .003 2,004 3,065] .004 57 
Camden. . : 6.8) .21) .005 1.7 2,625 14] .002 890 * ag EERE 3,960 3,692) .14) .002 2,172 289 003 60 
Candler hennba ; 7.1) .22) .005 4,054 21} .004 855 437 ee 6,155 5,543) .21) .003 3,464 2,033 004 80 
Garroll....... costs 28.9) .89) .020) 7.3 12,226) .64) .010) 3,003) 1,380 259) 20,920 18,987) .72| .011) 2,601) 3,960} .012| 60 
Catoosa... — 11.7; .36) .008) 2.8 1,969) .10) .002 961 * ni 3,352 3,165} .12) .002) 1,130) 1,200) .003| 38 
Chariton. ... er 4.6) .14) .003 1.1 1,722; .09) .002 314 * ae 3,165 2,901; .11) .002 2,637 198} .002 67 
Chatham isla 152.6) 4.70) .106) 43.3] 116,559) 6.09) .099) 36,525) 16,720 < e 205,093; 186,172) 7.06) .109} 4,300)........ -105 99 
Savannah 120.8) 3.72| .084| 34.3 112,596) 5.88) .096} 34,393) 15,921 3,542 194,216 173,126 157,196) 5.96) .092 4,583 1,806] .092 110 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19 
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MACON RETAIL SALES 
INCREASED 55.8% Se RETAIL SALES 1947 


TRADE AREA [22 COUNTIES) 


$30,591,000 OVER 1946 FF RETAIL SALES 1947 


National Representatives 
BURKE, KUIPERS & MAHONEY, INC. 


4 The “SM” symbols mark original, exclu- 
GEORGIA— (Continued) sive estimates by SALES MANAGEMENT. 
‘ —<—— —— = —— ~ = = — — SS —<————— —EEE tn ll — 
' POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
: SALE ADVER- 
: ESTIMATES TISING 
SM 1/1/48 JM ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES Z fz 7 % 
CITIES THREE STORE GROUPS 1947 Net % |Qual 
' Fami- (in thousands of dollars) Farm of } 
' Total lies iva Gross Net Dollars | USA | o 
(in % | % | (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State} USA |sands)|thousands)/| State) USA| Food | Mdse. | Drug (in thousands)| thousands)/ State} USA| Family | sands) | tial | In- 
' thousands) dex 
i eS ; ees, en, See, ee —_- 
{Chattahoochee ...... 1.6 05) -001; 0.4 460} .03).... 87 * Me, 946 791; .03)..... i. a’ =e 
Chattooga........... 18.8) .58) .013) 4.3 8,302} .43) .007) 1,729) 2,746 210}... : 14,238 12,921) .49) .008} 3,005) 1,391] .009| 69 
y ; Cherokee f 17.9) a -012) 4.2 7,170} .38) .006) 1,240) 1,926 136}... 12,487 11,339} .43) .007) 2,700) 6,325) .008| 67 
a 29.9) .92) .021) 8.3 30,953) 1.62) .026) 7,717; 3,470) 1,062)..... ; 36,022 32,699} 1.24) .019) 3,940 936] .021 | 100 
: Athens. . .. : 24.3 75) .017 6.9 30,251) 1.58) .026 7,210 3,471 1,062 28 ,896 29,502 26,897) 1.02) .016 3,898) .. a fe 
2 ae 6.5} .20) .005) 1.6 2,264) .12| .002 663 123 62]... 4,719 4,219} .16| .002) 2,637) 1,840} .003 | 60 
Clayton 11.7) .36) .008) 2.9 2,149} .11) .002 699 * | See 3,469 3,164) .12|) .002} 1,091) 1,224) .003 | 38 
ae 5.5| .17) .004| 1.4 2,149} .11| .002 768 561 * (end R BAT 3,738 3,425) .13) .002) 2,446 482] .002| 50 
Cobb........ : 51.6 1.59) -036; 12.6 22,585) 1.18) .019} 4,434) 1,503 704). ... 26,783 24,260) .92| .014) 1,925) 2,137] .020| 56 
; Marietta........ 22.4) .69| .016 6.2 14,432) .75| .012 2,305 1,188 ls : 17,489 15,822} .60) .009 i re O11 69 
P ae . 20.5) .63) .014) 4.6 9,779 51) -008) 2,444 710 SE. 13,269 12,124) .48| .007| 2,636) 4,926) .009| 64 
se 30.9} .95) .021) 7.2 15,719} .82| .013) 4,661) 1,461 BE seen 27,590 25,052) .95) .015) 3,479) 9,307] .015| 71 
, Moultrie.......... 12.7} .39) .009 3.4 12,984) .68| .011 3,318 1,394 518 12,292 12,747 11,603} .44) .007 wr .009 | 100 
Columbia........... oA -26 -006| 2.0 1,296; .07| .001 506 * ad Lee. 2,311 2,108} .08) .001 1,054 882] .002 33 
| 
| Saree 10.4 -32} .007| 2.5 4,742) .25) .004) 1,188 492 161 wi 7,359 6,592) .25) .004) 2,637; 2,774] .005) 71 
' ee 28.0 -80} .018) 6.5 12,159} .64) .010) 3,318) 1,011 Lee 21,375 19,250} .73) .011; 2,932} 2,312) .012| 67 
' Crawford........... 6.2) .19) .004) 1.5 1,083} .06) .001 541 55 vill Core 2,710 2,377; .09) .001) 1,585) 1,560) .002;} 50 
: eee 18.5| .57| .013) 4.8 12,848} .67| .011; 2,444) 1,445 ee : 16,762 15,295) .58) .009) 3,185) 3,338] .010 
H Cordele........ 9.1) .28 006) 2.6) 12,271) .64) .010 2,165 1,445 sal euler 9,655 8,702) .33) .005 8 eee .007 | 117 
Dade.. > aoe 6.2| .19) 004) 1.3 1,034) .05) .001 612 * * neice 1,658 1,582} .06) .001) 1,217 263} .002 | 50 
j Dawson... . ; 4.2) .13) .003) 1.0 a 52 * * oan we 769 Ot; .G3)..... 691} 2,271) .001 33 
ee 22.7| .70) .016) 5.5) 9,895) .52) .008) 2,671 983 ss cases 15,979 14,503} .55) .008) 2,637) 4,561) .010/| 63 
Re rate 83.8) 2.58) .058) 22.3 35,216) 1.84) .030} 13,287) 1,134) 2,395]..........[ 133,921 121,556) 4.61) .071) 5,451) 3,483) .056 | 97 
' TtAtlanta 
' (See Fulton Co.) 
' Decatur. . . 20.4) .63] .014 5.5 14,720} .77| .013 5, 167 642 888 1,142 23,704 21,623) .82| .013 Se 013 93 
i Dodge PR NE 17.2) .53|) .012) 3.9 6,267; .33) .005) 1,955 561 ere 11,132 10,021} .38) .006} 2,569) 2,843] .007| 58 
' 
t Dooly. . . eee 14.6) .45 -010) 3.5 4,135} .22) .004) 1,240 205 Se ee 7,628 6,855} .26) .004) 1,959) 4,786) .005 | 50 
Dougherty.......... 38.6 1.19) 027) 10.6] 38,278) 2.00| .032) 6,520) 6,326 SSSR eee 42,413 38,500) 1.46) .023) 3,632)........ -026 | 96 
PN, ailsvna vasa 32.5] 1.00) 023) 8.9) 36,008 1.93) .032 6,382 6,326 919 40,973 40,038 36,391) 1.38) .021 4,089 2,114] .025 | 109 
Douglas. . . aad 9.1) .28| m 2.1 3,249} .17| .003 977 205 Eg oseeces 6,027 5,533) .21) .003) ‘2,635 970} .004| 67 
3 
| Sere 17.5} .54] .012) 4.2 7,170) .37) .006} 1,432 520 Wisc noscues 9,461 8,702) .33) .005) 2,072) 7,100} .007; 58 
Echols Rateedicide aol 2.3} .07| .002 0.6 a ae 227 * * ipsa 608 §27| .02|..... 878 | | FETeES 
Effingham. .......... 8.8) 27) -006) 2.1 2,265) .12) .002 454 * Secs uiecks 4,076 3,689} .14) .002} 1,757) 1,089) .003 | 50 
Elbert pine wxetest 16.5) -51) .011) 4.1 8,024) .42) .007; 2,304) 1,380 avcnkcnce 13,456 12,136} .46| .007| 2,950) 1,585) .008| 73 
Emanuel... ... z 19.11 59) 013], 4.5 8,828} .46| .008) 2,584 902 Re 15,489 13,976} .53) .008} 3,105) 3,208) .009) 69 
Evans . CSea ete 6.5) 20) -005| 1.5) 3,396) .18) .003 951 382 inte 5,221 4,747) .18) .003) 3,165) 1,344) .003 |‘ 60 
aes 13.6) 42) -009 2.9 2,395) .12| .002! 750 328 ky “PRO er 3,854 3,431; .13) .002) 1,183 410} .003 | 33 
Fayette Perr ece 7.5! .23) .005! 1.7 1,492) .08! .001! 506 * Nh Pere 2,804 2,631! .10' .002! 1,548 1,379! .002! 40 
**Revised population estimate 17,000. * Withheld to avoid disclosure. Before using these figures, see explanation page 19 
tAtlanta is in Fulton and De Kalb Counties. © SM, 1948. 
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GEORGIA— (Continued) _ 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
CYD we xD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES — = , : : — ag ee 
CITIES THREE STORE GROUPS 1947 Net % | Qual 

Fami- | (in thousands of dollars) | Farm of | ity 

Total lies NRL ob Renag od Gross Net Dollars | USA | of 
(in % i % (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State) USA | sands)| thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State) USA | Family | sands) | tial | In- 

| | thousands) | | dex 
Floyd 66.6| 2.05| .046 = 45,935| 2.40) .039| 9,062} 5,794) 1,161 61,296 55,641| 2.11| .032! 3,312) 2,434) .037 | 80 
Rome 34.1] 1.05} .024) 9.4] 41,341] 2 16| 035| 7,473 * 1,074 33,706] 35,429) 32,171) 1.22} 019} 3,422! 025 | 104 
Forsyth 10.1) .31) .007) 2.4 1,722} .09) .001 298 205 * 3,937 3,695) .14) .002/ 1,540| 6,171} .003 | 4 
Franklin 14.6| -45) .010 3.4 5,727, .30) .005 1,554 697 148} 10,652 9,757 -37| -006 2,870) 1,851) .006 60 
Fulton 483.9)14.90) .337| 137.3] 574,372/30.01| .488) 114,101) 171,759) 23,562 716,784) 650,888/24.68) .380| 4,740) 4,102] .404 | 120 
tAtlanta 351.7|10.83| .245) 99.8 504, 299]26 35) .429) 88,138] 169,597) 19,346] 1,335,430 538 ,432 488 ,636)18.53) .285 4,896) .320 | 131 
East Point 18.7 58} .013 4.8 14,984) .78) .013 4,837 437 666) 18,641 16,877; .64) .0 3,516) O11 | 85 

| 

Gilmer 9.1) .28) .006 a 1,986} .10| .002 385 150 * 2,862 2,643; .10) .002 1,322) 637] .003 | 50 
Glascock 3.9} .12) .003) 0.8 903} .05) .001 174 83 * 2,278 2,117) .08) .001) 2,646) 1,410} .001 | 33 
Glynn 59.7| 1.84) .042) 16.4 19, 559| 1.02} .017; 5,167 * 777 27,817 25,315) .96) .015) 1,544 432) .021 | 50 
Brunswick 27.9) .86) .019 eae 16,879} .88) .014 3,981 1,339 642) 14,120 19,027 17,141] .65) .010 2,226 .013 68 
Gordon 15.9} .49) .011) 3.7 7,745) .40| .007| 1,816 902 234 12,685 11,598) .44) .007} 3,135) 2,021) .008 | 73 
Grady 17.9} .55) .012) 4.2 7,318| .38) .006 467 * 222 12,101 11,075} .42) .006) 2,637) — .007 | 58 
Greene 12.6) .39) .009) 3.2 4,545) .24) .004) 1,013 232 234 7,020 6,332} .24) .004) 1,979) 1,346) .005 | 56 
Gwinett 26.3; .81) .018) 6.3 7,498} .39) .006) 1,502 465 222) 14,122 12,921} .49) .008 al 2,547] .009 | 50 
Habersham 14.0} .43) .010) 3.3 6,366) .33) .005) 1,502 492 210) 8,013 7,389) .28| .004) 2,239) 1,013] .005 | 50 
Hall 37.7) 1.16) .026) 8.8 23,159) 1.21) .020) _ 5,099) 2,309 543 29,692 26,897| 1.02} .016} 3,056) 6,903] .019| 73 
Gainesville 13.0} .40) .009 3.5 20,635; 1.08) .018 3,981 2,241 * 13,420) 13 ,836 12,657} .48) .007 3,616 O11 | 122 
Hancock 11.7] .36) .008 + 3,412) .18) .003) 1,205 328 * 6,448 5,804) .22| .003} 2,232} 1,350} .004| 50 
Haralson 12.3) .38| .009) 3.0 5,415) .28) .005) 1,013 588 210} 8,433 7,647; .29) .004) 2,549 od -005 | 56 
Harris 10.7; .33) .007} 2.5 2,248) .12) .002 349 55 * 6,249 5,798) .22) .003) 2,319) 1,121] .003 | 43 
Hart 13.3) .41) .009) 3.0 2,576) .14) .002 839 492 * 10,676 9,757} .37| .006} 3,252) 2,649) .005 | 56 
Heard 7.5) .23) .005) 1. 1,165) .06) .001 262 . . 2,219 2,103) .08) .001) 1,237) 1,060) .002, 4 
Henry 14.3] .44| .010} 3.5) 3,642) .19| .003} 1,082 356 123 8,188 7,379} .28| .004) 2,108} 3,259} .005| 50 


+ Atlanta is in Fulton and De Kalb Counties. 
© 948. 
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ROME'S rst" 
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4 The “SM” symbols mark original, exclu- 
G E Oo g G | A —- (Continued) sive estimates by SALES MANAGEMENT 

POPULATION RETAIL SALES—1947 yr EFFECTIVE BUYING INCOME—1947 SALES- 

ADVER- 

ESTIMATES TISING 
CYD 1/1/48 JM ESTIMATES SALES xD ESTIMATES CONTROLS 

COUNTIES — “| ca e 7 

CITIES THREE STORE GROUPS 1947 Net % |Qual- 

Fami- (in thousands of dollars) Farm of it 

Total lies Gross Net Dollars | USA | o 
(in an // (in Dollars % 1% Estimate | Dollars Dollars %i1% (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State| USA |sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)/ State| USA| Family | sands) | tial | In- 

thousands) dex 
Houston . 16.6 .51| .012| 4.1 4,200 -22| -004) 1,204 a 7,160 6,593; .25) .004) 1,608 -006 50 
Irwin ; 12.0) 37 -008} 2.6 3,298} .17) .003) 1,467 519) * 5,642 5,004; .19) .003) 1,925 -004 50 
Jackson : 18.5) 57) .013) 4.3 6,433) .34) .006) 1,729) 1,162 186 12,463 11,339} .43| .007) 2,637 008 62 

| 

Jasper 7.5) .23| .005) 1.9 2,921; .15) .002 628 150) 87 5,572 5,016) .19) .003) 2,640 003 60 
Jeff Davis 7.8| .24|) .005) 1.7 2,576} .13) .002 961 328| * 4,742 4,215} .16) .002) 2,479 003 60 
Jefferson 18.5) .57) .013) 4.5) 6,514) .34) .006) 1,327 519) 186 12,802 11,608} .44| .007| 2,580 008 | 62 
Jenkins. ... 10.4| .32| .007} 2.6 4,020} .21| .003) 1,467 437 148 6,938 6,326| .24| .004) 2,433 -004 57 
Johnson. ... 10.4) .32) .007) 2.5 3,708} .19| .003) 1,291 410) 136 6,027 5,538} .21| .003) 2,215 -004 57 
Jones...... 7.1| -22| .005) 1.7 1,264) .07| .001 192 * | * 2,862 2,640} .10) .001 1,553 -002 | 40 
Lamar... . 9.4, .29| .007) 2.4 4,135| .22| .004) 1,659 41d 161 6,938 6,329} .24| .004) 2,637 005; 71 
Lanier... . 5.5| .17| .004) 1.3 1,591; .08) .001 296 232) * ; 2,441 2,117} .08) .001 1,628 002; 50 
Laurens... 29.2) .90| .020) 7.0 11,749) .61) .010| 3,771 1,326 a 22,427 20,305 .77| .012) 2,901 013 65 
Lee..... 6.8} .21) .005) 1.9) 1,394) .07| .001 192 * * 2,125 1,846} .07) .001 972 002; 40 
Liberty. . . 11.0) .34) .008) 2.8 2,264) .12| .002 489 * * 3,352 3,159) .12|) .002) 1,128 003 | 38 
Lincoln... 6.5) .20) .005) 1.4 1,591} .08) .001 612 * 24 2,803 2,634) .10) .001 1,881 002; 40 
Long 3.6} .11) .003) 0.8 738} .04) .001 262 * * 1,332 1,319} .05) .001 1,649 001 33 
Lowndes 30.9) -95| .021| 7.6 21,053) 1.10) .018} 5,779) 1,461 790 36, 187 32,699) 1.24) .019) 4,303 019 | 90 
Valdosta 18.2) .56) .013 4.9 18,969 99) .016 4,504 * * 23,884 25,331 22,942} .87) .013 4,662]...... .014 | 108 
Lumpkin. . . 5.8} .18| .004) 1.4 1,115} .06) .001 298 * * 2,885 2,632} .10} .002} 1,880) 1,072) .002 50 
McDuffie : 10.7; .33} .007) 2.7) 3,922) .21) .003} 1,240 437 pe : 7,662 6,856) .26) .004) 2,539) 1,624) .004 57 
Mcintosh... . 5.8) .18) .004 1.6} 1,970) .10) .002 837 * 62 3,445 3,169} .12| .002) 1,981 165} .002 50 
Macon 14.3) .44| .010) 3.7 4,873| .26| .004) 1,240 465 186 8,714 7,911} .30) .005) 2,138) 5,304] .006| 60 
Madison. 11.7| .36) .008) 2.7 2,511) + .13) .002 314 150 * 5,244 4,741; .18| .003) 1,756) 1,998] .004 | 50 
Marion... 6.5) .20) .005 15} 1,937} .10) .002 349 122 * 2,558 2,367} .09) .001 1,578} 1,098] .002) 40 
Meriwether... . a 19.8} .61) .014) 4.7 5,611) .29) .055) 2,111 492 161 ; 11,132 10,017} .38} .006} 2,131) 3,611] .007 | 50 
Miller. . 9.4) .29) .007) 2.1 2,445; .13) .002 837 286 87 a 3,854 3,428) .13) .002 .003 | 43 
Mitchell... _. 20.8; .64) .014) 4.8 7,417| .39) .006) 2,165) 1,653 136 15,173 13,712) .52| .008 .009 | 64 
Monroe. . 9.4) .29) .007| 2.4 4,365| .23) .004) 1,380 588 123 6,599 6,065) .23) .004 -005 71 
Montgomery. . . 8.1| .25) .006) 1.7 1,970) .10) .002 454 * 62]... 3,329 2,901; .11) .002 -003 50 
Morgan... . 11.7; .36| .008) 3.0) 3,889) .20) .003 855 382 See 7,160 6,589} .25) .004 -004 50 
Murray a3 10.1} .31) .007) 2.1 2,347; .12) .002 262 * * 4,252 3,955) .15) .002 -003 | 43 
Muscogee 108.8) 3.35) .076) 29.1 86,127) 4.50) .073) 18,548) 12,990) 2,282 rae 113,866) 103,370) 3.92) .060 -067 | 88 
Columbus i 61.3) 1.89) .042) 16.9 81,476) 4.26) .069) 17,044) 12,990 2,105 50,224 85,749 77,791} 2.95) .045 .051 | 121 
Newton... 18.5} .57) .013) 4.5 7,318} .38} .006; 1,955) 1,052 Sew sscnsee 14,180 12,921; .49| .008 008 | 62 
Oconee 6.8} .21| .005) 1.6 706; .04) .001 401 * e €. x 1,274 1,055} .04) .001 -002 | 40 
Oglethorpe... .. ‘ 10.4; .32| .007) 2.4 2,248} .12| .002 541 * * seta 3,937 3,685) .14) .002 -003 | 43 
Paulding........ 11.7| .36) .068) 2.5 2,510} .13) .002 750 286 * Senor 4,765 4,223} .16) .002 -003 | 38 
Peach... ; 11.0} .34) .008) 2. 5,611) .29) .005) 1,240 437 ae 9,877 8,966) .34) .005 -006 | 75 
Pickens........ 7.8| .24) .005) 1. 2,888 .15) .002 175 * ae 4,194 3,699) .14) .002 -003 60 
eer 11.0) .34! .008! 2.5) 4,627! .24) .004) 1,851 492 2 7,359 6,592! .25) .004 -005 | 63 
© SM, 1948. * Withheld to avoid disclosure. Before_using these figures, see explanation page 19. 
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THE AUGUSTA, GA. TRADE AREA 


MIDWAY BETWEEN THE TWO CAPITALS OF 


GEORGIA and SOUTH CAROLINA 


A Prospering.,. 


e 
ATLANTA 


RETAIL SALES 
INCREASE 


a 


1940* 1947* 
Richmond County—26,037,000 Richmond County—80,386,000 
Aiken County — 6,238,000 Aiken County | —20,373,000 In Augusta, EVENING hours 
32,275,000 100,759,000 are READING hours! 


prereet TH 


AUGUST 
, HERAL 


CHARLES TOW 


Daily Evening— 
Sunday Morning 
Represented By 


WARD-GRIFFITH CO. 
NEW YORK, N. Y. 


GEORGIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
- SALE nnn 
ESTIMAT 
SM 1/1/48 JM ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES pea? 
CITIES THREE STORE GROUPS 1947 Net % 

Fami- (in thousands of dollars) Farm of ity 

Total lies Gross Net Dollars | USA | of 

(in % 1 9 @ (in | Dollas | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State] USA | sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands)) State| USA} Family | sands) | tial | In- 

thousands) dex 

Pike 8.8) .27| .006 2.1 1,970} .10| .002 663 * of 3,445 3,164) .12| .002 1,507; 2,049 003 50 
Polk 27.9) 86; .019| 6.4 13,405; .70) .011 4,085 1,258 309| 27,916 25,315) .95) .015) 3,955 1,373 015 79 
Pulaski 9.4| 29) .007; 2.5 4,512} .24) .004 1,275 356 161 6,880 6,329) .24) .004 2,532 1,852} .005 71 
Putnam i 24| .005 1 | 3,528; .19) .003 855 328 161 5,443 5,010) .19) .003 2,637 1,980} .003 60 
Quitman... 3.2) -10} .002} 0.7 443) .02 122 * * 1,075 1,055; .04) .001 1,507 705} .001 50 
Rabun 6.8) -21) .005 1.5) 3,101; .16) .003 576 260 87 4,696 4,219) .16) .002) 2,813 334] + .003 60 
Randolph mn 45) 010; 3.7 5,218) .27| .004 1,764 520 185) 10,992 10,025) .38| .006) 2,709) 3,744) .006 60 
Richmond 102.6) 3.16) .071| 28.2 80,385) 4.20) .068) 14,727; 14,983 2,346 100 , 223 90,976) 3.45) .053) 3,226) 2,074) .061 86 
Augusta 76.6) 2.36) .053) 21.7 77,974) 4.07) .066) 13,949) 14,983 2,346 87,500 82,383 74,891) 2.84) .044 3,451 .--| 053 98 
Rockdale 7.2 -22) .005 1.7 3,035) .16| .003 977 232 161 4,991 4,486} .17| .003 2,637 974) .003 60 
Schley 4.6 14) .003 1.1 1,313) .07) .001 314 123 * 2,687 2,379) .09) .001 2,163 1,420} .001 33 
Screven na -54) .012) 4.2 5,825) .31) .005 1,659 356 160 10,770 9,757; .37| .006 2,323; 3,624] .007 58 
Seminole 8.5) -26) .006 1.9 3,282) .17| .003 977 205 160 4,983 4,480} .17| .003 2,359; 3,173) .004 67 
Spaulding 27.3) 84) .019) 7.1 18,804) .98) .016 5,989} 2,226 * 25,114 22,678; .86| .013 3,194 1,634 015 79 
Griffin 14.0 43) .010 3.8 17,338) .91) .015 4,975 * 605 12,292 17,781 16,086) .61) .009 fe -O11 | 110 
Stephens 14.3) -44| .010 3.4 6,482) .34) .006 1,537 929 * 11,096 10,021; .38) .006) 2,947 480} .007 70 
Stewart 9.7| .30) .007) 2.4 3,413) .18) .003) 1,153 286 62 5,303 4,753) .18) .003) 1,980) 1,830) .004 | 57 
Sumter 23.7| .73| .016) 6.5 11,421; .60) .010) 3,946) 1,380 396 21,597 19,514) .74) .011| 3,002) 4,491) .012 | 75 
Talbot 7.5) .23) .005 1.7 1,657; .09) .001 349 81 49 3,049 2,642; .10) .001 1,554 1,070} .002 40 
Taliaferro 4.9} .15) .003) 1.1 1,115} .06) .001 401 150 * 2,301 2,103) .08) .001) 1,912 446} + .001 33 
Tattnall 15.3) .47| .011 3.5 4,595) .24) .004 1,816 561 186 8,655 7,911} .30) .005) 2,260) 3,179} .006 55 
Taylor 9.4) .29) .007} 2.3 3,298) .17| .003 961 151 87 5,993 5,538) .21) .003) 2,408) 2,438} .004/ 57 
Telfair frre 13.3} .41} .009} 3.1 5,038} .26| .004) 1,240! 519 234 10,326 9,493} .36) .005| 3,062} 1,633} .005| 56 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19- 
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l st in CEORCIA in retail sales gains 

Columbus honored as “Preferred City” consecutively for 56 months 
5 rd in volume of state's retail sales 

in sales gains among US cities Columbus ranks among TOP 20 


4 th in the southeast in retail sales increase 


The LEDGER-ENQUIRER Papers dominate this market at low cost. 
Make COLUMBUS, Georgia, YOUR Market today! 


oe cure wwuun connmy COLUMBUS LEDGER & ENQUIRER 


e The “SM” symbols mark original, exclu- 
GEORGIA— (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES —_ TISING 
STIMATE 
1/1/48 YD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES 
CITIES THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of 7 
Total lies pea Gross Net Dollars | USA 
(in % | % | (in | Dollas | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in of | of General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State) USA | sands)| thousands)| State} USA} Food | Mdse. | Drug (in thousands) | thousands)| State} USA| Family | sands) | tial | In- 
thousands) dex 
MR didis wawscvnes 15.9] 49) -011; 4.3 5,498) .29) .005| 1,887 519 186 isi 11,318 10,284) .39) .006} 2,392! 4,777] .007| 64 
eer: 36.0) 1.11) .025) 9.3 17,492) .91| .015) 4,295) 2,241 729}... ; 29,084 26,370) 1.00) .015) 2,835) 5,557] .017| 68 
Thomasville... .. 15.3} -47| .010 4.4 14,273) .75) .012 3,283 1,926 618 13,391 14,775 13,449} .51) .008 ae .010 | 100 
Vee : 18.2) -56) .013) 4.6 12,953) .68) .011) 3,351 847 420 4 16,715 15,295) .58) .009) 3,325) 4,967] .010| 77 
Toombs......... 15.6} .48) .011) 3.5 8,302} .43) .007; 2,165 492 * ! 13,269 12,130) .46) .007) 3,466) 2,112] .008| 73 
See 4.2} .13) .003) 0.9 460; .02)... 35 * * : 1,346 1,318} .05) .001) 1,464 298} .001 33 
Troution......... 5.8} .18) .004) 1.3 2,329) .12| .002 454 410 * ; : 3,715 3,428) .13) .002) 2,637 833} .002; 50 
ee ; 48.4) 1.49} .034) 11.9 36,365) 1.90) .031) 9,515) 4,290 sa ; ; 45,899 41,665) 1.58) .024) 3,501 1,060} .028 | 82 
La Grange. .... : 23.4) .72) .016 5.9) 19,273) 1.01) .016 5,186 2,064 642 13,005 25,933 23,469) .89) .014 3,978]........4 O18 94 
West Point. ae 3.6) .11) .003 a3 12,691) .66) .O11 2,794 2,036 * * 3,534 3,165] .12) .002 2,877]........1 005] 167 
ee ; 9.7; .30| .007} 2.4 4,135) .22) .004) 1,118 * 136 6,400 5,801} .22) .003} 2,417) 3,280} .004| 57 
Twiggs........ 8.8) .27| .006) 2.1 1,264) .07| .001 489 * * 2,780 2,637) .10) .002) 1,256) 1,107] .003 | 50 
rs c 7.1) .22) .005) 1.5 706; .04) .001 298 * * 2,079 1,846} .07) .001) 1,231 500} .002| 40 
Ee * 23.1) .71) .016) 5.5) 10,550) .55) .009) 3,982 943 457 23,396 21,096} .80) .012) 3,836) 1,277) .012} 75 
_ ed 30.8) .95| .021) 7.3 9,697) .51| .008) 4,731 723 506). . 21,235 19,350} .73) .011) 2,651) 1,537] .012| 57 
Walton......... 19.5) .60) .014) 4.6 8,335) .44) .007| 2,079} 1,230 234]... 13,608 12,394) .47) .007| 2,694) 3,940} .008| 57 
ee : 28.9) .89) .020) 7.1 21,133) 1.11) .018} 5,360) 2,158 888 33,408 30,326) 1.15) .018) 4,271 1,644] .018| 90 
Waycross. 19.2} .59) .013 5.1 20,246) 1.06) .017 5,045 2,145 864 * 23,786 21,623) .82! .013 4,240}........] .014 | 108 
Warren........ 9.8} .30| .007} 2.4 2,706} .14) .002 699 286 148 5,618 5,010} .19) .003) 2,088) 1,778] .004| 57 
Washington. ..... 21.4) .66) .015) 5.3 7,516} .39) .006} 2,043 737 284) 14,076 12,658} .48) .007} 2,388) 3,840} .008| 53 
ee . 12.7; .39} .009} 2.9 5,448} .28) .005) 1,380 725 161 8,971 8,175} .31) .005) 2,819) 1,474) .006| 67 
Webster... .. ; 3.9} .12) .003) 0.9 772| .04) .001 314 * * 1,145 1,055} .04) .001) 1,172) 1,303] .001 33 
Wheeler........ 6.8) .21) .005) 1.5) 1,231} .06) .001 628 123 * 2,582 2,373} .09) 1001) 1,582) 1,105) .002| 40 
ae 5.8) -18| .004) 1.3 820} .04) .001 298 * * 1,472 1,318} .05) .001) 1,014 689} .002)| 50 
Whitfield. ...... ; 32.1) .99) .022) 7.4 18,197) .95) .015) 4,940) 1,516 519 23,701 21,623} .82| .013) 2,922) 1,294) .015| 68 
Dalton....... 14.0) .43) .010 3.6 16,086; .84| .014 4,154 1,462 ° 13,748) 14, 126 12,921) .49| .007 Fo eee 010 | 100 
a 10.4) .32| .007) 2.4 2,887) .15) .002 891 151 123 5,711 5,274, .20| .003} 2,198) 2,481) .004| 57 
a 13.3) -41| .009 4 5,333) .28) .005) 1,589 765 * ; 8,457 7,647; .29| .004) 2,185) 1,251) .005 | 56 
Wilkinson............ 9.8) -30) .007) 2.5 2,840) .15) .002) 1,319 177 62 mee 4,742 4,219) .16| .003) 1,688 854) .003 | 43 
| 18.5 -57| .013) 4.4 4,545) .24) .004) 1,589 286 62 7,253 6,597; .25| .004) 1,499 0,755 .006 | 46 
|) J -— | | —— | -]--] — |__| —} —} —_| ___4-___ —_ 
Total Above Cities. . . 1003.0 30.69 -698) 281.5] 1,196,700 62.53/1.018 250,410) 254,804) 38,865) 1,958,851] 1,327,268) 1,204,876/45.69) .703) 4,280)........ .797 | 114 
State Total ee 3247.0). _..|2.258' 827.4 1,913,937).... |1.628! 470, 115| 327,491) 63,525] 2,314,837] 2,904,817) 2,637,076 1.538} 3,187] 366,858] 1.709 | 76 
© Sm, 1938. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


A NEW SECTION .... on Retail Outlets in 13 Lines of Business 
has been included in the Survey of Buying Power for the first time 
this year. See page 506 for this latest information. 
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BEE 1946 retoit soles in Excess of $100 Million 
Ei 1946 Retail Sales $50.0 Million to $99.9 Million 
[eS] 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Soles $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 
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Save Dollars and Days with 
DELTA AIR FREIGHT 
to and through the SOUTH 


fast, frequent flights— Delta flies cargo in pick-up and delivery -—Fast trucks from your 
DC-4 and DC-3 passenger planes on all schedules. door to airport, from afrport to 


Plus two special all-cargo planes nightly between 

Chicago-Cincinnati-Atlanta and hetween Fort 

Worth-Dallas-Jackson-Birmingham-Atlanta. 
Every 214 minutes night and day, a plane 


lands or takes off along the Delta system. There’s a 


no delay in getting goods underway. 


final Viestination. This Delta ser- 
vice is optional. Charges are low, 
only 35 cents per 100 lbs. (or 
minimum charge 75 cents per 
shipment) at all Delta points for 
either pick-up or delivery. 


large or small— Air Freight rates start at 25 connectionS— Delta flights connect 

lbs. Maximum per plane (DC-4’s) is 7,000 lbs. with 10 domestic airlines at key points 
Flying Freighters can handle such as Chicago, Cincinnati,’ Knoxville, 
pieces up to 4144 x 4¥, x8 feet, Atlanta and Dallas, with 9 international 
also live stock. All-cargo flights lines at Miami and New Orleans and 
are timed for special conven- Dallas. You can ship from any point TO 
ience of shippers. and THRU the South via Delta. 


what’s economical to ship? Delta rates have study these rates— Here are typical airport- 
come down, while surface rates have gone up. to-airport rates, with flight times. Compare these 
With costs via air below or about rates with what you are now paying. Then com- 
equal to first class surface rates, it’s pare the savings in time, inventories, production; 
economical to ship any product by the quick sales you gain and extended markets. 
air that does not ordinarily move by Note that where costs are equal, you get a bonus 
rail freight or in bulk in trucks. _ via Delta or two to ten days faster delivery. 


Per 100 Ibs. Flying Time 
Chicago-Cincinnati .. $3.07 1:19 Hours 


reduced fruit rates—Northbound shipments Chicago-Atlanta ... 6.55 3:29 Hours 
of fresh fruit and vegetables from 11 Delta cities Dallas-New Orleans .. 5.05 2:14 Hours 
now fly at a 40 per cent discount, with rates as Dallas-Atlanta ..... 8.00 4:25 Hours 
low as 1214 cents a ton-mile. Reach Cincinnati-Atlanta ... 4.55 1:55 Hours 
markets at peak prices, with mature Cincinnati-New Orleans 8.00 5:46 Hours 
products only a few hours from field Atlanta-New Orleans . 5.05 2:50 Hours 
to store. Save on icing and spoilage. Knoxville-Miami .... 8.50 4:40 Hours 


one phone call—o any Delta office will bring you 
point-to-point air rates, with direct comparisons of ground 
costs to the same cities. Let Delta aid you with shipping 
problems, in finding ways to cut costs, speed deliveries 
and increase sales. From off-line points, write Air Freight 
Department, Delta Air Lines, Atlanta, Georgia. 


General Offices 
MAY 10, 1948 


Atlanta, Georgia 


DADE CATOOSA J MURRAY] FANNIN UNION \TOWNS RABUN 
WALKER’ GILMER 
WHITE 
HABERSHAM 
a LUMPKIN 
CHATTOOGA GORDON STEPHENS 
PICKENS AWSO! E 
2 BANKS FRANKLIN HART 
Ff 
LOVEP BARTOW — CHEROKEE 
ee FORSYTH 
tome” JACKSON MADISON ELBERT 
GWINNETT 
va COBB. BARRO 
PAULOING I OC 
“CLARKE OGLETHORPE 
— MO: Ly WILKES 
L OCONEE “SX: 
HARALSON LINCOLN 
DOUGLAS 4 — 
K . GREEN! 
CARROLL anta ALE wewrOd MORGAN COLUMBIA 
CLAYTON TALIAFERRO'Y7 XC OUFFI 
HENRY 
COWETA FAYETTE WARREN = 
TASPER PUTNAM HANCOCK (RIC HMONL 
HEARD 
BUTTS 
LASCOC 
IEFFERSON) guexe 
oid MERIWETHER : poe 
uF vue Tamar J ONROE JONES) = BALOWIN WASHINGTON 
N SCREVEN 
we WILKINSON TENKINS 
TALBOT CRAWFORD! EMANUEL 
TWIGGS JOHNSON 
TAYLOR LAURENS 
PEACH NOLE S EFFINGHA 
MARION MACON BLECKSLEY TREUTLEN 
- CHATTA 0O0GE 
HOOCHEE SCHLEY HOUSTON _//PYLASKI Cont 
D00LY Gomer | "OOMBS io 
STEWART WHEELER EVANS) SA BRYAN 
SUMTER 
WEBSTER’ wiLCOx UseRTY 
TELFAIR TATTNALL 
crise 
JEFF 
APPLING 
Quitman] RANDOLPH JreRReLt \["Ute OAMs 
EN HILL 
WORTH TONNER WAYNE ONG 
CLAY COFFEE 
’ IRWIN BACON McINTOSH 
CALHOUN DOUGHERTY ¢, TFT ty 
Aleony f 
EARLY : BERRIEN WARE PIERCE Z 
BAKER ‘ATKINSON 
MITCHELL 
C 
A BRANTLEY 
MILLER 
CLINCH LAMDEN 
SEMINOLE J DECATUR GRADY OE. 
CHARLTON le 
) 
} 
> 
Cities shown are those having 
retail sales of $15.0 million or ts | 
= 4 
more in 1946 Tt; - | 
' | 
| 
. ‘ . . 
ee 1946 Retail Sales in Excess of $100 Million 
#) 1946 Retail Sales $50.0 Million to $99.9 Million tis | 
- Opyrght by | 
(ey 1946 Retail Soles $25.0 Million to $49.9 Million Sales pieeneeneeen | 
1946 Retail Sales $10.0 Million to $24.9 Million | 
+ creo SS SRR A SS nS 
372 


SALES MANAGEMENT 


———EE 


Save Dollars and Days with 


DELTA AIR FREIGHT 
to and through the S$QUTH 


fast, frequent flights— Delta flies cargo in pick-up and delivery -—Fast trucks from your 
DC-4 and DC-3 passenger planes on all schedules. door to airport, from afrport to 


final .iestination. This Delta ser- 
vice is optional]. Charges are low, 
only 35 cents per 100 lbs. (or 
minimum charge 75 cents per 
shipment) at all Delta points for 
either pick-up or delivery. 


Plus two special all-cargo planes nightly between 

Chicago-Cincinnati-Atlanta and hetween Fort 

Worth-Dallas-J ackson-Birmingham-Atlanta. 
Every 214 minutes night and day, a plane 


lands or takes off along the Delta system. There’s Ag 


no delay in getting goods underway. 


large or small— Air Freight rates start at 25 connections — Delta flights connect 
lbs. Maximum per plane (DC-4’s) is 7,000 lbs. with 10 domestic airlines at key points 

Flying Freighters can handle such as Chicago, Cincinnati,’ Knoxville, 

pieces up to 4144, x4, x8 feet, Atlanta and Dallas, with 9 international 

also live stock. All-cargo flights lines at Miami and New Orleans and 

are timed for special conven- Dallas. You can ship from any point TO 

¥ ience of shippers. and THRU the South via Delta. 

what’s economical to ship? Delta rates have study these rates— Here are typical airport- 
come down, while surface rates have gone up. to-airport rates, with flight times. Compare these 


rates with what you are now paying. Then com- 
pare the savings in time, inventories, production; 
the quick sales you gain and extended markets. 
Note that where costs are equal, you get a bonus 
via Delta or two to ten days faster delivery. 


With costs via air below or about 
equal to first class surface rates, it’s 
economical to ship any product by 
air that does not ordinarily move by 
rail freight or in bulk in trucks. 


Per 100 Ibs. Flying Time 
Chicago-Cincinnati .. $3.07 1:19 Hours 


reduced fruit rates—Northbound shipments Chicago-Atlanta ... 6.55 3:29 Hours 
of fresh fruit and vegetables from 11 Delta cities Dallas-New Orleans .. 5.05 2:14 Hours 
now fly at a 40 per cent discount, with rates as Dallas-Atlanta ..... 8.00 4:25 Hours 
low as 1214 cents a ton-mile. Reach Cincinnati-Atlanta ... 4.55 1:55 Hours 
markets at peak prices, with mature Cincinnati-New Orleans 8.00 5:46 Hours 
products only a few hours from field Atlanta-New Orleans . 5.05 2:50 Hours 
to store. Save on icing and spoilage. Knoxville-Miami .... 8.50 4:40 Hours 


one phone call—i. any Delta office will bring you 
point-to-point air rates, with direct comparisons of ground 
costs to the same cities. Let Delta aid you with shipping 
problems, in finding ways to cut costs, speed deliveries 


and increase sales. From off-line points, write Air Freight 
Department, Delta Air Lines, Atlanta, Georgia. 
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What Is The 
South's Newest Market = 


POPULATION (Bigger than Boston!) -988,500* 
RETAIL SALES (More than Miami!). . $449 ,434,000* 
FOOD SALES (More than Dallas!) $114,980,000* 
DRUG SALES (More than Louisville!) $14,778,000* 
RADIO HOMES (BMB) | _. 145,200 


it's WGAC-land 
Comprising 46 prosperous counties in Georgia and S. C. 
And All of This In 
WGAC’'S PRIMARY (|. vv) AREA! 


Ask for factual proof of the amazing story of 


what our 5,000 watts does on 580 Ke 


*Source: ABC AUGUSTA 
aa Network GEORGIA 


Nationally represented by Avery-Knodel, Inc. 


H The “SM” symbols mark original, exclu- 
GEORGIA— Metropolitan County Areas sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — win 
TISIN 
SM 1/1/48 CxD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
METROPOLITAN |] OY et < maess 
COUNTY AREAS THREE STORE GROUPS 1947 Net %  |Qual- 
Fami (in thousands of dollars) Farm of ity 
Total lies as i Gross Net Dollars | USA | of 
(in > (in Dollars %1 % Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State] USA | sands)| thousands) | State USA | Food | Mdse. | Drug (in thousands) | thousands)| State| USA | Family | sands) | tial | In- 
thousands) | dex 
Atlanta . 7] 567.7|.....| .395| 159.6] 609,588|....| .518| 127,388] 172,893| a? 850,705! 772,454|.....| .451| 4,840|........| .460| 116 
Augusta 9 102.6) | .071| 28.2 80,386 | .068) 14,727| 14,983) 2,346 100 , 223 90,976)... -053) a -061 86 
Columbus 28 147.7 -103) 38.9 97,504 083} 22,178) 13,314) 2,514 129,985 118,383)... -069; 3,043)...... .080 78 
| | | 
| | | } | 
Macon 69 106.8) | .074| 31.3 90,912! | 077) 23 ,488) 13,1971 — 122,301 111,018 065) 3,547|........] .070 95 
Savannah 108 152.6) = -106} 43.3 116,559 | .099 36, 525| 16,720 3,542 205 ,093 186,172|.....| .109} 4,300 | «105 99 
© SM, 1948. 


Before using these figures, see explanation page 19. 


FOR THE BENEFIT OF ALL we've tried to give you the information needed to under- 
stand the figures in the Survey of Buying Power. So if you are confused or in doubt as to 
the sources of our figures, please run through the introduction beginning on page 19, again. 
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~— 


ONLY 13 CITIES IN U. S. 


HAVE MORNING PAPERS 
WITH GREATER 
CIRCULATION THAN 
THE ATLANTA CONSTITUTION 


THE 
13 CITIES 
ARE: 


Population * 


LOS ANGELES 1,955,824 _ 
SAN FRANCISCO = 839,066 


CHICAGO 3,462,823 
ST. LOUIS 1,238,361 | 
KANSAS CITY — 634,093 — 
DETROIT 1,857,606 
PORTLAND 348,173 
| PHILADELPHIA 2,141,366. 
PITTSBURGH 1,089,345 
7 — ao 
a ATLANTA: 442,294 Population « BOSTON giles 
(Effective Buying Income Per Family: $5,085) * * NEW YORK ‘ 8,001,656 
® THE CONSTITUTION’S DAILY CIRCULATION: 180,078 *** 
" (Highest in our 80-year history) 


———eee 


THE ATLANTA CONSTITUTION § 


5000 KC ABC Affiliate 


*City Zone Populations, latest ABC statements or audit reports. ag a 
**Fulton and DeKalb Counties, Sales Management’s SURVEY OF BUYING POWER, May 10, 1948. 
***Circulation figure, ABC, Sept. 30, 1947. 


1e\ce° qeooo,;=*”™ 


ae ome ¢ 
National Representatives: KELLY-SMITH CO., Atlanta, Chicago, New York, Philadelphia, Detroit, Boston, San Francisco, Los Angeles - “sig 
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SANTA FOSSA ORAL OSA warlor 
MASSAU } 
MON) 7) FFE RSON MAISON mann ton \ 
; ry oe COtu \ 
Pensocolo SPE, £21: Nallghowee —_ L ville 
— os 4 WAKULLA tancon ; 
. P LAFAYETTE 
~~! FRANKLIN r ——— 
a\ oe) Y t CHers : 
b s z Ovni Cu CHRNST 
3 “4 ™ 
Sy 
—4* 
BE 1946 Retail Soles in Excess of $100 Million ( sacar 
— J) TNOWAN RIVER 
Hae 1946 Retail Sales $50.0 Million to $99.9 Million St. Petersb i 
a MICMLANDS _) OREECHOBEE 
E24 19.46 Retail Sales $25.0 Million to $49.9 Million pee ; 
1946 Retail Sales $10.0 Million to $24.9 Million Basan j 
RASOTA meer k 
‘ Sorasote ae t 
CHARLOTTE ' 
Cities shown are those having 
retail sales of $15.0 million or } 
more in 1946 
Fort Lauderdale! ’ 
| Booch 
MONROE fj 
4 
- | 
Copyright by 
~— 4 
Sralét MANAGEMENT as ; 
i, a a 4 
>” Gp. ein 
yy = 
p L O R | D A The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
esveates SALE ADVER- 
A TISIN 
1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES — — ah ie o~ i 
CITIES | | THREE STORE GROUPS 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies ae Gross Net Dollars | USA | of 
(in %1% (in Dollars %\1% Estimate | Dollars Dollars %1i % (in Po- | Mar- 
thou- | of | of | thou- (in of of General Dollars (in (in of of Per thou- | ten- | ket ’ 
sands) | State| USA |sands)|thousands)| State) USA| Food | Mdse. | Drug (in thousands)| thousands)/ State) USA| Family | sands) tial In- 
thousands) dex 
Alachua os 1.70) -028; 11.0 28,501| 1.43) .024 8,332 1,947; 1,027 : 47,523 41,508) 1.73) .024 3,773) 4,060} .025 89 
Gainesville 16.0) .67) .011 4.7 21,325) 1.07) .018 5,173 1,733 816) 11,150 27,516 23,993) 1.00) .014 5,105) 015 | 136 
Baker 6.7} .28) .005 1.6 2,149) .11) .002 423 036 * 3,591 3,119) .13) .002 1,949 301} .003 60 i 
Bay 45.7 1.92} 032; 12.4 35,732 1.79) -030 7,428 4,356 1,787 43,678 38,149 1.59) 022 3,077 252] + .026 81 
Panama City 25 "| 1.06; .018 7.1 30,293) 1.52) .026 6,139 * 1,647 34,855 30,471) 1.27) .018 4,292) 020 | 111 
wo 
Bradford 11.2) 47) 008 2.7 4,002 20) .003 1,469 339 141 5,498 4,798) .20) .003 1,777 516} .004 | 50 
Brevard 20.5) .86) 014! 6. 15,369 34d .013 5,193 1,036 633 23,945 20,874) .87! .012 3,070 3,480} .013 93 
Broward 53.4) 2.24) 037; 16.5 52,815| 2.65) -046) 12,136 3,536 2,195 64,005 55,904) 2.33) .033 3,388 8,151} .038 | 103 
Fort Lauderdale 27.6) 1.16} .019) 8.5 33,681) 1.69) .029 6,983 2,839 1,167 10,250 35,075 30,711) 1.28) .018 3,613 .021 ill 
| 
Calhoun 8.6) .36| .006 3.7 2,772; .14) .002 704) * 028 3,802 3,359) .14) .002 1,600 521} .003 50 ; 
Charlotte 4.5) .19) .003 1.4 3,008) .15) .003 1,207 214 098}. . 4,035 3,599) .15) .002) 2,571 261} .003 | 100 
Citrus 5.7] .24| .004) 1.8} 2,978 .15| .002 1,308 . 212 4,398 3,839} .16) .002 2,133 500} .002 50° 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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FLORIDA'S PERRY - SPHERE 


more purse-full than ever! 


HERE’S PROOF! 1946 and 1947 Retail Sales 
figures in Florida’s Perry-Sphere show that 
the trend is definitely UP. What's more, it 
is up over thirty-six per cent and 119 million 
dollars! 


HERE’S PROOF that your message, going to 


s Manage 
Selpuying Power 


the year-round markets in Perry newspapers 
and radio stations, will reach buyers who 
have more money to spend! For a complete 
cross-section of Florida buying power, be 
sure that your advertising list embraces the 
rich Perry-Sphere markets! 


JOHN H. PERRY Newspapers and Radio Stations 


Representatives, John H. Perry Associates, New York, Chicago, Detroit, Atlanta, Philadelphia 


MAY 10, 1948 
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MIAMI + FLORIDA 
FALL 50 KW DAY 


FL OR | DA— (Continued ) | ; The “SM” symbols mark original, ante 


sive estimates by SALES MANAGEMENT. 


- — ; 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTI _— wena. 
MATES TISIN 
CLD vi BY estimates SALES CVD estimates CONTROLS 
COUNTIES | | ony a | 
CITIES THREE STORE GROUPS 1947 Net % {Qual 
| Fami- (in thousands of dollars) Farm of ity 
Total lies a ’ Gross Net Dollars | USA | of 
(in % 1 % (in Dollars % % | Estimate | Dollars Dollars mi % (in Po- | Mar- 
thou- | of | of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA |sands)/ thousands)/ State) USA| [ood | Mdse. | Drug (in thousands) | thousands)/ State) USA| Family | sands) | tial | In- 
thousands) | dex 
Clay 10.7; .45) .007 3.3 2,194) .11) .002 1,067 089 113 4,803) 4,319| .18| .003 1,309) 522] .003 43 q 
Collier 5.2) .22) .004) 2.0 3,349; .17| .003) 1,248 445) 042 4,270) 3,839) .16) .002! 1,920) 484] .003 | 75 ‘ 
Columbia 18.1) .76| .013) 4.9 9,070} .46| .008| 2,315) 1,071 408 14,037) 12,237} .51| .007) 2,497) 1,311) .008| 62 
j | | | | 
tDade 333.6/14.01) .232) 103.1 443 ,245 22.24) -377| 92,981) 56,721) 22,915 518,359) 452,752|18.87| .264 4,391, 11,499} .291 | 125 
tMiami 203.4) 8.54] .141) 60.8] 332,434)16.68] .283) 63,632) 49,703) 16,160] 232,677] 369,590] 322, 949)13.46| .188} 5,312) .207 | 147 
tMiami Beach 34.3} 1.44) .024) 11.8 65,969| 3.31] .056| 11,344, 5,543) 4,855 8,623] 72,052| — 62,862| 2.62) .037| 5,327] .040 | 167 
tCoral Gables 9.8) .41) .007 3.1 15,546) .78) .013) 6,067 1,506 1,149 18, 143] 15,836) .66| .009 5,108). . : .010 | 143 
De Soto 7.1) 30) .005) 2.1 5,765) .29) .065) 1,792) 2¢8 211 8,660) 7,678 .32| -005 3,656) 1,662] .005 | 100 
Dixie we 5.2) .27! .004) 1.4 3.660! .18 .003) 906) 304 * 4,749 4,079) .17| .002) 2,914) 155] .003 | 75 
t Revised later estimates place Dade County population at 350,800; © SM, 1948. Before using these figures, see explanation page 19. 
Miami 217,400; Miami Beach 36,500; Coral Gables 10,700. 


* Withheld to avoid disclosure. 
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the FLORIDA mazezer 


1S A GROW ING MARKET 


HERE’S WHAT HAPPENED IN FLORIDA IN 1947* 


FOOD STORE SALES UP 46.17 


RETAIL SALES UP 30.47% 


DRUG STORE SALES UP 22.87 


GENERAL MERCHANDISE SALES UP 22.67% 


WHOLESALE SALES UP 11.8% 


Many other important indices climbed in simi- 
lar proportions. The Florida market is a grow- 


5 oat 


: FLORIDA TIMES-UNION ing market. 
eee ae Important to space buyers is the fact that more 
wg age inc. than 78% of Florida’s effective buying income is 
: : Kelley, Ine, Atlanta concentrated in the areas served by Florida’s 
——_ three big morning dailies. In 45 of Florida’s 67 


counties these morning newspapers give you from 
20% to 100% family coverage. 


To reach the people with money to spend in 
Florida’s three major markets — Jacksonville, 
Miami and Tampa—and their trade areas, effec- 
tively and at low cost, use Florida’s three major 
morning newspapers. 


+ From Current (May 10, 1948) Sales Management's Survey of Buying Power. 


Va 
LOWEST COST COVERAGE 


FLORIDA’S TOP — 
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a daytime 


Story , . 


W AY down South, there’s a big 
place called Florida. It’s a glamorous, 


sunshiny spot, and it sure is pretty! 


JACKSONVILLE is the first 
place most people come to in Florida. 
It’s a busy, healthy city, full of rail- 
roads, ships and factories. It’s really 
the only city down there that doesn’t 
depend mostly on tourists or oranges 
or cigar-making. That’s why it’s such 


a good year-round business town. 


All morning long and all day 


— 


F L OR iDA— (Continued) - 


Saturday, a third of the radios turned 
on in Jacksonville are tuned to 
WMBR—more than to any other 
station. In the afternoons, twenty- 


five percent listen to WMBR. 


That’s why WMBR pays off in 
sales. That’s what tells the story. So 
just get in touch with Glenn Mar- 
shall, Jr., or Avery-Knodel for avail- 
abilities, and you and your Jackson- 


ville sales will live happily ever after. 


NOW 5000 WATTS 


WMBR 


Pays off in Sales 
Jacksonville, Florida, C.B.S. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 bar 1 EFFECTIVE BUYING INCOME—1947 bran 
1 ES ING 

ve xD ESTIMATES SALES 6yD ESTIMATES CONTROLS 

COUNTIES ; i ilies : 1." f. a2 

CITIES THREE STORE GROUPS 1947 Net % | Qual 

Fami- (in thousands of dollars) Farm of ity 

Total lies - be Gross Net Dollars | USA | of 

(in | % | % | (im | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State} USA |sands)|thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands); State| USA| Family | sands) | tial | In- 

thousands) | | | dex 

Duval 289.8|12.17| .201| 78.7) 264 ,871|13.29| .225| 62,165, 33,652) 11,122 381,998 333 ,621|13.90] -195 4,239| 3,446] .205 | 102 

Jacksonville 232.6 9.77 .162| 69.5] 250,322)12.56| .213] 54,788} 33,268] 10,457] 399,910] 357,229 311,912) 13.00) .182| 4,488) 187 | 115 

Escambia 111.4) 4.68) .077| 29.4 66,965) 3..36| -057| 14,983 7,987; 2,155 108,507 94,773 3.95) -055; 3,224 1,048] .060 78 

Pensacola 45.9) 1.93) .032) 12.5 59,790) 3.00) .051) 12,055 7,373 1,933 32,108) 68 , 902 60 , 223 2.51| .035 4,818) , .039 | 122 

Flagler " -12| .002 1.0 teh .07| .001) 483 * * 2,211 ma 08 -001 1,919 755} .001 50 

Franklin 8.6) -36| .006) 2.4 2,949) -15| .002 1,148 268 168 4,960 4,319) 18, -003 1,800) 44) .003 50 

Gadsden 32.9) 1.38) .023 8.4 14,656) -74) 012) 3,342 1,714 450 21,220 18,475; .77| .011 2,199} 4,786] .014 61 

Gilchrist 3.6) .15) .003) 0.9 — -07) -001) 283 143 * 2,585 2 159) -09} .001 ha 599} .001 33 

| | 

Glades 2.4 .10| .002} 0.8 1,096| a a 283 * * 2.129) 1 o19) 08) .001) 2,399} 558] .001 | 50 

Gulf 7.4) .31| .005| 2.0 3,084) 15) .003| 906 358 168] 4,352 3,839) .16 002) 1,920) 138] .003 | 60 

Hamilton 9.3} .39 sits 2.4 3,084 “ o- 1,410 179 113 5,124 4 559| .19) 003, 1,900' 1,208) .004 67 
| | | 

Hardee 9.1 38 006} 2.4) 5,779.29) .005| 1,792, = * 253 9,124) 7,918) a“ eas 3,299) 3,147] .005 | 83 

Hendry 5.5) .23) .004) 3,957 20) .003} 906 214 113 6,609) 5,758 .24) .003| 3,031) 3,435} .003 | 75 

Hernando 6.0] 25) .004| 3,853, .19| .003| 1,288] 183 5,521 4 " 20} .003) | 2,666, 637] .003 | 75 
| | 

Highlands 17.2) .72 a 4.9 6,759} .34| .006| 2,375) 179 352 9,697 8,398} .35 -005) 1,714 6,136] .007| 58 

Hillsborough 220.0) 9.24) .153) 63.7] 173,791) 8.72) .148| 37,501) 30,287 6,489 264,911] 231,295) 9.64) .135) 3,631) 10,569 142 93 

Tampa 131.7| 5.53] .092} 38.1] 143,496] 7.20] .122| 28,146} 28,744] 5,471] 232,006] 200,727) 175,390| 7.31| .102| 4,603)... 106 | 115 

Plant City 8.6] .36| 006] 2.5] 12,954] .65| .011| 3,281] 1,036 338 12,7111 11,037] .46| .006| 4,415]... 008 | 133 

Holmes 15.5) -65) -011 3.4 2,089) .10) .002) 543 231 141 ; 4,071) 3,599) .15| -002 1,059) 1,088} .004 36 

Indian River 9.5) .40) .007 2.9 7,158) .36 -006| 2,958) 375 310 10,305) 9,117 38} .005} 3,144) 5,677] .006 86 

Jackson 36.4| 1.53) .025] 9.1) 12,449) - .011) 1,852) 1,803 408 ; 21,933,  19,195| .80| .011| 2,109] 4,189] .014| 56 

Jefferson 11.7; .49} .008 3.0 3,157) .16 0a 906 572 098 5,124] 4,559) -19) .003 1,520 1,249} .004 50 

Lafayette 4.3) .18) .003) 1.1 1,096) .05) .001 423 179 * 2,526, 2,159| .09| .001! 1.963! 7661 .001 | 33 

© SM, 1948. 
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* Withheld to avoid disclosure. 


Before using these figures, see explanation page 19° 


SALES MANAGEMENT 


On Florida's West Coast—in the heart of Florida's 
richest, most heavily populated trade area—many im- 


portant economic indices continue to climb. Estimates ST. 
for 1947° show substantial increases in retail and whole- PETERSBURG t/ 
sale sales; food, general merchandise and drug store sales. 

Expanding business and industrial payrolls have helped to step up effective 
buying income to a new peacetime high—buying income that is steady and 
stable right around the calendar. 

And right around the clock, WFLA delivers the top audiences in this 
active, growing market. Night and day—morning, afternoon and evening—- 
WELA leads in listeners. /ts Hooper continues on the UP and UP, too. 


For coverage that counts, on Florida's West Coast, it’s WFLA, all the way! 


+ Sales Management (May 10, 1948) Survey of Buying Power 
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ST. PETERSBURG, FLORIDA 


Enjoyed Its Greatest Winter Season, AND SO DID 


The Evening Independent 


WE HAD... 


Feb. ‘48 Feb. ‘47 Gain 
Heaviest Bank Debits $52,228,000 46,173,041 13% 
Record Elec. Customers 37,614 32,938 14% 
Circulation Av. (net pd.) 27,403 22,321 yi yg J 
Adv. Lineage 56,233” 47,367” 18% 


Pinellas County home folks are now ready to spend... 
137,000 of them, plus thousands of summer visitors. Let 


The Evening Independent 


The Sunshine Newspaper 


The Sunshine Newspaper 


The Evening Independent heip in your plans for increased 
business . . . your share of this growing market! 


Serre $ 150,073,000 
Retail sales 1946 ................. 106,525,000 


AND REMEMBER: St. Petersburg represents 45% ot 
the $264,073,000 Tampa-St. Petersburg Metropolitan Mar- 
ket on retail sales. No Tampa newspaper has over 600 
daily circulation in St. Petersburg. 


Represented nationally by DELISSER, INC. 
New York, Chicago, Atlanta, Philadelphia 


° The ‘“‘SM” symbols mark original, exclu- 
F L oO R | D A — (Continued) sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES — TISING 

6yD V/1/48 SM ESTIMATES SALES CD ESTIMATES CONTROLS 

COUNTIES ‘aan task ee Ge _— i a i 

CITIES THREE STORE GROUPS 1947 Net % |Qual- 

Fami- (in thousands of dollars) Farm of ity 

Total lies ae 7m Gross Net Dollars | USA | of 
(in | % | % | (im | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of | of General Dollars (in (in of of Per thou- | ten- | ket 

sands) | State) USA |sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands)|thousands)/ State) USA| Family | sands) | tial | In- 

thousands) dex 

Lake. ; 29.5) 1.24) .021 9.2 20,067) 1.01) 017) 6,903) 1,500) 886 33,327 29,032! 1.21) .017; 3,156 10,377] .018 86 
ae , 25.0) 1.05) .017 7.4 17,859) -90) -015) 4,872) 2,536] 703 25,746 22,554) .94| .013 3,048 2,71 -014 82 
Fort Myers. . 16.2) .68) .O11 4.7 15,546) .78| 013] 3,501) * * 18,872 16,555) .69) .010 Bsc c266es 011 | 100 
Leon 37.6) 1.58) .026) 10.6 25, 135) 1.26| 021) 5,776) 3,499) 1,126 45,875 40,069) 1.67) .023| 3,780 728} .023 | 88 
Tallahassee 19.0) .80) .013 5.6 24,315) 1.22) .021) 5,333} 3,499 1,125 33,489 29,272) 1.22) .017 ee 017 | 13) 
Levy.... 10.5} .44| .007 2.9 4,520 -23) -004 1,308) 304 141 7,241 6,238) .26) .003 2,151 1,182} .004 57 
Liberty . 3.3) .14| .002 0.8 607 -03) -001| 161) * * 1,755 1,440) .06) .001 1,800 109} .001 50 

a | 
| 

Madison 16.4) .69) .011 4.1 5,883) .29) .005; 1,569) 661 24C 9,651 8,398) .35) .005 2,048 2,151} .006 55 
Manatee 28.3) 1.19) .020 8.4 20,259) 1.02} .017| 6,521) 2,536 88 : 29,431 25,673) 1.07| .015 3,056 3,995} .017 85 
Bradenton 12.8) .54| .009 4.2 12,954) .65) .011 3,643| 2,161 74¢ 4,297 16,864 14,636) .61) .009 3,485} . . , .010 | 111 
Marion 37.1) 1.56) .026) 10.4 22,127; 1.11) .019 5,193 2,696 676 38,733 33,830) 1.41| .020 3,253 4,674) .021 81 
Ocala 10.7} .45} .007} 3.1 17,738] .89| “015| 3,240| 2,392 605 4, 86! 17,585] 15,256] .64! .cO%}) 4,54]... 010 | 143 
© SM, 1948. eee * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


Still Out In Front In Coverage — Giving 
HALF OF FLORIDA IN YOUR HAND 


W S Uj N Serving 


FLORIDA’S LARGEST, FASTEST GROWING MARKET 


Population UP 25%, since 1940. Retail sales UP 98%/,, Effective 
Buying Income UP 14%, since 1944. Family Income UP 13.9% 
in ONE YEAR (SM Estimates). ALL THIS in the 33-county 
WSUN-share of Florida's 67 counties. YOUR HALF of Florida 
via WSUN's clear interference-free signal on 620 k.c. 5,000 w. 
WSUN means "'sales sunshine” for your spots, programs, tran- 
scriptions. 


from 


The PIONEER 
ABC Affiliate 
On Florida's West Coast 


Studios and Offices 
Recreation Pier 
St. Petersburg, Fla. 
Norman B. Brown, Manager 


Represented by 


WEED & Company o:;..°* 


Boston 
Hollywood 


Chicago 
San Francisco 
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wes © 


awn SS ew SF 


Are You Getting Your Share of This 
120 Million Dollar St. Petersburg Market? 


The Tampa-St. Petersburg metropolitan market outside newspapers. No Tampa newspaper has 
had retail sales last year totalling $264,073,000. as much as 600 average daily circulation in this 


St. Petersburg accounted for $120,577,000. city. To reach St. Petersburg with your adver- 
This is 45 per cent of the total sales of this two- tising message use the St. Petersburg Times 


city market. which covers St. Petersburg thoroughly. For 
You cannot advertise to St. Petersburg by using further facts see our national representatives. 


ST. PETERSBURG ..... FLORIDA 


DAILY TIMES SUNDAY 


Represented by Theis & Simpson Co., Inc., New York, Detroit, Atlanta, Chicago 
V. J. Obenauer, Jr., in Jacksonville 


The “SM” symbols mark original, exclu- 
F L LORI! RIDA— (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
EsTI ane TISING 
MATES N 
1/1/48 JM ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES 
CITIES THREE STORE GROUPS 1947 Net % |Qual 
Fami- | (in thousands of dollars) Farm of ity 
Total lies _ os Gross Net Dollars | USA | of 
(in %™1% (in Dollars 2 % Estimate | Dollars Dollars %™1% (in Po- | Mar- 
thou- | of of | thou- (in of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State} USA | sands)| thousands) ouee USA| Food | Mdse. | Drug (in thousands)| thousands)| State| USA| Family | sands) | tial | In- 
| thousands) | dex 
Martin........ -...[ 6.4) .27| .004) 2.4] 4,624/ 23) .004) 2,274) 931 «168. 7,534 6,478| .27| .004/ 2,699 1,563) .004| 100 
Monroe ey 20.2) .85) .014 6.0 7,899) .40) 007) 2,898) 928) 253 12,551 11,037; .46) .006 1,840 51} .008 57 
Nassau Sake , 11.4) .48) .008 3.0 5,128) .26 = 1,569) 393 141 7,440 6,478} .27) .004 2,159 797} .005 63 
, 4 | 
Okaloosa. . . oaeate 17.1 .72| -012! 4.1 4,950) 25) -004) 1,409 304) 168 6,656 5,758) .24) .003 1,404 333} .005 42 
Okeechobee 3.1 13) -002) 9 2,179) .11) .002/ 704 * | * 3,158 2,639) .11| .002 2,932 236} .002 | 100 
Orange. ... 91.9 3.86) -064) 27.4) 105,629 5.30) .090} 19,779 14,759) 3,852 127,736 111,568) 4.65) .065 4,072) 16,514) .072 | 113 
Orlando 53.1 2.23) .037| 16.4 a 4.51) .076) 13,775) 12,797) 3,257 47,212 90 ,309 78,938) 3.29) .046 4,813). F -053 | 143 
-_ | 
Osceola 11.2) .47) 008) 4.0 6, 136 31) al 1,953 339) 240 9,978 8,638) .36| .005 2,160 1,402} .006 75 
Palm Beach 118.8) 4.99) .083) 39.5} 126,954) — “108! 29,203 8,000) 3,573 148 ,338 129,563) 5.40) .075 3,280; 14,721} .086 | 104 
W. Palm Beach 42.9 1.80| 030} 13.3 77,529 3.89) .066| 16,060 5,929) 2,504 23 , 856 73,724 64,302) 2.68) .037 4,835)...... .044 147 
Pasee........° 14.5) .61| .010 4.8 6,402 . -005 2,355 231) 281). . 10,072 8,878) .37) .005 1,850 3,380} .006 60 
Pinellas a .| 137.9) 5.79 -096| 49.5} 150,073 7.53) 128) 31,185} 14,759) 10,821].. 196 ,917 171,919} 7.17) .100 3,473 6,343} .108 | 112 
St. Petersburg... .. 90.3 3.79) -063| 33.7 120,577) 6.05 - 103) 21,413) 13,021 9,903 19,159 154,486 134 ,922| 5.62) .079 4,004).... -083 | 132 
Clearwater. . na 15.7| .66) .011) 5.0 19,332) .97 .016) 4,175 806) 522 3,612 20,121 17,515) .73| .010 3,503). . .012 | 109 
Sa | 119.1 5.00| -083; 33.4 92,077| 4.62) .078| 24,152 8,036] 2,800 127,461 111,329) 4.64) .065 3,333| 40,934] .072 87 
Lakeland. . 33.3} 1.40) -023) 10.0 37,070) 1.85) .032) 8,474 4,911| 1,139 12,406) 54,936 47,986) 2.00) .028 4,799)... ; .028 | 122 
Winter Haven 8.6) .36] -006) 2.6 18,933) .95 016} 3,986 1,036) 506 13 , 256 11,517) .48| .007 a .010 | 167 
Ry ee _ .79| sian 5. 12,079) .61 rn 3,823 1,161) 408) 18,821 16,555; .69) .010 2,854 1,881} .011 85 
St. Johns. 22.9) -96| .016 6.8 17,222) .86 015} 5,514 839| 718 ou 27,454 23,993) 1.00) .014 3,528 2,745] -015 94 
St. Augustine...... 13.1) .55| .009 4.0 14,549) .73 .012) 4,872 768| * . 22,402 19,674) .82| .O11 4,919).... O11 | 122 
St. Lucie . 13.8) .58) .010 4.0 13,162) .66) .011) 3,743 1,107) 436}. . 19,079 16,555) .69) .010 4,139} 4,851} .010 | 100 
Fort Pierce — 10.0) .42| .007 2.9 12,357 -62! .010| 3,240 1,107 436 8,566 15,053 13,196} .55| .008 4,550 .009 | 129 
Santa Rosa 18.1) ™ -012 4.3 4,150) .21) .004 1,308 482 098 7,171 6,238) .26| .004 1,451 914) .006 50 
Sarasota 20.3 -85| -014 6.6 21,801) al .018 6,903 2,107 774 : 27,195 23,753) .99) .014 3,599 2,495] -015 | 107 
Sarasota 14.8) .62) .010 4.8 20,130) 1.01) .017| 5,937 ° * 20,315 17,755) .74) .010 3,699]... .012 | 120 
Seminole : 26.0) 1.09) .018 7.5 14,864) .75 -013| 5,656 1,500) 450 29,174 25,430) 1.06) .015 3,391 7,792} .015 83 
Sanford ‘ 13.3) .56) .009 3.9 12,356) .62) — 4,247 1,500} 423 22,286 15,783 13,676} .57| .008 2 Seer .009 | 100 
Sumter 11.0] -46| .008 3.0 3,602} .18) .003) 1,389 233 183 i 6,270 5,519) .23) .003 1,840 2,063} .004 50 
Suwannee DePey 18.6 al -013) 4.5 7,336} .37| .006) 2,153 607) 295 wate 11,417 10,077; .42) .006) 2,239) 2,562] .008| 62 
Taylor ; sie 11.4) .48) .008 3.2 5,721; .29| .005 1,992 357) * ‘ Sacaed 8,878 7,678} .32| .004 2,399 239) + .005 63 
Union. . ease 6.4| .27) .004 1.5 1,245) .06) .001 543 * Wide vakey 2,398 2,159} .09) .001 1,439 472} .002 50 
Volusia : ; 61.9) 2.60 043) 20.5 59,392) 2.98) .050| 16, 504) 4,714 2,617 ; — 95,870 83,736) 3.49) .049 4,085) 4,434) .048| 112 
Daytona Beach . 26.7) 1.12] .019) 8.9 35,078) 1.76) .030 8, a7 3,304 1,801 8,923 47,552 41,508) 1.73) .024 0 -025 | 132 
__De Land 7.6| .32| .005| 2.4 13,751} .69| .012 3,945} 1, "42 676 13,422 11,757} .49| .007 4,899|........] .008 | 160 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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National 
GEORGE P. HOLLINGBERY CO. 


Southeast 
HARRY €E. 


Representatives 


Representative 


CUMMINGS 


JAMES M. LeGATE, General Manager 


5,000 WATTS - 610 KC - NBC 


Effective Buying Income per family, 


<? MIAMI (Dade County) 


Retail Sales, 1947 S. M. Estimate $443,245,000.00 


*Miami (Dade County) continues 
its steady growth according to the 
authentic reports of the telephone 
company, the power company, the 
Chamber of Commerce, and the Research 


1947 S. M. Estimate $4,391.00 


Division of the University of Miami, 
which indicates year-round population 
in excess of 380,000. This does not 
agree with the estimated county “spot” 
census in this issue of Sales Management. 


e The “SM” is mark inal, exclu- 
FL @) RIDA— (Continued) sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ES — TISING 
ESTIMAT 
CYD 1/1/48 CD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES , 
CITIES THREE STORE GROUPS| 1947 Net % |Qual 
Fami- (in thousands of dollars) Farm | of iy 
Total lies CyD Gross Net Dollars | USA 
(in % % (in Dollars % % imate | Dollars Dollars Q% % (in Po- | Mar- 
thou- | of thou- (in of | of General Dollars (in (in of Per thou- | ten- | ket 
sands) | State} USA | sands)|thousands)|State| USA| Food | Mdse. | Drug (ia thousands)/thousands)} State} USA} Family | sands) | tial | In- 
thousands) dex 
ER 5.2| .22| .004] 1.3 1,927] .10) .002 644 * * |. 2,398 2,159] 09! .001| 1,661 225) .002| 50 
Walton............. 14.8} .62| .010| 3.5] 4,803] .24| .004) 1,469 * RAE 7,813 6,718] .28) .004) 1,919 666] .005| 50 
Washington.......... 12.6} 53} .009| 3. 2,978} .15| .003 826 393 RES 5,428 4,799} .20| .003] 1,600 ii} .004| 44 
Total Above Cities... .] 1123.2|47.17| .781| 344.1 1,807, 910|75.66|1.282 312,346] 186,118] 67,636) 1,081,91 1,824,969 1,593,949|66.43| .929] 4,632)... 1.005 | 129 
State Total........... 2381.3)... 1.656 697.6] 1,993,008]... 1.695| 476,307) 226,841 96,446) 1,384,824] 2,747,226] 2,399,321)... 1.399] 3,439| 227,509] 1.539 | 93 
. 
FLORID A—Metropolitan County Areas 
Jacksonville... .. 58 | 289.8|.....| .201] 78.7] 264,871|..... .225| 62,165] 33,652) 11,122)..........] 381,998] 333,621).....] .195] 4,239]........ .205 | 102 
Miami........... 73 | 333.6 .232| 103.1] 443,245|.....| .377] 92,981] 56,721) 22,915].......... 518,359]  452,752).....| .264) 4,301/........ 291 | 125 
Tampa- 
St. Petersburg. .122 | 357.9]... .249| 113.2] 323,864)... .276| 68,686} 45,046] 17,310}........ 461,828} 403,214).....| .235| 3,562)... .250 | 100 
. . .* 
ALABAMA—cCounties and Cities 
Autauga............. 16.6] .59) .012) 4.1 5,264, .31| .004| 1,888 * Ranma 9,031 8,411| .37| .005| 2,051 
Baldwin.............. 35.5] 1.26] .025| 9. 18,056] 1.07, .015| 5,312 753 +e 25,229] 23,498] 1.02) .014| 2,554 
TS: 27.6| .98| .019} 6 11,120) .66) .009| 2,875; 1,307) 345]).......... 15,8791 14,790) .64] .009| 2,175 
Bibb... 16.9} .60| .012) 3. 7,025} .41| .006 990} 1,077 115) 9,749 9,080} .40| .005| 2,328 
Biount......... 24.0} .85| .017| 5.51 8,533] .50 1,173 722 SAR: 10,919}  10,170| .44| .006| 1,849 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19 
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HEAD STRAIGHT FOR 
FLORIDA'S FIRST MARKET 
In 1947 Greater Miami scored top gains on ail counts covered in Sales Management's 
Survey,--once again ranking a solid First in the fastest-growing state east of the Rockies. 
POPULATION 360,800 15% 
EFFECTIVE BUYING INCOME $518 MILLION 18.9% 
- RETAIL SALES $443 MILLION § 22.2% OF FLORIDA TOTAL 
Mr GENERAL MDSE. SALES $57 MILLION 25% 
| DRUG SALES $23 MILLION 26.5% 
a 
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For sure, effective one-paper coverage 
of the Greater Miami market, it’s the 
Miami Herald . . . First in Florida in 
circulation and influence, and one of the 
top ten of the nation in all important 
linage classifications. 


In Greater Miami only WQAM gives 
you complete coverage of all Miami's 
widely scattered trading areas. For 
results in the Greater Miami market 
air your selling message over WQAM, 
the Miami Herald Station. 


JOHN BLAIR & CO., National Representatives 


STORY, BROOKS & FINLEY, National Representatives * 
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OWEN F. URIDGE, Gen. Manager 
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ALABAMA— (Continued) — os ak ae minal 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 wee EFFECTIVE BUYING INCOME—1947 bo 

R- 

ESTIMATES TISING 
1/1/48 xD ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES ~ = 
CITIES THREE STORE GROUPS| 1947 Net % |Quab 

| | Femi (in thousands of dollars) Farm | of |i 

Total lies Gross Net Dollars | USA | oi 
(in %1% (in Dollas | % | % timate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of |thou-} (in 0 General Dollars | (in (in | of | of | Per | thou- | ten- | ket 

sands) | State| USA | sands)| thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands) | State} USA | Family | sands) | tial In- 
thousands) dex 
Bullock..............] 17.5] .62| .o12| 4.5]  6,036/ .36| .005] 1,776] 860  a3/.......... 8,140/ 7,582] .33| 004] 1,685! 2,542] .006| 50 
Butler , er 26.5) .94) .018) 6.2 11,659; .69) .010) 3,022) 1,414 ee 17,090 15,918} .69) .009) 2,567) 2,676] .011 61 
Calhoun. . : 73.6) 2.61) .051) 18.1 39,692) 2.34) .034) 11,834) 6,043 Se 75,984 70,772; 3.08) .042; 3,910) 2,051) .041 80 
Anniston ; 37.0] 1.31] .026) 10.2 33,421) 1.97| .029 7,821 5,245 970 23 ,299 43,083 40,128) 1.75} .023 2 .025 96 
Chambers. 38.1) 1.35) .026) 9.1 11,300) .67| .010) 4,324 400 A A 18,034 16,797) .73) .010 1,846) 3,417] .013 50 
Cherokee. . 4,725) .28) .004 1,502 a eee 8,099 7,543) .33|) .004) 2,095) 5,272) .005 45 
Chilton. .. 10,923} .64) .009} 2,473) 1,077 ee 15,388 14,332} .62) .008; 2,654) 3,16 010; 63 
Choctaw 4,563) .27| .004 ae * 6,663 6,206} .27| .004; 1,591) 1,097} .006/| 50 
Clarke 12,575) .74) .011 2,235 1,646 231}. . 5 18,034 16,797; .73| .010; 2,999) 1,214) .012 75 
Clay. 5,030; .30) .004 1,026 661 149} .. = 7,115 6,627; .29' .004) 2,071 1,697] .005 50 
Cleburne 4,995, .29) .004) 1,264 508 at : 6,730 6,268) .27| .004; 2,507 1,644] .005 63 
Coffee. . 10,169} .60) .009) 2,711 1,016 378} - - ; 15,813 14,728; .64| .009) 2,166 .011 52 
Colbert... .. 18,559) 1.09) .016; 5,450 1,677 444).... 28,274 26,334| 1.15) .015; 2,993 .017 68 
Conecuh 6,827| .40| .006) 1,612 954 231 9,723 9,056; .39) .005) 2,012 .007 50 
Coosa 2,730} .16) .002 679 446 082) bantud 3,803 3,542) .15| .002 1,417 -003 38 
Covington 22,612) 1.33) .019| 4,634) 2,276 Ee 32,756 30,509) 1.33) .018) 3,589 -020 | 80 
Crenshaw... 7,221; .43) .006 1,648 692 198] - . ; 10,985 10,231} .45| .006) 2,177 .007 54 
Cullman 20,931) 1.23) .018| 2,912) 3,645 526) 28,355 26,410) 1.15) .015) 2,641 .019 63 
Cullman 15,677 92) .013 1,447 3,198 444 * 7,401 6,893 30} .004 rf ne -007 | 140 

Dale 5,605; .33) .005) 1,924 324 262) 9,723 9,056) .39| .005| 1,647 -007 
Dallas 29,913) 1.76] .025) 6,925] 5,645) 4 o52)......... 63,155 58,823) 2.56] .034) 3,771 033 | 80 
Selma. . 26,024) 1.53) .022 5,659 * * 48,240 40 ,672 37,882) 1.65) .022 5 ree 021 | 1% 
De Kalb 12,881 76| .011 1,612 1,677 345... 18,593 17,318} .75| .010) 2,037 014 54 
Elmore 12,253| .72| .010) 3,993 954 oa : 17,436 16,240; .71) .009) 2,256 012 57 
Est..mbia 18,559) 1.09] .016| 3,298) 1,876 4iil.. 23,301} 21,703] .95| .013| 3,288 015 | 75 
Etowah. . 59,537) 3.51) .051/ 13,220) 6,653 COE. cinscsns 72,036 67,094) 2.92) .039| 3,226 .047 78 
Gadsden 52,571) 3.10) .045 9,719 6,177 1,806 19,059 52,658 49,046) 2.13) .029 ee -035 | 106 
Fayette . 7,905} .47| .007} 1,612 830 REE 12,502, 11,644) .51| .007| 2,986 67 
Franklin 8,857; .52| .007) 2,199 1,046 Ree 14,071 13,106} .57| .008) 2,473 56 
Geneva 13,792 12,846} .56) .007| 2,254 009 | 53 
Greene 7,913 7,370} .32| .004) 1,755 -006 | 55 
Hale 8,990 8,373) .36) .005 1,580 -007 47 
Henry . — 9,974 9,290} .40) .005| 2,266 -006 50 
Houston.............} 45.4) 1.61] .031) 11.5] 27,452) 1.62) .023) 5,460) 3,368)  aoyj.......... 42,186 39,292| 1.71) .023) 3,417 -025 | 81 
Dothan............] 22.3] .79| .016] 6.2] 23,801| 1.40} .020) 4,324) 3,198}  § @ajl......... 27,969 26,050) 1.13) .015 2 RRR 017 | 106 
Jackson..............] 35.9} 1.27) .025) 7.7] 12,126) .71) .010) 3,115) 939) al... 17,621 16,412} .72) .010) 2,131 013 52 
t Jefferson 517,348/30.50) .440| 93,666) 54,876) 42 947].......... 622,092) 579,417\25.21) .338) 4,412 369 | 108 
Birmingham 421,121|24. ° 633,730] 440,327 410,121)17.85| .239 CS ee 270 | 127 
Bessemer 5 20,972 31,097 28,964) 1.26) .017 _ -019 | 119 
Lamar...............[ 15.8) .56} .011) 3.6] 5,803) .34) .005) 1,063)  477| apl.......... 9,669 9,006} .39| .005) 2,502 -006 | 55 
Lauderdale...........| 47.4) 1.68] .033) 11.4] 25,763) 1.52) .022%) 5,752) 5,245) eaal........ 56,243 52,385) 2.28) .031| 4,595 -029 | 88 
Florence 26,884 25,040) 1.09) .015 fe err 016 | 114 
Lawrence............J 25.1) .89) .017| 5.7) 5,103) .30) .004) 1,740) 538 gasl.......... 8,738 8,139} .35| .005) 1,428) 7,297] .007 41 
os. a3 ; 28,608 26,646) 1.16) .016; 3,135) 3, 017 74 
Limestone. ... 16,372 15,249) .66; .009) 2,089) 9,130] .012 55 
Lowndes 9,642 8,981 39} .005 1,952) 3,1 .006 46 
Macon...............] 27.1) .96| .019} 6.6] 9,647) .57| .008} 3,499| 908) ai.......... 15,414 14,357} .62| .008) 2,175) 4,3 -010 53 
Madison... Prades 65,869 61,350) 2.67) .036| 3,298) 10,3 041 73 
Huntsville 28 , 296 28,851 26,872) 1.17| .016 8 ae .021 | 105 
Marengo 16,824 15,670) .68) .009) 2,207; 4,271} .011 58 
Marion 11,743 10,937} .48} .006) 2,232) 2,821) .008 | 50 
Marshall 30,496 28,404) 1.24) .017) 3,121 8,431} .019 70 
Mobile........ 169,183) 9. 144) 55,416) 29,055) 9g. 642].......... 340,939) 317,551/13.82) .185) 5,172) 5,021] .168/| 105 
Mobile... 142,706) 8. 12 152,929] 263,229 245,191|10.67) .143 Dl cpaeau .130 | 113 
Monroe... -008; 1,502) #860) 19gj.......... 12,967 12,077; .53) .007; 2,236; 2,723} .009 56 
t 14 ae estimate, Jefferson County 525,000. * Withheld te avoid disclosure. Before using these figures, see explanation page 19. 
An index to advertisers appears on page 554. 
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Population Since 1940 ~~ | Seen) | 
Houston. . (tobe laser nan NO). eae itis 
New Orleans..... 602,000 11% =- FASTEST 
BIRMINGHAM ..502,000 23% J _ 
. .. eee 498,000 13% 7— GROWING 
Dal las a a eae ee 470,000 25 % s]. 
San Antonio —o .417,000 31 % ~ CITY 
Memphis ....... 402,000 21% -- 
pa Bees . 
= in the 
The Birmingham News-Age-Herald is the top ad- he 
vertising medium in this fast growing market. 
Of all national advertisers using Birmingham 


dailies— 
97.1% used our papers 
76% used our papers exclusively. 


Source Media Records and Census Keporrs 


Che Birmingham News 


BIRMINGHAM AGE-HERALD 


MORNI EVENING @ SUN ° C ATION WSG 


10, 1948 


sp 


that’s how many more listeners WSGWN delivered in its 


own Metropolitan City of Birmingham 
in 1947 as compared to 1940! 


WSGN AND BIRMINGHAM HAVE GROWN! 
WSGN Hooperating increased 33% (Projected from Hooper) 


Family Income increased 148% (Sales Management) 


Radio Families increased 26% (NAB and BMB) 


Population increased 93% (US. Census) 


ALABAMA'S BEST BUY FAR! 


© \WSGN 


WSGN- EW 


THE NEWS-AGE-HERALD STATIONS 
Headley-Reed, National Reps. 


Birmingham 2. Alabama 
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CAPITALA 


... THE BIG CENTRAL and SOUTHEAST ALABAMA 
TERRITORY ... THE HUB OF WHICH IS 
MONTGOMERY, ALA., CAPITAL CITY of the STATE 


Approximately 22°,* of all Alabama's yearly retail sales. . .25°/,* of Alabama's 
food sales. ..23°4* of Alabama's general merchandise sales 23°.,* of Ala- 
bama’s drug sales . . . 30°%** of Alabama's Alcohol beverage sales are con- 
sumated in CAPITALA! 


With an effective buying income gross of more 
than 567° millicn dollars, CAPITALA cov- 
ered effectively by one dominant newspaper 
buy . . . The Montgomery Advertiser-Alabama 
Journal, at the lowest line rate of any major 
market paper in Alabama is Alabama’‘s 
best buy by far’ 


“Besed on figures from Seles Menegement’s Survey of 
Buying Power for 1948. 


**Besed cn figures of Alebeme Alcohol Beverage Control 


Pron For More 
Details Ask 
THE ONLY EFFECTIVE COVERAGE OF THE KELLY-SMITH CO. 
CENTRAL AND SOUTHEAST ALABAMA MARKET g @NEW YORK 
® CHICAGO 
* @DETROIT 
ery, Advertiser i 
Che Montgomery on 
ALABAMA JOURNAL @ATLANTA 
®SAN FRANCISCO 
, ®LOS ANGELES 
MORNING @ EVENING ® SUNDAY 
H The “SM” symbols mark original, exclu- 
ALABAMA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES meet qISING 
V1/48 SM ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES = 3 7 mre j 
CITIES | THREE STORE GROUPS 1947 Net % |Qualk 
Fami- (in thousands of dollars) Farm of ity 
Total lies peas a De Gross Net Dollars | USA 
(in %1% (in Dollars % % timate | Dollars Dollars %1% (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State} USA | sands)| thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands)/ State} USA | Family | sands) | tial | In- 
thousands) dex 
Montgomery 139.9) 4.96 -097| 39.7) 125,181| 7.38| .107| 25,041| 16,185) 3,051 174,664)  162,682| 7.08| .095| 4,098, 6,878] .099 | 102 
Montgomery 109.8} 3.89) .076) 32.1) 122,302) 7.21 104| 21,856) 16,165) 3,010) 198,028] 144,447) 134,538) 5.85) .078| 4,191] .085 | 112 
Morgan 46.6) 1.65) .032) 11.7) 29,517) 1.74 -025) 6,301) 3,183) 821 38,979) 36,305| 1.58] -021) 3,103} 6,809 -024 | 75 
Decatur 22.0} .78) .015| 6.3 23,732] 1.40) .020) 4,488) 2,215] 691 12,135 27,597} 25,704| 1.12) .015| 4,080) 016 | 107 
Perry 20.9} .74) .015| 4.9 7,851, .46| .007| 2,564) 860/262 10,706) 9,972) .43| .006) 2,035, 3,416) .008| 53 
Pickens 24.0) .85| .017) 5.6) 7,941) .47| 007) 1,648/ 830] (262 9,603} 8,944) .39) .005) _ 3,976} .008 | 47 
| 
Pike 27.9} .99) .019} 7.1 15,793) 93) .013} 4,176) 2,537) 411 24,550 22,866) 1.00) .013) 3,221) 7,152 014 | 74 
Randolph 22.0) .78) .015| 5.0 7,780) -46| .007, 1,264) 1,077 188] 11,598) 10,802} .47| 006, 2,160) 2,757) .008 | 53 
Russell 38.9) 1.38) .027| 9.8 11,337} 67) -010) 3,627) 324) 231 16,119) 15,013) 65} .009) 1,532} 2,282) my 48 
| | | | | 
St. Clair 24.6} .87) .017) 5.7 10, 743| -63| .009} 2,564) 1,845) 262 15,414) 14,357) .62) .008) 2,519} 1,451) .010| 59 
Shelby 27.1; .96) .019 6.5 9,792) -58) -008) 3,115) 324 312 15,480) 14,418) .63) .008) 2,218) 1,504 010 | 53 
Sumter 22.6, .80) .016) 5.7 7,437| .44| .006| 1,063) 692) 181 10,919)* 10,170} .44| .006 1,784, 3,403] .008| 50 
Talladega 59.8) 2.12) .042) 13.6 24,002! 1.42) -020) 7,162; 2,062 953 31,560) 29,395 1.28) .017 2,161) 3,269 1as| 55 
Tallapoosa 31.0) 1.10) .022) 7.5 16,438] 97) 014) 3,847| 1,983| 592 20, 149) 18, 767) -82| -O11) 2,502) 2,546) .014 | 64 
Tuscaloosa 71.4) 2.53) .050) 18.0 50,038) 2.95) .043 11,962) 6,044, 1,692 69,816) 65,027) 2.83) .038 3,613) 4,809) .042| 84 
Tuscaloosa 30.2} 1.07) .021} 8.5 41,331) 2.44] .035) 8,536] 6,044 * 31,180] 38,189) 35,569) 1.55) .021) 4,185 025 | 119 
| | | we 
Walker 58.1) 2.06) .040) 13.5 26,679) 1.57) .023 6,649} 3,984) 772 37,650) 35,067) 1.53) .021 2,598 1,903 025 | 63 
Washington 13.6) .48) .009) 3.0 3,522} .21| 003) 1,447) * | * 3,698, 3,444) .15) 002} 1,148, 864) .004| | 44 
Wilcox 23.1) .82! -016) 5.6 6,323) .37) .005 989) 324 181 10,733} 9,997, -44) .006 1,785 2,959} .008 | 50 
| | | ! i 
| | | 
Winston 15.5} .55| .011) 3.4 5,642) .33) .005) 1,063) 569 181 6,822! 6,354) .28) .004) 1,869) 1,875) .006 | 55 
| | - . _ : eee SS Se 
Total Above Cities 844.4 29.93) -587| 234.6] 988,235/58.26) .840) 185,792) 129,301; 27,220) 1,167,868 1,172,404) 1,091 ,998)47.52) 637 4,655 i .687 | 117 
State Total oo 2,821.4 1,962) 701.1} 1,696,223 1.442) 383,433) 200,589, 50,880] 1,440,719] 2,467,162) 2,297,917 |1.340 3,278 282,012! 1.495 | 76 
© SM, 1948, * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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CLASS OF SERVICE 
This is a full-rate 
Telegram of Cable- 
= unless its de- 
rred character is in- 
dicated by 2 suitable 
symbol above or pre- 
ceding the address. 


it 


EPH L EGAN 


came town in the date line om elas 
ta ine 00 wr vd day letters is 
( N144 “PD ) NEWYORK N NY 231 146A % 


NT 


{ URGENT 
7 RE: BIRMINGHAM, ALABAMA 


ee 


ar 131N MANAGERS , 


ean Anant 
fo TO SALES MANAGERS; ADVERT 


R < BUREAU “OF “CENSUS METRO’ 


BIRMINGHAM LARGER “THAN “ATLANTA. 


: AGAINST THESE NEW FIGURES AND 
"YOU CANNOT DO AN ADEQUATE SALES JOB IN THE 
f witHouT THE BIRMINGHAM POST REPEAT . 


—— 


THE 5! BIRMI INGHAM POS stTUS 
SCRIPPS-HOW 


is STANDARD TIME at point at of ori 


“PLACE BIRMI NGHAM NE 


NL= Night Letter 


igin. ~ Time of receipt is STANDARD TIME at point of destination 


— ee , 


cE BU 3 


“SPACE BU BUYERS -- 


“, 
< 


S NOW SHOW 5 


POLITAN “AREA POPULATION | FIGURES 
— a_i —— th 


WSPAPER CIRCULATIONS t 
MORE THAN EVER VER | 


you WILL AGREE THAT NOW 


SOUTHEAST 'S | LARGEST MARKET 7 


ARD NEWSPAPERS 


LABAMA— Metro rliten 
pean 1 County Areas iain 
; symbols mark origin 
elena RETAIL SALES—194 ee wld SALES MANAGEMENT. 
—1947 <= comers 
CyD ee a1 EFFECTIVE BUYING INCOME—1947 = 
/ 2D | - SAL 
ores a aa a gaa ESTIMATES SALES 6yD ADVER- 
S | | — = ESTIMATE TISING 
ee s 
ee CONTROLS 
Total | Fami- ; | THREE STORE GROUPS| _1947 | ri 
(in ma lies (in thousands of dollars) | | si | — 
thou- | of | of PP sn ollars i % | suman ‘ — F e % |Qual- 
sands) | Stat beens (in | | Estimat : Net arm | of | ity 
; | State) USA panens thousands) state usa | | Food | See Dr Dollars. ~~ | — : yr ¢ =" og < 
Birmingham 7 : ug (in thousands) | of Per . af ar- 
nor 14 491.2 .342| 131.3] 517,348 | thousands) an 8)| thousands stat USA | Family iow A a - 
eis _ 229.7 160, 61.4] 169,183 , 93,666] 54,876! 12,241 622,092| , | dex 
— .77 | 139.9 097, 39.7] 125,181 55,416, 29,055) 8,642 ,092|  579,417|.....| .338] 4,412) 
KENTUC = | 107; 25,041, 16,165, 3,051 340,939) 317,551 185) 5,172... pot 
- 174,664, 162,682 185) 5,172)........] 168 | 105 
K . - te — .095 4, | 
= Y—Counties and Cities i _ 4,098 lean | 402 
ir ~ 
16.6| 60) .0 
Allen 012; 4.0] 3,895 
rae 13.6) .49 .009, 3.6] 5,298 = - 1,015 530 104 — a es 
8.3, .30 .006 2.3] 4,092.26 . 5} 1,328) 591) * 584, 5,176) .22) .003) 1,294) 3,832) .005 | 42 
nies .26| 003) 1,452) 349 ‘ ve 7.055, .30, 004) 1,980/ 3,423 ~ | @ 
8.6, .31 944 6,437 or -005 | 56 
Barre .006 2.4 .28, 004, 2,799 
" 26.3) .95| 018, 6.8 apo aa pon 58 P —onr 
en Bee Be a a a _ 2,939, 2,652 451 Bn 4,441) .19 .003, 1,850) 4,643] .003| 50 
; 17) . 1.172 , 20,510 “ 
Bell 060 47 .88) .012} 3,016) 10,002 
42.7) 1.54 5,097 4.725 g ’ .013 | 72 
Boone 54) .030/ 9.0) 19,322) 1 -20, .003} 1,817) 5,592 
11.4] .41| . 322, 1.22| 016) 6.438, 3,41 004) 87 
Bourbon ; 17 008) 3.3 3,457, .22) .003 1 ° ' 532 28,791 26 
-2| .62| .012/ 4 ,102 * 689 1.15) .016 
9 9,993} .63 .008) 3 5,861 os 174, .019 | 63 
Boyd aad 533} 819 266 yen b 433, .23, .003) 1,646, 4,425] .004| 50 
.3| 1.89) .036 F 364) .57) .008 peed 
Ashland oe 12.8} 39,008 2,727) 13,647 
Boyle pen 2) 1.27) .025 9.2 37.721 pagpes — 9,219 4,956 1,319 52,961 4 - | ™ 
j .721| 2.39) .032| 8,450| 4,759) * 9 | 
Dane \ aa ee - 5.0] 12,473) .79| .011, 3 057 moe 40,888] 39,403) 3 a ~~ aa 3,835, 881] 032 | 89 
rack 32) .006| 2.8 9 847 ‘ , 429 : 36,526) 1.57) .02 3,970 or | 
en aol sl eel ce ~— 81) .O11 3.602) 2.744 = : 20,944 19,415 .83) .011 3,883) 5 417 i ae 
Breathitt sts Uiiets Ratan Wicened Hines as at ca an ae ve ie ed 
Breckin 19.4] .70| .013| 3.7 ’ 013) 26, .004| 2,313 yoo Be 
Bult, _ 15.5 .56 .011| 4.0 pyle f~ a = = - 4,848 | —— | o 
9.4, .34 .007 2 : : . 1,470 318 12 : 4,494, .19) .003 1.2 
© SM, 1948. < 2,539) .16 .002 682 x . . aaa 7,004} .30) .004| ee 5 oa as | 38 
j ae me 791 3,514, . nr 2 . 45 
MAY 10, 1948 * Withheld to avoid disclosure. ae 15) .002) 1,352) 2,289} .003 | 43 
ore using these figures, see ex 
’ planation page 19. 
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Copyright by 
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ALABAMA 


===] 1946 Retail Sales $10.0 Million to $24.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


KENTUC 


KY— (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1947 1 EFFECTIVE BUYING INCOME—1947 
A 
ESTIMATES 
SM 1/1/48 yD ESTIMATES SALES CyD ESTIMATES 
COUNTIES =. 7 | an Mo 
CITIES | | THREE STORE GROUPS 1947 
Fami- | (in thousands of dollars) 
Total lies 7 Gross Net Dollars 
(in | % | > | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % i 
thou- | of of | thou- (in of | of General Dollars (in (in of of Per 
sands) | State| USA | sands)| thousands) State| USA | Food Mdse. | Drug (in thousands) | thousands)/ State) USA | Family | sands) 
| | thousands) 
SRR: 11.9| .43| 008] 2.8] 2,098] .13| .002|  4a9) = * bs 3,666] 3,398] .15] .002| 1,214 
Caldwell 13.8) .50) .010 3.9) 6,521) .41) .006 1,854 954 254 10,014 9,283} .40) .005 2,380 
Calloway 17.7; .64) .012) 4.9 8,439) .60) .007 2,344 819 254 13,471 12,488} .54) .007 2,549 
Campbell. 76.4) 2.76) .053) 22.4 59,064) 3.74) .050) 22,987; 3,001) 2,058 a 82,328 76,317) 3.28) .045| 3,407 
Newport 34.1] 1.23) .024) 10.4 39,573) 2.51] .034) 14,589 2,273 1,307 5,810 37,789 35,030) 1.50) .020 3,368 
Carlisle. . 6.4) .23) .004) 1.7 2,250) .14) .002 874 318 aoe: 3,569 3,308) .14) .002) 1,946 
Carroll... 8.0} .29) .006) 2.3 6,038} .38) .005) 1,417 440 232 9,569 8,870} .38) .005| 3,857 
Carter. 21.9) .79) .015) 4.6 6,219} .39| .005) 2,187| 1,258 80 10,042 9,309) .40) .005) 2,024 
Casey... 16.6) .60) .012 3.6 2,672; .17| .002 577 288 * 4,042 3,747| .16) .002 1,041 
Christian. . 39.1] 1.41) .027) 11.1 16,787; 1.06) .014) 4,810) 3,364 486 24,972 23,149) 1.00) .013) 2,085 
Hopkinsville 15.5) .56) .011 4.8 16,636) 1.05) .014 3,586 3,274 451 * 15,632 14,491) .62) .008 3,019 
Sirs bscaxeseseens 17.7| .64| .012} 5.2 12,484) .79) .011| 3,481) 1,167 RE 19,596 18,165} .78) .011) 3,493 
Clay. 20.5) .74| .014) 3.8 3,170} .20} .003 805 470 * 4,500 4,171} .18| .002} 1,098 
Clinton... 9.1} .33) .006} 2.0 2,022} .13) .002 034 167 3,209 2,975} .13) .002) 1,488 
Crittenden 10.8} .39) .008) 2. 4,211} .27| .004) 1,382 409 1 5,91 5,485) .24) .003) 1,891 
Cumberland 9.7| .35} .007} 2.1 2,476, .16) .002 280 409 * 3,555) 3,295] .14| .002) 1,569 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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OWENSBORO 


Owensboro radio listeners prefer WOMI. 
February, 1948, revealed this WOMI leadership in percent of 


listening audience: 


First city east of the Mississippi 
in percent of bank debits increase , 


Owensboro leads all cities east of the Mississippi in 
rate of bank debits increase for 1947 over 1940 and 
compares with other Kentucky cities as follows: 


A Conlan survey in 


Morning Afternoon Night Entire 
Wwomi 48.4%, 43.3%, 40.4%, 43.0% 
Owensboro ..... 320% "C" City eens es 165% | B Station 31.4% 24.7% 26.0% 26.6% 
ope a: > one as is C Station 4.2% 12.5% 12.7% 11.0% 
Sas D" City . 75% | D Station 8.4%, 6.7% 6.6% 7.0% 
Owensboro Messenger we wag. OWENSBORO INQUIRER 
MORNING ae M 4 EVENING 
H The “SM” s mark original, exclu- 
KENTUCK Y — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING 
1/1/48 JM ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES a 
CITIES THREE STORE GROUPS 1947 Net % |Qual 
Fami- (in thousands of dollars) Farm | of ty 
Total lies Gross Net Dollars | USA~ 
(in % | % | (in | Dollas | % | % timate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of 0! General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State) USA | sands)|thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands) State} USA | Family | sands) | tial | In- 
thousands) dex 
a ee 53.2) 1.92) .037| 14.7) 41,534; 2.63) .035| 10,918); 6,268) 2,024j........ 59,989 55,609) 2.39) .032| 3,783) 10,658) .034 92 
Owensboro. ...... 33.5) 1.21) .023 9.8 38,294) 2.42] .033 9,155 6,268 1,963 20,587 48,111 44,598) 1.92) .026 ae .028 | 122 
Edmonson.......... 9.7) .35} .007; 2.2 1,947) .12) .002 210 * ec acewean 3,333 3,090; .13) .002) 1,405) 1,86 -003 43 
SE 7.2; .26) .005) 1.5 1,222) .08) .001 158 137 * 2,514 2,330) .10) .001 1,553) 1,176] .002 40 
eae 15.2) .55) .011 3.3 5,344, .34) .005) 1,662 227 208) 8,583 7,956} .34) .005) 2,411 1,159} .006 55, 
Fayette... ... ‘ 83.6 3.02) -058| 24.6) 114,021) 7.22| .097| 21,758) 15,197) 5,385].......... 144,576) 134,020) 5.76) .078| 5,448) 15,103] .080 | 13% 
Lexington. ... ; 60.6) 2.19) .042) 18.4 110,486) 7.00) .094) 20,363) 15,197 5,385 138,710) 115,516 107,082) 4.60) .062 Ss re .068 | 162 
Fleming......... 12.2 -4A| -008) 3.4 5,012} .32) .004) 1,540 530 | ae 7,950 7,370) .32| .004) 2,168) 7,191} .005 63 
Floyd 47.4) 1.71) -033) 9.4 15,171) .95| .013) 5,669) 3,820 150}... 25,041 23,213) 1.00) .014, 2,469 365] .017 52 
| | 
Franklin 3.0 83! -016| 6.6 18,582) 1.18! .016) 6,543) 2,365 ere 26,583 24,642) 1.06) .014) 3,734) 5,311} .015 94 
Frankfort. . 16.1) 58} O11 4.9 17,170 1.09| 015 5,825 2,364 532 4,896 16,987 15,747} .68) .009 er -O11 | 100 
Fulton... . ; 15.0) 54) -010) 4.1 11,367} .72| .010| 3,586 849 ° 16,985 15,745) .68) .009} 3,840) 4,322) .010 | 100 
Gallatin : 3.9} .14) .003} 1.1 1,797; .11) .002 367 227 * 2,667 2,472; .11) .001 2,247; 1,584) .002 67 
| 
| 
Garrard 19.8) .39) al 2.7 4,634) .29) .004) 1,452 530 P Rewauaws 7,611 7,055; .30) .004) 2,613) 7,29: -005 63 
ER eRe: 9.4) .34| -€07) 2.6 5,087) .32) .004 1,329 409 150}. 7,805 7,235; .31) .004) 2,783) 4,63 -005 71 
Graves. . Peace 30.5) 1.10) .021 8.7 16,665) 1.05) .014) 4,426 1,651 SERRE ee! 25,208 23,368) 1.01) .014) 2,686) 6,516] .015 71 
Mayfield......... 10.0) 36) 007 3.0 13,265) .84} .011 3,027 1,576 * 8,466 13 ,436 12,455) .54) .007 i -008 | 114 
Grayson 15.8) .57) .011) . 4.1 4,815! -30} .004 805 561 ree 7,125) 6,605) .28) .004) 1,611 3,434] .005 45 
* Withheld to avoid disclosure. 


© SM, 1948. 


Before using these figures, see explanation page 19 
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retail sales of $15.0 million or 
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7 1946 Retail Sales in Excess of $100 Million 


} 1946 Retail Scales $50.0 Million to $99.9 Million 
Py 1946 Retail Sales $25.0 Million to $49.9 Million 
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MAY 10, 1948 


KENTUCK Y— (Continued) 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
. SALE ADNED. 
ESTIMATE c 
1/1/48 &D ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES . l PONTE A faa mer oe mene, yer i; a 
CITIES } & THREE STORE GROUPS| 1947 | | Net > | Qua 
Fami- | (in thousands of dollars) Farm t |i ity 
Total lies | maa Gross Net | Dollars USA } 
(in | 2g % (in Dollars ee 1 % Estimate | Dollars Dollars “g (in Po- | Mar- 
thou- lo thou- (in |_ of General | Dollars (in (in | of Per thou- ten- | ket 
sands) ciel USA sands)| thousands) ae USA | Food | Mdse. | Drug (in thousands) thousands ‘state USA Family | sands) tial | In 
| | | thousands) | dex 
Green | 10.8} .39| .008| 2.8 2,672| .17| .002| 769| 591| * 4,527| a .18| -002| 1,499 ae .003 | 38 
Greenup 21.6) .78) .015| 4.8 5,797; .37| .005) 2,554) 167 162 9,862) 9,142; .39) .005| 1,905) 1,269} .007| 47 
| | | | | 
Hancock 5.8, .21) 004) 1.5) 2.170} .14) .002 577| 167 + 3,528 3,270) .14) 002) 2,180} 2,134) .002 | 50 
Hardin 31.9) 1.15| 022} 8.8} 16,137) 1.02) .014) 3,779 954, 335} 23,596, 21,873] .94) .013) 2,486) 5,645) .015| 68 
Harlan 62.6) 2.26] .043, 13.3] 37,428) 2.37 082 8,905, 5,426 579 40,411) 37,461 1.61) .022) 2,817 376] .029| 67 
| 
Harrison 13.3) .48 aa 3.8 a -70| 009 3,236 849 289 15,541 14,406, .62) .008} 3,791, 8,796} .009 | 100 
Hart 15.2} .55| 011) 3.9 4,815) .30) 004, 1,416 561| 266 7,764) 7,197) .31 004, 1,845) 6,462] .005| 45 
Henderson 34.1) 1.23) 024) 9.7] 14,775) .94) .012| 4,521) 1,106 533 25,596) 23,727 1.02) 014, 2,446] 7,033) .015| 63 
Henderson 21.6) .78) .015| 6.6 4,70 93} .012| 4,484) + * 17,032 20,093) 18,626) .80) " 2,822 012 | 80 
| | | | | ” | 
Henry 12.2} .44) 008) 3.5 5,208} .33) .004) 1,452! 167, 162 8,764) 8,124) .35) .005 2,321; 7,906) .005| 63 
Hickman 7.2) .26} .005| 2.0} 2,944) .19) .003) 769 * | 47 4,917) 4,558) -20| .003) 2,279} 3,452} .003| 60 
Hopkins 37.1| 1.34) .026| 10.2] 19, 745| 1.25) .017| 5,633) 2,410) 509 29,541, 27,384) 1.18| .016) 2,685| 3,013] .018 | 69 
Madisonville 10.5) .38| 048 3.3] 43,260] .84| .011) 3,149) 1,652 229 5,324] 12,850) 11,912) 51) 007} 3,610 .008 | 114 
| | | 
| | | | | | 
Jackson 13.0) .47| .009) 2.6} 2,280) .14) .002) 210 30! # 2,987) 2, 769) 12 002} 1,065) 1,518} .003 | 33 
Jefferson 471.4|17.02| .328| 138.5 437 ,923|27.73) 372| 106,551) 58,754) 1.008) 810,370, 751, 285|32. 29) .438/ 5,424) 8,933] .396 | 121 
Louisville 372.5/13.45| .259| 109.5] 413,837/26.20] .352) 98,480) 58,462} 19,140] 609,701] 726,171] 673, 151/28. 93| 393) 6,147 .354 | 137 
Jassamine 11.4) .41) .008| 3.2 6,552 -41; .006} 1,907 530] 127 9,528) 8,832} .38) .005| 2,760) 7,780) .006| 75 
| | | | | | | | 
Johnson 21.6) .78| .015| 4.6 9,872} .62) .008; 2,222} 1,288) + 14,041 13,016) .56| .008) 2,830) 670} .009| 60 
Kenton 100.8) 3.64| .070) 29.6 82,278) 5.21) .070| 27,922) 5,825) 3,111 153,612! 142,396) 6.12) 083) 4,811) 2,133} .077 | 110 
Covington 67.8) 2.45 .047| 20.6) 66,974 4.24) .057| 23,323] 5,690) 2,612 2,656] 125,194) 116,053} 4.99| 068} 5,634! .061 | 130 
Knott 17.7 ™ - 3.2 1,981) *” .002/ 402| 318| * 2,861 2,652) .11| .002 829 247] .004| 33 
| 
Knox 24.4) .88) .017| 5.0 6,355) .40| .005) 2,623} 470) 80 9,013) 8,355) .36| .005| 1,671 847} .007| 41 
Larue 9.4) .34) 007, 2.6 3,360, .21| 003] 700 349) 104 4,652) 4,312.19} .003) 1,658) 3,873] .004| 57 
Laurel... 21.9) .79 - 4.7 5,893) .37 005} 1,749] 561 127 9,569 8,870} .38| .005| 1,887) 2,046] .007| 47 
| | 
Lawrence 13.6} .49| .009} 2.9 2.170 -20| .003 1.200 137) * 5,070, 4,700) .20) .003| 1,621) 1,086] .004| 44 
Lee 8.6} .31|) .006 8 2,250} .14) .002| 840 167 3,888) 3,604) .15) .002) 2,002 374] .003| 50 
Leslie. . 10.0) .36) .007} 1 7 10) 001) 245 * | + a 2,228) .10) .001) 1,311 180] .002| 2 
| | | 
Letcher 36.0) 1.30) .025| 7.1 11, 639) .74| .010| 3,481) 2,334 127 19,425 — .78, .011| 2,544 316] .014| 56 
Lewis 13.6} .49) .009} 3.3 2,567} .16| .002} 1,207 137| * 4,555 4,223.18) .002/ 1,280) 3,710) .003 | 33 
Lincoln 17.4) .63) .012) 4.1 5,842) 37) - 1,696) 667| 104 8,320) 7,713} .33| .004) 1,881) 6,663} .006| 50 
| | | | | | 
Livingston 7.8} .28) .005) 2.1 1,827} .12| .002) 367 60 + 3,458) 3,206} .14| .002} 1,527; 1,887] .003| 60 
Logan. . 21.0} .76| .015| 5.6 9,359| .59| 008 2,659, 1,228 267 13,388, 12,411) .53| 007; 2,216 6,896] .009| 60 
Lyon 8.0) .29| .006} 2.1 2,385) .15| .002| 647) 227| * 3,569) 3,308; .14) .002} 1,575 12 003 | 50 
| | | | 
McCracken 47.6) 1.72| .033| 13.6] 45,798 vad on 11,423) 6,745) 1,746 62,248, 57,703) 2.48) .034) 4,243) 2,147] .035 | 106 
Paducah 37.1] 1.34) .026] 10.9) 42,892) 2.70| 036 10,374] 6,745 * 40,674 52,973] 49,105] 2.11] .029] 4,505 .030 | 115 
McCreary 16.9) .61) .012| 3.4 4,861) .31) .004) 1,085 530| * 7,958) 7,377; .32| .004) 2,170 228] .006| 50 
McLean 10.0} .36} .007| 2.6 3,170} .20) “a 874| 197] 104 5,305 4,918) .21) .003} 1,892) 3,318] .004| 57 
Madison 29.9) 1.08) .021) 7.7] 16, 167| 1.02) .014) 3,761 1,773) 556] 24,458 22,672) .98| .013| 2,944) 10,273] .015| 71 
Magoffin 12.5} .45| .009 2.5] 1,887| -12\ .002| 927) 440) * 3,056 2,833) .12| .002) 1,133 854] .003| 33 
Marion 16.1) .58) .011| 3.7 6,642) .42) .006) 1,749 a 127 9,375) 8,691, .37| .005) 2,349! 4,979] .007| 64 
| | 
| 
Marshall 14.1) .51) .010) 3.7 4,771) .30) .004) 1,382 288) 104 6.653) 6,167| .27| .004) 1,667) 1,910} .005| 50 
Martin 9.1) .33| .006) 1.6 1,207) .08) .001| 647| . | * 2,126 1,971; .08} .001} 1,232 160} .002 | 33 
Mason 20.8) .75 .014| 5.7] 13,601) 86| 011, 4,129} 2,470) 312 22,361;  20,728| .89| .012) 3,636] 10,322) .012| 86 
Maysville 10.8) .39} .008} 3.3] 13,043) .83] “4 3,724 * | 312 * 12,701} 11,774] .51) .007} 3,568 .008 | 100 
| 
Meade 8.6} .31| .006) 2.2 2,627; 17) .002| 525| + 47 3,848) 3,567, .15| 002} 1,621) 2,607} .003| 50 
Menifee 4.4) .16| .003} 0.9 981| .06| .001) 367 * | + 1,348) 1,250} .05| .001| 1,389 673] .001 | 33 
Mercer 13.8} .50| .010) 3.8 7,352} .47| .006) 1,749 591| “ 11,236, 10,416.45) 006) 2,741) 7,548} .007 | 70 
Metcalfe 9.7| .35| .007} 2.5 1,464 a .001 20 137| + 2,126) 1,971) .08| .001 788} 1,728} .002| 29 
Monroe 13.8} .50| .010) 3.3 2,877.18} .002 489) 667 58] 4,042) 3,747, .16) .002} 1,135) 3,120} .004| 40 
Montgomery 11.9} .43) .008} 3.3 7,810} .49| .007} 2,046) 1,394 232, 11,194) 10,377, .45) .006) 3,145) 5,097] .007| 88 
| | 
Morgan 13.0 47) 009} 2.7 2,385} .15| .002 472| 197 * 4,042) 3,747; .16| 002) 1,388) 2,254] .003| 33 
Muhlenberg 31.9) 1.15) .022 7.8 14,597, .92| .012) 3,516] 1,955 185 21,389, 19,827) -85| .012; 2,542} 2,436] .014| 64 
Nelson 18.0} .65) .013) 4.5 ae “| .006 ~] 561 185 10 139) 9,399) “| 005! 2,089} 7,917] .007| 54 
Nicholas 7.5.27) .005) 2.1 3,321) .21| .003) 1,085 409 80 5,709) 5,292) .23| .003| 2,520) 4,886] .003 | 60 
Ohio 19.1) 69} .013) 5.1 5,993) .38) .005| 1,452 470) 185 8,764) 8,124) .35) 005 1,593} 3,374) .007| 54 
Oldham 11.1) .40) .008) 3.1 3,125) 20) .003 1,102) 137| * 5,333| 4,944) .21| .003| 1,595] 4,541] .004| 50 
Owen 8.0} .29) .006 - 3,925) .25) .003) 1,085) 409) 104 6,402 5,935) 26) 003} 2,580) 6,255) .004| 67 
Owsley... 4 6.9) .25! .005) 1.5 1,071! .07) .001 158 * | * 1,972! 1,828! .08! .001) 1,219) g40l .002| 4 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
392 


SALES MANAGEMENT 


i Ae 


228 88/8 7*6™™F |? 


2822 8248 


— 
- 


asses 


- 


SB2S28 £28 SSB SHES SRSES BER 


z 3\ 
=a 


LOUISVILLE 


Metropolitan Louisville's 


population exceeds 560,000! 


KENTUCKIANA* 


In 1947 Kentuckiana was 


a 214 billion dollar market! 


GCounrier-Zour ial 
LOUISVILLE TIMES 


Radio Station WHAS 
Louisville 2; Kentucky 


*KENTUCKIANA: 120 counties in Kentucky 
and 22 counties in Southern Indiang, 


Newspaper Representatives: The Branham Co. Radio Representatives: Edward Petry & Co. 
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KENTUCKY— (Continued) _ 


The “‘SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES TISING 
1/1/48 SM) ESTIMATES SALES BYD estimates CONTROLS 
COUNTIES i ak 4 a ie Be ere 
CITIES THREE STORE GROUPS| 1947 | | 
Fami- (in thousands of dollars) 
Total lies caiapee ncdineetla Gross Net 
(in % | % | (in | Dollas | % | % Estimate | Dollars | Dollars | ‘o | ‘; 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per 
sands) | State| USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands)! State} USA | Family 
thousands) 
Pendieton............ 8.9} .32| .006| 2.6] 4,105] .26| .003| 1,452] 197 i sncenven 6,833|  6,334| .27| .004| 2,436 
SRR e 42.7| 1.54 .030/ 8.3] 23,035] 1.46] .020] 3,761) 3,198] 474)... 32,944] 30,539) 1.31) .018| 3,679 
__ RRIGIERIE REIS 68.1| 2.46] .047| 13.2) 23,214 1.47| .020| 5,564) 3,274) 280)... 28,614] 26,525] 1.14] .015| 2,009 
ee: 5.8} .21| .004) 1.3 846| .05| 001] 297, Ss * fee 2,126} 1,971) .08} .001) 1,516 
Pulaski.............. 33.5| 1.21] .023] 7.8] 12,529) .79| .011| 3,061) 1,455] 370}. 18,569} 17,213] .74| .010| 2,207 
Robertson............ 3.0 .11| .002) 0. 1,207} .08} 001) 472} = * RE 2,000} 1,854) 08} .001| 2,318 
Rockcastle........... 15.5] .56| 011) 3.5] 3,167) .20| .003| 874) «= 318] 58h... 4,763, 4,415] .19| .003) 1,261 
Rowan...:........... 10.8} .39| .008} 2.4) 4,547] .29| .004| 1,679) 470} = * J.......... 6,402} 5,935] 0.26) .003| 2,473 
ROE 13.0 .47| .009 2,455] .16| .002| 316} 197 | _ een 3,431) 3,180) 0.14} 002) 1,097 
| RS 13.8) .50| .010 8,203} .52| .007| 2,345) 440] = 267].......... 13,041) 12,089] 0.52} .007/ 3,100 
I cease 17.7| .64| .012 10,476] .66| .009| 2,747] 1,228] 267).......... 16, 15,295| 0.66} .009| 3,059 
Simpson............. 10.8} .39| .008 6,355} .40| .005| 1,504) 819} 254).......... 9,098} 8,434] 0.36) .005| 2,811 
Spencer.............. 5.5] .20| .004 1,938} .12| .002} 577) 530) * 3,597, 3,334) 0.14) 002) 2,381 
I ssstrisvmiins 13.8| .50| .010 5,591] .35| .005| 1,295) 849) 127).......... 9,153} 8,485] 0.36] .005| 2,424 
_ Se 13.6| .49| .009 4,480] .28| .004] 1,540} 470) = 127).......... 7,041) 6,527] 0.28] .004) 1,813 
RPE: 10.3| .37| .007 3,049] .19| .003| 893) 394) 104).......... 5,486} 5,085] 0.22) .003) 1,956 
Trimble.............. 5.0] .18| .003 890| .06] 001} 158) = * fe 2,152} 1,995] 0.09} .001) 1,535} 1, .001 | 33 
Mac snxaccsnaaaal 18.3] .66| .013) 4. 7,849] .50| .007| 2,100} 954, 289)... 12,388) 11,484] 0.49} 007) 2,344) 5, .008 | 62 
Warren,............. 36.3| 1.31} .025] 10.0) 22,447] 1.42| .019} 5,406) 3,895,  798).......... 29,869} 27,688] 1.19] .016| 2,769) 9,657) .019| 76 
Bowling Green...... 20.8| .75| .014 21,908] 1.39] .019} 4,894 = * * 11,150] 18,489] 17,139} .74) 010} 2,720)........ .014 | 100 
Washington.......... 12.2} .44) .008 5,178] .33| .004] 1,416) 500} * |.......... 7,194] 6,669] 0.29) .004 2,223] 6,011] .005| 63 
Rs anicesiiennes 15.5| .56| .011 3,903] .25| 003} 857) 29) * |.......... 5,486} 5,085] 0.22) .003| 1,493, 2,889) .005 | 45 
Webster............ 17.4) .63| .012 8,136] .51| .007| 1,854) 697) 254.......... 12,236, 11,343) 0.49] .007) 2,315| 3,038] .008| 67 
Whitley.............. 29.6| 1.07} .020 14,507} .92| .012| 3,324) 1,683) 359).......... 20,652} 19,144] 0.82) .011/ 2,901) 1,791) .013 | 65 
ES cendudavenibcs 7.8} .28| .005 1,117} .07| 001) 9-333}, “437) Ss * 2,500}  _2,317| 0.10} 001) 1,448} 904) .002 | 40 
Woodford............ 11.4) .41| .008 6,023] .38| .005| 2,064) 227} 208).......... 9,708} 8,999] 0.39] .005| 3,000| 10,288) .006 | 75 
Total Above Cities....] 755.0|27.26| .525) 223.8] 872,316)55.24) .742| 217,025] 111,004) 31,991] 905,894] 1,269,943 1,177. 221100.08 686} 5,260)....... 671 | 128 
State Total........... 2769.6|.....|1.928| 715.0] 1,579,242 1.343] 418,923] 191,366 54,8311 1,309,729] 2,509,911' 2,326,737/.....|1.357/ 3,254] 481,276] 1.467 | 78 
KEN TUCK Y—Metropolitan County Areas 
Louisville......... 68 | 562.4|.....| .391| 164.9] 1489,762|.....| .416| 118,609 63,424 20,535] | 879,142) 814,539.....| .475|  4,940)........| 440 | 113 
TENNESSEE—Counties and Cities 
Anderson............] 39.3] 1.27| .027} 8.9 | 8,414] .46| .007| 3,108} 548, 395) 15,231] 13,990] .54| 008} 1,572 791] .o11| 41 
Bedford............. 23.8| .77| .017| 6.6 | 11,077] .60| .009| 3,108} 1,189) 368 17,274) 15,804] .61| .009| 2,395) 6,458) .011| 65 
Benton.............. 12.1} 39} .008} 3.2 | 3,344) .18) 003} 1,403] 324) ~=—-122 5,133} 4,663] .18| .003| 1,457) 1,518] .004| 50 
Bledsoe............. 8.4) .27| .006| 1.8 | 1,648 je 001} 599) Ss * 2,436} 2,332! .09| .001| 1,296} 1,728] .002| 33 
ES: 51.1| 1.65| .036] 11.9 | 20,303] 1.10] .017| 5,708} 3,150 25,009} 23,058] .89| .013/ 1,938} 3,531] .019| 53 
Maryville.......... 9.9] .32| .007| 2.8 ] 15,288 ~ 013] 2,770) = * a 10,004] 9,068} .35} .005| 3,239/........] .008 | 114 
Bradley.............. 34.7| 1.12] .024 8.6 | 13,326] .72| .011| 3,874) 1,158) 519 .....{ 18,973] 17,358] .67| .010} 2,018] 2,664] 013 | 54 
Cleveland........ 16.4) .53) .O11 4.4 11,714) .64| .010 3,108 1,158 * 2,684 13,471 12,436} .48) .007 2,826) .. .009 82 
Campbell........ 32.5] 1.05| .023} 7.0 | 11,741) .64| .010] 3,912) 1,745, 246 18,285} 16,840) .65| .010| 2,406] 1,158] .013 | 57 
Cannon........... 9.9} .32} 007) 2.4 | 1,664 09) 001) 393,155] “ -* | 3,861} 3,627} .14) .002) 1,511| 2,000) .003| 43 
Carroll... 27.6| .89| .019| 7.4 | 8,319] .45| .007/ 2,770| 1,220) 273 14,625, 13,472) .52| .008} 1,821| 5,171] .010| 53 
© SM, 1948 * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
COPYRIGHT: 
. 
. . . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 
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KNOXVILLE,NBC FOR EAST TENNESSEE 


EAST TENNESSEE'S GREATEST COVERAGE 
OO WATTS 
DAY AND NIGHT 


© KNOXVILLE 


STATION B »*” 
0.5 MV/M DAYTIME bape gg B® wie 


KNOXVILLE, TENN 


WROL 


0.5 MV/M DAYTIME 
KNOXVILLE, TENN 


Population 843,700 
No. of Families 196,100 
Total Retail Sales 411,628,000 


John Blair & Company, National Advertising Rep. 


YOU CAN REACH 
THIS GREAT MARKET 
WITH WROL: 


Total Retail Food Sls. 108,770,000 Gross Income 624,416,000 
Total Retail Mdse. Sls. 52,208,000 Net Income . 576,533,000 
Total Retail Drug Sls. ... 12,060,000 Farm Income . 89,968,000 
oe Harry Cummings, Jacksonville, Fla., Southeastern Advertising Rep. 


1948 


DAYTIME COVERAGE 


BMB 
County 1946 Radio 
Units Families 
Home City 
Nashville 83°% — 47,850 
Home County | Counties 67,540 
Davidson 85‘ 
Percentage Levels 
80% and over 11 98,290 
70%, 16 107,030 
60% ° 2¢ 128,750 
50 29 159,060 
40‘ 35 180,260 
30% 43 95,490 
25° 48 216,800 
20% 49 224,490 
10° : 60 252,610 


BMB Station 
Audience 
Families 


39,810 
57,610 


83,520 

90,130 
104,010 
120,030 
129,760 
135,120 
140,900 
142,470 
146,690 


[SEX 


Figures in counties indicate the percentuge it mAnon 
of radio families thot comprise rhe s/otioa (GRAYSON Larue UNCOLN 
audience t7 the covaty. ~~ HART TAYLOR « CASEY 
DEN A HOPRINS ) asia rn GREEN 
ta £ “BERG — a 
Met 
Fi tron \weu B CALFE RUSSELL 
~ ——~ | K Cumetr- WAYRE 
SAMh| craves | ait o un wat 
WICK. ; 
= SCOTT 
qT Cay 
LJ 
Waanuey woncan YO 
GIBSON a p 
id 
ST. 0 be 
EMOERSO Q REA) «, a 
2 
MADISON 0 fs 
ee a 
* 
SS equate 
mm CHie me. 
MAN 
McNAIRY e MARION Y HAMIL-( Ley / POLK 
TON 
atooss) co (MUR) FA 
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Map and Tabulation Based on BMB Audience Study No. |—Mar. '46 


And WSIX-FM e 


pice of ‘Tennessee's 
The Norns ie Capital City 
NASHVILLE sania TENNESSEE 


71,000 We 


97.5 MC 


WSIX gives you all three: Market, Coverage, Economy 


Bore map—Copynght Hegstrom Compeny, inc NY. Mepmoter: 


ABC AFFILIATE 
5000 WATTS 980 KC 


Represented Nationally by The Katz Agency, Inc. 
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The 
sive estimates by SALES MANAGEMENT. 


“SM” symbols mark 


original, exclu- 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
ESTIMATES TISING 

6yD 1/1/48 JM ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES l l oat ‘ Pee ore i 
CITIES THREE STORE GROUPS 1947 | Net > |Qual- 

Fami- (in thousands of dollars) Farm of ity 

Total lies : Gross Net Dollars | USA | of 
(in % (in Dollars ‘ ‘ y g Estimate | Dollars Dollars % % (in Po- | Mar- 

thou- | of of | thou- (in General Dollars (in (in of of Per thou- ten- | ket 

sands) | State) USA | sands)| thousands) suse USA Food | Mdse. | Drug (in thousands)| thousands)| State| USA | Family | sands) | tial | In- 

thousands) dex 

Carter 34.7| 1.12) .024 7.7 13,912) .75) .012 3,687 2,470) 395 19,841 18,136) -70| .011! 2,355! 1,599] .014 58 
Elizabethton 12.4 40) .009 3.0 11,422 62) .010 ) 396 * | * 11,032 10,104) .39| 006; = 3,368 -008 | 89 
Cheatham 9.0; .29) .006 2.2 2,503, .14) .002 974 . | * 4,598 4,145; .16) .002 1,884 2,491) .003 | 50 
Chester 11.2) .36) .008) 2.6 2,788; .15| .002) 1,197 355 122 5,275 4,923; .19 .003| 1,893) 2,495) .004 50, 

i ox 
Claiborne 24.8 .80) .017 5.4 4,342; .23) .004 786 246 55 8,245 7,513| -29| .004 1,391 5,291} .007| 41 
Clay 8.7; .28) .006 8 1,331, .07| .001 337 155 * 2,578 2,332) .09) -001, 1,296 1,634] .002 | 33 
Cocke 22.9| .74) .016 5.1 5.974, .32) .005 1,573 818 300 11,144 10,363) .40) .006) 2,032 4,231} .008 50) 
Coffee 27.9) .90| .019} 7.1 7,257, .39) .006| 2,545 324 300 17,606, 16,063! .62) .009| 2,262 2,784 010 | 53] 
Crockett 16.7; .54) .012 4.4 4,643) .25) .004 1,947 649 177 8,685 8,032) .31) .005 ,825 7,610} .006 | 50 
Cumberland 16.1) .52) .011 3.6 4,104 .22) .003 1,609 525 * 6,677 6,218) .24) .004 1 727) 954 .005 | 45 
Davidson 287.4) 9.28) .2C0) 79.3] 285,530/15.47) .243) 70,016) 39,952) 10,050 400 , 220 368 ,543|14.23 215) 4,647 8,484] .220 | 110 
Nashville 174.7) 5.64 121 51.4 252 ,980)13.71) .215| 56,786) 37,989 8,977 335,596 317,352 292 ,221)11.28} .170) 5,685 . .174 144 
Decatur 9.9) .32| .007 2.4 2,266; .12| .002 692 247 82) 4,729 4,404, .17  .003 1,835 1,672} .004 57 
De Kalb 12.7; .41) .009 3.1 3,186) .17| .003 936 463 * 5,281 4,929; .19) .003 1,588 3,169} .004 44 
Dickson 18.0, .58} .013) 4.6 7,401; .40 .006 2,087/ 757 204 12,119 11,141) .43| .007/ 2,422) 3,020] .008| 62 
Dyer 35.3) 1.14) .025 9.2 20,672) 1.12) .018 4,549 1,652) 654 26,993 24,872) .96) .015 2,703 9,473} .018 72 
Dyersburg 12.7 41; .009 3.7 15,566 84) .013 3,443 1,467) 450 11,164 17,896 16,581) .64) .010 4,481 O11 122 
Fayette 29.1; .94) .020) 6.8 5,404; .29 .005 1,403 572 * 10,086 9,327, .36| .005| 1,372) 8,631} .008 | 40 
| | 
Fentress 13.6) .44) .009 2.7 3,264; .18) .003 24a| 401 * 5,269 4,917) 19, -003 1,823 655} .004 44 
Franklin 24.8) .80) .017) 5.8 8,129) .44) .007; 1,741) 1,251 246) 14,423 13,213) .51) .008) 2,278) 4,441) .010 | 59 
Gibson 47.7| 1.54) .033) 12.7 17,903) .97| .015 5,447 1,853 708 24,867 22,799) .88) .013 1,795) 13,336] .018 | 55 
Giles re 27.6 -89) -019 7.0 10,664 -58| .009 2,715 1,004 _368 14,803 13,731; .53) .008 1 962 9, 424 -010 | 53 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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What’s this.... 
WSM MERCHANDISE? 


When one of our 712 million listeners asks for merchandise he is 
guided by an invisible label. The odds are he will ask for a WSM 
advertised brand... because through years of consistent listening 
he has built up a respect for the commercial messages on this 
station. To him the name on the product— whatever that product 
may be—is closely associated with this invisible label—WSM’s 


stamp of approval which our listeners use as their buying guide. 


HARRY STONE, Gen. Mgr., IRVING WAUGH, Com. Mgr. © EDWARD PETRY & CO., Nat'l Rep. 
30,000 WATTS e CLEAR CHANNEL © 650 KILOCYCLES © NBC AFFILIATE 


MAY 


10, 1948 


WSM 


NASHVILLE 
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They who WAVE “IT’* in East Tennessee 
Read The Knoxville Journal 


In the Knoxville CITY ZONE the Journal is dominant in the top and FIRST IN DAILY CIRCULATION IN 
middle “Buying Power” homes—the homes of those who make the 3) OF 35 EAST TENNESSEE COUNTIES 


wheels go-round in Knoxville affairs. 


@ In the Knoxville TRADING ZONE the Journal is first in daily 


circulation in most of the prosperous East Tennessee towns where “IT” 


(Buying Power) abounds. 


@ In rural circulation—the Journal reaches almost 10 times as many 
prosperous East Tennessee farm families as its competitor. 


@ And in Tennessee circulation—yes, the Journal is second—by 1.1%, 
. « + but 90.7% of the Journal's total daily circulation goes entirely 


into Tennessee homes, thus assuring concentration in the Knoxville 
market at lower rate! 


ADVERTISE TO TOP BUYING POWER™ IN EAST TENNESSEE IN 


The Knoxville Fournal 


REPRESENTED NATIONALLY BY LORENZEN & THOMPSON, Inc. 


T EN NE S S E ce (Continued ) ; . : 7! The ‘‘SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 a 1 EFFECTIVE BUYING INCOME—1947 see 

ADVER- 

ESTIMATES TISING 

VV/48 xD ESTIMATES SALES SM ESTIMATES CONTROLS 

COUNTIES —— a a os | Patra 

CITIES THREE STORE GROUPS 1947 Net % |Qual- 

Fami- (in thousands of dollars) Farm of ity 

Total lies we : peoige iit? Gross Net Dollars | USA | of 

(in So | % | (in | Dollas | % | % mate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- | ten- | ket 

sands) | State} USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands) State} USA| Family | sands) | tial | In- 

thousands) dex 

Grainger.............] 12.4 ~ 2,313| .13| 002) 486] * * | as dcbtsial 4,004] 3,627] .14| .002| 1,295] 3,689] .003| 33 
Ee 39.0 14,357|  .78) .012; 3,744) 1,606 i aininscas 20,316 18,654) .72) .011) 2,050) 13,180] .015 | 56 
Greeneville ; 7.4 11,299) .61| .010 2,190 * * 6,400 5,959] .23) .003 5 ee 005 | 100 
Grundy 11.5 2,139) .12| .002 336 278 °F. ; 4,158 3,886} .15) .002} 1,554 703} .003 | 38 
Hambien....... 19.2 10,632) .58| .009) 2,564) 1,406 RS 15,196 13,990) .54) .008) 2,915) 3,994] .009| 69 
Hamilton. . ; 197.0 188,815|10.23) .161) 42,187) 24,683) 5,384]........ -| 283,704)  261,238/10.08) .152) 4,957) 1,624) .152 | 111 
Chattanooga.......] 135.7 175,220) 9.49) .149) 36,674) 24,589 5,147 183,095} 230,077 211,857) 8.18) .124 2 eee 125 | 133 
Hancock... . ‘ 10.8 1,140) .06) .001 093 155 oe ee 3,576 3,368} .13) .002} 1,464) 2,995) .003 | 38 
Hardeman. .... 23.8 6,021; .33) .005) 1,947 711 204 watate 9,600 8,809) .34) .005| 1,545) 5,161} .007)| 41 
Hardin. . eee - 14.9 3,660} .20) .003 1,197 401 * meee 6,808 6,218 24) .004 1,777 2,710} .005 50 
Hawkins wd 29.7 6,607, .36| .006 2,564 401 177}... a 12,143 11,141} .43) .007 1,683 6,157] .010 48 
Haywood. . ; 26.6 8,065) .44) .007) 2,620) 1,142 ARR 15,255 13,990) .54) .008} 2,120) 9,683] .010| 56 
Henderson as 17.6 5,230} .28) .004) 1,498 788 Mw tidecoan 9,897 9,068; .35| .005| 2,159) 4,563] .006 | 50 
Henry i 26.3 11,235) .61) .010 3,295 1,220 18,605 17,099) .66) .010 2,342) 4,532) .012 67 
Hickman ; 13.0 2,805) .15) .002 786 309 4,729 4,404) .17) .003} 1,498) 2,175) .004| 44 
Houston 5.9 1,331} .07| .001 299 108 2,317 2,073; .08) .001 1,382 637} .002 50 
Humphreys ‘ F 10.8 3,423) .19| .003 1,197 247 6,273 5,700; .22| .003 2,280 2,056} .004 50 
Jackson. . . vane 13.0 2,694) .15) .002 543 540 4,431 4,145) .16| .002) 1,429} 3,042) .003 | 33 
BI, c-cccsuevess 18.6 4,611} .25) .004) 1,254 602 7,117 6,477) .25| .004, 1,472) 3,992) .006| 46 
Johnson. ... . ; 12.1 1,917) .10) .002 299 * 4,063 3,627) .14| .002} 1,395) 4,680} .003 | 38 
ee , 219.6 200 ,627/10.87| .171| 54,250) 24,597 292,977; 269,776|10.41| .157) 4,852) 5,565] .160 | 105 
Knoxville - 140.3 187 ,787|10.57| .160| 44,926) 24,280 234,674 216,090] 8.34) .126 ae | .130 | 134 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanaton page 18 
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$2,614,000 


“THE BEST DAM MARKET" 


ADDS UP TO 
Based on 19148 S. M. Figures 


NUMBER OF COUNTIES (20 Tenn., 5 Ky., 2 Va.) : 27 


POPULATION ... ae _ ......... 977,600 
NUMBER OFFAMILIES...._._...... 223,100 
TOTAL RETAIL SALES .__... er _......$467,754,000 


RETAIL FOOD SALES . .... 125,787,000 


RETAIL GENERAL MERCHANDISE SALES 60,949,000 
RETAIL DRUG SALES .. 13,136,000 


EFFECTIVE BUYING INCOME 


GROSS DOLLARS ee $694,319,000 


NET DOLLARS .. 639,369,000 


GROSS FARM DOLLARS .... 79,077,000 


NT. 

S The Knoxville News-Sentinel in conjunction with 

Be the University of Tennessee has been conducting a 

ly 

£ continuous consumer panel study for the past twenty 

et 

~ oe months. The study includes food, drug and clothing 

- h classifications. Write, Advertising Director, Knox- ‘OCKE COUNTY $5,97: 
of ville News-Sentinel, for further information. Also 
available without charge, 1948 grocery distribution 

~ check of Knoxville. 

38 

4 ° ; ] 
o | The Knoxville News-Sentine 
48 ; Knoxville, Tennessee 

a Represented Nationally By Scripps-Howard National Adv Dept. 
67 } 
44 

50 

o ff 

33 

46 

38 

105 

cs 

ge 18i 
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WDOD was first in Chatta- 
nooga and is still the leader 
by all odds. BMB figures 
prove its dominance in this 
. market. BMB figures 
show rly reach- 
105,930 audience 
forty-five counties, 
iGytime; and 76,300 in 
a e-tour counties at Ms 


Merging the corners of three 
great states the Chattanooga 
market is the hub of a teem- 
ing industrial area which 


a. population of over a— 
million and il sales. of 
over half a 


The “‘SM” symbols mark original, exclu- 
T E N N E Ss SE E E — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES ws TISING 
TIMAT 

V/1/48 JM ESTIMATES SALES CYD ESTIMATES CONTROLS 

COUNTIES aa ihe = ae ee aie ——— f wimnheeatedeat 
CITIES THREE STORE GROUPS 1947 Net % |Qual- 

Fami- a thousands of dollars) Farm of ity 

Total lies . ar eteat Sr Gross Net Dollars | USA 

(in | % | So | (in | Dollars | % | % ; timate | Dollars | Dollars | © | “% (in Po- | Mar- 

thou- | of of | thou- (in of | of General Dollars (in (in of of Per thou- | ten- | ket 

sands) | State| USA | sands)| thousands)| State| USA.| Food | Mdse. | Drug (in thousands)| thousands) State} USA| Family | sands) | tial | In- 

thousands) dex 

Lake 12. 5 .40| .009! 3.6] 4,500| .24| .004| 1,760| 185, 1 8,091 7,513| .29| .004| 2,087| 6,865] .005 | 56 
Lauderdale 25.4; .82| .018 6.6 10,031) .54) .009 2,902 1,358 422 16,763 15,545; .60) .009 2,355 8,836) .011 61 
Lawrence 27. 9 -90) .019 6.4 10,158) .55) .009 1,928 973 300 15,789 14,512) .56) .008 2,267 5,33 -O11 58 
Lewis 5.3} .17| 004) 1.2 1,902} .10) .002 450 155 * 3,493 3,109) .12) .002) 2,591 376} .002| 50 
Lincoln 26.3} .85| .018 6.6 10,427) .56) .009 2,471 927 395 17,666 16,322} .63) .010 2,473 9,447) .011 61 
Loudon 23.5) -76| .016 5.5 7,733) .42| .007 2,583 942 300 15,623 14,506; .56) .008 2,638 2,24 .009 56 
McMinn 29.4) .95) .020) 7.2 13,627] .74) .012| 3,838) 1,714 450 21,255 19,431; .75) .011) 2,699) 3,970) .013 | 65 
McNairy 17.6] .57| .012) 4.2 4,658} .25) .004) 1,403 355 82 8,851 8,032} .31) .005| 1,912) 3,669} .006| 50 
Macon 13.3) .43) .009 3.4 2,678; .15) .002 486 216 * 4,491 4,145) .16) .002 1,219 3,941] .003 33 
Madison 58.9) 1.90) .041| 16.2 38,391) 2.08) .033) 8,966) 5,837) 1,063 59,375 54,666) 2.11) .032) 3,374) 8,321] .034 | 83 
Jackson 35.6) 1.15) .025) 10.8 35,435) 1.92] .030 7,618 5,837 981 20,915) 39,425 36,271) 1.40) .021 rf .024 96 
Marion 20.1; .65) .014 4.5 6,576; .36) .006 1,909 278 | 11,061 10,104; .39) .006 2,245 1,208} .008 57 
Marshall... | 47.0) .55| .012} 4.6 — 8,225] .45| .007| 2,246) 1,219) 300 _...| 13,984] 12,954) .50} .008] 2,816} 6,189] .009| 75 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


Now you can get the new— 


“Current List of 
Selected Information Sources" 


An up-to-date list giving sources of the latest data on 186 
different subjects and industries listed alphabetically. Re- 
printed from the April 15 and May 1 issues of SALES MAn- 
AGEMENT. Price 25c each. Write our Readers’ Service 
Bureau. 


SALES MANAGEMENT, 386 Fourth Ave., New York 16, N. Y. 
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Dont look now 
but our “plants” are showin 


Eighty-seven new industries in 1946, eighty-one in 1947, giving 
Memphis a total of more than 700 manufacturing establishments 
and a total of more than 1,600 in the Memphis trade area! 


This means peak employment, in Memphis alone, of more than 
40,000 industrial wage earners, a 34% increase over 1940; this means 
a peak buying power of over two billion dollars in the Memphis 


trade area. 


Memphis - hb of a two billion dollar market ! 


Retail Sales $1,387,977,000.00 

Effective Buying Income $2,478, 196,000.00* 
* 1947 Survey of Buying 
Power — Sales Management 


WMC - Memphis’ leading station since 1923 


NBC outlet for 684,460 Memphis and Mid-South families 
5000 watts at 790 on the dial for clear reception. First 
with AM—First with FM—WNow planning for Television. 


The station most people listen to most in Memphis is 


WMCT © WMC with television coming soon! 


MEMPHIS 


National Representatives — The Branham Company 


WMCR © = The first FM station in the Mid-South. 


* Owned and operated by The Commercial Appeal. 
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Don’t overlook this 


PROFITABLE Slice of TENNESSEE 


RADIO 
STATION 


The Johnson City market is located far 


enough away from any large city to be 
uninfluenced by other media. Yet it 
offers $76,970,000 buying power in the 
3 main counties alone of the total area 
dominated by the Press-Chronicle and 
Station WETB (an excellent test mar- 


ket). Buying power is much greater for 


the total ABC retail trading zone cover- 
age of 25 towns — 7 counties. WETB 
and Press-Chronicle influence goes even 
farther, into Virginia and North Caro- 
lina, with aé_ total EBI of over 
$200,000,000! ABC circulation, M&E— 
16,349; Sun — 17,999. WETB — 1000 
watts, day. 


COMPLETE DOMINATION 


137,255 City and Retail Trading Zone population in this 


WETB 


see eS 


HELEN ‘woop 


rich, secluded market. 


& COLTON 


TENN ESSEE— (Continued) _ 


COUNTIES 
CITIES 


Columbia... . 
ee 
Monroe.... , 
Montgomery. . 

Clarksville. .... 
Moore... 
Morgan. 

Obion 


Overton 
Perry 


© SM, 1348. 
402 


Johnson~City, Tennessee 


JOHNSON CITY" PRESS-CHRONICLE 


The “SM” 


symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1947 


POPULATION RETAIL SALES—1947 WHOLE- 
SALE 
ESTIMATES 
SALE 1/48 yD ESTIMATES SALES 
| THREE STORE GROUPS 1947 
Fami- (in thousands of dollars) 
Total | lies “ 

(in “% | % | (in | Dollas | % Estimate 
thou- | of | of | thou- (in of of General Dollars 
sands) | State) USA | sands)| thousands)| State| USA| Food Mdse. Drug (in 

| thousands) 
44.3) 1.43| .031| 11.8 23,809| 1.29! .020/ 6,402! 2,579 790 ‘ 
14.6) .47) .010 4.5 17,714 96) .O15 3,781 2,101 * 8,394 
5.6} .18| .004) 1.3 570| .03 132 * 
24.2) .78| .017) 5.4 5,847, .32| .005) 1,554 433 246 
36.9) 1.19} .026) 9.6 15,989; .87) .014) 4,549) 3,150 681 
15.8 51) .O11 4.7 13,814 75| .012 3,108 * . 22,485 
| | 
| | | 
3.7) .12; .003) 0.9 492; .03 38 93 * 
14.2| -46| .010} 3.1 2,614) .14) .002 786 * 55 
29.4) -95 ean 8.1 14,832) .80) .013; 5,110 1,761 450 
| | | | | 
16.7; .54) .012) 3.6 3,186; .17| .003 824 170 95}... 
6.8} .22) .005) 1.5 1,759; .10) .001 673 170) 


CYD ESTIMATES 

| Net 

Farm 

Gross Net Dollars 

Dollars Dollars ms % (in 
(in (in of of Per thou- 
th ds)| th ds)| State} USA | Family | sands) 
32,642}  30,053| 1.16| .018 2, 547| 10,694 
17,431) 16,063 .62) .009 3,570 uel 
1,414) 1,289, .05) .001 995) 1,062 
9,766 9,068} .35| .005| 1,679) 3,562 
26,102} 24,095, .93) .014, 2,510) 6,492 
18 ,036| 16,581) .64) .010 wi eens 
1,425 1,301, .05) .001) 1,439) 1,755 
4,361 3,886, .15) .002) 1,254) 594 
23,856, 22,022) .85| .013| | 2,719| 10,567 
5,299 4,923) .19) .003, 1,368) 1,319 
2,982 2,850 .11| .002) 1,900) 1,350 


SALES- 
ADVER- 
TISING 
CONTROLS 
ag 
% Qual- 
of ity 
USA of 
Po- | Mar- 
ten- | ket 
tial In- 
dex 
.021 68 
O11 110 
.001 235 
.007 41 
.016 62 
oll 100 
.001 33 
.004 40 
.014 70 
.005 | 42 
.002 | 40 


* Withheld to avoid disclosure. 


— 


Before using these figures, see expla ration page 19. 
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SHELBY FAYETTE 


F niiatin” 


OBION 


WEAKLEY 


HENRY 


ad 
406, 


ARDEMA’ 


) STEWART | MONTCOME 


RY 


1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


. 1946 Retail Sales in Excess of $100 Million 


1 1946 Retail Sales $50.0 Million to $99.9 Million 


CHATTANOOGA 


Cities shown are those having 


retail sales of $15.0 million or 


more in 1946 


SULLIVAN 


JKingsport 


TENNESSEE 


Sales MANAGEMENT 


TENNESSEE— (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME— 1947 SALES- 
ESTIMATES vain TISING 
MA TISIN 

CD 1/1/48 SM ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES amet ts i ini t- | ATTN ies yey 7 [ ie?) oe ov 
CITIES | | | THREE STORE GROUPS 1947 | } Net % |Qual- 

| Fami- (in thousands of dollars) Farm of | ity 

Total | | lies ie al al Gross | Net | Dollars | USA | of 
(a | % 1 Si (in | Dollars | % | % | Estimate | Dollars | Dollars | % c% (in Po- | Mar- 

thou- | of of | thou- (in of of —_ ‘ Dollars (in | (in of | of Per thou- ten- ket 

sands) | State} USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands) State| USA | Family | sands) tial In- 

housands) dex 

Pickett 5.3) .17| .004) 1.1 888! .05| .001 187/ * | 1,558 1,554] .06| .001/ 1,413 _ 002 | 50 
Polk 14.9 48; .010 3.2 6,464 .35) .005 974 1,761 122 8,626 8,032) .31) .005 2,510 718] .006| 60 
Putnam 23.5) .76) .016 z 8,621| .47| .007/, 2,339| 1,220 17 14,221) 13, 213| 51) .008 2,402) 2,375 -009 | 53 
Rhea 15.2) .49) .011! 3.6 6,513) .35 .006 1,741 572 218 10,657 9,845) .38) .005 2,735 1,114 -097 | 64 

} 
| | 
Roane 33.8) 1.09) .024 7.7 9,682' .52| .008 2,583 1,189 49) 16,467 15, 286) 59) .009 1,985) 1,331} .012 | 50 
Robertson 24.5; .79) .017 6.2 10,220, .55 .009 3.744 1,251 559 17,274 15,804) -61) .009 2,549} 10,083} .011 65 
Rutherford 41.8 1.35) .029) 11.2 19,564; 1.06) .017| 4,717 1,930 532 27 123) 24,872) .95) .015 2,221; 9,412) .018 62 
Murfreesboro 12.7; .41| .009 3.8 15,906) .86) .013 2,919 * 532 8,809 16,328 15,027 58} .009 3,954 O10 | 111 
} 
Scott 16.1); .52) .011 3.4 4,120! .22) .004 824 711 6,545 5,959 .23) .003 1,753| 400} .095 , 45 
Sequatchie 5.0) .16) .003 1.1 919 °.05 .001 580 123 1,414 1,295; .05| .001 1,177 437] .001 33 
Sevier 23.5, .76) .016 5.1 6,085) .33, .005 1,310 649 * 9,79) 9,038) .35| .005 1,778 4,199} .007 | 44 
Shelby 415.4|13.41) .289 122.0 446,10624.17 .379 88,100) 130,248) 14,382 704 650) 648,958 25.05): .378 5,319} 13,379) .35) | 125 
Memphis 333.0)10.75; .232) 97.8 433 ,615/23.49) .369) 82,862) 130,114 14,086} 1,142,327 618,416) 569,195)21.97| .332 5,820 .323 | 139 
Smith. . 13.9) .45 .010 3.6 4,849| .26) .004 785 494) 150 7,876) 7,254; .28) .004 2,015) 5,948} .005 50 
Stewart 10.2; .33) .007 2.4 2,155; .12) .002 730 * 4,158 3,835) .15) .002 1,619 1,692} .003 43 
Sullivan 85.2) 2.75) .059' 20.4 53.156; 2.88) .045| 11,998; 11,273 1,458 65,003 59,848) 2.31) .035 2,934 5,372] .043 | 73 
tBristol 19.8 64) .014 5.3 18,870, 1.02, .016 3,838 * 559 14,819 16,251 15,027 .58) .099 2,835 O12 85 
Kingsport 19.5 63) .014 4.8 29,448) 1.60) .025 5,296 5,512 763 15,991 14,767 57) .009 3,076 .015 | 107 
Sumner 32.2) 1.04 .022) 8.1 9,619 .52) .008 3,220 942 368| 16,574 15,283) .59) .009 =1,887, 9,740} .011 | 59 
Tipton 29.1; .94) .020 7.4 9,650; .52 .008 3,220 1,220 327 15,635 14,509) .55) .008 1,951) 10,487] .010 | 50 
Trousdale 5.9, .19) .004 1.5 1,759 .10, .001 675 324 * 3,458 3,109 12) 092 2,073 2,684) .002 5) 
Unicoi 14.4) .46) .010 3.1 4,453) .24) .004 1,011 155 * 8,447 7,772; .30) .005) 2,597 837) .005 | 60 
Union 8.7, .28) .006 1.9 1,236, .07) .001 543 123 2,316 2,073; .08 .001 1,091 1,621} .002 | 33 
Van Buren 3.7; .12, .003 0.8 332) .02 38 * 761 777; .03) .001 971) 266} .001 | 33 
Warren 18.9, .61) .013 4.8 7,337, .40 .005 2,021 510) 150 11,859 10,881 42) 006 2,267 2,876} .007 | 54 
Washington 55.1) 1.78 .038 13.2 40,975) 2.22) .035, 8,498) 7,365 981 48 ,682 44,821) 1.73) .026| 3,395) 7,186) .031 82 
Johnson City 28.8! .93) .020) 7.3 36,550) 1.98! .031 7,226 * * 21,700 27 846 25,649) 99) .015) 3,514 021 | 105 
Wayne 12.7, .41) .009! 2.9 2,488.13) .002 637 216 55 4,265 3,885, .15| 002 1,340) 1,485) .003 33 
Weakley 25.7) .83) .018 7.3 10,537, .57) .009 4,080 1,189 422) 17,095 15,804 .61| .099 2,165 8,457] .011 | 61 
White 15.2) .49 .011 3.6 3,803) .21) .003 917 355 177] 6,974 6.4’7, .25) .004 1,793) 2,551) .005 45 
' | i 
| | j | 
Williamson 24.2) .78| .017) 6.1 8,510, .46) .007/ 2,864 788 300 14,447 13,213' .51, .008! 2,166; 9,246) .010 59 
Wilson 25.1; .81; .017, 6.9 8,922, .48 .008) 2,770 818 327, 13 ,996 12,954, .50) .008 1,877) 7,920 010 | 59 
Total Above Cities. . 989.3 31.94) .688| 281.2] 1 282,628 69.49'1.091 268,941) 233,047 38,176] 1,949,687] 1,610,350) 1,482,895/57.24) .865 5,273| ay .897 | 130 
State Total. . 3,097.4 2.154) 791.4] 1,845,698 1.570) 452,646) 310,665) 59,376) 2.210.690] 2,813,617 2,590,897) 1.5111 3,274) 417,812] 1.657 | 77 
Loan also Bristol, Va. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
. 1948. 
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Tomorrow's Market is Here Today 


It's the Nashville Market of 
Cheap TVA elec- 36 MiddleTennessee counties 


tricity and natural 


s, plus abundant 1946 1947 
otine hewn tuber eS 365,900,000 515,467,000 
HP Prager I 84,080,000 133,174,000 
continues To at- General Merchandise Sales ........ 51,288,000 64,954,000 
tract new indus- Drug Sales .............cccceeeees 15,698,000 17,137,000 
try. Groes Income ..................+- 667,653,000 776,621,000 


EFFECTIVE BUYING INCOME PER FAMILY (NASHVILLE) $4,647 


NASHVILLE CiTY ZONE POPULATION 


266,505 The most economical way to most EFFECTIVELY sell Nash- 
ville and Middle Tennessee is through the mass coverage 
aientab Soon ‘8. 4 3 FULTON of Nashville's two great newspapers. 
, 


Nashville Banner The Nashville Tennessean 
Luening Morning + Sunday 


NEWSPAPER PRINTING CORPORATION, AGENT 
Represented by The Branham Company 


NASHVILLE...THE MONEY TOWN OF THE SOUTH 


T E N N E S SE E— Metropolitan County Areas The SM symbols mark origina, exclu 


sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES. 

AL ADVER- 

ESTIMATES TISING 

GYD 1/1/48 ESTIMATES SALES JM ESTIMATES CONTROLS 

METROPOLITAN ————_—— 

COUNTY AREAS THREE STORE GROUPS| 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 

Total lies Be hatie ee eit ais Gress Net Dollars | USA of 
(in % % (in Dollars / % Estimate | Dollars — ‘ (in Po- | Mar- 

thou- | of of | thou- (in of General Dollars (in thou- ten- | ket 

sands) | State! USA | sands)| thousands) ened USA| Food | Mdse. | Drug (in thousands) sl eewennded oes USA Family sands) | tial | In- 

thousands) dex 

Chattanooga 23 | 227.8|.....| .158| 60.0] 198,512|..| .169| 46,918] 25,406] 5,890). ~ 304,939] 280,588]. .| .163| 4,676 164 | 104 
Knoxville 62] 219. 6) | .153} 55.61 200,627 | 171) 54,250| 24,597, 6,279 292,977, 269,776) | .157) 4,852) -160 | 105 
Memphis 72] 415. 4 | .289) 122.0} 446,106) | .379| 88,100) 130,248) 14,382 704,650| 648,968) | .378) 5,319) .360 | 125 
Nashville... 78 | 287.4|....| .200| 79.3] 285,530] | .243| 70,016| 39,952) 10,050 400,220| 368,543|..._| .215| 4,647 .220 | 110 


os SM, 1948. : os Before using these | figures, see explanation page 19 


WKDA Nashville...Consistently Your “BEST BUY” 


Annual Report: 12 months averages, based on monthly “Hooper Station Lis- 
tening Indices”, Jan. 1947,-Dec. 1947, Inclusive 


Time Sets-In-Use WKDA B Cc D 
pase Fam Ae 23.9 24.9 31.9 21.6 21.3 


COMPARE THE RATINGS—COMPARE THE RATES! 


BUY WKDA, Nashville, Tenn. MUSIC - NEWS - SPORTS 


SALES MANAGEMENT 


— 


i ee 
~ 


REX [5 ALL HAPT UP! 


Old King Cotton is a radiant regent since Queen 


Industry gave him such a vigorous nod, and the 


This month 
the 14th annual 
Cotton Carnival 
is being celebrated 
in Memphis. 
King Cotton is host 
to thousands of visitors 
to the Nation's Party 


realm is ‘richer than ever before with these versatile 
monarchs sharing the throne. Together, they rep- 
resent 2 new dynasty in Dixie, industrial frontier of 


the Nation. The advertising columns of Memphis’ 


in the two great newspapers offer the most direct route to 


Land of Cotton. 


the coffers of a billion and one-half dollar kingdom. 


Use BOTH and make an optional daily combina- 


tion rate savings of 13c per line! 


THE 


— COMMERCIAL APPEAL 


C4%4 


MEMPHIS 
PRESS-sCIMITAR 


SPs 


MAY 


10, 


1948 


405 


—— 


i. 


MISSISSIPPI 


pe SHINCTO 


ADAM: 


— 


WILKINSON TO AMITE 
| 


0€ SOTO MARSHALL BENTON TW?PAH | ALCORN 
a ~ 
UNION 
PANOLA LAFAYETTE 
Oa | TTAWAMEA 
HOMA \ 
AN 
PON TOTOC 
— ya. OBUSHA AL 
BOLIVA 
——— 
TALLAHATCHIE CRCASAW MONROE q 
——4 
»UN 
FLOWER 


i — 
pt GRENADA 


LEFLORE 7 f 
= 


m ioe ad 
HOC TAW 
- | + 


TON TONES 


WinG 


PEARL 
RIVER 


EFF FF DAVIS 
oui a eC) wag CREE 
ae oe [MARION Q es aC 
PIKE WAL oq 
THALL 


} 


p mT 1S inten 
WINSTON | NOKUBEE 


2 
——T OKTIBBEHA 


Sales MANAGEMENT 


Cities shown cre those having 
retail sales of $15.0 million or 


more in 1946 


1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


MISSISSI 


COUNTIES 
CITIES 


Adams 
Natchez 

Alcorn 

Amite 


Attala 
Benton 
Bolivar 


Calhoun 
Carroll 
Chickasaw 


Chceiaw 
Claiborne 
Clerxe 


Clay 
© SM, 1948 


406 


PPI 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ate . SALE ABNER. 
MATES TISIN 
1/1/48 yD ESTIMATES SALES ESTIMATES CONTROLS 
| — | acta aes _ 
| THREE STORE GROUPS| 1947 | | Net | © | Qual- 
Fami- in thousands of dollars) | | | | Farm of ity 
Total | lies Gross | Net | Dollars | USA | of 
(in ; , in Dollars % Estimate | Dollars Dollars | % | % | (in Po- | Mar- 
thou- | of of | thou- (in of of Seneral Dollars (in (in | of | of Per thou- ten- | ket 
sands) | State) USA | sands)|thousands) State| USA Food | fAdse. | Drug (in thousands) | thousands) State USA | Family | sands tial In- 
thousands | | | dex 
34.8] 1.66] .024] 10.5] 19,964] 1.98] .017| 5,858 2,727] —754).......... 26, .715| 25,246] 1.90) 015] 2,404] 1,187] .017 | 71 
23.1] 1.10} .016| 7.5] 19,145] 1.90] .016) 5,291) 2,727] 754 14,918] 19,555 18,480] 1.39 o11| | ee 014 | 88 
24.1) 1.15) .017) 6.1 15,715) 1.56, .013) 3,683) 2,360 422 : 17,111| 16,170, 1.22) .009 2,651, 2,528] .012| 71 
17.4) .83) .012) 4.2 3,915) .39) .003) 1,430 329 


11. : 

11.3) -54) 
18 7 
17.2) | 


-018 
-006 
043 


-013 


-013 


11,669 3,253 
1,174) .12| .001 392 * | 
28,942) 2.87) .025, 11,168) ait 
| J | 

4,978 .49) .004 686} 475 
3,467) .34) 003 1,117 257| 
5,814, .58, .005 2.067 787 
} 

2.927) 
4,939) .49) .004) 1,155) 475) 
5,741 .57| .005| 1,509 970 
7,829, .78| .007} 2,312} 970 


The “SM” symbols mark original, exclu- 
sive ) estimates Li SALES MANAGEMENT. 


5,163 4,879, .37| .003) 1,162; 2,511) .005 | 42 


: 15,155 14,322 2,348 3,286 
‘ iva aos 2,286) 2,160; .16) .001, 1,137, 1,760} .002 33 


oe 41,055, 38,727, 2.92| .023| 2,204 18,746] .028| 65 
| ; | | 
Es icieiics 7,462, 7,052} .53| .004) 1,640, 2,968] .006 | 46 
, aes 5,336) 5,043| .38 003] 1,327) 3,112) .005 | 45 
_ RNS 9,406} 8,889) .67| .005| 1,932) 3,422] .007| 54 


aE AST ep . 31) .002) 
“% ween 7,221 6,824) .51| .004| 2,133) 1,766] .005 | 63 
204)... 9,625, 9,096.68] .005) 2,115] 1,072] .007 | 54 
a oer | | 
~ oe — 9,921 .75| .006 2,157, 2,409) .o07| 58 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


exclu- 
ENT. 


stint enemas 


The I, exclu- 
sive estimates by SALES MANAGEMENT. 


“SM” symbols mark origina’ 


POPULATION RETAIL SALES—1947 we EFFECTIVE BUYING INCOME—1947 SALES- 
AL ADVER- 
ESTIMATES ISING 
SM 1/1/48 yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES | | l a 
CITIES | | THREE STORE GROUPS 1947 Net % 
Fami- | (in thousands of dollars) Farm of i 
Total | |. | ties Jae a Gross Net Dollars | USA | 0 
(in oe oe (in | Dollars 0 “@ | Estimate | Dollars | Dollars % % (in Po- | Mar- 
thou- | of of | thou- (in General Dollars (in (in Per thou- | ten- | ket 
sands) | State} USA | sands) thousands) te USA Food Mdse. | Drug (in thousands)| thousands) | Sol USA Family | sands) | tial | In- 
thousands) dex 
Coahoma 50. 8 2. 42 035° 15.3 26,414; 2.62) .022 ~ 6,721 3,073 754 42,522! 40,290) 3.03) .024) 2,631| 14,608 -026| 74 
Clarksdale 17.6) .84) .012 5.5 20,365) 2.02) .017 3,762 2,580 612 46,727 19,810} 18,721] 1.41} .011] 3,404 ary .013 108 
Copiah 29.0, 1.38) .020 7.3 13,571, 1.34) .011 3,194 1,848 393, 18,248 17,245) 1.30) .010 2,362} 4,136] .012 60 
| | 
| | 
Covington 15.5 74, .011 3.5 4,995) -50| -004, 1,176 1,225 173 8,957) 8,464, .64 -005) 2,418; 2,044) .006 55 
De Soto 24.6, 1.17 .017; 6.3 6,748.67; .006, 1,392 292 * 10,360) 9,790) .74) .006| 1,554) 7,714] .008| 47 
Forrest 64.2) 3.06) .045| 17.1 33,076) 3.28) .028; 7,191; 4,775 943 ; 44,068 41,651| 3.14 .024) 2,440) = -029 | 64 
Hattiesburg 37.2) 1.77} .026|) 12.0 31,191} 3.09) .027 6,095 4,775 786 25,198 33,172 31,410) 2.36) .018) 2,618) i 022 85 
Franklin 9.9} .47,| .007, 2.5 3,095 .31| .003 705 110 5,795 5,476, .41 003! “al 851} .004 57 
George 8.6) .41| .006 2.0 3,579, .35) .003 980 512 173}. 4,938) 4,695, .35| .003) 2,348) 827; .004 67 
Greene 8.0; .38) .006' 1.7 2,592, .26) .002 920 * 173 4,958 4,695) .35| .003) 2,762! 374) +.003 50 
Grenada 19.7; .94 .014 4.8 9,023; .89) .008) 1,940 713 313 11,498) 10,856; .82 008. 2,264; 1,984) .008 | 57 
Hancock 10.7; .51) .007| 2.7 4,548 .45) .004) 2,175 347 251 6,255 5,911) .44) .003) 2,189) 827; .004 57 
Harrison 69.3) 3.30' .048 19.0 49,413) 4.90, .042) 10,973 4,684 | 1,460 59,394) 56,124) 4.23 033) 2,958| 872] .039/| 81 
Gulfport 18.9 90, .013 5.4 26,831) 2.66) .023 4,447 2,360 786 14,148 23,314 22,032) 1 66) 013| 4,080) ; 016 123 
Biloxi 35.9) 1.71) .025) 10.0 21,346) 2.12) .018) 3,840) 2,287 581 8,195 30,094 28,439] 2.14) .017| 2,844) 019} 76 
= | | | | 
Hinds 117.6) 5.60) .082; 31.3] 116,069)11.51) .099) 23,253) 18,382 | 4,438] 164, 811| 155, 745)11.73) -091; 4,979) 6,243] -092 | 112 
Jackson 72.8) 3.47) .051; 20.2 105,739\10.48) .090) 18,372) 17,970 4,089 121,420 121,835) 115,074| 8.66) 067| 5,007) , 071 139 
Holmes 35.7) 1.70) .025) 9.2 14,595) 1.45) .012; 3,527) 2,269 487 21,491) 20,309) 1 1.53) .012| 2,208) 6,471] .015| 60 
Humphreys 24.6; 1.17) .017) 6.5 8,705; .86| .007| 3,429 549 361 12,051) 11, 388 .86| .007} 1,752) 7,586) .009| 53 
| | 
Issaquena 5.2) .25) .004) 1.5 1,026 .10) .001 312 * * 1,997) 1,887, .14) .001) 1,258} 2,049] .002| 50 
Itawamba 16.2) .77) .011| 3.7 2,592) .26) .002 941 292 * 5,065) 4,786) .36| .003! 1,294) 2,470} .004| 36 
Jackson 38.6) 1.84) .027) 10.3 10,756; 1.07, .009} 3,782) 292 425) 13,327) 12,594) .95) 007 1,223 604, .012| 44 
| 
| } | | 
Jasper 17.4) .83) .012 4.0 4,939 .49 -004| 666 220 173 6,658) 6,292 47) oo4| 1,573 1,770} .006 50 
Jefferson 12.2) 58) .008 3 3,952 -39} .003| 804 713 142 5,300) 5,009) .38) .003} 1,518] 1,453] .004| 50 
Jefferson Davis 14.3) 68! .010/ 3.3 4,399, .44) .004 764 604 142 6,059) 5,726) 43 - 1,735) 2,998} .005 50 
| | rma | | 
Jones 55.4) 2.64) .038| 13.6) 30,958) 3.07) .026| 6,740, 4,409 832 : 43 ,305| 40,924) 3.08) .024, 3,009) 3,269} .027/| 71 
Soaeel 28.8) 1.37) .020) 7.4) 28,915] 2.87/ .025| 5,663 * 692 14,491 29,188) 27,583} 2.08| 016} 3,727 ...f .019] 95 
Kemper 17.8) .85) .012) 4.1 4,026} .40) .003) 666 421 173 5,538) 5,233) 39) 003) 1,276; 2,352] .005 | 42 
Lafayette.....---++-- 18.5). .013) 4.6 8,375) .83) .007; 2,391 1,025 313 11,774) 11,127) .84) -_ 2,419 2,874) .008 62 
Lamar 12.2) -58) .008) 2.9 2,592| -26) -002) 804 * | 173 3,823, 3,613| -27| 002 1,246] 1,097] .003| 38 
Lauderdale 64.4) 3.07 -045) 17.6 46, 992) 4.66} .040) 11,287) 7,574 | 1,351 64,054) 60,509) 4.56 035) 3,443) 1,643} .039 | 87 
Meridian 42.8) 2.04) .030) 13.0 44,642) 4.43) 038} 9,973 * | 1,351 37,718 50,650) 47,865) 3.60} .028} 3,682 .eoef 081 | 103 
Lawrence 12.8} .61) .009) 2.9) 4,026; .40) .003) 882 329 204 5,336 5,043) .38, .003) 1,739} 1,517] .004| 44 
| | | | 
| | | | | 
Leake 20.2} .96) .014) 4.6 7,829) .78) .007; 1,117) 641 220). 10,395) 9,823) .74| .006) 2,135) 3,575} .008| 57 
Lee 38.2) 1.82) .026) 9.9 21,437) 2.12) .018| 4,155) 3,422 692]... 25,584) 24,177) 1.82) 014, 2,442; 5,778] .018| 69 
Tupelo 12.4} 9! .009 3.8 16,935} 1.68} 014 , 704) 2,910 — 22,999 11,001] 10,396 -78} 006) es: in ; -009 | 100 
Leflore 50.4) 2.40) .035) 13.8 33,480) 3.32) .028| 8,799} 3,366 | 1,069). : 45,695) 43,172) 3.25). .025) 3,129) 12,753] .028| 80 
Greenwood 18.9 90) .013 5.7 7 654| 2.74) .024 , 369 3,037 801 137,539 25,452 24,052) 1.81) 014! 4,220 O17 | 131 
| 
Lincoln. . 23.3) 1.11) .016 5.7 13,179) 1.31) .011 3,546 2,324 et 15,252 14,413) 1.09) -008| 2,529 2,326} .010 63 
Lowndes 34.6) 1.65) .024) 9.2 20,338) 2.02) .017, 4,546) 2,690 786 24,653 23, 297| 1.75) 014, 2,532) 4,057] .017| 71 
Columbus 17.6) -84) .012 5.5 17,714] 1.76) .015 3, 567 * * 17,898] 16,914) 1,27) 010! oo) eee .012 100 
Madison 34.2! 1.63) .024) 8.6 11,707| 1.16; .010| 3,253 1,116 314 15,891| 15,017; 1.13) .009| 1,746) 4,337] .012| 50 
| | | | 
| 
Marion 22.5, 1.07; .016; 5.5 11,428) 1.13) .010| 3,508 604 * 14,603 13,800| 1.04) .008, 2,509) 2,395} .010| 63 
Marshall 23.7) 1.13) .016; 5.8 6,618 .66; .006, 1,783 713 251 9,452! 8,932) .67| .005 1,540) 4,907] .007| 44 
Monroe 33.2) 1.58) .023) 8.1 16,106) 1.60) .014) 3,742, 1,500 SRR RS 20,215 19,103 1.44) -011) 2,358) 5,372) .014) 61 
Montgomery. . . - 15.1; .72| .010| 3.8 5,983; .59) .005) 1,724 970 173 8,061) 7,618} 57) .004 2,005 1,814] .005| 50 
Neshoba 24.6 1.17) .017) 6.0) 9,060 .90 .008) 1,254 1,025 | 455 13 ,855 13,093; .99 -008) 2,182} 3,985} .010| 59 
Newton 20.6 98 .014 4.8 8,071 80 .007 1,978 1,244 EE stb ae as 11,820 11,170; .84) .007) 2,327| 2,707 098 57 
| | | 
} | 
Noxubee 21.0, 1.00' .015 5.2 7,642, .76, .006) 2,058 1,190 313 10,659) 10,073, .76 006 | 1,937) 4,266] .008| 53 
Oktibbeha 19.7, .94) .014 4.7 8,855) .88) .008) 2,704 1,190 ona 11,004) 10,399) .78) .006, 2,213) 2,598) .008 | 57 
Panela 30.2) 1.44) .021, 7.6 14,205| 1.41) .012| 3,978 678 ern 15,695 14,832, 1.12 —_ 1,952) 7,043} .012| 57 
| 
| | 
Pearl River 17.2) .82) .012) 4.2 10,326) 1.02) .009} 2,234 347 See 13,201 12,475) .94) .007; 2,970) 3,470) .009| 75 
Perry 8.2) .39) .006) 1.8 2,255 .22) .002 491! 74 _ ey 3,231 3,053) .23) .002) 1,696; 716} .003 | 50 
Pike 32.3) 1.54) .022 3 21,213) 2.10) .018; 4,096) 3,586 GE vinkcnsey 26,918) 25,438| 1.92) 015) 3,065) 2,182) .017| 77 
} } } } | | 
Pontotoc 18.7} .89) .013! 4.4 5,611) .56) .005| 1,606) 421 ee 9,198 8,692) .65) .005) 1,975) 4,156] .007| 54 
Prentiss. . 18.1; .86) .013) 4.4 6,711) .66) .006) 2,058 i . Sey 10, 130) 9,573, .72) .006) 2, —e 3,516] .007| 54 
Quitman 23.9 1.14) .017; 6.5 7,942} .79) .007| 2,626) 769 | 314 10,762 10,170; .77| .006; 1,565) 8,493} .008| 47 
| rere im pee 
Rankin. 24.81 1.18) .017, 6.1 5,741) .57) .005) 1,724)... | eee 9, 280) 8,770; .66| .005| 1,438; 2,768} .007| 41 
© SM, 1948. * Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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MISSISSIPP1— (Continued) _ oO - ho “SM” symbols mark origin 


——= 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 EFFECTIVE BUYING INCOME—1947 


ESTIMATES 
1/1/48 yD ESTIMATES JM ESTIMATES 


COUNTIES | 


CITIES | THREE STORE GROUPS 


Fami- (in thousands of dollars) 

lies Arh TA. Gross Net 

‘ % (in Dollars 2 % ; Dollars Dollars 
era! 


thou- | of of | thou- (in of Gen (in (in 
sands) | State! USA | sands)] thousands) sate USA| Food Mdse. (in thousands) | thousands) 
) 


| 


} ' 


Scott ~~ 21.2) 1.01) .015| 4.9) 10,476] 1.04) .009| 1,940) 1,153] 14,189] 13,409 


| 
Sharkey 14.7) . | 4.1 os 1,606) 257) } 8,498 


Simpson 18.3) .87| . : 6,133} .61| .005, 1, 176) | ‘7,769 
Smith 15.3] .73| O11) 3.3} = 3, 375| .33| .003) | 74 | 4,150 
Stone 5.5} .26| . F 2,964] .29) . 4,184 


bee bh 
823 38 


Sunflower .1| 2.67; .039| 14.9] 19,666) 1.95) . | 28,849 
Tallahatchie -1| 1.48) . t 8,855, .88| . : 13,006 
Tate ‘ d é . 5,779) . -005) J , 7,204 


Tippah : d . 5,182) .51) . , ‘ 7,878 
Tishomingo ‘ i . P J 5,390 
Tunica i -015) s : 84). 11,301 


323 $28 
SB8e2e ses see wee 


Union ‘ -90) . . . é 1, . 9,312 
Walthall P d m é d 8,595 


Warren , ‘ ‘ , R , ¢ . 3,970 ae 50,091 
Vicksburg P .32) .O18 9.3 28,213 80) .0° 44! 3,970 53 33,56 39,701 37,518 


838 


Washington . 18) . -29) . ¢ 5,013 67,488 

Greenville 26.7) 1.27) .O1g a 32,316) 3. .027 6 3,86 y 37 ,333 38,603 
Wayne " Z d s P J 5,967 
Webster i , d s P ; 7,762 


Wilkinson y d F “ d d ‘ ; ? 9,532 
Winston ‘ d d f ‘ A 10,222 
Yalobusha 


Yazoo ° 73) . ° 16,013) 1. ° 3,155 1,408 


2e|8|e ase esis 


Total Above Cities ° ‘| 421 ,005/41.75) . 84,152) 46, are 12, 369 514, 250 


State Total....... |1.460) 542.1] 1,008,419 -858| 251, 863| 123, 557 33,4 799,872] 1,405,592 


MISSISSIPPI nen County Areas 


Jackson......... 57 | 117.6 082, 31.3] 116,069, | .099| 23,253| 18,382| 4,438). | 164,811 155,745|.....| .091| 4,979|........] .092 | 112) 


© SM, 1948. * Withheld t to 0 avoid disclosure. Before using these figures, see explanation page 19 


West South Central States q 


A R K A N S A S- — Counties and Cities The “SM” symbols mark original, exclu- 


sive estimates by SALES WARAGEMENS 


POPULATION RETAIL SALES—1947 Mou EFFECTIVE BUYING INCOME—1947 
ESTIMATES 
67D 1/1/48 GYD ESTIMATES SM ESTIMATES 
COUNTIES | as ; : 
CITIES 


| THREE STORE GROUPS | | 
| Fami- (in thousands of dollars) 
Total lies ross e 

Gin | % | % im | Dollars | % | % TORRID Dollars | Dollars | % % 

thou- of of  thou- (in of General | | of Per 
sands) | State USA sands)| thousands) ones USA| Food Mdse. | Drug (i thousands) a State) USA Family 


Arkansas 2 1.22) 016 6.2) 15,623| 1.45| .013, 3,694! 1,621 saa 17,729| 1.22 . 2,860) 
Ashley 1 1.32) .017 i 11,731) 1.09) .010 2,955 947 14,387, 99) 008, 2,213) 
Baxter 7.56) .007 : 3,067, .28 . 687 169 4,941| .34 .003| 1,830 


Benton 8 1.67) 022 9. 17,046 1.58 . 3,694 1,284 22,815 1.57 . 2,427 
Boone 8} 71. 10,596.98 . 2,252 1,831 . 13,224.91) . 3,673 
Bradley 4 8. 9,909 .92 . 1,941 821 12,207.84 3,130 


Calhoun ‘ ‘ ‘ . 1,989 .18 . 446 ™ 064). 3,488. . 2,052 
Carroll ‘ ‘ ‘ 3. 5.446 .51 . 1,339 674 316] 7,847, d 2,378 


© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see eclanation page 19. 
A NEW SECTION .... on Retail Outlets in 13 Lines of Business 
has been included in the Survey of Buying Power for the first time 
this year. See page 506 for this latest information. 
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SEBASTIAN 


scorT 


| HOWARD 


FRANKLIN) JOHNSON 


MONTG OME RY} 


3 
fs 


GARLAND... 


ae 


ee 
HOT SPRING 


SALINE 


MARION BAXTER 


STONE C 


FULTON 


FAULKNER WHITE 


) 


ae, 1 


GRANT 


JALLAS 


PRAIRIE 
PULASKI N. Little Rock 
oO 
LITTLE ROCK 
i) 


JEFFERSON 


RANDOLPH ew 
SHARP 


GREENE 
LAWRENCE 
INDEPENDENCE 5 } RAI 
ee CLEBURNE a 
CONWAY Pp 


“ARKANSAS 


CROSS 
WOODRUFF 


ST. FRANCIS 


PHILLIPS 


| MISSISSIPPI 


Blythe ville 


[ CLEVELAND LINCOLN " a Copyright by 
.* HEMPSTEAD — Sales MANAGEMENT 
LITTLE Le =— m VA 
\ QUACHITA CALHOUN DREW > 
ae (Cities shown are those having 
) il sal f $15.0 milli 
retail sales o -O million or 
cHicol € fy - 
LAFAYETTE We more in 1946 
Texorkano ASHLEY ( 
at 
& 
) f 
1946 Retail Sales in Excess of $100 Million ARKANSAS 
1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million Te 
1946 Retail Sales $10.0 Million to $24.9 Million tS mhiy 
ats EEA ne | = : The “‘SM’’ symbols mark original, exclu- 
ARKAN S A S — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES —1947 WHOLE- EFFECTIVE BUYING INCOME—1947 _ 
SALE ADVER- 
ESTIMATES TISING 
yD 1/1/48 yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1947 Net % — \Qual- 
CITIES Fami- (in thousands of dollars Farm of ity 
Total lies Gross Net Dollars | USA of 
in ‘ % in Dollars ; Estimate | Dollars Dollars o% in Po- Mar- 
thou- | of of | thou- in of of General Dollars in (in of of Per thou- ten- ket 
sands) | State! USA |sands)| thousands) State USA| Food Mdse. Drug in thousands) thousands) State USA | Family | sands) tial In- 
thousands : os dex. 
Chicot 27.0| 1.42| .019| 7.6] 10,355] .96| .009] 3,761] 1,453]  340].......... 15,020} 14,096! .97| .008) 1,855] 4,527] 010 53 
Clark 23.0) 1.21) .016) 5.8 11 ,898) 1.11| -010; 2,800) 1,410) Ee 15 ,726 14,823 1.02) .009| 2,556) 2,058) .011| 69 
Clay 24.7; 1.30) .017' 6.1 8,756, .81) 007 2,113 1,179 i accmexad 13 ,041 12,353.85) .007/ 2,025, 7,754) .009 53 
Cleburne 10.1) .53) 007, 2.5 3,328 .31 .003 961 400 Ee. 6 ,548 6,103 .42 .004 2,441 1,755} .004 57 
Cleve'and 9.5 .50 .007 2.3 2,658 .25 .002 1,081 ° _ ere 5 ,094 4,796 .33 .003 2,08 1,002) .003 4% 
Columbia 28.0, 1.47 .019 7.3 14,742 1.37 .013 3,299 1,495 DUE éncansaca 18 ,952 17 875 1.23 .010 «2,449 = 2,194 013 68 
Conway 17.7, .93 .012 4.3] 8,254 .77 .007 1 9&8 1 390 316! 12,403 uN 1 630 -80' .007 sl 705 «=63,,182, + .008 67 
© SM, 1948. *Withheld to avoid disclosure. “Before using these figures, see explanation page 19. 
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or 


z 


COUNTIES 
CITIES 


Craigneaa 
Jonesboro. . . 

Crawford 

Crittenden 


Cross 
Dallas 
Desha 


Jrew 


Faulkner 
Franklin 


Fulton 
Garland 

Hot Springs 
Grant 


Greene 
Hempstead 
Hot Spring. 


Howard . 
Independence 
lzard 


ae 

Pine Bluff. ........ 
a 
Lafayette 
Lawrence 
Lee 


Lincoln 
Little River 
Logan 


Miller 
Texarkana 
Mississippi. ......... 
Blytheville 
Monroe. . 


Nevada 


Quachita 

Perry. . 

Phillips. . . 
Helena 


Pike 


Poinsett 
Polk. . 


Pope 

Prairie 

Pulaski 
Little Rock....... 
No. Little Rock... . 


Randolph 
St. Francis 
Saline . 


i serrnetee 
© SM, 1948, 
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ARKANSA S— (Continued) 


POPULATION 
ESTIMATES 
CLD 11/8 
| 
| Fami- 
Total lies 
(in / % (in Dollars 
thou- of of  thou- (in 
sands) State USA sands)| thousands) 
48.9 2.57 .034 12.0) 28,316 
17.3 91 O12 44 20 ,925 
19.2 1.01 .013 4.8 8 ,867 
44.3 2.33 .031 13.0 20 ,349 
25.9 1.36 .018 6.6 9,741 
11.4 .60 .008 2.8 8 ,422 
31.4 1.65 .022 8.6 10 ,298 
20.2 1.06 .014 5.3 8 347 
23.0 1.21 .016 5.8 11,246 
11.4 .60 .008 2.8 4,982 
6.6 .35 .005 1.6 1,674 
42.4 2.23 .030 12.8 43 ,604 
30.6 1.61 021 107 41,206 
9.3 .49 .006 2.4 3 364 
26.8 1.41 .019 6.6 12 ,455 
28.0 1.47 .019 7.1 15 ,242 
20.2 1.06 .014 5.1 7 ,306 
12.6 .66 .009 3.2 8 ,087 
20.0 1.05 .014 4.9 11 ,488 
8.6 .45 .006 2.1 2,231 
25.3 1.33 .018 6.2 12 ,287 
81.8 4.30 .057 24.0] 47,589 
43.2 2.27 .030 13.1 40 402) : 
12.4 .65 .009 3.1 6 ,600 
14.3. .75 .010 3.8 6 ,693 
21.9 1.15 .015 5.3 7 ,844 
22.8 1.20 .016 6.3 9 574 
17.7. .93 .012 4.9 4,016 
13.1. .69 .009 3.4 5 ,762 
22.2 1.17, .015 865.5 9 ,388 
26.1 1.37 .018 86.5 13 ,514 
12.2 .64 .008 3.0 2,027 
8.7 .46 .006 2.2 1,302 
35.4 1.86 .025 9.5 25 ,948 
19.6 1.03, .014 5.7 24 936) ; 
80.8 4.25 .056 21.0 54 586 
13.3 70 .009 84.0 26,092) § 
19.4 1.02 .013 5.2 7 ,770 
6.8 .36 .005 1.7 2,082 
18.3 .96 .013 4.5 7 ,770 
8.4 .44 .006 1.8} 1,115 
37.1 1.95 .026 9.4 17 ,640 
6.7 .35 .005 1.5 1,320 
43.6 2.29 .030 13.2 24 656 
15.4 81 O11 5.4 16,100 
10.5 .55 .007 2.6 3 624 
35.4 1.86 .025 8.3 15 ,596 
15.2 .80 .011 4 8,180 
25.3 1.33 .018 6.4 11,618 
13.7. .72 .010 3.5 4,145 
202.410.64 .141 59.4 196 ,444 
121.4 6.38 O84 36.8 157 ,888 
46.4 2.44 .032 13.2 28 ,000 
17.7. .93 .012 4.4 5,911 
36.3 1.91 .025 9.7 15 ,596 
21.9 015 85.7 7,194 
11.4 .60 .008 2.9 4,851 
10.1. .53 .007 2.4 2,120 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ae 
ISIN 
GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
THREE STORE GROUPS| 1947 | Net %  |Qual- 
(in thousands of dollars) | Farm of ity 
Gross Net Dollars | USA | of 
% % Estimate Dollars Dollars b/// % | | (in Po- | Mar- 
of of General | Dollars (in | (in of of | Per | thou- ten- | ket 
State USA| Food Mdse. Drug (in th ds) | th ds)| State/ USA | Family | sands) | tial In- 
me thousands) de 7 | | dex 
2.63 .024, 5,959 3,137 894 45 ,335 42,725 2.94 .025 3,560 13,760 .026 76 
1.94 018 3951 ? 632 580 22 990 19 902 18,747 1.29 O11 3 826 013; 108 
.82 .008 2,955 611 349 11 ,933 11,193 .77 .006 2,332 2,421 .008 62 
1.89 .017 4,895 1,052 278 24 ,267 22,816 1.57 .013 1,755 15,094 018 58 
-99 .008 2,697 632 252 12,750 12,062 .83 .007 1,828 8,355 .009 50 
-78 .007. 2,182 1,137 202 11,157 10,463 .72 .006 3,737 642 .007, 88 
-96 .009 3,179 1,410 316 14,341 13,515 .93 .008 1,572 5,727 011 59 
-78 .007 2,767 779 340 10 ,895 10,315 .71 .006 1,946 2,554 .008 57 
1.04 .010 2,319 1,831 349 16,114 15,114 1.04 .009 2,606 3,593 011 «69 
-46 .004 687 611 164 7,171 6,830 .47 .004 2,439 1,757 .005 63 
.16 .601 378 : 064 3 ,683 3,488 .24 .092 2,180 1,390] .002 40 
4.05 .037, 10,203 5,621 2 ,030 52 428 49,410 3.49 .029 3,869 1,414 .032 107 
3.83) .035 8 932 4 863 1 916 11.920 48 ,292 45 538 3.13 .026 4 256 . 028) 133 
.31 .003 1,117 189 088 5 ,205 4,941 .34 .003 2,059 608 .004 67 
1.16 .011 3 ,487 1,958 428, 17 ,816 16,857 1.16 .010 2,554 6,511 .012 63 
1.42 .013. 3,041 1,157 516 20,141 19,037 1.31 .011 2,681 2,781 .013. «68 
-68 .906 1,873 863 316 9 ,788 9,155 .63 .005, 1,795 901 .007. 50 
.75, .007 1,838 1,305 278 10 ,812 10,169 .70 .006 3,178 3 —~ .007, 78 
1.07 .010 2,800 1 ,600 252 14,799 13,951 .96 .008 2,847, 2,873 .010' 71 
.21 .002 378 , 064 4,775 4,505 .31 .003 2,145) 1,457 .003' 50 
1.14 .010 3,109 1,243 466 16 ,086 15,114 1.04 .009 2,438 7,295 011) 61 
4.42 .040 9,981 4,505 1,273 85 ,763 80,945 5.57 .047 3,373, 11 330] .047; 82 
3.75 034 6,785 * ? 46 413 47 ,855 45,126 3.11; .026 (2 re 029; 97 
.61 .006 1,616 716 226 10 ,576 10,027.69 .006 3,235 2,314 .007| 78 
.62, .006 §=1,426 442 202 9 ,358 8,859, .$1 .005 2,331) 1 916 .006; 60 
.73, .007. 2,044 737 202 12,348 11,622, .89 .007 2,193) 4,872 .009, 60 
.89 .008 2,697 611 366 14 ,203 13,370, .92 .008 ni 7,154 .010| 63 
-37. .003 1,339 294 164 7 ,226 6,830 .47 .004 1,394) 4,441 -005; 42 
54 .005 1,392 527 226 9 ,455 8,871 .61 .005| 2,609) 1,520)  .006) 67 
.87, .008 1,907 779 428 12,044 11,335 .78 .007 2,061) 2 ,587 .009 60 
| | | 
1.26 .011 3 ,230 1,390 466 21 ,734 20,490 1.41 .012 3,152) 10 ,385 013) 72 
-19, .002 309 169 138 4,555 4,360 .30 .003) 1,453) 1,933 .004 50 
-12) .001 412 189 ? 2,935 2,761. .19 .002 1,255) 1,222 -003' 50 
2.41, .022 5,325 2,463 554 35 ,868 33,860 2.33 .020 3,564) 2,245 .022 88 
2.32) .021 4 845 ) 463 554 25 441 22 ,991 21,653) 1.49) .018 i Sa O16) 114 
5.07 .046 10,066 5,052 1,576 75 ,130 70,917 4.88 .041 3,377, 33,389 .045) 80 
2.42) .022 3 384 3 873 668 26 ,268 15 .803 14,823 1.02, .009 ee 013; 144 
.72 .007 2,044 485 340 11 ,836 11,187.77, .006 2,151 4 ,593 .008 62 
.19 .002 585 " . 4,361 4,069 .28 .CO2 2,394 615 .003; 60 
.72 .007 = 1,838 968 226 10 ,341 9,737 .67 .006 2,164) 1,239 -008 62 
.10' .001 240 . . 5 ,855 5,522 .38 .003 3,068 1,003 .003 50 
1.64 .015 4,708 2,758 605 22 ,482 21,217 1.46 .012 2,257 957 .016, 62 
.12 .001 378 : 026} 3,212 3,052 .21 .002 2,035 795 .002 40 
2.29 .021 6 ,391 2,694 744 33 ,223 31,390 2.16 .018 2,378 9,358 .021, 70 
1.50 O14 2 869 2,189 466 21 ,129 14 395 13,574, .93 .008 2 514 010; Yl 
-34 .003 1,151 169 088 5 ,662 5,377, .37 .003 2 068 1 198) .004 57 
1.45 .013 4,414 1,390 605 20 ,059 18,892 1.30 .011 2,276 13,977 014 56 
-76 .007 1,650 400 226 10 ,840 10,177.70 .006 2,482 935 .007 +64 
1.08 .010 2,456 1,410 366 16 ,225 15,259 1.05 .009 2,384 2,666 .011 «61 
.38 .004 1,081 294 202 6 ,921 6,542 .45 .004 1,869 5,100 .005 50 
18.25 .167, 34,909 31,367 6,811 286,572 270,300 18.60 .158 4,551 6 ,628 .157 111 
14.67 .135 25,960 28,751 5,708 234 263 199 ,621 188 ,193 12.95) .110 5,114 .112, 133 
2.60, .024 5 876 sa 970 10 ,993 64 533 60,890 4.19 .035 4,613 031! 97 
-55 .005 1,151 231 202 7 ,656 7,266 .50 .004 1,651 3,744 .006 50 
1.45 .013 4,192 1,284 554 20 ,973 19,764 1.36 .012 2,038 10,228] .015 60 
-67, .006 = 1,701 716 | RARE 9 ,649 9,155 .63 .005 1,606 1,094 .007, 47 
-45 .004 687 336 114 faeas 6 ,893 6,536 .45 .004 2,254 907 -005 63 
-20' .002 464 294 138’... 4,389 4 ,069 .28 .002 _ 695 1 015} + .003, 43 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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AR KA NS AS _ (Continued) 


The “SM” symbols mark original excels 
sive estimates by SALES MANAGEMENT 


COUNTIES 


CITIES 


Sebastian 
Fort Smith. . 


Sevier 
Sharp 
Stone 


Union 
E] Dorado 
Van Buren 
Washington 
Fayetteville 


White 
Woodruff 
Yell 


Total Above Cities 


State Total 


POPULATION 


yD ESTIMATES 
1/1/48 


Fami- 
Total lies 
(in %i % in 
thou- | of | of | thou- 


sands) | State| USA | sands) 


47.7 


044 
46.1; 2.42 032) 13.1 
14.1, .74 .010 3.5 
9.7, .51 .007 2.5 
7.4. .39 .005 1.7 
54.6 2.87 .038 14.6 
23.0, 1.21) .016 7.0 
10.3, .54 007, 2.4 
42.1, 2.21 .029 11.6 
12.4, .65 009 3.7 
36.3 .025; 9.5 
21.1) 1. 0155. 
19.4 1.02 .014 4.7 
388.7 20.43, .270| 117.6 
1902.5 1.323 


Dollars | % | % 


(in of of General 
thousands)| State'- USA Food Mdse 
~~ 63,307 5.88 .054 12,845 8,153 

58 ,622| 5.44, 050 10,856 7,970 

5,335, .50 .005 1,770 485 

2,064, .19 .002 378—i—é‘«‘XY 

1,432, .13) .001 26 0C«S* 

45,974, 4.27| 039 10,995 5,116 

34 388, 3.19 .029 6 ,064 3 957 

1,802, .17) .002 344 105 

30,470| 2.83) .026| 5,067 5,263 

17,764| 1.65) 015) 3,075 4,106 

14,982, 1.39 013) 3,452, 2,527 

8,550.79) .007| 2,525 968 

6,562; .61| 005, 1,650 * 

466 ,323.43.31 .397 82,597 60,804 


505.5] 1,076 ,657) 


| 


RETAIL SALES—1947 


yD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


| 916 239,811) 125,584 


ARKANSAS — Metropolitan County Areas 


Little Rock 


202 .4 141| 59.4] 


196 ,444) 


167, 34,909) 31 ,367 


LOUIS!ANA— Counties and Cities 


Acadia 
Allen 
Ascension 


Assumption 
Avoyelles 
Beauregard 


Bienville 

Bossier 

Caddo 
Shreveport 


Caicasieu... 
Lake Charles 

Caldwell 

Cameron 


Catahoula 
Claiborne 


Concordia 


De Soto 


East Baton Rouge 


Baton Rouge. . 
East Carroll 


East Feliciana 
Evangeline. . . 
Franklin 


Grant 
Iberia 

New Iberia 
Iberville 


Jackson 
Jefferson. . 
Jefferson Davis 


Lafayette 

Lafayette 
Lafourche 
La Salle 


Lincoln 
Livingston 


© SM, 1948. 
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44.8| 1.75| .031| 10. 20,240' 1.35] .017/ 3,356; 3,158 
17.7, 69) 012) 4.6 5,347, .36| 005 1,538 278 
20.5) 80) 014 5.2 8,055 .54| .007) 1,753 614 
18.5) .72| .013 al 6,620, 44) .006 1,422 614 
37.9) 1.48 .026 9.2 11,874, .79) 010 2,744 862 
16.1; 63.011; 4.1 5,740, .38| 005) 1,571 702 
21.8) .85 015) 5.2 7,270, .49| .006) 1,918 380 
32.8, 1.28 023 9.3 12,036) 80! .010/ 3,389 307 
156.8; 6.12) .109| 44.4) 1457,512/10. 134) 30,107, 18,007 
118.7) 4.63) 083) 33.9] 141,603) 9.47} .120| 24,633) 17,632 
81.0, 3.16 .056| 21.6] 55 ,645| 3.72; 047, 11,375, 6,899 
31.5) 1.23) 022} 8.8] 33 ggg| 2.27) 029) 5,853! 6,226 
11.5) .45| .008) 2.8 3,710, -25| .003 429 409 
6.2) .24 004, 1.5 1,380, 09) .001 429 59 
13.8, 54) .010 3.4 3,141; .21| .003 744 409 
27.4, 1.07, 019, 6.7 9,992} .67 .008 2,860 1,418 
14.6, .57, 010, 4.4 4,995 -33) .004! 1,686 672 
28.41.11 020 7.6 9,896, -66| .008} 2,893' 2,178 
117.1, 4.57, 082) 32.2) 413,982| 7.62| .097/ 20,330 14,398 
33.3) 1.30) .023 93 90,730) 6.06; .077| 14,043) 14,066 
17.4) 68) 012) 5.2 5,822; .39| 005, 1,488 483 
19.2) .75 013, 4.8 2,966, 20, .003 942 190 
32.0 1.25, 022) 8.2 7,230, 48} .006 1,488 672 
31.3, 1.22) 022 7.9 8,705, -58| 007, 2,497 1,140 
16.9, 66 012 4.3 4,590 -31) .004 1,455 248 
42.01.64 029 10.3 20,213, 1.35) .017, 4,035 1,900 
16.7 65, 012 44 13,624 91; 012) 2,431 1,739 
27.71.08 .019 7.9] 10,153; .68) .009| 3,275 1,169 
16.1. 63) 011, 4.1 8,232, 55, .007) 1,389 483 
69.2) 2.70) .048 17.9] 29.618 1.98, 025 10,462 336 
25.1, 98 .018 6.5) 12,699 .85| 011; 3,274 1,067 
46.4. 1.81) 032 11.0} 23,896 1.60) 020; 3,240 5,715 
23.3 91 016 6.1 19,858) 1.33) .017 2,431 5,276 
39.2, 1.53 027, 8.9} 20,484, 1.37) .018 3,567, 2,091 
13.1. 51) 008 3.3 5,659 .38 005 1,207| 1,227 
22.8, 89, 016, 5.7} 9,992, 67, .008 2,431 1,418 
17.2; 67) 012; 4.1 4,360 .29 .004) 1,736) ° 


*Withheld to avoid disclosure. 


WHOLE- EFFECTIVE BUYING INCOME—1947 SALES. 
SALE ADVER. 
ISING 
SALES 6yD ESTIMATES CONTROLS 
1947 Net o | 
Farm of ity 
Gross Net | Dollars | USA 
Estimate Dollars Dollars % % (in Po- My. 
Dollars (in | in | of | of Per thou- | ten- — ket 
Drug (in thousands) | thousands)’ State) USA | Family | sands) tial In 
thousands) SSeS le - ins: a der 
i aes 92,082) 86,903 5.98 .051, 4,910 2,437] .050 1% 
2,294 78 ,906 76 ,167 71,789 4.94 .042; 5,480 043, 134 
366] 8,458 7,993 .55 .005 2,284 1,239] .006 & 
064 4,444 4,214 .29 .002 1,686 1,384) .003 4 
. 2,298 2,180 .15 .001 1,282 532} .002 
1,614 a 64,962 61,326 4.22, 036 4,200 1,392] .037 97 
1,374 27,125] 33,187, 31,244) 2.15) 018 4,463'...... 021) 131 
064 3,987 3,778, .26 .002) 1,574 919] .003 4 
996] we 38,768  § 36,621 2.52, 021, 3,157 7,598] .024 & 
694 13 ,534 14 ,688 13,806 .95| 008) 3,731 010) 111 
49 18,163, 17,148 1.18 .010| 1,805 4,579] .014 & 
340 11,020 10,321, .71 .006 1,985 6,505} .008 58 
226 9 ,594 9,010 .62 .005 1,917 2,177] .007 % 
15,224] 518,892] 557,434 525,38336.15 .306 4,468 326 121 
37,246) —— 1541117, 1,453,228 847 2,875 317,873] .963 7 
6,811] | 286,572| 270,300 158, 4,551 oD 187 | 
625 35,792) 32,354, 1.56] .019, 3,024 12,445] .021| 6 
204 9 856 8,918, .43) .005| 1,939 1,694] .006 8% 
231 12,596 11,407 .55| 007, 2,194 1,821] .008 87 
177 10,194 9,125 .44) 005) 2,028 3,705) .007 & 
557 18 ,708 17,007, 82.010) 1,849, 5,163} .013 8 
136 10,973) 9,955 48 006 2,428 818] .007 64 
312 13 ,408 12,029 .58 .007 2,313 1,200} .008 8 
408 18,347, 16,592 .80 .010/ 1,784 3,466] .013 87 
7,722 250,625 227,10210.95| .133 5,115 5,874) .129° 118 
6,930] 220,799] 210,970 190,857/ 9.20; 111) 5,630 _. £108 | 130 
| 
1,196 111,669, 101,003 4.87 .059| 4,676 2,946) .055 
910 66,271 56,870 51,489, 2.48 .030 5,851 a .028 | 127 
204 6,154 5.607, .27| .003, 2,000 1,014] .004 8 
54]. 2,751 2,489! .12 .001) 1,659 1,162] .002 50 
136 6,134 5,693 .27 003, 1,647 2,132) .004 40 
585 18,144 16,384) .79 010 2,445 1,972] .O11, 8 
177 8,051 7,259 .35 004) 1,650 2,118} .005 80 
| 
408 17,490 15,762, .76 .009| 2,074 2,042) .011 5% 
4 ,226 119,695| 108,262) 5.22 063) 3,362 1,614) .077 M4 
3, 136 53 , 580) 46,920 42,517, 2.05 025) 4,572 .040 | 174 
339 11,130 9,748. .47 .006 1,875 4,287) .007 5% 
136 5,559 4,978| .24 .003 1,037 2,194] .005 3 
81 10 ,601 9,540 .46 .005 1,163 5,736) .009 4! 
381 15,900 14,311 .69) .008 1,812 5,478] .O11 50 
| 
136 8 ,582 7,674 .37, 004) 1,785 1,141) .006, 50 
652 31,158 28,206 1.36 .016) 2,738 5,093} .019 6 
503 17,885 16,297; .79| 010! 3,677 , O11 | % 
312 17,987, 16,384, .79 .010 2,074 2,646] .012, 8 
231 13 ,881 12,651, .61, 007 3,086 938] .008 | 73 
612 33 ,251 30,095 1.45 .018 1,681 1,823] .026 & 
435 18,922, 17,214 .83 .010 2,648 8,004] 012 & 
435) 38 ,064 34,428 1.66 020 3,130 5,957) .023, 7 
340 22,100) 30,071) 27,169 1.31 016 4.454 , 016 | 100 
557 31,180| 28,206 1.36 .016 3,169 4,899} .019, 70 
285 9 642 8,711, .42 .005 2,640 200} .006 | §7 
530 15,596) 14,103 68 .008 2,474 1,657] .007 4 
108 6 ,270 5,600, .27, .003, 1,366 1,712] .005 4% 


| 


Before using these figures, see explanation page 19. 
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Alexandria 


710% 


GAIN 


In Corporate City 
Population—largest 
of any La. City 
** 1947 vs 1940 


* Sales Management Estimate 


Town Talk 


GAIN 
In ABC Total 
Circulation—largest 


of any La. newspaper 
1947 vs 1940 


78% | 


tinued) 


*The John Budd Company, National Representatives 


The “SM” symbols mark original, excl 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
on SALE rag 
IMATES IN 
YD 1/1/48 6yD ESTIMATES SALES SM ESTIMATES CONTROLS 
| — _ | i | | i ie a 
COUNTIES | } THREE STORE GROUPS| °° 1947 | | Net %  \Qual- 
CITIES } | Fami- (in thousands of dollars) | | Farm of | ity 
Total lies Gross Net | | Dollars | USA | of 
(in | % | &% | (im | Dottars | % | % | Estimate | Dollars | Dollars | % | “% (in | Po- | Mw 
thou- | of | of | thou- (in | of | of General Dollars (in (in of | of Per thou- ten- — ket 
sands) | State! USA |sands)|thousands)| State USA Food Mdse Drug (in thousands) thousands)’ State) USA | Family | sands) tial In- 
thousands)f ae, 
Madison 17.2, 67, 012; 5.0 7,446 .50 .006 2,827 950 340 11 ,513 10,370 .50 .006 2,074 3,835) .007 & 
Morehouse 27.4.1.97' 019, 7.5 10,303 .69 .009 2,529, 1,418 381 17 ,828 16,178 .78 .009 2,157, 3,928] O11 8 
Natchitoches 39.7| 1.55) .028 10.0 12,252, .82  .011 3,538 1,549 435 18 ,652 16,799' .81 .010 1,680 4,621} 014, & 
Orleans 568 922.20 .396 161.2) 519,.41034.71| .442 101,857 79,877. 21,415 805,684  728,56935.13 .425 4,520 795} .425 107 
New Orleans 5(8.9.22 20 396 161.2 519,410.34 71) .442 101,857, 79,877 21,415] 1,429,597 805 , 684 728 ,569'35.13 .425 4,520 .425 | 107 
Ouachita 66.42.69 .046 18.2 54,953 3.67 .047, 12,978 8,711 2 .052 78 ,421 70,930 3.42 .041 3,897, 2,724) .044 % 
Monroe 33.8) 1 32) .023 9.9 48,084 3.21 .041 8,168. 8,186 1,794 57,705 46,112 41,687 2.01 024 4,211 “water 029 | 126 
Plaquemines 12.0| .47| 008 3.0 2,599, .17 .092) 1,686 ° ° 4,060 3,733, .18 .002 1,244 1,011) .003 3% 
Pointe Coupee 22.3, 87) O16 3.7 7,446 50 .006 1,919 570 150 11,289 10,163, .49 .006 2,747 4,367] .008 50 
Rapides 98.1, 3.83, .068 25.4 51,008 3.41 .043 10,610 9,501 1,753 : 80 ,714 73,004 3.52 .043 2,874 4,699} .048 71 
Alexandria 45.9| 1.79, 032) 12.8 36,879 2.47) 031 6,353 9 , 223 1,453 29, 809 60,213 54,646 2.63 .032 4,261 .032 | 10 
Red River 14.6 57, 010 3.7 3,764 .25) .003 876 336 6 ,608 6,015 .29 .004 1,626 2,058] .005 6 
Richland 27.7, 1.08 .019| 7.2 8,326, .56 .007 2,431 702 7 14 ,287 12,859 .62 .007 41,786 4,585) .009 47 
Sabine 22.8 .89' 016 5.4 7,094 47 .006 1,504 891 339 12 ,946 11,822 .57 007 2,189 672] .009 5% 
St. Bernard 8.2, .32, 006 2.0 1,923 .13 .002 1,042 . . 2 ,966 2,695 .13  .002 1,348 697; .003 & 
St. Charles 13.1, 51; 009 3.2 4,278 .29 .004 1,786 . 177 6 ,495 5,897 .28 .003, 1,815 671} .005 5 
St. Helena 8.7, 324 006 2.1 907 .06 .001 182 P . 2,244 2,074 .10 .001 988 1,786] .002 3 
St. James 15.9 62  .O11 3.9 4,617, .31 .004 1,818 248 150 8 548 7,674, .37  .004 1,958 2,098} .005 4 
St. John the Bapiist 14.4 .56 .010 5 4,725 .32 .004 1 ,587 . 108 7,172 6,429 .31 .004 1,837, 1,561] .005 50 
St. Landry 73.6 2.87 .051 16.3 28.421 1.90 .024 4,498 1,988 843 35 ,312 31,939 1.54. .019 1,959 11,553] 027 53 
Opclousas 13.6 53 009 3.4 14,267 95 O12 2 562 1,330 435 11,064 11,759 10,577 51 006 3,111 a 00S 89 
St. Martin 25.6 1.00 018 5.5 7,379 .49 .006 1,984 789 177; 11,176 10,163, .49, .0096 1,848 3,935) .008 44 
St. Mary 35.4, 1.38) 025, 8.9 13,795 92 .012 5,109 2,178 340 20 ,084 18,251 .88 .011 2,051 4,207] .014 5% 
St. Tammany 25.1 98 .018 6.7 10,153 .68 .009 3,671 409 435 15 ,043 13,688 .66 .008 2,043 1,477] .010 | 5 
Tangipahoa 45.9 1.79 .032) 11.9 21,404 1.43 018 5,043) 3,245 937) 34 624 31,317, 1.51, .018 2,632 6,153] .021 | 66 
Tensas 4.4 56 010 4.4 3,994 .27 003 1,356 365 285 7,273 6,637, .32 004 1,508 3,752] .005 8 
Terrebonne 40.2, 1.57 028 9.6 21,946 1.47 019 5,204 2,968 843 28 ,662 25,925 1.25 .015 2,701 2,415) .019 68 
Houma 11.5 45) 008 29 16,130 1.08 014 2,628 2,236 ° 12,124 10,992.  .53, 906 3,790 009 | 113 
Union 20.0 .78 014 4.9 5,347, .36 .005 1,207 248 231 9 416 8,503, .41) .005 1,735 2,019} .007 50 
Vermilion 43.1, 1.68 .030 10.2 13,349 .89 .011 2,893, 2,265 503 21 812 19,703 .95 012 1,932 9,845) .015 §& 
Vernon 27.91.09 019 7.1 6,227, .42 005 2,182 541 ° 10 ,860 9,748 47 .006 1,373 578} .008 4 
Washington 37.4 1.46 026 9.7 16,828 1.12 .014 4,415 3,245 761 24 ,821 22,399 1.08 .013 2,309 3,570) .016 62 
Bogalusa 15.6 61 O11 45 12,251 82) 010 3,357 2,368 530 5,582 18,889 17,007 82 .010 3,779 010, 91 
Webster 37.4 1.46 026 9.7 15,366 1.03 .013 3,637 1,769 706 22 ,012 19,910 .96 .012 2,053) 1,240) 015, 58 
West Baton Rouge 11.5 .45) 008) 3.3 3,982 .27 .003, 1,753 ° . 4 ,680 4,148 .20 .002 1,257 1,534] .004 50 
West Carroll 18.2. .71 O13 4.3 6,825 .46 .006 1,571 789 285 7,451 6,844 .33 .004 1,592 3,318] .006 4 
West Feliciana 11.3, 44 008 3.0 1,896 .13  .002 914 , . 3 ,767 3,318 616 092 861,105 2,057) .093 38 
Ce bcdendedets 15.6) 61) 011) 3.9 5,822, .39 .005 1,951 921 285) 8 ,423 7,674, .37, 004 1,968 757} .008 | 55 
Total Above Cities 912.8 35.62) 635, 257.2] 945,724 63.28 .805 174,316, 148,159) 37,446] 1,896 507] 1,317,947 1,191,70757.46 695, 4,633........ 716 | 113 
State Total 2.5625. 1.782) 671.9} 1,495 839 1.272 327.488 196,738 57.795! 2.328.260! 2,293 .156 2.073 .986! .../1,209; 3,037 201,489! 1.343 | 75 
™ SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Morning. - . . 
Evening --... 
Sunday -... 


THE TIMES-PICAYUNE. 
NEW ORLEANS STATES 


. Representatives Jann & Kelley, Inc. 
ee and Operating Radio Stations WTPS and WTPS-FM 
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HERE'S 
WHAT MAKES 
NEW ORLEANS 


The 
Souths lreatost 


100 thousand trade territory homes) . . . 
striking circulation increases 


BANK DEBITS., .. 


BANK CLEARINGS. 


RETAIL SALES, .. 


WHOLESALE SALES 


_. Up 164% 


_, up 177% 


.. up 248% 
191% 


POPULATION 


WATER 


ELECTRICITY 


TELEPHONES 


ent EFFECTIVE 


up 40% ee 
up 70% 
up 52% key indicators. 


Member: ANA Network . 


BUILDING PERMITS 


POSTAL RECEIPTS 


e 


% BUYING POWER ... up 


*N O. Ass‘n. of Commerce Research Division, based on 17 


99% 
81% 
25% 
42% 


95% 
72% 
93% 
165% 


-- Up 
-- Up 


LOUISIANA 


1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


eAST 
FELICIANA 


Cee UNION MOREHOUSE west 
East 
LINCOLN f 7 
AC HIT 
<T BIEN VILLE RICHLAND 
MADISON 
JACKSON Be Monroe 
FRANKLIN 
— CALDWELL 
RED RIVER 
TENSAS 
NATCHITOCHES 
oer’ LA SALLE 
CATAHOULA 
SABINE 
GRANT 
CONCORDIA 
fk RAPIDE 
VERNON 
Alexondrio 
WEST 
FELICIANA 
BEAUREGARD ALLEN EVANGELINE 
nts SR ACADIA ey 
wt 4EFFERSON *, 2 
CALCASIEU ’ Dae cose tw 
IBERVILLE 
loke ChorleS? 
CAMERON 


Copyright by 


Sale MANAGEMENT 


ST. HELENA 


ASCENS! 


TANG! 
PAHOA’.” 


WASHINGTON - 


LOUISIANA— 


Metropolitan County Areas 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


METROPOLITAN 


COUNTY AREAS 


New Orleans 
Shreveport 


80) 
mn 


Adair 
Alfalfa 
Atoka 


Beaver 
Beckham 
Blaine 
Bryan 


Durant 


Caddo 


POPULATION RETAIL SALES—1947 — EFFECTIVE BUYING INCOME—1947 } 4 
ESTIMATES TISING 
CD 1/48 yD ESTIMATES SALES GD ESTIMATES CONTROLS 
j | ee ee a a ea | q 

— | | THREE STORE GROUPS| 1947 ee ae Net | % |Qual- 

| | | Femi (in thousands of dollars) Farm | of | ity 

Total lies | Gross Net | Dollars | USA | of 
(in | %1 % 1 0 Dollars | % | % | Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of | General Dollars (in (in | of | of Per thou- | ten- — ket 
sands) | State| USA |sands)| thousands) | State) USA | Food Mdse. | Drug (in thousands) | thousands) | State) USA | Family | sands) tial In- 
ae | oa (SG thousands) { | dex 
646 .3 450, 181.1 550 ,951 469; 113,361, 80,213) 22,027)......... 841 901) 761 ,260) 445 4,201 ....f .453| 101 
156 .8 109, 44.4 157 ,512 134, 30,107 18,007) 7,722]... | 250 ,625) _ 227,102 2+ 133 ; 5,115) . -129) 118 

OKLAHOMA — Counties and Cities 
15.7, .68| 011, 3.7] 2,908} 20, 092} 809, 343, S178]... | 4,077) 3,719] 19, 002, 1,005, 1 sag 004 | 36 
12.7, .55) .009 3.8 7 ,010 48) .006 1,726 553 409 13,721) 12,136 64) 007 3,194) 12,906] .007 78 
17.8 .77| 012) 4.3 4 ar .32| .004, 1,634 580 117 5 539 4,963 .26 003 1 154 2,164] .005 42 
| | 

8.3) 36 006 2.3 2,719| .19| .002 933 80 - 9 ,464 8,487, 44 .005 3 690) 14,722] .004 67 
21.3) .92 015 5.9 14 098) 97 012) 3,758, 2,268 432 17 545) 15,722, .82| .009| 2 665, 10,123] .011 | 73 
16.6 .72 .O 45 10,012; .69, .009) 2,581 857 444). ee 12,766) 11,439, .60| .007 2,542) 10,994) .008 | 73 
40.01.73 .028 10.2 16 504 1.13) 014) 4,812, 2,478 RRR Re 19 774) 17,719 .93| .010 1,737| 5,204] .015| 534 
13.6 59, .009 4.0 13,500) 93) 012) 3,270 2,215) 444 6,010 10,401 9,320 49 .005 2,330)....... .008 89 
40.0 1.73 .028; 10.4 ; 19 599; 1.35) .017| 5,775 1,516) 713 32,771 29,365 1.54 .017; 2,824 15,661] .019 oe 


© SM, 1948. 
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News from 
New Orleans... 


Recent 
Industrial Developments 
in the 


‘International City” 


U. S. ARMY MAKES NEW ORLEANS PERMANENT PORT OF EM- 
BARKATION, utilizing 1,500,000 square feet of warehouse 
Space, trackage and elevators alongside Mississippi River, boat 
pen and camp on Lake Pontchartrain. Decision results from 
wartime record of “lowest rate cost per ton loading cargo, best 
turn around time”, availability of supplies, access to world ports. 


INDUSTRIAL ANALYSES SHOW IMMEDIATE OPPORTUNITIES FOR THESE 


eRe 


> > 
NEE a 


LATEST FIGURES INDICATE THAT LOUISIANA’S NATURAL GAS 
RESERVES are over 19 million million cubic feet, second in the 
nation. Industry has low cost fuel, sure to be available in any 
weather. New Orleans is also near limitless supplies of sulphur, 
salt, lignite, and wood, and chemurgically valuable rice, sugar 
cane, cotton, sweet potatoes. New industries profitably use these 
rich resources. Special opportunities still exist; see list below. 


NEW TACA AND EASTERN AIR LINES HANGARS at ‘“Moisant,” 
nation’s largest commercial airport, administered by non-political 
board. This is only city in U.S. with three separate modern air- 
ports for three separate functions—commercial air lines, cargo 
operators, private flyers. Air lines, steamship, barge, truck, and 
rail lines give manufacturers unique, low-cost transportation. 


INDUSTRIES NOW: 


© Women’s and children’s apparel 
@ Paint and varnish 


@ Plastics 


© Paper, glass, and rubber products 


Write for detailed surveys on these—or ask for specific facts relative to your business. 
Address Greater New Orleans, Inc. (a non-profit civic organization), New Orleans, La. 


Greater New Orleans 


GIVES YOUR PLANT THE THREE ESSENTIALS FOR PROFIT 
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The ““SM’’ symbols mark - original, exclu. 
KL A H 0 M A oom (Continued) — sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1947 ei EFFECTIVE BUYING INCOME—1947 bn 
ESTIMATES TISING 
67D 1/1/48 GYD ESTIMATES SALES SM) ESTIMATES CONTROLS 
COUNTIES ra — ‘ak ‘ames eee 
CITIES THREE STORE GROUPS| 1947 | | | Net | % ‘Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies CLD Gross | Net | Dollars | USA | of 
(in % % (in Dollars % | 2 timate — Dollars % % (in Po- = Mar- 
thou- of | of | thou- (in | Genera Dollars (in | of | of Per | thou- | ten- — ket 
sands) State USA sands)| thousands) ee usa Food | Mdse. | Drug (in thousand hows State| USA | Family | sands) tial In- 
thousands) dex 
Canadian............] 25.9} 1.12] 018! 7.1] 17,163] 1.18] .015| 4,446] 1,568] 619 ...| 23,755] 21, 288| 1.12| .012| 2,998| 10,828] .014| 78 
El Reno eens 11.8} .51) .008) 3.6 11,671} .80) .010) 3,544! 4 i 7,138 9,288) 8,323) .44| pone 2,312 007; = 88 
Carter 42.8} 1.85} .030| 11.5 24,471) 1.68) 021) 6,905 3,955) 1,08 ie 30 ,430 27 ,268) 1 43| .016| 2,371; 3,614] .020 67 
Ardmore 22.4) .97) 016| 6.6 18 ,965 1.30) 016; 4,796) 3,678 12,292 25,957 23, poet 1.22 o14| 3,524] "2 015) 94 
Cherokee 22.6 98 016 5.4 5,266, .36) 004 1,344) 303) 6,500, 5,824.31) 003} 1,079) 1,740] .006| 38 
Choctaw se 1.17; 019) 6.9 8,172} .56) .007; 2,323 1,055) 11,504) 10 ,308 A) 006, 1,494) 2,210} .009 47 
eS | , od 
Cimarron... 3.7 al 003) 1.1 2,327| .16) 002) 627) “2 3,016, 2,703) .14 002) 2,457; 7,718} .002) 67 
Cleveland. . 28 .6| 1.24) 020 8.0) 15 ,686 1.08) 013) 4,582) 1,568) mae 18 ,037) 16,162) .85) 009) 2,020; 3,446) 012) 60 
Norman 15.7) .68} O11) 4.8 13,396) 92) O11) 3,727) 1,423 3,312) 11,886 10,651 36) pow 2.219 + .009; 82 
Coal. 12.5, .54) 009, 3.1 3,976) .27| .003) 1,131 alk 4,881 4,374 “| 003; 1,411) 1,931] .004 44 
Comanche 40.7| 1.76; .028) 11.2) 27,128) 1.86) .023 6 ,019| 3,098 33 ,622 30,128] 1.58) .018| 2,690) 6,784) .021, 75 i 
Lawton 28 9| 1 25| 020; 8 23,032) 1.58) .020) 4,705 3,045) 11,079 29,991 26,874) 1 41| 016; 3,162 neers 018| 90 F 
Cotton 0.9 AT, 008) 2.9 7,261 50) 006) 1,314 2,162) 9 ,326 8,357) .44) .005| 2,882) 5,303] .006, 75 
Craig 20.6; 89) 014) 5.7 10,421; .72) .009) 1,956) 1,055 11,649 10,438; .55) .006) 1,831) 3,756) .008 57 
4 
Creek 48 .3| 2.09) .033| 13 26 912) 1.85) .023 soll 2,900; 1,109) - 47 ,242 42 ,332| 2.22) .025, 3,159, 4,3 026; 79 ‘ 
Sapulpa 19.4 84) 013) 5.9 10,388} .71) .009 3,360) 1,516 1,342] 21,306 19,092) 1.00) .011) 3,236 ...f O11) 85 
Custer 22.4, .97| 016) 6.2 15 497) 1.07; .013 3,819) 1 ,661 21 ,320 19,104) 1.00) .011) 3,081) 12,757 013) 81 
Delaware 18.0) .78| 012) 4. 3,222) .22| .003 ae " 5,321 4,792} .25, .003) 1,085) 2,587 42 
Dewey 10.9) .47) .008) 2: 4,668} .32) .004| 1,390) 303 6,444 5,774, .30) .003} 1,991, 6,552) .004, 50 
___, EO ee 6.9} .30) 005 1.9 4,699) .32| .004 993 172 6 ,031 5.404) .28) .003) 2,844) 7,008) .004, 80 
Coe 43.9} 1.90) .030) 13. 49 023) 3.37) 042} 9,288) 7,592) 1,74 ae 57,668} 51,676) 2.71) .030| 3,885) 14,319} .034) 113 # 
Enid 33.7| 1.46) .024) 10.6 43,483) 2.99) .037| 8,418) 7,474) 1,636 46,127 46,848 41,979) 2.20) .024 117 
Garvin 30.0) 1.30) 021) 7.6 12,463) .86) .011) 3,849 sae 17 ,446 15 633) 82) .009 57 : 
Grady. tend 40.0) 1.73) .028) 10.8 21,989] 1.51) .019) 5,148) 3,651) 795].......... 29 ,953 26 ,840 1.41) 016) 68 
Chickasha........ 20.1} .87) .014) 6.1 16,690) 1.15) .014) 3,697) 3,453 7,067) 17 ,762 15,916} .83) .009 86 
Grant 12.0; .52) .008) 3.6 6,947; .48| .006) 2,078 ee Sree 15 ,424 13 826, .72| .008 88 
Greer wl 61; 010) 3. 7,591) .52) .007) 2,231) ee eerrerere 11,157 9,997; .52) .006 70 
Harmon 9.7, 42) 007} 2. 3,380} .23) .003 778) 554) = 182).......... 4,892) 4,484) .23) .003 57 
Harper 5.5) .24 004) 1.6 2,908; .20) .002 o71) 118 4,366 3,912) .21) .002 50 
| | 
Haskell 17.8 76} 012) 4.1 4,511; .31| .004 963 ae reer 5 ,573 4,994) .26) .003 42 
ee 27.3); 1.18) .019 + 11,159) .77; .010) 2,918) 2,307)  456).......... 15 ,491 13,881) .73) .008 58 
Jackson 21.9) ae 015) 6. 12,055) .83) .010) 3,238) 1,108 Oe 16 ,362 14,662) .77| .009 67 
Jofferson.......... 13.4) .58) .008) 3.5 5,736) .39) .005 1,726 515 199}. 7 986 7,156) .38) .004 56 
re 15.5) 67) ON) 3.38 3,631; .25) .003) 1,192 475 re 5,015 4,494) .24) .003 45 
Kay.. 45.8 1.98) .032 i, 39,713 2.73| 034; 10,771) 4,244) 1,682].......... 60 ,342 54,071) 2.84) .032 103 
Ponca City....... 20 3| _ 014) 5.8 23,510) 1 “| 020} 5,439) 2,966) 1,004 3,640) 29,154 26,124) 1.37) .015 114 P 
Kingfisher........ 15.0} 65, 010, 4.1 9,823) .68) .008) 2,383 501 a abe cemed 12 ,587 11,279) .59) .007) 2,751 ae 008) 80 
Kiowa Pepe 22.2 vo 015) 6.1 12,574) 86) .011) 3,544) 1 543) eee 15 ,837 14,191) .74) .008) 2,326 12,372] .010) 67 
Latimer....... 12.0 “I 008) 2 3,191 si .003 809) 198 ” Miacacaewed 4,189 3,754) .20) .002) 1,234 731} .093) 38 
DR ivewesicns 44.6) 1.93) 031) 10.7 13 ,125 80) 011 3,608 1,278 eer 17 ,401 15,593) .82) .009) 1,457) 2,946) .014, 45 
Tee 26.1) 1.13) .018) 7.0 10,169) .70) .009) 2,643) 857 DUE ossiceseas 14 ,843 13,300, .70) .008 1,909) 5,032 010) 56 
SRO: 22.9| .99) 016, 6.8) 16,754) 1.15, .014| 4,017) 1,661 Re 24,080, 21,577| 1.13 13} 3,173) 5,189} .014) 88 
Guthrie. 13.6} "7 009) 4.3 12,800 88) O11) 3,040 — 456 3,227 16 ,254 “a -76| .008} 3,387]........ .009} 100 
OTTO re 11.1) .48 ae 2.7 2,797; .19 002) 1,192) 343) 117 4 389 3,933) 21; .002) 1,457) 2,343] .003) 38 
a 17.1) 74) 012) 4.1 5,752} .40) .005) 1,802) 198| 316 8 ,320 7,455) .39) .004) 1,818) 5,658) .006) 50 
McCurtain.......... 43.9; 1.90) .030) 10.6 9,681) .67) 008} 2 —- 1,423 316 13 ,391 ot ” 007; 1,132) 2,82 012} 40 
| 
| | 
Meintosh.. re 22.9) 99) 016 5.2 5,658 -39) 005; 1 666) 778) 268)... 8 ,231 7,376) » 004; 1,418) 4,621} 007) 44 
ee 11.5) .50) .008) 3.1 4 856 33) 004; 1 253] 250) eee 8.726 7.765) Al) 005; 2,505) 8,385} .005, 63 
WUE vcccvscces 12.7; .55) .009) 3.1 4,338} .30) .004 1,482) 553 WE bicvandns 5,071) ence " 003| 1,466! 1,702] .005; 56 
| 
Mayes..............] 23.1) 1.00) 016) 6, 8,126) .56| .007 1,588) 303, 385 7,293 6 535) .34| .004, 1,089} 3,431) .007); 44 © 
Murray 13.4 58) 008) 3.6 6,004) .41| .005 1 802! 448) eee 6 ,634 5,945) 31) 003; 1,651) 2,191] .005) 56 
Muskogee.......... 64.0) 2.77| .045) 17.7) 44,659 3.07; .038; 9,993) 6 528] P| are 73,629, 65,977, 3.46, .038) 3,728) 6,690) 039) 87 ; 
Muskogee........ 38 4 7 027) 11.7 38,943) 2.68) .033 8,762) 6,435) 1,695 40,788] 51,614 46,250) 2.43) .027} 3,953)........ 029) 107 
ea ee 61| 8,755) 60) . 2,169 frescos 12,464) 11,169] 59) . j 
BN cractstenens 16.4) .71) 011) 4.6 7,135) .49) .006) 2,735) 343) _. aA 8 835 7,917) 42) .005) 1,721) 3,516) .007) 55 
Okfuskee.......... 7 1 < 017, 5.9 8,126) ‘6 007} 2,475, 1,133) eee: 11,705) 10 ,489 55, 006} 1,778) 5,422] .008| 47 
| | | | 
Oklahoma.......... 280..7|12 .15) -195) 85.6) 291 373) 20 03) 248; 51,081) 46,480) 13,213].......... 443 889) 397 948 20 .87 222) 4,649) 5,946 228) 17,—C«& 
Oklahoma City....] 235.0/10 17) 164) 71.6] 280, 301| 19 27| 238} 47,851) 43,117) 12,948] 588,717] 412,000) 369,182)19.36) .215) 5,156)........ 212) 129 
Okmulgee........... 44.8 1.93) .031) 12.0 24, 43 1 71 021; 8,096) 3,928 _ ereree | 40 ,967 36,709) 1.92 = 3,059, 4,411} .023) 74 
Okmulgee. . 19.0) .82) .013) 5.6 16,288) 1. 12! 014; 4,079; 3,124 549 7,395 20,303) 18,193} .95) .011] 3,249]........ 012) 92 
t Reliable tater estimates place Oklahoma County population at 308,600; © SM, 1948. Before using these figures, see explanation page 19. 


Oklahoma City at 230,000. Correct 1946 population Oklahoma City was 225,000. 
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ELECTRIC METERS 


Source: Oklahoma Gas & Electric Co. 


GAS METERS 


Source: Oklahoma Natural Gas Co. 


Keie* 
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Shy 


BUILDING PERMITS 
Source: City Building Department 


TELEPHONES 


Source: Southwestern Bell Telephone Co. 110 


ne 
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OKLAHOMAN - TIMES "220,287 
CIRCULATION 200 
(Fourth Quarter Averages from 
Annual Audit Report) 


WATER METERS 


45 Source: City Water Department 


Ya 
veooe?*”*105,651 
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*Publishers Statement for 6 months ending March 31, 1948 
‘30 "32 ‘34 36 ‘38 ‘40 


| . « « @ metropolitan market where you not only get results but are able to 


| measure those results quickly and accurately because in the Oklahoma City 


Consumer Panel you have already set up and working a sensitive barometer of 


| sales trends in the major classifications in the food and drug lines. 


Cs 


THE DAILY OKLAHOMAN-OKLAHOMA CITY TIMES 


4 THE OKLAHOMA PUBLISHING CO.: THE FARMER STOCKMAN — WKY, OKLAHOMA CITY — KVOR, COLORADO SPRINGS 
KLZ, DENVER, (Affiliated in Management) — REPRESENTED BY THE KATZ AGENCY, _ INC. 


MAY 10, 1948 Ae 


HERE’S BMB’S PROOF OF KVOO COVERAGE 


Blanketing Oklahoma’s Greatest Market Plus 


Bonus Coverage in Other States 


Market and Coverage Facts—The KVOO 
Broadcast Measurement Bureau's Study No. | 
shows: a daytime coverage of 347,450 BMB 
radio families; and a nighttime coverage of . 
378,520 BMB radio families. KVOO alone, JO. Hy 
blankets Oklahoma's Greatest Market, plus a — 
additional rich counties in Kansas, Missouri Te I: 
and Arkansas. With an 18°7 increase, Tulsa led West 

every major city in the Southwest in business Bulli 
gains in 1947 over 1946. 

Oklahoma Industry is concentrated in the 
Tulsa area with 61'% of Oklahoma's industrial 
wage earners receiving 64°7 of Oklahoma's 
industrial payroll. Tulsa is the Oil Capital of 
the World with more oil producing, refining 
and marketing companies maintaining home DA 
offices in Tulsa than in any other city. Tulsa 

is the center of a rich agricultural region of 


Southwest's oldest and most complete 
Farm Departments. 


watts day and night. Owned and operated by Southwestern 
Sales Corporation, Philtower Building, Tulsa 3, Oklahoma. No 
newspaper affiliation. Edward Petry & Company, Inc., Na- 
tional Representatives. NBC basic network. Standard and 
Lang-Worth transcription library. U.P. News. Operating time: 
Weekdays, 5:25 A.M. to 12.:05 midnight; Saturdays, 5:25 A.M. 
to 1:00 A. M.; Sundays, 7:00 A. M. to 12:05 midnight. 


station “‘C’’ 21.4. Stations “’D’’ and ‘’E’’, daytime only. 


diversified interests. KVOO maintains one of if a 50%-100% 
the 


STATION INFORMATION —1170 clear channel, 50,000 UII 30% -49% 
10%-29% 


Hooper Ratings, over-all latest available, give KVOO 42.6; station “BY 19.3; 


OKLAHOMA — (Continued) 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES wee TISING 
ISIN 
GYD 1/1/48 6yD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1947 Net %  \Qual- 
CITIES | Fami- | (in thousands of dollars) Farm of ity 
Total | _ lies ai Ss | ? ba oe a... | | Dollars ~¥ R . 
(in | % | % | (in ars yo | % | stimate ars ollars | % | % | | (in ‘o- ar- 
thou- | of of | thou- (in | of | of | General | Dollars (in (in | of of Per | thou- ten- | ket 
sands) | State| USA |sands)| thousands)! State- USA| Food | Mdse. | Drug (in ‘ thousands)! thousands) State| USA | Family sands) tial > 
ae ’ ___|thousands)| ee ee 
SS ee 36 2 1.59| .025| +4 22 ,476| 1.55| .019| 7,303; 2,650 _ eae 33 ,622 30,128, 1.58; 018 3,043, 14,716) .020| 80 
| | | } | 
ES 34.7| 1.50 024) 10.2 19,677, 1.35] .017, 6,218} 2,676 Re 23 ,030 20 ,637| 1.08} .012) 2,023; 2,708] .016| 67 
° ° on pe | -, - | ” 
a, ~' '- FB -¢- Eb "€.600| 7-706) 40) 00s! 1.835| 46521. .006 | 58 
yan ageens 2 . . ’ . -006 | ° | pocceceee ’ , , ’ -@ 
PAR ccocscsscccoee STAR Se Ge 23 795, 1.64) 020, 7,455, 3,454 ES 35 ,433 31,751) 1.66, .019 3,208) 4,467} .020| 83 
Stillwater at 13.6 59} .009) 4.3 15,443) 1.06) .013 3,636 1,358 503 2,798 16,535 14,816 “e 009| a sailed 010 | 111 
- ae | 
Pittsburg... . 46.4) 2.01) 032, 12.2 22 ,366, 1.54 .019) 6,080 3,401) 771 wea 36 ,814 32,988, 1.73) .019 2,704) 4,199} .022| 69 
MeAlester....... 20.8) 90) 014; 6 ‘ 16,126) 1.11) .014) 3,484) 2,993) 549 11,607 22,383 20,057) 1.05) .012 3,288) was .013 | 93 
— yeubehweda’ poe 1.65 026 10.0 26 ,966) 1.86) .023) 6 ,370| 3,151) 1,016 See 31 ,707 28 412) 1.49, .017| poet 3,379} .021 | 81 
Ada.... eh 22.2} .96) 016) 6.3 22 , 668) 1,56) .019) 4,736 ae 771 10,893 20,838 18,672) 98, Se |0SRE...... 014 | 88 
Pottawatomie....... 45.3) 1.96 032, 12.2 33 894) 2.33] .029| 7,837} 6,156) 1,530)....... 54 ,746 49 056) 2.57; 029, 4,021) 4,926) .030| 94 
Shawnee... ahd 25 2) 1.09} .018} 7.4 an 2 03| 025; 5,912 5,721) 1,156 18,202 35,437 31,754) 1.67) .019) 4,291)....... 021 | 117 
} | | 
Pushmataha.... 18 .7| 81) 013) 4.5 5,014) ul 004) 1,253) 250 222 6 ,003 5,379, .28, 003) 1,195) 1,482] .005 | 38 
Roger Mills , 8.3) .36) 006) 2.2 3,254) .22) .003 901) 198 71 6 ,810 6,033) .32) .002) 2,742) 6,671} .004 | 67 
ee 21 5) 93) .015) 5.8 8,708, .60| .007; 2,643) 1,621 339 10 ,722) 9,608, .50! “ 1,657, 3,735) .008 | 53 
} | | | | | 
| | | | 
Seminole... . 47.4) 2.05, .033| 12.1 29 ,239 2.011 025 9,762) 2,505) 1,308]......... 43 ,198) 38,709, 2.03) .023) 3,199) 2,686} .026| 79 
Seminole......... 16.9| .73 012) 4.8 17,514) 1 20) 015) 3,987) 1,423 712 17,802 17,279} 15,483] .81| .009] 3,226]... O11 | 92 
Sequoyah..... 24.5) 1.06) 017) 5.8 4,086, .28) .003) 841) 370 199 5,975) 5,354; .28) .003 923, 2,692] .006 | 35 
Stephens... .. 30.3 131 021; 8.0 17,383, 1.19} .015) 4,766 2,478 ee 19 ,913) 17,844, .94 .010 2,231| 5,415} .014| 67 
Dunean........ 12.5) 54] .009| 3.7 12,046 83| .010 3,887) 2,136 479 5,482 9,439) 8,458 44; .005 i. ee .007 78 
| | | | | 
RS 9.7) A2| 007; 3.8 8,236, .57) .007) 1,756) 515 Rech aaean 17 339) 15,407, .81, 009; 4,054, 16,947) .008 | 114 
St wewdbireas 19.9} .86) .014) 5.5 8.974 .62) .008} 2,583) 1,133  iivacaeda 12,375) 11,089 .58) .006, 2,016) 12,165) .008 | 57 
MC ccedendasicant 223 5 9.8 -155| 65.9} 216,311/14.87| .184) 46,421; 34,014, 9,635].......... 338 ,288) 303 ,131 15 .89) 177, 4,600/ 8,361) .175 | 113 
Tulsa 181.1] 7.84) .126) 55.3 197 ,925/13.61| .168| 38,978) 32,706 9,051 230, 193 309 , 222 277 ,086 14.53) .162 5.011| Saints 157 | 125_ 
© SM, 1948. *Witbheld to avoid disclosure. Before using these figures, see explanation page 19. 
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RAO 


' @ The First National Bank 
/ 


of Tulsa, with the Sunray 
Oil Co. starts construction 
this Spring of a 33-story 
bank and office building 
. to house their own in- 
creasing facilities, and 
provide space for other 
firms eager to establish 
offices in Tulsa. 
The Stanolind Pipe Line 
Co. plans immediate con- 
struction of a ten-story of- 
fice building. Another 
five-story building, ad- 
joining, will house the 
Downtown Division of the 
University of Tulsa. 
A $17,865,000 bond is- 
sue, just voted for expand- 
ing Tulsa’s woter and 
sewage systems, will pro- 
vide ample water for in- 
coming industries and for 
the 500,000 populetion 
estimated for Tulsa with- 
in the next few years. 


, SE CECE 
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pity ae 
ra 


Still more Tulsa families, buying still more of every necessity and luxury of life! 
Will they buy from YOU? They will, if you tell them about your product in the news- . | 
papers they read daily. The Tulsa World and Tulsa Tribune give you full coverage 


of this rich market, and AT ONE LOW PRICE! 


Ott CAPITAL MEWSPAPERS 


MORNING @ EVENING @ SUNDAY 
REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 


MAY 10, 1948 
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CIMARRON TEXAS BEAVER HARPE ALFALFA GRANT may % NOWATAZ CRAIG OTTAWA] 
Wee Gi wtlewville 
ELLs CARFIELD NOBLE ~-JROGERS 
* = MAYES 
MAJOR to 
ce ee Ed ER 
oe eee eee eco EES PAYNE Oe ? 
DEWEY BLAINE [KINGFISHER [LOGAN J'o-7-- = .<<-7 7 ]OREER ® ADAI ' 
ae . WAGONERG, CHEROKEE ’ 
: oo TCINCOLN 
J Copyr ght by ROGER MILLS CUSTER weeeeees! : sera TUSKOCEE 
: CANADIAN *.-..” Soar] Muskogee 
Scccecceced OKFUSKEE fo SequOVAN 
Sales MANAGEMENT ; rawr OMA “fiacintosn : 
WASHITA LS Forrawa Lo] wy 
: SRA CLEVELAND Jong PEMINOLE) HASKELLY : 
[oRAY: oS Shawnee foo << | HUGHES a LEFLORE i 
- pee “PITTSBURG Brose i sore 
EER ne TTR 
Cities shown are those having Manno " : -: Mc CLAIN tat maaan 
i ill COMANCHE = TCARVIN EPONTOTO®: 
retail sales of $15.0 million or an [eek 2 SAL rg SRR ¥ i 
in 1946 — lowton {STEPHENS Poe ge a SSS JPUSHMATAHA [ovco2 22000) é 
more in a MURA cs on oa 
: : Mc CURTAIN 
COTTON } : JOHNSTO 
1946 Retail Sales in Excess of $100 Million sessed." CARTER | 
JEFFERSON t coon z t 
1946 Retail Sales $50.0 Million to $99.9 Million Ardmore ©". [MARSHALL \wed BRYAN") CHOCTAW i 
LOVE Pe : - ' 
1946 Retail Scles $25.0 Million to $49.9 Million me x ' ge. | ; 
— i ; 
“| 1946 Retail Sales $10.0 Million to $24.9 Million 2h. 
i Vy 


OKLAHOMA — (Continued) Be ee et ee 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
wi oe 
ESTIMATES 1 

yD 1/1/48 yD ESTIMATES SALES SM ESTIMATES CONTROLS 

r ca: mm a j = — —_ 
COUNTIES THREE STORE GROUPS 1947 | | net Net v/ |Qual- 
CITIES Fami- (in thousands of dollars) } | | Farm of | ity 

Total lies Gross | Net | Dollars | USA | of 
(in % | % | (im | Dollars | % | % | Estimate “1 | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in | _of of Per thou- | ten- | ket 

sands) | State| USA |sands)| thousands) State USA | Food Mdse. | Drug in thousands) thousands) | State USA | Family | sands) tial In- 
te Des 2) as eae + ars tas: thousands) || dex 
Wagoner.... cal 20.3; .88) .014 6.0 0 D104 .90) .Wu4 | ,ocu “da ivy 7,341 6,609) .35| U4) 1 dat 6,614, W6 |) 43 
Washington 31.0) 1.34) .022) sy 1 25,761; 1.77 .022; 7,149) 3,466 1,004 40 ,862) 36,615, 1.92) 021; 4,024) 2,931} .022 100 

Bartlesville. 20.6 89; .014 3 22,979| 1.58) .020 6,218 - 841 5,611 30,640 27 ,456) 1 44) 016 4,358 , 017 121 id 
Washita 21 “| 93) .015 ; 6 6 207) -59| .007, 2,475) 1,108 268 18 ,158 16,299.85) .009) 2,901) 16,713) .010 | 67 
| | | 

Woods... 14.6) 63; 010; 4.3 it 080) .76| .009| 2,857 883 444 14 ,553 13 031) 68 .008} 3,030) 10,054] .009 | 90 
Woodward ~_ * 69 011) 4.6 13,156} .90| .011 3,162 910 363 13 ,893 12 ,449 = ” 2,706; 8,019) .009 82 
ee fe | _ | _ - — | — —_ — ——E = — 
Total Above Cities 817 .8 35 39) 569) 247.4) 868 597/59 .71| .739) 176,971) 128,514) 37,243] 1,040,722] 1,174,624) 1,052 549) 55. 8.19) 614| 4,434) 643 113 
euenes ——— a : =e aes a Sees |__| Sa Se 
State Total. .... 2,310 al 1. 607! € 634 2 Rs 454 679) iN 237 | 382, 475, 195,217, 59,277) 1,403,511 2, 1128 304) Bb. 907.1 116) 1 a2 3,007) 497 943] 1.249 | 78 

OKLAH fe) -M A— Metropolitan County A Areas 

Oklahoma City.....83] 280 7. ..) 198] 85.6] 291,373 248| 51,081| 46,480| 13,213 443,889, 397,948). | .232) 4,649)... .229| 117 
Tulsa. ... .. 127] 223 .5) 155 65 9} = =.216 311 184 46,421, 34.014) 9,635 338 288) _ 303, ,131) 177 a 4 600). 175 | M3 
© SM, 1948. *Withheld to avoid disclosure. _ Before using these figures, see " explanation page 19. 19. 


You can't FULLY cover 
this rich 'MAGIC CIRCLE’ 
market without... 


TULSA, OKLAHOMA 
AVERY-KNODEL, Inc. JOHN ESAU 
National Representative V. Pres. & Gen. Mgr. 


LOOKING FOR SOMETHING? The sntiictatn Table of Contents is on page 3. 
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“lope Management “Tells — 


“WHY THEY WENT TO OKL 


THESE EXECUTIVES . .. AND MANY OTHERS... 
TESTIFY TO 
OKLAHOMA'S BUSINESS ADVANTAGES 


: L. WALTER 
Vice President, 
TH Universal — 
Cc R. SMI _ 1. T. Credit 
“chairman . Corporation 
the Boar 
Directors 
Americal 
ines, 'ne- cen 
aie “In our decentralized, 
nationwide operation, 
-yican serving instalment pur- 
594s ewe ‘mn 48 states, We 
o st iblished its chasers in * sta : br 
—_"s si ntenance base, have located - voc 
major ma serating head four principa reg = 
divisional oF ee pilot offices in Oklahoma City. 
quarter, © ykla ° . 
Y ieins school 10 “The selection of Okla 
Pe City for this 
homa. homa City Basan 
n of sites at important othice occur oe 
5 Lec c . > y 4 
“The mgr” Tulsa was for the following reas 
more a a 
~ ePpe= Reser Oklahoma offered a 
«6 . aho ‘ . ; °. 
rdvantape> ok logical, centralize 
ffered: geographic advantage, 
° " ographic in the heart of ra 
-€ Bf " : re wished to 
The ager ‘Oklahoma. region we wishec 
Jocation * serve. 
acilities oe 
Ready - made facil oe The commercial grow th 
modern ~ of the Gulf Coast 
ae j maintenance : Recetas 
Oe -ogiaaa states anc nog 
“ilities. west and expansio 
facilit Be 


OV ided 


4 » pr 
The territory F ” 


an excellent source : 
the highest type 
employees- 
state, through 
‘modification — 
f obsolete anc 
corporation 
as made 


The 
rapid ™ 
repeal 0 
restrictive 


our business in 
markets strongly 
shorten- 
ing our lines of 
communication . 
service to this area 
centering about Okla- 
homa.” 


Let Us Help You Find 
The Facts Pertaining 

To Your Business 
We maintain an 


industrial resea 


department to serve business and 
industry. A special confidential survey 


report relating to your business will 


prepared on request. Up-to-the-minute 
information of a general nature is 


provided graphically and concisely 


the 40-page book ‘Factors Favoring 
Business Expansion in Oklahoma’’. 


Write for your copy. 
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WILLIAM C. 
DECKER 


President, 
Corning 
Glass Works 


A> 


“In January, Corning Glass 


Works started to produce 
Pyrex brand glassware in 
its new plant at Muskogee, 
Oklahoma. 


“Among the factors that 
influenced us to locate in 
Oklahoma were: 


The availability of the 
desired number of high- 
grade workers. 


An ample and constant 
supply of low cost 
natural gas. 


A nearby supply of 
superior glass sand. 


The dependable  elec- 
trical power. 
The location of Okla- 


homa in relation to 


our markets.” 


auoina’ 


ROBERT 
L. HAYS 


President, 
The Kaynee 
Company 


“We decided on Pawhuska, 

Oklahoma, for our branch 
factory for the following 
reasons: 


Oklahoma presented a 
new and unexploited 
area for the 
industry. 


textile 


There was adequate 
native labor available 
— young, educated, 
anxious and willing to 
work. 


State laws in Oklahoma 
were fair and attractive 
for new industry. 


Oklahoma geograph- 
ically was well located 
for the distribution of 
our product.” 


ut YOK 


x OKLAHOMA 


= PLANNING and RESOURCES 8 
CAPITOL BulLoING : 
OKLAHOMA CITY, OKLAHOMA . 


. STATE 
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* Based on BMB Study No. 1, March 1946—all 
counties in which 50% or more of the radio 


families listen to WOAI at least once a week. 


THERE’S WEALTH IN WOAI’s BIG 67-COUNTY* DAYTIME PRIMARY AREA 


® Population 1,363,100 @ Drug Sales $34,017,000 
® Retail Sales $936,545,000  @ Net Effective 
® Food Sales $247,370,000 Buying Income $1,282,729,000 


® General Merchandise $105,819,000 @ Gross Farm Income $255,821,000 


a 
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SO! SE AS ls th 


Represented by EDWARD PETRY & CO., INC. -- New York, Chicago, Los Angeles, Detroit, St. Louis, San Francisco, Atlanta, Boston 
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The illustration shows WOAI’s rich 
67-county* daytime primary market 
area. WOAI’s Texas nighttime pri- 
mary coverage is even bigger. It 
comprises 118 big Texas counties* 


—_—- 


plus 25 other important counties* in 
5 adjoining states. And, WOAI is 
the only single medium reaching all 
of this vast market. Your Petry man 
can give you the full story. 


TEXAS — Counties and Cities 


The “‘SM”’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES — 1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
ESTIMATES wan TSING. 
GYD 1/1/48 SM ESTIMATES SALES yD ESTIMATES CONTROLS 
. — | —— 
COUNTIES | | THREE STORE GROUPS 1947 | | | Net %  \Quai- 
CITIES Fami- (in thousands of dollars) | Farm of ity 
Total lies | Gross Net | Dollars} USA of 
(in % 1 % (in Dollars | % % | Estimate | Dollars Dollars % | % | (in Po- | Mar- 
thou- of | of | thou- (in | of | of | | General | Dollars (in (in of | of Per thou- | ten- — ket 
sands) | State! USA |sands)| thousands)! State USA’ Food Mdse. | Drug (in thousands)! thousands)' State USA | Family | sands) tial In- 
oe - = thousands) dex 
Anderson sean 36 .2! 51 025, 9.7 17 ,304 32) 015; 6,239 2,665, 1,269........ 26 ,395| 23,768} .34) .014) 2,450) 2,653) 016 | 64 
Palestine... ...... 16.3, .23) O11) 4.9 13,809 -25) 012; 4,430) 2,257 1,101 6,410 17,315 15,591} .22|; .009) 3,182)....... .010 | 91 
| Ee: 1.4 02 001) 4 895; .02) .001 380, sg i EPO 1 489, 1,341; .02) .001) 3,353 761; 001 | 100 
Angelina............ 36 .2) 51 025) 9.7 17,159} .32| .015 6 015) fn! | Sen 24 846 22,373, .32| .013) 2,306 953} 016 64 
Se 17.0 “ 012) 5.2 14,396} .26) .012) 4,276 1,983 ee uae 12,686) .18) .007' 2,440)........] 009 | 75 
a, RR ee 2.8 a v2 8 1,762; .03) .001 931 , | a eee 2,529) 2,277 03} 001; 2,846 184] .001 | 50 
rere 6.4 .09 005) 1.6 3,366; .06) .003 1,414) 273 ae 5 552 4,999) 07; .003; 3,124) 3,461] .003) 60 
Armstrong 2.1) 3 .001 | 6 1,257; .02; .001 a ? ' 1,772 1,596, .02| .001) 2,660) 6§,143] 001 | 100 
Atascosa 17.0| .24| O12) 3.7) 6,095} 11) 005) 2.034) 154,198)... 10,018) 9,021) 13, .005, 2,438} 6,103] ,006 | 60 
Eo 15.6) 22| 011) 4.3 7,396; .14) .006) 2,206 599, 223). 10 368) 10 ,223 15) 006; 2,377; 4,312) .007| 64 
Bailey....... 7.8.11) .005) 2.0 3,495 ™ 003 one " See _ 3 ,904| 06, 002, 1,952} 7,079) 003 60 
| } | 
. rE 
ce OTTO 3.6 .05 oos 11 1,488 03) .001 724) 034, 070 2,505, saad 03) 001; 2,051; 14,233) 001 | 33 
Bastrop 21 3 30) 015) 5.9 7,728} .14) .007) 3,999, 872, 293 12 524) 11,277 16) 007) 1,911; 2,700) .009 | 60 
eee 7.1) .10 005) 19 5,215 10) 204) 1,482 701) 237, 7,195) i . me 3,410, 3,724) 004 80 
} | cong | 
DR icdbisnanctaian 15.6 22, 011, 3.9) 12,562) 23 011) 3,396, 1,402,585 15,548) 14,000.20) 008) 3,590} 3,508) .010/ 91 
Bell... 55.3, .78) 039 15.7 27 ,068) 50) .023; 9.188! 4,480) 1,464 — 49 ,920, 44 951, 64) 026; 2,863) 7,181] .028| 72 
Templs 24.8| .35) 017, 7.3 18,352) 34) 016 5,533) 3,266, 1,073 12,192] 29,952} 26,971 -38) 016} 3,695)........1 016 | 94 
Bexar 389.4 5.49) 271| 110.7) 332,662, 6.14) .283) on 42 636) OAH. .......: 546 ,000) 491 ,651 7a) 287, 4,441) 9,808) .283 | 104 
San Antonio 360.3) 5.08) .251) 102.5 310,706! 5.73} 304) 63,726) 42,509) 8,850} 336,609) 510,510) iach 6.54) .268) 4,485)... .263 | 105 
wee | | 
Blanco 3.5, 05.002, 1.0) 2,369] .04) 002) 706, * 097}. 100 
Borden 1.4) 02) 001, 4 ee Fees a | ow | .Ot].....] 4,493] 2,827],,.....|...-. 
Bosque 12.8; 18 .009) 3.6 6,197 “I 005) 2,292 188 390). . 67 
| 
RMcieisscedenuad 63.8, 90 .044 17.6] 30,751 57 026) 9,291) 5,847 1,366)... 59 
P Texarkana 27.7! 39) 019, 8.4 22,510, 41) .019) 5,913] 5,318 1,046 9, 865 84 
Brazoria 49 7 70 035, 13.3 18 025) .33) .015) 5,240) 2,069, 641 51 
Brazos. 31 # 45 022) 9.1 21,363) .39| .018| 6,274 3,266, 906 7 
i Bryan 17 0) 24; 012) 5.0 18,500 a 016 — ° | . 100 
| | 
Brewster 7.8.11) 005 2.1) 5,301) 10) 005) 1,414 «= 633,265 100 
Briscoe 4.3, .06, 003 1.1) 2,124) 04 002) 861, 273 ‘1853). 67 
Brooks 6.4 09 004) 1.4 3,813) .07) 003) 62, * | . 75 
| 
| 
Brown eee 32.6 6) 023; 9.3 19,615) .36) .017; 5,430, 3,641) 5 eee 78 
} Brownwood 23.4) .33) .016, 6.8 18,163) .33) .016) 4,792) 3,590) 1,157 11,522 94 
Burleson 14.9 21) 010 4.0 5 ,763 a -005) 2,723) 599 265 60 
Burnet 9.2 13) 006 2.6 5,027, .09) .004) 1,759 137, 181 67 
Caldwell 19.2 27) 013) 5.0 15,383} .28) .013) 4,344) 1,471) 543)... 85 
Calhoun 6.4 09 002 1.7 2,831/ .05 .002 999 ©6=-359 126! . 100 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Here’s the way it looks on paper: 


NEWSPAPER CIRCULATIONS 


(Compiled from ABC Publishers’ Statements 
for 6 months ended Sept. 30, 1947 & 1940). 


This is the evidence and these are 
the facts and figures. 

Looks to us like the LIGHT is the 
kind of newspaper our newcomer 
families are most acquainted with, 
and naturally prefer. 

Looks to us, too, like this rich 
South Texas market, of which San 


i ia J : 
tig a Pee sary ee Antonio is the heart, is becoming 
si Position te Field From 31% 10 35.9% ‘ even more receptive for, and even 
n vening Paper ...... F 7,699 a : * 8 
Position in Field From 38.5% to 34.7% more responsive to advertising of 
Morning Paper .......... 43,497 29,993 ‘nationally known merchandise. 


Position in Field From 30.5% to 29.4% 


TOTAL ADVERTISING LINEAGE 
1947 


You’re in the market if you’re in 
San Antonio, and... 


1940 
Right (0) ....ccccrccrcess 12,6 6,253,943 
Position in Field From 33.4% to 37.4% 
1,798,584 8,149,936 


. To 
Morning SD  seuewenane 9,367,605 4,330,459 
Position in Field from 23.1% to 27.8%, 


RETAIL ADVERTISING LINEAGE 


(Compiled from Media Records for the Year 1947) 


San Antonio’s Metropolitan District 
population has taken a leap of 31% 


1947 1940 
since 1940 or from ——— 2 Light (e) exae sae J; 1 ™ metas 
4 000 ordin to the 3 q ‘osition in Fie rom 36.1% to 39. 
— ’ Of Cenens. These “new. 2nd Evening Paper ...... 4,507,610 


P 4 
comers” represent people of highly 79 % a2300 


paid skills and professional qualifica- 
tions for the most part. 

During the period that these some 
30,000 new families came to San 
Antonio, it is significant that 22,828 
more families have elected to become 
constant readers of the evening LIGHT 
. « « almost double the circulation in- 
crease, in the same district during the 


IMPORTANT RETAIL 
CLASSIFICATIONS 


(Copied from Media Records for the Year 1947) 


2nd Eve. Morning 

LIGHT Paper Paper 

Department Stores ... 1,801,744 1,758,428 1,032,437 
Furniture & Household 459,656 229,416 163,304 


p " h ie CE, cccuescaneoaxs 369,633 294.407 164,368 
same period, of the other evening Liquor Stores ......... 117,726 78,569 48,414 
papers. Sporting Goods Stores 46,864 16,974 10,282 
. . 
e Represented Nationally by Moloney, Regan & Schmitt, Inc. ® 
° The “SM” symbols mark original, exclu- 
TEXA S — (Continued) sive estimates hv SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES SMe ADVER- 
ISIN 
6YD 1/1/48 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES _—— | ite. | icin eo a | 
CITIES THREE STORE GROUPS 1947 Net %  \Qual- 
Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross Net | Dollars | USA | of 
(in % % (in Dollars % % Estimate Dollars Dollars %1&% (in Po- | Mar- 
thou- of of  thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) State USA sands)/thousands) State USA| Food Mdse. | Drug (in thousands) | thousands) | State| USA | Family | sands) tial In- 
| 2 ___|thousands)} wR me vas [nn 2 
Callahan 9.2) .13 .006 2.6 5,272; .10; .004 2,344 565 233 7.774 7,000, .10) 004) 2 692) 3,181) .004 | 67 
Cameron 88.7, 1.25, .062 22.4 47,057, .87 .040| 12,841; 8,823, 1,700 83 ,460 75,152) 1.07; .044, 3,355) 17,234) .046 | 74 
Brownsville 29 8 42; 021 7.6 15,246 28; .013 3,844 2,992 650 8,794 31,715 28,518 41| .017 3,758) 016 7 
Harlingen 19.2 27; .013 5.5 19,482 36; .017 3,981 4,394 682 9,152 22 033 19,840 28} .011) 3,607 013 | 100 
Camp 9.2) 13) 006 2.5 3,525, .07) 003) 1,327 769 237 5 ,943 5,351) .08| 003) 2,140 1.271) .004 67 
Carson 5.7; .08 .004 1.5 4,709 .09| .004) 1,293 393 320 6 ,534 5,884 .08) .003) 3,923) 8,976) .003 | 75 
| | | | | } | 
Cass 30.5, 43) 021) 7.7 13,014) .24) .011| 3,137) 2,035 558 18 ,656 16,799, .24 .010) 2,182) 2,281] .012 | 57 
Castro 3.5, .05) .003 8 2,412; .04) .002 828 359 097 3,627) 3,266 .05) .002; 4 083) 11,736] .002 | 67 
Chambers 7.1, .10| 005 2.0 5,113, .09; .004, 1,586 188 195 7 ,467' 6,724, .10 a 3,362; 3,948) .004 80 
| | | | | 
Cherokee 36.9 .52) .026) 9.9 18,402) .34) .016 6,791 3,095 892}... wacabe 25 ,804 23,235, .33) .014) 2,347) 4,568) .017| 65 
Childress 14.2) .20 .010| 3.9 10,269} .19| .009 3,326) 1,744 446).... 17 ,025) 15,330} .22) .009) 3 ,931| 4,943; .009 | 90 
Clay 9.9| .14 007) 2.7 5 ,258 10) 004; 1,965, 120 237 anne 8,791) 7,916 .11) 005, 2,932) 4,036) .005 | 71 
| 
Cochran 5.7, .08 .004 1.4 1,718) .03) .001 655 188 070 3,107) 2,798 .04 002! 1,999] 4,746} .002 50 
Coke 2.8 .04 .002 7 1,633) .03) 001) 690 . 097 ; 2,505 2,256 .03  .001 3,223) 2.209} .001 | 50 
Coleman : 17.7, .25) 012) 4.7 10,125; .19) = 4,033, 1,196 ES 16 ,741 15,075, .22, .009, 3,207) 7,050 ad 83 
| | | | } 
| Pe | . oh | 
Collin 43.3} .61| .030 11.9 21,579) .40/ .018) 8,739 2,941) 1,170 ae 35 880 32,309, .46 .019) noel 13,676) .021 | 70 
MeKinney 12.8 18} .009 3.9 11,243 21) 010) 3,586 2,035 642 11,159) 10,048 14); .006| 2,576 ; 008 | 89 
Collingsworth 9.2; .13) .006 2.5 6,008 .11| .005) 2,552 804 335 9,228 8,309) .12) 005) 3,324) 6,356) .095 | 83 
Colorado 16.3) .23 O11) 45 11,064 .20 .009 3,103) 633 418 18 ,809) 16,937, .24 O10) 3,764, 6,016] .010| 91 
| 
Comal 12.8 .18 .009 3.6 9 894) -18| .008) 2,688 1,009) 293 15 ,737, 14,171, .20 .003| 3,936) 1,278} .008 | 89 
Comanche 15.6 .22 O11 4.3 6 ,052) -11| .005; 1,689) 1,898 ° ate 9,747, 8,777, .12| .005, 2,041/ 8,830) .006 | 55 
Concho.... . 5.0| .07; 004 1.3 3,178 .06| .003) 1,034 183 167 5,115 4,606 .07 .003) 3,543) 5,497) .003 | 75 
| | 
Cooke 24.1, .34) O17 6.5 15,397 .28 .013, 4,687) 2,155 641 24 906) 22,427, .32) .013; 3,450} 5,193) .014 | 82 
Gainesville 11.4, .16) 008) 3.3 12,964) .24) .011) 3,396 . 7 558 15,765) 14,196} .20) .008| 4,302 ...f .009 | 113 


™ SM, 1948. 


Before using these figures, see explanation page 19. 
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LEADERSHIP ¢ READERSHIP 


«x x FH STAR FEATURE IN THE LONE STAR STATE 


SAN ANTONIO EXPRESS 
and 
SAN ANTONIO 
EVENING NEWS 


... largest circulated morning, evening, 
and Sunday newspapers published in 
San Antonio or Southwest Texas... 
with established prestige and leadership! 


AIR-SPEED NEWS 


. . . Air-Speed Delivery Routes to 
Texas’ rich Rio Grande Valley . . . oper- 
ated by SAN ANTONIO EXPRESS and 
SAN ANTONIO EVENING NEWS as Locally: 
an added influence in speedy advertis- ; 
ing returns! 


RADIO 
STATION 


. San Antonio’s FIRST fm radio 
station . . . owned and operated by the 
SAN ANTONIO EXPRESS and SAN 
ANTONIO EVENING NEWS augments 
them perfectly! 


SAN ANTONIO EXPRESS 


Te SAN ANTONIO, EVENING. NEWS. _“== 


—— +s Herman Nam! 
ene Dachau 


ae 6 
erro OVE" ' 
sen pine ¥ 


Mog 


ee ke 


NT. MAGAZINE 
. now, to leadership in readership 
is added a colorful touch . . . the 


local COLOR touch! Locally-edited 
. published on Sundays. Write for 


eae fom + ee 5 Coe ¢ 


y data and details! 

ot 12-PAGE COMIC SECTION 

= .. . BIG! NEW! . . . featuring the 

7% Nation’s Favorite Funnies, as requested 

16 and read by young and old . . . another 

~ “bonus” to assure you greater returns 

of on your advertising dollar! 

7 

“ SOA.N.AN., Inc.: 

REPRESENTED NATIONALLY BY oman 

roup; 

2 THE JOHN BUDD COMPANY ¢ Locally Edited 

. ® paieen an 4 

0 Advertising 

0 


a8 San Antonio Express 
gm JAN ANTONIO EVENING NEWS 
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In the TWO-Billion $ Dallas-Ft. Worth Area 
Your WRR-KFJZ Combination Is a Double-Punch! 


TEXAS BEST RADIO BUY 


(( l) 


1,857,500 Wea 


$2,257,516,000 OALLAS 


.. . .$1,904,769,000 ll 


National Representatives 


Coverage Statistics 
* Population 


FT.woRTH Wholesale 


TWO STATIONS FOR ONE 4) 


* Income 
* Deposits 


Radio Families 


Weed & Company 


Coverage Statistics 
KFJZ Retail Sales . .$1,784,833,000. * 
.. .$1,861,658,000. x 
410,033 * 


TEX AS — (Continued) - 


The “SM” symbols mark original, exciu- 
sive estimates by SALBS MANAGEMENT. 


POPULATION RETAIL SALES—1947 ba EFFECTIVE BUYING INCOME—1947 pee 
ER- 
ESTIMATES TISING 
67D 1/1/48 GYD ESTIMATES SALES GyD ESTIMATES CONTROLS 
COUNTIES | : a ptay ; 64 l | 
CITIES THREE STORE GROUPS 1947 | Net % | Qual- 
Fami- (in thousands of dollars) e . | = ee | 
Total lies | ross | = 4 jars 0 
(in | % | % | Gn | Dollars | % | % | l Estimate | Dollars | Dollars | % | % (in | Po- | Mar- 
thou- of | of | thou- (in of | of General joHars (in | Gin of | of Per thou- | ten- | ket 
sands) State USA sands)|thousands) State USA| Food | Mdse. | Drug sales trecnenta)| themnante)| State) WEA Family | sands) tial > 
| thousands) | | sis} ex 
OS DRE A: 21.3! 30 015) 5.7 6 ,890| .13| .006 3,328 735 aes 11 ,284| 10,161| 14) 006 1,783] 3,414] .008| 53 
 veccnvidues 7.8 11) 005) 2.1 6,171} .10) .004) 1,689 752 errs 7,716) oy 10) in 3,309) 3,995) .004 | 80 
| 
eee 2.1) al ood 5 2,369) .04) .002 999) . ee _ 1,703, .02) .001 3,406 444; .002 | 100 
Crockett 2.1) .03) .002) 5 3,106) .06) .003 724 239 | Sere 2,044) 1,841] 03, peed 3,682; 4,001} .002 | 100 
Crosby. . 12.1) 17) 008) 3.3 5,200; .10) .004 - 633 ee 8 ,660 7,798) 11) 005) 2,363; 7,741) .005 | 63 
| | 
| } 
Culberson 14) 02 .001 A 1,820; .03) .002 345) ° a ES 1,477) 1,330 a 001; 2,660: 1,309) .001 | 100 
Dallam...... 9.2) .13} .006} 2.5 6,890) .13) .006 2,103) 855 __ See 11,602, = 10,447 .15| 006; 4,179) 8,241) .006 | 100 
Dallas. 545.4) 7.69| .379| 160.1 690 ,246 12.74 -587| 102,788) 136,728) 20,501)..........] 833,273) 750,328/10.68) .437; 4,687) 10,093) .469 | 124 
{Dallas 431.9] 6.09) ml 126.8] 632,956)11.68) .538) 84,557) 135,374) 18,485] 1,300,682 762,232) 686,359) 9.77) .400) 5,413)........ 421 | 140 
| | 
Dawson... 22 .0) 31 015) 5.7 11,627) .21) .010 3,688) 1,761 __, ereeree 16 ,955 15 ,267 22) 009; 2,678) 9,824) .010| 67 
Deaf Smith 6.4) .09) 004) 17 6,875) .13) .006) 1,621) 462 ie <catene's 7,420 6,681) 10) .004) 3,930 18,038) 005 | 125 
Delta 10.6 15) .007| 7 4,087; .08) .003) ,896 547 ee 6,333! 5,703; .08; .003) 2,112) 3,215) .004 | 57 
= | 
Denton 36.2) 51 mi 10.3 22,373; 41) .019) 6,998) 3,607) 1,129).......... 34,320, 30,904 a 018} 3,000; 8,847; .020| 80 
Denton 13.5) .19 009} 4 1 16,288; .30) .014) 4,430) 3,385 920 5,510 15,513) 13,969) -20) es eee 010 | 111 
De Witt 24.1) .34 017) 6.6 16,322) .30) 014° 5,498) 1,676 683 24,563, 22,118) .33) .014; 3,351; 5,953) .015 | 88 
Dickens 9.2, .13) be 2.5 §,907) .11/ .005) 1,654) 906 lb iersscs 8,755 et " 005) 3,154) 3,958) .005| 83 
| 
Dimmit 7.8, .11) 006 1.8 2,730) .05) .002 1,293 154 ey 4,384) 3,948) .06) .002} 2,193) 3,208) .003 | 50 
Donley 7.1) .10) .005 1.3) 4,781) * 004 1,759) 599) 268)... 7,089) 6,383, 09) .004) 3,359) 4,832) .004 80 
Duval 15.6) .22) 011) 3.7 9 ,808) " 008} 7 667) CSR 14,331, 12,904) “ 007; 3,488) 2,052) .008 73 
} i | | | | 
Eastland. . — 24 8) 35) 017) 7.1 18.590) 34 016 6,757, 4,018) 892 29,773) 26,809, .38) .016 3,776) 4,780' .016 | 94 


Tt Dallas city population now 453,400 according to reliable local surveys. *Withheld to avoid disclosure. 
University Park and Highland Park, previously included with Dallas in 
1947 Survey, now 23,918 and 13,131 respectively. 


Before using these figures, see explanation page 19. 
© SM, 1948. 
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; today is the “Gold Mine” discovery for 
advertisers with an eye on the Lone Star State. 


The Texas State Network 


provides concentrated local outlet coverage 

in 18 important Texas markets. 
Consult any WEED & CO. office for availabilities, either full 
network or leg operation, to fit your distribution problem. 


THE TEXAS STATE NETWORK S 1201 W. LANCASTER ° 


Because— 


FORT WORTH 1, TEXAS 
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PLUS FACTORS making necessary your consideration of a 
location ...or an expansion of present activities ...in the 
Dallas Southwest are reflected in the following pages. Plan 
your future in the Land of Demand... at Dallas! 


1948 


ANDING IN DALLAS 


Executives of nationally famous *On the move 


concerns are capitalizing on the to Dallas is Chance Vought Aircraft 
Dallas spirit of progress . . . head- Division of United Aircraft Corpor- 
ing for the center of the Land ation...one of the largest plant 
of Demand! relocations ever! 

Other companies now locating or expanding operations at Dallas ...a market serving 


17% million people with a 1512 billion dollars of net effective buying power... include: 
Armstrong Cork, Atlantic Refining, Autocar, Best Foods, Bigelow-Sanford, Certain-Teed 
Products, Champion Sparkplug, Dearborn Stove, Dr. Pepper, Eastman Kodak, Firestone, 
Freuhauf Trailer, General Electric, General Motors, International Harvester, Massey- 
Harris, Minneapolis-Moline Plow, Mobilift, The Paraftine Companies, Peter Paul Candy, 
Procter & Gamble, Ruberoid, Todd Sales Company, Trans-continental Bus System, U. S. 
Rubber, The Wall Street Journal, and Westinghouse. 


DALLAS, TEXAS 


CHAMBER OF COMMERCE 


429 


and for 
BANKING 


. with Capital and 
Surplus of $25,000,000— 
Largest in The South—you 
can depend upon the 
REPUBLIC NATIONAL 
BANK OF DALLAS for 
every modern banking 
service. Let our Industrial 
Services Department assist 
you in developing your 
plans for expansion in this 
great Land of Demand. 


INSURANCE CORPORATION 


Thinkin gS outhwest 
... then THINK OF DALLAS 


MEMBER FEDERAL DEPOSIT 


...and you will focus your attention on the richest part of 
your Southwest Market—a manufacturing and distribut- 
ing center unexcelled for service to a 151% billion dollar 
market — 1744 million people whose 1947 retail purchases 
totaled 11-1/3 billion dollars. 


Forward looking executives, too, are recognizing other dis- 
tribution advantages, including lower transportation costs, 
efficient labor and other factors, all of which are dominant 
in the Dallas Market. 


REPUBLIC 


NATIONAL BANK of DALLAS 
CAPITAL & a) Jd LARGEST IN 
SURPI +" ? 29,000,000 _ wOTH 


SALES MANAGEMENT 


DALLAS is the pitcher’s box—the vital, strategic point of 
vantage for complete command of business throughout the 
Dallas Southwest. Standing in the pitcher’s box you’re in the 
center of things. No other position plays all bases with as short If you want to do business in the 
a throw. Dallas is the number one spot by geography, the Dallas Southwest market, use the. 
center of activity, attention, and population—the logical, strategic advantages of shortest dis- 
tances, low cost distribution, with 


highly integrated transportation — 
backing-up and contributing to the play from the pitcher’s box. communication — warehousing — 


THE DALLAS TIMES HERALD is an important facility contributing banking services — stand in the 
to efficient, economical merchandising and distribution in Dallas pitcher's box . . . Dallas! 

Southwest. For THE DALLAS TIMES HERALD offers the most com- 

plete coverage of Dallas and the compact, highly populated, rich 

Dallas area—the vital center of Dallas Southwest. 


established center of distribution—with all other positions 


THE DALLAS TIMES HERALD 


Dallas’ Greatest Newspaper 
Represented Nationally by The BRANHAM COMPANY 


KRLD—50,000 WATTS—OWNED AND OPERATED BY THE DALLAS TIMES HERALD 
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DALLAS 


TRANSPORTATION FACILITIES 


You Can Reach MORE Customers in LESS Time From 
Dallas Than From Any Other Southwestern City 


The excellent transportation facilities of Dallas put the 151% 
billion dollar Dallas Southwest market right at your front door. 
First-morning LCL deliveries are routine to 82% of the major 
population centers. Even the most distant corners of the region 
are reached the second morning. From Dallas, you can reach 


more than 14 million customers overnight — 171 million in 
24 hours. 


9 mainline railroads fan out from Dallas in 
15 directions. 


9 U. S. highways—more than any other 
city in the Southwest—enter Dallas. 


44 direct, one-carrier truck lines hub from 
Dallas to most consuming areas. 


3 major airlines, plus feeder lines, connect 
Dallas, the Southwest and the chief busi- 
ness sections of the nation. 


These transportation facilities of Dallas, 
serving one of the country’s fastest-growing 
markets, can make the difference for your 
business—-a difference of increased profits 
made possible by reaching more customers 
faster—at a lower freight cost 


im DALLAS — MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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One of the 


BRIGHTEST 
BEACONS 


That Beckons You 
to Dallas 


Clear-eyed and calm of judgment . . . solid 
American to the core . . . forthright and fair 
and dependable your Texas workman 
works with his employer. 


His educational level is high and so is his 
record of production. He learns quickly, works 
steadily, lives at home and reads The Dallas 
News. 


Texas laws and courts are intelligently friendly 
to those who provide the jobs as well as to 
those who fill them. 


THE TEXAS ALMANAC 
RADIO STATIONS WFAA and WFAA FM 


__ he Dallas Morning News 


CRESMER & WOODWARD, INC., Representatives 


Many thousands of Texans have turned from 
other pursuits to industry. Many more thou- 
sands can and will do so. The number of fac- 
tory workmen in Texas more than doubled from 
1939 to 1947 but the surface of the supply has 
only been scratched. 


The promise of productive labor is one of the 
brightest beacons that beckons you to Dallas. 


Sell the Readers of The Dallas Morning News 
and you have sold the Dallas Market. 


——— 
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INDUSTRY fron DALLAS | 


Almost everywhere you look, down in the heart of the great Southwest, the 
builders, the riveters, the construction men are at work, erecting buildings which 
may be the answer to your question of location. 


Perhaps your needs are specialized? The many railroads serving Dallas are adding 
new sidings constantly—there’s room on one of them for your plant. While Dallas 
is growing . . . fast . . . many ideal industrial sites are still available to industries 
whose futures lie in the Southwest. 


To distribute your product more economically, to build it in the heart of a 
growing market, there’s no place like Dallas for an office, warehouse or factory. 
In fact, industry is showing a preference for Dallas because of its location, abun- 
dant natural resources, friendliness. 


If you’re looking for a new location in a growing market... look to a growing 
Dallas, where dependable, low-cost electric service is available when you want it 
and where you want it. 


DALLAS POWER & LIGHT COMPANY 
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| FAVORABLE ENVIRONMENT 


runs with 
America’s sought-after fuel 
“rich Texas Natural Gas 


Lone Star Gas Company provides 
dependable gas service to Dallas 
and over 300 other cities and towns in the Dallas 
Southwest Market. A depariment of industrial 
specialists is maintained to work with manufac- 
turers in securing more profitable operations 
where heat and power are concerned. Write Lone 
Star Gas Company, 1915 Wood Street, Dallas. 


Lon e_E S TA 
PRODUCING, TRANSPORTING AND 


ae rr nner ren rrr en _ ee 


Famed for a skyline of sparkling 
beauty and cleanliness, Dallas has 
more than job and business oppor- 
tunities. It has the essentials for de- 


veloping good men and women. 


Dallas city school system ranks high 
among those of the nation. It is the 
home of a great university as well as 
an outstanding medical college. Few 
cities can outrank it in number of 


churches. 


R GA °& 


In the minds of 171/42 million South- 
westerners, Dallas is the region’s cul- 
tural center. It is here where they 
come to buy their merchandise; to 
see good road shows; to hear good 
music: Dallas Symphony Orchestra, 
New York’s Metropolitan Opera, 
Starlight Operetta; to obtain the 


services of famous medical specialists. 


These combined with beautiful parks 
and facilities for outdoor sports of 
most all kinds provide abundantly 
the essentials of an environment in 
which good men and women can 


develop. 


Good job and business opportunities 
are here in Dallas amid happy, con- 


genial, satisfying living conditions. 


COM P AN Y= Della 


DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 
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EVERY DAY 
IN DALLAS 


rawing its life blood from all sources...agricultural, natural resources, manufacturing, 
service industries, wholesaling, retailing, banking and other financial phases... the Land 
of Demand offers a steady, day-to-day, year-in-year-out market. The future of your 
business... is assured in this BALANCED yet DIVERSIFIED market for which Dallas 
is the center. 


Balanced diversity is the keynote of the manufacturing and wholesaling activities in Dallas, 
as well. Dallas manufacturers produce everything from foodstuffs, textiles and apparel 
goods to household appliances, electronic equipment and the heaviest machinery. Dallas 
wholesalers supply 17% million consumers in the Land of Demand with their full range of 
consumption and need. Southwestern buyers look to “Big D” as a market center to fill 
their requirements. 


Capitalize on this ever-expanding market ... your ware- 
house or manufacturing plant will fit into the profit picture. 


Become a part of the balanced yet diversified center of the 


THE DALLAS MANUFACTURERS AND 
WHOLESALERS ASSOCIATION, INC. 


Dallas, Texas 


Land of Demand .. . Dallas! 


—— 
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Re METIS 


MEMO TO: Mr. Sales Executive 


oe Sethe The LAND of DEMAND 


a / 


047 LANDING WILL 
BE HAPPY IN DALLAS- 


of He Land of Cameand 


In Dallas . . . centered geographically and by density of markets . . 

your business will grow and prosper as an integral part of the Land of 
Demand. “Big D” is the dynamic heart of the ever-growing, well-fortified 
Southwest market . . . the nation’s number one Region of Opportunity 
for your regional sales office, branch warehouse or additional 


manufacturing activities. 


The Dallas Southwest is the Frontier of Opportunity ...a market of 172 
million people with a net effective buying income of $15,473,548,000, 
a 1947 rise of 17.8% over 1946. In Texas alone, effective buying income 
per family in 1947 was $3,599, an increase of 22.4% in comparison with 
the U. S. increase of 18%. 


Retail sales to more than 4,700,000 families amounted to over 11 billion 
dollars in 1947, a year’s increase of 27.6%. Wholesale sales increased 
in 1947 by 13.8% to a total of $12,453,923,000 . . . truly the Land 
of Demand! 


Mr. Production Manager 

RE: Regional Sales, Branch Warehouses and Additional Plants. 
A Fortified Market is available to you at the center of the 
Land of Demand... Dallas! 


THE FRONTIER OF 
OPPORTUNITY 


= 
ir ) 


for further information write to 


INDUSTRIAL DEPARTMENT 


DALLAS CHAMBER OF COMMERCE 


DALLAS, TEXAS 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


1946 Retail Sales in Excess of $100 Million 
: 1946 Retail Sales $50.0 Million to $99.9 Million 
fs] 1946 Retail Sales $25.0 Million to $49.9 Million 


Horkage 
. Ry’ 
se a wenn FIO 
1946 Retail Sales $10.0 Million to $24.9 Million SAG 
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spate Re ed 


stmtoy 


AVE you ordered your bound copy of SALES MANAGEMENT'S 1948 

Survey of Buying Power? If you want one Survey in your office that 

will stand the wear and tear of year-round use and remain as good as 

new, order one of these bound copies now. They are protected by special, 

stiff, cloth-type covers with the name and date of the issue attractively 

gold-stamped on the front and on the backbone. Price $6.50 each postpaid. 
Write SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 
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@ A trade area of approximately 365,000 people. 


@ 20,000 wage earners receiving over $3,500,000 in pay monthly. 


JAMES R. CURTIS, President 
Curtis Building, Longview, Texas 
Representatives: Donald Cooke, Inc. 
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COUNTIES 
CITIES 


| mag 


Odessa. .... 
Edwards. . 


Ellis 


ee 


Galveston. . 


Garza... 
Gillespie 
Glasscock 


NG 5 0s0-0a.c 


Gregg...... 
tLongview. 
Kilgore...... 

Grimes...... . 


Guadalupe 
Hale... 


Plainview % pabdaecs 


Hall... 


Hamilton... 
Hansford 


1947 


| THREE STORE GROUPS 


| (in thousands of dollars) 


General | 
Mdse. 


1,505) 


1,402! 
a 


POPULATION RETAIL SALES 
ESTIMATES 
CLD V7 ELD estimates 
| : | ma 
Fami- | 
Total | lies 
(in | %) % in | Dollars | % % 
thou- | of of | thou- (in of | of | 
sands) | State| USA |sands)| thousands)| State USA| Food 
18.4) 26) 013, 5.6 23,948) 44) 020) 6,309 
11.4] .16} .008| 3.5]  22,320| .41] .019| 5,653] 
2.1) .03) 002) 5 1,257) 02} 001] 517 
| | | 
| | | 
44.0, 62.031) 12.6) 24,886) 46) .021| 10,325 
9 2| 13} .006} 2.7 10,875) .20) 009) 3,033 
161.7| 2.28| .112| 44.6] 128,948) 2.38| .110| 22,640 
120 6) 1 70| 084) 34.3 118, 503 | 2.19) .101) 19,116 
16.3} 23.011) 4.6] 9,966} 18) 008) 3,465, 
| me 
| 28.4) 40) 020) 7.4) 13,476) 25) 011 5 18) 
33.3) .47| .023| 9.2] 15,585, .29| .013, 6,981 
25.5, .36| .018| 6.8) 12,566] .23| .011, a 
|_| | 
Al .16| 008) 2.9 asd 08) .004) 2,104) 
11.4) 16) .008) 3.1] 6,918.13) 006) 1,879 
0} 07} 004] 1.4 2,803] " a 999 
| to 
31.9 as 022} 8 3 so. 35) 016 4,792 
6.4| 09} 004] 1.7] 2,730) .05| .002| 931 
16.3} .23 "| 4.4] 7,872.15) = 2,585) 
| | 
8.5} .12| 006) 2.0) 350 07) .003| 1,172! 
| 7.1) 10) 005) 2.1) 8.276) 15) .007} 1,879) 
99.3| 1.40, .069} 29.1] 92,646 1.71| .079) 23,309) 
77.3) 1 09) 054) 23.5] 73,468) 1.36) .062} 18,109) 
| | 
7.1| 10) .005| rd 4,290.08) 004) 1,379) 
{| 99) 14) 007) 2.6) 7,164) 13) 006) 2,197) 
0.7 o.....) 2 27s] o1|.....| * | 
mm = 
| 7.4) 10) 005} 1.8 _ 06.003} 861) 
21.3| .30| .015| 5.4] 10,400; .19| .009| 3,516 
24.1| 34) 017, 6.8) 27,010) 59) 023) 8,273 
17.0| .24| .012| 5.2] 22,661] 42) .019| 6,136 
Be } | | 
74.5) 1.05) .052) 21.8] 52,554.97, .045, 16,185 
22.0|  .31| .015| 6.6] 23,702] 44) .020/ 6,085) 
19.9] .28} 014) 6.3] 18,762} .35) .016) 5,723 
67.4) 81} .040) 16.3] 59,598, 1.10) .051| 18,047) 
..| 234) 33] 016] 7.1) 23,124) .43/ .020| 5,791 
7.8| 11] .006| 2.5] 19,369] 38] .016| 4,876) 
16.3, .23| 011, 4.4] 8132/15) a 3,137 
23.4) 33, 016] 6.1] 11,107 id 009} 4,722| 
27.7; 39) 018} 7.4) 19,398) 36) 017) 4,827) 
12.8) 18} 009) 3.7] 14,800) 37] 018) 3,808 
12.8 * 08) 3.5) 7,988) 15) 007) | 2,688 
; | 
11.3; 16) 008) 3.2] 7,251) .13| .008) 2,758 
2.8) .04 002) 7] 3,307) .06| 003! —551 


+ Relia Reliable later estimates place Ector County 


population at 50,000 and Odessa City at 36,700. 
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Don't Ouertook These 365,000 Prosperous East Texas People 


ERG vonoview, rexas 


WHOLE- 
SALE 


SALES 
1947 


Estimate 
Dollars 
in 
thousands) 


133 ,413 


335 


153 
432 
2,939 


2,566 


181 
181 


153 


320] 


1,561 
1,395 


2,064 
1,073 
753 


2,802)... 


1,290 
787 


390 


26,140 


9,937 
6,496 


KFRO 


The EAST TE 


XAS 


ABC STATION 
1000 WATTS 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 
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EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
TISING 
6yD ESTIMATES CONTROLS 
| Net “ \Qual- 
| Farm of | 
Gross Net | Dollars | USA 
omen — Y Ze % | (in Po- pars 
| of | Per | thou- ten- ket 
thousands)| anmhe ee USA | Family | sands) tial ba 
19.500 17,559) 25) 10 3,136| Be 014 | 108 
16,244 14,627] 21) .009}  4,179)........] 012 | 150 
2,138 1,925, .03 001 3.280) 3,098] .001| 50 
| 
42,120) 37,927) 54 .022 3,010) 11,401] .023 | 74 
10,741} 9,672} 14} .006| 3,582)........] .007 | 117 
198,900) 179,101) 2.55  .104/ 4.016 13,089] .107|) 96 
157,728) 142,028) 2.02) 083) 4, 141/...... 089 | 106 
15,088) 13,586) .19) .008, 2,953) 5,738} .009| 82 
| } | ; 
| 
23,050 20.756 .30| .012 2,805 6,489] .013| 65 
22,708 20,448 .29| 012, 2,223 9,727] .015| 65 
21 1031) 18,938} .27, 011) 2,785) 6,998} .012| 67 
7,242) 6,821) 09 004, 2,249 7,197] .005 | 63 
10 609) 9,553) .14) .006{ 3,032) 8,497] .006| 75 
4,749) 4,276) .06 .002) 3,054) 3,905} .002/| 50 
| | } | 
| | 
28,072 25,278, .36, 015, 3,046, 8,455) 017 | 77 
3.970) 3,575, .05| 002 2,193) 1,143} .002| 50 
13,244, 11,926) .17| 007, 2,710 2,138] .008 | 73 
| | 
5,600! 5,043 o7 003! 2,522) 3,757] .004| 67 
5 836) 5,255 07) 003! 2,502 2,13] .005 | 100 
134,160) 120,808 1.72; 070) 4,151] 2,139] .072 | 104 
112,024} 100,873) 1 “ 059} 4,202]........ .059 | 109 
{ 
7 ,432| 6,692| .10) .005 3.346) 2,945] .005 | 100 
10 893) 9,809) 14) 006! 3,773; 3,401] .006| 86 
437 394) 01)... 1,970, 1,204).......1..... 
5 293! one a 003} 2,648) 2,217] .003| 60 
17,154 15,446! .22) .009! 2,860) 12,228] .010| 67 
24 ,960) 22,475, .32| 013! 3,305} 4,868] .017 | 100 
20,417] 18,385) .26) 011! 3,536]........ 014 | 117 
| | 
71.760| 64,617, .92, .038| 2,964) 10,282] .043| 83 
21,456} 19,320] .28| 011 2,927| mat 014! 93 
23,896) 21,517) .31) 013, 3,415)........ 014 | 100 
67,080,  60,403| .86| .035 3,706) 1,123] .041 | 103 
26,430| 23,799) .34) .014| 3, 352) Poe Ad 016 | 100 
9,995 9,000} .13| .005|  3.600)........ .009 | 150 
13,551) 12,202) .17| 007 2.773 2,661 008 | 73 
18 ,467| 16,629 24 010, 2,726) 4,749 o1t | 69 
26,205, 23,597, .34) 014) 3,189) 11,754) 016 84 
13,915) 12,530) .18) .007|  3,386)........ 009 | 100 
11,212, 10,096.14) 006, 2,885) 6,112) .007| 78 
| 
10 ,669 9 ,607| “l 006} 3,002} 3,957] .007| 88 
2,352) 2,118 .03| .001| 3,026} 14,285] .002 | 100 


+ 1948 city directory lists 28, 726 persons. 


© SM, 1 


Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. 
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Population 
Families 
Radio Families 
Retail Sales 


Home County 


Effective Buying Income 
Population Home County 
Effective Buying Income 


1,647,600 


980,830,000 
1,666,071,000 


890,509,000 


458,700 
376,750 


699,900 


Direct your advertising through the open 
door to the Houston market .. . KXYZ— 
with the top share of the daytime audi- 
ence and a nighttime coverage that 
blankets one of the nation’s fastest grow- 
ing markets. Get results with a promotion 
and merchandising department that as- 
sures you your advertising dollar’s worth. 


TEXAS 


COUNTIES 
CITIES 


Hardeman 


Hardin 

tHarris .. 
tHouston 
Goose Creek 

Harrison 
Marshall 


Hartley....... 
Haskell 
Hays 


Hemphill... 
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POPULATION 


SM ) ESTIMATES 
1/1/48 


Fami- 

Total lies 

(in % % in 
thou- | of | of | thou- 
sands) | State' USA | sands) 
11 3) -16,; .008 3.1 

| | | 
17.0, .24) 012) 4.7 
678 .0| 9.56 .472| 19.28 
478.7| 6.75| .333| 140.5 
9.2) .13) 006) 2.5 
51.8 .73) .036) 13.5 
23.4 33) 016 6.6 
| 
2.1 03) .002 5 
14.2; .20) 010; 3 al 
15.6} .22) 011) 4.1 
| | 

3.5) .05) .003; 1.0 
22.0; .31| 015) 5.7 


population at 740,000; city of Houston 495,000. 
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RETAIL SALES—1947 


yD ESTIMATES 


| 
| | 
le 


| _of 


of 
thousands) | State USA 


7,309 
| 
8,088) 
731 423/13 
665 595/12 
15,360| 
24 280 
19,837) 
| 
520 
6 875) 
7,959) 


3,871, 


12,480) . 


50. 


096 


003} 
011) 


558 


The “SM” symbols mark original, exclu- 


THREE STORE GROUPS 
(in thousands of dollars) 
General | 
Food Mdse. | Drug 
2,517 769 
2 ,552 496) 
132,372, 67,305) 21,310 
116,814, 65,092; 19,929 
2,198 1,254 O17 
8,273; 3,232) 1,157 
6,722 . 1,130 
035 ° ° 
2 ,758 701 
2 ,843 701 293 
1,034 . . 
4,619 1 ,607 
© SM, 1948. 
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sive ectimatec hv SALES MANAGEMENT, 

WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

wo anes 
SALES SM ESTIMATES CONTROLS 

l | fl 

1947 | Net | % |Qual- 
Farm of ity 

Gross Net | | Dollars |} USA of 
Estimate Dollars Dollars w/ % | (in Po- Mar- 
Dollars (in (in of of | Per | thou- ten- _ ket 
in th ds) th ds) State USA | Family | sands) tial In- 
thousands) dex 
es 11 ,814 aaa 7 ” 3,432; 4,841} .007| 88 
13,209 11,894 17 .007, 2,531 340) .008 | 67 

....] 1,065,480) 959,422 13.66 .559) 4,976, 11,354) .560 | 119 
1,252,684 849,188, 764,660)10.88| .446 5,442 .459 | 138 
10,655 9,594) .14) 006) 3,838). -.J .008 | 133 

36 ,660 33,011, .47, 019, 2,445 2,390) .023 | 64 

21,666) 19,509 28; .O11; 2,956)... 014 88 

863| 77, .01)...... 1,554) 4,688) .001 | 50 

TaOES 10 ,042 9,042, .13) .005, 2,379 8,703) .006| 60 
13.138) 11,830, .17, 007; 2,885 1,823} .008 | 73 

| 
3 237, 2,915, .04 002) 2,915) 5,077) .003 | 100 
15 ,276) 13,755) .20 .008| 2,413) 2,683] .010| 67 


Before using these figures, see explanation page 19. 
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Houston 
Leads The Sout 


Net Effective 


ment; further reproduction not licensed.) 


Metropolitan Market Population Retail Sales Buying Income 

HOUSTON 740,000 $731,423,000 $959,422,000 
Harris, Texas 

NEW ORLEANS 646,300 550,951,000 761,360,000 
Jefferson, St. Bernard and Orleans, Lo. 

ATLANTA 567,700 609,588,000 772,454,000 
DeKalb and Fulton, Ga. 

LOUISVILLE ie oe 562,400 489,762,000 814,539,000 
Jefferson, Ky., and Clark and Floyd, Ind. 

NORFOLK + oe. 547,800 396,217,000 585,686,000 
Elizabeth City, Norfolk, Warwick and Princess Anne, Va. 

DALLAS . 545,400 690,246,000 750,328,000 
Dallas, Texas 

BIRMINGHAM 491,200 517,348,000 579,417,000 
Jefferson, Ala. 

MEMPHIS 415,400 446,106,000 648,968,000 
Shelby, Tenn. 

SAN ANTONIO 389,400 332,662,000 491,651,000 
Bexar, Texas 

MIAMI 360,800 443,245,000 452,752,000 
Dade, Fla. 


*K Population, Retail Sales, and Net Effective Buying Income include all counties (listed below each city) which make up its metropoli- 
tan area. All figures are from Sales Management's annual Survey of Buying Powet, May 10, 1948. (Copr. 1948, Sales Manage- 
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and The 


Chronicle leads in Houston. To know and sell 


Yes, Houston leads the South . 


the Houston market, keep these facts in mind: 
(1) Houston, the South’s largest and richest 
market, is growing rapidly — but its growth is 


a sound growth. (2) The Houston Chronicle 


R. W. McCARTHY 
National Advertising Manager 
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FIRST IN HOUSTON IN CIRCULATION AND ADVERTISING FOR 35 CONSECUTIVE YEARS 


provides advertisers with a single medium which 
reaches all corners and levels of this market with 
rare efficiency. It is a matter of record that The 
Chronicle for 35 consecutive years has been first 


among Houston newspapers in both advertising 


and circulation. 


The Houston Chronicle 
LARGEST CIRCULATION IN TEXAS 


THE BRANHAM COMPANY 
National Representatives 
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“7 gets you 777”. 


RIO GRANDE VALLEY GROUP 


BROWNSVILLE HERALD © HARLINGEN STAR © McALLEN MONITOR 


REPRESENTATIVES © TEXAS DAILY PRESS LEAGUE, 


THEY EAT WELL IN THE VALLEY CITY... 


$30 Million in 1947! 


The Valley produces its own fresh fruit and vegetables. The $30 Million in 
food sales (SM, 1947) really means PACKAGED PRODUCTS. Valley people, 
like people everywhere, respond to food advertising in their local newspapers. 
And, in the Valley City, merchandising is economical because 7 calls will 
place your product in 777 major grocery outlets. Write for our free booklet 


INC. 


| 


4 


COUNTIES 
CITIES 


Hidalgo 
McAllen 
Hill 
Hockley 
Hood 


Hopkins 

Sulphur Springs 
Houston 
Howard 

Big Spring 


Hudspeth 

Hunt 
Greenville 

Hutchinson 
Borger 


Irion 

Jack 

Jackson 

© SM, 1948. 


910 ke. 


EXAS— (Continued 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


in tHE RIO GRANDE vatey 
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POPULATION RETAIL SALES-—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
. SALE ae 
ESTIMATES ISIN 

SMD 1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 
| THREE STORE GROUPS 1947 | | Net %  \Qual- 

| Fami- | (in thousands of dollars) Farm of | ity 

Total | | lies Gross Net Dollars | USA | of 
(in | %| & (in Dollars % | | Estimate Dollars Dollass | % | % (in _ Po- | Mar- 
thou- | of | of | thou- (in of of General Dollars (in | (in | of | of | Per | thou- ten- | ket 
sands) | State| USA |sands)j| thousands)! State USA | Food Mdse. Drug (in thousands) thousands) State| USA Family | sands) tial In- 
wm: ie  SaeSe es ‘i Sa wie thousands)| | a Gee ee aS eee 
102 8) 1.45 an 24.0 52,042; .96; .044, 15,392; 6,685; 2,146.... 92 ,040 82,878) 1.18} .048; 3,453! 34,762) .052| 73 

16 3) 23) O11) 44 16,601 31) .014 3,758 3,232 725 6,782 8,69 16,990) .24| 010} 3,861 - O11 | 100 
33 3| AT £23) 9.2 16,495) .30| .014, 6,533) 2,616) 781 25 839) 23 ,267| .33, .014; 2,529; 9,224) .016 | 70 
23.4) .33 016 | 5.9 7,077, .13, 006, 2,379 616) aus 10 ,763, 9,692 .14 .006 1,643) 11,282) .008 | 50 
5.7, .08 ie 1.5 2,325, .04, .002| 1,241 188 070 4,064 3,659) .05, .002 2,439; 2,868) .003 | 75 

| } 
| | | | | | 
25 . 36; .018; 6.8 14,458) .27, .012; 4,396 1,932 724 20 ,900 18,820.27) .011 2,768| 6,109) .013 | 72 

8 5| 12} .006 2.5 11,523 21, .010 2,810 1,795 641}. 8,841) 7,961 11} .005 eee .007 | 117 
23.4) .33 016, 6.3 9,996 .18 .009| 3,844 1,829) 585 15 ,891) 14,309' .20| .008 2,271 4,517} .010| 63 
29.8 .42) 021) 8.2 26,057, .48) .022) 6,981 4,634 ° 31 ,200 28,094 .40 .016; 3,426) 4,349) .019, 90 
18.4 26 ” 5.3 24,155 45, .021 5,653 4,634 1,157 20,810) 18,739 27, .011; 3,536).. O15 | 115 

| , 

3.5! .05) 003} 1 d 1,271, .02) .001 380 ° . 2,635 2,373| .03' .001 2,373) 2,545) .002 67 
42.6, .60 .030) 12.1 29,437, .54 .025 9,187, 4,651 1,951 46 ,804 42,146 .60, .025, 3,483; 9,488) .026 187 
17.7) 25; .012 5.4 19,458 36; .017 5,308 3,745 1,241 12,406 18 ,580 16,731 24) .010 3,098) steadied 013 | 08 
29.8; .42|) .021 8.5 18,084, .33 .015 6,309 1,983) 1,129 Sesh 30 ,033 27,044.39 016 «= 3,182) 4,374) 017) 81 
21.3 30; 015) 6.5 15,679 29, 013 5,412 ° 920 6,782 19,491 17,551 25; .010 fk er 012 80 

| 
| | 

1.4, 02) .001 4 823; .02| .001 345 . * Teas 1,276 1,149 .02) .001 2,873, 2,602] .001 100 
8 5) 12 006 | 2.3 4,969) .09 .004 1,621 273 335 8 ,506 7,659 .11) .005 3,330' 2,891; .005 | 83 
12.1) 17; .009' 3.2 5,619} .10| .005| 2,069 701 135 9,144 8 ,234 12; 005 2,573! 3,475} .006| 67 


*Withheld to avoid disclosure. 


1,000 watts 


VALLEY BROADCASTING ASSN., 


McALLEN, 


TEXAS 


SALES MANAGEMENT 


PLY 


-_ | 


REPRESENTED 


SY 


EAUMONT 


sv 


old! tried ’n 


PROVED! 


FREE & PETERS, ic. 


PORT ARTHUR 


E 
a 


TEXA S— (Continued) : 


COUNTIES 
CITIES 


Jasper... 
Jeff Davis 
Jefferson...... 


Beaumont... . 


Pt. Arthur 


Jim Hogg 

Jim Wells 
Alice... 

Johnson 
Cleburne 


Jones. . 
Karnes 
Kaufman 


Kendall 
Kenedy 
Kent 


©SM, 1948. 
MAY 10, 


ORANGE 


BEAUMONT, TEXAS 
560 KC. - 1000 WATTS 


DELIVERS AN IMPORTANT 


THREE CITY MARKET 


KFDM deliver this market for you. 


A fabulous income MARKET! A thriving three city mar- 
ket whose industries are expanding — DIVERSIFIED — 
PERMANENT. Not one alone but the combined effect of 
the chemical industry, oil production and refining — agri- 
culture and lumbering, shipping and shipbuilding — has 
made an unusually rich and worth-while market. Let 


AFFILIATED WITH AMERICAN BROADCASTING CO. INC. 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAG 


EMENT. 


SALES- 
ADVER- 


TISING 
CONTROLS 


POPULATION RETAIL SALES—1947 WHOLE. EFFECTIVE BUYING INCOME —1947 
ESTIMATES 
CD 1/1/48 yD ESTIMATES SALES xD ESTIMATES 
— Sa a | LTT TEN | whe 
| THREE STORE GROUPS| 1947 | | Net 
| Fami- (in thousands of dollars) | Farm 
Total | ties | Gross | Net Dollars 
(in | %1%1i (in Dollars %\|% | | Estimate Dollars Dollars % % | (in 
thou- | of | of | thou- (in =| of | of | | Genesal Dollars (in | (in | of | of Per | thou- 
sands) | State USA | sands)| thousands) State USA | Food | Mdse. Drug m - thousands) thousands) State| USA | Family sands) 
| jousands) | | 
17.7| 25| a 4.6 8 ,103| 15) 097| 2,275; 906 ee 11,968; 10,777, .15) 006, 2,343 567 
2.1; .03} 002) 5 694, 01) .001 345) . 7 gg Sacer 969 873) .01).....| 1,746) 2,397 
234.0) 3.30) .163| 64.5} 164,706 3.04) 140, 35,102) 19,698) 5,610)....... 283,920) 255,659, 3.64) 149, 3,964) 7,159 
96 5| 1.36] 067} 27.5} 91,412) 1.69) .078) 15,826) 11,903} 3,104) 78,164) 141,108) —127,062/ 1 81] 074| 4,620)... 
72.4] 1 02} 050] 19.9]  61,600| 1.14) .052| 14,493| 7,019) 1,806 13,206] 88,867, 80,021| 1.14) .047 4,021)...... 
Se oe em | | | | | e 
5.0) 07} 004 1.2 3,958.07 003} 896) 428 195]........ 5.022) 4,522! 06} .002) 3,768 673 
24.1) .34) 017) 5.9] 15,267, .28) 013) 3,206) 1,196) 641 19,281) 17,362) .25, .010, 2,943) 5,251 
15 6) 29) oll] 4.2 12,412) .23| .011) 2,362} + . 12,051 10,851} .15| 006) 2,584)....... 
32.6) 46) .023| 9.3] 17,159) .32) .015) 6,119) 2,069 rr 28,935} 26,055, .37) .015 2,802) 8,706 
12.8) .18) .009) 3.9 11,926} .22) .010| 4,068} 1,829) 683 3,811 16,522} 14,877} a4) .000} 3,815)....... 
| | | | | } 
re oe } | — 
22.7) .32) 016} 6.1 15,209, .28) .013) 5,240! 2,907) 878 24 ,480) 22 ,043| .31| .013) 3,614) 9,315 
16.3} .23) 011) 3.7 8,652, .16) .007) 2,585) 633! 335 14,225] 12,809) ‘18| 007; 3 eal 4,818 
33.3} .47| .023} 9.2) 16,755 31) 014) oe 3,112) 808 26,678, 24,022) 34) 014, 2,611) 6,852 
5.0| .07| .004 18 3,554, 07) .003) 999) 120) 126]... § ,872| 5,287) 0! .003 
07; o....) 2 i ae | Se See 326) 204|.....1.. 
2.8} 04) 002) 7] ~=—1,214) 02) 001) S86} | fee. 1,831) 1,649) .02) .001 
| | | 
| | Bo haa 
10.6) 15) 07 3.1 12,190, .22) 010) 3,654) 2,206) 418 13,398} 12,064! .17| .007; 
4.3 .06| 003) 1.2 3,495, .06) .003) 1.173) 393 126 3,958) 3,564) .05| 002) 
1.4) 02) oo] 520, 01 001; 310 , : 909 819.01) 
j | | | | | | | 
| | | | | | | | | 
5.0; .07 004, 1.3 1,805; .03) .002| 345| 137) ° 2,871] 2.585) .04| 002 
15.6} .22) .011) ‘ 9,490, .18) .008, 3,258) 1,573) 488 15,927; 14,342) 2) .009 
10.6, .15) 007) 2. 5,532; .10) .005) 2,104 769) 460 8 ,897) 8,011] " .005 
| | | | | 
| | 
51.8, .73| 036) 13.8) 23,760! .44| .020} 8,118} 3,933) 1,393]......... 41 oa 37,230) 53) .022 
23.4| .33| .016] 6.6 19,982) .37) .017/ 5,688) 3,813) 1,212 9,894 19,388} 17,458) .25) 010) 
22.0|  .31| 015} . 5.7] 11,916) .22) 010) 3,947) 1,505) 753}. . 17,569, 15,820) .23) .009) 
9.2) .13| .006| 2.7 6,081) .11) .005, 2,240 855 320}. . 9 ,382) 8 448 7 005) 
; | | 8 
6.4) .09} 005) 1.5 3,019 06) .003| 1,034 496) 126 4 821) 4,341) 06) .002| 
22.7| 3a 016| 6.1 9,027, .17| 008; 2,552 599, 293}..... 14,131} 12,724) .18| .007 
11.3) 16) .008) 2.8 4,160, .08) .004) 1,362 am 195 6 ,995 6 ,299) 004) 
ae I | | 
13.5) .19} 009) 3. 5,879) 11 .005) 1,965) 393) | aor 9,653 8 02| 12) 005) 
23.4) .33| 016) 6.3) 16,250) .30) 014) 6,119) 1,300) 739 23,133, 20,830) .30| .012| 
24.8) .35, 017, 6.8] 12,681) .23) 011, 5,688 — 725) 21,562) 19,416) .28) 011) 
|| | ; | | re oe 
3.5; .05| 003, 9} 2,730) 5 — 817,273} —«183).......... 3,994) 3,596.05) .002/ 
7.8} .11) 006) 1: 3,914, .07) .003} 1,241 154| __. eee 6 ,238) 5,617, .08 .003) 
*Withheld to avoid disclosure. Before using these figures, see 
1948 


explanation page 19. 
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TEX AS— (Continued) 


MARCH 31ST, 1948, 


THE HUB OF 
LUBBOCK 


NET PAID 33,909 
CITY ZONE POPULATION 


393,951 


1947 S-M Area Retail Sales 


$242,771,000.00 


| () lb OC Ik 


THE SOUTH PLAINS 


1947 S-M Area Buying Income 


$323,892,000.00 


OF TEXAS 


AVALANCHE-JOURNAL 


EVENING © SUNDAY 


MORNING @ 


Represented by 
TEXAS DAILY PRESS LEAGUE 


The “‘SM”’ symbols mark original, exctu- 
sive estimotes hv CAI ES MANAGEMENT, 


POPULATION RETAIL SALES—1947 be a EFFECTIVE BUYING INCOME—1947 = 
ESTIMATES TISING 
1/1/48 yD ESTIMATES SALES GyD ESTIMATES CONTROLS 
COUNTIES | THREE STORE GROUPS 1947 Net %  |Qual- 
CITIES . Fami- (in thousands of dollars) e _ Ba <. ity 
otal lies ross e lollars 
(in % | % | (in Dollars | % | % | Estimate | Dollars Dollars | % | % (in Po- Mar- 
thou- | of of | thou- (in | of | of | ' General Dollars (in (in | of of Per | thou- ten- ket 
sands) | State! USA |sands)| thousands) State USA) Food Mdse. Drug ‘ (in s thousands)! thousands) State USA | Family | sands) tial = 
: thousands) i dex 
Liano........... 5.0| .07| .004! 1.5] 3,871! .07| .003| 1,206 239] ‘195 5,552} 4,999! .07 .003| 3.333/ 2,681] .003 | 75 
Loving 101 068 272) | _, 
Lubbock 70.9| 1.00) .049| 19.6 70,975, 1.31) .060 13,875) 14,738 4,113 76 ,440 68,831; .98 .040 3,512, 18,250) .048 | 98 
tLubbock 41.8 59| .029) 11.9 64,729) 1.19) .055| 11,944) 14,499 3,861 50,824 47 ,469) 42,744) 61; .025| 3,592 035 121 
Lynn 22.0, .31| .015) 5.7 8,363; .15 .007; 2,689 530 391 11,992) 10,798) .15 .006) 1.894 13 ,873 | 53 
| } | } | | | | 
rte | | } | | | 
McCulloch 13.5 19, .009; 3.7 10,024, .19| .009 3,033) 1,436) 488 14,780 13,309| .19 .008 3 597, 6,424) .008 | 89 
McLennan 117.7; 1.66 .082) 33.5 89 938; 1.66, .076| 21,629) 12,383) 2,987, eid 152.880} 137,662) 1.96 .080 109 9,128] 079 | 96 
Waco 71.6] 1.01} .050) 21.0 75,548 1.39) .064| 15,570) 11,966) 2,756 90,441 111,450} 100,356) 1.43, .059 5779 059 | 118 
McMullen 1.4) 02 001) A 289; .01 207) ~ % " 628) 564, .01 1,410 937 .| 
, aod | | | | | 
Madison 9.2| 13) .006 2.5 6,385 .12 006) 2,758 735 195 9 523 uadl 12) .005 3,430 1,225} .006 | 100 
Marion.. 10.6} .15| 007} 2.7 4,318 .08) 004) 1,551) 307 265 6,179) 5,564) 08 .003, 2,061 480} .004| 57 
Martin. . 7.1) .10 005, 1.7 2,918 .05| .002 966) 188) * 4,879 4 ,393) .002 2,584, 3,362) .003 | 60 
| | | Pd | | | 
Mason. 4.3| .06| .003 1.2 3,770| .07| .003 1,103 359} 181 4,325 3,894) 06) .002 3,245, 3,893} .003 | 100 
Matagorda. 24.1} .34| 017, 6.6) 14,329 .26| .012) 4,619) 1,641] 432 20,930) 18,847) .27, 011, 2,856 6,459} 012) 71 
Bay City 9.2 13) .006 2.8 10,790 20) 009) 2,965) 1,402) 362 11,721) 10,554| 15 .006 3,769 ; 007 | 117 
Maverick 14 16 -008 | 2.6 5,532; .10) .005 1,759 1 = 265 7 ,822 | 10 .004 2,709 3,122 005 63 
| } | | | 
| | | | | | 
Medina 17.7, 25) 012) 4.5 6,820, .11| .005| 1,448} 205) 237 9,570 8,617; .12, 005) 1,915, 4,444) .006 | 50 
Menard 3.5) .05 003) 1.0 3,611; .07, .003, 1,206) 307 ee 4,111) 3,702} .05, 002) 3,702) 3,586] .003 | 100 
Midland 18.4) .26| 013) 5.4) 15,759) .29) .013) 3,654) 1,898) a) ow 16,624, 14,969, 21) 009 2,772, 2,268) 011 | 8 
Midland.... 16.3} .23} .012) 49 15,144) 28) .013 aah on 823 3,441 16,624) 14,969) 21) .009| 3,055 O11 | 92 
| | } 
| | } | | 
Milan, 26 .3) 37 018) 6.8 11,815 22| 010; 4,499) 1,556) 418 19 ,294) 17,373) .25 .010) ™ 6,330} .012 | 67 
Mills. . 6.4) .09)| .005 on 3,669} .07) .003) 1,327) 462) 153). 5 ,269| 4,745; .07| .003 2,791, 2,495) .003 | 60 
Mitchell 12.1, 17) 009, 3.3 7,959, .15| .007 th 1,249 391 11,189) teat 14, .006) 3,053, 4,803) .007 | 78 
| | | | | | 
Montague 17.0, 24) 012, 4.5) 10,212 19) .009) 4,499) 1,232) 530 15.903, 14,320) .20 .008, 3,182) 2,874) .009| 75 
Montgomery 21.3) 30) .015) 5.7 12,061; .22) .010) 5,723) 1,196) 432 20 ,936| 18,852) .27. .011) 3 ,307| 886} .012| 80 
Moore. . 9.9) 14 4 2.7 3,712 aad a 1,069) 513| 195 6 ,758| 6,085, .09 .004) 2.264) 6,405) .004 | 4&7 
| | | - | | 
Morris 9.9) 14 007) 2.5 3,264| .06| 003) 1,034) 496) 265 5 519) 4,970 .07| 003} 1,988) 1,007) .004| 57 
Motley 5.0; .07 004) 1.4 3,062) .06 -003, 828, 307) 181 4,513) 4,064 .06 002/ 2,903) 3,616) .003 | 75 
Nacogdoches 33.3 A? 023) 8.5 17,680) .33) .015| 6,239) 2,496) 1,031)... 25 ,437| 22,905) .33) .014, 2,695; 2,207; .016 | 70 
Nacogdoches 11.3 16} 008} 3.3 13,472) 25) 011) 3,361) 2,138 906 7,324 ee. 9,597; .14) .006| 2,908) 008 | 100 
| | | | | | | ; 
| | | | } | 
Navarro 46.8) .66) 033) 12.9 24,973| .46 .021 10 ,049) 3,745) 1,129 5 35 ,100) 31 ,606) AS! 018) nail 7,806) .022 | 67 
Corsicana. . 17.0) .24) 012} 5.2 18,455) 34) 016) 6,498) 3,419) 850] 14,990] 18.954) 17,067} .24) .010} 3,282| 4 012 | 100 
Newton 11.4, .16; 008) 2.8 3,235; .06) .003) 724 735) 070 5,316) 4,787, 07, .003 1,710) 789 +004 | 50 
Nolan 20.6' .29 014, 5.6 15,585, .29) .013) 4,534) 2,873 683]. 21,905 19 ,725| -28 | 011) 3,522) 4,551) .012| 86 
Sweetwater 15.6] .22| Ol] 4.5 13,310) .25! .011| 3,792 . sb endees 12.999 11,697) .17) .907/ 2,599 .009 | 82 


tReliable later estimates place Lubbock city population at 51,607. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


<a 


SOUTH TEXAS’ TOP STATIONS JOIN 
TEXAS’ TOP NETWORK 


eI 


Texas Quality 


and KVAL in 


more sales. 


Gulf Coast 


P. O. Box 840 


Corpus Christi 
An N.B.C. and T.Q.N. 
- Affiliate 


Brownsville 


T. FRANK SMITH 


Network adds 


Corpus Christi, Texas 


j The affiliation of KRIS and KVAL with the 


a ready-made 
audience of 546,719 to the already impressive 
listenership of the state’s leading network. 
These twin stations—KRIS in Corpus Christi 
cover the rich, 
populous lower Gulf Coast—where there are 
more towns, more people, more money and 


Your message on TQN and KRIS-KVAL 
gains in coverage—in intensity—in results— 
and you gain in profits. 

Write now for eye-opening facts on the Texas 


market and the latest BMB and 
Hooper information. 


VA 


Brownsville 


An A.B.C. and T.Q.N. 


Affiliate 


TEX AS— (Continued) — 


POPULATION RETAIL SALES—1947 
ESTIMATES 


1/1/48 xD ESTIMATES 

COUNTIES | | | | l 
CITIES THREE STORE GROUPS 
(in thousands of dollars) 


a 
_ 
- 


| | Fami- 
) lies 
18 (in / / (in 
' thou- of of  thou- 
sands) State USA sands) 


Gross N 
Estimate Dollars 
Dollars in (i 


(in th. de) | th 


Dollas | % | % 
i of of 


(in General 
thousands) State USA| Food Mdse. | Drug 


Dollars % 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAG 


EFFECTIVE BUYING INCOME—1947 


SM ESTIMATES 


et 
| oF 


} / 
n | of | of 


thousands) ) 


Nueces 

57 Corpus Christi 
60 Ochiltree. . 
Oldham 


® SM, 1948. 


151.1| 2.13| . 3,492 
112.8} 1.59] .079 


4.3) .06 


24 ,049 

20,082, 11,606 3,038 

1,172 428 265 
207 , . 


*Withheld to avoid disclosure. 


12 ,329 169,263, 15 
144,887 
4 ,336 
1.725 


7] 119,737] 2.21] . 
1] 103,333) 1.91] 
2 5,200 .10 
4 1,112.02 


126, 160 


63 The section on Canada will be found on page 533. 


3 


MAY 10, 


2,415) 2.17) .089 


130,465) 1.86] .076| 
3,904, .06| .002| 
1,553, .02| 001 3,883, 5,533 


Per 
ds)| State} USA | Family 


EMENT. 


| Net % 
Farm of 
Dollars 
(in 
thou- 
sands) 


4,064 
3,253) 16,379 


.001 


100 


Before using these figures, see explanation page 19. 
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T E Xx A sS— (Continued) 


COUNTIES 
CITIES 


Orange.... 
Palo Pinto 
Panola 


Parker 
Parmer 
Pecos 


Polk 
Potter 

1 Amarillo 
Presidio....... 
@ains 
Randall. . 

1 Amarillo 

(See Potter Co.) 

Reagan 


Real 
Red River 
Reeves 


Refugio. .... 
Roberts 
Robertson 


Rockwall 
Runnels 
Rusk pase 
Kilgore (See 
Gregg Co.) 
Henderson 


Sabine 
San Augustine 
San Jacinto 


San Patricio 
San Saba 
Schleicher 


Scurry 
Shackelford 
Shelby. . 


Sherman 

Smith 
Tyler. . 

Somervell 


Starr 
Stephens. . 
Storling 


Stonewall... . 
Sutton 
Swisher 


The “‘SM”’ symbols mark original, exele. 
sive estimates by SALES ne 


POPULATION 
ESTIMATES 
CLD i 


Total | lies 
(in % % | (in 
thou- of of thou- 


sands) State USA sands) 


| Fami- 


48.9| .69| .034| 13.5 
20.6 .29) 014 5.8 
18.4 013° 4.5 
19.9 .28 014 5.6 
5.0 07, 004 1.3 
9.2 13, 006} 2.4 
we 
16.3) 23) 011/43 
73.1 1.03 21.5 
67.4) .95| .047| 19.7 
9.2 . a 2.4 
5.0 .07, 004) 1.3) 
7.8 .11) 005) 2.2 
2.1 “| ” 5 
2.1| 03} 002) 6 
24.8| .35, 017) 6.3 
9.9) .14 “ 2.7 
| 
8.5, .12) 006, 2.2 
0.7; 01)... | 2 
20.6 29) " 5.4 
6.4) .09) 005) 1.8 
19.2) .27| 013} 5.1 
43.3} .61| .030, 11.3 
| | | 
| | 
9.2 13} .006 2.9 
9.2) 13) 006) 2.4 
10.6, 15) 007) 2.5 
6.4) .09 - 1.7 
24.8 .35| 017, 6.5 
8.5} .12| 006, 2.3 
2.1) 03) 002! 6 
11.4) 16) onl 3.1 
5.0| .07| .003} 1.4 
24.1) al - 3 
2.11 3) 002) 5 
75.9| 1.07; .053| 20.3 
41.8| 59] .029 12.3 
2.8 “ = 7 
- 17; 008) 2.4 
9.2} 13) .008 2.6) 
oe “ 001 A 
4.3 06) 003) 1.1 
2.8, 04) 002, 8 
6.4) .09) 005, 1.7 


(in 


10 ,602 


1,618 
57 ,972 
50 C48 

1 ,026 


3,163 
9 908 
1,401 


1,531 
3,726 
4,781) 


-_ 


.001 
049 


043 


-001 


.003 
.003 
091 


.001 
.093 
.004 


RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
en mine 
 @® ESTIMATES SALES GYD ESTIMATES CONTROLS 
| THREE STORE GROUPS| 1947 Net %  \Qual- 
| (in thousands of dollars) Farm of | ity 
| "| ep Gross Net Dollars | USA | of 
| Estimate Dollars Dollars % % (in Po- | Mar- 
Dollars (in (in of of Per thou- ten- ket 
Drug (in thousands) | thousands) | State| USA | Family | sands) tial In- 
| : thousands) oe Ce | dex 
3,361, 1,249 A 25 591 23.044 .33| .014, 1,707] 1,359] .016| 47 
| 3.758, 1,231 | 18,219! 16,405) .23) .009) 2,828) 2,798 O10 | 71 
2,447, 1,009 —— MREREPE 8,897 8,011; .12) 005} 1,780, 1, 007 | 64 
| | 
| 3,723) 1,402 ee 14,981 13,490} .19) .008} 2,403) 4,832] .009| 64 
861 . Oe 5,576 5,021) .07} .003) 3,852) 10,781] .003| 75 
| 2,362! 359 RR 11,260| 10,139) .15} .006) 4,225) 5,574) .006 | 100 
| | 
| 2,655) 1,368) st Be 13,694 12,331] .18| 007) 2,868, 683) .008| 73 
| 18,534 8,228) 4,256].......... 98.280| 88,497) 4.26) 052) 4,116) 5,072) .058 | 114 
16,079} 8,229) 4,258] $8,029) 93,071 83,807] 4.19] 049) 4,254)....... 055 | 117 
a 428 SD fede can! 7,030 6,330} .09) .004) 3,014, 3,451) .005| 83 
345) 188 ar 2,847 2,564) .04) 002) 1,972, 1,293] .002)| 50 
1,689) 359  ARRES 6 ,439 5,798) .08) 003) 2,635! 8,877} .093/ 60 
a * "| cecadhanistl 1,552 1,398 .02) .001; 2,795; 2,018} .001 
‘al * 055}.....:.... 1,335 1,202} .02) .001; 2,093 996] .001 | 50 
3,723) 1,829 — Cae 14,981 13,490} .19) .008} 2,141; 4,767] .010| 589 
3,516) 1,368 fl SESE ee 14,285) 12,853) .18) .007| 4,764) 1,843} .007 | 100 
2,688) 428 ee 9,298 8,372) 12, 005, 3,805] 2,812] .008 | 100 
380 ° al SO 1,216 1,095} .02) .001} 5.475} 4.383} .001)|..... 
3,585) 872 Oe eds 15,016 13,521) .19| .008} 2,503) 3,394] .009| 64 
1,293) 307 ET Res 4.380 3,926} .08) .002} 2,181) 2.033] .003| 60 
4,585, 2,103 11,235, 10,118) 15) .005) 1,934) 7.185] .009| 69 
| 9,256} 3,641) 1,589).......... 46,796} 42,138} .60| .025| 3,723, 2,920) .025| 83 
4,137} 3,112 _ eae 12,542 11,294] .16] .007} 3,894]........ 009 | 150 
1,138) . eee 4,998 4,500} 08 .032 cial 5514] .003 | 50 
| 1,896 974 oat 6 ,569 5,915) 08) .003) 2,336] 1,019] .094| 57 
1,034 ° Sey 3,969 3,566, 05) .002/ 2,033 435] .002/| 40 
oan Oe t208......< 24,180) 21,773} 21) 013) 3,350) 10,123} .015| 88 
1,930) 496 ORS 7,242 6,521} 09} 004) 2,835, 4.707] .094) 67 
655 fh ce: ee 2,398 2,159} (03) .001) 3,598} 3.732] .001 | 50 
2s 940 — 10 ,622 9,565] 14) .006 al 5,732] .006| 75 
1,327) 137 RET 6 026 5,426} 08) .003} 3.876] 2,692} .003 | 100 
on 1,829 ee 17,615) 15,862} (23) .009) 2,518} 2,303] .011 | 65 
413) i A ee 1,891 1,703} 02) .001) 3,493) 8,584) .001 | 50 
13,738, 9,746) 3,164)......... 75,650} 68,129} ($7) .040 3.358 9,040} .045| 85 
10,410) 9,181] 2,704] 30.066) 44,337) 39,924] 57) .023) 3,246)...... 030 | 103 
7] . aaa: 1,748 1,574) (02) .001) 2,249 745] .001 | 50 
690) 667 ee 5,639 5,978} .07| .003} 2,116) 1.052) .004| 650 
24a 1,196 ee 10.185 9,171| .13| .005 3,527; 2.993} .006 | 100 
a . a Weare 1,264 1,138} 02) .001} 2,845) 1,913} .001 | 100 
| 
| 586 239 _ Saaeenee 2,434 2,192} 03) 001) 1,993 2.511 001 | 33 
| 776, 2 * ae 3.012} 2,712} .04) .002/ 3,399} 3.525] .002 | 100 
1,362) 393 ee 7,893 7.107; .10) 004) 4.181) 8.839 004 | 80 


1 Amarillo is in Potter and Randall Counties. 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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IT MAY SOUND REPETITIOUS, BUT... 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


SALES MANAGEMENT 


Represented Nationally 
Member American 


Newspaper Adv. AMARILLO NEWS-GLOBE by Texas Daily 


Press League 
Network AMARILLO. TEXAS 


MAY 10, 1948 


A NEW LOOK at Fort Worth, Texas , 


Here's a city which has demonstrated conclusively that it can grow tremendously 4 As 
and become more and more diversified in its economy while retaining those char- 
acteristics which have made it the most friendly city in America. Hs 


The NEW Fort Worth offers.... et a) 


Locations for industries in the geographical center of the 20 billion dollar Poi thm Te 
Greater Southwest Market. 

Ample supply of intelligent native-born labor; desirable a 
weather conditions. er a Br 
Most complete transportation services in the Southwest. ot Naty we , x 
Reasonable taxes, no state income tax, no sales tax. — ~< a ae: nie 

Fine schools and recreational facilities. an P z 
Residential sites unsurpassed. ea ee 9 ‘co 


; we , ‘ “~~ ; ti 
Yes in the NEW Fort Worth of permanent dll: he r 
industries and expanded retail serv- P 
ices, created by additional buy- ; oe aa : q 
ing power, the city remains a pte Bett | ha one er gare Pith tt 
community of beautifully : ,; : 
kept homes along tree- 4 
bordered streets... : <. , ; 
A gracious city —. SS r* : Be , ’ 
in which to : 
live and 
do busi- 


“88 TURRAY 


es ee 8 


ool 


: 


FORT WORTH CHAMBER OF COMMERCE, Fort Worth, Texas 


? 


i The “SM bol k original, exclu- 
Ss ee me. Ine nny Sales WahaceN 


POPULATION RETAIL SALES—1947 EFFECTIVE BUYING INCOME—1947 


ESTIMATES 
CyD 1/48 GYD ESTIMATES yD ESTIMATES 


COUNTIES | | | 


| 


THREE STORE GROUPS | | Net 
CITIES Fami- (in thousands of dollars) | Farm 
Total | ties | | a cP “a Gross | Net | | Dollars 
(in % | % | (in Dollars | % | % | Dollars | Dollars | % | % (in 
thou- | of | of | thou- (in | of | of General (in | (in | of | of Per thou- 
sands) | State! USA |sands)| thousands) | State) USA ood § Mdse. | Drug “i thousands) | thousands)’ State | Family | sands) 
_— cS SRS ae é |__| thousands) | a , 
Tarrant 303 .6; 4.28) .211| 89.1] 363,003) 6.70) .309) | 80,959) 12,620 ; 508 560; 457,938) 6.52: .267; 5,140, 9,319 
Fort Worth 242.6) 3.42) 19} 73.6 337,956) 6 24| 53,689) 80,193) 12,197 405 , 835) 440,413) 396,574) 5.65) .231| 5,388)... . 
Taylor d 91) 045, 18.4 42,566) .78| . 10,3€2, 2,314 66 ,300) 85) .035) 3,245) 5,044 
Abilene 8} .59) .029) 12.3 37 ,884 9,446 2,216 63 ,872 50,786 5,731| .65| .027| 3,718 


Terrell 8} .04) 002) 2,282 2,599! .03| .001, 3,343) 2,289 


Terry : 20) . ‘ 8,378) . 7 ed 11 885) j 3,058) 10 ,792 
Throckmorton 5| d 1,777 2,800 04) .002; 2,801 2,313 


Titus... 2) 28) . 7) 9,952) 18) . | | 14,497) 1,904 


Tom Green 3) .85| 042; 17.1] 42,682) 


68 ,640 
San Angelo BS 56) 03% : 40,889 


49,367] 54,088 
Travis 8) 2.14) . A} 124,071) 2.29) . | | 169,257) 
Austin : 85| .091| 37.3} 120,101) : 59,733] 154,365 
Trinity 6) 15) . f 5,807, .11) .005) aii 8,140) 


Tyler 9) .14| 007} 2.5} —4,694| .09) .004| | 6,911| 09) .004| 

Upshur 3) .30) 015) 5. 8,652) .16| .007| : 14,084) | 18) . 1,713 

Upton 6} .05) . 5,907) .11| .005) 4,537 | 1,106 
ew | 


Uvalde ; ; j d 9 575) 15 ,430 J -008| 4,519 

Val Verde 7) 25) 012) 4, 10,573, .20) . , .23| .009) | 6,616 

Van Zandt / 33) | : 11,771; . ; pee | 6,147 

Victoria 45| .022) F 22 ,850 
Victoria 5| a 20,679) aes 

9,360) 1,164 

5,156) J 2,878 

seieaiiaaees 15| 007} 3.0) 10,081| 19) 12,915} .18| , 1,756 

© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Factual Data on The Fort Worth Star-Telegram and Its Market 


|. Ownership of The Star-Telegram 


Amon G. Carter, President and Publisher. 
Bert N. Honea, Vice-Pres. and General Mgr. 
James M. North, Jr., Vice-Pres. and Editor 
Harold V. Hough, Circulation Director. 
Amon G. Carter, Jr., Treasurer. 


2. History. of The Star-Telegram 


The Star-Telegram combines the Fort Worth 
Star, established Feb. 1, 1906, The Fort Worth 
Telegram, purchased Jan. 1, 1909, and The Fort 
Worth Record, purchased Nov. 1, 1925. 

The 40 year history of The Star-Telegram has 
spanned an eventful period, including two world 
wars and a terrible depression. It began with 
4,500 subscribers, and today reports show over 
206,000 circulation daily, figures which but re- 
flect the healthy growth of Fort Worth and 
West Texas. Fort Worth has grown from a 
frontier town of 50,000 to a city of over 360,000 
people during this period. The Fort Worth 
trading area has developed into one of the na- 
tion’s outstanding agricultural and oil producing 
regions, while retaining its leadership in the 
production of livestock. The Star-Telegram has 
sought to promote in every way possible the 
development of Fort Worth and its natural 
trade territory comtaining over 1,600,000 people, 
and looks forward confidently to even more 
eventful and fruitful years in the era now 
dawning. 


3. Circulation of The Star-Telegram 
—Total Net Paid 


(Publisher’s Statement, September 30, ee) 


Star-Telegram combined daily........ 06,695 
Star-Telegram Sunday ......... .«+ 164,028 
Star-Telegram Sunday and Evening.. 265,639 


Star-Telegram Sunday and Morning.. 269,112 
Largest Circulation in Texas 


4. Advertising in The Star-Telegram 
(1947 Media Records Lineage) 


Retail— 
Star-Telegram Morning ............ 2,128,057 
Star-Telegram Evening ............ 6,155,381 


Star-Telegram Sunday .. 
General (including Automotive & Financial)— 


Star-Telegram Morning ...........- 2,170,762 
Star-Telegram Evening ............ 2,233,146 
Star-Telegram Sunday ............ 754,180 


Classified (Including Legal)— 


Star-Telegram Morning ............ 1,267,447 
Star-Telegram Evening ............ 1,244,059 
Star-Telegram Sunday ............. 559,967 
Department Stores (Included in Retail)— 

Star-Telegram Morning ............ 943,423 
Star-Telegram Evening ............ 2,843,720 
Star-Telegram Sunday ............. 1,518,325 


5. Rates of The Star-Telegram 


See current listing SRDS, Newspaper Section. 


6. Editorial Data on The Star- 
Telegram 


(A) Editorial Policy 


The Star-Telegram is an independent Demo- 
cratic newspaper, supporting what it believes to 

right and opposing what it believes to be 
wrong, regardless of party politics, publishing 
the news fairly and impartially at all times. 


(B) Leased News Wires 


AP— Associated Press (four wires) 
CDN—Chicago Daily News 

CTS—Chicago Tribune Service 
INS—International News Service 
NYT—New York Times 

NANA—North American Newspaper Alliance 


(C) Total Lines—News and 
Features 1947 


Media Records show total lines of news and 
features carried during 1947 as follows: 
Star-Telegram Morning 


ghana ee eee 6,321,737 
Star-Telegram DEE. teteneunecus 6,351,978 
Star-Telegram Sunday ............ 2,679,139 


(D) Leading Editorial Features 
MORNING: 


“Gracie Allen Says” 
Baer Facts” by Bugs Baer 

About People” by K. C. B. 

“The Neighbors” 4 George Clark 

“Today’s Horoscope” by Genevieve Kemble 
“Verse for Today” by Ann Campbell 
“Your Health” by Dr. J. B. Warren 
“Dorothy Dix Says” 


ella Parsons on Hollywood” 


MAY 10, 1948 


“Believe It or Not” by Robert Ripley 

Crossword Puzzle 

“Chuck Wagon ay by Frank Reeves 

“Orphan Annie” by Harold Gray 

“Terry and the Pirates” by George Wunder 

“Dixie Dugan” by Streibel and McAvoy 

ae Palooka” by Ham Fisher 

“The Nebbs” by Hess 

“Henry” by Carl Anderson 

“Moms rake the Magician” by Lee Falk and Phil 
avis 

“Barney Google” by Fred Laswell 

“Laughing Matter” by Salo 

“Rip Kirby” by Alex Raymon 

“Blondie” by Chic Young 

Star-Telegram Radio Clock 


EVENING: 


“Think It Over” by H. M. Stansifer 

“Bobby Sox”? by Marty Links 

“Dick Tracy” by Chester Gould 

“David Lawrence Says” 

“Your Problems and Mine” by ond D. Ray 

“Poor Pa” and “Cracks at the Crowd” by 
Claude Callan 

Hal Coffman, exclusive editorial cartoonist for 
The Star-Telegram 

Star-Telegram Radio Clock 

“Short Shots” by Robert Quillan 

“Washington” by Jack Stinnett 

“Gripes and Grins” by Streeter 

“Dorothy Thompson on World Affairs” 

“Off the Record” Ed Ree 

“Pull Up an Easy Chair” by Neal O’Hara 

ee Folks” by Edgar A. Guest 

Fe Grow Old” by Josephine Lowman 

“A Woman’s New York’’ by Alice Hughes 

“Baby Health Column” by Myrtle Meyer Eldred 

“The Amusement World” by Ida Belle Hicks 

“Take My Word for It” by Frank Colby 

“Looking at Hollywood’ by Hedda Hopper 

Crossword Puzzle 

“They'll Do It Ev Time” by Jimmy Hatlo 

“Buzz Sawyer” by Roy Crane 

“Thimble Theater” by Tom Sims 

“Tim Tyler’s Flying Luek” by Lyman Young 

“Gasoline Alley” by King 

“The Gumps” by Gus Edson 

“Smiling Jack” 4 Zack Mosley 

“Moon Mullins” by Willard 

“Winnie Winkle” by Branner 

“Smitty” by Berndt 

“Mutt and Jeff” by Fisher 

“Rusty Riley” by Frank Gordon 

“Aggie Mack” by Hal Rasmusson 

“Pitching Horseshoes” by Billy Rose 

Joseph Alsop’s Column 

Dorothy Thompson 

“What People are Thinking” by Elmer Roper 


SUNDAY: 


a Folks” by Edgar A. Guest . 

al Coffman, exclusive editorial cartoonist for 
The Star-Telegram 

Clarence Ousley 

Books and Bookman 

Stamp Column by John S. Sparks, Jr. 

Dog Column by Hugh Cowdin 

om Column b ren 

Sunday Crossword Puzzle 

“Talk from Texas Towns” by Wayne C. Sellers 

Music Column by E. Clyde Whitlock i 

“As = Turntable Turns” by E. Clyde Whit- 


oc 
Radio Column by Gita Bumpass : 
“Voice of Broadway” by Dorothy Kilgallen 
Serious Music on the Air 
Star-Telegram Radio Clock 
“Chuck Wagon Gossip” by Frank Reeves 
“Gardening” by Mary Daggett Lake 


“Chit Chat of Society” by Mary Sears 

“Kathleen Norris faye 

“Your Home” by W. Wadsworth Wood 

Patterns by Anne Adams 

Dorothy Thompson 

“Dick Tracy” by Chester Gould 

“Terry and the Pirates” by George Wunder 

“Moon Mullins” by Frank Willard 

“The omy by Gus Edson 

“Gasoline Alley” by King 

“Right Around Home” by Dudley Fisher 

“Barney Google and Snuffy Smith” by Fred 
Laswell 

“Blondie” by Chic Young 

“Mutt and Jeff” by Bud Fisher 

“Little Orphan Annie” by Harold Gray 

“Smiling Jack” by Zack Mosley ' 

“Popeye in Thimble Theater” by Tom Sims 
and Bill Zaboly 

“Tillie the Toiler” by Russ Westover 

“Winnie Winkle” by Branner 

“Smitty” by Berndt 

“Aggie Mack” by Hal Rasmusson 


SPORTS STAFF—EVENING 


Flem Hall, Amos Melton 


SPORTS STAFF—MORNING 


Lorin McMullen, Bill Van Fleet, Dub xine, 
George Kellam, Al Panzera (photography 


SPECIAL STAFF WRITERS 


Sam Kinch, Bascom Timmons from Washington 


7. The Fort Worth Market— 
"In the Square” 


The Fort Worth trodiog atm known as “The 
Square” which is covered by The Star-Telegram 
consists of the counties of West Texas, one of 
the nation’s leading markets in retail sales and 
buying income, according to the Sales Manage- 
ment Survey of Buying Power. 

In this area the daily Star-Teldgram has 20% 
or better coverage in 58 counties; the Sunday 
Star-Telegram has 20% or better coverage in 58 
counties. Concentration of circulation in ‘The 
Square” is high at present as 91.9% of the 
daily circulation and 90.2% of the Sunday cir- 
culation is in Fort Worth and this rich West 
Texas area. 


"In the Square" Business Index 


Retail Sales (1947) 23.7% of 
TOE occ ncsnehsnsnesna .«++ $1,282,098,000 
(Increase from 1946—$186,043,000) 

Gross Buying Income (1947) 


ZEST GE TOMS, a ccscsscce $1,786,782,000 
Net Buying Income (1947) 

22.9% of WO ei cine hiouds $1,608,925,000 
Civilian Population (1947) 23.2% 

oO OS EEA EE | es 1,644,100 
Food Sales (1947) 26.2% of 

, |) eae errr $351,396,000 
General Merchandise Sales (1947) 

PEST GE DOM cats Casvese $212,669,000 
Drug Sales (1947) 27.2% of 

RUE Ketics oh caebnes es ene : $57,159,000 
Gross Farm Dollars (1947) 

4650) 66 TOMS 22s ve2500088 $500,666, 


000 

(Above figures, copyright 1948, Sales Man- 
agement Survey of Buying Power, further re- 
production not licensed.) 

Write direct to Bush Jones, Manager, Gen- 
eral Advertising, Fort orth Star-Telegram, 
for newest visualization map showing coverage 
by counties, drug and grocery route lists, or 
other market data. 


FORT WORTH’S 
TRADING AREA 


“IN THE SQUARE” 


¥ 


A Big Market Requires a Big Newspaper 


The “‘SM’’ symbols mark original, exele. 


TEXAS—(Continued) —s| a _sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING 
ISING 
GYD 1/1/48 SM ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES zz since eas 3 | a. . © 
CITIES THREE STORE GROUPS| 1947 | Net %  \Qual- 
| | Fami- (in thousands of dollars) Farm of | ity 
Total | | ties Gross Net | Dollars | USA | of 
(in %|\|%)\ (a Dollars | % | % Estimate | Dollars Dolilas | % | % | (in Po- | Mar. 
thou- of | of — thou- (in of | of | General | Dollars (in (in | of | of Per thou- | ten- | ket 
sands) State USA sands)| thousands) State USA | Food | Mdse. Drug " ll thousands) | thousands) | State| USA | Family | sands) tial In- 
: | Ree Be jousands ) = a dex 
Washington..........] 22.0| .31/ .015) 5.9] 11,498! .21| 010! 3,792) 1,471 432).......... 18,584] 16,734 24) 010} 2,836) —_ 01 | 7 
Webb | 48.9) .69 034 11.1) 27,674 .51| 023 6,894 8,326, 1,101)........ 41,335) 37,220) 53) 022) 3,353 4,711] .025 7% 
Laredo ..| 43.3, .61) 030, 9.6) 25,488, .47| 022, 5,688 ° 23,556] 39,025 35,140) 50} 020, 3,660)........ .023 | 7 
| | | | 
| } } | | 
Wharton rae 34.1) 48) 024) 9.1 22,5611 A2| 019; 6,826) 2,034 31,980, 28,797 .41| .017 3,165, 12,595] .019 79 
Wheeler........... 11.4) .16| 008 3. 8,782} .16| .008 3,033} 1,231 12,394 11,160.16 007, 3,720 3,531} .008 | 100 
Wichita 85.8) 1.21, .060| 24.4) 89,396) 1.65) .076| 21,244, 9,854 3,061 106,080 95,521, 1.36 056, 3,915 3,779] .063 | 105 
Wichita Falls. . . 57 ‘ 81] .040; 16.8} 71,070) 1.31) .061) 16,029) 8,805) 2,253] 49,126] 86,561) 77,945) 1.11) .045) 4,640)... 049 | 123 
; | Post | | 
Wilbarger 22.0 .31) 015) 6.1) 16,697, .31, 014 4,947, 2,907 21,551) 19,406) .28 011 3,181 6,845) 013 87 
Vernon 14.2| 20) 010, 4.2) 14,510) .27) .012) 3,663) 2,907 17,413, 15,680, .22) 009, 3,733....... 010 100 
Willacy 12.1) 17; 008 63.0 5,994.11) 005) 2,172 547 12,028, 10,831 .15, .006 3,610 5,954) .006 75 
Williamson 37.6, .53, 026, 10.4) 22,922, .42) 020 6,671 2,599 32,763, 29,501, .42; 017 2,837° 10,721) 020 7 
| | 
| | 
Wilson... 14.2| .20 010) 3.3 5,676 .10 005! 1,241, 462 9 546 8,596 .12) .005 2,605 4,818] .006 60 
Winkler 5.0 .07) 003} 1.5 7,915, .15| 007 2,655 359 7,763 6,990 .10| .004, 4,660 394] .005 | 167 
Wise 16.3) 23 011) 4.5 7,396, .14 .006 2,758 769 12,240, 11,022, 16) 007, 2,449, 4,226) .008 | 73 
Wood 22.7 32, 016, 6.1] 10,006.19, .009, 3,206 1,283 16,706 15,043) .22, 009 2,466 2,094) .010 63 
Yoakum 2.8, 04) 002) 8 2,181| 04) 002) 1,034 120 3,308 2,979, .04 .002) 3,724 1,370} .002 | 100 
Young 16.3, .23) O11, 4.5] 17,043) .31| .015, 5,395, 2,377 20,378 18,350 .26| 011 4,078 3,342) 012 109 
Zapata : 3.5 .05 .002 8 318} .01).....| 138! ° 2,328 2,096, .03 .001, 2,620 350] .001 | 50 
Zavala 9.2 13) 006, 2.0 3,409, 06 003 1,172 359 5 552 4,999, .07 003 2,500 4,093} .004 | 67 
+Rio Grande Valley 

Cities Combined 

(Brownsville- 

Harlingen- 

MeAllen)..... 65.3, 92) 045 17.5] 51,329, 95) 043) 11,583) 10,618 7,057] 24,728] 72,616,  65,348| .93| 058 3,734)... 041 91 
Total Above Cities... |3,150.4/44 .42|2.191, 916.0] 3,590,999 66.28 3.054 701,237 546 ,667 | 4,452,258] 4,553,061, 4,099,848 58.372.391/ 4,476 2.550 116 
State Total 7 092.0 4 .932|1981 8] 5,417 .949 4 807 1340,136| 757,456 209,841] 5,582,353 7,800,141 7,023,713) 4.096, 3,599/1228,065] 4.415 90 
TEXAS — Metropolitan County Areas 
Amarillo.......... 5} 73.1 051 21.5] 87,229|... .| .074 18,530, 8,220] 4,256]..........] 98,280, 88,497)... 052, 4,116), | 8 
Austin 10} 151.8 106 43.1) 124,071 106, 27,449, 12,276) 5,706)........ 169,257| 152,409)... 089 3,536 098 (92 
Beaumont- | | | 

Port Arthur......12] 234.0/.....| .163| 64.5} 164,706)... | 140) 35,102} 19,698] 5,610)... 283,920} 255,659).....| 149 3,964). 149, 9 
Corpus Christi.....30] 151.1)... | 105} 41.7) 119,737)... | 102} 24,049) 12,329| 3,492 169,263, 152,415)... .089| 3,655 096 
Dalias............ 31) 545.4 | 379) 160.1] 690,246,.....| .587) 102,788| 136,728) 20,501)... 833,273} 750,328|..... .437| 4,687 469, 124 
El Paso..... ... 40] 161.7). 112) 44.6] 128,948 | 110) 22,840) 20,438) 4,138)... 198,900} 179,101)..... 104, 4,016 107% 
Fort Worth. ...... 46] 303.6) 211) 89.1] 363,003 .309| 70,327; 80,959) 12,620}.........] 6808,560/ 457,938)... .267, «5,140 268 127 
Galveston......... 48} 99.3) 069, 29.1) 92,646 078) 23,309) 9,018 2,939}... 134,160 120,806 070, 4,151 072) 104 
Houston...........54] 678.0 A72| 192.8] 731,423 622| 132,372, 67,305 21,310). 1,065,480 959,422 559 «4,976 500118 
San Antonio 104] 389.4 | 271, 110.7] 332,662 .283| 72,069! 42,636, 9,450 546,000 491,651 287, 4,441...) 283) 104 
Waco... 129} 117.7 082) 33.51 89.938 076 21,629, 12,383 2,987 152,880 137.652 080) 4,109... ..] 079 % 


+ Not included in total. Withheld to avoid disclosure. 


Before using these figures. see explanation page 19. 


Why have we sold 51,000 reprints 
of “Salesmanship As A Profession?” 


The reason is clear. The return of competitive selling has 
proven one thing to the nation’s sales executives: that there 
is a pressing need for more and better creative personal 
salesmanship today. 


As a result, top sales officials are turning more than ever to 
SALES MANAGEMENT — the one publication that con- 
sistently gives them valuable help in solving this problem. 


“Salesmanship As A Profession,” a three-part article by 
Robert S. Wilson, Vice President in Charge of Sales for 
Goodyear Tire & Rubber, was one outstanding example of 


this kind of help, and many sales man- 
agers have ordered large quantities of 
reprints for distribution to their sales- 
men. 

Copies of “Salesmanship As A Profes- 
sion” can be secured from the Reader 
Service Department of SALES MAN- 
AGEMENT at 25c each, 20c each for 
orders of 100 or more. Orders filled 
promptly. 
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1946 Retail Sales $10.0 Million to $24.9 Million 
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retail sales of $15.0 million or 
more in 1946 
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Sialet MANAGEMENT 


Mountain States 


NEW MEXICO 


The “SM” symbols mark original, 


exclu- 


sive estimates by SALES | MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES yesne TISING. 
ISIN 
1/1/48 GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES 7 | 
CITIES THREE STORE GROUPS 1947 Net %  |Qual- 
| Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in % 76 (in Dollars % % Estimate | Dollars Dollars % % (in Po- | Mar- 
thou- of | | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) State USA sands)|thousands) State USA Food Mdse. | Drug (in thousands) thousands) State USA Family sands) tial In- 
| | thousands) 
Bernalillo............ 84 5 15 43) 75 ,996\21.01| .065, 14,942 10,532 3,098).......... 123 574, 112,362 21.82) .066 4,843 
Albuquerque... ... 46. 0) 8.40) 69 ,310/19.15) .059 13 ,338 ° ° 50 039} 101 831} 92 ,582|17.98) .054' 6,709, 
ie a ase 3.4) 62| f 1,013) 28 001 727 . ° |. 2 ,051| 1,865) .36, .001 2,072) 
Pishiniasbes ke 33.7) 6.15) 25,107) 6.94' .021 4,502 4,663) 620). pak 39 ,094) 35,547 6.90) .021; 3,945, 
Roswell. ..... 21.2) 3.87 21 818) 6.03; .019 3 334 4 1646) ° 15 ,462 31 ,478 28 619 5.56 017) 4 934 
| | | | | 
Colfax. . 16.1) 2.94 13,208 3.83) .012) 3,430, 901) 396). 16 ,960 15 491) 2.99] .009) 3,667 
| eee 26.0 4.74 24,275) 6.71) .021 4,461 3,439 1,126). aa 41 ,934 38,126, 7.40) .022) 5,519 
Clovis... 17.5) 3.19 21,580, 5.97 .018 3,549 3,388) 1,052 8 ,937 30 ,921 28 ,113) 5.46 016} 5,623 
De Baca... 5.1) .92 aa 58 .002 473 ° | ° 4,044 3,677; .71| .002) 2,828 
| | | 
| | | 
Dona Ana ‘ 28.7; 5.24 14,543/ 4.02, 012, 3,859 1,018) 421}. 21 ,994 19 ,978) 3.88, 012) 2,775 
Eddy..... 32.6) 5.95 22,748; 6.29 .019 4,748 2,074) ae 30,378, 27 ,623) 5.36 016) 3,284 
Carlsbad......... s 8.8) 1.61 13 ,080 3.62) .011 3 311 1,288) 569 3 ,055 13 ,986) 12 ,716| 2.47 007) 5,086) 
SEARS 21.6) 3.95 13,746 3.80 012) 4,225 708 ES 22,412 20 377) 3.96) 012) 3,639, 
Guadalupe 7.4) 1.35) .005 4,132, 1.14 .004) 760 eI ae 6 ,802' 6,184 1.20) .004 3,638 
© SM, 1948. *Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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NEW MEXICO— (Continued) 


The “‘SM”’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING. 
| 
1/48 GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
counties | = — | oi = | 
CITIES THREE STORE GROUPS| 1947 | Net | % |Qual- 
| Fami- | (in thousands of dollars) | Farm of ity 
Total lies a nie Me EXD Gross Net | Dollars | USA | of 
(in % | % | Cn Dollars 8% | % Estimate | Dollars Dollas | % | % | | (in Po- | Mar- 
thou- of of | thou- (in of of General Dollars (in | (in of of | Per thou- ten- | ket 
sands) State! USA |sands)|thousands) State USA | Food Mdse. | Drug (in thousands) | thousands) State’ USA | Family sands) tial In- 
| |i ae a. ia im thousands) if | S ie f 
ere 3.1) .57) .002 8 1 897) -52| .001| 236 ill Giekesexeeu 2,255 2,050! .40| .001 2,562 -001 50 
ee 4.5 .82 .003 1.3 4,742, 1 31 004 1,470 > 7 ass caae 6 ,547 5,952) 1.16} .003) 4,578 -003 | 100 
90 | | | | | | 
| | | | | | | 
ac crknnn wales 22.0 4.02) 015, 6.4 23 ,950, 6.62) 020) 5,339} 2,023) 656]... 29 ,432 26,769, 5.20, .016; 4,181 017 | 113 
Hobbs. 15 7) 2.86) .O11 4.9 16 ,861| 4 6) 014 3 ,734 1 .739) 359 - 24 ,134 21 942) 4.26) .013 4 A78 013 | 118 
Lincoin. . 7.6) 1.38) 005) 2.0 3 971 1.10} .003) 760) 657) 173}... 5 ,882 5,348) 1.04) .003 2,674 003 | 60 
Sn ee 9.3| 1.70| .006) 2.5) 6 ,222| 1.72, .005) 1,149 245) - ¢.. 13 ,123 11,931) 2.32) .007 4,772 -006 | 100 
| || | | 
MeKinl 27.7, 5.06 019, 6.4 18,993) 5.25| .016, 3 ,059) 1,662) es ana 34 ,632 31,482) 6.11) .018) 4,911 018 | 95 
ey 
| A 9 2| 1.68) .006 2.5 14 ‘910 4 12! 013; 2,585) ° 458 - 14 ,901 13 548) 2.63) .008 5 A419 -009 | 150 
P 
ee 8.4, 1.53) .006 1.8) 1,672) 46) 002) oe ° * a 3 ,973 3,612; .70) .002; 2,007 003 | 50 
Ae 12.1) 2.20; .008} 3.2 6 ,463| 1.79 .006) 2,163) ml a ; 11,241 10 ,220| 1.99) .006) 3,194 006 | 75 
RN bikin se easinntaiin 10.7) 1.95 ad 2.8) 9,822) 2 n| .008 2,484, 657 482)... 14 648) 13,318) 2.59) .008) 4,756 -008 | 100 
eer 21.8} 3.98) .015) 4.7 4 1887) 1.35; .004; 1,402) 051) a ere 8,117 7,380; 1.43) .004; 1,570 006 | 40 
Roosevelt... 14.6| 2.66) .010 3.7 8 ,457 2.34) 007; 2,231; 1,288 272). 12 ,909 11 ,737| 2.28 .007| 3,172 008 | 80 
| | Py ae 
| | | . 
is bck-a9s6o oad 12.6 2.30) 009, 2.8 2,412 67) .002! 726) 3 062). 5 ,515) 5,014 .97| .003 1,791 004 | 44 
San Juan.......... 10.8| 1.98) .008, | 2.4 5,804) 1.60) .005, 1,640) 412) 16i].. 6,555] 5,947| 1.15) .003 2,478 005 | 63 
San Miguel.......... 24.5 = 017, 5.8 12,122) 3.35) .010 3,683; 1,971 Rs 17 ,250) 15 ,683) 3.05) "a 2,704 011 65 
ee me | | 
Santa Fe aad 33 al 6.10} .023 8.4 24,962, 6.90, .021 7,249; 1 p42 ie De ecen oa 41 ,894) 38,114) 7.40 022) 4 ,533 022 | 96 
Santa Fe.......... 23.0) 4.20) .016| 6.1 23 ,265| 6.43) .020 6 ,421) > ° 12 ,220 35 390) 32,139) 6.24) .019; 5,269 019 | 119 
SERRE: 5.5| 1.01) 004) 1.6 3,199] .88) 003 1,149! 193] = 198).. 4,878 4,435] .86, .003| 2,772 003 | 75 
eo re 
i 1 68) .006 2.2 4,083 1.13 .004, 1,183 077, 161 6,321, 5,747) 1 12) .003 2,612 .004 67 - 
| } | 
EEE Eee pees 15.4 2.81 ou 3.6 4,856, 1.34, .004 1,369 464 161}. 7 ,790 7 082 1.38) 004) 2,023 005 | 45 
Torrance. ...... 9.9 1.80) 007, 2.4] 3,504 .97 003) 642, 168, —087 4 9a 4,538.88) .003, 1,891 004 | 57 
ye 6 5) 1 19! 005 1. 5,594) 1.55, .005 1 ,706| 412 8 ,357) 7 598) 1.48; .004) 4,469 -005 | 100 
| } | | | 
ere 19.2) 3 50! mee 4.2 6,639 1 84) 006, 1 199) 1 r120) a 10 ,788) 9,808) 1 =~ a 2,335 008 | 62 
| | } Bes ae ae 
_— | 
Total Above Cities....} 141.425 81) 098) 40.6 180 ,824.49.98' .154; 36,272, 11 ,061| 2,438 89,713] 252 601) 229 ,659 44 .60 1134) 5,657; 81,722] .133 | 136 
ee Ree ASS Ee Hae. } CRE RES COLE ees 
State Total.......... 547.9|.....| .381 139.0] 361,775|.....| .308 83,364 37,604) 12,152) 174 823) 566,341, 514,905.....| .300| 3,705|........ | 319 84 
Cs cictakeoes 5.4| 3.88 004, 6 ,293| 3.79 .005 1,480 599) . ee 8,284! 7 ,321| 3.43) .004) 6 ,101) 
hh ra 35.0)25.05| .024) 31 ,085) 18 .72 026) 7,167, 1,328) 961). gees 62 912 55 59826 .05| 032) 6 1541| 
Las Vegas......... 17.5\12 2 012| 27 ,697|16.68, .024, 6 ,090 *| * 10,435] 40,548] 35,835)16.79| 021) 7,790) 
Douglas............. 1 | 1 ‘ 001) 2,361) 1.42) 002, 925 104) * |... 2 - 2,326) 1.09) 001) - 
| 
ee 9.6 6.88 .007 12,520! 7.54 .011 3 ,767 1,198) 440)... 15 ,818 13 ,980) 6.55) 008 6,078 
Esmeralda 1.3) .94 001) 2,254 1.36 .002 404 . > 1,763 1 558) 73) 001) 3,116 
Eureka 1.3) .94 = 7 49; .001 488 af ° 1,980 1,750 £2) = 5 ,833 
| | |} | 
Humboldt 4.1| 2.94 .003 6,276 3.78 .005 1,801 1,368 ° 7 849) 6 936; 3.25, 004) 6 ,936 
Lander. . 1.5, 1.06, .001) 1,919 1.15 .002 774 = | > § 3 ,985) 3 522) 1.65, .002 7 ,044 
Lincoln. 3.6, 2.57 002! 3,148 1 a .003 1 279, 468) 200}. . — 5 1283) 2.48 .003 aes 
| | | | | | | 
Lyon..... 3.8) 2.75) .003 2 ,837 1.71) .002 825 ee 5 ,216 4,610| 2.16 .003 5 ,122 
Mineral. . 6 JV 4.38 .004) 1,956, 1.18, .002 791 * | | Pay 8 ,670 7 662, 3.59| .004 3,831 
Nye... 3.1 2 .25| .002 5,043 3.04 .004 1884 248 * 9,491 8,388 3.93, .005 8 ,388 
| j } | | 
Ormsby. . 4.4, 3.14, .003 3 814) 2 30 .003 1 ,783 * 4 227}. 6 ,810 6 019) 2.82) 004) 5 016) 
Pershing 2 7 1.94} .002 2,670 1.61) 002, 622 052 ° 5 ,748 5,080 2.38 .003 6 7350) 
Storey... .. 1.1) " 001 1 - 62 .001 522 a ° 1,135 1,003, .47| .001 3 ,343 
| | | | 
Washoe. . 39 3/28 18) .027 66 ,253'39.90| .056) 16 923) - is ia ae 75 1954) 67 123/31 45 039 6,712 
Reno. 26 .2)18 77 .018 60 ,291/36 31 051) 14,361) 10,084) 2 A8l 35 ,090 65 ,230! 57 ,647|27 01} .034| 8,007 
White Pine.......... 15.3,10.97, .011 15,775) 9.50 013; 5,333 1,967 ee 17 ,267) 15 ,260) 7.15 .009 4,624 
RRA ae 3 « 2 82) .003 11 043) 6.65 009) 3 364 1 i015) ° 7 ,269 6 424, 3 01) 004) 7 1138) 
‘eee’ pe ee ee pee Eee es | eee ie eo 
Total Above Cities....] 47.6|34.11| .033| 99,031|59.64) .084) 23,815) 11,099 2,481] 45,525] 113,047, 99,906 46.81) 059) 7,867........ 
State Total... 139.5).....| 097, 35.1] 166,051)... 140 46,768 17,839 6,422) 76,117] 241,503, 213,429,.....| .124 6,081, 24,076) 124 | 128 
© SM, 1948. *Withheld to avoid disclosure. 
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CAPSULE INFORMATION 


A complete summary of Metropolitan Areas will be found on page 120. This 
is a consolidation of all the metropolitan figures listed at the ends of states. 


Before using these figures, see explanation page 19. 
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1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


COUNTIES 
CITIES 


Pocatello 


Bear Lake 


Bonneville. . . 
Idaho Falls 
Boundary ... 
putte... 
camas. 


© SM, 1948. 
454 


POPULATION 


yD ESTIMATES 
1/1/48 


CLARK 
Las V 
os egos 
Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 RS 
G. 
te 
eh 
a ————— 
[a a pao aa en, Se The “SM” symbols mark Original, exclu- 
eee. sive estimates by SALES MANAGEMENT. 
RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
TISING 
GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
| | THREE STORE GROUPS| 1947 % | Qual- 
Fami- | (in thousands of dollars) of ity 
Total lies b Gross Net USA of 
(in % 23 | (in Dollars 74 2 | | Dollars Dollars % % | Po- Mar- 
thou- | of thou- (in of General (in (in of of Per ten- ket 
sands) “ae USA jane mine, state USA Food Mdse. meneame thousands) | State USA ry tial > 
| | aaa | dex 
52.4/10.62| .036! 15. 73 711/14. 51! 063! 15,338] 12 i217 95,977 88 ,586|13 . 12) .052| T 052 | 144 
31.3 6 .35) 022) 10.0 62 ,654)12 .33) .053' 12 939) 72 ,026 66 488) 9.85 039) 6 ,649 .040 | 182 
3.3 87 002, | 1,704) .34) .001 240| e 3,925 3,623} .54) .002) 4,026 002 | 100 
36.8 7.46) 026, 9. 42 774 8 42) .036 9,371 4,192 58 ,673) 54,168; 8.02) .032 5 ,757 .032 | 123 
22.4, 4.54) .015 6.2 35 545) 7.00! .030 7 Al5 3,979 38 ,635 35 ,664) 5.28) .021 5 ,752) 022 | 147 
} | 
= | | 
6.6 1.33) 005) 1.6 5 ,987 1.18) .005 1,579 486 9 ,764| 9,013; 1.34 005, 5,633, 1,989) .005 | 100 
6.0 1.22 004) 1 4,285, .84 .004, 1,631 304, 6,772) 6,251; .93) .004 3,473, 1,614) .004 | 100 
19.2) 3.89 sie 4 13 ,257| 2.61) .011 3,638, 941) 18 ‘867 17 ,232| 2.55 010) 3,746, 11,165) .011 85 
4.2 1) 003} 1.2] 6,122, 1.20) 005 = 772, * 7,995 7,380, 1.09} 004 6,150, 1,734] .004 | 133 
1.3) .26) .001 4 1,096 .22) .001 429) 2,539 2,344, .35) .001) 5 B60, 366] .001 | 100 
7 2.55| .009 3.8 9,398) 1.85 .008 3,107) 941 14,294 13 ,195) 1.95) .008 3 ,472 1,351] .008 | 89 
| | | ! | 
26.4; 5.35) .018) 9.1 35 ,204) 6.93 .030 6 ,882 5,300! 43 ,056) 39 ,745 5 .89) 023) 4,368 9,951] .024 | 133 
18.1) 3.66) .013) 4.9 33 ,127| 6.52, .028 5 ,733 5 300 29 ,881| 27 (583) 4.09) 016) 5 ,629) ieveeneal 019 | 146 
4.8} 98 003 1.3] 4,689 92 004 1,630 425 7,935 7,325, 1.08) 004 5,635, 1,271] .004 | 133 
1.8 .37| .001 4 1 ,096 22, .001 344 . 1,720 1 588) 24) 001 3,970) t. 001 100 
1.0| .20) 001) 3], 843) 17/001) 308) * 1,345 1,242.18, 001, 4,140, 1,322) 001 | 100 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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IN THE LAND OF BIG POTATOES 


(n the city 


of Idaho Falls, 


alone, the Earned Buying Income 
per family is 31% above the national average! 
Total Effective Buying Income 
Effective Buying Income Per Family 
Total Net Farm Income 
Total Retail Sales 


A market where sales keep going UP! 1947 Retail Sales in 
Idaho Falls were 50°% greater than in 1946! 


PERTINENT MARKET FACTS: 


$33,267,000 
$60,364,364 


$77,382,000 


$4,525 


—for advertisers who use the 


IDAHO FALLS 
POST-REGISTER 


The Post-Register blankets the 6!/3 counties where grow 
the famed Idaho Potatoes! Sugar beets, seed peas, grain, 
hay and other diversified crops also help give the area a 
STABLE farm economy! 


BIG PROFITS 


Idaho Falls, Idaho 


lu- 
i 


1DAH O — (Continued) 


Represented nationally b 


New York — Chicago — 


WARD-GRIFFITH CO., 


troit — San Francisco 


The “SM” symbols mark original, exclu- 
__ Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES ~— TISING, 
1/1/48 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES — eras — ee he 
CITIES | THREE STORE GROUPS| 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total | lies Gross Net | Dollars | USA 
(in %1|% (in % | Estimate | Dollars | Dollars 2 % | (in Po- | Mar- 
thou- | of | of | thou- ig of | General Dollars (in | (in Per — thou- | ten- | ket 
sands) | State! USA | sands) neeantel outs USA | Food | Mdse. | Drug (in thousands) | theennts) shat USA | Family | sands) tial In- 
aren ; thousands) |" er es dex 
Canyon. . 47..2| 9.57 42,011| 8.27 036) 7,741 5,787) 1,159)... | 55,556 51 * 7.60| .030| 3,885] 16,657] .032| 97 
Nampa 15.7| 3.18 21 216 4.18} 018) 3,948, 3,918 593 8,866] 25,889 23,808) 3.54] 014) 5,195]........ 015 | 136 
Caldwell 11.1) 2.26) 16,090} 3.17| .014) 2,695) 1,701 408 7,067] 16,945 15,642 2.32) 009, 4,601|........ 010 | 125 
Caribou. 2.1. 43! 2,277, .45) .002 395, * . 3,574 3,299 .49 .002) 6, - 1,617) | .002 | 200 
| 
Cassia... 12.0 2.44 12,242) 2.41) 010, 2,763) 1,275 224)... 18,426 17,009 2.52; .010| 5,865, 6,997) .009 | 118 
Clark... 0.8 .17) 522} .10|..... 223, * * 920 849! 13)... 2,830} 701)....... Cal 
Clearwater 6.8, 1.37) . 5,921, 1.16, .005) 1,339 * 2i1 9,303 8,588| 1.27) .005| 4,294 667] .005 | 100 
Cester...... 2.4) 48 2,479) 4a .002 618 * 027}. 4,348) 4,014} .59) .002} 5,734) 1,192) .002 | 100 
Elmore. . 6.7| 1.35) 4,857, 96 .004 652) 334 ae | 9 934 9,170| 1.36] .005| 4,585) 2, .005 | 100 
Franklin... 8.5 1.72 7,201, 1.42, .006 1,579 973 Oe. ist 10 ,466) 9,661| 1.43} .006} 5,085} 4,097) .006 | 100 
| | ye | | 
Fremont. .. 8.1) 1.65! 6 ,696 1.321 006, 1,974 578 ee 11,072, 10,221) 1.51) 006, 5,378) 6,243) | .006 | 100 
Gem.. 7.1) 1.43) 7,943| 1.56] 007, 1,768) 486 es 11,399, 10,522) 1.56) .006 5,261, 3,972) .006 | 120 
Gooding 7.5 a i 7,772, 1.53) .007 1,390 820! 10 ,588 9,774) 1.45| .006, 4,887, 5,070) .006 | 120 
Ne |} | | | | 
idaho... 8.6| 1.74 8,990) 1.77 008} 2,403) 941) | See 11,254 10,389 1.54, 006, 3,996 7 007 | 117 
Jefferson 8.9 1.80) 5,195| 1.02, .004) 1,253 * es 8 831 8,152) 1.2 008) 4,076} 5,555} .005| 83 
Jerome........... 18.7 - 7,928 1.56) .007, 1,957 729 , ee 15 857) eee 2.17; .009, 3,114) 7,751} .009/| 69 
| 
Kootenai. ... 24.8 5.03 017) 7.7] 17,018 3.35, 014, 5,545, 2,005 ee 37,711| 34,811 5.16} 020 4,521, 2,337] .017 | 100 
Coeur d'Alene... 13.2| 2.68, 009} 4.2 12,883] 2.54 011) 4,050 * 305 3,398] 20,802) 19,286] 2.86] O11] 4,592)........ O11 | 122 
ER 15.5| 3.15) .011| 4.5] 16,865, 3.32, 014, 4,360, 2,126 eee 27,402} 25,295) 3.75] .015| 5,621) 6,828) .014 | 127 
Moscow 6.6, 1.33) 005! 2.1) 13,070 2 57| O11} 3,313, 2,126 500 7,510] 13,893| 12,825) 1.90, 007} 6,107|........ .008 | 160 
a 4.5 .91| 003, 1.3 5,921 1.16} .005| 1,871 546 a 8,601! 7,940 1.18) .005) 6,108) 2 005 | 167 
| | | | j | | | 
| | 
Lewis. 3.7| .76 003} 3,660, .72| .003) 1,219) 136 ee. 5,900 5 446) 81} .003} 4,951) 4,063] .003 | 100 
Lincoln . . . 3.6, .72) .003| 2,783) 55) .002 721) * * 4,543| 4,194) 62) 002) 4,194, 2,291) .002| 67 
Madison 7.2) 1.46| .005 6,814) 1.34! .006, 1,339) 865 224 11,279}  10,412| 1.54) .006) 6,508 4, 006 | 120 
| 
Minidoka 8.2) 1.67| .006 7,371 1.45) 006! 1,717) * ee 10,733 r 1.47) 006} 4,954) 5,230] .006 | 100 
Nez Perce 16.3) 3.31) .011 26,568, 5.23) 023) 5,699, 4,510 ee 31 141] 28,746| 4.26) 017; 5,749} 6,532] .018 | 164 
Lewiston 11.6, 2.35| .008 25,319) 4.98| .022| 4,978 * * 15,318] 25 ,380) 23 429) 3.47] .014) 6,166]........ 015 | 188 
Oneida 4.0, .81| .003 2,529.50) .002) 772 395 st ey 5 839 5,390| .80) .003/ 5,989} 3,734) .003 | 100 
| 
Owyhee 5.0 1.02, .003 2,581) 51, .002 858 * a re 4,700) 4,339 64| .003) 3,338) 4 .003 | 100 
Payette 7.6 1.55 .005| 7,994 1.57; .007/ 2,145 790 ee 11,593, 10,702) 1.69) .006) 4,885) 3, .006 | 120 
Power 3.2) .65 .002| 3,154! .62| .003 584 * sib, SR 4,882 4,507} .67| .003} 5,634) 3,520} .003 | 150 
| 
Shoshone 18.4) 3.74 .013 24,282) 4.78) 021, 7,896, 1,275 ee 31,762) 29 31] 4 - 017; 6,428 017 | 131 
Teton 3.1) .63) .002) 1,518, 30) .001| 327 * Wl 53555455: 2,447) 2 259) .33| 001) 3,227) 2,186} .001/| 50 
Twin Falls... 34.9, 7.07, .024) 43 ,383 8.54] .037| 8,204) 5,437, 1,066]..........) 58,603} 54,071) 8.01) .032| 5,690] 20,653] .032 | 133 
Twin Falls 14.8| 3.00 .010 32 ,928| 6.48 028) 5,166! 4 647 790) 21,772] 27,754) 25,620) 3.7| .015| 5,958)........ 018 | 180 
| | 
Valley = 4.2| .85| .003 wal 84) 004 sual * 8g he 6 445 5,949, .88| 003} 4,958) 1 003 | 100 
Washington . . . 7.2| 1.46) .005) 9,074) 1 79) 008' 2,043) 1,458 IIA 13 Aas) 12,402) 1.84 .007| 6,201) 3 007 | 140 
we lies, ee! ees See | ey ee 
Total Above Cities. ..] 144 829 35) .101| 252 ,832'49.77 a8 50,237, 21,671; 6,309) 154,299 271 ,285 250 435/37 .10 148 5 ee -158 | 156 
State Total. . 493 .2 343| 137.31 508,000 432, 117,880! 58,687 13,337] 279 ,847| 731,206| 674,984)... 394! 4,916| 195,261] .305 | 116 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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455 


a hh Fh eh 


FRY sea at 


po pou 


‘5 


CLEARWATER 


IDAHO 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


1946 Retoil Soles in Excess of $100 Million 
1946 Retail Soles $50.0 Million to $99.9 Million 
1946 Retail Soles $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


FREMONT 


JEFFERSON 
BUTTE 


BONNEVILLE 
ie) Idaho Folls 


Twit 
FALLS 


oO 
Twin Falls 


Copynght by 


Sales MANAGEMENT 


TFRANKLIN 


= 


pe tad J 


COUNTIES 
CITIES 


Laramie 


Lincoln 


The “SM” symbols mark original, exclu- 
sive _estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES wanes TISING 
E 
6yD 1/48 GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
| THREE STORE GROUPS 1947 Net “>  Qual- 
Fami- | (in thousands of dollars) | Farm of ity 
Total lies Gross Net Dollars | USA of 
(in % % (in Dollars % 23 | Estimate | Dollars Dollars 2g % (in Po- Mar- 
thou- | of | of | thou- (in of | General Dollars (in (in of Per thou- ten- ket 
sands) State USA | sands) seek nena USA Food Mdse. | Drug (in pmeeneed thousands) outs USA Family sands) tial In- 
: is | ___} thousands) ‘ ai 2 i Mirek io dex 
16.1 5 .88| 011] 5.1 16 ,978| 6.67| .014, 4,440! 1,443) 608} istod? eo 22 ,649) 6.39} .013| 4,435! 2,033] .013 | 118 
13.4) 4.90) .009| 4.1 15 ,908) 6.25 - 4 021 1 443] 608 ° 22 ,254 20 ,562 5.81) 012) Seer O11 | 122 
10.9) 4.00 008, 2.8 8 ,895; 3.53 008) 2,681) 803) ee 14,351 13 ,261, 3.74) .008' 4,729 4,518] .008 | 100 
4.8) 1.77; .003) 1.5 4,269) 1.68 004 we 259 o Mideesssean 7 ,183 6,628) 1.87) 004 4,419 2,822) .004 133 
14.1; 5.16} 010) 4.4 15,298; 6.01) .013) 4,122) ° ree 23 ,406) 21,619) 6.10 013; 4,907; 3,968} .013 130 
5.5) 2.00) .004 1.6 5 ,787| 2.27 005) 1,675) 259 ee 8 ,338| 7 ,686| 2.17) 004, 4,804) 2,530) .004 100 
4.7| 1.73) .003) 1.3 2,198; .86) .002 721| ° | 057 5 ,340) 4,906) 1.39 .003 3,774 2,133} .003 | 100 
| | | 
| | | 
13.8) 5.05) .010; 3.9 11 ,964) 4.70) .010| 3,133) 654) 402 18 ,879 17 446) 4.92, .010 4,466 4,358] .010 | 100 
11.5 4.22) 008} 3.0 7,616; 2.99) .006; 2,179 763 ee 12 ,439) 11,523) 3.25) .007 3,83 5,570] .007 | 88 
3.9) 1.43) aa 1.3 = 1.48} .003 “ny 273 ene 6,411 5,924) 1.67} .003 — 1,309} .003 100 
| | | 
3.9 1.43) 003, 1.3 3,872, 1.52) .003) 1,173 355 115}. 6 ,528 6,032 1.71) 004! 4,640 2,353] .004 133 
428/15 .68) 030; 12.5 40 ,013, 15.72); .034 9,201) ° _ Peer 72,514 67 ,007 18. 91 .039) 5,353) 3,774) .036 | 120 
36 .0)13 .19) 025) 10.5 "37 12) 14.70) .032) 8,281; 4,270) 1,739 25 ,141 66 ,920) 61 831) 17 45) 036; 5,880)........ .033 | 132 
8.8) 3.20, .006) 2.2 7, £191) 2.83 006) 1,525 367 13 ,525 12,497 3 53) 007 5 ,680| 3,105} 007 | 117 
29.3/10.71) 020, 9.2 33 040112. -98| .028; 6,300 ° _2) See 40 ,390 37,313, 10. 3 022, 4,050/ 2,41 024 | 120 
27 .3| 9.99| .019) 8.9 30 ,628;12 .03) .026) 5 "348| 2,927; 1,032 23 ,685 38 ,434 35 511/10 .02| 021; 3,900)........ 022 | 116 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
SALES MANAGEMENT 


WYOMING 


moa -~-~----~—~~- 3 
\[ YELLOWSTONE TPARKO 
1] NATIONAL TONE [PARK BIG HORN \ SHERIDAN CAMPBELL CROOK 
' 
' 
' 
! 
! 
' 
t JOHNSON 
i 
! 
i 
' 
L 
TETON WASHAKIE WESTON 
HOT 
SPRINGS 
FREMON 
~TCONVERSE NIOBRARA 
SUBLETTE 
LINCOLN 
C 
PLATTE GOSHEN 
SWEETWATER 
CL] ee vie 
ARSE EES 
OGicrenne 
Copyright by 
a 1946 Retail Soles in Excess of $100 Million 
Cities shown are those having Sales MANAGEMENT 


1946 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 


[=] 1946 Retail Sales $25.0 Million to $49.9 Million aus ta Nh a 
1946 Retail Sales $10.0 Million to $24.9 Million fi y 
WwW Mor ae 7 : The “SM” symbols mark original, exclu- 
Ww Y( WYO M | N G— (Continued) = _sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
r _ TISING 
ESTIMATES 
SM Be CxD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES | com | J l q 
CITIES | THREE STORE GROUPS 1947 | | | | 
| Fami- (in thousands of dollars) ; | 
Total lies Gross Net | 
(in % o (in Dollars % | % Estimate — Dollars 2 2 
thou- | of | thou- (in of | of General Dollars (in | Per 
sands) te USA sands) aanumes State USA Food Mdse. | Drug x (in a emai ond) stat USA Family 
ousands) 
Niobrara............ 4.8) 1.77| 003 5 aa 2. 11| 004) 1,324! 218 7 ,387| 2.09) 004) 5 ,276 
get eek 21 m 7 015 14,916 5 ‘86! 013 2,179) 763) 18,036, 5.09 .011) 2,907 
| | | 
ES 7.8| 2.86 .006 6,538) 2.57; .006, 1,626 640) 10,043; 2.84) .006) 4,565 
Sheridan. ........... 23.9) 8.75) .017 22,222) 8.73) .019, 5,244 2,750) 29,244| 8.25| .017/ 4,055 
Sheridan .......... 16.0) 5.85) .011 19,800, 7.78) 017, 4,290, 2,750) 21 750) 6.14| .013| 4,350). 
Sublette 22... 2.4, .87, .002 1,957} .77| .002........ ; * | 3,104.88} .002] 4,434 
| | | 
Sweetwater ........ 23 3 8.52) .016 22,069. 8 .67 ovo 5,932) 1,157} 27 ,889| 7.87) .016; 4,095 
Rock Springs...... 12.9| 4.71| .009 15,360) 6 0s| 013} 3,837) 925 20 ,720| 5.85| .012| 5,313 
aerate 2.0| .72| .001 2,652) 1.04 002) 737, * 1,721] 49) 001] 3,442 
ee TS. "| 2.83) .005 6 ,666| 2.62) "| | 367) 9,066) 2.56) .005) 4,317 
Washakie... 5.6| 1:81) .003 5,773 sal 005 1,407) 273) 6,532| 1.85] .004 4,666 
ee 4.3, 1.58) .003) 4,084 1.60 .003 1,240 218 6,411; 1.81) .004) 4,932 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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in Total First in Per Capita Income in Colerado 
RETAIL SALES 


in Retail 
FOOD SALES 


in Retail 


First In Effective Buying Income (per family) 


Colorado Springs Is Colorado's 


niandlenguen RICHEST MARKET 


in Retail 


SALES TAX City Trading Zone Population Now 70,000 


— a 97% of Circulation Concentrated in Trading Totes 


RANKS SECOND 


. P gree. , Col do’s M 
in the State sunday GAZETTFESS@5: TELEGRAPH consistent. Newspaper 


W Wy 2] M | N G a (Continued) adi The “SM” symbols mark original, exclu- 


BB il" sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 EFFECTIVE BUYING INCOME—1947 br 
ESTIMATES TISING 
CyD 1/1/48 & ESTIMATES GYD ESTIMATES CONTROLS 


COUNTIES | THREE STORE GROUPS 
CITIES (in thousands of dollars) 
Gross Net 


a Dollars 
Dollars % | % | Dollars | Dollars § % | % | (in 
thou- f (in of of General Dol (in (in of of | Per thou- 
sands) | State} USA =—_ thousands)| State USA | Food Mdse. | Drug ’ thousands) thousands). State USA Family sands) 
| } | thousat 

Yellowstone National | | | ty] | 
Park (Part) .. 02, ##..... J 1 319) -52) .001) ° ° 352 


| 


Net 
| Farm 


| j | | | | 
Total Above Cities 105.6'38.64, .073| 32.4] 119,108/46.79| .101| 26,277) 12,315, 4,411 ee 160,,374\45.27 094, 


— ———— | ——_—__— | ——_—_j 


State Total os | 273.2).....| .190) 80 .0| 254 542 -216) 61,363! 19,562) 8,694 383 ,404 354 ,249,.....| .207| 


COLORADO 


Adams ; .3| 1,93, 016, 6. 95) . 22,435, 19,987 1.39) J 
Alamosa 0} .87| 007) 2.6 16) . 14,483, 12,941) .90) 
; i 005 : 09} .011! ! 3,8 11,123) 9 922| 69) p 

026) : 01) .021) | Mees, 32,079) nan te ; 


823 


3,145) 2,876) 
7,784} 6,902 
9,086, 8,052 


8 888 


60 ,289 53 ,778 
28 ,210 25 ,163 
| P d 14 ,061 12,510 
Cheyenne. . . - 24) . d ‘ r | 3,422 3 020 


EE 


Clear Creek....... 7) .23| oz 34| | 3,097} 2,732 
: | 007! 7,350, 6,614 
2,699! 2,444 


5,687} 5,033 
87| 1,843) «1,582 
3,147 we 21,304) 18,980 


88 888 


B 
Oo 


A59|43.52| .448| 104,870) 138,373) 22,821 595,956, 531,597 
527 459/43 .52| .448| 104,870| 138,373, 22,821 595 ,957| 531 ,597 

686) .06| . 1,675, 1,438 
2.124) 18) .002 | 4,999) 4,458 
3,889.32) 003) | | 6,290 5,608 
2,026} .17| .002! 5,302] 4,745) 
74,784) 6.17) . 98,977, 88,288) 
67,380) 5.56| . | 85,275] 76,066 


21,966 19,556 
14,591 
1,686 


5 ,290 
8 ,205) 
374) 

| 


18 ,159 16,248 1.13) .009 13 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Hout Your Advertising Dollars Buy Bigger Results 
W4 Iq THE DENVER POST Golden Zao 


Q nicuer SALES PER FAMILY 


NAR Rc ee eekSSEPaSeees 


we 


Retail ney Per ae enanel Sendundhe Sales Per feast 


U.S. AVER. COLORADO DENVER 
$786 $832 $882 


ss 
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Ne eee 


® SINGLE MEDIUM COVERAGE 


THE DENVER POST Safurates THE DENVER POST SlankeLe THE DENVER POST Lemefrated 
ITS RETAIL TRADING ZONE THE STATE OF COLORADO ENTIRE ROCKY MOUNTAIN EMPIRE 


COLORADO 


© Gattier 
sov.oLre 
@ cEeNnver 


« 
GRAND JUNCTION 


* COL 0#A20 
SPAINGS 


* PVEMO 


95% COVERAGE OF 67% COVERAGE OF STATE 
METROPOLITAN DENVER OF COLORADO 


367,943 TOTAL CIRCULATION’* 
0% COVERAGE OF TRADING ZONE af Sehamnank Gant fad 


* Roto, Roto Magazine and 


> or ~~ THE DENVER POST 


Source of Sales Data: 


Survey of Buying Power The Voice of the Rocky Mountain Empire 
May 10, 1948 EDITOR AND PUBLISHER REPRESENTED NATIONA 
PALMER HOYT 


uLy BY 
MOLONEY REGAN G SCHMITT. INC 


10, 1948 


COLORADO — (Continued) The “$M” symbols mark original, exe 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 - EFFECTIVE BUYING INCOME—1947 
ESTIMATES 
/ yD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES | (in thousands of dollars) 


of | General | (in Q of Per t 
sands) State eee State USA Food | Mdse. Drug ; thousands) thousands) State USA Family 
| } | 


| 


1.7| .15| 001] 5] = 1,519] 13] 001] zz} | * ] 2,301.16] 
3.09 18,759| 1.55| .016, 5,611, 31,634) 2.20 


.001 4) -15 


. 75 ,510) 6. d 
eer re d 04: d 70 451) 5. d 10 356) 1,410 


Rio Blanco.......... ° ° d A 2,598; . ° ° 


Rio Grande ’ , t 11,928). 935 512 
OS ae 7| 75) . 9 ,134| 


Saguache . sees 48) . d d 3 ml 
SS  errreerce j 7 d a 1,372! 
San Miguel ........  # ‘ d d 2,206) 


Sedgwick .........) 4.5} .39] J : 4,820 
Summit............. 2) 10} ool) 1,046) 
WD Gide deansonas 2.8) . 5,719 


43 ,512| 3.59) . 3,969 = 
28 ,457| 2.35] §,733| 3 ,607| 14,791 
a 


Total Above Cities... . 878.2 Wears | 401) 185.7} 825,739)68.13) .702) 174,664) 164,579] 31,245) 950,606 824,644157.35) . 


Washington 2} 62] .005| 1. = ah 57| 


State Total 1 1184.7! a | .803' 347 .4:1 ,212 ,052 |1.031| 288,238 198,258) 48,014] 1,034 840" 1,611 ,948| 1,437 914 838) 4,139 225 ,032 


COLORADO -— Metropolitan County Areas 


| 438.7|.....| .305| 140.6, 570,580 485) 119,359] 139,289) 24,302....... 591 ,845| 


92] 82.7|.....| .057| 24.3]  75,510|.....| .064| 18,497| 10,356) | 1,442 77 ,072| 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19 


—— COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 


SALES MANAGEMENT 


IN DENVER ry 
COLORADO : 
5T°B 00. 
630 KC, 
5000 WATTS | 
Affiliate Station | 


American Broadcasting Co. 


Gives KVOD coverage in 6 states 


104 counties day 


93 counties night 


370,127 Radio Families in 
area day 


359,920 Radio Families in 


area night 


}) FREE & PETERS, ie. 


Pioneer Radio and Television Station Representatives 


NATIONAL REPRESENTATIVES 
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DO 


COLORA 


1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


retail sales of $15.0 million or 


more in 1946 


MOFFAT 1T JACKSON WELD 
Fort Collins 
Greeley 
RIO BLANCO 
GARFIELD 
” LINCOLN KIT CARSON 
MESA 
2) TELLER 
Srand Junction CHEYENNE 
GUNNISON ™ 
MONTROSE =“ 
i 
SAGUACHE 
BENT PROWERS 
bas 
SAN MIGUEL HINSDALE 
DOLORES ve HUERFANO 
RIO GRANDE }ALAMOSA 
BACA 
MONTEZUMA 
ARCHULETA] CONEJOS 
1946 Retail Sales in Excess of $100 Million > . 
Cities shown are those having Sales MANAGEMENT 
1946 Retail Sales $50.0 Million to $99.9 Million 


ARIZONA 


COUNTIES 
CITIES 


Apache 

Cochise. . 

Coconino 
Flagstaff 


Gila 
Graham 
Greenlee 


Maricopa. . 
Phoenix 

Mohave 

Navajo 


Pima. . 
Tucson 

Pina! 

Santa Cruz 


© SM, 1948. 
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yD ESTIMATES 
1/1/48 


Total 
(in 
thou- 


sands) 


108 .4| 16 .43 
50.0) 7.58) . 
30.2! 4.57) | 
11.3! 1.71) . 


POPULATION 


a 


% c, 
of 

State) 

| 3.86 
5.43 
3.43 


| of 
USA 
018 
025 


016 
006 


018 
.009 
.008 


The "SM" symbols mark original. exclu 


RETAIL SALES—1947 WHOLE- 
SALE 
GYD ESTIMATES SALES 
THREE STORE GROUPS 1947 
Fami- (in thousands of dollars) 
lies 
(in Dollars % | Estimate 
thou- (in of of General | Dollars 
sands)| thousands) State USA Food Mdse. Drug (in 
a | thousands) 
5.5 4,385, .78 .004 788 273 . 
10.4 26 983 4.80 .023 8 ,432 6,511 831 
6.1 18,776 3.34 .016, 3,322 769 554 
2.4 12 649 2.25 Ol 1 S864 ° . 
7.2 16,022 2.85 .014 6,127 1,363 745 
3. 8,713 1.55) 007, 2,132 769 277 
3. 6,353, 1.13. .005 1,306 1,700 ° 
79. 273 322,48 .62 .232 53,113 36,737 +g. | 
28 . 208 ,279'37 .05| .177| 26,560, 33 ,740 7 965 143 | 
3. 9,050' 1.61 .008 3,726 2,838 294). . 
6.8 13,773, 2.45, .012) 3,131 1 ,058 761). 
3. 107 ,035|19 .04; .091 30,541, 13,493, 4,817]......... 
14.5 86 909) 15 .46| 074) 21,390, 13,382) 4,656 37 ,161 
7. 21 ,025| 3.74, .018| 5,474 882 779). . 
2. : 10 ,849) 1 93| .009' 2,324) 3,720 276’. . 


sive estimates bv SALES MANS SEMENT. 


EFFECTIVE BUYING INCOME—1947 


yD ESTIMATES 


Gross | Net | 

Dollars Dollars % % 
(in (in of of 

thousands) thousands) State USA 
12,086 10,922 1.58 .006 
54 ,463 49,216 7.12 .029 
24,019 21,705 3.14 .013 
10 403 9 401 1.36 .005 
33 ,885 30 622, 4.43 .018 
12,774 11,544) 1.67 .007 
12,698 11,475, 1.66) .007 
312,165,  282,094'40.81 .164 
171,649, 155 ,114.22.44) .090 
15 ,146 13 687, 1.98 .008 
39 ,853 36,014 5.21, .021 
133,174, 120,345 17.41) .070 
90 ,032 81 ,359/11.77| .047 
34,804, 31,451, 4.55 .018 
11,933 10,783| 1.56, .006 


Per 
Family 


1,989 
4 ,732 
3 ,558 
3 917 


TISING 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


TAPACHE © 


ARIZONA 


PHOENIX 
@ 


GREENLEE 


Sale MANAGEMENT 


pseseseessscsssseees es 
SANTA CRUZ |... 


1946 Retail Sales in Excess of $100 Million 
Cities shown are those having 


1946 Retail Sales $50.0 Million to $99.9 Million : oi 
retail sales of $15.0 million or 


1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 “a 
4 
1946 Retail Sales $10.0 Million to $24.9 Million ry ‘~ 
1g 
a 
~~ . a baa cil The “SM” symbols mark original, exclu- 
AR IZ ON A a (Continued) ; sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 a1 EFFECTIVE BUYING INCOME—1947 _ 
DVER- 
ESTIMATES TISING 
CxD 1/1/48 SM ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES re. | THREE STORE GROUPS| 1947 | | Net > Qual- 
CITIES | | Fami- | (in thousands of dollars) | Farm of ity 
Total lies = Gross Net } Dollars | USA of 
(in % 2 (in Dollars % % | Estimate — | Dollars 2g % | (in Po- Mar- 
thou- | of of | thou- (in of of General Dollars (in of Per thou- ten- ket 
sands) aa USA — thousands) State USA Food Mdse. | Drug (in thousands) thousands) oe i Family | sands) tial In- 
r ec ree : thousands)| | a | ee dex 
CRETE | 24.5) 3.71 0171 21,193! 3.77| .018! 7,548! 2,711| 1,039].......... =r" 32,143 4 65) 019) 4,069) 2,391] .018 | 106 
Ie 9.0; 1.36 .006 16 303) 2.90) .014 3 381 2 342 761 3 640 13 ,157} 11,889) 1.72) .007 3 "715! eee .009 | 150 
SCRE 28.3) 4.29 .020 24 679, 4.39) .021) 4,822) 2,182 693]..... in 32,356 29 ,239| 4.23, .017; 3,701) 10,543} .019| 95 
ee eee 10.8) 1.64) .008 15 ,572) 2.77) 013) 2,247 2 ,037 554) 8 538 16 - 14 862) 2.15) .009 ee 010 | 125 
Total Above Cities... 168 .3|25 51) a7] 51.3 339 ,712/60 .43| -289| 55,442) 51,501 13, - 192, - 301 ,687 272 ,625\39.44 .158 a rere 189 | 162 
nine = wields aie Piaae aabe Dike Bish, ReaD en A Deke, Ses 
State ite Total......... 660.0)... 459, 183.1] 562,158)... -478| 132,786) 75 ,006 20 945} 278 ,628| 764,926) 691,240). ...| 403) 3,775, 87,708] .436 | 95 
ARI Zor 01 N. A— - Metropolitan County Area ae _ 
Phoenix..........87] 282. ‘8|....| .196) 79.8] 273,322|.....| .232| 83,113) 36,737) ~ 9,635).......... 312,165] 282,004. ....| .164 3,535] | .191 | 97 
Before using these figures, see explanation page 19. 


© SM, 1948. *Withheld to avoid disclosure. 


i ‘MAY ‘SOUND REPETITIOUS, BUT 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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Listen to 


The farmer who works on his land — or the city man 
who rides to an office — are both buyers, both prospects 
for your goods, and in 11 western states, both listeners 
to KSL. Ideally located in the center of the huge Inter- 
mountain Market, the only 50,000 watt clear channel 
station between Denver and the Pacific coast, KSL 
carries your message to all the cities, AND to the in- 
between families as well. In fact, at night, KSL sends 
a better quality signal than any regional or local station 
to over 4 million rural listeners in 11 states, listeners who 
like KSL-CBS programming and who stay tuned to KSL. 


CBS — 50,000 WATTS 
CLEAR CHANNEL FROM SALT LAKE CITY ; 


Represented nationally by RADIO SALES, 
Radio Station Representatives, CBS 


~The “SM” symbols mark original, excia- 
a > Ee ene ee — sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 wee EFFECTIVE BUYING INCOME—1947 SALES- 
ADVER- 
OD ESTIMATES yD GD TISING 
/V/48 ESTIMATES SALES ESTIMATES CONTROLS 
oe et pi s ” 
COUNTIES THREE STORE GROUPS| 1947 % 
N % Qual 
CITIES | Fami- (in thousands of dollars) Farm | of oy 
Total | | | ties wy fe Gross Net | Dollars | USA of 
(in | %o | % (in Dollars % % | | Estimate | Dollars Dollars %\|% (in Po- | Mar- 
thou- | of | of | thou- (in | of | of | General | Dollars (in (in of | of Per thou- | ten- ket 
sands) State) USA | sands) meee State USA Food Mdse. | Drug ‘ - thousands) thousands), State’ USA | Family sands) tial In- 
ae See 4 ae S _|thousands) aa coy | oles ua dex 
Beaver 4.9) .77| .003 12 2 935, 57 002 463 222 © &. 4,466 4,103] -56| — 3,419) 933] .002| 67 
Box Elder 19.2, 3.02 013, 45 11 ,780| 2.28, .010| 2,855 1,109) St 18 ,855 17,310) 2.37) 010 3,849 10, O11 | 8 
Cache 29.9 4.69 021; 7.4 23 ,095| 4.47) .020) 5,138 3,340, RE 36 ,365 33 ,336, 4.58 020 4,514) 8, 020; 9 
Logan... 13.4, 2.10, .009 3.5 18 ,661, 3.61 M6) 3,687, ° | 423 8 ,936] 22 ,292 20 478 a 012) = ener 012 | 133 
| nbs | 
ee ‘ “il 22.3, 3.51) .016 5.6 19 ,220) 3.72 016 4,151| 2,107 ite 50 chic 24 ,432) 22 ,434 3.08 wl 
Deagett ; ‘a 3} OH...) 1 150)" .03}.....| 62 eS RP Rsaokel 275} .04).....| 
vis 24.8, 3.89; .017 5.8 7,242, 1.40) 006) 2,407 ° 117}. . 11,212 10 ,300, 1.41) .006' 
is et we | | | 
Duchesne......... , a 1.23; .006| 1.7 3,455.67 003 772 415) 96]... 5,707) onnl 72} .003 
Emery. . 5.7) 89) 004, 1.3] = 1,793/ 35) 002} 155) * | ae 2,244) 2,061 28) .001) 
Garfield a“ .003 7 1,431, .28) .001) 185 " i re 1,397 1,283 18! 001) 
| | re | 
Grand. . 2.0) 31) .001, 5 1,228, .24) 001) 246) on — eee 1,696 ee 21) 001) 
Iron. . . 8.5) 1.33 006; 2.1 9 ,946 1.92) -009 1,219 472 275) 9 ,898 9,092, 1.25) .005 
Juab.. 7 92) .004) 1.6 4,351, .84 .004 1,728) te ee 7 ,726) 7 ,097 97 .004 
| | } | | | 
| 
Kane... 2.5) 40| .002 5 1,344) .26) .001) 277 . ° ££. 1,541 1 A416) ad 001) 
Millard. 17.1) 2.68) 012) 3 5,725 1.11) 005 478 8 * | a 7 ,858 7,218 .99 .004) 
Morgan. .... “ 44) .002 6 1,272 .25) .001) 155 ° ° — 1 919. 26, 001) 
| | | | | 
Piute. .. 2.0 .31| .001 5 998 .19 .001 31 ° ° 967 888 a .001) 
Rich 1.5) .24 001) 4 ee ee a 598 549} .08).....| 
Salt Lake........ 251 .2'39 “A 175| 67.0] 266,135 51.51 226, 56,945 55,339 418,110) 384 145) 52 87, 224 
Salt Lake City 170. 2) 26 7 2 118) 48.3 220 ,626/42.70| .188) 46 ,623) 52 704) 8 ,10: 424 595 327 ,869) 301 "187/41. 30) 176 
San Juan... 2.9, 48) .002, 6] 1,186, .23| .001| - A 992 911 12 001 
| 
Sanpete 14.3 2.25, 010; 34 6,968 1.35 006, 1,358, 609 eee 8,717| 8,008) 1.10) | soe! 
Sevier. . 10.3' 1.62) 007; 2.4 8,428 1.63) 007 1,358 818 ae 12,288 11 ‘208! 1 1.55) -007) 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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In Utah, land of wide open spaces, there are fots of 
people, but most of them are concentrated within the 
KDYL oval — the nine rich counties surrounding Salt 
Lake City, where KDYL is the popular station. Here’s 
the breakdown in percentages: 


In KDYL In the Remainder 
9-County Oval of Utah 
Population 79.14 20.86 
Retail Sales 84.40 15.60 
Buying Income 86.80 13.20 
fd 
IN UTAH IT's KDYL Ps 
at 


/ Here is evidence of KDYL’s continued leadership in 
! showmanship — the thing that wins and holds audiences: 
| Of a total of 14 awards in the 1947 — conducted 

by the Salt Lake Advertising Club, KDYL won seven, 

1 = many as the other four Salt Lake stations combined. 

\ KDYL was the only station to make a clean sweep in 

\ any classification, winning both awards in News and 
\ Audience Participation. 


\ AGAIN IT's KDYL 


AND Now — TELEVISION ~~ 


KDYL was among the first sta- 
tions in America to realize the 
- potentialities of television and to 
t.. begin activity in this field. In 
*. April, KDYL’s experimental sta- 
+ tion, W6XIS, began regularly 
scheduled telecasts. These tele- 
casts, involving exhaustive tests 


| 
UTAHNS NATURALLY 
LOOK TO - 


National Representative: John Blair & Co. 


MAY 10, 1948 


in programming and _ transmis- 
sion, will pave the way for com- 
mercial television which KDYL 
expects to inaugurate before the 
end of 1948. In this newest 
medium of communication, 
KDYL is far ahead of the field 
in the Intermountain Region. 


405 


Here’s an important market, with a buying power of $2,000,000 a day! 
It’s a growing market. Millions of dollars are going into accelerated devel- 
opment of steel, copper, oil and other resources to feed the rapidly 


th 
# 
ty 


UTAH — (Continued) 


expanding industrial West. 


The Deseret News is fully alive to the opportunity. It is making news- 
paper history in-Utah. From November '47 to March '48, circulation 


of The Deseret News zoomed 30%. 


WALZ 


- @ ~___Figure the up-to-date milline rates yourself. 
— / . \ THE DESERET NEWS is the best advertising buy in Utah! 
“, 4 


' * THE DESERET NEWS 


SALT LAKE CITY 


Largest Evening Newspaper in the Six Mountain States 


This trend is continuing. 


You'll find that 


UTAR’S 


{st 


National Representative: West-Holliday Co., Inc. 


SOMETHING IS A ypening IN UTAH... 


NEWSPAPER 


The “SM’’ symbols mark original, exclu. 


_sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 

ESTIMATES _ TISING. 

67D 1/1/48 GyD ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES — a a a a ee l 2S. 

CITIES | | THREE STORE GROUPS| 1947 | Net % | Quak 

| Fami- (in thousands of dollars) Farm of | ity 

Total lies ae EXD Gross Net Dollars | USA | of 

(in % | % | (in Dollars | % | % 3 Estimate | Dollars Dolias = % % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State| USA |sands)|thousands)| State USA Food | Mdse. | Drug (in thousands) thousands) | State' USA Family sands) tial In- 

es a eile _ ; é' ____} thousands) | A as eas: 

Summit 8.0] 1.25! 006 2.0] 4,395] .85| .004 1,127) * | aes nae $,298| .73| .003| 2,649) “ 004 | 67 

} | | | | 

Tooele ol 2.11| 009, 3.4 5,928) 1.15, .005 1,989 637| EE 11,439, 10,508 1,44) .006, 3,091 pa 67 

Uintah 8.2} 1.28) .006| 1.9] 4,410) .85| 004 865] * RRR 5,482, 5,036.69) .003, 2,651, 2,464) .004| 67 

Utah. . 74.0)11.62) .051) 17. 44,537) 8.62 038, 8,379} 6,361) 1,079)... -ee--{ 65,621) 60,320| 8.27) .035 3,408 11,384) .039| 78 

Provo... 23 .6| 3.71| 17 6.0] 27,435| 5.31| .023| 4,397) 4,283, 582) 15,419] 27,513} 25 ,274| 3.47] .015| 4,212)... 018 | 106 

me . 

Wasatch 5.7} .90| 004) 1.4) 3,600) .70| 003) 38 8 * |... sega 5,325, 4,892) .67| .003} 3,494, 1,762] .003 | 75 

Washington 8.2} 1.28) .006| 1 4,930, .95| .004, 1,250 2s See 5,791 5,350] .73| .003} 2,956 2,636] .004| 67 

Wayne 2.0} 31) ” 4 361.07 93 =Oi* - ee 585 537, .07)..... Sa SO ee 

Weber 77 .8,12.22 084 20. 69,337) 13.42 059| 16,563, 10,289 2,477].......... 116,400| 106 ,887/14.66, .062) 5,141| 5,479) .060 an 

Ogden... 62.8} 9.86) .044| 17.2] 66 ,910,12.95) .057| 15,676, 10,289) 2,477 105 ,789} 112 ,442 103 ,201/14.16) 060, 6 ,005| RO 056 | 127 

Total Above Cities ...] 270.0/42.30 188 75.0] 333,632/64.57) .284, 70,383, 67,276 11509] 554,729] 490,116) 450,230/61 74 .283| 6,003|........ 254 | 135 

State Total.......... 637.0|...... .443| 161.1) 516,666... 439| 111,005 84,2291 15,7081 633,541] 793,867, 729,262).....| .425| 4,527/ 94,5721 .433 98 
U T A H — Metropolitan County Area. 

Salt Lake City....103] 251.2|.....| .175| 67.0] 266,135|.....| .226| 56,945] 55,339] 8,986].......... | 418,110] 384,145].....| .224)  5,734/........ | .215 | 12 


© SM, 1948. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been answered 


in the introduction beginning on page 19. So before you write, wire or call the editors, 
re-read this section. Chances are that we will refer you to these pages anyway. An Index to 
all data by states and sections appears on page 4, the alphabetical index of states on page 


556, and advertisers’ index on page 554. The complete Table of Contents is on page 3. 
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DVER- 
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ERT OSE, EP 


Sem Tee 


NTROLS | 


Sx Sasee 2 


AENT 


er 


BOXELDER 
A 
( \ a 
@ 
Ns 
TOOELE SUMMIT [DAGGETT 
JUAB 
> T CARBON 
-< : K 
CSANPETE 
4 \ * 
MILLARD } ae pce 
L ~~ t EMERY ) GRAND 
| 
_— / | 
SEVIER ( 
L 
lad | 
BEAVER ——s \ | 
PIUTE WAYNE 5 SAN JUAN 
; % 
IRON GARFIELD 


WASHINGTON 
KANE 


all 1946 Retail Sales in Excess of $100 Million 


| 1946 Retail Sales $50.0 Million to $99.9 Million 
= | 1946 Retail Sales $25.0 Million to $49.9 Million 


eae 1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1946 


Sales MANAGEMENT 


MONTANA 


COUNTIES 
CITIES 


Beaverhead ¥ 
Big Horn 
Blaine. . 


Broadwater 
Carbon... . 
Carter... . 


Cascade... 
Great Falls 

Chouteau. . 

Custer. . . 
Miles City 


© SM, 1948. 
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The ‘SM’ symbols mark original, exclu- 


sive estimates by SALES MANAGEM ENT. 


SALES- 
ADVER- 


TISING 
CONTROLS 


-003 
006 | 
012 

012 | 


POPULATION RETAIL SALES—1947 a a EFFECTIVE BUYING INCOME—1947 
ESTIMATES 
GYD 1/1/48 SM ESTIMATES SALES GYD ESTIMATES 
| | | THREE STORE GROUPS 1947 | | | Net 
Fami- | (in thousands of dollars) Farm 
Total } lies | Gross Net = Dollars 
(in % % (in Dollars % % | | Estimate Dollars Dollars % % (in 
thou- of | of | thou- (in of of General Dollars (in (in of of Per thou- 
sands) a USA |sands)| thousands)! State USA Food | Mdse. Drug . (in ‘ thousands) Cemsand | State USA Family sands) 
| thousands) } | 
5.4, 1.09 .004 2.0 8 ,584/ 1.55! .007! 2,457 748 =: «154].... 13 ,748| 12,826 1.63! .007} 6,413] 5,446 
8.4 1.68 .006) 2.1 6,819 1.23, .006 1,913 557 1... 11,131 10,384 1.32 .006 4,945 7,192 
7.5 1.51) 005 2.0 8,536, 1.54) .007, 1,856 674 a 13 ,826 12,899 1.64 .008 6,450) 6,145 
2.1 .43 001, 0. 2,762) .50 .002 656 . - 4,439 4,141.53) .002 6,902 1,740 
8.9 1.80, .006 2.5 6,274, 1.13, .005) 2,100 322 193}... 11 ,433 10,666, 1.35 .006 4,266) 4,722 
2.5, .51, 002; 0 952) .17| .001 394 ? = 2,728 2,545, .32 .001| 3,636 2,360 
| | 
} | | | 
44.5| 8.97) .031) 13. 59,611/10.77; .051) 12,827 8,970 1,567).. : 78 ,741| 73 ,459) 9.32| 042; 5,323) 7,600 
42.3) 8.54) .029, 13.6 54,663) 9.88, .047| 11,663 . 1 508 34 891 78 1282) 72 916) 9.27) .042) 5,361]........ 
5.4) 1.09) .004 1 4,463, .81) .004) 882 . 90}. 9,355) 8,727) pe .005) 5,454| 10,491 
12.5) 2.52) .009) 3. 10,815) 1.95) 009} 2,906 1,686 eS 21,551) 20,105; 2.55) .012 5,155) 3,443 
10.8) 2.17; .008| 3.3 10 ,642).1.92) .009) 2,794) 1,686 366, 4,712 19 ,848| 18 517} 2.35) O11) 5,611)........ 
3.6, .72) .003) 1.0 3,168)  .57| .003| 599 132 90}... 6,169 5,755, .73 .003) 5,755) 6,719 
7.4 1.49 005, 2.0 7,084 1.28) .006, 1,593 645 116}... 12,891) 12,026, 1.53 .007, 6,013) 4,539 
14.5) 2.91) .010; 4.5 14,004) 2.53) .012, 5,062 1,451 eee 24 ,462) 22,821) 2.90 .013) 5,071) 740 
14.2} 2.86, .010/ 4.4 13,346 2.41) O11) 4,725, 1,451) _ __ 23,983) 22,394 2.84) .013) 5,000|........ 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
An index to advertisers appears on page 554. 


1948 


467 


1490 ke 


KBOW 


CBS 


Offering a population twice the size of any other market 
area in the state a balanced program of entertainment, 
music, news, sports and community service programs. 


Serving Montana's richest market at 
BUTTE, “The Richest Hill on Earth” 


For effective coverage of this 
major Northwest market, it's— 


eel 


KBOW-CBS! | 


MONTANA— (Con 


° ' The “SM” symbols mark original, exclu. 
tinued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ae 
ESTIMATES 
1/1/48 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES l ie paar 7 | | l —-  - i « ~ z 
CITIES | | THREE STORE GROUPS 1947 Net % |Qual- ; 
Fami- | (in thousands of dollars) | Farm of ity 
Total lies A _ Dollars | USA | of 
(in % | % | (in | Dollars | % | % % \ % | (in Po- | Mar- 
thou- of | of | thou- (in | of | of | General of | of Per | thou- | ten- | ket 
sands) State| USA | sands) ps tate) USA Food Mdse. | Drug State| USA | Family | sands) tial | > 
Fallon... 3.0} .61| .002| 0 2,481] .45| 002} 713] = * . 56} .003] 5,473 
ee 12.3) 2.47; .008| 3 12,564) 2.27; .011 3,412) 1,891 2.73) .013 5 ,803 
Lewiston.......... 7.1) 1.43) .005 2 10 ,629| 1.92} .009 2 ,532 1 ,891 1.78} .008 6 373 
EE 24.5| 4.93) .017 7 24 464) 4.42) .021 5 ,981 4 ,602 4.14) .019 4,412 
Kalispel].......... 15 .0| 3.03) .010 7 18 ,128) 3.28) .016 3 525 ° 2.79) .013 4 ASM : 
I tatitenaeeae 17.0; 3.42; 012) 5. 23,136; 4.18 .020) 5,399) 2,639 4.05) .019| 6,264 
Boseman.......... 12.7| 2.56) .009 4) 17 653) 3.19) .015 3 974 2 331 3.21) .015 6 330 
See | 2.0) .39) .001 0 843; .15) .001 263 a .25| .001 3,280 
Eee 7.7| 1.55) .005 2 9,270} 1.68 .008 1,799 542 1.78 ‘ova! 6 ,354 
Golden Valley........ 1.1} .22) .001 04 404; .09)..... 206) 7) * Biassmesses 1 569 1,464, .19) .001 3 ,660 
EE 2.5) .51) 002) 1, 3,059) .55) .003 1,013  & & Mesasecuen 5 ,202 4,853} .62) .003) 5,392 
er 14.4; 2.91) .010) 4,1 15,221; 2.75; .013,) 4,106) 1,964)  3O08.......... 24 ,133 22,514) 2.86) .013 5,491 
Havre.. 10.4} 2.00) .007 3.1 13 440) 2 As 012 3 337 1 ,964 7 3531 18 ,172 16 ,953| 2.15) .010 5 469 
pee 3.3} .67) .002 1 2,903 53) 002 937 7 5 aso wased 4,916 4,586; .58) .003 4,586 
Judith Basin... e 3.0; .61) 002) O 2,185) .40| .002 506 2 5 Ciibbeeniueal 4,185 3,904, . 002; 4,880 
Ee een 9.6) 1.94) 007) 2.7 7 833) 1.42) .007' 1,987 EF 12,478 11 641; 1.48 007) 4,311 
Lewis and Clark 21.3) 4.30) .015) 7.1 32,435) 5.86 aa 7,135; 3 00) a ei edi 42,012 39,194) 4.97; .023 5 ,520 
Pinccnuncaaaun 19.3) 3.89) .013 6. 29 ,646| 5.36) .025 6,514 3 A460 ® 9 594] 39 ,859 37 ,224| 4.72) .022 5 556 
BEERS 1.6} .33) .001 0. 1 Ate) -27| .001 506 ° Ce 2,300 2,146; .27| .001 3,577 
éiedadacseeed 6.2) 1.25) .004 1 4,603' .83) .004) 1,593 278 ee 8 ,482 7,913) 1.00) .005; 4,165 
ee 2.5) .51| .002 0. 2,341; 42; .002 376 ° ee 2,652 2,449; .31) .001 3 498 
eee 4.9) .98) .003 1 3,386) .61 003! 1,274 74 I 7 ,358 6 ,864 - .87| .004; 4,290 
Ps vcncesecus 1.5) .31) .001 0 2,028 .37| .002 469 ° i) ae 2,351 2,187, .28) .001 3 ,650 
ee 1.5) .31) .001 0 1,108; .20) .001 337 ° 5) ROE 2,220 2,071; .26) .001 3 A52 
| 26.1; 5.26) .018 8.1 38,855) 7.02) .033) 8,362) 5,921 ast] Soca ereelial 45 ,139 42,111) 5.34) .025 5,199 
Missoula. ......... 22 .4| 4.52) .016 6 36 ,718| 6.63] .031 7 706 5 ,921 RE 38 ,592 36 005) 4.57 .021 5 ,218 
Musselshell.......... 4.5) .90) .003 1 4,495) 81) .004 1,593 234 Svahs ciaaad 7 ,643 7,130) .91) .004 5 ,093 
NS ti cai 9.2) 1.86) .006) 2 10 849) 1.96) .009) 3,206 938 18 ,299 17,072; 2.17| .010| 5,887 
Petroleum. .......... 0.8) .16) .001 | 0 630} .10)..... 169 ° 967 902) .11) .001 3 ,007 
Phillips. ..... 5 “ 1.17 ~ 1 5,774) 1.04) .005 1,256 367 10 ,608 9,896) 1.26) .006 5 ,498 
Pondera. . 5.3) 1.06 004) 1 5,993, 1.08) .005 1,762 ° 10 ,481 9,778) 1.24) .006 6 ,984 
Powder River........ 2.4) .49| .002; 0, 1,014) .18) .001 263 ° 3,218 3,002} .38 .002 4,289 
SS ee 5.6) 1.12) .004 2 5,010; .91) .004 1,425 308) 9 ,039 8,433) 1.07) .005 4,217 
eg iG 2.0} 41) .001 0 1 483) -27| 001 450 ° 2,343 2,193) . 001 4,380 
Se ae 9.9| 2 00) 007 2 8,317, 1.50) .007| 2,326 719 14 ,398 13 ,432| 1.71) .008 4,632 2 
Richland 8.4 | 006; 2 7,584) 1.37 .006) 1,987 704 12,970) 12,100 1.54) 007, 5,500 
ie ee | : 
Roosevelt 8 } 1 -70) 006 2 7 881) 1 A2 007, 1,875 396 13 an 12,474) 1.58 -007) 5 ,670 
Ee 5.5) 1.10) 004) 1 4 542) 82 004 994 264) 8 ,229 7 677; ~«.97) | §,118) 
Sanders.......... cel 5.71 1.45) 004) 1 3,449) .62| 003) = 882) 468 8,007/ _7,470| .95| 004) 4,1 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
The section on Canada will be found on page 533. 
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Copyright by 
Sales MANAGEMENT 
| ie Retail Sales in Excess of $100 Million 
Cities shown are those having 1946 Retail Soles $50.0 Million to $99.9 Million 
retail sales of $15.0 million or 
Rs $ [~~ ]1946 Retail Sales $25.0 Million to $49.9 Million 
Sy 4. more in 1946 
1946 Retail Sales $10.0 Million to $24.9 Million 
L5 : 
\ 


MONTANA— (Continued) — 


" The “SM” ‘symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES” 
ESTIMATES : TISING 
67D 1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES ih an hi a j ea l | a Mee is 7 
CITIES | THREE STORE GROUPS| 1947 Net % |Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total lies ee: EXD Gross Net | Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % % | (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in | (in | of of | Per | thou- ten- | ket 
sands) | State| USA | sands)|thousands)| State| USA | Food | Mdse. | Drug (in thousands) | thousands) | State! USA | Family | sands) tial In- 
; ee ‘gel ~~ |thousands)| | ek ata oe dex 
Sneriaan. . 3,839| .69| .003| 882| 234) ere 8,420 7,855| 1.00| .005, 5,237; 8,701] .004 |,100 
Silver Bow....... 65 ,699/11.87) 056) 21,338, 6,269, 1,299).......... 98,585 91 ,972/11.67 054 5 677 .050 | 152 
Butte 60 ,443|10.92| .051| 19,153] 6,269, 1,274) 60,375] 96,120] 89,672/11.38) .052) | 5,748)........ .047 | 157 
Stillwater. . .. 3 ,852| 66) 003 843 264 OE vavacenes 6,199 5,783 n se 4,131} 3,319} .003 | 75 
| | 
Sweet Grass. 2,652| .48) .002 na * Me eteads 4,583) 4,276} 54 .002) 4,751) 2, 002 | 100 
Teton. 5,025) .91) 004 1,387 nl _ eo 8,514 7,943) 1.01} .005| 4,413) 7,307] .004 | 100 
Toole 7,054) 1.28, .006, 1,932 719 WE  cedcvcs 10,767} 10,045 1.28) 006} 6,278! 2,975} .006 | 150 
} | 
Treasure. 889| .16| .001) 131 * a) ere 1,887 1,760| .22| .001/ 4,400 001 | 100 
Valley... 13,726) 2.48} 012) 4,801, 1,421 er 20,024) 18,706] 2.37; .011| 6,928} 8,052] .010 | 143 
Wheatland 3,230 58) .003) 1,088) * sl Ree 5,931 5,533 .70| .003) 6,916] 1,694] .003 | 150 
| | 
Wibaux. . 858} .16) 001, 263) °] St ERR: 1,475 1,376] .17| .001} 2,752) 2,038} .001 | 100 
Yellowstone. .... 56 ,179°10.15| .048) 11,441) 5,707} 2,124).......... 68,995) 64,367) 8.17; .038| 4,914) 7,487] .040 | 129 
Billings 50,440) 9.11} .043) 10,028 5545) 1,925 a 57 ,749 53 ,875| 6.84) 031) 5 ,083)........ 033 | 138 
| } | 
; | | | 
Yellowstone National } | } | 
Park. See Wyoming } } | 
ete a — — 
Total Above Cities. . . i 315,757|67.05 209 75 ,951) 30,518 7,076] 184,894) 438,294] 408,870/51.90| .238, 5 ,430)........ .232 | 144 
State Total... 553,493|.....| .472| 142,626] 57,,166| 14,227| 321,783] 844,465| 787,818'.....| .459| 5,249] 212,972] .440 | 128 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction begininng on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 
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Salat MANAGEMENT 


SKAMANIA 


"SPAY Wenatchee 


| FRANKLIN 


Walle Walle 
o 


—~ 


es 1946 Retail Soles in Excess of $100 Million 


Vancouver 
Ro 1946 Retail Sales $50.0 Million to $99.9 Million 
Cities shown are those having [] 1946 Retail Sales $25.0 Million to $49.9 Million 
retail sales of $15.0 million or ; ve os 
more in 1946 1946 Retail Sales $10.0 Million to $24.9 Million 
Pacific Stat 
W A S 4 | N G 7 Oo N The “SM” symbols mark original, exclu- 
ors sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 er EFFECTIVE BUYING INCOME —1947 bn 
ESTIMATES TISING 
1/1/48 GD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES co - — ata 
CITIES | THREE STORE GROUPS| 1947 | Net %  |Qual- 
Fami- | (in thousands of dollars) | Farm of | ity 
Total lies Gross Net | | Dollars | USA | of 
(in // % (in Dollars % o/ Estimate | Dollars Dollars o// % i | Mar- 
thou- of of  thou- in of of General Dollars (in (in of of Per 
sands) State USA sands)|thousands) State USA| Food Mdse. (in 4 thousands) | thousands) State, USA | Family | 
} thousands) | | 
I sis ccaeasmuns 6.4| .29 005) 1.8 7,A72\ .32| 006! 1,381 cc i | 6 9,251! 8,302| .28| .005|  4,612| 
Asotin. 8.8) .40) .006, 2.6 3 788) 16 .003) 1.709 ® | eipenicaee 6,278 5,633) .19) .003) 2,167 
i ccwiceueesoue 37.6) 1.71) .026) 10.7 as te .008| 2,470 "1 Ps ed 26 ,757) 24,011; .81) .014) 2,244 
| 
SN ad cuedsuauees 39.1) 1.78) .027, 11.9 48,581; 2.09) .041) 11,245) 7,727 — 61,124 54 ,853| 1.85) .032| 4,609 
Wenatchee 14.5) .66) 010; 4.8 33 910) 1.46) .029) 6,345 6 ,951| 55 ,192 23 044) 20 ,755 70 012; 4,324 
Ge ctnsocesnacse 23.5) 1.07) .016) 7.4 23 ,011 99) 020; 6,661) 2,987, 599)....... ond 30 ,727 27,575} .93) .016) 3,726 
Port Angeles. ...... 9.9, 45) .007 3.1 17 511) 75) 015 4 ,762 2,718 8 ,309 18 ,221 16,307; .55) .010) 5,260 
Pibachsounesvsnened 91.1) 4.15] .064) 28.7 62,296) 2.68) .053) 16,755) 5,746) 1,559].......... 90 ,199 80 944) 2.73) .047| 2,820 
Vancouver......... 28.5) 1.30) .020 9.7 43 483) 1.87| .037 8 ,966 5 ,103 35 ,149 43 ,747 39 ,138 a .023 4 ,035 
Columbia............ 5.8} .27| .004) 1. 4,753 a 004, 1,203 Oe © Bikiaseenne 7 ,599 6,820) .23) .004; 3,789 
Picenesksenenes 51.3) 2.34) .036) 15.6 47 1651) 2.05 041) 10,762; 8,357) S73].......... 59 ,802 53 ,666) 1.81); .031) 3,440 
Longview.......... 17.1; .78) 012) 56.2 23 1683) 1.02) .020| 3,736) 6,442 7 ,923 20 ,153 18 087; .61) .010) 3,478 
i sécinennedei 10.1; .46| .007 3.4 14,009) .60 on 4,319 884 4 ,297 11 ,602 10,377) .35) .006 3 ,052 
SJ alemalabcteat | 1,254 Sack akecate 003 
_ ae 4.4, .20) .003) 1.4 2,403, .10 al 963, ap 5 Ser 3 ,304 2,965) .10) .002) 2,118 
Franklin. . 12.9; .69) .009) 3. 8,211) .35 007) 2,191) 616) _ — 10 ,573 9,488) .32) .006) 2,433 
ee 3.3} .15) .002) 1, 3,960 17 .003 430! 335) ae 4,626 4,151; .14) .002) 4,151 
SS 13.8; .63) .010) 4. 12,412} .53| .011| 5 ,862| 563) a 14 555 13,046, .44; .008 2,776 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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In Prosperous SEATTLE 


Circulation exceeds 
200,000 Daily 


230,000 Sunday 


Tre ONE RIGHT LURE, in the hands of a skilled 
angler, “does the business”. In Seattle the ONE right 
advertising medium also “does the business”, It’s the 
SEATTLE TIMES. The TIMES goes into 3 out of 4 
homes in Seattle’s rich Retail Trading Zone... with 
nearly 750,000 population! Skilled advertising men 
know from experience the power, the prestige, the 
results The SEATTLE TIMES delivers. You can't 
sell Seattle without The TIMES... you will sell Seattle 
with The TIMES alone! 


7c SEATTLE TIMES 


MAY 


10, 


1948 


Represented by O'MARA & ORMSBEE, INC., New York Detroit - Chicago Los Angeles - San Francisco 
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THE 5 


has the large 


of any Pacific Nor 


WASHI 


COUNTIES 
CITIES 


Grays Harbor 
Aberdeen 
Island. . 


Jefferson. 

King..... 
Seattle 

Kitsap 
Bremerton 


Kittitas. ... 
Ellensburg 

Klickitat... .. 

Lewis 
Contralia 
Chehalis 


ae 


© SM, 1948. 


NEW HOME OF THE S| 


N GTON— (Continued) 


EATTLE POST-INTELLIGENCER 


st Sunday Circulation 


thwest Newspaper 


ATTLE POST-INTELLIGENCER 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES _ TISING 
67D 1/1/48 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
| | l | | 
| THREE STORE GROUPS| 1947 | Net % |qual- 
Fami- (in thousands of dollars) | Farm of | ity 
Total ; - lies ; CLD Gross Net ~ | Dollars USA of 
(in % Zo | (in Dollars | % | % | Estimate | Dollars Dollars | % | % | (in Po- | Mar- 
thou- of of | thou- (in oO of General Dollars (in (in | of | of Per thou- ten- | ket 
sands) State USA |sands)|thousands) State USA| Food | Mdse. | Drug (in thousands) | thousands) | State! USA | Family | sands) tial | In- 
a | thousands) = | dex 
53.5 2.44) .037| 17.5] 56,019! 2.41) .048! 19,655! 6,018! 1,479].......... 92,182) 82,724 2.79| .048' 4,727; 2,395] .046 | 124 
21.1, .96) 015) 7.1 33,388 1.44) 029! 8,763! 5,599 973 29 ,781 39,546, 35,580 1.20' 021, 5,011)........] .022 147 
7.9 .36 .006 2.9 3,446 .15 .003 747 * 094 6,937 6,337, .21) .004 2,185 2,515) .004 | 67 
9.7 .44 007, 3.2 6,983 .30 .006 2,773 590 199]... 10,903, 97,84 .33 .006 3,058 754] .006 | 86 
668.9 30.48 .465) 244.7] 886,61738.15 .754, 192,409 143,612) 22,062).. ...| 1,280,663) 1,149,501/38.77) .670 4,698, 14,330) .654 | 141 
502.5 22.90) .349) 183.8] 771,35833.18) .656) 157,728, 139,836! 19,422] 1,707,570) 1,125,703) 1,010,213/34.07, 589, 5,496'...... 561 | 161 
96.8 4.41, 067) 32.8] 64,852 2.79 .055 14,945 3,992 ee 73,995, 66,340 2.24 .039 2,023 1,412] .049| 73 
53.1) 2.42} .037| 18.0] 61,544) 2.65) .052/ 9,157) 3,750) 1,319 11,192} 517,961 46 552, 1.57| .027; 2,586 036 | 97 
] | ! i 
23.0 1.05) .016, 6.8] 23,697, 1.02 .020| 6,445 1,312 507 woke 30,397, 27,278.92, .016 4,011 7,978} .017 | 106 
7.9} .36| 005) 2.5 15,285 .66) .013} 4,002) 1,017 359 5 ,568 11,277, 10,081) .34, 006) 4,032)... oa .008 | 160 
11.8} .54) .008, 3.6 9,861, .43) .008) 2,939 370 199 13,216) 11,860 .40) 007 3,294 4, .008 | 100 
45.2} 2.06) .032) 13.8] 40,278) 1.73 034, 9,979 5,170 880 48,238, 43,289) 1.46, .025 3,137, 6,221) .029| 91 
11.2} .51) .008| 3.9 14,540, .62| .012) 3,116, 2,410 373 11,393] 145,681 13,046.44) .008) 3,345)........] .009 | 113 
6.6 30 ~" 23 14 ,742 63} 013} 2,836 2,384 320 7 ,267 7.139 6,523} .22) 004) 2,965)...... 007 | 175 
| } | | 
11.8} .54) 008) 3.5) 14,442, .62) 012, 3,001 629 386) 16,190, 14,528 .49 .008 4,151, 14,754] .009 | 113 
14.5| 68) 010! 4.6 10,996, .47, .009 3,634) 2,544 306) 16,850 15,122) .51) .009| 3,287 568} .009| 90 
29.0 a 020; 8.6} 20,911 .90) .018 4,178) 3,259 613 25 ,441 22,830.77) 013, 2,655 15,354] .016| 80 
| | | | | 
16.0| .73| 011; 5.2] 15,156, 65, .013 5,394 1,179 279). 22 467 20,162. 68} 012) 3,877, 1,271) .012 | 109 
7.5, .34) 005) 2.4 5,544.24) 005) 1,734 375 199}. 7,599, 6,819.23, 004 2,841, 736] .005 | 100 
215.9) 9.84 150} 73.2) 232,678)10.01) .198, 71,706 28,683, 7,275)... 360,466, 323 ,48210.91, .189 4,419 10,250} .184 | 123 
132.1| 6.02} .092| 46.5] 197,776] 8.51) .168, 51,983, 27,713) 6,207] 227,423] 257,012) 230,677| 7.78, .134| 4,961|........ .136 | 148 
3.5] .16) 002) 1.2 2,006) .09) .002) 949 * - Ey 3 ,965) 3,558.12 002 2,965 563} .002 | 100 
45.0) 2.05) .031| 14.2] 39,051) 1.68) .033) 10,207 3,232 720}... 45,265, 40,621 1.37, 024) 2,861) 10,589} .028| 90 
6.1) .28) 004) 2.0 17,300.74) 015) 2,811) 2,853 306]... 6 ,609 5,930] .20) .003|  2,965)........ 007 | 175 
4.8) .22) 003) 1.5 2,455, .11| .002 836 * 053]... 3,634 3,261; .11) 002 2,174) 559} .002| 67 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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The Uncgue 
Spokane Market 


Pi sursate chess 150 Mile Radius 
—Eastern Washington, 19 Counties 
—Northern Idaho, 10 Counties 
—Northwestern Oregon, | County 
—Western Montana, 6 Counties 


Effective Buying Income 


WEE tncoscee heey $1,219,811 ,000* 
Net Per Family ........... $4,608" 
National Average, $4,309* 
Number of Families .......... 264, 700* 
(20.1% Spokane, 79.9% Rural) 
Total Radio Families ........ 245,300** 
Percent Radio Families ...... 92.6%,** 
Total Retail Sales ...... $853,438,000** 
Quality of Market Index ........ 103* 


SPOKANE—Only Metropolitan City in 
150 Mile Radius 


“Sales Management 1948 Survey of 
Buying Power. **BMB 1946 Percent- 
age of Radio Families Applied to 
1948 S.M. Total Families. 


MAY 10, 1948 


OW 


50,000 WAITS 


of Protected™ Persua- 
sive Power that Covers a 


Unique Market 


* Class 1-8 
Clear Channel 


Owned and Operated by 


LOUIS WASMER 
A. B. CG. AFFILIATE 


Radio Central Bidg. 
Spokane 8, Wash. 


[NATIONAL REPRESENTATIVES: EDWARD PETRY & CO., INC. 
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oe 1946 Retail Sales in Excess of $100 Million 


Copyright by 

1946 Retail Sol 50.0 Million to $99.9 Milli , 

etail Soles $ illion to $ illion Sa MANAGEMENT 
4. retail sales of $1 5.0 million or [=] 1946 Retail Soles $25.0 Million to $49.9 Million 


Kiss more in 1946 1946 Retail Sales $10.0 Million to $24.9 Million 


ers Cities shown are those having 


Va y av 7 The ‘‘SM”’ symbols mark original, exclu- 
Ww ASHINGTON — (Continued) -— 7 sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES — TISING. 
ISIN 
67D 1/1/48 GYD ESTIMATES SALES GD ESTIMATES CONTROLS 
COUNTIES —— ee ee 
CITIES | THREE STORE GROUPS| 1947 | | | Net %  |Qual- 
| | Fami- (in thousands of dollars) | Farm of ity 
Total | lies | | CxD Gross | Net | | Dollars | USA | of: 
(in % 1% (in Dollas | % | % | | Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of | General | Dollars (in | in of | of Per | thou- | ten- | ket 
sands) State USA sands)|thousands) State USA| Food | Mdse. | Drug (in thousands) | thousands) State) USA | Family | sands) tial In- 
ea __Ithousands)[ | ie a 
Snohomish .......... 101.2) 4.61 070| 33.0] 92 746 3.99| .079| 29,106] 10,688 2,392].......... | 112,666) 101,107| 3.41] .059| 3,064! 8,900] 067 | % 
Everett..........+. 35.3] 1.61) 025) 12.0] 55,740) 2.40) .048) 17 231| 9 ,833 31,508] 61,854) 55,446] 1.87] .032|  4,621)........ 035 | 140 
ee 205.0) 9.34) .143) 69. 248 ,484/10.69) .211| 57,179) 36,721; 8,640].......... 391 374) 351 353/11 .85 -205} 5,063) 15,777] .195 | 136 
Pe esd nuaeea 157 .8| 7.19 -110) 53.4 223 ,884/ 9.63) .190) 51 | 36 ,358 287 ,840) 345 324 | 309 ,842/10.45) .181 5 802! eeu 170 | 155 7 
Stevens just 19.3) .88) .013) 5. 11,684; .50) .010) 3,634 _ a = 17 ,842 16,011; .54 .009) 2,761 3,787} .010 | 77 
; 0 ee 42.4) 1.93] .030) 13. 42 ,770| 1.84) .036) 11,144; 6,013) 1,280).......... 58 ,811 52,777| 1.78) .031 3,824) 2,760] .032 | 107 
Olympia........... 17.1; .78| .012 6 35 ,029) 1.51) .030) 8,143 5 ,103 13 ,448) 27 ,053 24 313 82) .014 4 052) .....00 018 | 150 
Wahklakum.......... 4.4, .20| 003) 1.3 2,337; .10| .002 735 a ie. eee 4,295 3,854) .13) .002) 2,965 1,043] .002/| 67 
Walla Walla.......... 34.2) 1.56) .024) 10 42,284) 1.82) .036) 8,283 o 0 Wiiesccancas 56 ,498 50,702) 1.71) .030) 4,695) 14,751} .031 | 128 
Walla Walla........ 22 .8| 1.04) .016 7A4 37 ,844) 1.63] .032 7 ,029 5 ,045 30 ,094 39 ,379 35 ,284) 1.19) .021 eee .023 | 144 
EE 65.4) 2.98) .046) 20 62,063) 2.67) .053) 16,388) 9,804) 1,919].......... | 80 ,287 72,050) 2.43) .042 3 481| 13,716] .046 | 100 5 
Bellingham......... 36.0) 1.64) .025) 12.2 29 ,790| 1.28} .025) 12,410) 8,036 35 ,162 48 ,172 43 ,289) 1.46; .025) 3,548)........ .025 | 100 a 
Io vctceeonee 30.9) 1.41) .022) 9.1 32,779, 1.41; .028} 7,422) 2,879)  # O60).......... 48 ,899 43 ,822| 1.48) .025| 4,822) 34,528] .026 | 118 
. 119.8) 5.46 .083) 35.3] 116,455) 5.01) .099) 36,670) 13,430) 4,594].......... 143 063, 128,384) 4.33) .075| 3,637) 62,631] .084 | 101 
Me cascesonces 39.3} 1.79) .027) 12. 79 ,306| 3.41) .067| 20,866; 12,781 ie 68 ,670 61 ,672|; 2.08) .036; 4,818)........ 044 | 163 
Total Above Cities....] 1129.0/51.45| .785 296.0} 1,720 ,122|73 .99|1 .463) 385 ,827| 284 ,816 00202 2,599 90 2,220 ,869) 1,993 ,112 67 221.162, Se 1.177 | 150 
| 
State Total...........]2,194.4)..... 1.626 733.11 2,324 ,453)..... 1.977| 584 ,768) 315 ,429 64,217| 2,904 ,545) 3,303 ,545| 2,965 ,110|..... 1.729; 4,044) 341,420] 1.763 | 116 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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The JOURNAL is Growing 
with Portland and Oregon.... 


Keeping pace with the rapid population growth of the area, The 


Journal now offers advertisers the largest circulation in its history — 
over 200,000 daily, and over 215,000 Sunday. To sell effectively in 
Oregon’s major market...metropolitan Portland and its Retail 


Trading Zone... you need the intensive coverage of The Journal. 


When you advertise in Portland be sure to use... 


The JOURNAL 


Evenings and Sunday 


PORTLAND, OREGON 


* See ABC Publishers Statement March 31, 1948 


OREGON ... second fastest 
growing state in the Union 


... has increased 39.2% in 
population since 1940. Ac- 
cording to Sales Manage- 
ment figures the Portland 
ABC Retail Trading Zone 
(Oregon’s Major Market) 
has gained 12.2% in the 
year 1947 alone. In the face 
of this growing population 
Portland has shown a gain 
in per-family income of 8%. 

There was no postwar 
slump in Oregon. Total 
covered payrolls in 1947 
were more than $860 mil- 
lion against the 1944 war- 
time peak of $797 million 
when shipyards alone 
poured nearly $280 million 
into the state’s economy. 
Oregon’s new population 
is gainfully employed with 
16,000 more persons on the 
job in.March 1948 than 
a year ago. 


The Portland ABC Retail 
Trading Zone is Oregon's 
Major Market .. The 1948 
Sales Management Survey 
of Buying Power conclu- 
sively proves Portland’s 
pre-eminent position. The 
Portland Retail Trading 
Zone accounts for 51% of 
the State’s population; 
59% of the State’s retail 
sales and74% of the whole- 


sales sales. 


Member Metropolitan and Pacific Parade Groups e@ Represented Nationally by Reynolds- Fitzgerald, Inc. 
MAY 10, 1948 
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RETAIL 


——— en 


W ASHINGTO No - Metropolitan County Areas _ 


COUNTIES 
CITIES 


. 121 


Oregon City 


Clatsop. ... 
Astoria. . 

Columbia. 

Coos.. 
Coos Bay 


Crook 

Curry 

Deschutes 
Bend. 


Douglas. 
Roseburg 

Gilliam .... 

Grant. . 


Harney..... 

Hood River 

Jackson. . 
Medford. 


Jefferson 

Josephine 
Grant's Pass 

Klamath 
Klamath Falls 


Lake.. 

Lane..... 
Eugene 

Lincoin 


Linn 
Albany 
Malheur 
Marion 
Salem... 
Morrow. . 
Multnomah. 


LANE COUNTY 


Portland. . 
© SM, 1948. 
478 


NOM WM IM MMW MDA WNW BW BS 


SALES* 


1945 
62,512,000 


79,327,000 


Reach and sell this rich market with Eugene's sales- 
building station. . . KORE! 


*S.M. Figures 


TWENTY-ONE YEARS OF PUBLIC SERVICE 


1946 


1947 
87,444,000 


1450 MUTUAL DON LEE 


MUMMY MSNDMM DS RWAMWIMIMii DDRII TDD 


The 


“SM” 


FUGENE is OREGON’S 1st UPSTATE MARKET! 


symbols 


mark original, exclu- 


sive estimates by SALES BASASENEN. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
ESTIMATES ness TISING 
1/1/48 GyD ESTIMATES SALES GD ESTIMATES CONTROLS 
| 
| | THREE STORE GROUPS| 1947 | wet | % \Quak 
Fami- (in thousands of dollars) Farm of ity 
Total lies Gross | Net | | Dollars | USA | of 
(in % % (in Dollars %\% | | Estimate — Dollars | % | % (in Po- | Mar- 
thou- of | of  thou- (in of of General | ‘Dollars (in of | of Per | thou- | ten- ket 
sands) State USA sands)|thousands) State USA| Food Mdse. Drug (in a thousands) | State) USA | Family | sands) tial In- 
| thousands) | | dex 
668.9|..... 465] 244.7] 886,617|.....| .754| 192 192,408) 143 ,612| ‘ta Laie ania 1 260 ,683| 1,149,501]... .670 oma occa 654 | 141 
205.0 143) 69.4) 248 484 211, 57,179 36,721) 8,640)....... ..| 391,374) 351,353)... 205 5,063 195 | 136 
215.9 150; 73.2] 232,678) 198 71,706 28,683 7,252]....... | 360,466 323,482 . 189 4,419 . 184 | 123 
— Counties and Cities be me crmbts mck sorte 
22.2| 1.44) | 22,033) 1.57| 019, 5,205) 1,873} 537].......... | 19,958, 17,963| 1.04) .010 014) % 
14.8) .96 18,508) 1.31) 016, 4,048) * 10,936] 17,503) 15,717; .91| .009 O11 | 110 
25.9) 1.68) 24,003 1.70, 020, 5,928 2,163) 428).......... 30,128, 27, M7) 1.57| .016 017, 9 
16.0| 1.04 21,003| 1.49] 018, 4,940) * | 6,967] 20,336, 18,308] 1.06) .011| 013 | 118 
82.8 5.37) . 40 ,130| 2.85) 034, 10,615) 1,301 1,123)......... 47,016, 42,316) 2.45) .025 034-58 
10.9, .71| . 17,136] 1.22) 014) 3,964)" 1,095 2 456 9 ,262 8,290, 48 005 008 10 
40.5 - . 33,738, 2.40) 029, 9,928 2,650) 846)......... | 37,229 33,508) 1.94 .020 024 8% 
19.9| 1.29) 23 819) 1.69) .020| 5,447, 2,295) 16,946] 19,471) 17,445) 1.01, .010 O14 100 
26.7) 1.73 16,195 1.15 014 4,904 «1,059, 428)... 19,895 17,963 1.04 .010 O13 68 
38.5) 2.50) 35,782 2.54) 030 10,470/ 2,463, 985].......... 43,178 38,862) 2.25, .023' 026 % 
9.1) 59 16 603! 1.18) .014) 3,663, 1,826 5,411] 11,658, 10,536.61) .006 008 | 133 
7.7, 50 4,534 .32) 004 1,397) 261 209)......... 4,812 4,491 .26 .003) 1,953, 2,738] 004 
4.6, .30 2,635 .18, 002 1,265 046, 099).......... 3 464 3,109.18 002 1,943, 1,292] .002 67 
26.1, 1.69! 26,210 1.86 022 5,868, 1,181, 706).......... 24,947, 22,454) 1.30 013 2,842 2,657] 017 % 
16.7| 1.08 19,658 1.40 017) 4,675 * 10,650) 17,338, 15,545, 90) 008 2,933 O12 | 100 
40.5) 2.63 23,841, 1.69, 020 5,904 1,742 527)......... 25,523 22,972, 1.33, 013 1,754 64 
15.4) 1.00 14,067 1.00; 012 2,650 1,658 268).......... 11,103 10,018) 58, 006 = 1,927 2 
2.8, .18 4,059.29, .003 eae aes 4,989 4,491 .26 003 5,614 150 
7.1, 46 5,897, 42 005 1,096 084) 139}......... 7,016 6,218 36) .004, 2,826 80 
5.7| .37 5,070, .36| 004 1,602 * | 189).......... 6,866 6,218 .36 004, 3,454 100 
13.4 87 11,528.82) .010, 3,580 $63} 308}... 15,522, 13,990 .81 .008 3,412 | 100 
51.5) 3.34 40 642, 2.89, 035, 9,821 4,243, 1,084)......... 48,551 43,698, 2.53 .025| 2,617 83 
21.3) 1.38 29 465, 2.09) .025 6 ,061 3 774 0 244 23 ,110 20 899 1.21 012 oe Aeereree 113 
32 21) 1,690} .12) 001 374 = * . 2,302, 2,073 .12, 001 2,073 1,239) .001 50 
21.9) 1.42) 16,195 1.15) 014, 4,073 1,040 , = 19,709, 17,790 1.03 .010 2,224 3,357] 012, @ 
10.3} 67) 14,042) 1.00) 012, 3,325, = * . 2,384] 11,707, 10,536.61! .006 © 2,848)........] 008 | 114 
66.0 4.28) 69.701; 4.95; 059) 13,520) 7,005, 1,511)......... 72,346, 65,115) 3.77| 038 3,272, 11,641] .046 | 100 
38.4) 2.49| 56,248) 4.00) .048) 8,016) 6,837) 1,253) 25,183] 47,387) 42,662/ 2.47) 025, 3,333........ 032 | 119 
| | | 
7.2, 47, 005, 2 7,719} .55| 007) 1,627 ae eee osu 8,118, 47; 005 3,530 2,217] + .006 | 120 
103 .6| 6.72) .072) “32. 87 444, 6.21) 074) 24,365, 15,611 2,050)......... 98,253)  88,433| 5.12) 052, 2,738 10,055] .063 | 8 
37.9| 2.46) .026| 12 61,998] 4.40] .053| 13.460, 13.530, 1,584] 27,730] 49,520, 44,562| 2.58 026 3,509) | .034 | 131 
18.5| 1.20) .013) 6 12,935, 982.011, 4,036 383) 25 15,369 13,818, .80) 008 2,229 825) 010 7 
62.4) 3.40| .036) 15.8] 25,529, 1.81 022, 5,156 2,434 © 547]..........| 34,734 31,262| 1.81 .018 1,979, 9,683] 023 | 64 
16.2) 1.05) 011) 5.4] 14,066, 1.00; 012} 2,543 1,911 259 8,024] 13,234 11,918, 69) 007, -2,207/........} 009 | 8 
19.6 1.27) 014) 5.3] 15,632, 1.11| 013, 3,458, 1,301 467). 19,008 17,099 .99, 010, 3,226 13,348] 012, 8% 
103.0) 6.68} 072, 32.1]  85,190| 6.05) .072) 24,158) 12,769, 1,603]... 99,020, 89,124) 5.16 052 2,776 18,001) 062) % 
51.5) 3.34) 036) 17.3 64 ,064| 4.55) .054| 16,644) 11,655 1,148 28 ,795 61,491; 55,443) 3.21) 032! 3,205, ee oe ie 
5.2) 34) 004) 1.5 3,690, .26) 003} 772, * eee 5,371 4,836) .28 .003} 3,224) 4,977) .003 | 75 
517.3 33.56) .360) 180.2} 630,181/44.75) .536) 166,308 139,551, 17,962)......... 1,011,389) 910 409/52. 7 531] 5,052) 5,499) .498 138 
407.1/26.41) .283| 147.4] 604 ,974'42.96. 515, 156,614) 138,857/ 17,591) 1,078,153] 965,159, 868,783150.30' 507) 5,804)........ 465 | 164 


*Withheld to avoid disclosure. 


Before using these figures, see e explanation 5 page 19. 
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Ss 100 
4 8 
4° 100 
3 6&8 
6 6 
8 | 133 
4 8 
2 | 67 
7: % 
100 

8 | 64 
9, 82 
3 | 150 
4) 80 
4 100 
9 | 100 
0 8 
7 | 113 
1 50 
2, 8 
114 

6 100 
2 | 119 
6 | 120 
3 8 
4 | 131 
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9 §2 
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PROOF POSITIVE OF PROSPERITY! 


OREGON PAYROLLS* 


EMPLOYED 
THAN IN 1945 


AVERAGE 
WAGE 
INCREASED 


22% 


SINCE 1946 


.” 


Oregon’s prosperity is area-wide, stemming from 
important diversified resources. Figures for cov- 
ered payrolls* show, Oregon’s sales potential to 
be best in its history—75,000 more workers on 
payrolls than in wartime 1945... Oregon work- 
ers receiving $860 million in their paychecks, 
highest in history. 


*Payrolls reported by the Oregon State Unemployment Com- 


pensation Commission. They do not include employees of. 


federal, state, county and city governments, or the self- 
employed, farm workers, domestics, and smal! businesses with 
jess than four on payroll, 


Che Oregonian 


al 


MAY 10, 1948 


AT ALL-TIME PEAK 


THE OREGON MARKET—All Oregon and — 


3 2% 7 Southwest Counties of Washington 
hag FISHING 


WOOD PRODUCTS § 
PAPER MFG. 
ALUMINUM 

60% more UTILITIES 

EMPLOYERS LUMBERING 

THAN IN 1945 TRANSPORTATION 
FOOD PROCESSING 
CONSTRUCTION 


TO SELL YOUR MERCHANDISE 
IN THIS MARKET OF GROW- 
ING PAYROLLS — USE ITS 
NUMBER ONE NEWSPAPER, 
THE OREGONIAN, YOUR FIRST 
CHOICE BY ANY MEASURE! 


e 


PORTLAND, OREGON 


IN CIRCULATION...DAILY & SUNDAY 
IN COVERAGE...FAMILY & MARKET 
IN INFLUENCE... EDITORIAL & ADVERTISING 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC, 
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POWER-FULL INCREASES 


PORTLAND, according to the U. 8. Census Bureau, led the Pacific Coast in 
per cent of increase in retail sales, 1947 over 1946. Figures: Portland, 12% gain; 
Los Angeles, 10% gain; San Francisco, 7% gain; Seattle, 6% gain. 


KEX, the Westinghouse station in Portland, increased its power 900%—from 
5,000 watts to 50,000 watts!—to give adver- 
tisers single-station coverage of the fast-growing 
Portland trading area. 

ABC affiliate. Represented by Free & Peters. 


@ WESTINGHOUSE RADIO STATIONS Inc PORTLAND, OREGON 


- ere The “SM” symbols mark original, exclu- 
R EG Oo N— (Continued) Pa a sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES SALE ADVER- 
1/1/48 yD ESTIMATES SALES yD ESTIMATES CONTROLS 
: : a 
COUNTIES | THREE STORE GROUPS 1947 Net %  \Qual- 
CITIES Fami- (in thousands of dollars) | Farm of ity 
Total | ties Gross Net Dollars | USA | of 
(in % | % | (in Dollars | % | % | | Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State) USA |sands)| thousands)| State USA | Food Mdse. | Drug (in thousands) | thousands)! State} USA | Family | sands) tial In- 
= - i | |__| thousands) ia ~~ dex 
SS eee 26.7| 1.73) .019) 8.1 11,276] .80] .010! 3,555 403 WE ccccisaes 19,717 17,790) 1.03) .010) 2,1 83 
I seninaeacaun 2.2} .14) .002 7 1,897; .13| .002 459 ° ere 3,114 2,764) .16) J 3,949) 100 
Tillamook............] 16.5) 1.07) .011) 5. 11,794) .84) .010) 3,060 i 14 ,065 12,608) .73) .007| 2,425 82 
Umatilla....... -.e-f 41,2) 2.67) .029) 12. 30,269) 2.15) .026) 6,012) 2,247; 826).......... 37 ,037 33,335) 1.93) .019) 2,604 73 
Pendleton......... 16.2) 1.05) .011 54 18 ,555) 1.32) .016) 3,267 1 ,816 4 5 354 16 ,148 14,509) .84) .008) 2,687 100 
Dsiknetnaeen died 21.9) 1.42) .015) 6 19,127; 1.36) .016) 4,627; 1,929 ee | 20 18 ,826) 1.09) .011 2,852 013 | 87 
La Grande......... 12.3) .80) .008) 4, 14 ,938) 1.06; .013) 3,132 1 ,854 478) 7 795 13 ,030 11,745) .68) .007; 2,936 009 | 113 
Wallowa. .. 7.7| .50) .005) 2. 6,860} .49) .006) 1,710 431 Ps 8,331 7,427| .43| .004) 3,376 005 | 100 
i ssscciaceapade 14.6} .95) .010) 4, 19,764) 1.40) .017) 3,976) 1,095) 478).......... 17 ,267 15,545) .90) .009) 3,454 012 | 120 
The Dalles........ 94 61) 007) 3.2 16 820) 1.19) .014) 3,483 1 ,095 9 522] 12 ,553 11,227; .65) .007; 3,508 009 | 129 
Washington.......... 58.6) 3.80) 041) 18.3 28,166; 2.00) .024, 7,857) 1,517 ee 39 ,723 35,753) 2.07; .021 1,954 026 | 6&3 
Wheeler............ 3.4) .22) 002 1.3 1,970) .14) .002 229 ° i Cpe 2,675 2,418) .14) .001 2,418 001 | 50 
SEES 34.8) 2.26) .024 10.9 24 877 1.77 021 5,507, 1,845 Re 30 ,320 27,290; 1.58) .016) 2,504 019 | 79 
—— RE gp, —- 
Total Above Cities... . 723 4|46.93 -503 240 3 0 ASS S00 78 873) 246 ,832| 188,203) 26,937] emia 1,320 010) 1,188 ,143|68.79| .693) 4,762)........ .709 | 141 
ean, Watet Cg bo 
State Total...........[1,541 | cee 11.072 503 .3| 1,408,103|.....|1.197) 363 ,199| 210 ,624| 36,554 1,499 ,506] 1,918 ,693) 1,727,203|.....|1.007 3,432) 207,327] 1.077 | 100 
: The “SM” symbols mark original, exclu- 
OREGON— Metropolitan County Area = Ae sive estimates by SALES MANAGEMENT. 
Portiand......... 90] 691.2).....| .482| 234.8] 732,607|.....| .623| 188,093, 146,598] 20,644).......... | 1,148,524{ 1,033 ,669|.....| 603] 3,172|........ | .584] 121 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


480 SALES MANAGEMENT 


ry Sunset 


The Magazine of Western Living 


OUR WESTERN 
SALESMAN 


@ SUNSET advertising lineage increased 186% 
for 1947 compared with 1939 


@ SUNSET circulation increased 78% during 
these eight years 


: @ SUNSET rate per page per 1000 circulation 
Sask decreased 11.5% in this same period 
ae se 
i ga 
Lane Publishing Company 


SUNSET ADVERTISERS RECOGNIZE SUNSET’S 


Main Office 

SAN FRANCISCO 11 
576 Sacramento St. 
Douglas 2-4306 
Allen K. Reasoner 


LOS ANGELES 13 
1339 Wilshire Bivd. 
Fairfax 6384 

Byron Dawson 


CHICAGO 2 

400 W. Madison St. 
Central 2757 
Sidney C. Warden 


NEW YORK 17 

295 Madison Ave. 
Lexington 2-1234 
A. B. McClanahan 


BOSTON 8 
Old South Bidg. 
Liberty 6684 
Chas. Dorr 


DETROIT 2 

714 Stephenson Bidg. 
Madison 8217 
Waldo E. Fellows 


INFLUENCE IN THE WESTERN MARKET 


families — 82.5°% home-owners 


nation’s median 


SUNSET FAMILIES SHOULD HEAR ABOUT IT 


Last year 1085 advertisers, large and small, used SUNSET 
to sell this selective Pacific Coast home-active market... 


@ The SUNSET market includes 450,000 western 


@ Income enjoyed by SUNSET families is twice the 


IF YOUR PRODUCT PROMOTES BETTER WESTERN LIVING 


& ALIF @) R N | A The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
4 ; POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ag SALE — 
CyD wee yD ESTIMATES SALES OLD ESTIMATES CONTROLS 
Ls COUNTIES | THREE STORE GROUPS 1947 a | g Net % \Qual- 
CITIES | Fami- (in thousands of dollars) | | Farm of ity 
ae Total lies Gross Net | Dollars | USA | of 
sal- (in % % (in Dollars | % | % | | Estimate Dollars ~“ %\1 % (in Po- Mar- 
ty thou- | of of | thou- (in | of of General Dollars (in } (in of of Per thou- ten- | ket 
of sands) | State! USA |sands)| thousands)! State USA| Food | Mdse. Drug in thousands) | th | State! USA | Family | sands) | tial In- 
lar- thousands) 2 dex” 
“ Alameda 739.4, 7.47 .514 250.2] 853,826 7.68 .726 247,001 123,873 23,627 1,408 075 1,240 1275 8.36) — 4,957, 14,916] .682 | 133 
ex Oakland... 402 .8| 4.07 .280 141.5 524.249 4.72) .446) 167,466 100,833 16,468 381 ,763 877 ,231 772 947; 5.21) .451 5 463 A415 | 148 
6 Berkeley 101.0, 1.02 070 34.2 95 628 86) .O81) 36 ,062 8 423 4 584 27 ,662 219 660 192 866 1.30, .112 5 ,639 094 134 
Alameda 90.1 91, .063 29.4 23 907 22; .020. 12,103 867 1 ,299 7 123 135 ,175 118 ,687 80.069 4 037 .053 | 84 
00 San Leandro 22 .8 23> .016 6.8 10 ,246 .09 = .009 4 ,693 743 449 4 906) 38 018 34 ,122 .23| .020 5 O18 .016 | 100 
82 Hayward. 8.9 09, .006 28 20 ,492 18) .017 5 434 1 ,239 496 9 325 16 897 14 836 10 009 5 299 O11 | 183 
79 Alpine. . 3 ‘ 1 145 . as 506 425 3,121 116) , = 
1) Amador 8.9 .09 006 3.0 6,670, .06 .006 2,630 403 224 10 ,611 8,901, .06 .005 2,968 922] .006 | 100 
37 Butte 56.4. .57 .039 19.1 56,700 .51| .048 17,745, 5,509 1,396 70 ,740 62,310, .42 .036 3,262) 14,544] .040 | 103 
13 Chico 13.9 .14) .010 a9 30 .901 8) 026 6 973 3 ,421 787 5 349 23 .839 20,770; .14, .012 4 419 .016 | 160 
0 Oroville 5.9 06 .004 2.3 15 535 14) .013 5 483 1 ,686 371 6 013 5.934 04 .003 2 580 006 | 150 
20 Calaveras 9.9 10 007 3.7 6,670 .06 .006 2,963 632 123 10 ,443 8,897, .06 .005) 2,405 963} .006 | 86 
29 Colusa 10.9 .11 008 3.6 11,117, .10 .010 2,992 940 370 25 ,265 22,254 .15 .013) 6,182 10,301) .011 | 138 
} 
33 Contra Costa... 305.8 3.09 .213 93.1 206 786 1.86 .176, 92,563 11,399 5,282 298 ,121 262 594 1.77, .153) 2,821; 10,166] .172 81 
50 Richmond 121.7) 1.23) .085, 38.4 118,075 1.06) .100, 68,311 4 457 3 322 10 ,699 127 ,894 112,752; .76) .066 2 ,936 .080 | 94 
"9 ' Pittsburg 13.9 .14 .010) 3.9 26 262) .24) .022) 9,164 2,827 803 5 564 11 ,627 10 385) .07) .006) 2,663 O11 | 110 
= : Martinez 16.8 .17 .012 5.5 28 329! .25) .024| 11,293 2 143 1 ,004 1 916 12 ,295 10,885) .07) .006 1,979 012 | 100 
1 Del Norte 5.9 .06 .004 2.3 5,559, .05 .005 1,662 362 217 8 ,422 7,416, .05 .004 3,224 818] .004 | 100 
= El Dorado 15.8) .16 .011 5.8} 14,452, .13 012) 5,412 653 192 21 ,391 19,283 .13 .011 3,325 1,868) .011 | 100 
10 
~< Fresno 260.3 2.63 .181 76.7] 279,049 2.51 .237, 75,213 29,987 6,466 378 967 333,806 2.25 .195| 4,352 79,509} .205 113 
iT. Fresno 75.2 76; .052; 22.9 193 .660 1.74 .165) 38,886, 22,340 4 449 176 ,800 140 ,218 123 137 83) .072 5 377 .096 185 
= Glenn 15.8, .16 .011 4.9 15,565 .14 .013) 4,685 1,361 272 22 ,401 19,291, .13 .011 3,937, 9,820] .012 | 109 
iJ 4 Humboldt 55.4 .56 .038 18.7 54,476 .49 .046 16,566 5,517 1,207 85 ,899 75,663 .51 .044 4,046 7,820] .043 | 113 
9. Eureka 21.8) .22) .015| 8.0 32 631) 29 .028) 10,304) 4,198 855 5 ,307 37 ,366 32,639) .22| .019' 4 ,080 021 | 140 
T © SM, 1948. *Withheld to avoid | disclosure. Before using these , figures, see explanation page 19. 
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THE OUTSIDE AUDIENCE 
1S INFLUENCED ON 
THE PACIFIC COAST, TOO! 


= “a “«< pr 


NY a 


Ou. ONE NETWORK has what it takes to influence the 5% billion dollar 
outside market on the Pacific Coast (the area outside the metropoli- 
tan trading areas of the cities regularly surveyed by C. E. Hooper: Los 
Angeles, San Francisco, Oakland, San Diego, Portland, Seattle and Spo- | 
kane). That network is Don Lee, and what it has are 44 local stations, 
two and three times as many stations as any of the other Pacific Coast 


networks. « Pacific Coast radio is different. Because most markets on 


THOMAS S. LEE, Pres, * LEWIS ALLEN WEISS, Vice-Pres., Gen. Mgr. * SYDNEY GAYNOR, Gen. Sales Met 


The Nation’ Greatest Regional Networl| 


SALES MANAGEMENT 


o> * 
it 


9 
+ Se ye SS 


the Pacific Coast are surrounded by high mountains, reliable long range 
reception is impossible. Here people listen to their own local network 
station, are influenced by their own local network station, within their 
own trading area. Remember: a C. E. Hooper 276,019 coincidental tele- 
phone survey proves only Don Lee completely covers the outside (as well 
as the inside) Pacific Coast market. More than 9 out of every 10 radio 


families on the Pacific Coast live within 25 miles of a Don Lee station. 


5515 MELROSE AVE., HOLLYWOOD 38, CAL. * Represented Nationally by John Blair & Company 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


MERCED \ 


a 
\ 
Merced 


SAN BENITO 


st LUIS OBISPO SAN BERNARDINO 


Bokersfield 
Son Luis Obispo 
a 


Sento Moria 


(OS ANGELES 


Copyright by Sonte > opiaei i 
ue los Angeles 
Salet MANAGEMENT ia _ tor Comnerdine | 
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Santo Ano 
long Beach YRANGE : : : 


SAN DIEGO HET HIEE: ' 


LOS ANGELES 
a SAN BERNARDINO 


eBurbonk 
2 Pasadenc 


* Glendale 
Los Angeles 


Sen Bernardino 
Beverly Hills @ 7 
® Alhombra o Redlonds 
Belvedere Ontos io . 5 


4 


Whither no mesg RIVERSIDE 


South O6re 


@ long Beach 


ca > 1946 Retail Sales in Excess of $100 Million F 
N 
ORANGE 1946 Retail Sales $50.0 Million to $99.9 Million VERS 
goo 
ee 1946 Retail Sales $25.0 Million to $49.9 Million FS 
%, 
1946 Retail Sales $10.0 Million to $24.9 Million ee | 
— 
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SALES MANAGEMENT! 


cool 
> 


third largest market! 


Population: now 3,908,477—surpassed only by 
GET THE FACTS ON LOS ANGELES... NOW AVAILABLE New York and Chicago. 


Retail Sales: now running at the rate of 4 billion 
a year. 


The Research Department of The 

Tienes has comaieted & compre Cash Farm Income: greater than that of any other 
hensive survey of the Los county in the ys 

Angeles market — studies of 


population trends, sales anal- New Capital Invested: between 1940 and 1947, 
yses, buying habits, routes, $469,700,000 in new capital invested in industrial 
etc. These studies are outlined 


in the booklet “Los Angeles plant facilities alone. 
City Without Limits.” Write to- — . ‘ 
day for your FREE copy. New Home Construction: From January through 


September, 1947, Los Angeles led the nation in 
value of building permits issued. 


CIRCULATION—ABC Audit Report for twelve months ending March 31, 1947: Daily, 400,811; Sunday, 747,852 


oy # q LY yy ’ Pu Y my / y y 
Yy ANGELES TIMES 
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Here Are Latest 


FACTS 


ABOUT 
Pasadena, California 


THE PASADENA 
DAILY & SUNDAY 


COUNTIES 
CITIES 


imperial 


Brawley 
El Centro 


Inyo. 
Kern 


Bakersfield 
raft 


Kings 


Hamford 


Lake 
Lassen 


Los Angeles 


Los Ange les 
Long Beach 
Glendale 
Pasadena 
Santa Monica 
Burbank 
Alhambra 
South Gate 
Inglewood 
Belvedere 
Beverly Hil's 
Huntington Park 
Pomona 


Compton 
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RETAIL SALES—1947 


GYD ESTIMATES 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
The “SM” symbols mark original, exclu 
ne a a sive estimates by SALES MANAGEMENT, 
WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
SALE ADVER- 
TISING 
SALES ESTIMATES CONTROLS 
l bah Bare m4 -_- | | [ “a a 
THREE STORE GROUPS 1947 | | Net % — \Qual- 
(in thousands of dollars) | Farm of | ity 
Gross Net | | Dollars | USA | of 
| | Estimate | Dollars Dollars % % (in Po- Mar- 
General Dollars (in (in of of Per thou- ten- ket 
Food Mdse. Drug (in thousands) | thousands) State/ USA | Family | sands) tial In- 
|__| thousands) | S eS as Dee ee dex 
56 .053. 17,170; 7,703 - ee 109 ,479 96 433; .65 .056 5,880 38 976| .052 | 127 
15.014. 3,984 2,041 400 10 313 31 311 26 ,704' .18 .016) 6,676 014 | 140 
24| .023 4.172 3 805 672 16 ,634 22 991 20,700 =.14) 012; 5 447 O15 | 167 
12 O11 3 ,900 1,128 360 16 ,843 14,796 .10 .009 4,227 900} .009 129 
85 .175 61,759 21,599 4,820 296 ,437 261,111/ 1.76 .152) 4,145 58,085} .158 | 106 
13' .107| 25,568 16,696 2 559 42 223 78 556 69,728 47 .040 5 ,090 058 | 193 
15 014 3 830 1,188 284 9 486 8.901 .06 .005 5 563 007 | 233 
.37' .035, 13,936 3,271 1,061 69 ,056 60,827, .41 .035 4,506, 17,920] .035 | 106 
21, .020 6 285 2 ,702 591 3 904 20 ,924 17 ,803 12 .010 3 956 013 | 
10; 009 3,537 528 241 12 ,800 11,869 .08 .007 2,698 2,326] .008 | 100 
14) .013 6 ,167 1,191 444 28 ,633 25,221, .17 .015 4,204 1,706} .014 | 100 
-58 3.931 1154 ,303 486,608 151,813]. 7 ,004 381 6,170 223 41.593.598 4,762 100,017] 3.511 132 
16 2.378, 656,798) 360,090 92,454] 4 025 525] 4,071,882 3 585,271 24.172.091 5,107 > 026 | 152 
66) .346) 99,270 42,335) 13 ,056 110 ,648 567 361 499 968 3.37 .292 5 336 285 160 
46 138 43,864) 15,571 4,706 44 A97 224 143 197 317 1.33, .115 5 ,873 113 | 157 
70.161) 41,554! 18,005) 6,224 48,358] 252,160) 222,537 1.50 130 5,795 128 | 1% 
00, .094' 26,549 7 786 4 403 133 ,0O85 117 ,203 79 «=.068 4 508 O72 | 14 
48 046) 11,543 1 460 1 215 16 ,262 85 396 75 245 51.044 5 300 016 88 
58 .055 19,932 4 379 2 ,429 6 336 62 826 55 393; .37  .032 3 644 039 | 122 
25) .023) 13,852 * 759 9,111 63 ,040 54,893 .37) .032 3 839 030 | 8 
54 051 14,697 3 406 2 429 3 275 76 469 67 430 45 .039 4 886 O41 00 
21' 020 9,235 1 460 455 3 076 61 310 53.958 .36 .031 5 043 028 («8 
04, .098) 25 395 1 460 4 706 3 A775 105 ,067 91 ,982 62 054 9 483 O61 | 290 
60 .057) 12 ,697 9 ,732 2 277 15 519 72 ,932 64,179 43, .037 5 942 040 | 190 
44) 041) 11,543) 3,893) 1,518 27 ,334 59 457 52,310 .35 .031) 5,179 032 | 146 
34) .033 9 235 973 1,215 2 961 47 835 42 270 28 .025 4 313 027 | 117 


Retail Sales....$145,063,000 
28,251,000 
4,986,000 


Food Sales 


Drug Sales 
Effective 


Buying Income 214,274,000 


Per Fam 


ily 


Effective 
Buying Income 


1946 


1947 


$189,530,000 
41,554,000 
6,224,000 


4,873 


Figures From Sales Management - 


STAR-N 


GAIN 


252,160,000 


5,795 


Represented Nationally by CRESMER & WOODWARD, Inc. 


$44,467,000 
13,303,000 
1,238,000 


37,886,000 


922 


1948 Survey of Buying Power 


PASADENA 


Home of the 
world famous 


ROSE BOWL. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Pa re 


LES 


aaa 


aera on a emen 


Lit wig Low Mapeler 
Ses ape HERALD-EXPRESS 


MODEST 
LOS ANGELES 


st meer 


I) EE RE cane en Ameer 


Back in November of last year estimates 

of 1947 retail sales and net disposable income in the 

Los Angeles trading area were made by the business research 
division of the Herald-Express. Now Sales Management's 
estimates are also available. In comparing note 

that Herald-Express estimates are also king size, but purposely 


conservative. Modest Los Angeles—that’s us! 


Sales Management” Herald-Express 

(Los Angeles County (Trading Area) 
1947 Retail Sales - - $4,622,519,000 $4,518,052,000 
1947 Net Income - - $6,170,223,000 $6,089,691,825 


*Copr. 1948, Sales Management Survey of Buying Power; further reproduction not licensed 


Take your choice of estimates and the answer is always 

the same—Los Angeles is the nation’s THIRD LARGEST and 
RICHEST market—reached effectively by the Herald-Express with 
the LARGEST DAILY CIRCULATION in the West’s largest city. 


ol NGe, 


MERALD-€ 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC 
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Source: Sales Manageme 
Survey of Styling 
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py Re 2uPeE 
ALONE — The Oakland Tribune Covers the 
Metropolitan Oakland Market 


TOTAL NET PAID CIRCULATION 
DAILY SUNDAY 


150,802 162,441 


A.B.C. Publisher’s Statement, Sept. 30, 1947) 


Get your copy of the 1948 ‘’Bright Spot’’ with the facts 
about the great and growing Metropolitan Oakland market. 
Write to the Oakland Tribune, Oakland 4, California, or to 
National Representatives, Cresmer and Woodward, Inc 


ASSOCIATES PRESS... WIREPROTS...WIOE WORLO...UBITED PRESS...CHICAGO OAILY BEWS FOREIGN SERVICE 


CRESMER & WOODWARD, INC. 


National Representatives Including Sunday Magazine Section 
New York Detroit Chicago Los Angeles San Francisco 
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CA LIFORNIA— (Continued) 


COUNTIES 
CITIES 


Whittier.... 


Monrovia 

Redondo Beach 

Culver City 

San Fernando 

El] Monte 
Madera 

Madera. . 
Marin... . 

San Rafael 


Mariposa. . 

Mendocino 

Merced 
Merced 


Modoc 

Mono 

Monterey 
Salinas 


Monterey 


Napa 
Napa 
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THE FABULOUS FORTY MILES 


Since 1940 a population greater than that of the city of Cleveland, 
Ohio, has moved into Los Angeles County. 
“THE FABULOUS FORTY MILES” 
within this area the Los Angeles Daily News circulates one copy for 
every 4.5 currently occupied dwellings. 

LOS ANGELES 


Manchester Boddy 
President and Publisher 


Dollars 
(in 
thousands) 


32,359 
18 ,491 
17 ,243 
22 327 
23 ,114 
13 868 
15 ,752 
62 ,258 
30 ,943 


30 ,017 
58 ,923 


11,117 
1,112 
112 ,287 
46 262 
24 ,704 


41 135 


POPULATION 
ESTIMATES 
1/1/48 

| Fami- 

Total lies 

(in % % (in 
thou- of of  thou- 
sands) | State USA sands) 
21.8; .22) .015 7A 
16.8} .17| .012) 5.7 
21.2; .21) .015 7.0 
16.5, .17) 012 5.5 
11.9 .12; .008 3.5 
6.9 7, 005 2.1 
34.6, .35) .024 9.6) 
99 10, .007 2.8 
79.2) .80 .055 26.7 
11.9 12, .008 3.9 
4.0 .04 .003 1.6 
35.6 .36 .025 12.3 
59.4 .60 .041 17.5 
17.8 18 .012 5 8 

| 

9.9, .10, 007, 3.2 
2.0 .02 .001 0.7 
110.9, 1.12. 077, 34.9} 
14.8 .15, .010 4.7 
11.9, .12| .008 3.9 
45.5 .46 .032 16.0 
16.8 17, .012 5.9 


POSTING 
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30 ,275 


25,571) 


5,559. 


33 ,233) 


Daily @ Hews 


REPRESENTED NATIONALLY BY JANN AND KELLEY, INC. 


RETAIL SALES—1947 


GyD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


or oo | | 
of of } | General 
State USA| Food Mdse. | 
| 

.29, .028 9 235 2 433 
17, 016 5,771 1 460 
15, 015 3 463 487 
20 019 3 463 487 
21, .020 5,771 1460 
12; .012 4 617 487 
.23| 022, 9,825 1,972 

14) 013 5 394 . 
56) .053 25,907, 6,243 
28, .026 9 508 4.776 
05 .005) 1,088 228 
27, 026 9,643, 3,758 
+53, .050 16,717' 5,208 
30.028 8 ,158 4 317 
10, .009 2,963 539 
01 .001 543 145 
1.01 .096 33,795 8,889 
42 039 8 ,720 3 764 
22 «.021 6 928 2 757 
37, 035. «13,120 4,934 
603 


.27| .026 8 620 4 


Drug 


Estimate 
Dollars 


(in 
thousands) 


EFFECTIVE BUYING INCOME—1947 


SM ESTIMATES 


1 215 
607 
455 
607, 
759 
455 


487 


1,100 
908 


3 ,032 


5 ,708 


40 ,220 


6 980 


Robert L. Smith 


Exec. Vice Pres. and Assoc. Pub. 


The ‘“‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


| | 
Net | | 


Gross | 

Dollars Dollars | % | % | 
(in | (in | of of 

thousands) | thousands) State| USA 
40,929, 36,090, .24 .021 
33 ,797 29,455.20) .015 
32,002) 28,221) .19 .016 
24 ,759 21,803, .15) .013 
16 843 15,569 .10 .010 
10 ,106 8,934) .06| .006 
47,834 43,024 .29 .025 
13 537 11,869, .08 .007 
99,374. 87,531, .59 .051 
21 ,664 19,283) .13| .011 

| 

7,416 5,934 .04 .003 
37 ,054 32,639, .22) .019 
97,690 986,048 .58 .050 
22 957 20,770.14) .012 
18 ,865 16,319 .11) .009 
2,854 2,967, .02 .002 
165,062 145,391 .98 .085 
34 993 31,155 .21| .018 
19 ,807 17,795| .12) .010 
60 ,635 53,409, .36) .031| 
34 016 29,672, .20 017 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SUH UTDOUKLAW 


Net 
| Farm 
| Dollars 
| (in 
Per thou- 
Family | sands) 
Ce caveaee 
ee 
4 ,032).... 
3 964)... 
4,448 .. 
4 254 - 
4,482 17,846 
4 ,23¢ pace 
3,278 6,433 
4 944 
3,709 937) 
2,654 7,033 
4,917, 31,822 
3 581 
5,100, 2,893 
4,239 348 
4,166 29,478 
6 629 
4 563 
3,338 7,046 
5 029 


You're outside more often... you stay outside longer...and you 


drive more miles in Pacific Outdoorland. And everywhere you 


drive, Pacific Outdoor’s distinctive white individual panels direct 


* PAINTED BULLETINS « 


SPECTACULARS - 


your attention to the finest products made today. 


LOS ANGELES, 


SALES- 
ADVER- 

TISING 
CONTROLS 
%  \Qual- 
of | ity 
USA | of 
Po- | Mar- 
ten- ket 
tial In- 
dex 
.022 | 147 
015 | 125 
015 | 100 
015 | 122 
013 | 162 
.008 | 160 
024 | 100 
009 | 129 
052 | 9% 
O15 | 188 
004 | 133 
022 8 
048 «(117 
O17 | 142 
| .009 129 
.002 | 200 
087 | 113 
023 | 230 
013 163 
.032 | 100 
O19 | 158 


CALIFORNIA 


SALES MANAGEMENT 
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ne ee eR rr 
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Sag Poe rete 


| You can reach any street in the Los Angeles territory 


° P | without leaving your desk. . . . The Los Angeles 

67,700 retailers classified Shaper neler . 
| Examiner's Sales Operating Control is the most com- 
and routed. | prehensive factual study of the complex Los Angeles- 


e Southern California market ever made. 


You get the real picture 


shopping streets located. 


You probe your market block by block 


428 shopping centers and | 


a 
You plot your current and future operations 
64 maps that visualize the with greater assurance, greater profit. 
market. 


Before you make plans to enter the fastest grow- 
ing market of them all, call a Hearst Advertising 
man. He'll show you Sales Operating Control in 


‘ 
s 
s 
o 
+ 
. 
s 
. 
7 
. 
. 
. 
. 


the Southern California market—put the facts in 
your lap! 


Los Angeles EXAMINER 


‘ 

j 4 Hearst Newspaper—Represented Nationally by Hearst Advertising Service 

H I ; ; £ 
NEW YORK CHICAGO SAN FRANCISCO PHILADELPHIA BALTIMORE 
DETROIT PITTSBURGH LOS ANGELES SEATTLE FORT LAUDERDALE, FLA. BOSTON 
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SALES MANAGEMENT 


ey ee 


iT 


15,000,000 Peanuts and some Buttercups 


When an offer of Ranunculus Bulbs was made recently on Elmer Peterson’s news program, some 


102,000 pieces of mail enclosing evidence of purchase were received. , 


That’s only one example of many which demonstrate that Peterson and the NBC Western 


Network do a job for Planters Nut and Chocolate Company. 


Planters bought the 5:45 p.m., Wednesday-through-Saturday time in 1944, using eight 
NBC Pacific Coast stations. Today, Planters still has the same time period, some 

four additional stations—and a daytime commentator consistently blessed 

with higher ratings than any other, national or regional. Peterson’s daytime 


average in those three years has been 5.6, and he hit 8.4 last year alone. 


There are reasons for this success. He’s experienced, of course—has covered the 
news for AP and then NBC in 33 countries . . . he’s conscientious— 
spends 7 hours in the San Francisco newsroom preparing his quarter-hour program... he’s a 


fine broadcaster 


offering intelligent reporting, honest interpretation, 
plus sound analysis. And Elmer Peterson broadcasts for 


Planters over the great NBC Western Network. 


That combination brings the nation’s largest selling brand of peanuts both good will 

and good customers. The experience of Planters—and such 

other advertisers as Bekins Van and Storage, Richfield Oil, Sperry Flour, Standard Oil and 
Tillamook—bears out the conclusion: Fine programs on NBC Western 


Network get results in the Rocky Mountain and Pacific states. 


1948 - 493 


So ng Oe ne nnn 


Save money “buying” S/AVN IDIPSEGO 


Recent independent survey reveals completeness of market 


coverage of the San Diego UNION and TRIBUNE-SUN 


45.88% of ALL families read the SAN DIEGO UNION (Morning) 
55.58% of ALL families read the TRIBUNE - SUN (Evening) 
84.29% of ALL families read the Sunday UNION Fal 


JUST ONE ORDER AND ONE PLATE “COVERS” SAN DIEGO 
SAN DIEGO UNION 2°¢ TRIBUNE-SUN 


REPRESENTED NATIONALLY BY 
@ WEST-HOLLIDAY CO., Inc. WEW YORK + CHICAGO + DENVER + SEATTLE + PORTLAND + SAN FRANCISCO + LOS ANGELES @ 


i The “‘SM"’ symbols mark original, ‘exclu. 
CALIFORNIA— ( Continued ) : - ay ae sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
. SALE ang 
ESTIMATES ISIN 
6yD 1/48 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES mite | ‘ iz ‘| : | | 
CITIES | THREE STORE GROUPS 1947 | | Net Fo \Qual- 
Fami- (in thousands of dollars) i | | Farm of ity 
Total lies | | | Gross Net | | Dollars} USA | of 
in %\| % (in Dollars | % | % | | Estimate | Dollars Dollars % 1% | (in Po- | Mar- 
thou- of of  thou- (in | of | of | General Dollars (in (in of of Per thou- ten- ket 
sands) State USA sands)|thousands)' State USA| Food | Mdse. | Drug (in thousands) | thousands)! State} USA | Family | sands) tial In- 
= | om thousands) Leta aaa: | __ | |__| dex 
Nevada 21.8 .22 015 7.4 18,900 .17 .016| 7,377, 1,447, ee 25 ,265 22 254 15| .013| 3,007 652} .014 93 
Grass Valley 8.9 09 .006 2.9 13 532; .12| .012 3 593 1 ,262) 254 5 ,979 9 146 7,415 .05) .004 ) wor ie Fe 
Orange 184.1 1.86 .128 60.1 181,215; 1.63) .154) 52,872) 14,656) 6,145)........ 240 855, 212,152) 1.43) .124) 3,530, 48,975) .134 | 105 
Santa Ana 42.6, 43 030. 144 66,869 .60) .057) 15,068 7 548 2 ,661 24 043 74 ,665) 65 278 44) .038 > eae 042 | 140 
Anaheim 4.8 .15 .010 48 17 ,034 15 .014 4 812 1 832 412 16 ,807 21 195) 19 ,291| .13| O11; 4,019 ee: 012 | 120 
Fullertor 13.9 .14 .009 44 14 860; .13) .013 4 388 762 369 13 ,903 20 ,714 17 S11) 7 010 ee O11 | 122 
| | i | 
Placer 36.6 .37, .025; 12.0 34,464.31) .029) 11,335) 3,095) req... 48 ,845) 43,024) 29 025) 3,585) 5,572] .02€ | 104 
Auburn 5.9 .06 .004 2.1 12,752; 11) .O11 3 525 2,191 Sees 9 ,232 7 421 ea 004) ae 006 | 150 
Piumas 12.9 .13, 009 4.6 12,229, .11) 010) 4,141 931 477 errata 17 ,349 14,836) -10} 009) 3,225 722} .009 | 100 
Riverside ; 155.4 1.57, .108 §=50.7] 151,198 1.36, .129) 44,891, 14,045) 4,807 pees 165,062) 145 391) 98 .085' 2,868 34,742) .103 95 
Riverside 51.5, 52 036 16.8 62,445) .56) .053| 16,251) 10 1197) 2 ,163 35 ,328 74 443 63 ,794| 43) .037 3,797 : 042 | 117 
Sacramento 236.6 2.39 .165 77.2] 295,726) 2.66; .252) 74,275) 33,507) 8,257]..... ; 416,012, 366 445) 2.47, .214| 4,747, 24,366] .216 | 131 
Sacramento 123 .7| 1.25) .086) 41.8 250 ,775)| 2.26) 213) 59 865) 33,105; 7 ,836 211 ,671 275 407; 241 at 1.63) .141 5 ,785 : 152 | 177 
| 
San Benito 16.8 .17 012) 5.1 13 341) 12; .011) 94,565) 487 328). Visca 26 ,107) 23 737) 16) 0145 4,654) 10,147] .013 108 
San Bernardino 265.3 2.68 .185 86.6) 237,915) 2.14, .202| 73,489, 25,504 6,661).......... 330 ,123) 290 ,782| 1 96 -170; 3,358 42,630) .183 | 99 
San Bernardino 71.3 72, 050 23.3 103 ,969 4) .088| 27 All) 18 ,618 2 851 38 ,690 112 ,572 99 400, .67 058) 5 BEAORE re: 065 | 130 
Ontario 25.7; .26) .018 8.1 27 ,360 25) 023) 10 510) 2 ,397) 826] 5 ,664 35 ,653) 31,160) .21|} .018} 3,847)..... 019 | 106 
Redlands 20.8 .21' .014 7.3 22 602) .20 019) 8,672; 2 142) 706 56 ,183 36 ,644 32 ,634| .22 019) Sen 018 | 129 
| | | } | 
| | | | 
San Diego 480.0 4.85 .334 168.6) 502,511) 4.52 427) 144,468) 58 068; 15,307 651,824, 574,147) 3.87) .335, 3,405 19,278) .362 | 108 
San Diego 310.8 3.14 .216 113.5 385 929 3.47) .328) 108,207; 51,855 11,419 173 196} 504 512 443 591; 2.99 .259 3 ,908 271 | 125 
© SM, 1948. Before using these figures, see explanation page 19. 
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494 SALES MANAGEMENT 


W rite now for a free copy of— 


The SALES MANAGEMENT Story 


Facts about SALES MANAGEMENT Magazine: 


Its Function, Its Circulation, Its Editorial Content 


And Its Use As an Advertising Medium 


SALES MANAGEMENT, 386 Fourth Ave., New York 16, N. Y. 
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| << N 
...lthe California without the 


iMion ollar alley of the }2ees 


OME PEOPLE like to be fooled. But if you're not one 
Se: them, you know the facts about California. You 
know that the gold rush country of '49 is now Califor- 
nia’s great inland market. That in the Billion Dollar 
Valley of the Bees, to use its modern name, total an- 
nual buying power runs close to 2 Billion . . . and retail 
sales are 250 Million ahead of San Francisco.* 

Equally important is this fact: to sell in California's 
great inland market, you've got to advertise im the mar- 
ket. Valley people have as little interest in outside news- 
papers as New Yorkers have in Philadelphia papers. 


——— 


D DOWNS 


. S. Army 
skill as a youns “The Path- 


Califor- 
explorer €arne™ | Military Governor - £ 1845, 


n afoul of DS *. 
Washington ! first two Senators. 


Fremont fa 
returned to 


Defeate his gold-rich M . 
oo oO pon his health, tryins * rns 
Lost it, along W' jroad. Last post was GO 


inental rai 
) traneconte rertie atY- — Centennial The way to reach them is through The Sacramento Bee, 
° ifornia observ e The Mod B d The F B No oth - 
; California ento bee, e esto Bee an e Fresno Bee. o other com 
i This year as Gold, The Sacram a 


bination of papers—local or West Coast—comes close 


of the Discovery re) r ~ > ae soi 
h to matching the coverage of these three McClatchy papers. 


odesto Bee an 
ee to the memory © 


*Sales Management's 1947 Copyrighted Survey 


: Vibe Latchy \\\\ ewspapers 


~ |. 


(BJ ‘THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 


sv 


Re terre 


National Representatives . . . O'Mara & Ormsbee, Inc. 
New York * Los Angeles * Detroit * Chicago * San Francisco 


et Dn A Oe 
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ee 


An OE Ie yg tee oem + 


nter, San 


"s trading ce 948, wit 


| 
January, 
ee reel in Februar 


ASTEST GRO 
INDUSTRI 
THE PAC! 


: tries 
f 63 new indus 


last 42 Months alone 


ptoa vast consumer 


facts add u SAN JOSE, CALIFORNIA 
These tac ement, 1947- 
the Pacific Co ast. 1948 4 Soles Monod Represented by 
for * soles Management. West-Holliday Co., Inc. 
. The “‘SM"’ symbols mark original. exclu- 
CALIFORNIA — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME —1947 SALES- 
ESTIMATES a TISING. 
ST TISING 
6YD 1/1/48 CyD ESTIMATES SALES 6yD ESTIMATES CONTROLS 
COUNTIES — 
CITIES THREE STORE GROUPS 1947 Net % |\Qual- 
Fami- (in thousands of dollars) Farm of ity 
Total 7 lies : Gross Net Dollars | USA of 
(in % % (in Dollars % ¢ g Estimate Dollars Dollars % % | in Po- | Mar- 
thou- of of  thou- (in of General Dollars in (in of of | Per thou- ten- ket 
sands) | State USA sands)| thousands) State USA Food  Mdse. | Drug (in th ds)|t ds)| State|) USA | Family | sands) tial In- 
oe ____Ithousands)J | | | dex 
San Francisco 785.9| 7.94 .547| 287.2] 1,267,397/11 .40/1.078| 270 ,948 156,017| 33,452 ; : 2,075 ,106) 1,828 042/12 .32 1 .066 6 ,365 1,075] .966 | 177 
San Francisco 785.9, 7.94) .547| 287.2] 1,267 397)11 40/1 .078) 270 948) 156,017) 33 452] 4,314,175] 2.075 106) 1,828 042/12 .32 1.066 6 365 966 «177 
San Joaquin 203.9) 2.06 .142,) 69.0] 213,456 1.92 .182 57,890 21,135 4,457 333 ,492' 293,749 1.98 .171 4,257 64,487] .168 | 118 
Stockton 65 9 66 .046, 20.8 131 062; 1.18 .111) 35,834 16 506 3 ,222 107 ,044 128 ,748 113 502 .77\ .066 5 458 076 | 165 
Lodi 15.8 16 O11 4.9 24 334 22) .021 9 147 2 ,240 624 9 O82 26 346 23 ,737 16, .014 4 S44 015 «156 
© SM, 1948. re u: 


y, 1948, too ! 


WATIONS | 
[ AGRICULTURE | couNTY 
URA 


d over 
Jose, took the oat 5% 


h a sales gain 


WING 
AL AREA ON 

1FIC coast 
has been added during the 


10 RANKING 
IN AGRICULT- 


opUCTION 


al as your test area 


market, ide 


santa ccaut-) FIRST in the Nation! 


FOR COMPLETE NEWS- 
PAPER COVERAGE: 


EX MERCURY-HERALD 


CIRCULATION - 28,721* 


Crm EVENING NEWS 


CIRCULATION - 29,531* 


EL MERCURY-NEWS 


CIRCULATION - 45,709* 


It's the only way to blanket the 
area. Economical coverage, too ! 


AGATE LINE RATE 
Sunday only ; 
Weekday combination ‘ 
Sunday-weekday combination 


19¢ 
yar 
26c 


*® Avg. net paid cir. Feb., 1948 


SAN JOSE MERCURY 
HERALD & NEWS 


Before using these figures, see explanation page 19. 


There’s more to figures than meets the eye 


@ The § 


Francisco, more money is spent, more money 


SM figures show you that in San 


is earned than in any like sized city on earth. 

What the SM figures don't show is the 
transformation froma statistic to a customer 
that takes place when KSFO enters the pic- 
ture...or the amazingly few ad dollars it 


takes to complete this transformation. 
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We have the proof but make us prove it... 
that dollar for dollar KSFO is the best 


advertising buy in the entire San 
Francisco-Oakland Bay Area. 


- 
Pt 


Wesley 1. Dumm, President 


SAN FRANCISCO 


Philip G. Lasky, Vice President and General Manager 
REPRESENTED NATIONALLY BY THE BOLLING COMPANY 


SALES MANAGEMEN? 


EP 2 


cu 


t 


«@ » 
To SAN FRANCISCO 


POINTS EAST, 
| NORTH & SOUTH, 
AND 


Scattered Parts of 


YOU CAN REACH THE 
SAN FRANCISCO MARKET 
BY WAY OF PODUNK... 


Yes, it is possible for an advertising campaign to 
reach San Francisco by jumping on a horse and 
dashing off in all directions. But remember: North- 
ern California’s 47 counties comprise an area 
larger than the six states of New York, Vermont, 
New Hampshire, Massachusetts, Connecticut, and 
New Jersey combined! 


--- BUT YOU'LL GET THERE QUICKER 
WITH THE CALL-BULLETIN 


a | 


To SAN FRANCISCO 


The DIRECT 
Call-Bulletin Way 


San Francisco, with a density of population second 
only to New York city, is the prosperity center of 
northern California. You can reach this compact 
market through The Call-Bulletin, without wasted 
mileage or wasted circulation... because The 
Call-Bulletin is read daily by more San Fran- 
ciscans than any other newspaper. 


THE Cati-Butcetin 


SAN FRANCISCO'S FRIENDLY NEWSPAPER 


For more information see a Moloney, Regan & Schmitt representative. 
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For Concentrated Coverage of Southern California’s Richest Market! 


Santa Barbara News-Press 


Oldest Newspaper in Southern California 


EEE —E——— 


\« T ca ‘, Basic ABC Stations \« Cc © Y 


Santa Barbara Santa Maria 


CALIFORNIA— (Continued) . sive estimates by SALES. MANAGEMENT 


: = ———— ee = === : 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- : 
SALE ADVER- — 
ESTIMATES 67D TISING b 
6yD V1/48 ESTIMATES SALES ESTIMATES CONTROLS } 
COUNTIES | a | | | as a oe 
CITIES THREE STORE GROUPS 1947 | Net % lua 
Fami- (in thousands of dollars) | Farm of | ity 
Total lies Gross | Net | Dollars | USA | of 
(in Q% % (in Dollars of % | Estimate Dollars Dollars | % | % | (in Po- | Mar- 
thou- of of § thou- (in of of | General Dollars (in (in | of | of | Per thou- ten- | ket 
sands) State USA sands)|thousands) State  USA| Food | Mdse. | Drug (in thousands) | thousands) | State| USA | Family | sands) tial In- 
| | Ithousands)J | x | dex 
San Luis Obispo 53.4, .54 .037| 18.1 50,028, .45; .043) 15,870; 5,010! 1,220 77 ,479 68,245, .46) .040; 3,770; 13,367] .040 | 18 
San Luis Obispo 13 .9 14; .010 4.6 25 514; .23 022) 6 ,872 3 783 639 6 ,150 29 ,907| 26 711 18) .015 5 ,807 sales 016 | 160 
San Mateo 194.0; 1.96) .135, 61.1 163 ,428 1.47; .139| 61,125) 10,057; 3,901 271,172! 238,857, 1.61) .139 3,909, 9,402] .138 | 102 
San Mateo 32.7 33; .023) 10.0 31 ,378 .28| .027| 13 ,386 3 570 729) 1 559 40 ,676 35 ,606 .24| .021 3 561 .023 | 100 
Redwood City 17.8 18) .012 5.4 26 ,966 24| .023) 9,169 3,319 612 8 467 29 ,829 26 ,659| .18) .016 4,937). O17 | 142 
Burlingame 21.8 22; .O15 6.7 44 289 40; 038) 15 831 2 ,233 1 ,299 3 ,676 42 ,032 37 ,101 .25| .022 § 537)... , 025 | 167 
Santa Barbara 92.0 .93| .064 30.1 106 728, .96) .091| 30,500 7 472 3 ,424 a 175 ,167 154,293, 1.04 .099 5,126, 18,525) .085 | 133 
Santa Barbara 41.6 42; 029 14.7 65 ,424 59 .056) 19 887 5 A484 2 ,229 33 ,684 92 ,138 81,597; .55, .048 5 ,551 047 | 162 
Santa Maria 10.9 11} .008 3.2 21 ,025 19, O18 5 490 1 ,793 568 11 156 17 ,342 14 836 .10' .009 4 636 O11 | 138 
Santa Clara 255.4| 2.58 .178 83.3 262 ,374 2 .36| .223) 75 754) 29,701 6 ,998 389 ,073 342,708, 2.31 .200 4,114 36,244] .202 | 113 : 
San Jose 98.0 99; .068) 33.1 186 ,023| 1.67, .158) 41,967) 23 464 4 332 67 ,353 164 578 145 ,391 -98| .085 4 392 103 | 151 ff 
Palo Alto 21.8; .22) .015 7.1 43 029 39| .037| 9,773 3 831 1 ,736 35 615 45 ,132 40 057; .27| .023 5 ,642 .026 | 173 
Santa Cruz........ 62.4, .63) .043) 22.8) 66,705 .60| .057| 19,437 7,178 1,947 89 847, 71,212) .48 .042 3,123 9,414] .047 | 109 
Santa Cruz 21.8 22) .015 8.7 33 886; .31) .029 9 AOS ° 1,121 7 ,753 41 394 37 ,072| .25| .022 4 ,262 023 | 153 
Watsonville 15.8 16; O11 5.1 23 ,547 21; .020 5 812 3 ,625 689 13 ,059 18 514 16 ,323 -ll) .009 3 ,201 013 | 118 
Shasta 29.7; .30| 021. 10.0 35,576; .32) .030| 9,885 3,233 743 Bes 43 ,792 38,573, .26| .022 3,857, 2,209) .024 | 114 
Redding 10.9; .11) .007 3.6 27 ,322| .25| .023 6 ,603 2 939 669 15 ,054 13 352, .09) .008 3 ,709 ‘ 012 | 171 
Sierra 3.0) .03) 002) 1.2 1,112) .01) .001 755 41 , 3,706, 2,967, .02 .002; 2,473 308} .002 | 100 
Siskiyou 31.7; .32) 022) 10.3 30,017, .27| .026) 9,038 1,955, 896). . 50 ,529 44,507, .30, .026 4,321 6,149} .025 114 
Solano 116.8 1.18 .081; 38.1 95,611; .85| .081; 37,302, 8,209) 2,194 168,430 148,358 1.00 .087, 3,894 14,624) .084 104 
Vallejo 42.6 43, 00 44 55 ,264 50; .047,| 22 866 7 331 1 308 7 766 73 ,772 65,278 44 .038 4 533 039 = 150 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


ee dl NBC Outlet for Rich Santa Barbara Air-ea 
H 


Air your product over KIST day 
or night—and reach this richest SANTA BARBARA COUNTY 
market—first in per capita buying 
power in Southern California 
counties. The Westchester of the 
West Coast! 


Harry C. Butcher & Staff 


VENTURA 


California's KIST Air-ea 
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SHAVE.. | 


THE DOLLAR FEE for face scraping, now standard in 


barber shops in San Francisco and its suburban counties 
. . . has been variously attributed to the advance of dry 
shaving, the wartime shortage of scientists (from barber 
colleges) the psychological compensation for fallen arches... 
and just as variously interpreted as a cinder in the economic 
eye, and the footnote to a flush fiscal chapter . . . However, 


there are more conventional indices for this market. Consider: 


San Francisco indices—’47 vs. ’46 
RETAIL SALES . . UP $152,000,000 to $1,180,000,000 
WHOLESALE .. . UP $714,880,000 to $4,468,000,000 
BANK DEBITS . . UP $2,127,823,000 to $25,458,399,000 
FACTORY WAGES UP $8.41 to $61.95 weekly average 
EXPORT CARGO UP 4,598,745 to 16,782,556 tons 
AIR TRAFFIC . . . UP 82,906 to 917,266 passengers 

San Francisco Chronicle—’47 vs. 46 
TOTAL LINAGE . UP 1,898,422 to 15,240,958 lines 
RETAIL DISPLAY UP 1,059,925 to 6,617,645 lines 
GENERAL ..... UP 666,934 to 3,249,400 lines 
AUTOMOTIVE .. UP 148,885 to 436,132 lines 
CLASSIFIED .... UP 111,854 to 4,143,317 lines 

THERE ISN’T ANY possible doubt that the above figures 

mean Buying Power...in a market of exceptional potential, 
and a medium to match. Sellingest medium in the market, 


The Chronicle assures a cordial reception to San Francisco 


and the whole of Northern California!...Ask any SFW man 


for the details! 


San Francisco Chronicle 


SawYER-FERGUSON-WaLkER Co., National Representatives, 
New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles 
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FOR EFFECTIVE PRODUCT SALES PROMOTION & ADVERTISING CHECK, THESE 


GOLDEN HORSESHOE MARKETS 


In these 6 Cities live ONE-THIRD of the families in The Space Buyer or Sales Executive, responsible for 
Los Angeles County (excl. of L. A. City) . . . Each City merchandising, advertising and sales success, should . 
adequately served by a well-edited, progressive Daily carefully consider each one for resultful campaigns. Rep- ’ 
Newspaper (A.B.C.). resented nationally by WEST-HOLLIDAY Co. Inc. 
cz 
Alhambra Post-Advocate Glendale News-Press San Pedro News-Pilot 
Culver City Star-News Redondo South Bay Breeze Monrovia News-Post 
eS arta a The “SM” symbols mark original, excl. 
C AL l F ORN | A— (Continued) ee sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES. 
ESTIMATES ae TISING 
ISIN 
1/1/48 GYD ESTIMATES SALES GD ESTIMATES CONTROLS 
| _ _ ee q be 
COUNTIES | THREE STORE GROUPS| .1947 | Net % (Qué 
CITIES | Fami- (in thousands of dollars) Farm of | ity 
Total | lies Gross | Net | Dollars | USA | of | 
(in % | % | (in | Dollars | % | % | Estimate | Dollars | Dollars | % | % | (in Po- Ma. © 
thou- | of | of |thou-} (in of | of General Dollars (in | (in |_of | of | Per | thou- | ten- ket 
sands) | State) USA |sands)| thousands)| State USA | Food Mdse. | Drug (in thousands) | thousands) State) USA | Family | sands) tial = In ; 
| a = : thousands) | aaa ae tex 
Sonoma........... | 91.1] .92| .063/ 32.0] 96,723; .87| .082| 28,749! 8,918! 2,558].......... 133,060/ 117,203! .79| .068! 3,663! 38,011] .071 | 113 
Santa Rosa...... 15.8} .16) 011) 5.6) 35,497, .32) 030) 9,688 6,055 1,118] 17,665] 25,015 22,254) 15) 013! 3,974)........] 018 | 164 
Petaluma.......... 9.9 .10, 007) 3.5] 28,243) .25 024, 5,807, 1,596 = 21,698] 17,963) 15,725, .11) 010, 4,493 O14 | 200 
Stanisiaus 125.7, 1.27, 087 37.0] 124,517 1.12 .106 35,943 13,878 2,970 166,746 146,875 .99 .086, 3,970) 44,849] .092 | 10 
Modesto. .... 25.7| 26) O18 8.4] 71,224) 64 060 18,905 10,422 1,779] 21,913) 44,855) 40,007) 27) .023| 4,769) 033 | 188 
Turlock. . 9.9) .10) 007, 3.2] 18,428 .17 016 5,355, 2.040 398]...... 21,223, 18,737, 13) 011) 5,855) O12 | 171 
Sutter... 27.7 28 019 8.8) 14,452 .13, 012 6,651 446 RS 49,350 43,024 29 .025| 4,889, 22,145] .020 | 105 
~~ 
Tehama 17.8, .18 012 5. 16,677.15, 014 5,078 += -1,665 340)... .-] 21,896 19,287, .13| 011, 3,325 7,379] .012 | 100 
Trinity 4.9 05 004 139 3,335 .03 003, 1,330 | eS EE 5,053 4,449 03 .003) 2,342 2 003 | %5 
Tulare 162.3, 1.64 .113, 46.3] 123,405 1.11 .105, 42,474 12,865 2,607]..........] 193,695 170,612 1.15) 099 3,685 76,376] .104| #% 
Visalia 15.8} .16| O11) 5.1) 29,124) 26) .025, 8,622) 3,808 701 5,879) 20,919 17,803 .12) 010 3,491...... O15 | 136 
Tulare 11.9) 12) 008) 3.5] 23,694) 21; 020 5,862, 3,860 566 8,553, 18,207) 16,317; .11) 010 4,662)... 013 | 16 
Porterville 7.9, .08 .006, 2.6) 22,089) .20 019 5,564 3,345 7 8,553] 13,171/ 11,867) .08 007, 4,564)...... 010 | 167 
| | 
| | 
Tuolumne 11.9 12, 008 4.4) 12,229 .11, .010| 3,960 1,242 360)... 17,131 14,148.10, 009, 3,215) 1,220) .009 | 112 
Ventura 97.0} .98 .067 29.5] 85604 .77, .073| 28,203 6,790! 2,404 151,587 133,522 .90 .078 4,526 29,760) .074 + 110 
Ventura 15.8) .16) O11 5.1 35 954; .32) .031) 11,986 3 ,857 990 8 896 38 ,352 34,122} .23| .020 6 ,691;...... 021 | 191 
Oxnard 19.8) .20 .014 5.9 18,577, .17| .016 6 ,262 2 ,003 375 7 166] 28 ,195 25 ,221 17 015) 4 275).... 015 | 107 
Yolo 37.6 .38 .026 11.9} 33,353, .30) 028 10,670 2,238 1,104)........ 62,319 54,933, .37) 032 4,616) 18,339] .030 | 115 
Woodland 10.9, .11 .008 3.5 18 944; .17) .016 5 356 2 ,068 638) 9 ,097 19 ,132 16 ,321 11} .010 4 ,663).. O11 | 138 
Yuba... 26.7 .27 019 8.7] 36,688) .33 .031 10,127, 3,449 so] ; 37,054 32,639 .22 019 3,752 4 ,906| 023 121 
Marysville 10.9 11, .007 3.6) 32 982; .30| .028 8 598 ° 866 13 ,191 11,871, .08 .007 3 ,298) . . : 013 | 186 
Total Above Cities... .|6 064.8 61.27 4.218 2118.6] 9,121 ,228 82.04 7.757 2333 ,123 1084 ,288 277 ,515]10 ,498 ,804]12 ,272 ,858 10 ,809 053 72.86 6.303, 5,108 6.322 | 190 
State Total 9,897.8 6 .883 3295 .9]11 ,117 517 9.454 3022 ,907 189,144 324 ,246]12,027 ,244 16 ,843 390 14 ,835 ,832 8.651 4,501 1081 615] 8.538 | 14 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
COPYRIGHT: 
— 
. . « the contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of Sales Management, Inc. 
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MCCLATCHY BROADCASTING COMPANY 


MAY" 10," Po%g -- °-- 


Your Message Goes D/RFCT to 500,000 Better Homes 


198 National Quickly, 
Advertisers 


through 107 LAS ANGELES Economically, 


Adv. Agencies Profitably 


aoa, DOWN TOWN SHOPPING NEWS Sennen 


help their dealers $75 SUBWAY TERMINAL BLOG, 417 SO. HILL ST, LOS ANGELES 13 + PHONE MICHIGAN 8561 to sell more of your 
in the nation’s 406 SUTTER STREET, SAN FRANCISCO 8 - YUKON 6-4644 wares to HOME. 

Representatives: James A. Coveney Co., 501 Fifth Avenue, New York 17 MAKERS in Los An- 
39 So. State Street, Chicago 3 + 515 Olive St., St. Louis 1 + 2 Park Square, Boston 16 


third greatest mar- 
ket. . . . Notable 
sales resulted! cent communities 


geles and 18 adjoa- 


° The “SM” symbols mark original, exclu- 
CALIFORNIA— Metropolitan County Areas sive estimates by SALES MANAGEMENT. | 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING INCOME—1947 SALES- 
ESTIMATES 
67D 1/1/48 SM ESTIMATES SALES 6yD ESTIMATES CONTROLS 
METROPOLITAN | | | a | | - - . : i re | » | 
| THREE STORE GROUP et %  \Qual- 
COUNTY AREAS | | | pemt- | (in thousands of dollars) | | Farm of | ‘ity 
Total | lies Gross | Net | Dollars | USA | of 
(in % % (in Dollars | % % | Estimate Dollars | Dollars | % | % (in Po- | Mar- i 
thou- | of | of | thou- (in =| of | of | General Dollars (in | (in of | of | Per thou- | ten- | ket | 
sands) State! USA | sands)| thousands); State, USA Food Mdse. Drug (in thousands) | thousands) | State} USA | Family | sands) tial In- 
oe thousands)| | nll dex | 
Fresno ‘aceasta 181; 76.7] 279,049 .237, 75,213, 29,987| 6,466 378 ,967| 333,806).....| .195| 4,352 -205 113] e 
Los Angeles. . .67 [4 013.3 2.791, 1355.7] 4,803 ,734 4.085 1207,175 501,264 157 ,958 7 ,245 236 6,381 ,950 .|3.722)| 4,707 3.665 131 
Sacramento . 99} 236.6 -165, 77.2] 295,726 .252, 74,275, 33,507, 8,257 416,012) 366,445..... .214, 4,747 216 131) | 
San Diego 105} 480.0 .....| .334 168.6] 502,511 .427| 144,468 58,068 15,307 651,824 574,147|.....| .335, 3,405 .362 108] 
San Francisco- 

Oakland....... 106 |2,221.1. 1.545 756.4) 2,649 ,306 .2.253| 734,846 315,798 70,137 4,320,278 3,805 ,657).....|2.219 5,031 ..| 2.094 | 136 
San Jose. . 107] 255.4 178 83.3) 262,374 -223| 75,754 29,701 6 ,998 389,073) 342,708 .... | -200, 4,114 -202 , 113 
Stockton 119} 203.9 .142| 69 A 213 ,456 .182' 57,890 21,135 4,45 333 492) 293,749 coed 171) - 4,257 — -168 | 118 
© SM, 1948. Before using these figures, see explanation page 19. 

LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction begininng on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


TOP PER-FAMILY INCOME in the Nation 


Hollywood is a far richer market than many 
leading-population cities accepted as the most 
fertile markets in the nation. Per-Family In- 


— WE BELIEVE come in 1946 was $7702-—according to the HOLLYWOOD 


Los Angeles Bureau of Municipal Research. a ; 
This topped the $7145 of Cleveland Heights, we 
rs 0 L LY W 0 0 D ranked firstin Sales Management's 1947 Survey | IZEn CIWS 
of Buying Power. pa 
HAS IT! Hollywood's intensive concentration of buy- AND A DVERTISER 
ing power results in huge retail sales volume— 


$826,287,978 in 1946...which would have Hollywood, California 
ranked Hollywood between Cleveland and 


$ Pittsburgh if separated from Los Angeles in 
Sales Management's figures. Here is a really 
BIG, SEPARATE MARKET that you can culti- 


vate intensively only with the Hollywood 


* ] y 46 Citizen-News and Advertiser. 
\ in ...and we’re betting on Hollywood for ’47 


502 SALES MANAGEMENT 


National 
Representatives 


STORY, 
BROOKS 
& FINLEY, INC. 


| 10% ‘ 


+ OF NORTHERN CALIFORNIA'S 
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a | RADIO HOMES 


ONE COLUMBIA STATION SERVES THEM AIL! 
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i KQW’s primary listening area comprises the 
cream of the Northern California market. Here 
live over 2% million prosperous people —7 out 
of 10 Northern Californians—with an effective 
buying income of more than 4‘ billion dollars. 


KQW is the only Columbia station serving this 
rich 14 county San Francisco Bay Area Market — 
and delivers it at less cost. 


Pacific Agricultural Foundation, Ltd. 
San Jose, Californie 
i 


a 


_- San Francisco Studios 
| wi Palace Hotel 
: ‘“ 
/ ’ a re 
EXCLUSIVELY ¥ it 
Delivers the Columbia 14 County ee 


San Francisco-Oakland Bay Market! 


Represented Nationally by Edward Petry & Co. Inc. 


NT MAY 10, 1948 = 


Economic and Market Highlights 
Of the Territory of Hawaii 


Hawaii in 1947 continued to show striking gains in 
retail sales and income. The territory is distinctly above 
the mainland level in every phase of per-family measure- 
ment. 


Per family E. B. I. in 1947 averaged $5,706, as against 
$4,308 on the mainland; retail sales per family in Hawaii 
averaged $4,059, while in the States it was $2,955. 


One reason for the striking difference is that families 
are so much larger in Hawaii. They average 4.7 persons 
as against only 3.6 on the mainland. 


But even where sales and income totals are reduced 
to a per-capita basis, “ig islanders have a slight lead; 
$1,228 against the U. S. A.’s $1,123 in per capita Effec- 
tive Buying Income; $874 per capita in retail sales com- 
pared with $817. 


The four big keys to the prosperity of the territory are 
pineapples, sugar, military services, and tourists. All are 
doing well, and a big ’48 is expected. 


Quite possibly before another Survey of Buying Power 
rolls around, there will be a 49th star on the American 
flag. ‘lhe island possession is further along the trail to 
statehood than at any time in 47 years. The House in 
Washington has passed Delegate Farrington’s statehood 
bill, and Senate action is expected soon. 


The broad name “Territory of Hawaii’ actually 
covers eight islands ranging from 4,000 square miles, 


Hawaii itself, to 45 square miles, Kahoolawe. As is 
true of so many islands, the territory must import to 
exist, and prices on most goods include freight from the 
mainland. But as incomes are high, the margin for dis- 
cretionary spending compares favorably with the main- 


land. 


Sugar is the number one crop, followed by the grow- 
ing, preserving, and shipping of pineapples. Military 
services expand and contract, but as long as there is any 
possibility of trouble in the Far East, Hawaii will con- 
tinue as a big military center. 


After a long, arid period during the war, tourists have 
again become a major industry. Fast overseas planes 
bring Honolulu within 27 hours of New York. This 
greatly increases the tourist potentials because now the 
vacationer who has only two weeks of holiday can vaca- 
tion in Hawaii; whereas in pre-war days it took him 
nearly two weeks to travel back and forth by steamer. 
The Hawaiian Visitors Bureau says that nearly 100,000 
passengers flew to, or stopped over in Hawaii during 
1947. In pre-war years the luxury steamships brought 
a peak of only 60,000 tourists per year. 


A growing trend among American sales executives is 
to consider Hawaii as a part of the domestic market in- 
stead of as a foreign market. Astute sales executives 
have jumped the gun on Washington’s slow decision 
about making Hawaii a state; to them it is now the 
49th state and usually is operated from a district head- 
quarters city on the Pacific coast. 


Economic and Market Highlights of Hawaii 


POPULATION 1946 1947 
All Islands ... 519,503 525,477 
Honolulu County an 358,911 360,333 
Honolulu City : 267,710 268,913 
Families, all Islands ... 111,748 113,088 
Families, Honolulu County (Oahu) 89,728 90,087 
Families, Honolulu City 66,927 67,195 

EFFECTIVE BUYING INCOME [in thousands) 

All Islands, gross $718,694 $766,820 
Honolulu County (Oahu) 616,470 659,627 
Honolulu City 496,642 531,476 
All Islands, net 604,344 645,277 
Honolulu County (Oahu). 512,866 541,803 
Honolulu City 404,358 447,605 
All Islands, net E.B.I. per family 5,410 5,706 
Honolulu County, net E.B.I. per family 5,716 6,020 
Honolulu City, net E.B.1. per family 6,042 6,662 
RETAIL SALES [in thousands) 
All Islands, total $397,800 $459,139 
All Islands, food ’ 144,214 173,967 
All Islands, general mdse. 72,178 78,918 
All Islands, drugs 25,411 26,157 
Honolulu County (Oahu) total 309,733 357,428 
Honolulu County (Oahu) food 128,098 153,718 
Honolulu County (Oahu) general mdse. 69,321 74,865 
Honolulu County (Oahu) drugs 23,255 23,952 


1946 1947 
Honolulu City, total $270,976 $313,243 
Honolulu City, food ............... 98,425 117,094 
Honolulu City, general mdse. 59,893 64,684 
Honolulu City, drugs ... 18,966 19,535 
WHOLESALE SALES [in thousands) 
ST I occ vx va see ware es Oe $223,794 $265,260 
Honolulu City 205,933 241,688 
BANK CLEARINGS [in thousands, 
all islands) . $1.447,207 $1,679,939 
SERVICE BUSINESSES [in thousands, 
all islands) 59,004 70,263 
CONTRACTING [in thousands, 
all islands) 46,260 71,511 
SUGAR PROCESSING [in thousands, 
all islands) 60,870 82,606 
CANNING [in thousands, 
all islands) 49,014 61,028 
BUILDING PERMITS [in thousands, 
all islands) ... 23,021 35,066 
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oe 
in Hawaii ... per family E. B. I.’ 
isnearly TWICE 


is | the U.S. average! 
the 
dis- 
1in- 
Post-war Hawaii is one of America’s most 
OW- prosperous markets. Its 1947 bank clearings 
a totalled $1,679,938,888.94. Its 525,000 
mi people spent $472,241,868.21 on retail pur- 
chases that year. 
ave | And Honolulu, Hawaii's capital city, is the 
nes | hub of this rich market! Measured by any 
ss : marketing yardstick . . . such as income, 
i: | sales or E.B.1.* ... it is well ahead of many 
Sie! other U. S. cities of comparable size. For 
ner. § example: 
O00 | 
a Among 26 U. S. cities of 250,000 
to 350,000 population, 
. HONOLULU ranks: 
in- 
IVES 
sion POPULATION—270,700 
the |r 
ad- & Matnesny Specialty Shops 
1 picines suaoel ES ft tig, n ’ 8th| in retail sales $281,096,000.00 | 
= {1 st| in food sales $102,075,000.00 | 
lIst | in drug sales $19,676,000.00 
3 
: 6th] in generat merenentias — “a 
: 
‘Stewarts’ “Alakea Sharman 2nd| in per family E.B.1. — $6,042.00* 
0 
: 
A good place to sell GOOD MERCHANDISE (*Effective Buying Income, U. S. per family 
9 average: $3,652.00 per Sales Management 
Survey of Buying Power, 1947) 
3 e 
83% of All Honolulu Families Read Honolulu’s Evening Newspaper . . . 
in retail, classified, general and total advertising 
V4 IRS T* . . in total and home-delivered circulation. 
1b j ~ 3 ~~ — 
= _ 
| = Che Honolulu Star-Bulletin 
e 
a 
¢ National Representatives: O'MARA & ORMSBEE, INC., 
. NEW YORK * DETROIT * CHICAGO * SAN FRANCISCO * LOS ANGELES 
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Retail Outlets 
In 13 Lines of Business 


Because ot the desire by the pub- 
lishers of Life to keep informed on 
the retail phase of distribution and 
the realization that up-to-date infor- 
mation on the location of retail out- 
lets might be unavailable to business 
for some time, the Market Research 
Department of Life asked Dun & 
Bradstreet to compile a county-by- 
county enumeration of outlets in 13 
lines of business. This compilation is 
the basis of the report that follows. 
And, although this method of locat- 
ing retail stores does not correspond 
to the method used in a Government 
Census, it is offered to business men 
in the belief that it does provide a 
valuable interim picture of the pres- 
ent-day location of retail outlets. 


THE METHOD: Basically, the pro- 
ject consisted of tabulating, for each 
of the 13 lines of retail business, the 
county-by-county distribution of out- 
lets listed in Dun & Bradstreet’s July 
1946 Reference Book. Since the ma- 
jority of chain outlets do no inde- 
pendent buying, many of these outlets 
are not included in the Reference 
Book. Therefore, a supplementary 
count of chain store outlets from 
Dun & Bradstreet files, mail inquiries, 
and personal interviews was necessary 
to obtain maximum completeness. 

In defining retail establishments, 
only those whose major function was 
handling goods at retail were in- 
cluded. A_ business defined as 
“plumbers and plumbing” in the 
Reference Book, for example, was 
considered to be primarily a service 
or repair establishment and was ex- 
cluded. But one listed as “plumbing 
equipment” was included if its prin- 


cipal function was handling this 
equipment at retail. 
For classifying outlets by their 


lines of trade, the descriptions nor- 
mally used in the Reference Book 
were grouped according to the classi- 
fications used in the 1939 Census of 
Retail Trade. Outlets engaged in 
more than one kind of retail business 
were classified according to their 
most important function only. 

The 13 lines of retail trade tabu- 
lated for this study and the kinds of 
stores included in each line were: 


506 


1) In each state and region 


2) In 594 U. S. markets 
3) In 185 major U. S. cities 


Food: grocery, grocery combination, 
dairy products, milk, meat, sea 
food, candy, nut, confectionery, 
delicatessen, fruit, vegetable, 
bakery, caterer, egg and poultry, 
coffee, tea, spices, health food 


General Stores (with food): typically, 
but not exclusively, the country 
store type, handling a variety of 
products with a substantial por- 
tion of their receipts from the 
sale of food 


General Merchandise: department 
store, dry goods, cotton goods, 
linen, lace, embroidery, notions, 
fabrics, silk, yarn, fancy goods, 
five and ten cent, general mer- 
chandise, variety 


Apparel: women’s wear including 
millinery, men’s wear including 
haberdashery, children’s wear, 
family clothing, related articles 
for personal wear,  furriers, 
tailors, umbrellas, costumes. 

Shoe: boots, shoes 

Furniture-Household-Radio: antiques, 
floor coverings, furniture, radios, 
household appliances, electrical 
appliances, curtains, drapery, up- 
holstery, mattresses, decorator, 
china, crockery, art glass, glass- 
ware, picture frames, tents, awn- 
ings. 


Automotive: non-commercial aircraft, 
auto body and supply, passenger 
automobile, used car, non-com- 
mercial auto trailer, tires, boat, 
motorcycle 


Filling Stations: filling station, garage 
and service station whose major 
function is handling goods at re- 
tail 


Lumber, Building: lumber, material, 
blinds, roofing, plumbing equip- 


ment, paint, wallpaper, lighting 


fixtures, heating equipment, ven- 


tilation 
Hardware: agricultural equipment, 
agricultural machinery, hard- 


ware, cutlery, wagons, tractors, 
harness 


Wine and Liquor: packaged wine and 
liquor 


Drug: drug, medicine, proprietary, 
pharmacy, patent medicine 


Jewelry: clocks, jewelry, silver, sil- 
ver plate 


THE REPORT: This report is pre- 


sented in three parts. Part One is af 


state and regional summary of the 
number of outlets in each of the 13 
lines of business. 

Part Two shows the enumeration 
of outlets in the largest markets 
listed alphabetically by state within 
the nine geographical regions. The 
store count was made by Dun & 
Bradstreet for each U. S. county, but 
for this report only those counties 
in the 594 markets with cities of 
more than 10,000 population are pre 
sented. It is estimated that thes 
counties will account for more than 


80% of the total U. S. retail sale | 


in 1947. 

For this report, markets have been 
extended to county borders. In mos 
cases, a center’s market will consist 
of a single county. But counties are 
grouped whenever the largest town 
(over 10,000 population) in a count; 


straddles a county line, and wheneve' | 


counties are commonly grouped by 
Census as metropolitan counties. 
Although the store count is not 
presented for the smaller counties 
(those not included in markets with 


centers of more than 10.000 popula § 


tion) individually, a total of outlets 
in these smaller counties is shown for 
each state. In addition, the averagt 
number of outlets for these smaller 


counties is reported for each statt.| 


which may be used for the smaller 
counties in setting up sales territories 


PFA 


Part Three of this report gives the} 


count of outlets for each of the line: 


of retail business in 185 major cities § 


COMPARABILITY 


and COMP 


PLETENESS: There is no thought oF 


the part of either Life or Dun & 
Bradstreet that the method used her 
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_ The retail outlets selling Family C 


~ did a business in 1947 of over 2 billion dollars! 


Family Circle is now being sold in 6168 stores of six out of the 
first ten grocery chains — Safeway, American, First National, 
and Colonial, Jewel and Albers. 


Sales Equal 4 of Chain Total. 
° The sales of these six chains in 1947 are 


estimated at $2,045,000,000. This is one-fourth of the total volume 


tors 


tary, 


sil- F 


of all the U. S. chain grocery store sales. It is one-seventh of the en- 
pre} tire U. S. food sales in every type of market. 
th 
ation Ff These volume stores are located in 30% of the 
a : counties of the U. S. These counties contain 52% of the families in 
The America and account for over 60% of the food sales. They are high- 
e buying counties, not only for food stores, but all types of retail out- 
nties lets. Volume chain stores, to operate at a profit, have to be located 
¥ in areas where traffic is heaviest. 
thee 
- Family Circle Circulation 
wile NOW OVER 1,500,000. | me . 
pa Family Circle now has over 1% million buyers in 
mnsist these heavy traffic areas. Family Circle penetrates deeply into those 
fe neighborhood markets where sales are greatest. Every reader is a 
punt] known shopper — not only for food products but for anything and 


ib everything that goes into her home. She is the purchasing agent for 
j the whole family. 

not 
nties 


with If you are buying advertising to reach more prospects at lower costs, 


A” ET 


= Family Circle is your buy. There is no waste circulation with 
n for Family Circle. 

erage 

valler 


state. | 
valler 
ories. 
s the 

lines 
“ities. 


allel 


OM. F 
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Covers the neighborhood market ! 
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Why not aim at an 


87% RESPONSE 


TO YOUR ADVERTISING? 


The client’s highest advertising return was a gratifying 2% . . 
produced a film for the company. 


. until we 


Response to the film hit 87%. 
Amazing! . . . yes. But no tricks, no mystery to it. Just a shirt-sleeves 
application of know-how to an obvious truth . . . 


Human beings think in pictures . . . catch on quicker when the idea is 
pictured. Pictures thrust the living fact before the eye, hold nothing back, 
are foolproof transmitters—while words are hints, at best, that often fail 
to register in the mind. 


That’s why pictures are used to teach tots to read . . . give life to dry-as- 
dust statistics . . . transform green civilians into full-fledged fighting men 
almost overnight. Why pictures of security, health, famine, disaster, acci- 
dents are used to whip up support for organized drives. 


Your words, without pictures, do an incomplete selling job . . . run the risk of 
being wasted unless the prospect cooperates by thinking on them while reading 
or hearing them. And today most people are too busy, tired, distracted, 
indifferent or lazy to complete your selling job for you. The majority — 
probably more than 90%, of your ad audience — prefer to learn with their 
minds idling. 


You can write off these non-responders . . . or take a tip from movie attend- 
ance figures, which show that many more millions of people see the film 
versions of great novels than ever read the books. The reason? The movies, 
unlike books, allow the mind to loaf while it absorbs the story. 


In advertising as in fiction, sound films—nearest thing to push-button educa- 
tion—enable you to get around reader-resistance, the big barrier to high 
advertising response. It will pay you to get in touch with us for the complete 
story on Associated specialized films and selected coverage . . . including, 
if you wish, a demonstration in our New York or Hollywood projection room. 


Showing DOES It... and QUICKER 


ASSOCIATED 
FILMAKERS, Inc. 


45 Rockefeller Plaza New York 20,.N. Y. 
Columbus 5-6694 

9155 Sunset Boulevard Hollywood 46, Calif. 
Crestview 6-8500 


Films for Product Demonstrations ® Public Relations 
Personnel Training 
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for counting retail outlets can take! 
the place of complete and official 
Government Census figures or can! 
correspond to them closely enough! 
to be used in computing trends. | 

For one thing, despite all efforts at 
uniformity, there are unavoidable dif. 
ferences in store classifications. A com. 
parison of the 1939 Census figures 
with the listings in the March 1940 
Reference Book revealed that differ. 
ences in store classifications do exist, 
One such difference seems to have 
occurred in the tendency of Dun & 
Bradstreet to classify as “general 
stores with food” a number of out- 
lets which the Census might have 
called “food” stores. Similar differ- 


ences in classification exist in some of 
the other lines. 

Another difference would 
from the under-enumeration of out- 
lets by Dun & Bradstreet where the 
business is small and does not require 
credit for the purchase of out-of-town 
merchandise. This applies most par- 
ticularly to small food outlets of the 
“Pop and Mom” variety in the large 
cities. Dun & Bradstreet not 
called upon to investigate the credit 
status of some small, local businesses. 
Dun & Bradstreet estimates that the 
omission of such small outlets can 
scarcely amount to as many as 10% 
of the independent stores, whose 
combined business would be only 
about 1% of total sales. 

Under-enumeration also exists 
among chain store outlets, despite the 
supplementary count made from 
other sources. Dun & Bradstreet 
estimates that it has under-enumer- 
ated chain store outlets in the average 
state or county to the extent of 18%, 
which would be about 2% of all 
retail establishments and account for 
about 3% of all sales. 

Thus, it is obvious that great care 
should be used in any comparison of 
this store count with the Census 
count. It is our belief, however, that 
what the study lacks in direct com- 
parability with the Census, it gains 
in application to the national dis- 
tributor’s business. For the outlets 
enumerated by this method include 
only those outlets whose businesses 
are large and active enough to give 
rise to requests for credit informa- 
tion, and thus to become listed in 
Dun & Bradstreet’s Reference Book. 

The editors of SALES MANAGE 
MENT are greatly. indebted to the 
publishers of Life for the exclusive 
release of this copyrighted ‘material. 

Further reproduction rights to the 
following "Retail Outlets in 13 Lines 
of Business” are not licensed. For 
permission, address Promotion De- 
partment, Life Magazine, 9 Rocke- 
feller Plaza, New York, N. Y. 
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AN ENUMERATION OF RETAIL OUTLETS 


n take} 
official 
or can} STATE AND REGIONAL SUMMARY 
nough | 
ds. | 
Orts at 
le dif. General | | Furn. Wine 
\c with | General Hshid. | Auto- | Filling Lumb.—| Hard- | and 
s com- MARKET Food Food | Mdse. | Apparel Shoe Radio motive | Station | Bldg. | ware | Liquor Drug Jewelry 
a eeu aparece acme mais erases ee ee 
Ps. U. S. TOTAL 371,705, 70,736 | 46,767 | 80.401 | 17,406 | 58,749 | 48,830 | 171,659 33,192 | 40,269 | 21,909 | 52,285 | 21,128 
aitter- _——— 7 a a | J |} | — | | | | 
exist, | NEW ENGLAND 28,775 | 1,666 | 4,924| 7,497\ 1,658| 4,732 2,875, 11,354, 2,031! 1,653 2,473 | 3,729) 1,501 
 hhavep Connecticut 6,213 209, = 806 | «1,775 329 «1,118 617 | 2,380 424| 308 | 1,080, 831 292 
hen & Maine ., 3,078 589 466 605 147 363 306 «1,593 267 223 57 | 382 160 
Massachusetts 14,407 241 | 2,539 3,830 930, 2,410 1,408) 4,721 937 786 | «(1,115 | = 1,875 77 
eneral New Hampshire............. 1,707 221, 254) 402 96 260 155 936 168 96 39227 87 
f out- Rhode Island 2,379 33) 691 647 126 408 254 963 125 18) 2 =178 | S307 127 
have} Vermont 991 368 | 168| «(238 30. «173|Ss«1358| = BZ) || 37) (88 
differ- | | | 
me of | MIDDLE ATLANTIC 92,009 | 6,322 10,099 26,141 4,911 13,265, 8,042 | 28,345 | 6,631, 6,214 5,070 | 11,993 | 4,804 
New Jersey ..... 16 051 448 2,011) 4,449 738 | 2,484 1,458) 4,894 1,166) 992) 1,001 | 1,723 728 
aries New York ales 45,266 1,971; 5,262 13,742 2,598 6,345, 3,259 12,009 3,309, 3,247 | 3,317 | 6,189 | 2,419 
ial | Pennsylvania. . 30,692 3,903| 2,826 7,950 1,575| 4,436, 3,325, 11,442) 2,156 | 1,975 752 | 4,081 | 1,659 
eenbiarenstashii : atic t out: ac Cc ninel, * Wace Sib Tienes, Me a EEA oaaitineniadaaaliee 
re the 
equire | EAST NORTH CENTRAL 77,447 8,498 | | 8,042, 16,025 4,286 | 12,450) 10,150 38,128 7,150 9,740 | 2,407 | 10,371 | 4,433 
-town Minois 25.994 1,766 | 2,717, 6,020, 1,444, 3,807, 2,784) 9,465, 1,905| 2.573 | 989 3,406 | 1,341 
indiana 9,006 1,498 1,049, 1,599 462 1,624 1,527, 6,391 | 1,056) 1,246 | 607 1,314 561 
t par- Michigan 14,328 1,481 | 1,543) 3,010 03 | 2,193 2,089; 8,014 1,363; 1,911; 17) 2,114 845 
of the Ohio 19,311 | 2,082} 1,956) 3,578 978 3,343 2,872) 9,985) 1,823; 2,285 | 512) 2,399 | 1,135 
large Wisconsin 8,808 1,671 77 | 1,818 599 | 1,483 878 | 5,273) 1,008) 1,725 | 122 | 1,138 551 
; not = : eckataty '4 ~ a | | | 
credit WEST NORTH CENTRAL 34,697 8,543 4,268| 6,435 1,833, 5,833 5,879) 26,140| 5,001 10,153 | 2,131 | 6.174 | 2,262 
resses. 'owa 6,420 1,288, 769| 1,157 399 1,093, 1,236| 5,170 1,330, 2,356 | 199 1,160 450 
at the Kansas 4,752 864 676, 818 205 914 1,082 | 3,997 818 | 1,365 | | 950 | 344 
; Minnesota 7,787 1,607/ 795| 1,497 327 | 1,109 889 | 4,936 747 2,284; 460, 945) 466 
. nye eT 10,123 2,895 1,313 | 1,885 591 1,717 1,508) 6,449 1,009, 1,450; 681 1,690 590 
10% Nebraska 3,060 681; 388 566 194 663 716 | 2,913 637 | 1,235 470; 700 246 
whose North Dakota 1,224 591 162 248 50 136 227, 1,160 203, 2727 | 120 | 228 81 
only South Dakota 1,331 617 165 264 67 201 221) 1,515 257 736 | 201 | 301 85 
exists SOUTH ATLANTIC 42.729 16.138 5,772) 7,559 1,342 6,301, 5,835 17,920, 2,776 3,053 | 2,553 | 5,726 | 2,303 
te the Delaware 911 140 87 221 31 134 98 417 90 68 | 75 2 «112 51 
from District of Columbia 1,708 9 | 156 638 86 250 174 460 90 72 | 287 | 292 148 
Florida 5,927 792 864 | 1,417 218 «1,135 943; 2,714) 518 445 865 | 1,133) 487 
street Georgia 7,138; 2,494) 1,099 811 202 912} 1,024 | 2,736 380 641} 320) 1,030) 382 
amer- Maryland 5,749 1,210 495 | 1,219 212 681 592 2,039 400 425 | 180 | 668 255 
erage North Carolina 7,071 3,898 | 1,163 | 1,063 183 | 1,249 1,076 | 3,084 433 | 542 | 125, 863 | 428 
18% South Carolina 4,170 1,788 706 508 90 612 591, 1,512 245 28 | 489508 | 484 | (178 
; Virginia 6,061 4,135 722) 1,033 189 808 769 3,134 370 414 | 56 699 | (299 
f all West Virginia 3,994 2,672 480 649 131 | 520 568 | 1,824 250 258 137 | 435 | 207 
it for —- : fest SE 8% on) raat os eee —_-—— 
| | | 
- care EAST SOUTH CENTRAL. . 22,605 15,353 3,304) 2,596 660, 3,063 2,969 7,665, 1,465, 1,967| 566 2,937 | 902 
; Alabama 5.456 3,200, 774) 634 164 747 741 1,502 310 429 | 57 716 | 246 
on ot Kentucky 5,691 5,389, 814 823 190 849 873 | 2,184 491 642) 226778 255 
ensus Mississippi 4.641 2,777 796 | 396 87 509 540 | 1,429 247 | 357 | 52 | 601 125 
that | Tennessee 6,817 3,897, 1,010 743 219 958 815 | 2,550 417 539 | 231 | 845 276 
com- | ; —————— imtiat a a | | 
gains | WEST SOUTH CENTRAL. . 34,649 8,913| 5,076; 4,032 1,009, 4,597| 6,017| 18,211) 3,773 | 3,449 | 2,561 | 5,400 | 1.636 
dis- Arkansas 4,942 2,524 756 355 112 519 674, 1,630; 364 306 | 213 | 608 185 
utlets | Louisiana 6,565 | 2,736 724 71 169 700 776 | 1,899; 476) 416) 1,105) 848 256 
‘Jude Oklahoma 5,937 | 1,155 835 | 694 166 896 1,076, 3,372, 702 e45 | ....... | 923 277 
oe Texas 17,205 | 2,498 | 2,761 | 2,272 562 2,482, 3,491 11,310) 2,231 | 1,792 | 1,243 | 3,021 947 
vesseSs fF 3 — esaeis PERS Neale : bis ie, Nas SASS ilbinsindiinabrentinds caiaied 
give | | | 
yrma- MOUNTAIN 10,045 | 2,519, 1,458) 1,891 371 1,698 | 2,170) 7,205} 1,402) 1,446 | 1,104 | 1,738 | 761 
: Arizona 1,174) 227 | 22 184 38 199 243 | 708 127 | 80 | 80 192 109 
d in Colorado 2,850 434; 353) 496 114 484 653 | 1,923 351; 390 365 537 205 
Sook. Idaho 1,240 281; 191, 205 37, 23 318 962; 180, 253 30 202 85 
‘AGE- | Montana 1,360 451; 185 296 50 201 230 1,135) 259 | 360 171 250 103 
the | Nevada 305 79 52 | 119 22 69 85 252 51 26 | 49 57 46 
aan New Mexico 1,280 548 203 161 33 182 234 718 171, 107 286 203 7 
— 1,266 325| 138 284 46 236 249 947 173| 126 73 185 89 
erial. Wyoming 570 174, 115 | (146 31 114 158 560 | 90 104 50 112 47 
» the Mitem — anata a 
Lines — | 2,527 
28.749 1,784! 3,734) 8,225 1,236, 6,810, 4,893 | 16,691 | 2,963) 2,504 | 3,044 | 4,217 ; 
For California 19,742 823 | 2,642| 6,635 999 5,293; 3,578, 11,002; 1,984| 1,563 | 2,689 | 2,979 | 1,928 
De- I aici tienda nuecgsiiiics 3,286 402; 435; 589 130 639, 546, 2,407, 408| 458 170 479 235 
ycke- Washington ves 5,721 559| 657, 1,001 207| «878 mo) 3,22) 8 | 573 185 759 364 
} ' ! 
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AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


New England Markets 


General Furn. ‘eee Wine | 
with | General | Hshid. Auto- | Filling | Lumb.— | Hard- and | 
MARKET COUNTIES Food Food Mdse. | Apparel Shoe Radio | motive) Station’ Bldg. ware | Liquor | Drug | Jewelry 
—_——- ———_—_—_- nee ~ ~ | “7 
New England | Total Region 28,775 | 1,666 | 4,924) 7,497 | 1,658 | 4,732 | 2,875 | 11,354 2,031! 1,653, 2,473 | 3,729 | 1,501 
————————|- . -— |- —|-— 
CONNECTICUT | TOTAL STATE 6,213 209 806 1,775 329 1,118 617, 2,380 | 424 | 309 1,059 831 | 292 
Bridgeport Fairfield 1,381 | 21 | 166 | 453 73 | 240 130 | 449 | 94 78 | 207 173 | 66 
Hartford-New Britain.| Total Market. . 1,805 50 236 583 | 101 370 198 | 760 | 125 91 359 244 | 95 
Hartford. . . 1,610 | 27 188 486 85 318 167 | 637 | 95 80 289 214 | 75 
| Middlesex... 195 | 23 48 97 16 | 52 31 123 | 30 "1 70 re 
New Haven | New Haven.........| 1,984 | 13 276 462 | 101 310 157 | 581 | 126 | 76 297 310 | 92 
New London New London... 483 | 38 49 | 137 13 97 41 265 | 35 17 74 38 | 16 
Torrington... Litchfield. 288 | 36 39 | 81 19 | 56 50 129 | 21 21 70 42 | 11 
Willimantic Windham 193 | 31 28 | 46 15 | 28 29 114 18 19 33 19 | 8 
1 Other County Total... 79 20 12 | 13 7 | 17 12 82 | 5 7 19 5 | a 
| Average | : | 
———— 
MAINE _.| TOTAL STATE 3,078 589 | 466 605 | 147 363 306 1,593 267 223 57 352 | 160 
Augusta... | Kennebec. 297 24 39 36 12 38 34 141 17 19 3 30 | 7 
Bangor | Penobscot 329 | 64 55 71 13 39 36 168 | 35 24 5 41 21 
Bath.. | Sagadahoc 76 6 9 12 6 9 12 32 3 3 1 5 | 3 
Lewiston | Androscoggin 306 17 41 56 16 40 24 101 | 24 7 7 22 | 15 
Portland ...| Cumberland . 567 | 32 90 137 | 36 87 68 255 41 31 16 75 34 
Sanford. . | York 398 25 54 68 | 13 32 28 223 24 30 4 33 18 
10 Other Counties... .| Total 1,105 | 421 | 178 225 | 51 118 104 | 672 123 | 109 21 146 52 
| Average 111 | 42 18 23 5 12 10 67 12 1 15 5 
| | 
. | | 
MASSACHUSETTS. .. | TOTAL STATE 14,407 | 241 2,539 3,830 930 2,410 1,408 4,721 937 786 1,115 1,875 ™ 
Boston... | Total Market 9,216 | 71 1,707 2,503 622, 1,548 869 2,612 553 519 760 1,283 481 
| Essex 1,633 10 330 499 | 141 265 134 | 511 117 72 141 207 86 
Middlesex 3,083 24 586 634 | 158 522 376 939 | 228 195 211 414 119 
Norfolk... 708 11 133 216 50 143 85 391 45 66 61 157 39 
Plymouth 631 25 113 150 56 103 72 286 24 41 82 66 29 
Suffolk 3,161 1 545 1,004 217 515 202 485 | 139 145 265 439 208 
Fall River | Bristol 1,222 9 318 305 85 184 134 361 81 61 95 138 92 
Greenfield Franklin 154 20 20 44 10 26 18 104 19 | 18 12 7 13 
Pittsfield | Berkshire 376 40 87 112 24 83 54 207 45 21 32 56 2B 
Springfield-Holyoke...| Total Market 1,456 47 164 358 83 245 129 591 112 56 55 165 70 
| Hampden... 1,241 | 24 126 296 71 211 93 468 84 45 43 138 60 
Hampshire 215 23 38 62 12 34 36 123 28 11 12 | 27 10 
Worcester Worcester 1,760 43 180 442 93 276 181 704 | 110 73 120 | 166 80 
3 Other Counties Total 223 "1 63 66 13 48 23 142 | 17 38 41 | 50 13 
Average 74 4 21 22 4 16 8 47 6 13 14 | 17 4 
NEW HAMPSHIRE TOTAL STATE 1,707 221 254 402 96 260 155 935 168 96 39 227 87 
Berlin... Coos 104 13 19 34 7 18 15 74 9 8 5 24 9 
Claremont Sullivan 81 13 10 25 5 16 14 50 13 8 2 12 6 
Concord Merrimack 178 24 32 47 11 27 15 116 21 9 4 25 7 
Dover... Strafford 172 9 2 §2 1 22 19 63 17 10 3 | 23 6 
Keene Cheshire 98 17 12 20 3 16 7 72 1 6 2 12 5 
Laconia Belknap 98 19 13 18 8 13 12 60 13 6 1 | 16 5 
Manchester Hillsborough 547 22 79 123 34 81 32 195 43 14 11 | 61 25 
Portsmouth Rockingham 240 28 34 43 9 27 20 108 19 13 5 22 13 
2 Other Counties Total 189 76 34 40 8 40 21 197 32 22 6 32 11 
Average 95 38 17 20 4 20 11 99 16 "1 3 | 16 6 
RHODE ISLAND TOTAL STATE 2,379 38 691 647 126 408 254 963 125 118 178 307 127 
Providence Total Market. . 2,260 23 658 617 122 382 232 886 117 108 169 | 294 122 
Bristol 87 35 21 7 16 1 34 1 6 13 4 
Kent 157 3 63 32 7 25 22 103 | 9 10 6 15 8 
Newport 155 | 4 38 56 "1 31 19 53 6 7 21 | 19 7 
Providence. . 1,861 | 16 52 508 97 310 180 696 101 85 142 247 103 
Westerly Washington 119 15 33 30 4 26 22 7 8 10 9 13 5 
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REMINDER ADVERTISING 
AT POINT OF DECISION 


New display strips shown 
by Ritter advertising chief 


ptt } f ; ? { 
“. i Re pe | afin The importance of indoor, in-the- 


store advertising is emphasized by 
C. A. Miles, Jr., advertising man- 
ager of the P. J. Ritter Company of 
Bridgeton, New Jersey. Having first 
used Topflight cellophane strips to 
advertise Ritter Catsup, this com- 
pany is also promoting Ritter Chili 
Sauce Relish in the same way. 


Last much longer 


Shown here in the store of Benjamin 
Elwell in Bridgeton, Mr. Miles in- 
dicates the way Ritters carry their 
advertising to the crucial point of 
decision where purchases are made. 


Topflight strips in handy rolls are 
self-adhesive and can be applied 
instantly. Their neat and colorful 
appearance remains fresh longer 
and they give many extra days or 
weeks of service. Investigate the 


many advantages of point of de- 
REG.U.S. PAT. OFF. 


TOPFLIGHT TAPE co. / cision advertising by Topflight. 
YORK PA. — TOPFLIGHT TAPE COMPANY 


ERWIN HUBER, Pres. 
YORK PENNA. 
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2 BY SECTIONS, STATES, AND MARKETS 
208 F J 
92 
a New England Markets—({Continued) 
70 
se Goneral Furn. | Wine | | 
with | General Hshid. | Auto- | Filling | Lumb. Hard- | and | 
80 MARKET COUNTIES Food Food Mdse. | Apparel Shoe Radio | motive | Station | Bldg. ware Liquor Drug Jewelry 
s. —— — =| | he I ns A 
4 | 
VERMONT TOTAL STATE 991 368 168 238 30 173 135 762 110 121 | 25 137 58 
Barre | Washington 124 32 18 44 3 25 16 79 17 11 | 3 17 9 
Burlington Chittenden 157 23 20 44 7 27 19 73 11 11 3 16 8 
87 Rutland Rutland 137 37 14 | 28 1 21 18 106 10 10 3 15 a 
9 11 Other Counties Total 573 276 116 122 19 100 82 504 72 89 | 16 89 35 
. Average 52 25 11 11 2 9 7 46 7 8 | 1| 8 3 
, s 
- 
5 
5 | . ‘ 
aan Middle Atlantic Markets 
: ' : 
1 , 
st Middle Atlantic Total Region 92,009 | 6,322 10,099 | 26,141 4,911 | 13,265 8,042 | 28,345 6,631 6,214 5,070 | 11,993 4,804 
{ 
} Sie 
7 NEW JERSEY TOTAL STATE 16,051 448 2,011 4,449 738 2,484 1,458 4,894 1,166 992 1,001 | 1,723 726 
122 Atlantic City Atlantic 403 21 56 177 23 79 30 180 | 28 26 | 53 55 40 
4 Bridgeton Cumberland 235 34 28 95 16 48 41 135 25 15 | 16 | 24 | 17 
3 No. Plainfield Somerset 218 25 41 40 11 38 26 114 24 13 | 16 | 18 | 10 
? Trenton Mercer 722 10 89 177 34 98 34 245 25 44 30 | 58 38 
103 4 Other Counties* Total 565 110 113 126 16 104 75 365 71 59 | 48 | 71 35 
5 Average 141 28 28 32 4 26 19 91 18 15 12 | 18 3 
—_— 
NT *Excludes New Jersey Counties listed with New York, N. Y., Philadelphia, Pa., Allentown-Bethlehem, Pa., Wilmington, Del. markets. 
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DO YOUR SALES SUFFER FROM 
FAULTY DISTRIBUTION ? 


e Is a faulty or inadequate dis- 

tribution set-up in the New 
York Metropolitan Area hurting your 
sales volume . . . increasing your 
selling costs? 


Whether you're looking for branch 
warehouse quarters or already have 
your own warehouse, it will pay you 
to get in touch with us. After a try, 
you will find that your space require- 
ments, operation costs, personnel 


and distribution problems may all 


come out second best in a compari- 
son with the advantages of using our 
services. 


We operate three warehouses (one 
cold storage) strategically located in 
the center of downtown Manhattan. 


It is a complete service—storage, 
packing, shipping, marking, and dis- 
tribution by fast connections all over 
the East Coast (where 40%, of the 
nation's buying power is concen- 
trated.) You pay only for space and 
services used. 


Write today for “18 Ways Public 
Warehouse Service Can Ease Dis- 
tribution Headaches,” reprinted 
from SALES MANAGEMENT 


WEST SIDE WAREHOUSES, Inc. 


424 Greenwich Street, Corner of Laight 


New York City 
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Middle Atlantic Markets—(Continued) 
General Furn. Wine 
with General Hshid. Auto- Filling Lumb. Hard- and 
MARKET COUNTIES Food Food Mdse. | Apparel Shoe Radio motive | Station Bidg ware Liquor Drug Jewelry 
NEW YORK | TOTAL STATE 45,266 1,971 5,262 | 13,742 2,598 6,345) 3,259 12,009/ 3,309 3,247 3,317 6,189 2,419 
Albany-Troy- Total Market 1,804 79 124 474 75 256 167 673 149 54 118 165 95 
Schenectady Albany 864 28 59 244 37 118 75 297 74 22 61 7 45 
Rensselaer 473 40 26 107 20 66 41 225 27 20 25 43 24 
Schenectady 467 11 39 123 18 72 51 151 48 12 32 45 26 
Amsterdam Montgomery 216 16 21 64 13 36 28 81 17 23 20 24 " 
Auburn Cayuga. . 209 30 12 53 14 22 21 98 24 25 20 15 10 
Batavia Genesee 121 25 11 28 n 12 27 84 18 24 5 12 3 
Binghamton Broome 471 34 41 129 18 60 61 232 41 25 34 38 24 
Buffalo-Niagara Total Market 3,949 79 262 704 192 371 373 1,171 404 216 264 345 191 
Erie... 3,405 55 216 592 158 310 299 | 962 320 169 226 294 164 
Niagara 544 24 46 112 34 61 74 209 84 47 38 51 2 
Corning Steuben 235 58 32 55 20 31 36 148 38 34 24 29 4 
Cortland Cortland 98 18 15 22 » 13 19 57 19 17 7 12 af 
Elmira Chemung 199 20 17 47 10 23 33 73 21 6 4 14 6 
Geneva Ontario 173 23 22 41 16 24 31 104 33 26 15 19 9 
Glens Falls Warren 145 20 23 33 8 25 22 130 24 8 15 23 6 
Gloversville Fulton 105 19 25 5 14 15 33 14 2 8 10 . 
Hudson. ... Columbia 157 31 18 32 8 18 16 87 23 16 7 14 ? 
Islip Suffolk... 799 47 127 194 32 113 143 405 93 77 109 94 3 
Ithaca Tompkins 116 23 12 32 4 13 32 40 16 15 9 17 6 
Jamestown Chautauqua 489 38 44 91 28 57 56 230 52 46 31 38 25 
Kingston Ulster 321 67 45 82 15 33 25 236 32 24 29 40 14 
Newburgh Orange 471 42 87 144 23 57 55 213 37 29 44 66 3 
New York Total Market 40,617 174 4,960 | 13,322) 2,276) 6,185; 2,192 7,059 2,255 2,471 2,813 5,695 2,008 
Bronx (with N. Y.) 
Kings 9,252 19| 1,162) 2,289 635 1,184 | 221 | 894 419 649 492 —s«*1, 518 264 
Nassau 1,392 12 177 | 511 | 75 299 | 154 610 134 127 157 184 58 
New York 10,857 2) 1,396 | 5,265 | 640: 1,870 | 273 | 942 415 501 755  —«1,670 886 
Queens 4,037 2 417 912 215 577 | 182 | 652 249 292 333 607 136 
Richmond 662 52 137 | 22 61 | 23 | 88 22 57 45 74 “4 
Rockland 225 6 28 | 64 13 28 49 113 21 20 22 32 13 
Westchester 1,952 10 245 | 783 116 306 | (246 783 163 123 (252 306 Leed 
Bergen, N. J. 1,506 6 160 | 375 | 56 201 | 177 | 643 127 104 104 148 43 
Essex, N. J. 3,282 5 356) 981 | 145 519 | 233) 454 185 187 133 459 161 
Hudson, N. J. 2,590 4 348 | 682 111 333 | 127 | 394 115 117 194 273 86 
| Middlesex, N. J. 874 28 141 | 225 38 128 | 92 292 57 45 36 63 42 
| Monmouth, N. J... 725 33 93 | 213 29 140 110 | 332 93 74 109 78 32 
| Morris, N. J. 468 30 51 122 | 24 91 | 63 212 57 27 22 47 18 
| Passaic, N. J. 1,476 12 182 | 398 | 81 230 106 | 287 | 92 73 82 105 m1 
| Union, N. J. 1,319 5 152 | 365 | 76 218 136 | 363 106 75 7 131 | 56 
Ogdensburg | St. Lawrence 241 83 42 49 " 23 | 32,131 29 46 28 20 "7 
Olean | Cattaraugus 226 53 29 46 | "N 20 | 34 14 29 34 18 26 5 
Oneida. .. .| Madison. . 119 40 17 28 | 7 | 29 | 30 | 85 16 20 . 18 5 
Oneonta | Otsego 112 60 14 | 19 | 6 | 5 | 14 101 10 17 - 18 9 
Oswego Oswego 193 40 26 | 39 | 10 15 | 26 | 97 38 19 15 27 " 
Plattsburg | Clinton 119 54 17 | 21 | . 13 | 14 | 78 5 15 12 "1 5 
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Follow the LEADERS in SCRANTON 


Your local mer- 
chant relies on the 
Scranton Tribune & 


08% sire 


nton Tribune 


of the local advertisers use the 


Help your local re- 
tailers exactly as 
they are now help- 


18% ... of the local advertisers use the 
O Tribune and Scrantonian. 


52% ... of the local advertisers use the 
O other paper. 


ing you. Place your 
advertising in 
Scranton’s adver- 
tising force— 


Scrantonian’s abil- 
ity to stimulate 
consumer reaction. 


Daily 
Che Scranton Tribune 


Gilman, Nicoll and Ruthman one 


Sunday 


THE SCRANTONIAN 


New York * Chicago * Boston * Philadelphia * Los Angeles * San Francisco 


| AN ENUMERATION OF RETAIL OUTLETS 
| BY SECTIONS, STATES, AND MARKETS 


Middle Atlantic Markets—(Continued) 
ewelry 
General Furn. Wine 
2.419 with General Hshid. Auto- Filling | Lumb, Hard- and 
, ps MARKET COUNTIES Food Food Mdse. Apparel Shoe Radio motive | Station Bldg. ware Liquor Drug Jewelry 
45 
24 NEW YORK—Continued 
26 Poughkeepsie Dutchess 396 37 52 93 17 37 52 179 56 21 29 46 25 
11 Rochester Monroe 1,384 37 115 308 107 128 143 535 146 117 81 119 79 
10 Saratoga Springs Saratoga 196 25 26 40 7 12 17 128 25 18 11 24 7 
9 Syracuse Onondaga . 871 50 79 175 48 111 102 381 57 61 63 114 54 
24 Utica-Rome Total Market 923 77 108 264 57 117 116 401 95 67 50 97 53 
191 Oneida 731 50 78 223 41 97 84 307 71 42 37 72 40 
164 Herkimer 192 27 30 41 16 20 32 94 24 25 13 25 13 
27 Watertown Jefferson 253 64 29 59 15 27 48 150 40 34 27 27 13 
“4 i 20 Other Counties Total 1,778 650 299 390 85 305 323 1,432 285 342 143 276 116 
- ' Average 89 33 15 20 4 15 16 72 14 17 7 14 6 
‘4 j , - 
3 PENNSYLVANIA TOTAL STATE 30,692 3,903 2,826 7,950 1,574) 4,436) 3,325) 11,442) 2,156 1,975 752} 4.081 1,659 
Allentown-Bethlehem.| Total Market 1,551 147 100 339 76 194 158 636 88 69 91 123 7 
6 Lehigh 661 63 35 118 35 82 59 261 40 17 50 48 36 
6 Northampton 685 61 51 185 37 85 68 264 37 35 34 63 35 
7 2 Warren, N. J. 206 23 14 36 4 27 31 11 "1 17 7 12 6 
33 Altoona Blair 403 38 23 77 23 50 62 180 12 35 9 44 19 
. Berwick Columbia 200 49 18 42 "1 50 25 116 23 20 2 17 12 
25 Bradford McKean 177 25 21 54 1 35 36 102 17 8 6 23 10 
14 Butler Butler 217 76 20 44 9 33 43 171 26 25 5 28 7 
35 Carlisle Cumberland 184 34 29 42 15 41 27 147 19 26 5 28 12 
Chambersburg Franklin 160 79 21 44 19 30 30 160 18 19 4 28 13 
2,008 Coatesville Chester 378 65 48 130 18 64 72 208 29 38 2 52 29 
DuBois Clearfield 194 90 24 34 10 29 51 11 22 21 5 18 10 
284 Erie Erie 655 28 51 116 35 66 42 241 51 40 16 47 35 
58 
e868 Harrisburg | Dauphin 501 62 33 139 31 72 30 224 16 24 8 95 32 
136 Indiana. . Indiana 159 11 22 32 9 28 37 120 19 19 4 21 8 
14 Jobnstown Cambria 528 93 33 83 15 42 78 209 34 30 17 43 27 
3 | Lancaster Lancaster 477 154 36 130 32 87 75 307 29 63 1 43 38 
108 Lebanon Lebanon 205 54 15 57 15 37 31 143 19 13 6 20 22 
43 : Lewistown Mifflin 97 36 11 19 7 18 15 51 4 13 1 11 10 
161 Lock Haven Clinton 83 22 8 25 6 1 17 43 10 5 2 14 7 
6 Meadville Crawford 200 33 20 56 11 37 37 124 17 31 4 21 16 
42 Newcastle Lawrence 350 26 25 61 15 55 39 118 20 22 6 29 18 
32 Oil City Venango 151 30 19 34 11 19 24 77 14 8 2 10 13 
18 
71 Philadelphia Total Market 9,845 251 1,126 | 3,444 608 | 1,870 760 | 2,939 687 636 228 1,925 604 
6 | Bucks 262 94 38 58 17 52 33 225 24 32 11 42 13 
7 | Delaware 887 20 97 134 37 134 109 355 59 60 27 194 44 
15 Montgomery 754 48 102 274 36 169 118 448 42 50 | 22 129 43 
5 Philadelphia 6,603 19 720 2,581 452 1,307 343 1,231 419 388 | 100 | 1,391 438 
9 Burlington, N. J. 316 31 45 74 10 47 35 185 31 | 26 | 12 30 13 
" | Camden, N. J. 811 13 98 279 47 117 | 8 | 320 84 | 64 | 43, 118 | 44 
5 | Gloucester, N. J. 212 26 26 44 | 9 44 | 34) «175 28 | 26 | 13 | 21 9 
| | | 
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Middle Atlantic Markets—(Continued) 


| General 
| | with 
MARKET COUNTIES Food Food 
PENN. Continued } 

Pittsburgh...........| Total Market.......| 7,429 590 | 

Allegheny | 4,910 | 125 

Beaver... 503 | 16 

| Fayette... 491 11 

| Washington 609 110 

Westmoreland. . 916 | 147 
Pottsville | Schuylkill... 856 130 
Reading ..| Berks EOEO ; 734 134 
Scranton-Wilkes Barre) Total Market... 2,834 | 208 | 
| Lackawanna. . 1,108 89 | 

Luzerne..... 1,726 119 
Shamokin. . ..| Northumberland. 422 | 58 | 
Warren | Warren... ae 114 20 | 

Williamsport.........| Lycoming...........| 266 | 44 

York ee: | 432 157 

28 Other Counties*...| Total... 2,152 | 1,204 

| Average 7| 43 


Filling | Lumb.— 


| Wine 
Hard- and 
ware Liquor Drug Jewelry 
| | 

342) ‘152 819| 315 
188 | 102 535| 188 
30 | "1 55 | 26 
25 | 10 79 | 22 
39 | 13 60 | 32 
60 | 16 90 47 
36 | 27 68 40 
45 | 25 64 41 
107 51 268 107 
36 22 113 39 
71 | 29 155 68 
19 | 27 33 17 
8 | 3 12 4 
21 | 9 39 13 
18 6 37 25 
311 | 81 255 126 
"1 | 3 9 5 


*Excludes Mercer County in the Youngstown, Ohio market. 


East North Central Markets 


| 4,286 | 12,450 


NBnSalwFS 


| 
9,740 | 2,407} 10,371 | 4,433 

| | 
2,285 512; 2,399 1,13 
29 131 | 71 
20 | 3 13 | a 
74 | 26 18/63 
13 | 2 "1 # 
27 | 5 21 | 18 
11 | 1 9 | 4 
46 | 14 69 | 43 
14 1 17 | 3 
161 37 357 129 
123 25 279 103 
7 2 29 7 
23 9 42 | 14 
8 | 1 7 5 
342 124 497 201 
324 118 482 196 
18 a 15 5 
75 34 | 165 62 
18 2 | 7 § 
57 | 17 | 91 53 
30 9 | 32 22 
33 40 | 34 26 

| 
54 4 | 26 12 
27 2 13 7 
27 | 2 | 13 5 
14 | 9 9 10 
31 7 | 25 22 
=| 3] sl] 
26 2 | 27 18 
12 1 | 12 4 
15 1] 1 6 
' 

7 
ai sl «| # 
34 6 36 10 
37 3 16 | 
9 4 | 24 4 
10 6 | 21 5 
28 2 31 19 
21 4| 28 13 
67 15| 122 46 
44 2 17 10 


| 

East North Central..| Total Region.....| 77,447 8.498 | 
| | 
OHIO TOTAL STATE.....| 19,311 | 2,082 | 
Akron | Total Market | 4,163 51 | 
| Portage 101 | 23 | 

| Summit 1,062 | 28 

Ashland | Ashland 66 | 13 

Ashtabula Ashtabula. 191 | 38 

Cambridge | Guernsey 116 | 34 

Canton Stark 727 | 25 

Chillicothe Ross... 103 | 31 

Cincinnati .| Total Market 2,493 78 

Hamilton 1,944 | 17 

Campbell, Ky. 219 | 22 

Kenton, Ky. 284 16 

Dearborn, Ind. 46 | 23 

Cleveland Total Market 4,245 | 15 

Cuyahoga 4,105 13 

Lake 140 | 2 

Columbus Franklin " 989 29 

Coshocton. . Coshocton 72 | 22 

Dayton Montgomery 698 17 
East Liverpool... Columbiana 252 35 | 
Elyria-Lorain Lorain 316 13 | 
Findlay-Tiffin-Fostoria) Total Market 197 36 

Hancock 76 16 
Seneca 121 | 20 | 
Fremont Sandusky 11 13 | 
Hamilton Butler... 327 25 | 
Lancaster Fairfield... 120 25 
Lima Allen 214 20 | 
Mansfield Richland 190 11 | 
Marietta Washington 109 47 | 
Marion Marion 11 11 | 
Mt. Vernon Knox.. 77 | 19 
Newark. Licking 138 25 | 
New Philadelphia Tuscarawas 197 36 
Piqua... .| Miami 133 26 | 
Portsmouth | Scioto 236 61 | 
Sandusky Erie 143 11 | 
Springfield | Clark 279 10 
Steubenville | Jefferson 298 61 | 
Toledo... Lucas 964 24 | 
Wooster. Wayne 115 39 
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BY SECTIONS, STATES, AND MARKETS 
| East North Central Markets—(Continued) 


| | - a 5 ae 


General | 


| | Furn. | Wine | 
with | General } | Hshid. Auto- Filling | Lumb.—| Hard- and 
- MARKET COUNTIES Food 4 Food Mdse. Apparel | Shoe | Radio motive | Station Bidg. | ware Liquor | Drug Jewelry 
2 Bae | | | ice: Gene SEO Goceeet ann teen Linea Kamae aie 
| —OH10—Continued 
Xenia | Greene. 72 13 12 19 2 14 28 | 41 | 6 | 13 3 17 6 
315 Youngstown | Total Market | 1,296 97 82 237 58 201 189 610 9) 17 46 137 78 
188 | Mahoning 663 27 25 103 28 105 | 73 | 282 55 | 43 | 37 72 32 
2% | Trumbull 351 41 28 62 12 58 68 | 188 | 18 | 48 | 4 38 22 
2 | Mercer, Pa. 282 29 29 72 18 38 48 140 | 22 | 26 | 5 27 24 
a ' Zanesville... . . | Muskingum 312 4 31 | 44 13 39 34 130 | 17 | 28 | 7 35 20 
a | 48 Other Counties* ..| Total...... 2,744 | 1,008 | 479 495 165 671; 697) 2,018 | 388 759 | 76 373 195 
P | Average. 87 21 10 10 3 14 15 42 - 16 | 2 - 4 
107 o —— $$ —- — -—_ —__—_—_ - + ————- ———-— ~-—- — _ — ——- — ——— — ——_— — Ss 
39 *Exeludes Ohio Counties in the Huntington and Wheeling, W. Va. markets. 
6 
17 ; = ; Se ee Bee ee ane ee ee eae a Sear ne 
4 i | | | | } | 
3 «OI INDIANA | TOTAL STATE.....| 9,006 | 1,498 | 1,049 1,599 462) 1,624| 1,527| 6,391 | 1,056 1,246 607 | 1,314 561 
6 Of Anderson ..| Madison 221 12 | 31 49 15 | 60 | 63 170 46 24 | 82 32 16 
128 ‘ Bedford .| Lawrence 89 20 11 21 4 16 17 55 12 4 | 6 13 6 
s ii Bloomington | Monroe 89 14 6 8 5 4 8 61 1 1 | 4 8 4 
Columbus. | Bartholomew 76 17 8 10 3 12 18 65 7 6 | 1 "1 4 
t Connersville Fayette... ? 50 11 5 10 1 8 11 27 5 OP Sinica | 5 3 
Crawfordsville | Montgomery 71 10 11 8 3 22 17 57 13 16 4 | 14 3 
— Elkhart | Elkhart 184 17 26 59 21 66 54 150 31 26 | 3 32 20 
Evansville Total Market 467 27 48 65 24 73 56 184 52 27 | 31 51 32 
Vanderburgh... . 394 10 38 57 21 63 43 147 42 23 25 40 26 
Henderson, Ky. 73 17 10 8 3 10 13 37 10 4 | 6 " 6 
_ Ft. Wayne | Allen 348 16 34 47 21 35 | 24 236 13 25 12 54 15 
Frankfort | Clinton. .. 77 19 5 16 7 23 | 16 54 10 | 14 | 2 10 5 
433 Huntington Huntington 77 14 7 16 2 21 15 69 14 | 16 | 2 13 7 
— Indianapolis | Marion .| 1,181 5 121 135 47 | 167 149675 70 | 81 | 70 251 76 
Kokomo. | Howard 137 6 | 17 | 26 6 36 24 | 88 9) 9 | 3 9 6 
1% Lafayette. . | Tippecanoe 128 12, 15 33 12 31 | 22 ne 23 12 | B 20 14 
m1 Logansport | Cass. / 104 14 a 22 8 16 | 21 75 | 12 | 14 | 2 15 7 
8 Marion Grant 138 5 15; 36 , 25 7 55 4 12] ....... 6 6 
63 Michigan City | LaPorte / 190 16 | 4 45 7 40 29 | = 124 29 | 24 | 4 18 7 
5 Muncie Delaware. . 199 8 10 39 12 34 34 129 | 34 | 18 | 18 24 10 
@ | New Castle .| Henry... 92 21 19 15 5 24 26 94 17 19 | 4 12 b 
4 | Peru. | Miami 86 " 7 12 2 9 | 13 69 8 14 2 8 3 
43 ; Shelbyville | Shelby 67 16 8 12 3 21 | 16 49 11 e 4| 6 6 
8 South Bend. .| St. Joseph 473 10 52 97 28 90 54 275 94 97 30 65 33 
129 Terre Haute | Vigo 364 31 26 45 14 37 25 160 14 12 87 47 17 
103 Vincennes. . Knox 143 19 10 17 8 23 21 107 21 19 | 12 22 9 
7 _ 63 Other Counties*.__| Total | 2,743) 1,077 447 | 509 142 578 651 | 2,810 396 706 | 154 456 179 
; | Average 44 17 7 8 2 9 10 45 6 | "1 2 | 7 3 
201 emanate eect ; ica - 
96 “Excludes Indiana Counties in the Chicago ,Il!., Cincinnati, O., and Louisville, Ky. markets. 
5 
62 | — — a oe ~~ = : eaten ee ee 
- ILLINOIS | TOTAL STATE | 25,994 1,766) 2,717| 6,020 1,444 3,807| 2,784) 9,465) 1,905| 2,573 | 989 | 3,406] 1,341 
2? Bloomington | McLean 178 20 23 44 13 39 46 116 25 39 | 5 28 14 
26 Cairo. . | Alexander 75 15 7 21 4 13 6 23 4 | 1 | 12 4 
Canton | Fulton 121 19 16 29 12 30 34 74 21 28 3 | 21 7 
12 Centralia | Total Market 172 64 16 39 10 42 29 101 33 37 7 | 22 13 
Marion 130 28 a 30 6 28 18 63 18 17 | 7 | 16 10 
5 Clinton 42 36 7 4 4 14 11 38 15 20 | 6 3 
10 Champaign Champaign 153 24 15 32 8 17 20 128 13 9 | | 29 12 
2 Chicago Total Market 17,035 87 1,593 4,447 877 2,153 1,194 | 3,584 694 984 857 | 2,199 775 
6 Cook 15,401 33 | 1,429 4,100 792) 1,912, 1,002 | 2,865 569 868 789 | 2,026 681 
16 Dupage 297 14 37 69 14 60 44 173 22 23 | 13 | 43 | 19 
18 Lake 313 12 48 66 25 63 43 183 20 33 16 | 37 | 18 
4 | Lake, Ind. 1,024 28 79 212 46 118 105 363 83 60 39 | 93 | 57 
5 Danville Vermilion 207 21 25 39 10 41 46 165 4 25 4 | 31 | 12 
a Decatur Macon 248 11 19 47 14 40 38 152 31 26 5 | 29 | 22 
0 | Dixon Lee.. 85 13 8 20 8 15 13 67 16 28 11 | 5 
10 Elgin-Aurora | Kane 486 18 43 96 35 86 74 240 57 38 10 57 | 30 
Freeport Stephenson 117 21 12 24 13 14 23 73 24 28 13 | 10 
9 | Galesburg Knox 168 13 18 29 4 24 31 101 24 25 | 3 16 | 13 
. oe Harrisburg .| Saline 108 23 " 14 4 21 22 59 25 14 | 16 | 7 
Jacksonville Morgan 96 12 13 20 4 10 16 54 15 14 | 1 9 | 6 
Joliet will 341 18 29 50 18 41 39 150 47 28 7 | 41 | 13 
Kankakee Kankakee 145 9 14 33 i: 22 24 108 19 33 5 12 | a 
Kewanee Henry 121 12 22 19 7 21 23 81 | 19 16 | 1 11 | 7 
| | | | | | | 
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Paul H. Raymer Company 
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BY SECTIONS, STATES, AND MARKETS 


East North Central Markets—(Continued) 


MARKET 


ILLINOIS—Continued 
LaSalle 
Lincoln 
Mattoon 
Mt. Vernon 
Peoria 


Quincy 

Rockford 
Springfield 
Sterling 

West Frankfort 

68 Other Counties* 


Excludes Illinois Counties in the St. Louis, Mo., and Davenport, Ia. 


MICHIGAN 
Adrian 
Alpena 
Ann Arbor. 
Battle Creek 
Benton Harbor 
Detroit 


Escanaba 
Flint 
Grand Rapids 
Holland 

Iron Mountain 
lronwood 
Jackson 
Kalamazoo 
Lansing 
Marquette. 


COUNTIES 


LaSalle 
Logan 
Coles 
Jefferson 
Total Market 
Peoria 
Tazewell 
Adams 
Winnebago 
Sangamon 
Whiteside 
Franklin 
Total 
Average 


TOTAL STATE 

Lenawee 

Alpena 

Washtenaw 

Calhoun 

Berrien 

Total Market 
Macomb 
Oakland 
Wayne 

Delta 

Genessee 

Kent 

Ottawa 

Dickinson 

Gogebic 

Jackson 

Kalamazoo 

Ingham 

Marquette 


Food 


14,328 
149 

68 

240 
219 


169 


218 


General 

with General 
Food Mdse. 

12 25 

14 7 

14 13 

32 10 

21 57 

12 42 

9 15 

23 17 

7 34 

38 28 

16 22 

35 25 

1,080 528 

16 8 
markets. 

1,481 1,543 

20 19 

16 5 

22 33 

8 26 

35 41 

66 597 

14 37 

29 65 

23 495 

23 8 

32 59 

33 77 

32 19 

8 7 

14 10 

14 17 

19 26 

24 34 


Apparel 


os 


SNy8X®sBse8 


Shoe 


Furn. 
Hshid 
Radio 


Auto- 
motive 


Filling 


Station 


Lumb. 


Bidg. | 


Hard- 
ware 


| 
| 
| 


Wine 
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Liquor | 


coo) 


Drug 


Jewelry 
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AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 
East North Central Markets—(Continued) 


General 


Furn. 
| with | General Hshid. Auto-~ | Filling | Lumb.—| Hard- re 
MARKET COUNTIES | Food Food Mdse. Apparel Shoe Radio| motive! Station Bidg. ware Liquor Drug | Jewelry 
| 
MICHIGAN-— Continued, | 
Menominee | Menominee | 50 27 1 "1 3 3 7 | 64 10 | 7 | 1 4 3 
Midland | Midland 50 22 20 4 19 16 | 33 | 9 15 | 5 5 
Monroe | Monroe 114 24 15 15 5 20 21 | 89 | 15 28 2 | " 6 
Muskegon | Muskegon 267 21 24 41 12 28 55 | 173 14 16 2 | 31 14 
Owosso Shiawassee 69 16 17 12 4 10 16 | 68 1 15 | 1 18 8 
Port Huron St. Clair 247 21 24 37 12 32 38 159 23 24 2 28 15 
Saginaw-Bay City Total Market 567 63 43 128 30 93 95 248 60 | 70 6 7 29 
Bay 215 27 17 43 ih 25 20 104 23 | 25 | 2 | 27 7 
Saginaw 352 36 26 85 19 68 75 144 37 45 4) 50 | 22 
Sault Ste. Marie Chippewa 109 24 14 | 8 4 3 9 | 59 13 " 1| 9 | 6 
Traverse City Grand Traverse ; 74 9 10 1 5 14 15 48 4 3 2 9 | 5 
55 Other Counties Total. ... 2,380 852 388 453 139 410 531 2,064 384 | 687 53 | 381 157 
Average 43 15 7 8 3 7 10 38 7 12 | 1 7 3 
| 
| 
WISCONSIN TOTAL STATE 8,808 1,671 777 1,818 599 1,483 878 5,273 1,003 1,725 | 122 1,138 551 
Appleton Outagamie 190 33 17 48 19 37 10 109 32 39 | : 22 10 
Ashland Ashland 58 17 7 17 7 9 7 37 7 10 3 6 5 
Beloit Rock 227 19 23 53 17 49 28 148 17 39 28 18 
Chippewa Falls Chippewa... 99 37 8 17 6 15 18 52 13 30 | 2 12 7 
Eau Claire Eau Claire 122 14 10 36 11 22 13 66 4 1 13 | 9 
Fond du Lac Fond du Lac 192 44 17 47 17 26 22 11 24 40 1| 22 | 14 
Green Bay Brown 224 45 19 52 20 51 16 137 28 26 7 33 | 14 
LaCrosse LaCrosse 205 16 19 30 " 29 18 98 28 23 4 | 20 | a 
Madison Dane 349 59 34 82 22 68 40 239 45 71 4 59 31 
Manitowoc Manitowoc 198 37 14 47 15 28 30 98 29 | 38 | 3 | 12 15 
Marinette Marinette 86 30 5 14 7 6 6 72 10 | 16 10 | 5 
Milwaukee Total Market 2,915 31 156 636 155 432 202 968 153 144 31 | 379 155 
Milwaukee 2,760 qd 145 603 145 390 188 843 140 | 105 | 29 358 147 
Waukesha 155 27 11 33 10 42 14 125 13 39 2 | 21 8 
Oshkosh Winnebago 230 16 20 45 17 21 21 122 15 25 5 | 22 | 1 
Racine-Kenosha Total Market 487 21 42 114 34 76 47 210 44 56 7 | 56 | 35 
Kenosha 187 12 17 41 14 23 16 74 7 23 | 23 10 
Racine 300 9 25 73 20 53 31 136 37 33 7 33 25 
Sheboygan Sheboygan 207 26 20 35 16 39 28 108 31 35 7 25 12 
Stevens Point Portage 74 28 9 21 10 12 11 68 "1 23 7 6 
Watertown-Beaver Total Market 198 53 26 48 22 44 37 175 40 85 2 30 19 
Dam Dodge 114 30 12 23 13 27 16 107 22 49 1 18 9 
Jefferson 84 23 14 25 9 17 21 68 18 36 1 12 10 
Wausau Marathon 179 44 13 31 14 19 12 118 46 33 17 R 
Wisconsin Rapids Wood 107 24 13 22 5 16 10 83 19 21 2 13 | 7 
48 Other Counties* Total. . 2,309 1,053 296 396 166 473 290 2,189 395 950 22 335 154 
Average 48 22 6 » 3 10 6 46 8 20 7 | 3 
“Excludes Douglas County in the Duluth, Minn. market. 
West North Central Markets 
} 
West North Central. Total Region 34,697 8,543 4,268 6,435 1,833 5,833 5,879 26,140 | 5,001 | 10,153 | 2,131 | 6,174 | 2,262 
NORTH DAKOTA TOTAL STATE 1,224 591 162 248 50 136 227; 1,160 203 727 | 120 | 228 81 
Bismarck Burleigh 52 5 9 12 3 3 8 38 10 | 10 1 7 4 
Fargo Cass 133 26 13 41 - 13 28 89 30 | 35 | 4 19 | 8 
Grand Forks Grand Forks 101 8 7 29 2 11 16 40 11 26 | 6 10 8 
Minot Ward 71 22 9 23 3 4 4 54 5 | 14 | 3 13 5 
49 Other Counties Total 867 530 124 143 34 105 171 939 147; 642 | 108 179 | 55 
Average 18 11 3 3 1 2 3 19 3 | 13 2 4 | 1 
- . _ —|—_—_—_—|__—- -|-— — 
SOUTH DAKOTA TOTAL STATE 1,331 617 165 264 67 201 221 1,515 257 | 736 | 201 301 | 85 
Aberdeen Brown 92 16 "1 20 6 10 14 49 10 31 | 7 13 | é 
Huron Beadle 53 7 5 11 3 6 7 30 9 | 19 | 5 7 3 
Mitchell Davison 48 7 7 * 3 7 8 38 6 | 21 | 9 6 3 
Rapid City Pennington 55 12 "1 20 5 11 9 79 6 | 12 | 18 | 11 6 
Sioux Falls Minnehaha 108 26 12 28 8 19 26 95 23 | 28 35 31 10 
Watertown Codington 51 7 5 11 5 14 11 41 14 | 1 4 5 | 4 
63 Other Counties Total... 924 542 114 166 37 134 146 «1,183 189 614 123 227 | 53 
Average 15 9 2 3 1 2 2 19 3 10 2 4 | 1 
MAY 10, 1948 517 


West North Central Markets—(Continued) 


AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


MARKET 


jOWA 
Ames 
Boone.. 
Burlington 
Cedar Rapids 
Clinton... 
Davenport-Rock 

island, ll. 


Des Moines 
Dubuque 
Ft. Dodge 
lowa City... 


Keokuk. . 
Marshailtown 
Mason City 
Muscatine 
Newton. . 
Oskaloosa 
Ottumwa 

Sioux City 
Waterloo 

79 Other Counties* 


COUNTIES 


TOTAL STATE 

Story 

Boone 

Des Moines. . 

Linn 

Clinton. . 

Total Market 
Scott.... 
Rock Island, Iil.. 

Polk 

Dubuque 

Webster 
Johnson 


Lee 
Marshall 
Cerro Gordo 
Muscatine 

| Jasper 


| Mahaska 


Wapello 
| Woodbury 
Blackhawk 
| Total 
| Average 


General 


“Excludes Pottawattamie County in the Om: ha, Neb. market. 


MISSOURI. 
Cape Girardeau 
Columbla 
Hannibal 
Jefferson City 
Joplin 


Kansas City 


Kirksville 


Moberly 
Poplar Bluff 
St. Joseph 
St. Louis 


Sedalia 
Springfield 
98 Other Counties 


NEBRASKA 
Beatrice 
Fremont 
Grand Island 
Hastings 
Lincoln 
Norfolk. . 
North Platte 
Omaha-Council 

Bluffs, la. 


Scottsbluff 
84 Other Counties 


TOTAL STATE 

Cape Girardeau 

Boone. . 

Marion 

Cole 

Total Market 
Jasper 
Newton 

Total Market 
Clay 
Jackson 
Johnson, Kans, 


Wyandotte, Kans. 


Adair. . 


Randolph 
Butler 
Buchanan... 
Total Market. . 
St. Louis 
St. Charles 
Madison, Ill. 
St. Clair, Wl. 
Pettis 
Greene 
Total.. 
Average 


TOTAL STATE 
Gage 
Dodge 
Hall 
Adams 
Lancaster 

| Madison. . 
Lincoln 
Total Market 

Douglas 


Pottawattamie, la 


Scotts Bluff 
| Total 
| Average 


with General 
Food Mdse 
1,288 769 
8 19 
10 | 12 
9 7 
22 17 
16 13 
29 56 
16 12 
13 44 
19 26 
16 12 
12 10 
12 | 10 
15 17 
10 10 
27 21 
16 "W 
14 8 
15 q 
13 9 
20 20 
8 15 
991 494 
13 6 
2,895 1,313 
32 15 
23 14 
8 16 
21 8 
48 38 
23 32 
25 6 
73 279 
17 15 
23 | 189 
25 17 
14 58 
11 7 
15 10 
48 8 
22 22 
180 497 
63 389 
28 6 
41 53 
48 49 
15 11 
48 28 
2,473 537 
25 5 
681 388 
15 7 
13 10 
4 9 
7 9 
18 9 
5 14 
8g 5 
28 67 
4 50 
19 17 
14 1 
588 264 | 
7 3 


Shoe 


321 


Furn, 
Hshid. 
Radio 


Auto- 
motive 


Filling | Lumb.— | 
Bidg 


Station 


5,170 


8 


= 
Ww 
ne 


1,330 | 
19 36 
11 18 
19 13 
2 33 
20 27 
56 | 42 
17 18 
39 24 
35 44 
14 23 
16 15 
12 13 
19 21 
20 25 
20 25 
16 15 
17 30 
16 10 
20 18 
38 107 
22 21 
920 1,806 
12 13 
1,009 1,450 
20 "1 
15 | 12 
12 13 
10 8 
55 | 40 
43 | 27 
12 13 
190 169 
13 16 
133 ,, 11 
12 16 
32 26 
n 9 | 
s 13 
6 | 2 
18 34 
272 305 
182 203 
q 10 
48 58 
35 34 
10 9 
28 19 
486 940 
5 10 
637 1,235 
13 26 
15 31 
19 15 
15 15 
35 30 
14 15 
"1 18 
76 107 
45 69 | 
31 38 
16 26 | 
454 990 
5 | 12 | 


Hard- 
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IT'S A TOP HOOPERATED 


5,000 WATTS 
DAY & NIGHT 


Cold statistics can not do justice to 
the friendly acceptance KFH enjoys, 
but a half-million listeners (152,550 
BMB families) means power, 5,000 
watts full time as a matter of fact. It 
also means that the program content 
of the KFH broadcast day pulls listen- 
ers to the 1330 spot on their dial. 

For statistical data on the KFH audi- 
ence, we refer you to the latest 
Hooper ~ BMB. 


KFH IS THE RADIO VOICE 
OF THE WICHITA EAGLE 


AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


ND FARM 


KFH CREED: 


BETTER PRODUCTION 
BUILDS A LARGER 
AUDIENCE FOR THE 
ADVERTISER'S MESSAGE 


West North Central Markets—(Continued) 


OUTLET FOR YOUR ADVERTISING MESSAGE \: REPRESENTED 


NATIONALLY 
BY PETRY 


OxXLANOMA | 
\ ty 


e ; e hy 
( (gw wrcwire il 

&- ! 

« _ KANSAS! — if 


l 
unl 


General 

with 

MARKET COUNTIES Food Food 
KANSAS TOTAL STATE 4,752 864 
Arkansas City Cowley..... 125 14 
Atchison .. Atchison ; 56 12 
Chanute : Neosho..... 56 13 
Coffeyville | Montgomery 165 14 
El Dorado .| Butler 82 16 
Emporia. Lyon 71 " 
Ft. Scott. Bourbon 57 14 
Hutchinson .| Reno...... 113 "1 
Lawrence Douglas. 78 10 
Leavenworth : Leavenworth .. 101 9 
Manhattan Riley... 58 12 
Newton Harvey... 41 7 
Ottawa Franklin 55 12 
Parsons Labette. . . 120 7 
Pittsburg Crawford 167 25 
Salina Saline 82 10 
Topeka Shawnee 254 4 
Wichita Sedgwick 489 7 
85 Other Counties* Total..... 1,985 697 
Average 23 7 


es 


General 


Mdse. 


~— “~—- +3 
2oBExnoBSCeS 


Furn. Wine 
Hshlid. Auto- Filling Lumb. Hard- and 

Apparel Shoe Radio motive | Station Bidg. ware Liquor Drug Jowelry 
818 205 914 1,082 3,997 818 1,365 | 950 344 
15 7 23 21 90 9 18 18 8 
9 4 8 8 34 18 12 10 6 
14 2 12 17 43 12 17 7 4 
35 7 28 30 90 11 27 22 18 
7 4 10 14 7 22 22 13 5 
14 7 16 16 46 18 19 15 8 
13 2 12 14 43 9 9 3 3 
31 8 35 33 112 | 18 29 19 8 
18 4 10 16 46 23 17 14 7 
19 2 9 15 59 11 8 19 q 
15 5 10 15 51 10 17 13 7 
8 5 11 15 40 11 15 10 5 
10 4 14 18 54 12 12 10 | 4 
18 5 22 26 65 14 30 17 5 
25 3 13 20 105 20 17 23 8 
16 6 11 21 50 10 14 14 7 
41 g 46 28 166 22 21 47 14 
74 15 81 70 343 54 46 84 4 
378 82 472 624 2,171 473 973 607 170 
4 1 6 7 26 6 1 6 2 


“Excludes Kansas counties on the Kansas City, Mo. market. 


MAY 10, 1948 


519 


| 
| 


West North Central Markets—(Continued) 


AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


| General Furn. Wine 
| with General Hshid. Auto- Filling Lumb.—  Hard- and 
MARKET COUNTIES | Food Food Mdse. | Apparel Shoe Radio | motive | Station Bidg. ware Liquor Drug Jewelry 

MINNESOTA | TOTAL STATE 7,787 | 1,607 | 795 1,497 327 1,109 889 4,936 747 2,284 460 945 466 
Albert Lea... ..| Freeborn 113 26 7 | 13 3 15 14 61 13 35 10 4 
Austin Mower 115 17 10 15 a 15 10 | 63 14 33 11 4 6 
Brainerd Crow Wing... 89 | 15 12 16 2 4 19 65 " 14 12 12 4 
Duluth Total Market. 810 | 131 71 190 36 73 84 345 54 71 114 70 42 

St. Louis 658 107 62 164 | 28 62 72 | 280 42 61 92 53 34 

Douglas, Wis. 152 | 24 9 26 | 8 11 12 | 65 12 10 22 17 8 

Faribault | Rice. 87 | 9 11 14 4 19 8 60 7 32 3 10 5 
Fergus Falls Otter Tail. 104 48 14 25 8 15 16 73 7 55 15 7 
Mankato | Blue Earth 11 13 6 19 | 12 19 8 89 13 39 4 12 6 
Minneapolis-St. Paul.| Total Market 3,049 7 255 690 94 438 262 1,325 169 277 181 352 159 
Anoka..... 42 10 3 7 1 7 5 30 3 12 2 2 

Dakota... 86 21 5 1 3 14 8 73 7 29 7 12 4 

Hennepin 1,854 | 30 173 428 53 291 161 762 96 161 137 212 102 

| Ramsey 998 4 66 236 35 120 84 409 45 64 34 120 47 

Washington 69 12 8 8 2 6 4 51 4 11 3 6 4 

Rochester | Olmsted... 86 | 13 12 23 8 16 14 64 9 22 8 9 7 
St. Cloud Total Market. 164 66 17 18 5 18 21 192 26 90 13 23 if 
Benton. . 39 | 17 6 1 2 9 8 64 | 4 14 6 4 5 

Sherburne 24 6 1 6 2 1 3 29 1 10 | 2 1 

Stearns. . 101 43 10 11 1 8 10 99 21 66 | 7 17 5 

Winona. . ‘ Winona. 129 23 14 24 7 14 17 72 18 20 9 10 6 
70 Other Counties. Total... 3,082 1,193 375 476 152 469 428 2,602 428 1,606 127 435 217 
Average. . 44 17 5 7 | 2 7 6 37 6 23 2 6 3 

South Atlantic Markets 

South Atlantic Total Region. . 42,729 | 17,138 5,772) 7,559) 1,342 6,301 5,835 17,920, 2,776 | 3,053 2,553 | 5,726 | 2,303 

DELAWARE. TOTAL STATE 911 140 87 221 31 134 98 417 90 68 75 112 51 
Wilmington Total Market 775 54 65 192 31 115 71 303 60 37 66 82 42 

Newcastle 652 22 47 152 23 93 §1 | 216 53 27 60 70 37 

Salem, N. J 123 32 18 40 | 8 22 20 87 7 10 6 12 
2 Other Counties Total 259 118 40 69 8 41 47 201 | 37 41 15 42 14 
Average 130 59 20 35 4 21 24 101 19 21 8 21 7 

DIST. OF COLUMBIA 

Washington Total Market 2,221 175 209 747 106 338 276 776 | 148 | 113 317 371 179 
Dist. of Columbia 1,708 9 156 638 86 250 174 | 460 | 90 72 287 292 148 
Montgomery, Md. 108 59 13 35 2 26 | 42 77 | 27 12 20 8 
Prince George, Md 126 66 1 13 4 17 | 22 81 | 17 | 9 25 16 5 
Arlington, Va. 229 9 29 56 13 40 35 110 | "1 15 4 39 7 
Fairfax, Va. 50 32 5 1 5 3 48 3 | 5 | 1 4 1 

MARYLAND TOTAL STATE 5,749 1,210 495 1,219 212 681 592 2,039 400 425 180 668 255 

Baltimore Total Market 4,152 204 301 909 165 418 302 946 224 240 128 469 162 
Baltimore 4,027 125 290 874 158 400 287 850 214 230 123 452 157 

Anne Arundel 125 79 11 35 7 18 15 96 10 10 5 17 5 

Cambridge Dorchester. . 97 46 8 18 2 8 7 34 5 7 4 5 
Cumberland Allegany 261 42 24 39 11 35 31 111 18 8 1 22 12 
Frederick Frederick 97 57 24 25 5 31 21 83 10 24 7 15 7 
Hagerstown Washington. 165 56 15 36 7 29 22 108 13 9 12 23 18 
Salisbury Wicomico. 114 54 12 18 8 18 18 81 10 5 1 13 5 
15 Other Counties** Total. . 629 626 87 126 7 99 127 518 76 11 6 81 33 
Average 45 45 6 9 1 7 g 37 5 8 6 2 

**Excludes counties in Washington, D. C.,market. 

NORTH CAROLINA TOTAL STATE 7,071 3,898 1,163 1,063 183 1,249 1,076 3,084 433 542 125 863 428 
Asheville Buncombe 235 56 34 44 7 48 42 61 9 8 2 39 12 
Burlington Alamance 192 42 23 30 6 27 | 24 58 15 "1 17 12 
Charlotte Mecklenburg 392 43 32 43 9 44 | 42 137 16 6 3 45 19 
Concord Cabarrus 164 23 25 24 7 26 23 65 10 5 17 10 
Durham Durham 43 
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AN ENUMERATION OF RETAIL OUTLETS 


BY SECTIONS, STATES, AND MARKETS 
South Atlantic Markets—(Continued) 


MARKET 


NO. CAR.—Cont. 


Elizabeth City 
Fayetteville 
Gastonia. 
Goldsboro 
Greensboro 
Greenville 
Hickory 
Kinston 
Lexington 
New Bern 
Raleigh 
Reidsville 
Recky Mount 


Salisbury 

Shelby 

Statesville 
Wilmington 
Wilson. . 
Winston-Salem. . 
75 Other Counties 


SOUTH CAROLINA 


Anderson. . 
Charleston 
Columbia. 
Florence. ... 
Greenville 
Greenwood 
Orangeburg 
Rock Hill 
Spartanburg 
Sumter. 

36 Other Counties 


VIRGINIA 
Charlottsville 
Danville 
Fredricksburg 
Lynchburg 
Martinsville 
Norfolk-Portsmouth- 

Newport News 


Petersburg 
Richmond 


Roanoke 

Staunton 

Suffolk 

Winchester 

80 Other Counties* 


WEST VIRGINIA 
Beckley 
Bluefield 


Charleston 
Clarksburg 


General Furn. Wine 
with General Hshid. Auto- Filling Lumb.— Hard- and | 
COUNTIES Food Food Mdse. Apparel Shoe Radio | motive | Station | Bldg. ware Liquor Drug | Jewelry 
| 
Pasquotank 97 6 11 13 2 9 13 22 5 | , 1. A 
Cumberland 115 24 16 21 4 14 30 54 | 10 5 2 14 | 7 
Gaston 228 45 29 29 6 31 31 56 | 10 13 27 " 
Wayne 121 42 20 25 4 20 18 56 9 5 15 5 
Guilford 450 46 34 91 22 91 51 164 26 18 9 61 | 28 
Pitt... 127 70 22 21 2 23 22 61 6 | "1 » 14 | 7 
Catawba 105 34 22 30 2 39 20 42 6 19 | 1 14 | g 
Lenoir 100 30 17 13 3 8 13 38 | 1 8 4 14 | 4 
Davidson 96 22 15 " 3 24 | 16 48 5 7 a 6 | 8 
Craven 84 26 14 | 22 3 13 12 37 2 6 3 10 | 4 
Wake 256 | 80 24 | 38 " 43 24| 128 20 12 7 37 | 13 
Rockingham 141 57 | 41 26 5 33 25 52 5 16 | 2 18 | 10 
Total Market 200 132 | 39 21 8 31 32 92 “ 14 | WW | 28 | 13 
Edgecomb 98 62 | 27 7 5 17 19 41 4 8 | 5 16 | 7 
Nash... 102 | 80 12 | 14 3 14 13 51 5 6 | 6 | 13 | 8 
Rowan... 106 36 15 16 . 17 21 43 10 | 4 14} 7 
Cleveland... 82 | 64 19 5 4 12 13 40 6 3 | 14 | 4 
Iredell 87 | 37 15 12 2 23 15 37 6 4 | | 8 9 
New Hanover 224 | 5 | 27 34 6 27 18 | 58 12 3 | 7 | 15 | 9 
Wilson 119 48 13 18 3 26 10 | 36 3 6 6 | 15 | 7 
Forsyth 381 40 24 69 15 45 29 105 4 6 30 | 24 
Total 2,746 | 2,879 614 364 31 539 514| 1,525 221 337 57 369 | 178 
| Average 37 | 38 8 5 7 7 20 3 4 1| 5 | 2 
TOTAL STATE 4,170 1,788 706 508 90 612 591 1,512 245 288 508 494 176 
| Anderson..... 185 51 36 14 3 37 32 68 9 8 14 | 22 8 
.| Charleston 420 89 | 31 79 19 53 30 119 17 | 12 69 46 | 17 
.| Richland 370 34 29 60 13 46 27 114 18 9 | 65 | 35 | 16 
| Florence 158 58 31 32 1 25 14 71 - 14 | 11 20 7 
Greenville 419 | 57 | 45 50 | 10 52 48 139 32 17 | 32 45 18 
Greenwood ; 97 | 29 | 15 15 2 10 26 42 5 3 8 | 15 | 6 
Orangeburg é 149 | 70 31 | 18 2 23 21 56 10 13 | 15 | 20 | 3 
York 139 39 30 16 1 29 24 32 4 a 17 | 14 10 
Spartanburg 224 118 | 28 | 33 8 25 32 91 11 9 23 | 19 | a 
Sumter 112 | 59 | 10 16 2 12 17 34 9 4 18 | 14 | 6 
Total... 1,897 | 1,184] 420) 175 19 300 320 746) = 122 191 236 | 244 | 76 
Average ; 53 33 12 5 1 8 4 21 | 3 5 | 7 | 7 | 2 
TOTAL STATE 6,061 | 4,135 722 | 1,033 189 808 | 769 | 3,134 370 | 414 | 58 | 699 | 299 
Albemarle...... 82 50 | 15 29 5 "1 16 34 7 4 | 1 | 13 | 7 
Pittsylvania 195 103 16 29 11 30 23 88 7 10 |. 18 | 9 
Spotsylvania 57 28 6 21 4 9 7 36 5 3 | 6 7 
Campbell 169 78 23 23 12 19 28 104 4 8 1 21 | 13 
Henry 76 56 18 10 2 16 1 65 1 2 8 6 
Total Market | 1,360 141 99 306 50 194 109 357 80 74 2 134 57 
Elizabeth City _; 105 14 4 25 4 12 i 29 7 5 1 15 3 
Norfolk 1,003 77 67 232 33 144 72 236 59 59 | . | 95 39 
Princess Anne 36 34 4 9 1 4 4| 29 2 2 1 | 4 
Warwick 216 16 20 40 12 34 | 22 63 12 8 24 | " 
Dinwiddie. . 136 41 12 32 1" 22 21 63 10 | 4 12 | 8 
Total Market 914 48 53 138 26 106 56 308 43 30 108 | 38 
Chesterfield 14 18 2 3 12 1 1 | 1 | : ; 
Henrico 900 30 53 138 26 104 53 296 42 29 107 | 38 
Roanoke 265 22 17 55 12 32 26 118 | 8 6 36 | 14 
RNG. cccaousces 102 44 13 27 5 19 20 69 5 13 1 9 | 8 
Nansemond 126 35 "1 21 2 4 12 39 7 7 : 9 | 3 
Frederick 66 28 9 17 3 6 13 61 | 4 3 | 8 | 5 
Total... 2,076 3,257 378 248 29 270 364 «1,568 154 218 | 43 | 257 101 
Average 26 41 5 3 ; 3 5 20 2 3 1| 3 | 1 
*Excludes counties in Washington, D. C., Bristol, Tenn., and Bluefield, W. Va. markets. 
TOTAL STATE 3,994 | 2,672 480 649 131 520 668 = 1,824 250 258 | 137 | 436 | 207 
Raleigh... 121 118 16 33 2 15 15 64 | 4 4) 3 | 8 | 9 
Total Market 228 179 39 36 4 27 30 90 14 14 | 5 | 27 | " 
Mercer 140 72 27 31 8 20 18 58 8 8 | 3 | 18 | 10 
Tazewell, Va. 88 107 12 5 7 12 32 r 6 | 2 | 9 | 1 
Kanawha 612 173 56 86 19 70 55 236 25 19 | 11 | 58 | 29 
Harrison 213 54 19 30 4 18 30 104 | 13 12 5 | a7 4 
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South Atlantic Markets—(Continued) 


MARKET 


W. VIRGINIA- -Cont. 
Fairmont 
Huntington- 

Ashland, Ky. 


Martinsburg 
Morgantown 
Parkersburg 
Wheeling 


42 Other Counties 


GEORGIA 
Albany 
Athens 
Atlanta 


Augusta 
Brunswick 
Columbus 


Dalton 


Gainesville 

Griffin 

La Grange.. 

Macon 

Moultrie. 

Rome 

Savannah 
Thomasville 
Valdosta 

Waycross ea 
139 Other Counties* 


AN ENUMERATION OF RETAIL OUTLETS 
BY CITIES, STATES, AND MARKETS 


COUNTIES 


Marion 

Total Market 
Cabell 
Wayne 
Boyd, Ky. 

Lawrence, O. 

Berkeley 

Monongalia 

Wood 

Total Market 
Brooke 
Marshall 
Ohio 
Belmont, O. 

Total 

Average 


TOTAL STATE 

Dougherty 

Clarke 

Total Market 
Fulton 
Dekalb 

Richmond 

Glynn 

Total Market 
Chattahoochee 
Muscogee 
Lee, Ala. 
Russell, Ala. 

Whitfield 


Hall 
Spalding 
Troup 
Bibb 
Colquitt 
Floyd 
Chatham 
Thomas 
Lowndes 
Ware 
Total 
Average 


Food 


“Excludes Walker county in Chattanooga, Tenn., Market. 


FLORIDA 
Daytona Beach 
Ft. Lauderdale 
Ft. Myers 
Gainesville 
Jacksonville 
Key West 
Lakeland 
Miami 
Orlando 
Panama City 
Pensacola 
St. Augustine 
Sanford 
Sarasota 
Tallahassee 
Tampa-St. Petersburg 


West Palm Beach 
49 Other Counties 


TOTAL STATE 

Volusia 

Broward 

Lee 

Alachua 

Duval 

Monroe 

Polk 

Dade 

Orange 

Bay 

Escambia 

St. Johns 

Seminole. 

Sarasota 

Leon 

Total Market 
Hillsborough 
Pinellas 

Paim Beach 

Total 

Average 


5,927 


169 
139 
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Wine 
Hard- and 

ware Liquor Drug Jewelry 
8 6 20 7 
25 5 78 37 
12 3 48 15 
4 5 1 
3 1 18 16 
6 1 7 5 
3 2 9 5 
1 3 9 4 
9 2 14 12 
36 15 58 33 
4 2 6 6 
7 3 10 2 
9 6 24 4 
16 4 18 WW 
158 88 179 84 
4 2 4 2 
541 320 1,030 302 
5 21 8 5 
4 10 4 
59 95 252 67 
50 91 233 62 
9 4 19 5 
7 44 22 15 
5 5 12 6 
13 23 50 19 
6 20 33 15 

5 1 10 

2 2 7 
3 8 5 
5 4 5 
5 7 2 
3 14 5 
8 30 27 19 
6 6 2 
5 14 9 
6 43 46 17 
15 14 4 
3 10 14 2 
4 4 gy 4 
386 48 522 112 
3 4 1 
445 865 1,133 437 
14 24 35 13 
10 41 22 18 
6 12 16 4 
12 17 2 
27 67 131 42 
5 18 9 5 
22 3 42 18 
61 203 258 113 
10 36 55 19 
3 13 14 8 
9 21 24 17 
8 20 15 5 
3 8 16 3 
9 17 10 7 
7 3 9 6 
57 140 147 55 
37 90 90 34 
20 50 57 21 
18 58 67 31 
174 181 247 71 
a 4 5 1 
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AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


East South Central Markets 


General Furn. Wine 
with General Hshid. Auto- Filling Lumb. /Hard- and 
MARKET COUNTIES Food Food Mdse Apparel Shoe Radio motive | Station Bldg. ware Liquor Drug Jeweiry 

East South Central. Total Region 22,605 | 15,353 3,394 2,596 660 3,063 2,969 7,665 1,465 1,967 | 566 | 2,937 902 

KENTUCKY TOTAL STATE 5,691 5,389 814 823 190 849 873 2,184 491 642 226 775 255 
Bowling Green Warren 120 55 5 14 5 20 14 45 5 9 8 10 6 
Frankfort Franklin 62 7 9 14 2 9 8 22 4 5 8 5 2 
Hopkinsville Christian 82 52 12 17 2 10 19 44 6 5 10 15 2 
Lexington Fayette 217 26 13 51 25 38 36 61 32 12 19 24 10 
Louisville Total Market 1,243 77 181 232 74 166 125 369 114 134 94 217 66 

Jefferson 1,029 41 161 205 62 137 104 266 90 110 70 194 57 

Clark, Ind. 103 28 7 12 3 10 9 52 16 12 W 1 2 

Floyd, Ind. 11 8 13 15 9 19 12 51 8 12 | 13 12 7 

Middlesborough Bell 87 59 15 10 10 13 27 4 5 5 6 2 
Owensboro | Daviess 161 54 10 15 g 21 15 60 8 5 7 20 7 
Paducah McCracken 156 16 8 27 6 21 22 56 12 5 6 23 7 
108 Other Counties* Total 3,044 5,006 501 379 47 466 568 1,428 282 449 75 378 119 
Average 28 46 5 4 4 5 13 3 4 1 4 1 

“Excludes Kentucky counties in Cincinnati, O., Evansville, Ind., and Huntington, W. Va. markets. 

TENNESSEE TOTAL STATE 6,817 3,897 1,010 743 219 958 815 2,550 417 539 231 845 276 
Bristol Total Market 316 110 31 3B 19 36 41 116 14 13 1 29 15 

Sullivan 246 54 20 27 16 23 28 70 9 7 | 21 W 

Washington, Va 70 56 11 11 3 13 13 46 5 6 | 1 8 4 

Chattanooga Total Market 828 90 50 87 28 60 57 231 31 25 | 26 80 19 
Hamilton 701 68 | 37 81 25 54 50 204 30 19 26 | 72 15 

Walker, Ga. 127 22 13 6 3 6 7 27 1 6 8 4 

Clarksville | Montgomery 83 26 13 11 2 10 8 21 3 3 | 7 4 
Cleveland Bradley. . 95 23 13 10 4 11 13 40 2 4 4 5 
Columbia Maury 109 60 15 11 5 13 13 33 1 4 12 5 
Dyersburg Dyer 75 43 13 15 4 9 13 23 9 10 15 9 5 
Jackson Madison 157 47 12 21 8 24 14 47 11 5 16 9 
Johnson City Washington 105 49 7 14 3 14 14 33 5 5 10 8 
Knoxville Knox 573 71 50 72 17 71 51 155 24 19 36 19 
Memphis Shelby 970 103 149 148 38 150 98 322 65 65 136 170 40 
Nashville Davidson 641 39 91 83 30 83 66 237 22 34 | 43 118 26 
84 Other Counties Total 3,062 3,314 590 250 67 496 447 1,365 236 364 11 370 129 
Average 36 49 7 3 1 6 5 16 3 4 4 2 

ALABAMA TOTAL STATE 5,456 3,290 774 634 164 747 741 1,502 310 429 57 716 246 
Anniston Calhoun 173 25 25 24 7 25 25 40 5 15 23 8 
Birmingham Jefferson 953 58 78 140 54 127 72 248 43 41 19 159 60 
Decatur Morgan 159 62 32 18 2 "1 18 44 6 12 13 4 
Dothan Houston 107 30 23 19 2 20 23 29 1 9 2 15 1 
Florence Lauderdale 132 104 "1 16 7 14 21 28 8 8 9 5 
Gadsden Etowah 196 36 35 18 10 30 20 25 3 10 21 11 
Huntsville Madison 181 79 18 23 2 19 22 37 13 11 15 4 
Mobile Mobile 442 23 45 72 15 80 55 113 30 10 9 47 26 
Montgomery Montgomery 314 61 16 48 21 17 21 79 8 4 3 30 12 
Selma Dallas 93 65 4 15 5 16 "1 21 5 1 2 7 4 
Tuscaloosa Tuscaloosa 126 31 2 15 12 19 25 32 5 2 30 12 
54 Other Counties* Total 2,409 2,633 463 209 27 351 417 766 166 299 19 330 85 

Average 44 49 9 4 1 7 8 14 3 6 6 2 

“Excludes Alabama counties in the Columbus, Ga. market. 

MISSISSIPPI TOTAL STATE 4,641 2,777 796 396 87 509 540-1429 247 357 52 601 125 
Biloxi-Gulfport Harrison 215 22 19 27 7 35 13 48 10 14 1 19 10 
Clarksdale Coahoma 115 52 45 15 . 9 " 42 5 ‘ 18 4 
Columbus Lowndes 84 22 9 13 3 18 14 19 6 8 "W 3 
Greenville Washington 198 61 36 18 3 1 15 48 8 14 1 16 6 
Greenwood Leflore 140 47 25 10 5 12 14 43 4 6 10 3 
Hattiesburg Forrest 107 17 6 16 4 26 14 26 8 4 12 7 
Jackson Hinds. 252 58 36 43 13 46 32 79 39 12 44 13 
Laurel Jones 126 23 7 18 4 11 16 46 3 4 12 4 
Meridian Lauderdale 162 34 13 23 3 12 18 40 13 3 29 5 
Natchez Adams 86 17 12 "1 4 15 4 18 6 2 1 3 
Vicksburg Warren. 120 40 17 17 5 14 11 26 5 2 1 9 
71 Other Counties Total 3,036 | 2,384 571 185 30 | 301 378 994 140 282 49 410 | 67 

Average. 43 34 8 3 4 5 14 2 4 1 6 1 
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West South Central Markets 


AN ENUMERATION OF RETAIL OUTLETS 


BY SECTIONS, STATES, AND MARKETS 


MARKET 
West South Central 


ARKANSAS 
Blytheville 
El Dorado 
Ft. Smith 
Hot Springs 
Jonesboro 
Little Rock 
Pine Bluff 
67 Other Counties* 


COUNTIES 


Total Region 


TOTAL STATE 
Mississippi 
Union 
Sebastian 
Garland 
Craighead 
Pulaski 
Jefferson 

Total 


| Average 


Food 


34,649 


*Excludes Miller county in the Texarkana, Tex. market. 


LOUISIANA 
Alexandria 
Baton Rouge 
Bogalusa 
Lafayette 
Lake Charles 
Monroe 
New Iberia 
New Orleans 


Shreveport 
53 Other Counties 


OKLAHOMA 
Ada 
Ardmore 
Bartlesville 
Chickasha 
Durant 
El Reno 
Enid 
Guthrie 
Lawton 
McAllister 
Muskogee 
Norman 
Oklahoma City 
Okmulgee 
Ponca City 
Sapulpa 
Seminole 
Shawnee 
Stillwater 
Tulsa 
57 Other Counties 


TEXAS 
Abilene 
Amarillo 


Austin 
Beaumont 

Big Spring 
Borger 
Brownsville 
Brownwood. . 
Bryan 
Cleburne 
Corpus Christi 
Corsicana 
Dallas 
Del Rio 


| TOTAL STATE 


Rapides 
East Baton Rouge 
Washington 
Lafayette 
Calcasieu 
Ouachita 
Iberia 
Total Market 
Jefferson 
Orleans 
St. Bernard 
Caddo. . 
Total. . 
Average 


TOTAL STATE 
Pontotoc 

Carter 
Washington 
Grady 


| Bryan 


Canadian 


| Garfield 


Logan 
Comanche 


| Pittsburg 
| Muskogee 
| Cleveland 
| Oklahoma 


Okmulgee 
Kay 

Creek 
Seminole 
Pottawatomie 
Payne 

Tulsa 

Total 
Average 


TOTAL STATE 
Taylor 
Total Market 
Potter 
Randall 
Travis 
Jefferson 
Howard 
Hutchinson 
Cameron 
Brown.. 
Brazos 
Johnson 
Nueces 
Navarro 
Dallas 
Val Verde 


6,565 
241 


17,205 


2,736 


General 


Mdse. Apparel 


5,076 


157 


4,032 


Shoe 


1,009 


112 


t 


Furn. 
Hshid. 


Radio motive 


4,597 


Auto- 


6,017 


Filling 
Station 


18,211 


Lumb. 
Bidg. 


3,773 


127 


Hard- 
ware 


3,449 


416 


Wine 
and 
Liquor 

2,561 5,400 
213 608 
10 24 
a 17 
6 10 
18 27 
10 
33 72 
14 16 
112 415 
2 6 
1,105 848 
54 24 
61 42 
13 "1 
23 16 
15 22 
22 27 
33 4 
445 287 
30 12 
414 274 
1 1 
66 §2 
373 353 
7 7 
923 
15 
19 
14 
19 
11 
bs 
14 
10 
23 
19 
22 
16 
101 
17 
17 
19 
18 
20 
14 
96 
430 
8 
1,243 3,021 
35 
17 50 
17 44 
6 
20 48 
72 69 
14 13 
6 14 
7 24 
13 
12 
20 
44 58 
20 
180 195 


Drug Jewelry 


1,635 
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West South Central Markets—(Continued) 


AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


General 


i Furn. | Wine | 
with General Hshid. Auto- Filling | Lumb.— | Hard- | and 
MARKET COUNTIES Food Food Mdse. | Apparel! Shoe Radio motive Station Bidg. | ware | Liquor | Drug | Jewelry 
} | 
TEXAS— Continued | 
Denton Denton 11 4 15 3 4 14 11 79 13 € | aa 17 6 
El Paso El Paso. . 254 14 34 33 f) 61 36 139 28 23 16 | 48 14 
Ft. Worth Tarrant... 745 17 47 75 24 71 113 481 60 21 115 | 112 26 
Galveston Galveston 268 12 16 53 11 28 45 | 104 36 5 36 | 47 22 
Greenville Hunt 153 16 23 23 4 18 32 68 20 17 | 23 4 
Houston Harris... 1,574 48 169 203 134 245 267 772 198 96 204 | 241 84 
Laredo Webb 128 6 23 20 5 13 23 48 15 8 | 4 | " 5 
Longview. . Gregg 199 7 24 30 7 31 50 108 24 12 59 | 30 14 
Lubbock Lubbock... 207 1 18 34 9 40 58 | 104 54 23 | 36 13 
McAllen Hidalgo 267 33 58 29 4 40 65 157 45 24 | 14 | 41 13 
Marshall Harrison 118 42 19 18 5 14 16 55 9 | 3 | 12 6 
Palestine Anderson. . 96 21 13 14 3 14 10 46 2 | 5 | 14 6 
Pampa Gray 68 4 12 11 2 14 18 57 10 11 5 12 4 
Paris Lamar 135 35 10 17 3 11 20 36 18 | 11 is 12 
San Angelo Tom Green.... 134 3 11 11 6 14 21 94 10 | 2 | 6 33 8 
San Antonio Bexar 908 42 76 145 30 115 128 555 88 43 | 65 | 125 48 
Sherman Grayson. 221 19 28 35 6 30 40 129 31 25 | ; 25 8 
Sweetwater Nolan. 38 5 14 8 3 15 15 48 3 10 | - : 13 3 
Temple Bell...... 125 12 17 21 6 15 26 102 20 | 8 | 2 24 13 
Terrell Kaufman 89 22 22 8 19 25 75 11 19. i 14 3 
Texarkana Total Market 173 75 23 28 7 43 46 96 14 10 13 39 y 
Bowie... 76 49 15 9 4 27 25 | 59 8 7) 2) 22 H 
Miller, Ark. 97 26 » 19 3 16 21 37 6 3 11) 17 1 
Tyler. Smith. 152 21 17 23 a 20 24 100 7 12 | ; 27 10 
Victoria Victoria. . . 71 5 9 4 3 14 53 2 3 | 11 hy 4 
Waco McLennan 307 15 42 30 4 27 74 156 40 | WwW). 47 13 
Wichita Falls Wichita 221 2 23 | 50 q 41 65 136 36 | a 37 19 
214 Other Counties... Total. . . 7,169 1,896 1,565 786 112 953 1,642) 5,481) 1,052 | 1,134 | 337 | 1,415 343 
Average 33 9 7 4 1 4 8 26 | 5 5 | 2 7 2 
Mountain Markets 
| | | | 
Mountain | Total Region. . 10,045 92,519 1,458 | 1,891 | 371 | 1,698 2,170, 7,205) 1,402 | 1,446 | 1,104 | 1,738 761 
_ - situated > a - rs a a 4 -| - |——_—_——|- - . —————— 
| 
MONTANA. . TOTAL STATE 1,360 451 185 296 50 201 230; 1,135 259 360 171 250 103 
Anaconda Deer Lodge. 51 1 4 10 2 7 | 6 14 8 2 | 2 5 1 
Billings Yellowstone 98 12 13 28 4 20 20 71 28 21 | 4 15 10 
Butte. . Silver Bow. .. 178 4 8 39 q 17 20 52 16 4 | 6 | 20 14 
Great Falls Cascade... 109 14 9 21 3 16 23 62 18 | 2 | 6 | 10 7 
Helena Lewis and Clark 64 7 5 21 4 13 14 34 8 | 3 | 5 | 10 6 
Missoula Missoula 79 s) 6 16 2 17 14 64 10 | 9 2 | a 8 
50 Other Counties Total 781 404 140 161 26 1 133 838 171 | 319 | 146 182 57 
Average... 16 8 3 3 1 2 3 17 3 | 6 | 3 4 ’ 
UTAH TOTAL STATE 1,266 325 138 284 46 236 249 947 173 | 126 73 185 88 
Logan Cache 50 15 9 12 4 12 13 49 16 8 | 5 4 5 
Ogden Weber 144 7 a 44 3 28 23 91 a 6 | 3 | 17 7 
Provo Utah 122 25 14 34 5 27 38 108 23 18 6 21 10 
Salt Lake City. Salt Lake 586 23 39 123 25 88 98 284 80 26 | 14 68 40 
25 Other Counties Total... 364 255 67 71 9 81 7 415 45 | 68 | 45 70 25 
Average 15 10 2 3 3 3 17 2 3 | 2 3 1 
; ; = os S ieee TRG sania 
NEVADA TOTAL STATE 305 79 52 119 22 69 85 252 51 | 26 49 57 46 
Reno Washoe 85 4 » 38 12 27 29 46 15 2 10 14 19 
16 Other Counties Total 220 75 44 81 10 42 56 206 36 24 39 43 27 
Average 14 5 3 5 1 3 4 13 | 2 | 2 2 3 2 
WYOMING TOTAL STATE 570 174 115 146 31 114 158 560 90 | 104 50 2 47 
Casper Natrona 66 ? 21 12 3 13 18 46 4 3 | 12 6 5 
Cheyenne Laramie 91 - 4 43 6 13 19 46 8 | 4 Eee b ' 
Laramie Albany... 30 5 a 13 3 6 12 33 3 2 1 | 4 2 
Sheridan Sheridan 40 17 5 9 10 5 37 8 Dh vcsones 6 2 
20 Other Counties Total 343 137 7 89 19 72 104 398 67 86 | 27 85 32 
Average 17 7 4 3 1 4 5 20 3 | 4) 1 4 2 
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UCSON 
NZS 


one 


of the 10 


fastest 
Growing 
Big Cities 
in 
America 


Tucson, Arizona 


BUILDING PERMITS ISSUED 
BR $ 56.486 
Feb. 1944 


$ 657,414 Feb. 1948 


92% radio homes and 90% listen 
to KTUC at least once a wee 
*B.M.B. 1946 


EFFECTIVE BUYING INCOME 1947 


Overall U.S. Average 


Tucson Market Area 


City Limits 


A.B.C. Zone 


Pima County 


POPULATION 
BREAKDOWN 


107,160 


Tucson Market Area—8 Mile 
Radius of KTUC 


1947 TOTAL RETAIL SALES—$86,909,000.00 


108,400 


Here are some fancy 
figures to make any 
space buyer's eye 
bulge. We're spending 
and expanding and 
your advertising dol- 
lar goes farther on 


ex 


— futcson +B 
nizona Ss 


AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


Mountain Markets—(Continued) 


] 

General | | Furn. Wine 

with | General | Hshid. | Auto- | Filling | Lumb.—j| Hard- and | 
MARKET COUNTIES Food Food Mdse. | Apparel Shoe Radio motive | Statin Bidg ware Liquor Drug | Jewelry 

| q 
ARIZONA.............| TOTAL STATE.....| 1,174 227 221; 184 38 199 243 708 127 80 80 192 | 109 
Phoenix.............| Maricopa. . | 509 12 7? | 7? 18 90 97 230 48 27 20 83 | 45 
Tucson..............| Pima 210 15 a ) 24 31 82 28 4 17 31; 
12 Other Counties....| Total....... 455 | 200 117 | 68 13 85 115 398 55 49 43 78 | 40 
| Average 38 17 10 6 1 7 10 33 5 4 4 7 | 3 

ssieeraieeallda tess in: Ss a Sas | = 

| | | | 
COLORADO...........| TOTALSTATE.....| 2,850 434 353 | 496 | 114 484 653} 1,923 361 390 365 537) 205 
a | Boulder. . 65 ‘ 13 15 . 18 24 52 12 7 . 9 | 5 
Colorado Springs. ....| El Paso. . 199 10 14 37 15 42 34 105 19 5 18 34 | 19 
Denver..............| Total Market 1,128 17 103 210 33 191 170 551 55 69 90 215 | 79 
| Arapahoe. . 52 5 9 » 3 13 19 55 7 5 . 11 | 7 
| Denver....... 1,013 . 86 200 | 29 172 148 450 43 52 81 197 | 69 
| Jetterson 63 8 8 4 1 6 . 46 5 12 3 7 3 
Ft. Collins... Larimer............ 106 12 3 16 . 26 31 85 18 20 4 15 | " 
Grand Junetion......| Mesa 90 13 9 9 4 12 18 54 20 - + 11 | 2 
Greeley............. Weld 129 26 19 23 4 17 33 122 24 32 15 29 | 3 
TA ni ccccucnds | Pueblo............ 182 12 12 36 5 29 38 85 9 1" 39 18 | 12 
Trinidad.............| Las Animas 72 26 8 12 2 | 9 18 42 8 5 W 4) 4 
53 Other Counties....| Total...... 879 312 166 138 31 140 290 827 188 233 176 202 | 65 
Average...... 17 6 3 3 1 3 5 16 4 4 3 4| 1 

| | 
IDAHO .| TOTALSTATE.....| 1,240 281 191 205 | 37 213 318 962 180 253 30 202 | 85 
NG os csacsadas Ada..... 128 7 15 19 . 25 42 70 20 12 1 18 | 10 
Coeur d’Alene....... Kootenai... 63 4 4 . ne 7 - 39 b » 1 8! 2 
idaho Falls........ Bonneville 60 » + 14 2 "1 15 26 7 "1 1 7) 5 
Lewiston............ Nez Perce.......... 57 4 3 14 4 14 20 20 5 5 1 5 | 3 
Nampa.............. Canyon 103 5 14 10 1 28 37 49 20 10 2 17 | 5 
Pocatello ..| Bannock....... 4 98 17 "1 18 2 14 21 65 15 8 1 13 | + 
Twin Falls...........| TwinFalls..........| 108 7 12 17 3 18 25 84 11 14 1 12 - 
37 Other Counties....| Total............... | 623 227 118 | = 105 19 | 9b 152 599 96 187 22 122 4 
| Average 7 6 3 3 1) 3 4 18 3 5 1 3 | 1 

| | or me | 
NEW MEXICO........| TOTAL STATE 1,280 548 203 161 | 33 182 234 718 | 171 107 203 7 
Albuquerque. a Bernalillo... ve 241 10 22 34 | 7 38 34 88 15 3 51 30 | 24 
Clovis...............] Curry. 62 8 9| 13 | 2 10 17 26 9 " 1 10 2 
| Lea... | 63 . 9 | 9) 2 10 12 39 19 5 4 13 4 
OS Vee | Chaves............. 84 b 11 | 13 3 | 11 16 32 | 12 6 . 12 3 
PERE: | Santa Fe..... 76 17 10 | Lh 7 12 12 32 | 9 1 30 8 3 
26 Other Counties....| Total... 754 501 142 | 81 | 12) 10 143 501 3-107 81 190 130 41 
| Average ad 19 | 5 | 3 | aaa | 4 > 19 | 4 3) 7 5 2 

| | | | | | 
An index to advertisers appears on page 554. 
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AN ENUMERATION OF RETAIL OUTLETS 
BY SECTIONS, STATES, AND MARKETS 


Pacific Markets 


Furn. Wine 
| with | General | Hshid. | Auto- | Filling | Lumb.— Hard- and 
MARKET COUNTIES Food | Food Mdse. | Apparel Shoe Radio | motive | Station Bldg. ware Liquor Drug Jewelry 
| | | 
“eee Tctal Region. | 28,749 1,784 | 3,734 | 8,225 | 1,336 | 6,810] 4,893 16,691 | 2,963 | 2,594) 3,044] 4,217] 2,527 
CALIFORNIA...... TOTAL STATE 19,742 823 | 2,842 | 6,636 999 | 5,293| 3,578 | 11,002; 1,984] 1,563] 2,689 | 2,979/ 1,928 
Bakersfield..........| Kern..... 372 23; | 88 14 72 70} 231 28 32|  a7| 88 34 
Brawley......... Imperial. . 101 9 | 20 | 24 3 s 20 7? 12 19 15 17 10 
Es cscs Humboldt 126 37 | 18 | 27 11 29 23 108 15 12 5 17 13 
Fresno......... Fresno... 513 63 | 75 | 11 33 125 122 333 63 37 43 69 43 
Los Angeles. . . Total Market. 7,523 49| 1,109 | 3,055 406 | 2,457| 1,355 | 4,682 789 533 | 1,474| 1,277 827 
Los Angeles 7,079 34 | 1,049 | 2,896 378 | 2,322; 1,262] 4,412 741 492 | 1,455| 1,209 779 
Orange... 444 15 | 60 | 159 27 135 93 270 48 41 19 68 48 
Merced Merced... . 103 18 18 30 4 29 38 85 18 28 7 15 9 
Modesto.......... Stanislaus 185 12 | 28 52 + 45 68 140 28 28 9 28 23 
Monterey........... Monterey... 220 10 | 37 | 71 13 71 42 120 24 29 12 37 20 
Riverside............| Riverside... 278 15 | 69 94 18 76 69 225 55 35 40 46 38 
Sacramento..........| Sacramento. . 462 36 | 59 134 29 127 115 268 57 35 50 80 36 
San Bernardino. San Bernardino... 495 33 | ne 115 22 115 76 344 68 31 63 55 48 
San Diego...........| San Diego | 803 31 | 90 268 40 227 128 463 63 47 141 129 87 
San Francisco- Total Market 5,289 56 | 524} 1,712 229} 1,125 687 | 1,833 368 314 497 683 461 
Oakland. ... Alameda. . . | 1,713 19 | 203 | 492 78 391 322 802 130 96 190 232 133 
Contra Costa......| 380 6 48 | 108 24 7 68 142 47 25 27 50 32 
Marin... 164 10 | 17 | 37 6 39 27 69 11 14 12 19 13 
San Francisco 2,535 ? 190, = 916 99 499 185 600 119 138 251 320 243 
San Mateo. 349 10 42 | 123 14 89 52 148 43 St ee 40 23 
Solano 148 4 24 | 38 - 30 33 74 18 a 17 22 17 
San Jose....... Santa Clara. 622 4 64 | 171 35 155 124 284 70 46 47 66 48 
Santa Barbara.......| Santa Barbara 170 10 33 | 7 17 60 46 108 24 19 35 26 23 
Santa Cruz........ .| Santa Cruz 169 5 16 | 33 5 35 35 63 13 15 18 24 12 
Santa Rosa..........| Sonoma 234 30 32 | 46 12 58 40 148 31 21 16 25 18 
Stockton.............] San Joaquin .| 300 19 35 112 32 79 83 191 39 33 32 51 35 
Ventura.............| Ventura. ce 188 4 33 | 68 7 44 44 117 22 26 21 34 17 
33 Other Counties....| Total... | 1,589 359 257 347 61 358 395 | 1,184 197 223 127 245 119 
Average 48 "1 . "1 2 11 12 36 | 6 7 4 7 4 
| | 
| | 
OREGON... TOTAL STATE | 3,286 402 435 589 130 639 846 | 2,407 408 458 170 479 235 
a ee Clatsop... .| 81 - 15 28 5 21 13 56 14 8 4 10 8 
Bend....... Deschutes. . .| 54 6 5 11 2 10 13 36 6 6 3 b 2 
Eugene........ Lane... | 207 32 20 a1 10 3 35| 137 26 22 7 24 18 
Klamath Falls. .. Klamath. .... .| 81 14 12 14 4 "1 13 65 18 "1 8 18 19 
Medford. . . Jackson... 91 11 | 18 14 3 11 24 69 17 16 12 12 4 
Portland... Total Market | 1,613 72 162 292 63 300 215} 1,062 145 146 46 198 91 
Clackamas | 133 32 16 12 2 17 15 103 6 19 7 16 5 
Multnomah | 1,314 19 130 256 87 264 180 845 125 117 35 168 76 
Clark, Wash. 166 21 | 18 25 4 28 20 114 14 10 4 16 10 
ee Marion... 184 27 | 18 | 40 10 39 39 131 33 31 8 29 10 
28 Other Counties....| Total... . 1,141 253 203 | 174 37 235 214 965 163 228 86 198 88 
Average... 41 4 7 | 6 1 . a 34 6 8 3 7 3 
q ae SS Be ess F 
WASHINGTON........| TOTALSTATE.....| 5,721 559 | 657 | 1,001 207 878 769 | 3,282 571 573 185 759 364 
Aberdeen............| Grays Harbor 1B 2a} 2) 3% 5 20 28 82 12 10 1 33 13 
Bellingham.......... Whatcom. . .| 178 28 | 20 | 35 6 28 29 123 17 17 6 25 11 
Bremerton...........| Kitsap... 212 23 | 25 33 6 29 26 7 13 10 6 24 16 
Everett. Snohomish 280 23 | 34 | 4 19 39 48 182 45 27 12 33 17 
Longview Cowlitz... .| 114 14 | 14 | 15 7 19 23 86 11 19 5 14 7 
Olympia. ..| Thurston | 119 13 | 7 | 20 3 22 20 74 7 10 3 17 8 
a | King... | 1,985 | 44 | 181 | 378 59 268 182 921 167 128 54 223 126 
Spokane .| Spokane ee oe ee 17 70 54 257 28 35 5 60 23 
Tacoma — i 622 | 48 65 | 94 30 102 72 293 53 40 14 72 35 
Walla Walla Walla Walla. 61 | 8 | 10 | 12 3 14 9 47 2 h 2 11 8 
omnagaat | Chelan. 98 | 6 | 14 | 21 7 15 16 68 | 24 - 4 16 10 
akima.............| Yakima... 272 | 27 | 30 | 39 11 37 55 166 36 39 8 32 13 
26 Other Counties*...| Total... 982/ 260) 171) 150 30 187 187 792 142 212 61 183 67 
| Average 38 | 10 | 7 | é 1 7 7 30 | 5 aA 2 7 3 
_ — | | | | | { 


“Excludes Clark county in the Portland, Ore. market. 
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AN ENUMERATION OF RETAIL OUTLETS 


BY MAJOR 


CITIES 


General | Furn. Wine | 
with General Heshid. Auto- Filling | Lumb. Hard- and | 
MARKET Food Food Mdse. Apparel Shoe Radio motive | Station Bidg. ware Liquor | Drug Jewelry 
ALABAMA | 
Birmingham. . 749 20 54 122 45 106 60 203 36 31 | 111 | 60 
Mobile 331 8 29 64 14 65 44 60 24 7 2 | 32 | 22 
Montgemery 272 18 15 48 21 17 19 75 3 3 30 | 12 
ARIZONA 
Phoenix 373 1 44 60 16 67 69 121 32 14 15 55 | 33 
ARKANSAS 
Little Rock 442 17 38 43 11 51 52 121 23 13 33 | 55 | 21 
CALIFORNIA 
Berkeley... 254 1 31 89 10 61 38 127 12 10 18 | 44 | 23 
Fresno 291 7 39 74 19 75 70 167 28 5 28 | 39 28 
Glendale 143 1 25 105 19 103 54 141 6 10 21 | 33 | 22 
Long Beach 355 52 161 2 105 _ 44 233 21 28 91 | 85 | 49 
Los Angeles 3,909 4 532, 1,517 178 1,151 564s 2,101 295 214 889 | 657 | 418 
Oakland 1,131 4 110, 331 53 259 216 «= 490 75 58 4s| 147, ~— 8? 
Pasadena 176 1 38 106 20 92 41 168 | 31 12 28 | 33 | 27 
Sacramento 404 3 51 125 27 120 105 207 50 32 47 | 71 | 36 
San Diego 513 3 46 181 25 130 68 235 19 22 77 | 85 | 63 
San Francisco 2,535 7 190 916 99 499 185 600 119 138 251 | 320 | 243 
San Jose 341 32 98 20 85 83 129 35 24 30 33 | 33 
Santa Monica 126 5 26 91 12 71 40 110 | 14 3 46 | 25 | 28 
Stockton 203 3 18 95 22 | 54 54 104 23 17 24 37 25 
} | 
COLORADO 
Denver 1,013 6 86 200 29 172 145 450 43 52 a1 | 197 | 69 
CONNECTICUT 
Bridgeport 642 2 76 199 30 100 50 151 | 31 30 71 | 85 32 
Hartford. . 627 4 74 250 44 157 72 198 21 33 115 116 | 41 
New Britain. 300 36 87 13 45 24 68 | 29 9 59 | 21 | 18 
New Haven 756 2 120 252 42 139 43 161 34 24 101 | 92 | 48 
Waterbury 402 51 49 23 60 43 100 | 34 6 65 ti«éN'28 | 19 
DELAWARE 
Wilmington 515 3 37 134 22 80 4 121 40 18 53 60 | 34 
DISTRICT OF COLUMBIA 
Washington 1,708 9 156 638 86 250 174 460 90 72 287 292 | 148 
FLORIDA 
Jacksonville 678 18 66 92 37 102 68 243 19 24 60 | 114 | 40 
Miami 620 3 76 180 36 164 138 262 49 36 147 184 67 
St. Petersburg 223 39 87 17 75 40 105 22 9 31 39 | 17 
Tampa 641 12 61 96 | 27 107 100 269 64 29 81 81 | 31 
GEORGIA | 
Atlanta 946 15 Bb 163 50 143 131 335 56 38 93 222 58 
Augusta 315 9 36 40 4 41 32 81 10 7 43 22 | 15 
Columbus 276 5 20 48 14 41 33 48 12 - 20 33 | 15 
Macon 298 15 17 26 16 23 20 88 8 7 30 25 | 19 
Savannah 331 10 32 72 14 42 37 108 16 6 43 43 | 17 
ILLINOIS 
Chicago 12,395 6 1,030 | 3,686 565 1,637 793 =. 2,086 486 726 723 1,601 605 
Cicero 261 2 26 56 10 27 30 41 15 21 20 24 9 
Decatur 222 2 17 46 12 36 35 109 27 11 5 27 22 
East St. Louis 307 10 30 42 20 30 26 92 14 20 7 54 5 
Evanston 151 17 96 16 53 26 59 6 13 31 | 12 
Oak Park 140 15 81 14 37 23 77 10 13 34 | 12 
Peoria 448 1 38 65 17 56 45 173 33 27 4 44 21 
Rockford 375 33 71 29 74 39 128 26 20 14 42 26 
Springfield 347 7 24 54 20 58 37 196 31 22 4 33 16 
INDIANA 
East Chicago 95 7 16 2 3 7 17 2 4 3 7 3 
Evansville 392 8 37 57 21 63 43 146 42 22 25 40 | 23 
| __ 
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SALES MANAGEMENT 


WHERE WILL YOU GO WHEN 
YOU DIE? 


We mean this seriously—not your spirit—but where will your body 
go? We are interested because one of our clients owns and operates 
a cemetery. 


Years ago most people bought a cemetery lot soon after they were 
Do P d ? 


married. Now they don’t. 


We were asked to find out just what folks think of this pariicular 


cemetery. 


Because National Analysts is composed of young men whose ideas 
do not follow a set pattern, we came up with the sort of question- 


naire that got the answers. 


Perhaps you have a problem that has been worrying you. The 
answer may cost you $1,000 or $10,000, but if you are like most of 
our customers, this expenditure will be one of the best investments 


you ever made, 


Why not talk it over? We are willing to match our time against 


yours. 


NATIONAL ANALYSTS, Inc. 


WASHINGTON PHILADELPHIA SAN FRANCISCO 


EXECUTIVE OFFICES ° 1425 CHESTNUT ST. ° PHILADELPHIA 2, PA. 


A Complete Marketing and Research Organization with National Coverage 


MAY 


10, 1948 
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AN ENUMERATION OF RETAIL OUTLETS 
BY MAJOR CITIES 


MARKET 


INDIANA—Cort. 
Fort Wayne 
Gary 
Hammond.. 
Indianapolis. . .. 
South Bend... 
Terre Haute 


IOWA 
Cedar Rapids 
Davenport. . 
Des Moines... 
Sioux City 
Waterloo 


KANSAS 
Kansas City 
Topeka.... 
Wichita. ... 


KENTUCKY 
Covington 
Louisville 


LOUISIANA 
New Orleans 
Shreveport 


MAINE 
Portland 


MARYLAND 
Baltimore 


MASSACHUSETTS 
Boston 
Brockton 
Cambridge 
Fall River 
Holyoke 
Lawrence 
Lowell 
Lynn 
Malden 
Medford 
New Bedford 
Newton 
Quincy 
Somerville 
Springfield 
Worcester 


MICHIGAN 
Dearborn 
Detroit 
Flint 
Grand Rapids 
Kalamazoo 
Lansing 
Pontiac 
Saginaw 


MINNESOTA 
Duluth 
Minneapolis 
St. Paul 


Shoe 


_ 


_ 


| @ewena-ae 


18 


33 


Furn. 
Hshid. | Auto- 
Radio motive 
| 
32 | 19 
34 | 33 
36 | 28 
159 | 148 
(| = 
36 | 24 
_— 
27 19 
} 20 | 23 
38 | 54 
47 49 
| 28 22 
| 
| 
56 44 
46 28 
| 75 Ci 
—EEE 
| 33 | 20 
132 | 97 
- | 
| 215| 178 
| 65 45 
> 
} | 
| 
59 37 
375 | 240 
1 
484 | 172 
34 20 
92 58 
66 29 
44 14 
64 27 
42 31 
57 38 | 
46 24 | 
23 17 
71 44 
54 22 
37 17 
48 30 
107 30 
127 79 
24 24 
723 459 
60 27 
128 
40 31 
47 44 
31 39 | 
63 55 | 
39 42 
274 140 


Wine | 

Hard- and | | 
ware Liquor | Drug | Jewelry 
9 12 51 15 
16 28 33 25 
16 1 23 | n 
62 68 239 76 
33 28 49 27 
7 80 45 7 
12 27 oY 
6 1 27 4 
24 Ga, 2% 
88 27 20 
| ee 24 15 
| 69 7 
17 45 14 
| 80 | 33 

| 
19 8 39 | 12 
98 68 190 | 57 
113 414 274 87 
17 47 37 21 
7 | 6 43 2 
205 | 115 418 147 

| 
121 | 235 393 197 
12 23 19 14 
19 22 60 18 
25 | 39 | 42 29 
6 | 2 | 19 12 
11 | 24 | 46 20 
24 27 | 49 16 
12 | 29 | 41 2 
7) 17 | 35 " 
1 9 | 28 6 
19| 2] 68 % 
16 | 22 | 39 r 
15 | 14 | 30 " 
12 | 20 | 49 9 
20 | 14 | 77 3¢ 
13 | 48 58 | 31 
| 

19 | | 24 ‘ 
352 | 49 768 293 
32 | 3 | 68 34 
53 | 198 30 
7 | 42 23 
27 | 1 48 14 
13 | 25 15 
18 | 2 40 18 
15 38 32 20 
128 120 197 97 
55 33 117 “5 
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SALES MANAGEMENT 


| | General Furn. | Wine 
| with | Genera! | Hshid. | Auto- | Filling | Lumb.—| Hard- | and 
MARKET | Food Food Mdse. | Apparel | Shoe | Radio | motive | Station | Bldg. ware | Liquor | Drug Jewelry 
OE. nied = ME hc ol eee Ree Peanut Bo Me A ee Bienen Bice IS cn. 
MISSOURI! | 
Kansas City | 1,262 3 | 178 | 323 74 237 | 189 695 119 | 93 | 116 227 99 
St. Joseph | 269 6 | 22 | 33 14 25 38 116 16 | 30 5 | 43 14 
St. Louis | 3,336 17 | 343 | 758 247 491 298 | 1,035 163 159 | 288 489 153 
Springfield. ..... | 263 11 | 23 33 13 29 35 | 132 24 15 | 27 27 9 
at : a a = — = ak : , i : = on —|—__-—_|__—_|_—_—- 
| | 
NEBRASKA | | 
Lincoln 199 2 S 39 "1 40 4 118 | 31 19 20 36 22 
Omaha 722 6 | 46 | 148 36 110 106 | 349 | 39 | 53 86 119 51 
| | | | | | | 
NEW HAMPSHIRE | | 
Manchester. . 295 42 79 21 | 45 15 | 87 18 6 32 13 
Sian a } a oe Sy Seen a ee ae S ee eS See 
| | | | | 
NEW JERSEY | 
Atlantic City 247 1| 34 | 140 18 | 48 | 13 68 | 18 10 | 38 41 35 
Bayonne | 311 | 62 | 84 15 47 21 51 19 13 21 38 " 
Camden. . 432 59 182 | 36 73 45 118 | 43 24 | 20 64 34 
East Orange 236 17 | 99 8 | 50 | 27 48 | 14 12 | 15 33 15 
Elizabeth ; A 448 1| 57 | 122 33 | 70 | 28 | 76 25 20 | 25 46 21 
Hoboken | | er 22 | 60 8 | 28 9 | 20 | 7 5 | 30 22 6 
Irvington a 241 | a 27 | 59 " 41 17 | 41 | 24 16 10 25 4 
Jersey City a | 1,198 1| 154 | 313 | 45 153 48 | 161 | 52 | 57 | 97 118 33 
Newark 1,880 1 | 225 | 582 | 95 | 278 107 | 167 44 87 | 68 189 107 
Passaic. . 328 = 58 164 27 | 89 | 26 | 38 28 7 | 18 34 25 
Paterson. 790 6 | 99 195 44) 109 52 123 44 37 | 27 60 36 
Trenton | 520 1/ = 76| = 148 30 74 22 166) = 15 2 | 21 49 38 
Union City | 270 | 3 | 38 | 97 14 44 8 | 38 9 16 | 17 32 18 
A sie! on ——-——+ —— : ; _ 2 + ; oa 
NEW YORK | | 
Albany | 598 1 50 214 33 96 53 156 45 9 45 58 40 
Binghamton | 251 1| 27 | 79 14 | 40 35 123 17 8 | 20 23 15 
Buffalo | 2,760 2 170 | 502 127 278 202 | 616 | 225 105 191 261 140 
Mt. Vernon 211 | 28) 4 62 2| 70| 32 13/ 24 39 15 
New Rochelle 171 29 100 15 49 22 | 53 | 11 | 10 | 27 25 3 
New York (5 Boroughs) 24,808 23| 3,027; 8,603| 1,512| 3,692 699 | 2,576| 1,105 1,499) 1,626) 3,869) 1,320 
Niagara Falls 301 2 | 26 | 63 21 | 33 | 34 | 86 | 35 14 | 23 31 19 
Rochester | 1,253 4 99 | 287 | 99 116 | 114 | 429 130 | 82 | 73 106 74 
Schenectady 435 4 36 121 | 17 | 66 | 45 124 42 10 30 42 25 
Syracuse 687 5 56 165 | 38 | 92 | 82 | 232 36 26 50 91 48 
Troy 363 4 25 100 18 | 62 32 112 | 17 | 10 | 21 31 20 
Utica 428 1] 55 174 28 | 73 49) 128 | 33 | 13 | 23 42 30 
Yonkers 437 | ....... | 34 158 | 25 76 35 | 106 | 29 | 24 | 45 57 20 
_ i a r = wiles —— —} a _ a -| — 7 a a - ne . 2 - —— on =——— 2 eee — 
| | | | | | | | 
NORTH CAROLINA | 
Asheville 173 16 28 44 7 42 35 | 45 | 9 | 7 | 2 30 " 
Charlotte 334 "1 20 42 8 | 41 | 38 | 108 | 18 | 5 | 3 38 17 
Durham 217 2 | 16 43 10 38 18 66 | 8 | 11 | 25 9 
Greensboro 244 "1 13 67 13 | 42 | 30 96 | 23 | 13 5 26 7 
Winston-Salem ae 16 | 19 be 15 | 41 22 | 82 | 4 | 3 | 30 23 
————_. | —— - o_o — =| = —_ ~~ _ Z eres —>- — + 
OHIO | | 
Akron | 848 2 59 109 24 1 88) 274 | 69 | 4a 18 92 55 
Cincinnati | 1,530 4 153 332 92 224 160 | 360 | 183 | 80 | B 217 84 
Cleveland | 3,777 4 313 77 161 574 282 | 1,025 | 178 307 | 81 460 188 
Columbus 913 13 81 212 | 44 190 109 | 542 52 | 56 | 23 153 60 
Dayton 581 6 | 56 131 42 96 102 | 328 72 | 38 | 7 79 49 
Hamilton 185 1| 17 40 | 11 31 24 | 64 16 13 | 3 15 14 
Toledo 911 8 | 57 154 37 127 80 | 326 | 19 57 | 116 45 
Youngstown 519 8 | 20 91 27 80 54 | 197 | 41 22 | 27 58 29 
OKLAHOMA 
Oklahoma City mn 637 8 | 41 97 26 109 89 366 | 76 18 | 94 33 
: Tulsa 548 nN 34 94 12 84 123 249 33 | 26 | 82 23 
| | } 
OREGON | | 
Portland | 1,265 2 | 127 | 249 56 | 254 176 | 799 | 114 | 108 | 17 159 74 
| ! 
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PENNSYLVANIA 
Allentown 
Altoona 
Bethlehem 
Chester 
Erie 
Johnstown 
Lancaster 
Philadelphia 
Pittsburgh 
Reading 
Scranton 
Wilkes-Barre 


RHODE ISLAND 
Pawtucket 
Providence 


SOUTH CAROLINA 
Charleston 
Columbia 


TENNESSEE 
Chattanooga 
Knoxville 
Memphis 
Nashville 


TEXAS 
Amarillo 
Austin 
Beaumont 
Corpus Christi 
Dallas 
El Paso 
Ft. Worth 
Houston 
San Antonio 
Waco 


UTAH 
Salt Lake City 


VIRGINIA 
Norfolk 
Portsmouth 
Richmond 
Roanoke 


WASHINGTON 
Seattle 
Spokane 
Tacoma 


WEST VIRGINIA 
Charleston 
Huntington 
Wheeling 


WISCONSIN 
Madison 
Milwaukee 
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Food 


468 
293 
265 
326 
446 
263 
238 


w 


, 129 
490 
569 
473 


238 


313 
347 


607 
514 
876 
574 


133 
267 
286 
249 
983 
231 
646 
1,415 
876 
173 


473 


686 
298 
878 
217 


383 
460 


331 


General 
with 
Food 


19 


15 


13 


21 


16 


ao" —- ww — 


21 


16 


ao 


General 
Mdse. 


25 


140 


24 


130 


22 


119 


Apparel 


329 


116 


75 
55 


74 
552 


Shoe 


18 
57 


18 
13 


25 


885 


22 


23 
10 
26 
10 


46 
17 
24 


19 
15 
15 


20 
118 


| Furn. 
Hshid. 
Radio 


185 


47 
46 


147 


71 


63 
89 


sks 


49 
336 


Auto- 
motive 


108 


81 


134 


37 


7 


161 


Filling Lumb.— | Hard- 

Station Bidg. | ware 
145 36 5 
92 8 19 
73 14 9 
68 18 12 
165 30 14 
89 8 7 
92 11 6 
1,230 419 388 
570 225 105 
11 25 18 
127 14 7 
86 1 17 
90 | 15 8 
384 68 52 
82 13 6 
101 18 9 
173 30 16 
140 23 15 
283 62 58 
190 18 34 
134 35 18 
176 31 8 
131 25 14 
117 24 20 
682 103 46 
118 24 18 
409 50 | 15 
674 167 86 
522 87 43 
102 31 8 
201 59 15 
165 49 40 
57 10 18 
277 41 27 
93 5 3 
686 126 81 
204 22 20 
188 40 29 
110 17 8 
79 12 10 
56 19 9 
137 37 19 
663 132 86 
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AN ENUMERATION OF RETAIL MARKETS 
BY MAJOR CITIES 


Wine 
and 
Liquor Drug Jewelry 
21 39 
1 27 
11 24 
6 44 
1 22 
22 
21 
13 1,391 
18 357 
44 
2 66 
49 
16 | 39 
103 | 166 
58 36 
65 35 | 
26 | 68 
1 32 
134 161 
43 109 
17 45 
20 47 
39 33 
42 45 
180 175 
16 42 
113 98 
176 | 214 
64 123 
28 
57 
65 
29 
105 
31 
27 184 
48 
1] 56 
45 
46 
24 
4 37 
26 298 
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25 


35 


116 


25 
133 


The Canadian Market 


Population - Retail Sales - Effective Buying 
Income for Provinces, Counties, 


For the second consecutive year, 
SALES MANAGEMENT herewith pre- 
sents a complete survey of the rich 
Dominion of Canada as a guide to 
sound sales and advertising planning. 
With two exceptions, the same ex- 
clusive estimates are given for the 
civil units of Canada as for the com- 
parable U.S.A. units. 

The two exceptions are: (1) In- 
sufficient data are available for reduc- 
ing Gross Effective Buying Income to 
Net after taxes; (2) farm income is 
not available on a county basis. 

The Canadian section is designed 
for use by those of our American sub- 
scribers now operating in Canada 
with or without a Canadian manu- 
facturing or assembling plant, and by 
our Canadian subscribers who have 
wished to apply the same yardsticks 
of market measurement which SALES 
MANAGEMENT has developed for the 
States since 1929. 

To every American sales executive 
Canada is a rich potential market. 
To some it will be only a potential 
market until Canada is able to “de- 
freeze” current necessary controls. 
Canada long has been our best export 
market, but this has been made pos- 
sible only by a three-way course of 
foreign trade. Canada always has 
bought much more from us than she 
has sold to us, and yet her balance of 
trade has been favorable because of 


her sales to the mother country, othe: 
European nations, and fellow mem- 
bers of the British Commonwealth. 
Late in 1947 (November) Canada 
was forced to set up import restric- 
tions because her foreign markets 
were impoverished and short of dol- 
lars, but if the western European 
nations, through their own efforts 
and help extended by the European 
Recovery (Marshall) Plan, are able 
to restore their economies, the natu- 
ral flow of goods from the U.S.A. 
into Canada will be resumed. 

In the first six months after con- 
trols were inaugurated, Canada 
greatly improved her balance of trade 
position. In January, latest month 
tor which figures are available, as 
this issue goes to press, her over-all 
balance of trade with all countries 
showed a favorable total of $33 mil- 
lion. Her precious reserve of dollars 
had by that month gained 15% from 
the low point reached in October. 
Despite a partial freeze on American 
goods, her purchases from the States 
in January were $150 million, well 
over the same month in 1947, and 
only $40 million less than the Octo- 
ber peak. 

Both Canada’s needs and resources 
are great and even during the tempo- 
rary embargo on certain items she 
continues to be a big market for 
American goods. Sales executives in- 


Cities 


terested in Canada should consult 
either Department of Commerce 
branches or Canadian officials for de- 
tails on current restrictions. 

So far as the long-term future is 
concerned, it is possible, although far 
from probable, that a customs union 
may be established which, as a Life 
editorial put it, would mean that “a 
manufacturer in Hartford would 
have no more trouble buying or sell- 
ing in Toronto than in Chicago. Nor 
would a Canadian farm machinery 
maker think more of selling an imple- 
ment in Iowa than in Manitoba.” 

In the States there is a strong 
feeling for such a customs union, but 
many Canadians are fearful that they 
might be swallowed up in the process 
—that it might lead to eventual po- 
litical domination, and then annexa- 
tion. More likely than complete free 
trade between the two friendly neigh- 
bors is a thorough tariff houseclean- 
ing, whereby Canada’s raw materials 
might move freely to the States, and 
as Toronto’s Financial Post said re- 
cently, ‘Canada would have to drop 
the dubious and expensive practice of 
importing American gadgets, giving 
them a coat of paint, and calling 
them Canadian products.” 

During 1947 aggressive Dominion 
and U.S.A. firms greatly speeded up 
their promotion expenditures in Ca- 
nadian markets. A special compila- 


Maybe you've heard that Johnny 
Canuck’s change purse doesn't 
jingle any more with American 
dollars. 


Maybe you've read that Johnny 
is tightening his belt. 
Forget it. 


Johnny doesn’t know the meaning 
of austerity. 


But he does know that a temporary 
shortage of American greenbacks 


MONTREAL *® TORONTO ® WINNIPEG 


won't stunt his phenomenal growth. 
There's a bright future for enter- 
prise in Canada—and it is our 
business to help you profit in its 
development. 


ADV SING 


* VANCOUVER ® LONDON, ENGLAND 
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potentials. 


Canada’s lucrative sales potential. 


Increased demand for the Survey 


The Growing Canadian Marke 


“SALES MANAGEMENT is very bullish about Canada... 
said Editor Philip Salisbury in last December 15th’s issue. 
Today, our 1948 Survey of Buying Power bears out his 
statement. Sales executives are presented a steadily expand- 
ing Canadian market that calls for increased cultivation 
through well-planned sales and advertising efforts. 


But Canada isn’t growing at exactly the same rate every- 
where, and selling plans must be based on local and regional 
Advertising programs—coordinated with sales 
efforts—need coverage in national and local media that is re- 
lated to differences in buying power of various market 
areas. That’s where SALES MANAGEMENT'S 1948 Survey of 
Buying Power comes to the fore as the one up-to-date 
source of the figures on local markets needed in tapping 


from advertisers and 
agencies in U. S. and Canada has forced our press run to 
17,000—4,000 above any other issue of SALES MANAGEMENT. 


Are Sales Managers Tapping 
Its Full Potential Today? 


In addition, 3,847 reprints of the entire Canadian section are 
sent to sales heads of all national advertisers in Canada 
and to presidents and media directors of all Canadian 
advertising agencies and branches of U. S. agencies. 


To media organizations, the Survey is an invaluable tool 
for defining and selling their markets in terms the advertiser 
can understand and believe. And its advertising pages offer 
media sellers an opportunity to reach advertiser and agency 
executives all year whenever they are using the Survey to 
pick markets and media. 


% Canadian section reprints available on request 


Srilon/ hoa MN aiiny aim 


386 Fourth Ave., New York 16, N. Y. 


tion made for the magazine Market- 
ing by Elliott-Haynes Advertising 
Linage Audits shows that Canada’s 
100 largest advertisers (in daily 
newspapers, 4 week-end newspapers, 
15 magazines and 14 farm publica- 
tions) spent a total of $16 million 
last year. The total was $13.4 mil- 
lion in 1946 and $12.3 million in 
1945. Another indication of the 
boom in advertising is to be found 
in the record of the second hundred 
largest advertisers in 1947. The 
lowest figure in the list is $31,358. 
In the previous year the list of 200 
largest included those with spendings 
in these media of $23,622 and up- 
ward. 

Who are among Canada’s largest 
advertisers? A very large number 
are makers of products which are 
household names south of the border. 
Among the top 50, as shown by 
Marketing's study, are 27 products 
made by companies whose headquar- 
ters are in the States, 4 which head 
from Great Britain, and 17 which 
are exclusively Canadian. 

The American list, made up of 
two groups, those which import into 
Canada and those which have Cana- 
dian manufacturing or assembly 
plants, includes Borden, Bristol- 
Myers, Campbell Soup, Chrysler, 
Coca-Cola, Colgate-Palmolive-Peet, 
Eastman Kodak, Ford Motor, Gen- 
eral Electric, General Motors, Gen- 
eral Foods, Gillette Razor, Good- 
rich, Goodyear, Heinz, Kellogg. 

Also represented are §. C. John- 
son, Libby, Procter & Gamble, 
Quaker Oats, Pepsodent, Standard 
Brands, Sterling Drug, Shredded 
Wheat, Swift, and L. E. Waterman. 


Included among the second hun- 
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dred, with appropriations in the 
media mentioned above ranging from 
$31,358 to $61,478, are such U.S.A. 
firms as R. Wallace and Sons, Cole- 
man Lamp and Stove, -Kroehler, 
Eversharp, Jergens, Norwich Phar- 
macal, Elizabeth Arden, Johns-Man- 
ville, Bon Ami, Max Factor, Willard 
Storage Battery and Lady Esther. 

In preparing the Canadian esti- 
mates for this year’s Survey of Buy- 
ing Power, the editors are greatly 
indebted to many Canadian market- 
ing experts for advice and informa- 
tion, and most particularly to the 
Messrs. Herbert Marshall, C. M. 
Isbister, and C. H. McDonald of the 
Dominion Bureau of Statistics. The 
full responsibility for the accuracy of 
the estimates rests entirely on the 
Research Department of SALES 
MANAGEMENT. 


Population Estimates 


The Government in Ottawa made 
dominion and provincial estimates of 
population for mid-year 1947, and 
SALES MANAGEMENT distributed this 
population by counties and cities ac- 
cording to the proportionment which 
prevailed in the official 1941 Census. 

The number of families was ex- 
tended or reduced on the same basis 
as the change in total population. 
SALES MANAGEMENT’S Research De- 
partment is well aware of the fact 
that this results in only a rough ap- 
proximation of total population and 
families by counties and cities, but 
it is believed that the figures are suffi- 
ciently accurate for sound market 
planning. 

Counties are listed in alphabetical 
order (or numerically in the western 
provinces), and cities are indented 


under the county of which they are 
a part, with city figures shown in 
contrasting light-face type. Because 
part of Canada is French speaking, 
a column is provided under “Popula- 
tion” for the percentage of popula- 
tion (according to the 1941 Census) 
which speaks French only, or French 
and English. Most marketing au- 
thorities agree that the two groups 
should be added together and con- 
sidered as the segment of the popu- 
lation which can be reached effec- 
tively by use of the French language. 
Percentage figures are given only for 
those counties and cities where this 
combination accounts for 10% or 
more of the population. 


Retail Sales 


Through continuing studies of the 
Dominion Bureau of Statistics on 
volume and price of merchandise 
movements, reasonably accurate esti- 
mates of 1947 retail sales volumes 
are available on a provincial basis 
for total retail sales, and also on 
the three store types which are broken 
down both in the U.S.A. and the 
Canadian sections, these being food, 
general merchandise, and drug stores. 
The provincial estimates are then 
broken down by counties and cities 
by a formula which is based partly 
on a straight projection from the 
1941 Census and partly as a result 
of special studies made of local con- 
ditions in leading counties and cities. 
The publishers will make continuing 
studies in Canadian markets with 4 
view to discovering additional sources 
of information about local markets 
which will be comparable with the 
many sources used for measuring sim- 
ilar civil units in the U.S.A. 
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The groupings of the three store 
types are those used by the Domin- 
ion Bureau of Statistics. Food in- 


cludes all stores selling food pri- 
marily (groceries, meat markets, deli- 
catessens, candy, dairy goods). Gen- 
eral merchandise stores include de- 
partment stores and variety stores; 
drugs include sales of drug stores 
only. 

Wholesale sales figures for 1947 
are based upon current estimates by 
provinces, and apportioned according 
to the percentage distribution which 
applied in 1941. 


Effective Buying Income 


The first column under this head- 
ing shows in thousands of dollars the 
gross Effective Buying Income (be- 
fore individual taxes) from all 
sources, such as salaries, wages, 
dividends, interest, and entrepreneur- 
ial income, including farm income. 


The estimate is based upon studies 
made by the Dominion Bureau of 
Statistics and a formula first devised 
in 1929 by SALES MANAGEMENT in 
connection with estimating income 
for U.S.A. counties and cities. 

The county and city figures—just 
as in the case of population and retail 
sales—are further refined to show 
% of province and % of Canada. A 
still further refinement is the per 
family income figure, a straight arith- 
metical computation derived by divid- 
ing total gross income by number of 
families. 


Sales-Advertising Controls 


The column “% of Canada Po- 
tential’ is based upon a comparable 
column in the U.S.A. section which 
is widely used in setting sales quotas 
and allocating advertising appropria- 
tions. It is a balanced figure which 
assigns 5 points to “% of Canada 
Effective Buying Income,” 3 points 


to “% of Canada retail sales,” and 
2 points to “% of Canada popula- 
tion.” 

The last column, “Quality of 
Market Index,” is a measure of the 
purchasing ability of each county and 
city as compared with the Dominion. 
It is constructed by dividing the “% 
of Canada Potential” by “% of 
Canada population.” The Dominion 
is the base, 100. This column is 
designed especially for sales and ad- 
vertising executives who are consid- 
ering intensive campaigns in a se- 
lected list of above-average counties 
and cities. Those counties and cities 
which have an index figure markedly 
higher than the Dominion (100) are 
likely to be the ones where intensified 
promotional campaigns should bring 
the greatest returns, provided, of 
course, that the “% of Canadian 
Potential” column shows that they 
are important from the standpoint of 
quantity. 


Sample Analysis of Canadian County & City 


Important Things to Look For in Analyzing Any Market—Exemplified 
by the Province of Ontario, County of Carleton, City of Ottawa. 


Comparisons in the following 
analysis which are secured by addi- 
tional computations (from data in 
this Survey, from official Canadian 
Government data, or data in the 
1947 Survey) are italicized. 


Population 


Since the last official Census of 
1941, the province of Ontario has 
gained 10.7% in population, as 
against a Dominion increase of 9%. 
The county of Carleton and the city 
of Ottawa have kept pace with the 
provincial growth. Note carefully the 
“% of Prov.” and the “% of Can.” 
population figures, for they are par- 
ticularly important when compared 
with similar figures for retail sales 
and Effective Buying Income. 

From a marketing point of view, 
Ottawa has a population of nearly 
250,000 because its relationship to 
Hull, directly across the line (Otta- 
wa River) in Quebec is very similar 
to that of New York City and Jersey 
City. Hull itself is a city of 36,700. 
Between them they draw trade from 
a rapidly growing, densely settled 
area. In size Ottawa may be com- 
pared with the Metropolitan County 
areas of Syracuse or Tacoma. 
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Just as in the States, national gov- 
ernment in Canada is becoming more 
important as added benefits and serv- 
ices are given to the people and their 
administration concentrated in cen- 
tral bureaus; consequently Ottawa 
is likely to enjoy continued growth 
from this source alone. 


Retail Sales 


From 1946 to 1947 retail sales in 
Canada gained 10.5%; Ontario 
13.3%; Carleton County 10.5%; 
city of Ottawa 11.6%. Thus we see 
that the area under the microscope 
gained more than the Dominion. The 
gains over last year were considerably 
less than those in the States, but it 
must be remembered that controls in 
Canada worked far better than in 
the U.S.A. In 1946, for example, 
the U.S.A. 50% increase (over 
1941) in the price index, was held to 
15% in Canada. 

On a per family basis Canadians 
bought $2,105 worth of products in 
retail stores last year; Ontario fam- 
ilies bought $2,225, and families in 
Carleton County $2,853. 

When applied to specific types of 
stores, the per family purchase fig- 
ures are especially favorable to Carle- 
ton County: 


Canada Ontario Carleton 
Food stores .. $499 $518 $644 


General _—mer- 
chandise stores 338 337 510 
Drug stores .. 62 81 85 


Another way of evaluating the 
Ottawa area worth as a retail sales 
center is to compare the county (or 
the city) population percentage with 
the retail sales percentage. ‘The 
county has 1.780% of the population 
and 2.4449% of the retail sales. Jn 
retail sales it is 37.6% better than 
in population, or, to put it another 
way, for every $100 worth of mer- 
chandise you might sell to Canadian 
families as a whole, you should be 
able to sell $137 to families in Carle- 
ton County. 

In wholesale sales Ottawa's total 
($119,078,000) does not stamp it 
as a great wholesaling center. It is 
overshadowed by Toronto and Mont- 
real in this activity. In 1947 its 
wholesale sales represented 1.221% 
of the Dominion total, while its re- 
tail sales were 2.278%. 


Effective Buying Income 


The explanation of the relatively 
high per family retail sales in Carle- 
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An Informed Dealer 
Is Your Best Salesman 


these products. 


Increased sales result when dealers and wholesalers 
are kept well-informed. Your best way of keeping 
them informed, from coast to coast, is through the 
Maclean-Hunter Merchandising Newspaper serving 
your specific field. The readers who flood our mail 
with questions can make more sales for you. 


For information about your Canadian market, for help in organizing 
and maintaining sales, drop a line to the paper serving your field. 


From all parts of Canada, retailers’ letters tell of their need 
for more information. Scores of queries every day ask for 
more details of the products they sell, and the firms that make 


MACLEAN-HUNTER PUBLISHING COMPANY LIMITED 


TORONTO (Merchandising Newspapers Division) MONTREAL 
ton County and Ottawa is to be after taxes. We do know, however, of the Dominion total; Ottawa 
found in the income totals. Ottawa that it measures up well against other 1.939. 


average income is more than 41% 
higher than for Canada as a whole. 


Per family gross income 


Canada $3,828 
Ontario 3,971 
Carleton County 5,228 
Ottawa 5,417 


Unfortunately, net income figures 
are not available for Canada, and 
so it is impossible to compare Carle- 
ton County’s retail sales purchases of 
$2,853 per family with its average 


big cities in per family gross Effective 
Buying Income: 


Montreal $4,922 
Toronto 5,519 
Vancouver 4,765 
Winnipeg 5,714 
Hamilton 5,299 
Ottawa 5,417 


Sales Advertising Controls 


“O% of Canada Potential” meas- 


“Quality of Market Index” meas- 
ures, as the name implies, quality. 
Par is the Dominion figure, 100. 
Carleton is 131, which means 31% 
better than average; Ottawa is 142. 

What the figures in this year’s 
Survey add up to are: 

1. Ottawa is a big market. 

2. Ottawa is growing more rap- 
idly than the Dominion. 

3. Ottawa area retail sales, per 
family, are 35% better than average. 

4. Ottawa average income is up 


disposable income, or income left ures quantity. Carleton has 2.324 near the Canadian top. 

O N TA R 1 O 4 The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 

SALE INCOME—1947 ADVER- 

yD ESTIMATES Gib TISING 

1947 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES — — - -— —_——— ———— § —_  ——_ + | 

CITIES | 

| THREE STORE GROUPS 1947 v/s Qual- 

Fami-| French (in thousands of dollars) JM of ity 

Total lies and - —|——_—— Gross Canada| of 
(in % % (in | Fr.-Eng.} Dollars % Estimate | Dollars % % Mar- 

thou- of of | thou- Speaking| (in of of General Dollars (in of of Per ten- ket 
sands) | Prov.| Can. |sands) % thousands)| Prov.| Can. | Food Mdse, | Drug (in thousands)| Prov.| Can. | Family | tial Index 

thousands) 

Carleton County 224.0) 5.35) 1.780) 49.8) 32 142,064) 6.38) 2.449) 32,105) 25,407 Pe 260,346) 6.56) 2.468) 5,228 er) 131 
Ottawa.. 171.3} 4.09] 1.361] 38.3| 33 132, 154] 5.94] 2.278) 29,235) 25,231] 4,055 119,078) 207,486, 5.22| 1.967] 5,417] 1.939) 142 
Ra ae | Ses eh ee SR AES Ce eS ee, ea | ae: 

Province Total 4,189.0 33. 357|1000.0 2,225,263 138.358 517,931! 336,577! 81,152 3,330,215| 3,971,455)...... '37..643| 3,971} 37.000) 111 

Hull County 79.3) 2.14) .631| 15.6) 81 24,625) 1.73) .424) 10,307 2,185 ise datas 50,177, 1.88) .476 3,216 491, 78 
Hull 36.7 99) .202 7.3 90 17,854) 1.26) .308 7,216 752 351 4,925 28,226; 1.06) .268 3,867 285, 98 

Province Total........ 3,172.2). —_— 721.8) 82 1,420,433)... 24.485 425,48 200,496; 31, 3,147,805] 2,664,117|...... |25.251 3,691 25 .883| 88 

Canada Total . . oS ae | . _. 2786.3}. . | 5,801 , 224 eee Bs |1375,023| 932,541| 170,154 9, 750, 250) — ataciiar 3,828 100.000) 100 
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Sales Costs can be LOW in CANADA 


Canada, despite its vast geographic size, has a far more concentrated population than the 
U.S.A., and this cuts the cost of sales and advertising. 


In Canada’s 34 largest cities live 30% of the people. In the U.S. A’s 34 largest cities live 23% 
of the people. 


i 


- 


Fewer Cities. Greater Sales Concentration 


Marketing costs in Canada go sharply down because 200 Cities 
every marketing center is strongly independent, draws 
from a wide radius. You deal with fewer wholesalers, 


: 


Lhe 


fewer retailers, to achieve a given volume of sales. 


In Canada the 88 largest cities do 69% of the retail sales 
volume. In the U.S. A. the 200 largest cities do only 51% 
of the retail sales volume. 


88 Cities 


PICTOGRAPH BY 


Source: Research Department of Sy 
Salt MANAGEMENT iS A 
‘ 5-10-48 
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The highest 
daily circulation 
ever reached by 
a newspaper in Canada 


399,421 


‘The highest by far 
and at the lowest milline rate! 


TORONTO DAILY STAR 


CANADIAN Retail Sales Per Family, 1947 


Living standards in Canada are substantially the same as in the U.S.A. The primary reason for 
smaller per family retail sales is that as compared with the U.S. A., Canada has had a very 
slight increase in the price index. 


Per family retail sales are: 


FOOD GEN. MDSE DRUG ALL RETAIL 
Prince Edward Island $300 KESERReeeey $277 Fa $39 «=—6. $1285 
Nova Scotia PLLLLLLLLLLLLLLLLD, RRREREREREREE $358 F3$54 $1948 
New Brunswick WZZZLLLLLLLLLLLD, $423 BES «$380 F3$59 $1602 
Quebec ——— $277 $44 $1967 
Ontario VLLLLLLLLLLLLLLLLLD, SEE $337 EE $81 $2225 
Manitoba $355 REX fae $2217 
Saskatchewan $288 RE $219 _ $1982 
Alberta VZZZZZILLLLLL. $366 Re $334 $2251 
British Columbia CILLILLLLLLLLLLLLLLB > \ SRR ISOOOOOON $424 $2274 
All Provinces ZZLLLLLLLLLLLLLLLD 49 VERO $3.38 $62 $2105 


- P 
Source.’ Estimates by Research Department of 
CAI f MAANIA VA CAIT 
Le ) ¥ La E c ' 


Population Trends by Provinces 


In the past quarter century Canadian population has gained 40%, about 4% more than the 
U.S.A. gain. By provinces the increases since 1921 are: 


Prince Edward Island ee 6% 
Saskatchewan iit 10% 


Nova Scotia TTT Tee CANADA 
Manitoba FEE 197 
Sepcercwick - PETTITT 2+ 

i, eh 
. PEPTEETETTTEE 207 
Ontario PETTTET EET EED 20% 
Spb PEP TEE ETT ETET ETE 5+” 

British Columbio PEP PE PPT E PETE ETT T TTT TTT TEE 7 
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SELLS THE HOME MANAGER 


For over 44 years *Canadian Home 
Journal has played a vital role in 
Canadian home management. 


A mother-to-daughter tradition for 
informative reading .. . a trusted guide 
towards gracious living and 
profitable spending. 


It goes without saying that a 
magazine that gets itself as 
thoroughly read, discussed and 
quoted in the Canadian family circle, 


) 4 
¢ ¢ . is obviously a magazine 
| ( that enjoys the absolute confidence of 
/ its 300,000 subscribers. 
HOME JOURNAL 


73 RICHMOND ST. WEST, TORONTO *By actual survey over one 
million readers monthly. 


CANADA'S FAVORITE WOMEN’S MAGAZINE 


THE COUNTRY’S LEADERS 
....-- ARE OUR READERS 


Chief executives, architects, doctors, engineers, as a matter of fact, most important 


Canadians, are readers of Saturday Night. Thus, a key segment of the middle and 
upper income brackets in Canada is exposed to your advertising message in a 
periodical that has been read faithfully by 50% of them for MORE THAN TEN 
YEARS. It is a fact, too, that 50% of Saturday Night's total readership is comprised 
of people who earn more than five thousand dollars a year. 
Independent readership survey con- 
ducted by Gruneau Research Ltd., Tor- 
onto, Nov. 10th, 1947. Write for the 
complete story, it will be mailed to 


you upon request. 
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Dominion of Canada 
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The “SM” symbols mark original, excle 


sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
inate SALE _ INCOME—1947 ADVER. 
IM 
YD 1947 SM ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1947 % | Qual 
CITIES Fami-| French (in thousands of dollars) of ity 
Total lies and N Gross Canada| of 
(in % % (in | Fr.-Eng.| Dollars % % Estimate | Dollars % % Po- | Mar 
thou- of of | thou- | Speaking (in of of General Dollars (in of of Per ten- ket 
sands) | Prov. | Can. -—_ %  |thousands)} Prov. | Can Food | Mdse. | Drug oP ws thousands); Prov. | Can. | Family tial | Index 
Kings... seks 19.2| 20.42; 153 3.9)........ 2,884/11.149| .049 on 205 Myo ee eee 4,552| 10.08, .043| 1,167) .067| 44 
Prince............ 34.1) 36.28 272, 7.1) 25 9,145/36.68 | .158) 1,511) 4,165) 263)... 15,051) 33.35) .143) 2,120) .183 | 67 
Summerside... . . 5.0) 5.32, .040) 1.1) 25 5 ,453\21.87 | .004 514] 4,065 180} 5,060] 3,252} 7.20, .031} 2.956] .052 | 130 
Queens........... 40.7; 43.30 .324 8.4)........ 12,925 51.83 | 223] 3,720) 921 Eee 25,534, 56.57} .242} 3,040) .252| 78 
Charlottetown ....... 147 15.53} 117, 3.0)........ 10,407/41.74 | .179) 3,072 921 451] 13,425] 10 544) 23.36] .100} 3,515) 127 | 109 
Ee NS ee ee Codes ueMboRG ————— | — 
Total Above Cities......) 19 7 20.85) .157 41\ 10 15,860 63.61 | 273, 3,586, 4,988 631 18,485| 13,796) 30.56) 131 3,265] 17 | 113 
aig tg yt ae mene eee ee | ‘ Peer: a 
Province Total... o4.0|......| 740] 19.4 12 |  24,924......| 490] 5,831, 5,301/ 760’ = 18,800! 45,137,......| 428) 2,327] 442 | 59 
Annapolis......... 19.0} 3.06 .151) 4.4)........ 4,108) 1.58, 071) 850,448) 157... 13,750} 3.10} .130) 3,125) .117| 7 
Antigonish... 11.3| 1.82) 090} 2.0) 18 4,157} 1.60} .072 s24| 531 | RS 5,920, 1.34) .056 2 90] 068 | 76 
Cape Breton. 119.0) 19.16, 948) 24.0|........ 51,375| 19.76) .885| 19,752] 12,021) 1,205'.......... 93 ,250 21 .04| 884] 3,893} .897| 9% 
Glace Bay... 27.0| 4.35 215| 5.3] 17 11,354] 4.37] .196| 4,572] 2,135 246] 2,455) 25,453] 5.74) 240, 4,802) 222 | 103 
Sydney 30.4, 4.80] .242) 6.3 25,508] 9.81] .440| 7,561 3,950, 622) 30,261] 31,427] 7.09, .298| 4,988] .329 | 136 
Colchester... 32.4, 5.22) .258| 7.0). 17,353] 6.67} .289, 3,981) 1,282 545)... 25 ,540 nal 242} 3,649) .262 | 102 
Truro. . 11.0} 1.77} .088} 2.5). 13,650} 5.25] .235| 3,191) 1 ,231| 11,683 2.64 An} 4,673) .144 | 164 
Cumberland. . 42.4) 6.83) .338) 9.8........ 14,614) 5.62) .252) 4,633) 2,474 412........ 31,047) 7.01, .294] 3,168) .290| 86 
Amherst... 9.3] 1.50) .074| 2.2} 14 6,882) 2.65] .119| 1,612} 1,455, 210) 8,207 8,195| 1.85 .078] 3,725] .090 | 122 
Digby.. 20.9} 3.37] .166| 4.5) 42 3,922) 1.51} .068| 1,046, 324 RS 13,372) 3.02} .127) 2,972) .117| 7 
Guysborough... . 16.6| 2.67) .132| 3.5)........ 2,505] 96} .043 667, * Oe 9,526 2.15) .090) 2,722] .084| 64 
Halifax........ 131.8) 21.22] 1.050] 28.6........ 97,228 37.37| 1.676, 25,445) 23,472) 3,080'.......... 110,347) 24.90| 1.047) 3,858, 1.236 | 118 
Dartmouth..........] 11.7 1.88] .093} 2.7)........ 10,425] 4.01} .180/ 4,012} 267) 305] 3,515) 11,454) 2.58) .100) 4,249) .127 | 137 
Halifax..............] 75.7] 12.19} .603} 16.4)........ 82 ,350| 31.67| 1.420) 18,953| 23,087] 2,635} 215,627)  78,623| 17.75] .745| 4,794) .919 | 152 
Hants... 23.7; 3.82 189) 5.0)... 5,788} 2.23) .100| 1,765) 475 ga 15,452} 3.49, .148} 3,090) .141| 75 
Inverness. . 22.1) 3.56) .176| 4.1) 22 3,091] 1.19) .053) 950/ * ae 9,633, 2.17, 091) 2,350) .097| 55 
Kings ie 31.1] 5.01) .248) 6.8)........ 12,424) 4.78 .214) 3,225} 1,105} 398)... 20,758, 4.68} .197) 3,053) .212| 85 
Kentville. . . 4.2} 6.8} .033| .o|........ 7,135] 2.74] .123] 1,365} 815 PERE 3,155] .271| 030} 3,506] .058 | 176 
Lunenburg. . . 35.4) 5.70} .281| 8.4)........ 9,605] 3.69) .165| 2,195} 1,100} 303.......... 24,503] 5.53] .232} 2,917} .222| 79 
Pictou. ..... 43.8} 7.05, .349| 9.8). 17,952) 6.90) .309] 6,458) 2,260) 605].......... 31,136) 7.03] .295, 3,177] .310| 8 
New Glasgow........ 9.9] 1.50] .070) 2.3]....... 10,254 3.94] .177]} 2,127; 1,605] 329) 10,092 9,453} 2.13) .090) 4,110) 114 | 14 
Queens............... 12.9} 2.08) .103| 3.1)... 3,641} 1.40} .063} 935; 393} 205).......... 8,657, 1.95) .082} 2,793} .081| 79 
Richmond. 11.7; 1.88} .093} 2.4) 54 1,250] 50} 022) 2) * Joo... 5,704, 1.29] .054] 2,377] .052| 56 
Shelburne 14.2) 2.29) .113| 3.1). 2,521} .97| .043 812 es See 7,122) 1.61} .068) 2,297] .070| 62 
Victoria. . 8.6| 1.38) .068} 1.7)........ fe ee ee ee: MARE 4,028} .90| .038) 2,369) .037| 54 
Yarmouth............ 24.1} 3.88] .192} 5.3 36 7,607} 2.93] .131) 2,163] 1,301 RRB 13,428) 3.03) .127| 2,534) .141| 73 
Yarmouth........... 8.4] 1.35] .067/ 1.8) 19 5,323] 2.05] .092] 1,395] * . | 6,946 6,215} 1.40| .059] 3,453]  .070 | 104 
Total Above Cities... ... 187.6 30.29 1.494) 40.4)........ 172,881) 66.49) 2.982) 44,788) 34,545 4,709] 277 ,103| 185,658) 41.89) 1.760 4,505| 2.073 | 139 
Province Totals........) 621.0|......| 4.945! 133.5|........ 1 260,027)... 4.482) 76,347 47,968’ 7,381! 325,110' 433,173/......| 4.200) 3,320! 4.434| 90 
Albert....... RERERES 9.0/ 1.63/ 072) 2.0)........ 1,355] 85, 023, 377)... fh a Sere 4,240, 1.51) 040, 2,120) 041 | 87 
Carleton.......... 23.2) 4.73| .185| §.2)........ 6,018} 3.75| .104) 1,234 824) aul eal 9,440| 3.37, .089) 1,815] 113 61 
Charlotte. . 24.5) 4.99 - cS oe 8,070] 5.03] .139| 2,668 "| cal 10 ,508 " 100) 1,844 a 67 
Gloucester... 53.6) 10.92} 427) 9.4 87 7,793] 4.86] .134 1,755, 1,64) © J.......... 19,715, 7.03, .187, 2,097] .219| 81 
rd 27.7| 5.64) .221) 5.0, 79 3,122] 1.95) .054) 593, * i aes 8,635, 3.08 .082} 1,727] .101| 46 
Kings 23.2| 4.73] .185| 5.2)........ 5,240] 3.27, .090 1,555) 1,192 SR 10,414 s 099} 2,003) .113 | 61 
| | | | 
Madawaska...........) 30.2} 6.15| .240/ 5.4] 95 6,545, 4.08} .114 2,038 872) 193........... 16,027, 5.36 .142 sre 153 | 64 
Northumberland.......} 41.3] 8.41] 329) 8.0| 27 8,338; 5.20) .144 2,294 1,373) 220'........., 14,552, 5.19 .138} 1,819) 178) 54 
Queens. .. 13.8} 2.81} .110} 3.0)........ 1,907} 1.19) .033} 683, * | | SS 5,674 2.02, .053) 1,891] 058 | 53 
} } | | 
Restigouche 35.6] 7.25) .283) 6.5) 62 8,427] 5.26) 145) 2,645, 1,908) = 293........... 20,131 7.18 .191) 3,097 = 69 
Saint John. . 74.0| 15.07) .589 16.1! 41,925] 26.16) .723| 13,408 6,507, 2,565'.......... 62,525 22.31, .593/ 3,884) .631 | 107 
Saint Jobn.... 55.6) 11.32] .443| 12.4)... 39,331] 24.54] .678| 12,175, 6,507) 2,540) 97,650) 54,283, 10.37, 515] 4,378] 549 | 124 
Sunbury... 8.9) 1.81] 071) 1.9, 17 1,665) 1.04] .029) 239 126 * Ji... 3,521) 1.26 033} 1,853) 038 | 8 
} \ 
Victoria. . 17.8 = 142; 3.4) 34 3,737} 2.33} 064) 813, * 6,532, 2.33, 062, 1,921) .070| 
Westmoreland... 69.2) 14.09] 551) 14.5, 42 41 ,095| 25.64 ~ 7,875; 20,913) 1,088/.......... 62,847 22.35) .594 4,220] 820 | 118 
Monetoo. 24.5 4.99] .195) 5.5] 3% 33,525| 20.92] .578| 5,307} 19,532 942] 19,045' 29,250 10.43| .277| 5,318! 351 | 180 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 535 
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= Representants Nationaux National Representatives 
Canada-Omer Renaud & Cie U.S.A.-Adam J. Young Jr. Inc. 
7 
E 
5 
: 4 . i ~The “SM” symbols mark original, exclu- 
é NEW BRUNSWICK — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 = wah bh | — = 
NCOME—1947 - 
7 ESTIMATES TISING 
) yD 1947 SM | ESTIMATES SALES ESTIMATES CONTROLS 
D ] _ | _— ioéem ! | ~ “ ee = pee 
COUNTIES | | | THREE STORE GROUPS| 1947 % | Qual- 
,; CITIES ia Fami-| French | (in thousands of dollars) . | iY 
0 lies an aa ross Canada| o 
J (in % | % | (im |Fr.-Eng.| Dollars | % | % Esti nate | Dollars | % | % Mar- 
1 thou- of of | thou- |S,eaking (in | of of General Dollars in of of Per ten- ket 
> sands) | Prov. | Can. |sands) % thousands)| Prov.| Can. | Food Mdse. | Drug (in thousands)| Prov. | Can. | Family tial index 
4 | | | thousands) 
5 —  - —_ —S ae ae ene : — —<—— 
York 39.0; 7.95] .310| 8.9) 15,053/ 9.39 .259/ 4,157| 1,625 616... 26,753| 9.64) 254) 3,006] .267 | 88 
, Fredericton. 10.8, 2.20} .086| 2.5) 11,418} 7.12) 197) 3,325] 1,575 485] 7,316 10 ,035| 3.58} 005) 4,014) .124 | 144 
un ATEN, ys: geecrars PS BgRee eee Bay gees 
Total Above Cities. . . 90.9, 18.51] .724 20.4, 13 | 84,274) 52.58 1.453) 20,807 27,614) 3 ,967| 124,011] 93,568) 33 38 887) 4,587] 1.024 | 141 
: CE Ee COE Fy patter! ee Rae | | ie GREE Begin: RE rs lap 
Province Totals........| 491.0 3.910| 100.2) 25 | 160,290 2.763| 42,334 38,008 5,940! 183,480' 280,314|......| 2.657| 2,798, 2.939 | 75 
+ | QUEBEC 
(Rappers 75.4| 2.03} .600| 13.2) 83 19,702| 1.39] 1.30] 5,272) 1,773 478... 87,244) 2.15] 543, 4,337) 493. | 82 
Argenteuil 25.2} 68) .201) 5.0) 67 6,792) 48 48) 1,706 771 089)... 24,533] .92 233) 4,907] .192| 96 
Arthabaska 33.4, .90) .2686, 6.0) 93 7,754.55) 55| 1,791 517 062). 15,571| 58) 148] 2,505] .167| 63 
; +. F 4 hh | 
‘ Bagot 19.7, .53) .157) 3.8 93 2,875, .20) 20) 628 265 019... 5,519) 21) 052) 1,452) .072| 46 
Beauce... 53.6, 1.44) 427, 9.3, 93 8,357; .59, 59) 1,376 365 059. 12,948.49) 123) 1,382] 190) 44 
; Beauharnois. .... 33.8 91.269) 6.6 88 14,249} 1.00, 1.00) 4,507) 2,631 287). 41,910, 1.57] .397| 6,350) 326 | 121 
_ Valleyfield.. . 19.0) 51} 151} 3.9) 89 11,965} .84| 84) 3,288} 2,280) * 23,988, .90| .227) 6,151] .205 | 136 
3 | | | | 
| 
— Bellechasse. 26.4) 71) .210) 4.4) 94 2,628) .19) " 592 019) * 4,327/ 16) .041 983} .076| 36 
D Berthier 23.7; .64) .189) 4.6) 93 3,603] 25) 25) 1,173 269 RR 8,655, .32 082) 1,882) 097 | 51 
Bonaventure 43.7; 1.18} .348) 7.6) 78 ‘700 33 7 816 fa, Re 9,199} .35, .087, 1,210) .137/| 39 
| 
= Brome 13.9, 37) 111] 3.1] 48 2,203.16} 16 661 . i Oe 5,793] .22) .055, 1,899) .061 | 55 
| | 
? Chambly . 36.2) .97| .288) 7.7; 69 10,818} 76) 76 4,185, 166 468 ..... 43,069} 1.62) 408) 5,593] 317 | 110 
J Champlain 75.8} 2.04) .604) 13.7) 93 14,685) 1.03) 1 " 5,038) 1,210 ~ iabai 55,881; 2.10) .530) 4,079 462 76 
] | | 
| 
Charlevoix 28 .6 77| 228} 4.7; 93 5 ,783) Al) Al) 2,174 963 038 . 8 ,865 33} .084 sal 118 | 52 
| Chateauguay. . 16.1} 43} 128, 3.2) 78 3,755, .26) .26 946 024, * I... 8,110] .30| .077; 2,534] .084| 66 
5 Chicoutimi... 87.9] 2.37) 700) 14.2) 92 33 820 2.38] 2.38} 9,437) 4,990 a 84,605} 3.17} .892) 5,958) .716 | 102 
Chicoutimi 17.9] 48} .142) 3.0) 93 12,408, 87) 87} 2,765] 1,201 266] 10,505) 21,364) 80) 203) 7,121) = 194 | 137 
Jonquiere - All 122} 2.6] 93 9,101} .64) 64) 2,567} 1,092} * 1,425 - 32} .081| 3,303] .%12| 92 
he Se ae | 
Compton 25.5, 69) .203} 5.1) 72 3,848} .27; 27) 1,353 185) * 11,722) .44 .111| 2,298) 116 57 
Deux Montagnes 18.7; 50) .149 88 3 ,358 24 24 889 914 a 8 ,859| 33; .084, 2,461 089 | 60 
Dorchester 33.3) .90| .265| 5.4) 93 3,894, .27) .27 673 046 007}....... 6,520) 24.062 1,207} .104 | 39 
- | | } | | | | 
| | | | | | 
Drummond 40.9) 1.10) .326, 7.8} 90 12,279, 86] 86) 3,405) 1,032) = -289)........ 34,414 1.29 .326| 4,412} .292| 90 
: > Drummondville 11.8} 32} .094) 2.3) 89 8,110} 57; .57| 1,900 734 283 3,461] 18,025] .68) .171] 7,837] .146 | 155 
Frontenac 31.9} .86) .254) 5.4 92 5,442) .38 38) «1,111 365 033). 7,667, 29, 073) 1,420) 116 | 46 
Gaspe 61.5| 1.66) 490! 10.8 83 8.525, 60) 60) 1,282 123} * aes 57, 144, 1,404 24 | 44 
r | | | | | | 
} | 
Hall 79.3} 2.14) 631) 15.6) 81 24,625 1.73) 1.73) 10,307) 2,185 413)....... 50,177) 1. | 76) 3,216) .491 | 78 
a Hull... .. 36.7| 99} .292} 7.3] 90 17,854) 1.26! 1.26] 7,216] 752) 378’ 4,925] 28,226 1.01} .268} 3,867 .285 | 98 
35. © SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 533. 
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Choose Your 
Market 
by 
Purchasing 
Power 


A Market Is Only As Good 


as its purchasing power. That is why the wise advertiser 
will choose advertising media on the basis of “ability to 
reach those with the greatest means to buy”. It's just 
plain common sense. 


The Montreal Gazette circulates among those Montrealers 
with the greatest buying power . . . and with the great- 
est influence on the community. 


High readership value provides a pulling power and sales 
influence unique among Canadian dailies which can be 
readily transferred into dollar value for advertisers. 


Che Gasette 


MONTREAL 
CANADA’S BEST NEWSPAPER 


QUEBEC — (Continued) 


The ‘‘SM"’ symbols mark original, exelu- 
_Sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—1947 —- 
ESTIMATES N 

SMD 1947 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 

COUNTIES THREE STORE GROUPS 1947 % Qual- 
CITIES Fami- French (in thousands of dollars) of | ity 

Total lies and Gross Canada | of 

(in % Y (in | Fr.-Eng.| Dollars % Y Estimate | Dollars Y % Po- | Mar- 

thou- of of thou- Speaking (in of of General Dollars (in of of Per ten- | ket 

sands) | Prov. Can. sands) % thousands) Prov.| Can. Food Mdse. Drug (in thousands) Prov. Can. Family tial | Index 

: thous1nds) | : 

Huntingdon 13.8 37.110 3.0 54 3,144 .22 .22 456 . ° 6 ,337 -24 .060 2,112 068 | 62 
Iberville 11.5 31, 092 2.3 92 1,974 14 14 718 ° a 5,725 21. =.054 2,489 .056 61 
Joliette 35.3 95) .281 6.4, 93 12 ,092 85 85 3,000 860 ss 18 ,400 69, .174 2,875 -206 | 73 
Joliette 14.2 38 113 2.6 93 9 124 .64 64 1 989 837 a 3 462 13 ,289 50.126 5,111 133 | 118 
Kamouraska 28.5 .77| .227, 4.7| 9 2,812 .20 .20 559 027 - 6 ,985 26 .066 1,486 092 | 41 
La Belle 25.6 69 .204 4.5 93 4,199 .30 .30 857 480 010 6,610 25 .063 1,469 .094 46 
Lac St. Jean 71.6, 1.93) .570) 11.4 93 12,815 .90 90 3,764 535 154 30,870 1.16 .293 2,708 .327 57 
La Prairie 15.3 41) 122 2.9 78 2,175 15 15 567 411 ° } 9,541 36 .090 3,290 081 | 66 
L’Assomption 19.5 53; .185) 3.8 92 4,117 .29 29° 1,267 ° 026 9 ,302 35 .088 2,448 .096 | 62 
Levis. 42.4. 1.14 .338 7.3 93 9 ,225 65 65 3 ,644 589 179 36,799 1.38 .349 5 oat! .290 | 86 

® SM, 1948. 


*Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 533. 


Commercial Translation 
La FERME’S skilled translators also 
handle all types of commercial transla- 
tion. Reasonable rates. Prompt service. 
Inquiries invited. 


N French Canada there is a rich, responsive market for all the 
varied products employed in modern farming and family life 
...@ market you cannot reach in English! 


Quebec’s farmers have had seven years of high farm income. 
They have the means and are in the mood to buy. It is not a 
hard market to sell — when approached with understanding. 


Through its free translation service, La FERME provides the 
touch that sells — turning your copy into the everyday, idiomatic 
farm French of its more than 80,000 subscribers. Advertisements 
in this live farm magazine get results! 


JaFERME 


A ae 


822 Sherbrooke 
St. E 
MONTREAL 


Telephone 
FA. 3639-0 
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SALES MANAGEMENT 


<< | “ADA 


They buy it, they talk about it, praise it 


and pass it on—and the hundred thousand 
becomes half a million—people who read it 


from cover to cover. 


Canada’s largest French magazine is the 


ideal 


It 


in readership value for 
speaking Canada. 


French- 
has a wonderful 


future, and unlimited sales possibilities for 
your merchandise. 


CANT BE WROWVE/ 


Nearly 1,000 advertisements in 1947 proved 


that La Revue Moderne measured up to ad- 


vertisers’ expectations as a selling force. 


YOU, 


too, 


can reach French Canada’s 


potential buyers through La Revue Mod- 


erne. 


Sa ea aaa e a” 


In Toronto: 
&I0 Excelsior Life Blidg., 
Telephone: Elgin 4944 


(A.B.. Publishers Statements) 


LA REVUE MODERNE 


Dec. 3!st, 1946 
Dec. 3Ist, 1947 


An increase of 


Toronto Manager: John J. Hector 


23.3% 


{Se ee eS SS eS eee eee eS. 


In Montreal: 


' 

: 

a 

| 

' 

a 

7 

or 
84,921 : 
104,728 : 
7 

a 

a 

t 

$ 


A Significant Circulation Increase 


Ask your 


agency, or 
phone or write 


us today: 


5225 De Gaspe Avenue, 
Telephone: TA 7245 


Advertising Manager: R. J. Brown 


QUEBEC — (Continued) 


COUNTIES 
CITIES 
Total 
(in 
thou- 
sands) 
L'Islet 22.9 
Lotbiniere 29.7 
Maskinonge 20 .3 
Matane 61.7 
Megantic 44.9 
Mississquoi 23.9 
Montcalm 17.0 
Montmagny 24.6 
Montmorency 20.7 
Montreal & Jesusislands 1268 .3 
Montreal 1006 .0 
Lachine 22 .3 
Outremont 34.3 
Verdun 75.0 
Westmount. . 29.1 
Napierville 9.3 
© SM, 1948, 
MAY 10, 1948 


POPULATION 


yD ESTIMATES 
1947 


Fami- French 
lies and 

( J (in Fr.-Eng. 

of of thou- Speaking 
Prov. Can. sands) o 
62 = .182 94 
80 .236 93 
55 .162 ' 92 
1.66 .491 10.2 93 
1.21; .388 90 
64 =.190 74 
46 = .135 91 
66 .196 93 
56 .165 J 93 
34.17 10.099 276.7 70 
27.10 8.011 220. 73 
.60 177 71 
92 .273 : 5S 
2.02 597, 18.1 BY | 
78 =.232 5. 37 
.25, .074 93 


Dollars 
(in 
thousands) 


2 ,084 
2 ,822 
3 ,618 
9 ,598 
8 ,985 
7,192 
2,270 


‘ 
¢ 


RETAIL SALES 


THREE STORE GROUPS 
(in thousands of dollars) 


c 


of 


1947 


YD ESTIMATES 


of 

Prov. Can. Food 
15 15 411 
.20 .20 545 
25 25 =1,179 
68 68 2,310 
63 63 2,328 
51 51 2,243 
16 16 718 
23, 057 898 
18 .044 736 
54.36 13.310 245,028 
48 48 11.869 205.513 
64 157 $305 
5a 144 5 541 
2 .36 578 12,747 
79 192 5 373 
13.031 294 


General 
Mise. 


* 


011 
174 
632 
1,333 
332 
019 
494 

* 
135 ,050 
131 327 
1,054 
232 
1,925 


. 


*Withheld to avoid disclosure. 


Drug 


011 


WHOLE- 
SALE 


SALES 


1917 


Estimate 
Dollars 
(in 
thousands) 


nw 
‘ts 
Fx 


065 
114 
750 
912 
,280 


wane wo 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING 
INCOME— 1947 


ESTIMATES 
Gross 
Dollars u / 
(in of of Per 
thousands) Prov. Can. Family 
5 ,486 21! 052) 1,372 
6 ,805 26 «6.065 ~=—s:« 1,309 
7 ,599 29° 072 «2,111 
17 ,241 65 .163) 1,690 
25 ,862 97 .245 3,274 
19 ,865 75.188 «= 4,054 
5 ,043 19, .048 1,576 
8 ,518 32) 081 1,936 
10 ,563 40 .100 3,018 
1,245,235 46.7411.803 4,500 
1 085 371! 40.74/10 .288 4 922 
23 ,502 .88| .223 4 796 
39 065° 1.47, .370 5 ,008 
70 250, 2.64 .666 3 R81 
32 475) 1.22) 308) 5,155 
2,805 .11, .028 1,558 


| 


SALES 
ADVER- 
TISING 

CONTROLS 
% Qual- 
of ity 

Canada _ of 

Po- Mar- 
ten- ket 
tial Index 
073. 40. 
094 40 
087 | 54 
229. 47 
241 67 
-169 89 
063 47 
097 49 
096 58 

11.914 118 

10.307 | 129 
194 110 
.283 104 
626 105 
.258 «11h 
038 | (51 


ee 


Before ‘using these figures, see explanation pages 19 and 533, 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


QUEBEC — (Continued) 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—1947 ADVER. 
ESTIMATES 
SM 1947 oD ESTIMATES SALES CD ESTIMATES CONTROLS 
4 —— <a pot ae : 
COUNTIES | THREE STORE GROUPS| 1947 % | Qual- 
CITIES Fami-| French (in thousands of dollars) of ity 
Total lies and pane yee di ew! Gross Canada| of 
(in % | % | (im |Fe.-Eng.] Dollars | % % | Estimate | Dollas | % | % Po- | Mar- 
thou- | of | of |thou-|Speaking} (in | o General Dollars (in of | of | Per | ten- | ket 
sands) | Prov. | Can. sands)) % thousands) Prov. | i | Food Mdse. | Drug — # ' thousands)| Prov.| Can. | Family tlal | Index 
| | | is 
Nicolet... 33.6] 90/268] 5.8, 93 4,532 r 078] 1,132) 076 O21... 6,475) .24) .061/ 1,116] .108| 40 
Papineau. 30.8 83) .243| 6.0) 84 5,248.37 ‘0911 1,388) 213 oe 14,072} .53|  .133] 2,345} .142/ 58 
Pontiac. . 22.1) 6 176 an 41 2,843 .20) 049 52 = * 2 ew 7,939 30) .075| 1,846) .087| 49 
Portneuf.. 43.5) 1.17) .346 7.6) 93 6,087 “3 105) 1,560) 1,031 015 21,467} .81| .203} 2,825) .202| £8 
Quebec. .. 226.0} 6.09| 1.800} 40.5} 92 118,304) 8.33) 2.039) 32,297| 18,415) 2,255].......... 170,042) 6.38 1.612) 4,199 1.778| 99 
Quebec. 167.9] 4.52} 1.337) 30.8} 92 112,253] 7.90) 1.935) 29,086) 17,947) 2,205] 223,621] 141,517) 5.31) 1.341 4,595 1.518 | 114 
Richelieu. . 26.4 n 210} 5.4) 93 10,149, .72,.175) 3,330] 1,058 RS: 25,215} .95| .239) 4,609)  .214 | 102 
Sorel 13.7} 37) 109) 2.8) 93 8,874, 63.153] 2 13 1,086 233 4,107] 14,304] 2.56] .648] 5,108]  .392 | 360 
| | | j | | | 
| } | j 
Richmond. 30.6) 82) 244 6.0| 83 8,448, 59) 146) 2,566) 935 a 24,022) .90| .228} 4,004] .207| 85 
Rimouski . 49.3} 1.33) .393) 7.7 93 9,925 70, 171) 2,253) 1,872 a: 17,888 .67) .170| 2,323] .215| 55 
Rouville.. 17.6) a 140! 3.5 90 3,583 .25 262) 850 2 eae 8,654) 32) .082) 2,473] .088| 63 
tem Se ye | | 
Saguenay... 32.8} 88] .261) 5.9 73 6,121, 43) 105,650 aa 14,992} .56] .142) 2,541] .155| 59 
Shefford..... 37.2! 1.00) .296) 7.4) 87 10,785| 76} .186, 3,288 955 «ae, 25,555 .96| .242) 3,453] .236| 80 
Granby. .. 15.8) 43; 126) 3.2) 88 7,446, 52) 128] 2,436, 776 149 3,813] 17,752] .67| .168} 5,548] .148 | 117 
Sherbrooke... 51.9} 1.40) .415| 10.7, 80 30,511, 2.15! .526 8,731) 3,105 895).......... 42,850! 1.61) .406/ 4,005]  .444 | 107 
Sherbrooke 40.0) 1.08} .319! 8.3| 83 29,051 2.05) 501) 7 683) 3,105 826} 25,815)  37,610| 1.41] .356) 4,531]  .392 | 123 
} | | 
Soulanges . 10. 28} 083; 2.1; 91 2,155 15} 037} 448)... J... eee 5,009) .19| .047 2,385) 051 | 61 
Stanstead... . 31.2) .84) 248) 6.6 71 10,248 © 72) 177 2,897} 1,166 130)........ | 25,419) .95| .241) 3,851] .223| 90 
St. Hyacinthe 35.2 95; 280) 6.8 93 13,846 98 .239) 3,365) 1,645 ERY 27,770) 1.04 .263) 4,084] .259| 93 
St. Hyacinthe 19.8} 54) .158) 3.6) 93 11,526, 81/199) 2,390) 1,638 378 4,465] 22,284] 84) .211] 6,190} .197 | 128 
> | 
St. Jean... 22.9} 62) 182} 4.7, 90 13,289) ol .229} 3,033) 1,443 22,999} .85| .218} 4,893] .214| 118 
St. Jean..... 15.2} 41] 121] 3.1) 91 12,279} .87; .212} 2,841} 1,443 425 2,795} 20,104} .75| .191| 6,485} .183 | 151 
St. Maurice... . |) 89.5} 2.41) .713) 16.7) 92 36,395, 2.56} 627) 10,702) 5,130 enn tt 66,753} 2.51) .633} 3,997) .647/| 91 
Shawinigan Falls 22.6) 61) .180) 4.4) 91 10 513) 74 181] 2,930) 1,065 234 3,662} 19,418} .73| 184) 4,413] .182 | 101 
Trois Rivieres. 46.8) 1.26] .373} 8.8} 91 23 ,902| 1 .68| Ai2| 6,031} 4,058 449} 14,952] 40,546] 1.52) .384] 4,608]  .390 | 105 
Temiskaming. . . 45.1) 1.21) .359) 8.2| 77 17,879, 1.26, .308) 5,535] 1,262 325|........... 44,637} 1.68 .423) 5,444] .376 | 105 
Rouyn....... . 078} 2.0} 77 8,861!  .62) 183) 2,708 825 155 4,456] 15,005} .57| .143) 7,548] .133 | 71 
Temiscouata....... 64.2) 1.73) .511| 10.4) 93 11,000, .77 190! 2,115, 913 065)....... | 19,762} .74| .187| 1,900) 252 | 49 
Terrebonne... .. 62.2) 1.41) .416) 10.1} 90 15,353) 1.08) .265| 5,529 947 2se'...... | 35,777) 1.34) .339) 3,542) .332| 80 
Vaudreuil... 14.7; 40 7 2.9| 86 2,886 .20) .050/ 684) * i Re 9,370 35; .089/ 3,231} .083| 71 
| | | 
Vercheres 15.8) .43} .126, 3.0) 91 3,365 .24) 058) 890 412 010)...... 8,246) 31) .078| 2,749) .082| 65 
Wolfe. . 19.5} .52) .155) 3.5) 91 2.451 17 042} 529 ae: SE 6,431) .24) .061| 1,837] .074| 48 
Yamaska.............. 18.4) 50; .147) 3.5) 93 2,464 = 042) 500 037 SRR 6,431} .24) .061} 1,837) .073| 50 
Total Above Cities, ... 1,633.2 44.00/13 .005| 346.31 76 | 1,044 08 73 50)17 996 311 ,822| 173,427) 26,276, 2,922,479) 1,746,772) 65 57/16.557 5,044 16.278 | 125 
SS eae SS hoe seem ———$ ——_  —_— ——_— 
| ! } 
Province Total........ 3,712.0|......|29.560| 721.8, 82 | 1,420,433)... ‘|o4 48s! 425 ,645| 200,496! 31,450 3,147,805 2,664,117)... _.|25.251) 3,691 25.883 88 
Division 1. | 32.1) 3.81] 256, 7.1) 10 10,510] 2.96] .181| 1,626, * 252 . 24,472| 3.29, .232| 3,447] 221 | 3 
Division 2. 34.0) 4.04 .271 6.9... 11,213) 3.17} 193) 1,513 461 222 . 28,514, 3.84, .270| 4,132} .247| 91 
Division 3 | 36.3) 4.31, .281 7.5, 20 11,720) 3.31) .202| 1,380) 46 155! 36 ,055 4.85 342} 4,807} .289 | 100 
Division 4. 20.9) 2.47) .166, 4.5 10 9,379, 2.65) 162) 796) * 189. 17,753} 2.39| .169| 3,945) .166 | 100 
Division 5. | 48.0 5.69) 382} 10.1| 14,117, 3.99] .243] 1,814 776 281 29,820) 4.01| .283} 2,952} .291| 76 
Division 6. | 102.2) 12.14 814) 23.0) 83 ,155| 23.49 1.433, 11,418) 21,825, 1,437)........ 118,505) 15.95) 1.123} 5,152) 1.154 | 142 
Regina. . | 54.8} 6.50) 436) 13.0 72, 615) 20.51! 1.252) 9,843} 21,825} 1,215] 94,205] 72,2601 9.72) .685| 5,558] .805 | 185 
| | | 
Division 7 | 50.6) 6.01 sal 11.4 | 26,854 7.59) .463 4,635 2,927 "| SRE 57,547, 7.75, .545 ” 492 | 122 
Moose Jaw. . 19.6} 2.32) .156| 4.7).. 20,902, 5.90) .360/ 3,907) 2,927, 393] 13,952] 25,552) 3.44] 242] 5,437] 260 | 167 
Division 8........ 40.3) 4.78) .321| 8.6 21,057, 5.95, .363 2,254 1,561] -384).......... 40,526) 5.45) .385| 4,712]  .365 | 114 
Swift Current....... 5.3} 63} 042) 1.2 7,943} 2.24) .137 878) 1,560 183 7,242 5,914, 80} .056] 4,928} 077 | 183 
Division 9 58.5) 6.96 .466 12.4 16,285 4.60, .281| 2,442 990 301 coe 37,057, 4.99 .351) 2,988) .353| 76 
| | | | | 
Division 10 40.8) 4.82) 323 8.3) 8,515) 2.41) 147 1,285) * ae 28,482} 3.83| .270/ 3,432] .244| 75 
Division 11... 75.2) 8.94, 600 17.0) 50,148 14.17) .864| 8,756) 6,804) 1,625)... 85,513 11.51) 811} 5,030) .785 | 131 
Saskatoon. . 40.5] 4.80) .322) 9.8 | 39,825) 11.25] .686| 7,245] 6,778] 1,405] 81,235] 53,076] 7.14] 503} 5.416) 522 | 162 
Division 12 32.6) 3.87) .260, 7.2)....... 11,997) 3.39) 207, 1,751) 17; 261)... 35,723) ” = 4,952)  .284 | 109 
| | 
Division 13 34.2) 4.06) .272) 7.0 12,140 3.43 .209 1,704 219). 34,53.| 4.65, .327| 4,933] .281 | 103 
Division 14 61.2) 7.28] 487) 12.5... 17,682 4.99 .305 2,062 825 405| ...| 36,117} 4.86) .342) 2,889) 360) 74 
Division 15 83.7; 9.94) 666 16.4 15 25,526) 7.21] .440| 3,827) 1,385) 662)..........| 73,224) 9.85) 694 4,465} .612/| 92 
Prince Albert. . ; 11.8 1 .40| -094| 2.6 indied 11,604) 3.28) .200 2 165 1 ,325) 316| 12 ,055 12,752] 1.70) 121 4 905 139 | 148 
Division 16. . 60.0) 5.94) 398 10.1! 15 13,637, 3.85] 235 2,124 720, 304’..........] 32,308) 4.35) 306} 3,200) 303 | 76 
Division 17 | 31.2) 3.71) 248 6.5) 14 8,128 2.28 .140 924 233)... 18,615, 2.50) .176) 2,834) .180 | 73 
Division 18........... aaa 1.23} 083, 2.1) 42 1,945, .55 .034 — *4 © g os 8,350| 1.12) .079| 3,976] 086 80 
ae a data eS se, ae i =a o. ——| Saat eae Se aS aS 
Total Above Cities eo 132.0 15.65! 1.050, 31.3)... 152,889 43.18 2.635 24,038 34 415, 3,512) 208 688) 169,454) 22.78 1.606 5,414! 1.803 | 172 
Province Total......... 842.0) ..| 6.705 178.6........| 354,008... | 6.102, 50,452) 39,167 7,520! 537,560’ 743,115... | 7.044! 4,160! 6.693 | 100 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 533. 


648 SALES MANAGEMENT 
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—= |i Se i we | 


: MANITOBA 7 a The SM’? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—194 ADVER- 
yD ESTIMATES CyD TISING 
1947 G&D ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1947 | % | Qual- 
CITIES Fami-| French (in thousands of dollars) of ity 
Total iles and | ; ae at beet Se Gross Canada| of 
(in % % (in | Fr.-Eng.| Dollars | % % Estimate | Dollars % % Po- | Mar- 
thou- of of | thou- |Speaking (in of of General Dollars (in of of Per ten- ket 
- sands) | Prov | Can. |sands) % thousands)! Prov | Can Food | Mdse. | Drug - (in on thousands); Prov. | Can. | Family tial | Index 
thousan 
Division 1....... ....) 28.4) 3.82] .225) 6.2) 23 3,436] .92| .059 608|........ Oe cacmnas 5,653 .87| .054| 1,087) .090| 40 
Division 2. . 42.2) 5.68} .334) 8.2) 15 8,766) 2.35) .151 950) 24 See 9,358} 1.44) .089) 1,141] .157| 47 
Division 3 25.2) 3.38) .201) 5.4) 28 5,715) 1.53} .099) 742 Si sess 7,468} 1.15) .071) 1,383) .105| 52 
Division 4 | 15.9) 2.95) .127)  3.7)........ 4,991) 1.34) .086 8645 * tas 5,571) .86] .053] 1,506) .078| 61 
Division 5... 49.3} 6.63) .393) 11.4)........ 7,863} 2.11) .136) 2,610 ee 50,855) 7.82) .482) 4,461) .360/ 92 
Division 6... 300.7| 40.47) 2.396] 73.8 ...] 265,254) 71.21) 4.572) 38,907) 92,702) 7,945).......... 400 ,528| 61.57| 3.796) 5,427) 3,749 | 156 
Winnipeg... 226.0] 30.42} 1.800) 60.4]........] 247,332] 66.40) 4.264) 32,262} 92,245] 7,344] 613,572) 345,142) 53.06) 3.271] 5,714] 3.275 | 182 
Division 7. ....[ 37.3] 5.03) .297) 8.3 ...] 21,122] 5.67} .364) 3,513) 1,948 _— nENeee 40,552] 6.23] .384) 4,886)  .361 | 122 
Brandon...... wef 17.7] 2.38] 141] 3.9]........] 16,848] 4.52) 200] 2,740) 1,975 424) 12,950] 20,751) 3.19] .197] 5,321] .214 | 152 
Division 8.............] 18.2) 2.44) 145) 4.1 5,511] 1.48) .095) 1,102) * ec scan 8,388} 1.29) .080| 2,046) .098/| 68 
Division9............. 48.1) 6.48) .383| 11.0 9,937) 2.67, .171| 3,940 109 512]..........] 49,750] 7.65) .471) 4,523] .363 | 95 
Division 10. ..] 19.9) 2.68) 158) 4.3 | 4,635) 1.24) 080) 544) 243) TNA. 6,168} .95| .058| 1,434] .085| 54 
Division 11. coco [ 27.2) 3.65) 217) 6.0)... 6,431) 1.73) 111) 1,151 ° Rey 8,710} 1.34) .083| 1,452) .118| 54 
Division 12... . | = 25.8) 3.48) .205) 5.4) 10 3,701, 99) .064) = 397)... Peateens 5,652} .87) .054| 1,047) .087| 42 
Division 13. . | 26.5) 3.57} .211) 4.7) 12 7,856) 2.11 ~ 980 767 161]... - 5,954) 91) .056) 1,267) .111| 63 
Division 14. . eae 27.1) 3.64] .216] 5.8)........ 4,420) 1.19} .076 674, * ae 6,248 .96) .059} 1,077) .095| 44 
| | | 
Division 15. 12.3) 1.66 -" 2.6). 2,376 a 041 “ 88}....... 3,087} .47} .029} 1,187) .046| 47 
Division 16. . = 38.9) 5.23 310) B.2)........) 10 09 2.82) 181) 2,245 790, 298)... 36,564] 5.62| .347 4.459 .290 | 94 
oem pees woe POW GIR BONNER ge pager 1 
Total Above Cities... .. 243.7, 32. as 1 sail 64. — —— i 180) 70 92 4.554) 35 a 94,220, 7,768) 626,522) 365,893) 56.25 3.468 5 690] 3.489 | 180 
Province Total.........] 743.0|......| 5.916, 168.1/........] 372,503] 6.421] 59,655| 97,072| 10,985! 891,560’ 650,506)... 6.166 3,870' 6.193 | 105 
Division 1............. 30.6| 3.72] .244| 7.0)..... | 17,402) 4.26! .300| 3,424) 1,558 i ckacrasen 34,043| 4.46] .323| 4,853] .300 | 123 
Medicine Hat....... 10.9} 1.33} .087} 2.7)........) 12,459 3.05) 215] 2,389) 1,550 276] 13,065) 13,650] 1.79} .129] 5.056) .146 | 168 
Division 2.............] 60.5) 7.36) .482) 13.8)........ 39,257) 9.61| 77) 7,440, 4,707 ies ceuns 70,207} 9.18} .665 5,162} .632 | 131 
Lethbridge...........J 15.0 1.84) 119) 3.7| ..| 20,035} 4.90) 345] 3 ,251| 3021 407} 22,237] 19,553] 2.56] .185} 5,285} .220 | 185 
Division 3... J 16.0) 1.95) 127; 3.4)... 4,966 - 086, = 653 | ee | 10,505) 1.37} .100) 3,090) .101 | 80 
| | | 
Division 4. | 30.4) me 202 7. a 10 ,902 2.67| 188) 2,438, 205 aoe 34,213) 4.48) .324) 4,819)  .267 | 110 
Division 5.............)  19.8| 2.37 155) 4.2 5,863] 1.43) .101 1 ,030| . ne 13,224) 1.73] .125] 3,149) .124| 80 
Division 6........ 151.8] 18.46) 1.210) 36.8 126 637) 31.00) 2.182) 22,745, 22,254) 2,515].......... 192,586] 25.20) 1.826]. 5,262] 1.810 | 150 
Calgary | § 6) .731| 23.5] 100,124) 24.51] 1.726) 18,578} 21,553) 1,825) 209,250) 130,472) 17.08] 1.237) 5,552] 1.282 | 175 
| | | 
Division7. 34.3| 4.18) .273) 7.5). 10,841} 2.65) -187| 2,060) * ee 20,517} 2.69) .194) 2,736] .208| 76 
Division 8. . ae. 70.0) 8 .50| $87 SE sane 34,396, 8.42, .593} 4,857) 3,405) 1,077)..........]) 43,213] 5.66) .410| 2,881) .494| 89 
Red Deer........... 3.0) 36) 024) 7}... 7,762) 1.90, 134) 757] 1,567 346] 160,274 3,046] 40} .029) 4,351]  .060 | 250 
Division 9. — 4.05] .266) 7.3)........ 8,567} 2.10) .148 905 3: «ee 25,426] 3.33) .241] 3,483] .218| 82 
| | | 
| | 
Division 10 a wd 7.38) 483) 12.8]........ 14,425, 3.53, .249) 1,993 114 are 41,354] 5.41] .392) 3,308) .367| 76 
Division 11............] 154.0) 18.74) 1.226 35.2)... 102,128} 25.00| 1.760] 15,725, 27,357) 2,053).......... 191,450) 25.05) 1.815) 5,439] 1.681 | 137 
Edmonton. cee) 96.8] 11.79] .771 23 .4| s+ssseaf 92,322] 22.60) 1.501) 14,663) 27,357] 1,854)......... 132 ,507| 17.34] 1.256] 5,663] 1.260 | 163 
Division 12. [18.0 2.19) 143) Bey 4,463) 1.09) .077 578 725 062)... 12,597, 1.65) .119) 3,405) .111| 78 
| | | 
Division 13... ......... 34.2| 4.16) .272 6.7, 22 5 502) 1.35, .095] 449) * * 7..........) 18,488] 2.42) .175) 2,760) 170 | 63 
Division 14 ...) 49.5) 6.02} .394) 10.4) 11 9,430, 2.31) .163) 9811) * 187|..........] 28,549) 3.74) .270) 2,827] .263| 67 
Division 15 4} 18.1) 2.20) 144) 3.5) 23 3,709} 91) .064 270} * EA 8,622} 1.13} .082) 2,483} 089) 62 
| } 
a } } 
Division 16 | 31.3) 3.81) 249) 6.3}... 8,490) 2.08) .146 957, * RRR 16,258] 2.13] .154| 2,581) .171| 69 
Division 17............J 10.0} 1.22} .080) 1) " 1,827) a7 026 017)‘ * © Risecan 2,856] .37} .027| 1,503} .037| 46 
. pages gence ere epee ! a 
Total Above Cities. . .. | 217.5| 26.48) 1.732) 54.0) sohakats 232,702 56.96 4 au) 39,368 55,948) 4,708.......... 209,228 39.17) 2.836) 5,541) 2.968 | 171 
aan eRe CREE URE sene WRENN AUMEEGE MNNRNNE A EON. SRNR ipod 
Province Total. ........ | 822.2 | 6.546) 181.6 ou 408,505. | 7.042| 66 (352) 60,615) 9,010! 625,700! 764,108) _ | 7.24) 24,208 7.043 | 108 
Division...) 7a) 261) 217) 6a J 11,183; 1.94) .193) 2,997] 2,440, 330... | 24,854) 2.51] 235) 3,945] 219 | 101 
Division 2 | 61.6 5.90 .491) 15.1 .| 28,200, 4.90, .486 7,633, 4, 525) eae!....... 55,448, 5.61) .526] 3,672) 507 | 103 
Nelson bel 7.6 73} 061 i ian 7 950) 1.38) .137 1 643) 885) 23 8 500 8 250) 83) .078 4 342 -092 | 151 
Trail J = 12.0} 1.15} 096, 3.0)....... 10,854] 1.89) .187, 2,717) 2,785) ae 14,052 1.42) .133| 4,684) 142 | 148 
Division 3 65.9 6.31 525 15.4 24,240) 4.21 a7 6,781) 1,597; 898. 39,514) 4.00 375) 2,566) 417 | 79 
| 
Division 4 573.4) 54.95) 4.565 144.0 348,408 60.56 6.006) 78,088 72,607, 9,661]..........) 604 263| 61.13) 5.727) 4,196) 5.578 | 122 
Vancouver 351.6) 33.67) 2.800) 90.0 275 273) 47.85) 4.745, 55,204! 70,405, 7,502] 575,063] 428,870) 43.39] 4.065] 4,765) 4.016 | 143 
New Westminster 28.0) 2.68] .223) 6.7 ae 24 632} 4.28) .425) 6,826) 1,075) 608 8 ,072 33, 121) 3.35) .314) 4,943) 329 | 148 
Division 5 192.0) 18.39, 1.529 47.7 119,179 20.73, 2.055 26,345 19,653) 3,270)..........] 179,955| 18.21) 1.706] 3,773] 1.775 | 116 
Nanaimo 8.5 81) .068 2.2 11,325, 1.97; .195 2,052) 2 075 214 5 313 8 ,254 -84| .078 3 ,752 111 | 163 
_ Victoria 56.3) 5.39] .448| 13.9 71,145, 12.37| 1.226] 12,448) 16,345] 2,118] 41,550! 56,850] 5.75) 539) 4,018) 727 | 162 
© Sm, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 533. 
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RICHEST MARKET. 


The home delivered circulation of THE EVENING 
CITIZEN in the City of Ottawa area is many thou- 


sand greater than that of any other Ottawa newspaper. 


Sell the readers of the “CITIZEN” and you have 


sold the Ottawa market. 


THE EVENING CITIZEN 


“OTTAWA'S FAMILY NEWSPAPER" 


$375,000,000 MARKET 


OTTAWA...Canada’s Capital, population 223,000 
... IS CANADA’S FIFTH LARGEST AND 


OTTAWA, CANADA 


BRITISH COLUMBIA W— (Continued) 


POPULATION 
GYD ESTIMATES 
1947 
COUNTIES 
CITIES Fami- French 
Total lies and 
(in % vi (in Fr.-Eng. 
thou- of of  thou- Speaking 
sands) Prov.| Can. sands) % 
Division 6 39.3) 3.76 .313 8.6 : 
Division 7 18.4 1.76 .147 41 
Division 8 32.2 3.08 .256 5.3 
Division 9 23.1. 2.21 = .184 45 
Prince Rupert 8.6 82) 068 2.1 
Division 10 10.8 1.03; .083 2.2 
Total Above Cities 472.6 45.25 3.764 119.8 
Province Total ' 4,044.0 8.313) 253.2 
Algoma 57.5, 1.37, .458 12.6 12 
Sault Ste. Marie 28 .6 68 228 6.8 
Brant 62.7 1.50 .499 15.7 
Brantford 35.4 BS 282 9.0 
Bruce 46.1 1.10 367. 10.9 
Carleton 224.0 5.35 1.784 49.8 32 
Ottawa 171.3 4.09 1.364 38.3 33 
Cochrane 89.2) 2.13) .710 18.1 4) 
Timmins 31.8 76 253 7.2 36 
Dufferin 15.6 37 124 3.9 
Dundas 17.9 43) 143) «4.3 
Durham 27.9 67, .222 69 
™ SM, 1948 
550 


thousands) 


575 ,261 


28 ,154 
23 ,242 
33 ,751 
28 ,793 


12 ,854 


142 ,064 
132 ,154 
30 ,921 
23 010 
4,478 


6 ,004 
8 ,571 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME— 1947 ADVER- 
TISING 
GYD ESTIMATES SALES ESTIMATES CONTROLS 
THREE STORE GROUPS 1947 ‘ Qual- 
(in thousands of dollars) of ity 
Gross Canada of 
% % Estimate | Dollars % “ Po- Mar- 
of of General Dollars (in of of Per ten- ket 
Prov. Can. Food Mdse. Drug (in thousands) Prov. Can. Family tial Index 
thousands) 
2.29, .227; 2,661 2,371 324 24,827| 2.51 .235 2,887 248 | 79 
79 078 708 3=—«*1,215 140, 18,568 1.83 .176 4,529 141. 93 
1.72 170 © 2,170 . 325 19,472 1.97 .185 3,674 195 76 
2.33 .232. 2,908 2,583 279 18,254 1.85 .173 4,955 193 105 
1.33 132 2 325 . ° 10 150 10,450 1.05 O85 4.976 095 «141 
53, .053 182 ° ° 3,270 33; .031 1,483 049 = «57 
71.07 7.047 83,245 93,570 10,832 648 648" 559,847 56.64 5.292 4 s73| 5.513 146 
9.917 139,473 197,247 15,951 720 049! 988 ,425 9.359 3 903! 9.322 112 
1.26 .485 7,373 2,212 873 7 53,858 1.36 .510 4,274 492. 107 
1.04 401 6 435 1 904 718 12 514 45,170 1.14 428 6 643) B80 , 167 
1.52) .582 8,545 3,135 952 | 64,632 1.63 613 4,1 ad 581 «116 
1.29 496 7 220 2 765 750 12 350 40,273) 1.01 .382 4,475 396 , 140 
8 «222, 2,715 753 369 14 ,060 35} .133 1,290 .206 56 
6.38 2.449 32,105 25,407 4,222 260,345 6.56 2.498 5,228 2.324 131 
5.94| 2.278 29,253, 25,231 $ 055 119 078 207 486 5.22 1.967 5417, 1.940 142 
1.39 .533 13,783 3,596 1,638 | 73,449 1.85 .695 4,058 650 92 
1.03 397 7 439 1 612 522) 21 552, $1,612 1.05 .394 5 779 367 145 
20, 077 953 259 "7 5 ,671 14 054 1,454 075 = 60 
27.104 753 176 89 8 ,829 22, «4.084 + §=©2,053 102, «(71 
39 ©.148 =, 929 474 317 13 ,795 35 = =.131 1,999 .154. 69 


*Withheld to avoid disclosure. 


Before using these figures, see explanation pages 19 and 533. 
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COUNTIES 
CITIES 


Elgin 
St. Thomas 
Essex 
Windsor 
Frontenac 
Kingston 
Glengarry 


Grenville 
Grey 

Owen Sound 
Haldimand 


Haliburten 

Halton 

Hastings. 
Belleville 


Trenton 


Huron... 

Kenora 

Kent 
Chatham 


Lambton 
Sarnia 

Lanark 

Leeds 
Brockville 


Lincoln 
St. Catherines 
Manitoulin 


Middlesex. . 
London. 

Muskoka. . 

Nipissing 
North Bay 


Norfolk 

Simcoe 
Northumberland. 
Ontario 

Oshawa 


Oxford 
Woodstock 
Parry Sound. . . 
Parry Sound 

Peel County 


Perth 
Stratford 
Peterborough 
Peterborough 
Prescott 


Prince Edward 

Rainy River 

Renfrew 
Pembroke 


Russell 

Simcoe 
Barrie 
Orillia 

Stormont 
Cornwall 


Sudbury 
Sudbury 

Thunder Bay 
Fort Williams 

_Port Arthur 


© SM, 1948. 
MAY 


10, 


ONTARIO — (Continued) 


Lenox & Addington. 


POPULATION 
SM ESTIMATES 
1947 
Fami- French 
Total lies and 
(in a gq, (in | Fr.-Eng. 
thou- of of thou- Speaking 
sands) Prov. Can. sands) % 
51.1. 1.22; .407 10.6 
18.9 45] .150 5.1 
192.7, 4.6C| 1.534 46.5 17 
116.4 2.78 .927 28.5 13 
59.4 1.42) .473 13.3 
33 .3 .79 265 7.8 
20.7 49| .165 4.3 48 
17.7 al 141 4.4 
63.2 1.41) 4593 12.0 
15.6 37, 1243.9 
7.4 18} 4059 1.7 
24.2 58} .193) 6.1 
31.5 75| .251 7.8 
70.0, 1.67 557 16.4 
17.4 42) 138 4.3 
9.2 22} .073 2.3 
48.3) 1.15) .385 11.9 
36.9 88; .294 8.1 
73.3, 1.75 .584 18.0 
19.2 46 153 4.8 
63.0 1.50 .502) 15.6 
20.7 49| .165 5.2 
36.6 87.291 8.6 
39.8 95 .317 9.3 
12.6 30; 100 3.0 
20.4 49 .162) 5.0 
72.0 1.72 .573 18.1 
33 .5 80 =.267 8.5 
12.0 29 096 2.7 
140.6 3.36 1.120 34.7 
86.6 2.07, .690 21.5 
24.2 58; .193, 5.4 
47.9 1.14  .381 9.5 47 
17.3 Al .138 3.9 23 
39.4 94 314 9.6 
6.7 16.053 1.7 
34.1 81.271 8.3 
72.7. 1.74 579 17.4 
29 .6 71 .236 75 
56.4 1.35 449 13.7 
13.8 33} .110) 3.5 
33.3 79 .265) 7.2 
6.4 15.051 1.5 10 
34.9 83 .278 8.5 
54.9 1.31 .437 13.6 
18.8 A5 .150 4.8 
52.4 1.25 .417 12.5 
28.0 67 .223 6.8 
27.9 67' .222) 5.5) 8&2 
18.5 44 ~=«147 4.7 
21.1 50 .168 4.6 
60.6 1.45 .483 13.2 
12.3 .29 .098 2.8 18 
19.4 46 .154 3.8 78 
96.2 2.30 .766 22.5 
10.8 26.086, 2.8 
10.9 .26, .087) 2.6! 
45.3 1.08 .361 98 38 
15 .6 37 124 3.4 33 
89.3 2.13 .711 19.2 38 
35.7 i) 284 8.2 33 
94.3, 2.25 .751 20.7 
33 .8 81 .269 7.6 
27.0 65) .215 6.4 


1948 


thousands) 


23 ,125 
15 ,021 
109 ,750 
88 ,340 
31 ,764 
28 ,761 
4 ,003 


5 ,282 
21,779 
10 ,791 

1,372 


8 ,630 
10 ,995 
33 ,698 
17 ,670 


7,271 


14 ,332 
11,256 
40 ,222 
22 ,789 


25 ,895 
15 ,134 
11 ,870 
18 ,460 
10 421 


5 ,458 
44 617 
34 ,653 

2,471 


77 ,615 
66 352 

9 ,563 
17 ,859 


12 ,775 


14 ,257 
7 588 
8 ,997 

37 ,358 

24 479 


27 ,960 
10 ,952 


6 ,900 
11,521 


23 ,912 
12 887 
26 ,904 
23 ,122 

5 ,594 


5 ,596 
6 ,365 
19,749 
8 ,129 


3 ,323 
43 ,712 
11,759 
10 077 
17 ,405 
12 077 


46 ,758 
33 ,250 
54 ,902 
24 ,138 


21,058 


12 ,099) 


RETAIL SALES 


yD ESTIMATES 


1947 


THREE STORE GROUPS 
(in thousands of dollars) 


‘ « 
ri 


of of General 
Prov. Can. Food Mdse. 

1.04 .399 5,562 1,442 
.68, .259 3,775 1,196 
4.93, 1.892 27,968 10,705 
3.97' 1.523, 22 350 9 025 
1.42 .548 7 ,406 3,011 
1 29 496 7 052 3011 
18 .069 743 338 
24 ~=~«.091 1 ,066 248 
98 .376 5,350 1,782 
48 .186 2 998 1,101 

06 .024 177 . 
39 «.149~—s« 1,657 668 
49 .190 3,080 689 
1.51 .581 7,007 2,343 
79 .304 3 669 1 ,696 
33 125 1 ,678 392 
64 .247 2,523 858 
51) 194) 2,774 617 
1.81, .693 7,527 3,339 
1.02, .393 3 850 2 520 
1.16 .446 6,230 1,981 
68 .261 3 927 1 624 
53, .205 3,127 1,278 
83 .318 4,474 1,603 
47, .180 2 515 1 204 

25 .094 890 a 
2.01 .769 12,171 4 347 
1.56 .597 7 825 4 054 
11.043 642 121 
3.49, 1.338 18,128) 7,58) 
2.98) 1.144, 15 367 7,214 
43, .165 2,209, 1,353 
89 .308| 4,745 2,082 
97 .220 3 208 1 399 
64, .246 3,357 907 
34 131 1 ,729) 648 
40; .155) 2,082 795 
1.68 .644 9,164) 2,672 
1.10 .422 6 337 2 417 
1.26) .482, 5,611 2,493 
49' .189) 2,534 1 353 
55 .209 2,923 1,142 

31 119 1 869 ° 
52, .199 2,892 632 
1.07, .41 4,858, 1,936 
58 222 2 642 1 551 
1.21. .464 6,411 2,748 
1.04 400 5 399 2 686 
25 .096 1,228 404 
25, .096 1,171 540 
29 «.110,—Sss«11,559 402 
89 .340 4,552 2,150 
37 .140 1 857 1 289 
15.057 606 093 
1.96 .753 10,639 3,102 
53 .203 2 360 837 
o 174 2,319 698 
78 .300 4,827 1,043 
54 208 2 872 922 
2.10 .806 11,025 4,884 
1.49 573 7 625 3 487 
2.47, .944 12,138 8,970 
1.08 416 6 381 3 800 
95 363 3 ,722 3 651 


“Withheld to avoid disclosure. 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—1947 ADVER. 

SALES yD ESTIMATES CONTROLS 

1947 Gi Qual- 
of ity 
Gross Canada oof 

Estimate Dollars % O% Po- Mar- 
Dollars (in of of Per ten- ket 

Drug (in thousands) Prov. Can. Family tial Index 

thousands) 

761 33 ,146 83 .314 3,127] .358' 88 
495 6,154 24,481 .62) .232 4,892] .224 |- 149 
4,473 200,236 5.04 1.898 4,306) 1.823 119 
4.102! 82,205! 147,875) 3.72\ 1.401 5,189) 1.342 | 145 
1 ‘395! 40,624 1.02 .385 3,054 .451 95 
1 323| 18 ,149 33 517 84| 318 4,297) .361 | 136 
38 4,347 11 041. «1,091 074 45 
vl 8,278 .21, .078 1,881 095 «67 
783 25,134 .63 .238 2,095)  .332, 66 
436 8 603 12,775 .32  .121 3,276] .141 | 114 
* 4,233 11, .040 2,490 039 66 
403: 10,658, .27. .101; 1,747) .134| 69 
448 23 ,509 59 + =.223 3,014 219 | 87 
1,268" 40,629 1.02) .385) 2 am7| 478 | 86 
504 13 514 17,839 45.169, 4,149) 203 | 147 
414 7,030 .18 .067, 3 we 086 | 118 
ial 17,424 .44 .165 1,484’ .234) 61 
429| 33,418 84 317 4,129 276, 94 
1,157 54,160 1.36 .513 3,009} 581 99 
710 12 ,333 21,150 .53) .200 4,408) .248 | 162 
891 41,121 1.04 .390/ 2,636) .429) 85 
515 19 ,065 25 360 64 .240/ 4,877] .231 | 140 
474 21,316 .54 .202 2,479) .221| 76 
762' 22,148 56 .210 2,382 .264 | 83 
422 6 511 12,775 32) 121) 4,258} = .135 | 135 
* 5,820, .18 .055 1,164 088 | 54 
1,851 80,510 2.03) .763} 4,448) .727 | 127 
1 ,250 15 ,750 43,065 1.08 .408 5,066)  .436 | 163 
101 2,797 .07, .027, 1,036 046 | +48 
2,573 141,573, 3.57, 1.342, 4,089) 1.295 | 116 
2 324 73,617] 110,752 2.79) 1.050) 5,151) 1.006 | 146 
365 12 ,963 .33, 123 2,401 150 78 
473 27,930/ .70, .265, 2,949 301 79 
454 10,817 17,235} 43) .163| 4,419 175 | 127 
699 26,356  .66 .250/ 2,745) .262 83 
466 38 ,250 8,187, 21, .078| 4,816)  .089 | 168 
250 12 ,283 31.116 1,480 159 59 
1,440 60,585 1.53 .574) 3,482; .596 | 103 
1,007 8 ,262 39.534, 1.00) .375) 5,271 361 | 153 
620 31,936 .89| .303 2,331] .386 86 
306! 14,249.36) 135, 4,071] 146 | 138 
207 25,083, .63) .238 3,481 235 «89 
* 6 611 17, .063) 4,407 O77 | 151 
372 29,950 .75 .284 3,524 257 | 92 
674 46,563, 1.17, .441. 3,424) .431 | 99 
41 | 6.328) 22.317 .56) .212 4,649] .203 | 135 
828 41,046 1.03, .389 3,284) .417 | 100 
762| 16 ,493 31,332; .79° .297) 4,608] .313 | 140 
070 8,012 .20 .076 1,457 111-50 
al 10,910 .27 .103 2,321 110 | 75 
164 11,053 .28 .105 2,403 119 71 
616. 25,096 .63 .238/ 1,901) .318| 66 
304! 5,188 8 314 21) .079) +2969 101 | 103 
* 6,183 .16 .059 1,627 077 +50 
1,957 55,208 1.39 .523 2,454) 641 84 
598 7,750 13,157, .33' .125| 4,699) .141 | 164 
37415 153] 12,041.30) 14 4,631] .127 | 146 
500! 30,387 .77 .288 3,101) .306 85 
421 5 622 13,757, .35) 131) 4,046 153 | 123 
1,364 76,019, 1.92 .721 3,959) .744 105 
s40| 25 ,008 33,109'° .83° .314, 4,038] .386 | 136 
1,663 96,516 2.43, .915 4,663) .891 119 
ol 33 115 43,161) 1.09) .409| 5,679)  .383 | 142 
675 11,356 32,050, 81, .304) 5 ‘008! 304 | 141 

Before using these figures, see explanation pages 19 and 533. 
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As goes Toronto—so goes Canada, is a fair 
summation of the consumer picture looked 
at from the desk of the Sales Manager. 
Centrally located, it is ideal for quick dis- 
tribution. English speaking, it is still 
further simplified. Possessed of tremen- 
dous pay-roll volume of spending power it 
can readily absorb worthy products when 


A ne >» 


oe 


introduced by good advertising. 


A concentration of reader-buyers 
in Canada’s most concentrated 
consumer market 


The Evening Telegram, with the third 
largest circulation of English Speaking 
newspapers in Canada fits this picture like 
a glove, with three-quarters of its readers 
living in the city zone. These people rep- 
resent a major group of select sales-poten- 
tial and provide a natural objective for any 
consumer sales effort. 


TORONTO CONSUMER MARKET TODAY 


Within a radius of one hundred miles of the city is one-sixth of Canada's 
population—One-third of Canada's consumer buying power—Average wage 
$37.16—Unemployment negligible. 


TORONTO'S "HOME TOWN" NEWSPAPER 


THE EVENING TELEGRAM 


TORONTO, CANADA 
MONTREAL: E. R. CHOWN 


NEW YORK: DAN A. CARROLL 


CHICAGO: JOHN E. LUTZ CO. 


ONTARIO — (Continued) 


The “‘SM"’ symbols mark 


original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
neues SALE INCOME—1947 canon 
IMATES 
GYD 1947 GxD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1947 % | Qual- 
CITIES Fami-| French (in thousands of dollars) of ity 
Total lies | _ and nme Gross Canada | of 
(in % % (in | Fr.-Eng.] Dollars % % Estimate | Dollars % b// Po- Mar- 
thou- | of | of | thou- |Speaking) (in of | of General Dollars | (in of | of | Per | ten- | ket 
sands) — Can. |sands)} % j|thousands)| Prov.| Can. | Food | Mdse. | Drug , (in ts) thousands)| Prov. | Can. | Family tial | Index 
housan 
Timiskaming 56 .0 7" Ae 12.3, 21 22,818} 1.03) .393; 7,057) 2,102 _ See 55,963) 1.41| 530) 4,550]  .472 | 106 
Victoria... .. 28.7) 68) 229) 6.9 10,747) 48) .185) 2,740) 1,041 a 12,322} .31) .117) = 1,786] +=.160 | 70 
Lindsay. 9.3) 22) -074| 2.3 7,678) 35) 132] 1 ,907 955 148 5 ,252 7,900| .20) .075) 3,435 092 | 124 
Waterloo. . 109.2) 2.61) .870) 26.6 59,087} 2.66) 1.019) 15,175) 5,724) 1,603).......... 115,475) 2.91) 1.095) 4,341) 1.027 | 118 
ee 16.9} 40 .135| 4.5 13,130) = .59 226! 3,852) 1,185 375 2 ,086 21,206) .53) .201) 4,712) .195 | 144 
Kitchener ..... 39 4| 94 ‘314 9.7 29 390) 1.32) .507) 6,954) 3,915 730 25 ,689 48,127) 1.21) .456) 4,962 443 | 141 
Welland........ 103.8) 2.48) 827) 25.4 63,477, 2.85 1.094) 16,888 4,518) 3,146)......... 114,652; 2.88 1.087} 4,514) 1.037 | 125 
Niagara Falls....... 22.8) .55) .181) 5.8 23 464) 1.06) .404, 5 335) tenes 1 ,349 9 ,116 28 ,716| 72| .272) 4,951 -293 | 162 
Welland. . a "7 110) 3.4 11 16,150) .73) = .278) ats 1,128 591 10 ,250} hee 40) .149) 4,634 -180 | 164 
| | | 
Mellington 65.8 1.57) .524) 15.5 30 ,068 1.35) 518) 7,222) 1,995) 1,034).......... 42 ,066) 1.06) .399) 2,714) .460 | 88 
Guelph 25.7; 61) 205) 6.3 17,952} .81) .309) 4,693) 1,389 610 6 ,264 27 402) 69} .260) 4,350 264 | 129 
Wentworth peel 5.46] 1.821| 57.6 153 ,516| 6 .90| 2.646) 33,005) 20,852) 6,181).......... 295 648, 7.44 2.802) 65,133) 2.559 | 141 
Hamilton 183.9} 4.39) 1.464) 46.9 142,191) 6.39) 2.451) 30 220) 20 625; 6,006; 180,077] 248 517] 6.26) 2.355} 5,299) 2.206 | 151 
, Fae 1,052.3) 25.12) 8.379) 268.7 722,315) 32.46/12.451| 157,195) 183,062) 28,914..........] 1,395,519) 35.14/13 .226 5,194, 12.024 | 144 
Toronto. ..... 738 .1| 17 .62) 5 877] 186 .3 645 ,642) 29.01 11.129) 123 507; 181,504) 25,106) 2,075 268) 1,028 205) 25.89) 9.746) 5,519) 9.387 | 160 
New Toronto. ... 105 25) 0%; 2.3 6 901) 31) Lie, 2 514) 326 sai] Lvencnenon il 1873) 30) 112) 5,162 -109 | 130 
Se Se a ee ee ee ee ae == 
Total Above Cities......] 1,977.6, 47.21.15.747, 487.2 1 ,646 ,091| 73.97 28.375: 358 ,597) 302,466) 61 a1] 220 7, 2,523 ,925) 62.94 23 923) 5,180) 23.624 | 150 
Province Total... .... 4,189.0) |33 .357| 1000 .0 oe | 2,225,263)... 38.358 517,934 336,577| 81 152! 3,375,410! 3,971,455) .|37 .643| 3,971| 37 .000 11 
© SM, 1948. *Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 533. 
TIME SAVERS FOR READY REFERENCE: the index to city and county data by 
states and sections, page 4; by states alphabetically, page 556, advertisers’ index, page 554. 
552 SALES MANAGEMENT 


“CFRB has brought customers into my stores 
from Orillia, Cobourg, Collingwood, and 
even farther afield to buy clothes for them- 
selves and their families". Jack Fraser, 
President of Jack Fraser Stores Ltd. 


“We have found that our CFRB advertising 
brings us new customers for coal, oil burn- 
ers and other heating equipment. It keeps 
our old customers coming back year after 
year’. Elias Rogers Coal Company Ltd. 


“| have been broadcasting over CFRB three 
or four times a week since 1930. The hun- 
dreds of telephone calls and the written 
enquiries that come in are a good barometer 
of CFRB following". Ann Adam—Ann Adam 


Homecrafters. 


CFRE 


How TO MAKE (JNE DOLLAR work sao w ranio 


What check have you on the results your 
advertising dollar gets for you in radio? A 
good way of measuring sales effectiveness is 
to ask local advertisers their experience with 
a given station. Here’s what some of CFRB’s 
local advertisers say: (Complete statements 
upon request.) 


CFRB offers you more listeners per dollar 
than on any other station in the Toronto 
area. Compare our Bureau of Broadcasting 
Measurement standing and our Elliott-Haynes 
ratings with those of other stations. 


A breakdown of latest figures shows that ONE 
DOLLAR buys on CFRDB: 


1,864 potential radio homes after 7 p.m. 
(54¢ per 1000 homes) 


2.795 potential radio homes between 6 and 7 p.m. 
(36c per 1000 homes) 


3,525 potential radio homes at other times 
(28¢ per 1000 homes) 


All these radio homes are in Canada’s richest 
market. The listeners in these homes do hear 
and act upon CFRB sales messages. Make 
your advertising dollar work harder—on 


CFRB! 


REPRESENTATIVES: 


United States— 
Adam J. Young, Incorporated 


Canada— 


All-Canada Radio Facilities Ltd. 


Ontario’s Favourite Radio Station 


“SM’’ symbols mark original, exclu- 


A : The 
SU SU! Mb M A MMAR) Y 0 F A L L PROVINC E . sive estimates by SALES MANAGEMENT. 
RETAIL SALES—1947 WHOLE- EFFECTIVE BUYING SALES 
rere SALE INCOME—1947 ADVER- 
T 
GYD ‘on - CD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | | | | THREE STORE GROUPS| 1947 % | Qual- 
CITIES } } Fami-| French | (in thousands of dollars) of ity 
Total | lies and | RRB RDS hig Be iD. Gross Canada| of 
(in % % (in | Fr.-Eng.| Dollars % | « , ~) ~ Dollars % % _ na = 
tho f f | tho eaki in 0 a enera ars in 0 0 
sands) | Prov. | Can. sends)|” % " thousands)| Pr ov. | Can. | Food | Mdse. | Drug 5 (in ve thousands)| Prov. | Can. | Family | tial | Index 
| | | jousands 
Prince Edward Island ..) 94.0|...... .748) 19.4) 12 24 ,934 | 430 5,831) 5,391, 760] 18,890] 45,137 | .428| 2,327] 493 | 66 
Nova Scotia... ....... 621.0 | 4.945) 133.5)........] 260,027 4.482) 76,347| 47,968) 7,381] 325,110) 443,173......| 4.200, 3,320) 4.434) 90 
New Brunswick 491 .0 | 3.910! 100.2) 35 160 ,290 2.763, 42,334] 38,008 5,940) 153,460] 289,314......| 2.657 2,788 2.939) 75 
Quebec 3,712.2 29.560| 721.8 82 | 1,420,433 (24.485) 425,645| 200,496 31,450, 3,147,805, 2,664,117 (25 .251 3,691| 25.883 | 88 
Ontario. 4,189.0 .|33 .357/1000.0........ 2,225 ,263) 38.358 517,934 386,577, 81,152. 3,330,215) 3,971 ,455| 37.643! 3,971, 37.000 | 111 
Manitoba... 743 .0 | 5.916 168.1)... 372,503) 6. 421) 59,655, 97,072, 10,983] 891,560| 650,506... 6.166, 3,870) 6.191 | 105 
Saskatchewan... ..... 842.0 | 6.705| 178.6........ 354 ,008 6.102) 50 452, 39,167 7,520) 537,560] 743,115)... 7.044 4,160) 6.694 | 100 
Alberta. MEIER; 822.0|......| 6.546| 181.5 408 ,505 | 7.042 66,352) 60 15 9,010) 625,700] 764,108......| 7.242} 4,208 7.043 | 108 
British Columbia. _..... 1,044 4 8 313 253 2 Sean 675,261) ., 9.917| 130 Ar3) 107, 247) 15,951] 720,040] 988,425)... | 9.369 3,903) 9.323 | 112 
CREE Saws Nee eeSe Rens etian 
Total all Provinces. . . .. 12558 2). = | 100000 2756 .3| | 5,801,224 ..... .|100000'1,375 02 3932,541| 170,150 9,750, 250 10,550,350)...... 100000! 3,828 100,000 |.... 


© SM, 1948. 
MAY 


10, 


*Withheld to avoid disclosure. 


Before using these figures, see explanation pages 19 and 4 535. 
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INDEX TO ADVERTISERS 


ADVERTISER Page 
Air Express Division, Railway Express Agency 113 
Akron Beacon Journal .........cccccccccece 245 
Albany (N.Y.) Knickerbocker News ........ 175 
IN id co ieee cecnecaeene 196 
Albert Lea (Minn.) Evening Tribune ...... 294 
Alexandria (La.) Town Talk ................ 414 
Alhambra (Cal.) Post-Advocate ......... 500 
Allentown (Pa.) Call-Chronicle Newspapers 221 
Altoona (Pa.) Mirror .............. cactritanae 
Amarillo News-Globe .................... . 447 
American Broadcasting Company ........... 85 
American Weekly ...... tatiana +» 54-55 
Amsterdam Evening Recorder ............ . 184 
I eo . 207 
Asheville (N.C.) Citizen-Times ............ 346 
Associated Business Papers ............. Wg 
Associated Filmakers, Inc. .............. 508 
Associated Publishers, Inc. ................ 24 
EY IID | nis veccadanduescannnees 375 
EE SD Sn cicopanavendaansensenvede 2 
Atlantic City Press—Evening Union ........ 20! 
Augusta (Ga.) Herald .................. 370 
eer eee 117 


Baltimore News-Post ...................... 330-331 


Bangor (Me.) Daily News ................. 140 
2 yl iat: 144 
Barrington Associates, Inc. ............... . 33 
Batten, Barton, Durstine & Osborn, Inc. .... 7 
Battle Creek (Mich.) Enquirer and News .. 286 
Bayonne (N. J.) Times ...............00005, 205 
SF Oe ee 235 
Bethlehem Globe-Times .................... 222 
Better Homes and Gardens ............... 88-89 


SY Eee eeteet 174 
Birmingham (Ala.) News and Age-Herald . 387 


(peabeehodd endian ee tne eed 389 
John Blair & Company ..................... 93 
Bloomington (Ill.) Pantagraph ............. 265 
oot & Shoe Recorder ...................... 131 
Booth Michigan Newspapers ............... 283 
ee 91 
Boston Herald-Traveler ..................... 158 
SA a i eS ER ee age 159 
Boston Record-American .................... 155 
Branham Company .....................005. 15 
Brownsville (Tex.) Herald .................. 442 
Buffalo Courier-Express ..................... 179 
Buffalo Evening News ...................... 179 


RC a 233 
Columbus (Ga.) Ledger & Enquirer ....... 371 
Rar RSI Se tS a eae a él 
I icc cs SS 4\ 
Culver City (Cal.) Star-News .............. 500 


Daily Oklahoman & Oklahoma City Times .. 419 
Dallas Chamber of Commerce ............. 
Dallas Chamber of Commerce, Industrial 


Dallas Morning News .... 
Dallas Power & Light Co. .................. 434 
Dallas Times Herald 
Dayton Daily News 
Dayton Journal-Herald ..................... 243 
De Both Features 


Waban cet ewirun shen asn pins 87 
DS OO DORN gs. os sicesccocsece 377 
Dell Modern Group ...............cccccucee 105 
RU GUN NE eh Gwe oeinccckes po xtccsccva 373 
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Deseret News (Salt Lake Cit 
Des Moines Register and Tri 
Detroit Free Press 


Distribution Age 


Durham (N.C.) Herald and Sun Newspapers 


Elizabeth Daily Journal 

Elmira (N.Y.) Star-Gazette 
Erie (Pa.) Daily Times 
Evansville Courier-Press 
Everybody's Daily 


Fall River Herald News .... 
Family Circle Magazine 


Federated Publications, 
La Ferme (Montreal) 
First National Bank (Dallas, Tex.) 
First 3 Markets Group 
Florida Newspapers 
Florida Times-Union (Jacksonville) 


yne News-Sentinel 
Fort Worth Chamber of Commerce 
Fort Worth Star-Telegram 
oo dss cp ccndevwsdedewoen 
Fresno (Cal.) Bee 


Gary Post-Tribune 
Gastonia (N.C.) Gazette 
General Outdoor Advertising Co. 
Glendale (Cal.) News-Press 
Grand Rapids (Mich.) Herald 
Greater New Orleans 
Greenfield Recorder-Gazette 
Greenville (S.C 
Greensboro (N. 


Hagerstown (Md.) Herald-Mail 
Haire Publishing Company 
Harlingen (Tex.) SAS aeeistaieben ai 
Harrisburg Patriot and Evening News 
Hartford Courant 


Haverhill (Mass.) Evening Gazette 
Hazleton (Pa.) Plain Speaker and Standard- 
Hearst Advertising Service 
Hearst Newspapers 
Herkimer (N.Y.) Telegram 
High Point (N.C.) Enterprise 
Hollywood Citizen-News and Advertiser .... 
Holyoke Transcript-Telegram 
Honolulu Star-Bulletin 
House Beautiful 
House & Garden 
Houston Chronicle 


Huntington (W. Va.) Heraid-Dispatch and 


Idaho Falls Post-Register 
Indiana League of 
Indianapolis News 
Indianapolis Star 


Jacksonville (Fla.) Journal 
Janesville (Wisc.) Dail 
Johnson City (Tenn.) 
Tribune and Democrat .... 
Journal of the American Medical Associa- 


KBOW (Butte, Mont.) 
KCKN (Kansas City, Mo.) . 
KCMO (Kansas City, Mo.) ... 
KCOY (Santa Maria, Cal.) 
KDKA (Pittsburgh, Pa.) 
KDYL (Salt Lake Ci 
KERN (Bakersfield, 
KEX (Portiand, Ore.) 


KFBK (Sacramento, Cal.) 
KFDA (Amarillo, Tex.) 
KFDM (Beaumont, Tex.) 


ADVERTISER Page 
KFH (Wichita, Kans.) ........0-00eeeeeeeees 519 
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KFRO (Longview, Tex.) ......-.-sseeeereeee 439 
KGA (Spokane, Wash.) ........0seeeeeeees 475 
KGLO (Mason City, la.) .......------- —S 
KIOA es Moines, fa.) ......-cccccecscere 313 
KIST (Santa Barbara, Cal.) .........--...+-- 498 
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KOH (Reno, Nev.) ......--.-eseeeeec rere: . 50l 
KORE (Eugene, Ore.) .......-eeeesereeeeeee 478 
KOV (Pittsburgh, Pa.) .........--0.seeeeeees 228 
KQW (San Francisco, Cal.) .....-.------++- 503 
KRIO (McAllen, Tex.) ......-.0:ceeeeeeeeeee 442 
KRIS (Corpus Se eas 445 
KRNT (Des Moines, la.) ......------0000005: 309 
KROC (Rochester, Minn.) .........0-+-+++: 298 
KSFO (San Francisco, Cal.) .......----++++> 4% 
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Ladies’ Home Journal ..........-..--0000005 
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Lancaster New Era ........-----00055 
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Lawrence (Mass.) Eagle-Tribune ‘ 
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Lewiston (Me.) Daily Sun and Evening 
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McClatchy Newspapers .........--.-s-eeeees = 
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Macon (Ga.) News-Telegraph ...........--- 367 
Martinsville (Va.) Daily Bulletin ........... 336 
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Michigan League of Home Dailies .......- 285 
Middletown (Conn.) Press ......---++-see0es = 
Midwest Farm Paper Unit ...........--+-+5 6 
Milwaukee Journal ........ccccccccccccceces 275 
Milwaukee Sentinel ..... Pee 277 
Minneapolis Star and Tribune ...........-- 295 
Modern Packaging ...........cscscccccceres bs 
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Monrovia (Cal.) News-Post ...........-.-+++ 500 


Montgomery Advertiser-Alabama Journal .. 388 
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Nashville Banner and Tennessean 
Nassau Daily Review-Star ............ 
NBC Western Network ............- a 
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New Hampshire Sunday News .............. 143 GOWOMNOER boc occcsiccsiees <a eet gaes atari ae 77 WFLA (Tampa, St. Petersburg, Fla.) ..... 38! 
New Haven Journal Courier ................ 166 Robert Shaw's U. S. Bonded and Free WGAC (Augusta, Ga.)  ......-cccceceeees 374 
New Haven Register .........-..0..seeeeees 169 WE, Boeke cccansvescceccccaen 198 WGAN (Portland, Maine) ........s+seee00s 140 
New Orleans Times-Picayune and New Sioux City Journal—Journal-Tribune ........ 312 WGBF (Evansville, Ind.) ........ssceeeeeeee 257 
Orleans States .........ccsceescsccesessess 415 Sioux Falls (S.D.) Daily Argus-Leader ..... 323 WGBS (Miami, Fla.) .......cccccccccccccee 378 
Newport News Daily Press and Times-Herald 340 REE ES EER Ee WGN (Chicago, Ill.) ........cccecceeeceees 260 
New York Daily News ..........-.sccccccees Wt eg eS eer 254 Se SS SS ae 178 
New York Herald Tribune ................. 187 Southern California Associated Newspapers 500 WGTM (Wilson, N. C.) .......-cccccccccees 358 
New York Journal-American ............... 177 Spokane Spokesman-Review and Daily WHAM (Rochester, N. Y.) ....---eeeeeeees 182 
New York Times ...............0sseeeeeeeeee 197 I. evascandoaninesacecacosecnsceanss tame WHAS (Louisville, Ky.) ......---+eeeeeeeeee 393 
EE CE, NIE | pcos cconeacasconsaes 186 WHBF (Rock Island, Ill.) ......--eeeeeeeeee 269 
Norwalk (Conn.) Hour .........scecseseeeee 163 WHDH (Boston, Mass.) ....-.-.s+eeeeeeeres 154 
RC oc 26 WHEC (Rochester, hes Mae <cchawnsoesuse eis 181 
WHIO (Dayton, Ohio) .........eeeeeeeeees 243 
Springfield (Mass.) Newspapers ............ 152 WHK (Cleveland, Ohio) ..........sseeeeeee 232 
a i a 489 Stamford (Conn.) Advocate ..........+++++ 163 WHLD (Niagara Falls, N. Y.) .....-.--+00- 186 
Ocala (Fla.) Star-Banner ......... Piece 377 Street & Smith Publications, Inc. ......... 121 WHO (Des Moines, la.) .........ccccccceces 307 
Ohio Select List Newspapers .............. 231 Successful Farming ............0ssseeeeeeees 8| WHYN (Holyoke, Mass.) .....--eeeeeeeeeees 153 
Oklahoma Chamber of Commerce ........ 37 Sunbury (Pa.) Daily Item ............+505: 224 
Oklahoma Planning and Resources Board .. 423 Sunset Magazine ..............seseeeseeeeeee 48! 
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Wichita Cale .....cceccccccccscccccesevcees 305 
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Salisbury (N.C.) Post ‘ WSUN (St. Petersburg, Fla.) ..........+.+- 382 
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Index to County and City Data 


(Arranged alphabetically by states and Canadian provinces) 


States 


Alabama ... 
Arizona .......... 
Arkansas _. 
California . 
Colorado ... 
Connecticut |. 
Delaware ..... 
District of Columbia 
Florida |. 
Georgia 
Idaho 


Illinois. 


Indiana 

lowa . 

Kansas 
Kentucky 
Louisiana 
Maine . 
Maryland .. . 
Massachusetts . 
Michigan ..... 
Minnesota .... 
Mississippi .. . . 
Missouri ... . 


Montana ._. 


Provinces 
Alberta . 
British Columbia 
Manitoba 


New Brunswick . . 


556 


County & County & 
City Data States City Data 

ssa 386 Nebraska ......................... 288 
462 I ees op wethed 8. bi th sta adn wastes 453 
408 New Hampshire ................... 142 
48 | _ EE ee ee ee 201 
458 New Mexico ..................... 452 
163 i 174 
334 North Carolina ............... 345 
332 North Dakota ..................... 324 
376 BEE, + vidas nacended apatite aaeaees 23! 
365 0 re 418 
454 ioc cnkoadh-bencan eee 478 
260 Pennsylvania ...................... 212 
248 Rhode Island... ................... 160 
306 South Carolina... 360 
301 South Dakota ................. 320 
390 EE oh oN i kw en od ee HO OA 394 
412 Texas eee. 425 
138 Utah 00. eee ee 464 
— TD, wi ccvecaweseaneud ee ee’ 144 

146 
_ 979 ES a eee 334 
a 292 Washington ..................... 472 
406 Ni SoS ended eee ben 34! 
313 re 272 
466 MEE co tae kindaves 456 

For data on Hawaii see page 504 
Dominion of Canada 
Provinces 

549 Nova Scotia .. 544 
549 Ontario ....... | 550 
549 Prince Edward Island . 544 
544 GCeebes ............. 545 


Saskatchewan . . 
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daytime 


319,620 BMB Radio Families 
in 42 counties* 


ee ee 


nighttime 


360,280 BMB Radio Families in 36 counties’ 


et t ¢ has a greater audience than any other Washington station 


Station Audience Reprint containing 
* complete BMB audience information 
(BMB Study No. 1, March 1946) 
and BMB daytime and nighttime 


maps are available on request. 


BY AUDIENCE LEVELS WRC leads all other Washington 
stations at all BMB audience percentage levels at night— 


and at 8 out of 9 audience levels in the daytime. 


BY GEOGRAPHIC AREAS WRC leads all other stations 
in the District of Columbia (BMB Station-City Audience) 
. in the Washington Metropolitan area (BMB Metropolitan 


District Audience) ... and in the total BMB Station 


Audience Area! 


THE NATIONAL BROADCASTING COMPANY 
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Your dealers get highly pro- 


This new plan is designed to help you step up your sales in the rich Chicago market— 


ductive advertisments for as 
low as one per cent of card 
rates with the Chicago Trib- 
une’s Selective Area Advertis- 
ing Plan. Under the Plan— 


big enough to absorb all or an important part of many a factory’s production. 
Here’s how it works. The Sunday Tribune offers five separate sections, circulated 
in five separate Chicago areas. You place advertisments listing non-competing dealers 


EACH DEALER GETS 
Selective coverage of his lo- 
cal market 
Prominent display of his 
name and location 
The low rate of just 1.4¢ 
a line! 


YOU GET 
Better identification of your 
outlets 
Enthusiastic dealer support 
Advertising that pays off 
right away! 


CHICAGO TRIBUNE 


The World’s Greatest Newspaper 


MEMBER, AMERICAN NEWSPAPER ADVERTISING NETWORK. INC + FIRST 3 MARKETS GROUP 


in each section. Your advertising is addressed to the prospects who can best trade 
with each dealer. Even dealers with small advertising allowances can participate. 
The entire program is controlled from the factory. 

Both dealers and distributors like this type of co- operative advertising because it 
is fitted to their needs. It has paid off in Chicago. It is applicable in practically any 
newspaper market. Manufacturers selling merchandise, ranging from records and 
shoes to radios and washing machines, tested the plan and to take advantage of it 
have already spent $400,000 in the Tribune. You'll find it easy on your budget. 
Contact your nearest Tribune representative today for complete details. 


PLAN POPULAR WITH MANUFACTURERS—Users of the Tribune’s Plan include these radio 
manufacturers: Admira!, Bendix, Farnsworth, General Electric, Howard, Majestic, Philco, 
RCA-Victor, Stewart-Warner, Stromberg- Carlson, Westinghouse, Wilcox-Gay and Zenith; 
as well as Bendix Home Laundry, Coleman Heater, Columbia Records, Eureka Vacuum 


Cleaner, Horton Ironer, Jacobs Launderall, Landers, Frary and Clark Automatic Blanket 
and Maytag Washer. 


AW. DREIER, CHICAGO TRIBUNE 
810 Tribune Tower, Chicago 11 


E.P. STRUHSACKER, CHICAGO TRIBUNE 
220 E. 42nd Street, New York City 17 
FITZPATRICK & CHAMBERLIN 

155 Montgomery Street, San Francisco 4 


W.E BATES, CHICAGO TRIBUNE 
Penobscot Building, Detroit 26 


* METROPOLITAN SUNDAY NEWSPAPERS, INC, 


